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Abstract

In Zanzibar, an increasing number of women haveredt fish markets acting as a link between fistard
consumers, i.e. a middleman. However, since fiskedre traditionally male dominated, women recditike

recognition. Thus, gender analysis in the fishesestor potentially can enhance management andogewent
policies as well as environmental issues. In thislys 23 women and 23 men from 12 fish markets inzitzar were
interviewed to examine 1) women's and men's diffestrategies to succeed on the market, 2) hownd@aand
social networks determine the access to diffensht$pecies, 3) knowledge about fish demand andtatgrand 4)
needs and challenges related to fish trade. Restt® that even when women manage to penetrateatymale
jobs, the execution of the activity differs gredtigtween the sexes. Men tend to dominate commeeéadnels and
revenues of large valuable species such as tumgfisth and swordfish while women mainly have acdtesspecies
of low economic value such as anchovies and snmatkerels directed to local markets and consumpiibe. main
reason for this was reported to be lack of acaegxonomic and social resources. This, in comlwnatiith scarce
knowledge about fish demand, market connections lemitied mobility, exclude women from more profitab

markets. The study suggests that a nuanced unaeirsieof gender dynamics in fishing communitieaégded and
its relation to wider social, economic, culturatigsolitical processes.



