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Alexandra Barro-Chale (Peru), Patricia Rivera-Castaiieda (Peru),
Maria Jeanett Ramos-Cavero (Peru), Franklin Cordova-Buiza (Peru)

AGRICULTURAL ASSOCIATIONS
AND FAIR TRADE IN THE
PERUVIAN RAINFOREST:

A SOCIOECONOMIC

AND ECOLOGICAL ANALYSIS

Abstract

Fair trade initiatives represent an essential support for the scarce opportunities that
have arisen in the agricultural sector, as they cover various areas that contribute to
increasing good trade practices. It is essential to highlight the contribution of fair trade
in urban and rural areas, as it becomes a valuable incentive for differentiation. The
main objective of this study was to determine how Fair Trade is applied in the socio-
economic and ecological sphere in an association of sustainable agricultural producers
in the Peruvian jungle. This is quantitative research with a non-experimental cross-
sectional design. The survey technique was used, and a questionnaire was applied to 99
agricultural producers in the Amazon region of northern Peru, because it would help
to analyze the new challenges of fair trade. In addition, data analysis and processing
was carried out with Microsoft Office Excel and SPSS. The results show that 51% of the
producers surveyed have been sensitized to adopt socially responsible actions aimed
at strengthening sustainable development, social responsibility and good practices for
fair trade in favor of the preservation of the resources of the Peruvian Amazon, as well
as the socioeconomic development of farmers and the region itself. Forty-seven per-
cent carry out social responsibility activities under the guidance of the Fairtrade orga-
nization, which has accompanied farmers to obtain Fairtrade certification. In addition,
59% of respondents say that they engage in healthy competition that generates trust
among farmers. Fairtrade enables associated farmers to improve their ethical behavior
and respect for their rights as well as those of the entire community.

Keywords fair trade, agricultural producers, environmental

impact, social responsibility, economic development,
environmental footprint

JEL Classification D22, F18, Q01

INTRODUCTION

Fair trade initiative has been strengthening since 1940 until today as
a manifestation of the deterioration of traditional trade. It aims to
commit to better sustainable and environmental production stand-
ards and implement more incredible benefits for small producers with
socio-economic and environmental disadvantages. However, gradual
globalization has led less favored producers, who do not have alterna-
tive markets to trade, to be forced to supply their products at a limited
price in comparison to their production costs (Sama et al., 2019).

In this perspective, the Fair trade initiatives represent essential sup-
port given the scarce opportunities for producers, as they cover several
areas that will help developing countries increase their access routes.
In the current context of COVID-19, in August, in the agricultural
sector of Amazonas, the economic indicators showed a beneficial per-
formance, growing by 2.7% over the same month of the previous year,
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caused by the increase in livestock production by 2.6%, agricultural production by 2.7%, and larger
harvested areas (BCRP, 2021). Rodriguez de Mendoza is one of the seven multicultural provinces of the
Amazonas region, which is one of the 25 regions of Peru. At present, the decisions taken by the author-
ities regarding its progress are limited and inconsistent since the current quantity and circumstances
are still being determined. Nevertheless, the data allow for adequate environmental policies and regu-
lations to cooperate in making the right decisions at the local level (Rodriguez de Mendoza Provincial
Municipality, 2021).

The Association of Sustainable Agricultural Producers of the Huayabamba Valley is located in the afore-
mentioned province. It has been engaged in trading activities since 2004 to manufacture silk, as this
market was minimal. However, there is greater awareness of the generated environmental problems, so
more and more producers wish to commit to sustainable development and ecological agriculture.

In Peru, mainly in the leading coffee-producing regions, it is uncommon to implement commercial al-
ternatives. Sustainability programs can help farmers adapt and integrate into larger markets. However,
there is a gap, which is why small agricultural associations rarely implement such practices to a large
extent. Therefore, this study covers these issues and allows linking areas for a greater impulse of sustain-

able development.

1. LITERATURE REVIEW

Montenegro and Cabrera (2018) determined
that fair trade is an alternative trade practice
that proposes greater moderation in interna-
tional trade by establishing better trade circum-
stances respecting the rights of marginalized
producers and workers. It also has a transcen-
dental aim of reducing the circumstances of
scarcity in which countless small producers in
developing countries live. In turn, Hernandez
et al. (2022) identified that fair trade is a so-
cial trend that helps to promote sustainability
through fair trade practices, mainly following
sustainable development goals and restoring so-
cial circumstances. Thus, fair trade is one of the
systems created to boost sustainable production
through an integrated multidimensional view-
point and is closely related to providing better
trade opportunities for producers. Specifically,
Pyk and Hatab (2018) clarified that fair trade
gives smallholder farmers advantages in pre-fi-
nancing and support against price fluctuations.
In conjunction, the findings should corrobo-
rate fair trade’s accountability to smallholders.
In addition, the applied instrument should be
designed to balance economic, social, and envi-
ronmental outcomes among smallholder farm-
ers. Siegmann (2022) argues that Fairtrade initi-
ative coordinates one of the most ambitious so-
cial movements in the agri-food sector focused
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on integrity and economic concerns. The signif-
icant development of certification may address
the unsustainable impacts on consumption.

