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 Abstract .This service activity attempts to reach out to business 

actors who are interested in using digital marketing approaches. 

The service activity was attended by 25 members of the Cibiru 

Village Tofu business in Bandung. The implementation of 

activities is divided into two activity steps: socialisation and 

demonstration. The first step is to educate people about the 

importance of the internet in boosting the economy in the home 

industry. The second is an example of how to create a product 

marketing innovation using social media that can be applied 

immediately to all participants in the socialisation activity. As a 

result of this activity, participants will be able to design 

Kelurahanin product labels and will be able and eager to develop 

material for marketing strategies using social media. The 

realisation of success. 
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Abstrak.Kegiatan pengabdian ini berupaya untuk menjangkau para pelaku usaha yang berminat menggunakan 

pendekatan pemasaran digital. Kegiatan pengabdian ini diikuti oleh 25 orang anggota pelaku usaha Tahu Desa Cibiru 

Bandung. Pelaksanaan kegiatan dibagi menjadi dua tahap kegiatan yaitu sosialisasi dan demonstrasi. Langkah pertama 

adalah mengedukasi masyarakat tentang pentingnya internet dalam mendongkrak perekonomian industri rumah 

tangga. Yang kedua adalah contoh bagaimana menciptakan suatu inovasi pemasaran produk dengan menggunakan 

media sosial yang dapat segera diterapkan kepada seluruh peserta kegiatan sosialisasi. Hasil dari kegiatan ini, peserta 

mampu merancang label produk Kelurahan dan mampu serta bersemangat mengembangkan materi strategi pemasaran 

menggunakan media sosial. Realisasi kesuksesan. 

 

Kata Kunci: Industri Rumah Tangga, Media Sosial, Strategi Pemasaran 

 

1. INTRODUCTION 

Despite the fact that there are many UMKM and they are dispersed throughout the district, 

one of them is in Cibiru district. One of the Kelurahan that the typical populace creates as a source 

of revenue is tahu. Cibiru, with a population of 30.721 and 17.627 KK, is the kelurahan. According 

to interviews and surveys conducted with local business owners, the true issue that most home 

industries are currently dealing with is a lack of creativity in product promotion and a lack of 

proficiency with social media technologies. As a result, fewer people are familiar with the products 

of the home business. 
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According to the judgement of a UMKM violator in Bandung, the business owners have 

primarily relied on sales and marketing between the store owners and the Kelurahan 

neighbourhood, resulting in a small turnover. It must be very terrible that the lack of market 

penetration prevents the production of knowledge from making its full profit, despite the fact that 

knowledge of a higher calibre and better originality should increase sales profit. to share with no 

limits on time or distance. It means that the marketing of products should be able to reach a wider 

market share, not just in the Kelurahan area but also in Cibiru district and even outside of the 

districts that are present in Bandung city without being constrained by distance. 

To boost sales that can impact the economic development of the community, traditional 

marketing strategies must be combined with more contemporary ones. Sales and earnings are 

impacted by a lack of marketing coverage.  

Digital marketing via social media is one of the contemporary marketing strategies that can 

be used to boost UMKM business owners' revenue. When home business owners sell their products 

using digital techniques, they are not restricted to the individuals in and around Keluragan but may 

reach the entire community there as well, regardless of distance. A marketing plan that might assist 

businesses in locating the ideal clients in UMKM. It aids in their comprehension of customer 

needs. Using the best marketing strategies is feasible with a solid approach. The four Ps of 

marketing are product, pricing, location, and promotion. (Yusuf., 2023). 

Product is any item created with the intention of satisfying the wants and desires of the target 

market. These goods and services can be both tangible (like clothing or luggage) and intangible 

(like legal services). The sort of product also affects how much money the business needs to spend, 

where it should put its goods, and how it will advertise it. The cost for the goods that consumers 

must pay is known as the price or price. In addition to considering shipping costs, changes in raw 

material prices, and competitors' prices, marketing must connect the price to the true value of the 

product. In certain instances, businesses increase pricing by offering a more opulent appearance 

or a lower price to entice more customers to sample the product. 

Whatever the case, when a business chooses the site of its store, it tries to decide where it 

will sell its goods and how it will promote them. The primary goal is to introduce the product to 

the customer who will purchase it. Advertising and sales promotion tactics are both included in 

promotion. The goal of product marketing is to convince customers of the necessity of a product 
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and the justification for its cost. To assist customers in achieving their objectives both online and 

offline, marketing strives to integrate the aspects of place and advertising. 

Dedicated efforts were made to provide socialisation and education on marketing tactics 

using social media based on the issues and conditions of the community that had been identified. 

Following the usual actions, the entrepreneur is interested in using social media for product 

promotion. This socialisation programme was directed at 25 UMKM offenders who were in the 

vicinity of Bandung Kelurahan Cibiru City. 

 

2. RESEARCH METHOD 

The community service project targeted 25 UMKM offenders who own businesses in the 

neighbourhood and was conducted in Cibiru Kelurahan Hall, a Cibiru neighbourhood in Bandung. 

