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hold little relevancy for the woman concerned about the daily practical
application of ‘Kingdom values.'"1l4

Dale Hanson Bourke, a marketing consultant at the time, saw ICW
promoted at a convention in 1978 and was immediately interested in
marketing the magazine.15 Although the publishers were wary about
offering subscriptions, she persistently approached them about marketing
what she thought would be an excellent product.16 "TCW wasn't really
perceived as being a woman'’s magazine. . . . It was an ideal format for a
magazine, and they thought it would be fun to compile some articles to
sell it through single copies in Christian bookstores. The first trial
issue sold well (like a book sale) but there were no plans beyond the
first issue. They saw it as one more way to tap the woman’s book
market."17 Eventually Revell relinquished editorship of the magazine to
Bourke when Jenkins decided to remain with Moody Monthly. Because TCW's
budget was so small, Bourke edited TCW part time through her firm, set a
regular quarterly schedule for the magazine, and sold advertising. Later
when she opened her own firm, Publishing Directions, Bourke kept ICW as
one of her company’s initial clients. Although Bourke saw great potential

for a Christian woman’s magazine, she half expected ICW to fail, just as

the industry predicted. Jenkins said that "89 out of 100 new magazines

l4gharon Donohue, Managing Editor, Today’s Christian Woman, Personal
Notes.

15sharon Donohue, "Can A Woman Have It All?" Today’'s Christian
Woman, July/August 1988, p. 36.

16Bourke, interview.

17Telephone interview with Dale Hanson Bourke, Senior Editor,
Today's Christian Woman, 28 May 1988.



failed back then."l’ To the contrary, however, TICW enjoyed success
because of "the needs women had. I’'ve never seen a magazine so
overwhelmingly loved and needed by its audience," Bourke remembers .18

Anita Bryant smiled from the glossy cover of ICW's 1l44-page premier
issue. The welcoming editorial announced that TCW was the "first ever
full-sized, Christian feature magazine for women" and promised that its
writers had "encountered God through Jesus Christ."19 Publisher William
Barbour, Jr. continued to assure his readers that although every article
in his magazine would not be of a clearly religious nature, ICW would not
embarrass its readers with questionable features. That first issue
offered advice on money management, makeup application, planning wedding
receptions, and relating to men at work; highlighted Anita Bryant, writer
Ann Kiemel, and Kansas congresswoman Sharon Hess; celebrated children in
an award-winning, 12-page photo essay; and encouraged Bible study.

Early editions of the magazine boasted 100+ pages and super glossy
covers of heavy paper. Regular features appeared irregularly until the
magazine was several years old, but ICW's "Superguide," a multi-page
collage of service tips on a single subject, was established early in
TCW’'s life and remained a favorite and standard feature. Beginning
circulation figures averaged 30,000. The number of advertising pages

steadily rose through the years, while the types of ads--Bibles and

17Jenkins, interview.
18Donohue, p. 37.

199{11iam R. Barbour, Jr., "Welcome to Today's Christian Woman,"
Today's Christian Woman, Fall 1978, p. 1.
























that "several magazines are floundering. They don’'t know what they are
supposed to be."13 One reason for this uncertainty is partly because new
magazines are highly specialized and reflect the separation from

14

traditional interests and lifestyles.

Barbara Labine, a California State student, studied Cosmopolitan and

MS magazines in 1979 to see if these magazines portrayed the changing
role and status of women during the mid 1970s. She found that both
magazines stayed true to their editorial philosophies: S continued to

portray women as feminists and career minded, while Cosmopolitan focused
on women'’s concern of family and personal relationships.15

In 1982 a University of Pennsylvania student reported that
Cosmopolitan had a healthy relationship with its readers.l® That same
year a University of Kansas student compared the image of short-story
heroines in four women’'s magazines with the character of their readers
during the 1970s.17 Results showed little difference between the

fictional heroines, the readership of the magazines, and the typical

1970s woman. A decade of Redbook, Ladies Home Journal, and Good

13nyomen’s Magazines Lose Pep," Business Week, 30 August 1982, p.
72-73.

Yhgamir Husni, "How Publishers Beat the Odds," Marketing & Media
Decisions, August 1987, p. 152.

