
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 

Transforming strategies in the digital era: The role of social media in customer value
analysis and crisis management for tourism firms

Rehman, H. M., Amin, A., Rehman, M., Nematova, G., Shamim, A., & Hossain, M. B. (2023). Transforming
strategies in the digital era: The role of social media in customer value analysis and crisis management for
tourism firms. International Journal of Management Studies, 30(2), 373-396.
https://doi.org/10.32890/IJMS2023.30.2.7

Link to publication record in Ulster University Research Portal

Publication Status:
Published (in print/issue): 31/07/2023

DOI:
10.32890/IJMS2023.30.2.7

Document Version
Publisher's PDF, also known as Version of record

General rights
Copyright for the publications made accessible via Ulster University's Research Portal is retained by the author(s) and / or other copyright
owners and it is a condition of accessing these publications that users recognise and abide by the legal requirements associated with these
rights.

Take down policy
The Research Portal is Ulster University's institutional repository that provides access to Ulster's research outputs. Every effort has been
made to ensure that content in the Research Portal does not infringe any person's rights, or applicable UK laws. If you discover content in
the Research Portal that you believe breaches copyright or violates any law, please contact pure-support@ulster.ac.uk.

Download date: 06/12/2023

https://doi.org/10.32890/IJMS2023.30.2.7
https://pure.ulster.ac.uk/en/publications/17d14a0f-12b1-4753-8de3-09c26977324b
https://doi.org/10.32890/IJMS2023.30.2.7

















