Socialisation and demonstration are the two phases of the activity's implementation approach. The 

first step is to introduce people to the new method of marketing through social media and the 

advantages of employing digital marketing via social media to implement new marketing 

strategies. The second stage involves a demonstration of how to build a basic social media that can 

be used by all participants in the socialisation activity in real time. Participants will receive a 

module with information on how to use information technology, particularly social media 

marketing, to support local UMKM offenders' marketing campaigns. The training also covers the 

steps involved in creating basic social media accounts that the offender UMKM could use. 

Participants in socialisation events will have an escort with them to assist the entrepreneur 

in carrying out the plan as instructed by the sponsor. The accompaniment for this event was 

prepared in light of the difficulties the entrepreneur had when accessing the Internet. The main 

goal of this socialisation activity is to make entrepreneurs aware of the digital marketing strategy 

for the company's product as well as the advantages and benefits of implementing this approach 

in their regular marketing efforts. The following long-term hope is that by putting this plan into 

practise, UMKM offenders' marketing reach will be greater, extending beyond just the shops and 

neighbourhoods in and around Kelurahan, where they will finally be able to boost sales. 

Participants are anticipated to be able to design product labels as well as have the skills and 

motivation to produce material for social media marketing strategies as a consequence of this 

activity. 
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3. RESULT AND DISCUSION 

The dedication of socialization of digital marketing applications in support of marketing 

activities of UMKM offenders in Kelurahan Cibiru was held on Saturday 13 August 2522. There 

are several main activities undertaken in this activity, the following are described about the 

activities that have been carried out in the socialization activity until the activity is completed. 

The service team determines the UMKM perpetrators who will be examined on the use of 

information technology in supporting marketing activities. The number of UMKM perpetrators in 

the area is quite large, which causes the need to select the UMKM participants. The socialization 

participants in this service activity are then selected based on several considerations, among them 

are productive craftsmen and have not used information technology (especially digital marketing) 

in carrying out their business. 

Home industry entrepreneurs are very enthusiastic about this socialization. So that 

socialization can run smoothly and successfully. The actors of the home industry shared with the 

manufacturers and asked many questions about the obstacles that existed in their respective 

endeavours. It can be seen from the photo documentation of socialization activities of product 

marketing strategies through social media in Figure 1. 

 

 

Figure 1 Source Delivering Socialization Material 

The socialisation programme that was put in place outlines a number of things, including 

the fact that you shouldn't expect big profits right away when starting a business. Instead, you 

should consider how the enterprise can stand first and adhere to several activities that can raise 
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money or provide capital assistance, such Balitbang and Bank of Bandung. Such initiatives might 

be highly beneficial for home industry actors to grow their businesses. 

Additionally, this socialisation explains various marketing strategies and ideas that can be 

applied to improve the home business, including: (1) identify the target market first. The actors in 

the home business should define target markets, such as identifying the customer who will 

purchase the goods, to make it simpler to produce the product and easier for them to use more 

original marketing techniques. (Yusuf, 2023). (2) Applying innovation to the other goods that 

aren't sold in the same way as the goods in Garut are frozen. Therefore, frozen yoghurt is highly 

well-liked by everyone in Garut, including kids and adults. Knowing makes frozen food that is 

excellent since it is high in protein. Food like Frozen Know is incredibly beneficial for vegetarians 

and undoubtedly delicious as well. Because Know may be used as an alternative to chicken meat, 

this invention is one that ought to be copied. (3) There are a number of marketing strategies that 

can be used to boost home industry sales, including face-to-face marketing and offering discounts 

to encourage customers to tell others about our products, website marketing (by building a 

shopping cart application), numerous product posts on social media sites like Facebook and 

Instagram, asking friends to help spread the word about our products, and website marketing. (4) 

Providing excellent customer service, being courteous, and being friendly (smiling) to clients in 

order to earn their loyalty. (5) Students can create a personal business similar to an online store by 

sharing Shopee products on their WhatsApp or Instagram stories. Products purchased from Shopee 

should be high-quality, have positive consumer feedback, and have a high star rating. An effort 

that is modern and adheres to current trends must be made for the product to be picked. Students 

can create their own money quite easily with the help of this kind of work. 

Home industry entrepreneurs can use social media as a means of promotion after 

completing socialisation training and putting marketing strategies through social media to use. 

They can also actively follow the activities of the funding programme to help fund the enterprise 

to be established or develop its enterprise, can continuously innovate the product, and can recycle 

(the product is not disposable). Additionally, the lift that the participants had already filled out 

shows the activity's results: 92% of them realised there were socialisation activities available, and 

88% of them were interested in contributing content for social media. 
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4. CONCLUSION 

There has been a commitment to the Cibiru Bandung community of UMKM offenders. 

The following conclusions can be drawn from the activities' results: (1) periodic accompaniment 

is still required for Kelurahan Cibiru's home industry enterprise offenders. After the socialisation 

activities, some of the participants who haven't used any social media marketing technology to 

support their product marketing activities expressed interest in trying to implement this marketing 

strategy; (3) the participant's racket was already filled with the realisation of socialisation 

performance results, and 92% of participants understood what the provider submitted, and 88% 

have an interest in creating social media content. 
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