15Barbara Labine, "A Comparative Analysis of Cosmopolitan and Ms.
Magazines on Selected Article Categories From July 1972 to December 1977"
(Master’s thesis, California State University, 1979).

1égathleen M. Rowe, "A Study of the Relationships Between a Woman's

Magazine and Its Readers," (Master’'s thesis, University of Pennsylvania,
1982).

175udith Catherine Galas, "The Image of Women in Magazine Fiction:
A Demographic Look at Four Women’s Magazines," (Master’s thesis,

University of Kansas, 1982).

15



18 ang results showed

Housekeeping issues were studied the following year,
that these books made no effort to refocus editorial content to reflect
the mood of liberation in the 1970s.

In 1984 a West Virginjia University student analyzed 20 years of

Cosmopolitan, Ladies Home Journal, McCalls, Redbook, and Woman's Day.

This research reported that although the types of articles carried by
these magazines between 1960 and 1980 had not changed greatly, the
editorial focus had varied through the years.19 Hoffman found that hints
for homemaking fell 20 percent during the years, while articles
advocating working women increased from 9 to 50 percent. These changes
in the number of relevant articles did not parallel actual numbers of
women who were working during the study period. Hoffman concluded that
despite the efforts of her chosen magazines to update editorial content
with relevancy to the times, the predominant female images portrayed by
these books reflected either (1) an "eternally young, healthy and
glamorous" ideal that was far removed from what readers wanted in a role
model, or (2) a woman who filled a traditional but very limited capacity,
an end that most women were trying to reach beyond.

A 1985 study by Sandra Bonner of Northern Illinois University

reenforced the conclusion that women’s magazines had not changed much

18Avis Jeanette Reynolds Paxson, "Occupational Information in
Redbook, Ladies Home Journal, and Good Housekeeping 1970-1980," (Master's
thesis, University of Texas, 1983).

lgPhyllis Pfeffer Hoffman, "Women’s Magazines: 20 Years of Change
in Cosmopolitan, Ladies Home Journal, McCall’'s, Redbook, and Woman's
Day," (Master's thesis, West Virginia University, 1984).
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One month later Christian Century carried an article that explored
other trends in Christianity--the push to feminize God and the creation
of feminist religions.29 These new faiths "define[d] women as being in
some sense fundamentally different from males" and called the church to
reform some of the structures of sexism. This reform centered mainly on
the vocabulary of Scripture and the male-dominated leadership roles
within the church. Claimed the feminists, women felt excluded from
active worship when they could not participate and when they felt they
must be subservient to a male Deity.30

Mademoiselle also reported the active involvement of young women in
religion during the early 1980s, especially on college campuses.
Newman’s Clubs of the Catholic Church, Jewish Hillel Foundations, and
protestant Christian fellowships enjoyed renewed interest among
university students. One Mademoiselle reader attributed the trend to a
general lack of commitment and responsibility brought on by sexual
freedom. "We’'re beginning to feel that we’ve been hurt by that. There
is a need to feel responsible, to know that there is something out there
bigger than you are."3l The director of a Missouri campus Jewish
fellowship disagreed, noting that students attended his meetings mainly

to socialize, probably because of suffering family relationships and

young people’s needs to find groups of support and security. This

29patricia Wilson-Kastner, "Christianity and New Feminist
Religions,"” Christian Century, 9 September 1981, p. 864-68.

30ryomen and Religion," Ladies Home Journal, December 1980, p. 28.

31grobert Sam Anson, "Yearning for Faith: The New Need,"
Mademoiselle, January 1981, p. 11l4.
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people need structure during change today, just as they did in the mid-
1700s, Jonathan Edwards’ era, and in the 1800s when the country changed
from an agricultural to an industrial nation.3%

In the 1970s there was a drop in the proportion of people who
attended church regularly. Between 1972 and 1978, 10 percent of
once-a-week churchgoers fell from 35 to 28 percent, while those who never
went increased from 29 to 38 percent. Althougn these figures indicate
that religion is seemingly losing importance and influence, the general
publiec, when surveyed, says otherwise. The percentage of those who
thought religion was losing influence in America between 1957 and 1970
grew from 14 to 75 percent; in 1976 only 45 percent of the population
agreed. Most people feel that religious influence on American life is
increasing, while religious participation is decreasing. Possibly
there’'s a general movement to a more individualized form of worship, as
opposed to traditional large group gatherings.35

The early 1980s saw the greatest increase in membership for Southern
Baptist, Roman Catholic, Assemblies of God churches, Mormons, and Seventh
Day Adventists, with mainline churches--Episcopalians, Methodists,
Presbyterians, and Lutherans--experiencing slowing growth.36 Independent

Christian churches are increasing in size and number, and the 1960s

interest in Eastern religions and Hare Krishnas is still growing.37

341pid., pp. 239-40.

