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A Corrigendum on

A Systems Thinking Approach to Exploring the Influence of the Media on How Publics Engage

With and Develop Dialogues Relating to Electric Vehicles

by Esmene, S., Taylor, T. J., and Leyshon, M. (2020). Front. Commun. 5:59.
doi: 10.3389/fcomm.2020.00059

In the published article, there was an error regarding the affiliation for Michael Leyshon. Instead of
having affiliation 2, he should have affiliation 1.

The authors apologize for this error and state that this does not change the scientific conclusions
of the article in any way. The original article has been updated.
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