According to Ribeiro-Duthie et al. (2021), fair
trade is an administrative trade relationship that
integrates various principles, including sustain-
able development practices. For this reason, the
three dimensions of fair trade are interrelated.
Ortiz (2015) described the dimensions of the phe-
nomenon developed, what should be measured or
evaluated and, simultaneously, determined the
unit of analysis. Valenciano et al. (2021) empha-
sized that voluntary environmental certifications
are more frequently used globally toward a vision
of decarbonizing the economy and achieving sus-
tainable development goals.

Posso et al. (2022) interpreted that the sustaina-
ble development dimension is the responsibility
that implies ethical environmental behavior. It
evaluates the strengths and weaknesses in deci-
sion-making about the possible environmental
impacts. Awareness about the care and protection
of the environment must be raised, which will al-
low actions to be taken from a social approach. A
change of communicative activities must be pro-
posed for a new perspective on growth. Gonzélez
(2017) identified that the initiatives of ecological
problems derived from hyper-industrialization.
Thus, individuals understand the possible con-
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sequences of economic, social, and environmen-
tal phenomena, rescuing the integrative values as
drivers of the relationships between social systems
and nature. It focuses on an evaluation concern-
ing the environmental problems that are occur-
ring today, which should include new areas relat-
ed to fair trade. However, the study only analyzed
environmental problems and the lack of commit-
ment. Thus, new research fields should focus on
the more significant impacts of certified products.
The standards of the alternative trade movement
prioritize better social and environmental prac-
tices, mainly related to sustainable practices: en-
vironmental, social, health and safety, economic
and agricultural management.

Similarly, Kudama et al. (2021) explained that re-
ceiving instructions related to sustainable produc-
tion and environmental practices teaches farmers
the importance of sustainable practices in the face
of current environmental and climate challenges
and the urgency of lessening the harmful effects
affecting sustainable production. However, this
study could not gather a larger sample size, which
generated a limitation for data collection. This
also means that it was impossible to objective-
ly assess the inequality of opportunity and the
factors involved in the inequality of opportuni-
ties. Consequently, Sanhueza (2018) and Céndor-
Salvatierra et al. (2022) showed a holistic vision,
which made it challenging to counteract the harm-
ful effects of industrialization. Therefore, there is
a need to originate a complete investigation of the
principles of fair trade and link them for a greater
understanding of sustainable development.

De Mesa and Cecchini (2022) showed that uni-
versal social protection is necessary to meet the
Sustainable Development Goals as a critical pol-
icy for development toward sustainable develop-
ment. In this way, the research should consider
sustainable systems to lessen the limitations of
the Fairtrade certification and thus lead to further
progress.

Regarding social responsibility, Fonseca et al.
(2022) focus on an ideology linked to actions and
managed by company managers, either because of
responsibility or commitment to the communi-
ty. It means an ethical commitment due to moral
responsibility, not because of a legal or regulated
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need. Thus, there is a need for more publications
on social commitment, so strategies should be im-
plemented to promote and expand it. Likewise, it is
vital to discover the contributions and limitations
of corporate social responsibility. According to
Sanchez and Bejarano (2022), it also encompasses
those actions that seek to promote social well-be-
ing beyond the company’s objectives and what
the law establishes. These social responsibility ac-
tions generate value by increasing the possibility
of success due to the long-term strengthening of
social legitimacy; thus, from this perspective, val-
ue is generated. Therefore, social responsibility
may become a value-creating activity, impacting,
at the organizational level, ethical commitment.
However, the sample of events for the Colombian
context is relatively small, so it is impossible to as-
sess the main inequalities of traditional trade and
support producers in underdeveloped countries.

Medina et al. (2022) explained that social respon-
sibility is challenging for companies, the state, and
communities. These actions imply strategic devel-
opment and integral well-being obtained through
sustainable practices. It is accepted as a part of
social philosophy and ethics concerning human
acts in which being responsible is to be consist-
ent with the damage that individual actions may
cause to specific social and environmental groups.
It implies an approach toward the future of leader-
ship, with a more condescending commitment to
others and the planet. This is in line with the pro-
posed environmental policies’ progress and the
urgency of defending a fairer society. Thus, this
paper must consider that corporate social respon-
sibility is not exclusively legal regulations; it is an
approach that prioritizes sustainable development.
That is why it is necessary to implement social,
economic, and environmental goals because this
is the only way to be truly committed to environ-
mental development.