35y.s. Department of Commerce, Bureau of the Census, and the Center
of Demographic Studies, "Social Participation,” Social Indicators III:
Selected Data on Social Conditions and Trends in the United States
(Washington, D.C.: U.S. Dept of Commerce, 1980), p. 500.

36 Church Statistics," Christian Century, 20 June 1984,

37Naisb1tt, PP. 239-40.
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CHRISTIAN PUBLISHING

In 1981 Walter A. Elwell analyzed the previous 25 years of Christian
publishing. He reflected that in the mid-1950s, most evangelical
literature was dusty, heavy, and irrelevant to modern times. Books on
practical Christian living were essentially unwritten. Christian writing
exploded, however, in the next two and a half decades, with helpful Bible
study tools, commentaries, paraphrases, easier-to-understand theological
books, and evangelical and denominational literature flooding the
religious presses.42 Evangelical publishers now produce one-third of the
total domestic commercial book sales; 1,300 of the nation’s radio
stations and dozens of TV stations are religious.43

A North Texas State University student compared the editorial
practices of religious periodicals with those put forth by textbook rules
for editing magazines. Hensley found that many of the editors had formal
training in journalism and viewed their work on a religious magazine as
service to God and man. Editorial procedures such as copy writing,
proofreading, layout and design were performed according to formal
magazine textbook methodology and techniques.44 A less favorable study
six years later on the quality of religion news carried by newspapers
reported that not only did news of religion hold a low newsroom priority

and fill minor blocks of space in most of the dailies that were examined,

42yalter A. Elwell, "Christian Publishing Is Caught Up,"
Christianity Today, August 1981, p. 76-77.

43Naisbitt, pp. 239-240.
4hgeff Hensley, "A Comparison of the Editorial Practices of

Religious Magazines with Editorial Practices Described in Magazine
Textbooks," Master'’s thesis, North Texas State University, 1981, p. 51.
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was providing her readers with the editorial content they preferred and

(2) if TCW was #l in the magazine race to fill this need.

29



DATA ANALYSIS AND PRESENTATION

CONTENT ANALYSIS

Content analysis of each study issue was used to determine (1) if
and how the editorial content of TCW changed between 1978 and 1988 and
(2) if and how editorial content has changed since Christianity Today,
Inc. acquired the magazine in 1985. Comparing ICW with its magazine
competition was conducted by content analysis, comparison of circulation
figures and CPM, and examination of readership profiles.

Forty issues of TICW were included in this study. Magazines were
separated into two groups: those published by Fleming H. Revell
(designated as "Before") and those published by Christianity Today, Inc.
(designated as "After"). Editorial content of each group was examined
and classified by subject. The number of articles and the number of
pages dedicated to each subject category were counted and divided by the
total number of articles and total number of editorial pages,
respectively, to determine the percentage of articles and pages allotted
to each category. The following tables represent these percentages for

Revell-published and CTI-published issues.

Before After
Number Issues Studied 23 17
Total Number Articles 343 163
Total Number Editorial Pages 1,842 873
Total Number Advertising Pages 853 599
Total Number Magazine Pages 2,695 1,472

30



Ratio: Editorial to Ad Pages 68:32 59:41

Average Number Pages/Issue 117 86

Departments

Features or columns that are standard for every issue of a magazine
(e.g., editorial, advice column, book reviews) are called departments.
Several departments have enjoyed habitual appearance in ICW over the
years. Clearly, the change of ownership terminated certain regular

columns, while introducing others.