Finally, the fair trade practice refers to the re-
sponsible commitment of companies, suppliers,
and customers, showing solidarity and humility
in trade. Synchronically, in the negotiations, it is
desired to achieve the security of producers and
not maximize profits at their expense. This allows
differentiation and an incentive for sustainability
(Promperu, 2020). According to World Fairtrade
Organization Latin American (2022), marginal-
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ized small producers must be committed to en-
vironmental and socio-economic well-being and
equal opportunities. This study proposes key
strategies and action plans to help small, margin-
alized producers to address the issue of inequality
and represent a tool for organizational accounta-
bility and development.

Viswanathan (2021) examined the effects of var-
ious certification systems on the development of
workers’ socio-economic status and working cir-
cumstances. It was necessary to propose initia-
tives that could improve the participation of plan-
tation workers and thereby foster the dynamism
of this sector. The study also analyzed the various
economic and social deprivation aspects that con-
stantly affect workers. The plantations obtained
slight improvements mainly because the premi-
ums received by the plantations were changeable
over time. Therefore, there is a need for certifica-
tion standards to better integrate farmers’ benefits.
This would improve their current situation and
increase their income. Herman (2021) and Abdu
and Mutuku (2021) contributed to the literature
by stating that it is essential to apply certain re-
quirements in traceability, environmental protec-
tion, contracts, finance, social well-being, and safe
working conditions. They found that fair trade has
significantly changed since its emergence by en-
couraging fair practices and explaining the prefer-
ence of consumers to appreciate the environmen-
tal and social attributes of goods sustainably pro-
duced. These findings can also be used as a tool to
implement sustainable production. However, they
could not provide a complete sample that covers
how eco-labeling affects consumers’ purchase de-
cisions in this last period. Thus, these studies can-
not be used as an instrument for sustainable pro-
duction, so they only applied individual primary
studies. Despite the literature review in which
they detail that little certainty has been generated
in commercial activities as well as little willing-
ness to pay, it is still inaccurate.

Subsequently, Durevall (2020) details that
Fairtrade labeling has the potential to increase
market efficiency by linking farmers with altru-
istic consumers who are willing to pay a premi-
um for sustainability-certified products. To rec-
ognize the impact of a Fairtrade label, the sale of
Fairtrade products has proliferated in recent years,
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partly due to increased consumer demand and to
the certification of fairtrade cities, towns, and re-
gions, which are committed to the promotion and
purchase of Fairtrade-certified products. However,
to achieve more significant benefits, authorities
should provide them with financial support con-
cerning the premium given to the associations di-
rectly. Similarly, Raynolds (2021) verifies how fair
trade seeks to strengthen rights through individ-
ual actions and collective capacity-building stand-
ards. The findings reveal how the development of
individual empowerment serves as a precondition
for collective empowerment and a focus on tradi-
tional labor rights. However, there is no doubt that
research analyzing the gender impacts of Fairtrade
on farmers is limited. In addition, existing studies
focus in-depth on small farmers in Latin America
and Africa, which would not strengthen and pro-
vide better support to non-underdeveloped areas.

Sellare et al. (2020) and Knofdlsdorfer et al. (2021)
stated that fair trade deepens the social dimension
of sustainability by considering particular envi-
ronmental objectives and related rules and regu-
lations that determine other sustainability stand-
ards for its improvement. Even if the results are
limited, attention must be paid to some significant
differences. Delimiting environmental effects and
other standards is inappropriate since tools can
be developed in opposite directions. Cooperatives
represent the vital key for sustainability stand-
ards to improve and thus remedy the disadvan-
tages they possess. Caviedes and Olaya (2020) and
Aguiar et al. (2022) determined that the environ-
mental impact is generated by the different seals
of good agricultural and socio-economic practic-
es in the various producing regions. These studies
make it possible to assess the relationships of trust,
collaboration, and communication between the
actors in strengthening fair trade. However, there
is a lack of clarification and recognition of how
it would be ideal for motivating coffee growers
to adopt this type of certification on their farms
since it would improve the aspects that are sup-
posed to differentiate.

In turn, D’Souza et al. (2020) and Stelzer and
Gongalves (2021) related to alternatives for fair
trade practices. The World Trade Organization
develops and experiments on a theoretical model
that supports sustainable development goals, ad-
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dressing the nexus between the beliefs of a just
world. Considering the differences, the authorities
must promote the autonomy of producers and im-
plement alternative tools to allow for strategic de-
velopment and integral well-being. Caviedes and
Olaya (2020) and Suzianti et al. (2019) established
the impacts of greater importance as well as those
of greater uniqueness. In this sense, it is crucial to
offer protection to less favored producers, especial-
ly those from developing countries, through the
advantages of fair trade. In this way, it will be pos-
sible to constantly rethink the challenges toward
the rise of fair trade practices. However, it is vi-
tal to increase the benefits for farmers, as they are
rarely rewarded directly. When considered from
an economic perspective, fair trade would provide
solutions starting with fair wages for small pro-
ducers and raw materials, resulting in more signif-
icant compensation throughout the supply chain.

Additionally, Lyall and Havice (2019), S. Araya and
C. Araya (2019), and Montenegro and Cabrera
(2018) evaluated that producers develop effective
strategic marketing planning focused on the pro-
tection of consumption referring to the ethical and
responsible principles with socially progressive
behaviors. In turn, they prioritize that the main
international markets demanding agri-food prod-
ucts allow fair trade certified producers to design
effective marketing strategies focused on compli-
ance with current requirements. However, there
are several challenges to implement in the coun-
tries because there are great adversities for these
types of products. For this reason, it is necessary
to raise awareness about the urgency of requiring
the production of various raw materials to comply
with socially ethical criteria. A balance of benefits
must be provided for all the most disadvantaged
stakeholders.

Similarly, Kossmann and Gomez-Suarez (2019)
and Aksoy and Ozsénmez (2019) indicated that
Fairtrade and other organizations seek to correct
the effects of unregulated trade to ensure product
valuations, mainly for less favored or little-known
producers. The primary factor for the participa-
tion of these products is consumer confidence in
the Fairtrade approach, generating a high level of
loyalty to producers who implement sustainable
trade practices. Despite that, there has been no
notable evolution in recent years. Given this, it is
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necessary to propose solutions oriented to take ac-
tions that imply strategic development. According
to De Fries et al. (2017), voluntary certification
has become critical to building sustainable supply
chains for agricultural commodities. When estab-
lishing a new alternative system, a more rigorous
analysis is needed, as well as an evaluation to fol-
low up on the main benefits that Fairtrade certifi-
cation has provided by obtaining it. Unfortunately,
in Peru, sustainable production is not usually giv-
en due priority, and effective environmental and
labor regulations are not usually implemented,
which generates little integration of fair trade in
non-underdeveloped countries.

Cermelli and Trapaga (2021) argue that change is
necessary for the economic system to develop the
labor market. Likewise, growth and decent employ-
ment must go hand in hand, together with cooper-
atives, which are the ideal entities to fulfill sustain-
able development objectives. Therefore, this paper
is oriented toward achieving social and economic
development to reduce inequality of opportuni-
ties, proposing an inclusive value that cooperates
toward the objective of integration. Furthermore,
the proposed economic system must provide ben-
efits to optimize the progress of less-developed ur-
ban and rural areas. Do Nascimento et al. (2020)
stated that climate change implies studying how
to relocate economies, which is key for small-scale
agriculture. Nonetheless, the new proposals that
embrace sustainable development in various areas
do not achieve the expected growth due to the use
of external materials and the lack of knowledge of
systems for sustainable production.

There is a relationship between fair trade and so-
cio-economic and ecological sphere. Mendoza et
al. (2020) researched socio-economic and eco-
logical valuation in the dynamics of fair trade of
the users of the mangrove ecosystem. They deter-
mined the valuation of the needs of a fair trade,
which allows reaching a better price for the bene-
fit of all consumers and favors a more significant
social and ecological development of the commu-
nities of the natural area. Finally, their findings
conclude that sustainability programs manage to
adapt and integrate into larger markets. However,
small agricultural associations still need to con-
tribute more efforts, and the socio-economic eco-
logical valuation is needed to implement better
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strategies. Therefore, this study aims to determine
how an association of sustainable agricultural
producers in the Peruvian jungle apply fair trade
in the socio-economic and ecological spheres.

2. AIM

The main objective of the study is to determine
how Fair Trade is applied in the socioeconomic
and ecological sphere in an association of sustain-
able agricultural producers in the Peruvian jungle.