Before After
Departments Pages Pages
"Inside TCW" 1.2 1.9
"Table of Contents" 2.1 1.9
"Letters to the Editor" 2.4 3.2
"Bible Study" 2.2 1.4
"Book Reviews" 4.1 4.3
"Turning Point" 2.1 2.7
"Women Who Make a Difference" 2.9 2.6
"The Way I See It" 0.4 1.9
"Superguide” 14.3 12.0
"Christian Woman to do?" 0.02 0.3
"Life at the Crossroads" 0.8
"Every Woman Should Know" 1.2
"Singlehearted" 1.5
"Heart and Mind" 0.2
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individuals have included musical artists such as Amy Grant, Debby Boone,
and Deniece Williams; businesswoman Ginnie Johansen and Salvation Army
General Eva Burrows; TV personalities Denuta Soderman and Susan Howard;
and writers Joni Eareckson, Elisabeth Elliot, and Marjorie Holmes. James
and Shirley Dobson, Ruth and Norman Vincent Peale, and Stuart and Jill

Briscoe were some of the couples who have also been featured.

BEFORE AFTER
Features Articles Pages Articles Pages
Profiles (total) 12.8 11.0 9.9 9.7
Feature 7.0 5.4 2.5 1.8
Interviews 5.8 5.6 7.4 7.9

The interview is the main link between readers and these well-known
personalities, but occasionally they were introduced through feature
articles. Nearly 13 percent of the articles in pre-CTI issues of TCW
were celebrity profiles, with feature articles slightly outnumbering
interviews. Later editions, however, concentrated more on interviews
(7.4 percent) than on features (2.5 percent). TICW's personality profile
segment was also a favorite among readers possibly because these spreads
always contained several excellent photographs, a design element that TICW

does not use liberally.

Family Life

Given the preceding statistics on the prominence of biographical

sketches, family life ranked only slightly higher in importance.
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Parenting, which ranked as high and higher than the other divisions
of this category, seemed to be TCW's primary focus in this area of

subject matter throughout the entire decade of the magazine's existence.

Service Journalism

Service journalism is factual and personalized information that
delivers ideas or advice in an active way and prompts the reader to gg.z
Content analysis shows that TCW has become more service oriented under
CTI’'s direction. Service articles represented 25.2 percent of total
articles and 15.9 percent of the total page count before September 1985;

post-CTI calculations showed that the percentage of articles increased to

28.9 percent and the proportion of pages rose to 19.8 percent.

BEFORE AFTER
Features Articles Pages Articles Pages
Service/Action 15.5 9.2 16.6 11.8
Food 4.7 3.3 8.0 5.7
Home Decoration 1.2 0.8 0.6 0.5
Health & Fitness 2.6 1.9 0.6 0.5
Holiday 1.2 0.7 3.1 1.3

Last-minute menus, dishes for tight budgets, cake decorating, bread

recipes, and wholesome snacks are just a few of the nutritional ideas

2Samir Husni, Head, Service Journalism Program, University of
Mississippi, Lecture Notes, 29 August 1986.
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recommended by TCW food editors. The percentage of food articles nearly
doubled under CTI ownership.

Home decorating suggestions did not ever abound in TCW. The small
percentage of articles (1.2 percent) and pages (0.8 percent) concerned
with readers' tastes in home furnishings was reduced by half after the
change of ownership.

In appropriate issues, TCW editors presented hints for celebrating
holidays; unexpectedly, these special articles totaled over 3 percent of
all post-CTI articles, more than twice the articles in the early period.

Dieting, health, and fitness--the rage of the eighties--were not
well-represented subjects in TCW. The number of pages filled with health
tips fell from 1.9 percent in the early issues to 0.5 percent in later
issues. This gaping hole in subject matter of great interest to modern
women is surprising, especially in the light of Barbour'’s intimation that
ICW was destined to be an alternative to secular, "full-orbed" magazines
for women.>

General service articles covered craftmaking, correcting bad habits, .
developing organization, financial planning, ending procrastination,
entertaining, and volunteer service. These miscellaneous tips filled
15.5 percent of total pages in Revell issues and 16.6 percent in CTI

issues.

3William R. Barbour, Jr., "Welcome to Today'’s Christian Woman,"
Today's Christian Woman, Fall 1978, p. 1.
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The products advertised in the pages of ICW are very familiar to
most religious magazines: Bibles and Christian books, records, seminars,
Bible study guides, colleges, and greeting cards. Harold Myra, president
of Christianity Today, Inc., says that religious publishers have a
difficult time attracting secular advertisers, mainly because circulation
figures are low in comparison with the rest of the industry.17 Carlsen
agrees that ICW has a higher CPM than its secular competition, but she
says that Christian women prefer the type ads that TCW does carry.

"There are a million magazines out there with ads for makeup, clothes,
and food, but Today’s Christian Woman is the only magazine that offers

these women the Christian products that are out .18

171nterview with Harold Myra, President and CEO, Christianity Today,
Inc., 26 February 1987.

18Carlsen, interview.
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TCW: A REFLECTION OF MODERN WOMEN?

America is continuing in the confusion that began 40 to 50 years
ago, trying to understand how values, sex, money, justice, race and God
comfortably fit into every individual’'s life. Values have rapidly
changed during the last few decades, from prohibiting alcohol to rampant
drug abuse, from chaperoning dates to "free love" to homosexuality, from
paying the bills to snatching every new gadget that comes along, from
faithful church attendance to disallowing prayer in schools.l

Trend Report 1980 noted that public schools throughout the nation

were "debating" the incorporation of several issues of religious and
value emphasis, including posting of the Ten Commandments, silent
meditation, the breaking of sexual stereotypes, positive thinking, and
argumentative writing courses based on moral questions. John Naisbitt,
author of Megatrends, concludes that as the responsibility of teaching
the fundamentals of education fall to computers, values, motivation, and
maybe even religion may enjoy a resurgence in popularity among educators
to add human nature back into the picture once again.2

The common pattern of female participation in the work force has
been one of spurts: women work during the early years of marriage,
return home to mother their children, and then usually return when the
children are in school, the husband dies, or boredom and confusion of the

mid-1life crisis hits.3

lalvin Toffler, Future Shock (New York: Random House, 19?), p. 268-

69.

250hn Naisbitt, Megatrends: Ten New Directions Transforming Our
Lives (City: Warner Books, 1982), p. 47.

3Toffler, p. 276.
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rush into parenting. The desire of money-minded spouses to own a nice
suburb house, drive sporty cars, wear designer clothes, vacation in
summer resorts, and establish social status is often stronger than the
wish for children. 1In addition, highly educated women are reluctant to
trade in their clients and upward mobility for grocery shopping and dirty
diapers.

Rising divorce rates, the ability of homosexual couples to adopt a
child, and children living flextime with each parent mocks the
traditional reality of family. In the late 1980s, it is not an abnormal
thing to question what comprises the typical family. Only seven percent
of American families fit the traditional mold of father-mother-children.
Single parents, divorced parents, remarried parents, and even homosexual
parents are more of an integral part of a family in this era than they
have ever been. More than a third of men and women wed in the 1970s will
have divorced by 1990 and just as large a proportion of children will
have lived with only one of their parents during their childhood.?

These startling facts portray the evolution of American society over
the last decade, which was the study period. Statistics show that the
editors of TCW were selective in the topics presented in the magazine.
Although the percentage of articles dealing with family life topics
(including marriage) has been a solid 18 percent during the entire study
period, the percentage of pages that covered these issues fell from 13
percent to under 11 percent. More importantly, however, post-CTI issues
neglected the matters of divorce and single living, which included single

parenting. With so many forces working against the family and secular

9Ibid., p. 232-233.
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Traditional Woman if the target audience is not in reality today’s

"Christian" woman.

SUMMARY OF RECOMMENDATIONS

1Y)

2)

3)

4)

5)

6)

7)

Maintain a high percentage of service articles.

More accurately reflect the real issues that modern women,
especially Christian women, are facing--divorce and remarriage, home
schooling for children, church growth, and single parenting.

Promote happy and healthy family life, suggesting activities and
Bible study opportunities for families to share together.

Pursue more varied advertising, including secular products.

Follow the lead of secular women'’s magazines in finding fresh
editorial topics and departments.

Continue to improve the quality of photography and typography,
layout and design, and use of color throughout the magazine.

Either take sides on controversial issues or thoroughly present both

sides.
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