3. METHODS

This study uses quantitative, non-experimental,
and cross-sectional design; moreover, it is de-
scriptive. The study was developed in a single
period and without altering the variables. It is
essential to mention that a quantitative study by
Hernandez and Mendoza (2018) is considered a
primary method of data collection and analysis
focused on generating new knowledge. The pop-
ulation consisted of 220 producers belonging
to the Association of Sustainable Agricultural
Producers of the Huayabamba Valley, aged be-
tween 18 and 65 years, and of both genders.
The sample was probabilistic and comprised 99
producers.

Table 1 shows the basic characteristics of the partic-
ipants. 99 farmers of both genders participated in
a survey. They are residents of the district of Omia,
province of Rodriguez de Mendoza. Males repre-
sented the majority with 65% compared to 35% of
female farmers. About 51% were between 30 and 41
years old, 25% were between 42 and 53 years old,
and 5% were between 54 and 65 years old.

Table 1. Demographic data

Characteristic Items Number %
Female 34 34%
Gender 2 B

. Male S .68%
1829 1 1%
£30-41 50 51%
Age $42-53 s 5%

: 54-65 F 5 - 5%

66 or more - O - O%

Note: The paper identifies the basic characteristics of the
farmers.

http://dx.doi.org/10.21511/ee.14(1).2023.03
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The paper employs a survey technique with a
questionnaire consisting of 18 items that collected
information based on the three dimensions: sus-
tainable development, social responsibility, and
good commercial practices. The first three items
collected demographic data and the respondents’
consent; the two items were related to the sustain-
able development dimension and collected infor-
mation on the conservation of the Amazon and its
resources. The following 13 items were related to
social responsibility and fair trade practices. The
scale for the alternatives ranged from 1 to 10, and
the items were written so that the respondents
easily understood them. Cronbach’s alpha deter-
mined the instrument reliability with an optimal
coeficient of 0.825. This instrument was adapted
from Mendoza et al. (2020), who analyzed the so-
cio-economic and ecological valuation in the dy-
namics of fair trade of the mangrove farmers in
the Gulf of Guayaquil.

Data collection was performed through a Google
Form and, in some cases, in person, where re-
spondents marked their answers on a printed
sheet. Data analysis and processing were carried
out using Microsoft Office Excel. Statistical opera-
tions were applied to analyze the data.

This study considered all ethical aspects, respect-
ing the veracity of the results, the informed con-
sent of the respondents, and the data reliability. A
total of 99 surveys were applied to the entire sam-
ple. On the other hand, all sources of information
were cited correctly, respecting and acknowledg-
ing other authors’ intellectual, scientific, and re-
search work.

4. RESULTS

4.1. Sustainable development

Table 2 presents the answers of respondents re-
garding the conservation of the Amazon that they
have now vs. what they knew three years ago. It
was found that 44% of the participants who said
‘almost always” have more knowledge now than 3
years ago. Furthermore, 42% claimed ‘sometimes’
since a good part of these participants were well
trained in the care of the forests, consequently
benefiting future generations. On the other hand,
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2% considered ‘never’ since they received no train-
ing in how properly manage resources and waste.
Finally, 5% stated ‘rarely’ due to their mastery in
implementing environmentally sustainable prac-
tices that contribute to environmentally friendly
production.

Table 2. Environmental conservation

Scale ' Female | Male Total @ %

Always ; 0o 6 i 6%
Almost always 15 44 44%
Sometimes 19 B %

Rarely 0 5 5%
“Never 0 2 2%
Total 34 99 100%

4.2.Social responsibility

Table 3 shows the social responsibility dimension
and the human rights sub-dimension. It reveals
whether respondents respect and promote human
rights in their daily work, as well as in their commu-
nity. In this regard, 72% indicated that they always
and almost always widely adopt these practices; sub-
sequently, 18% of them expressed they sometimes
do, while 5% responded ‘rarely’ and only 4% of re-
spondents indicated that they never do. Furthermore,
regarding the social commitment the respondents
show in their community, 51% said ‘always’ and
21% ‘almost always.” Thus, 72% of the farmers are
respectful of social commitment. However, 11% said
‘sometimes; further, 15% and 2% claimed ‘rarely’ and
‘never, respectively, which reveals that most respond-
ents are oriented toward social commitment in their
community. Finally, concerning respect for the inter-
ests of the parties, where farmers take into account
the opinions of their peers to make decisions, 47% of
them stated that they ‘always’ and ‘almost always’ do
s0; 26% referred to ‘sometimes,” 18% ‘rarely’ and 8%

Table 3. Social responsibility and sub-dimensions

‘never. The results reveal a tendency to strengthen
healthy and socially-responsible practices that ben-
efit the entire community.

4.3. Fairtrade practices

Table 4 shows that 39% of the participants always
prefer to sell their products at similar prices to
their competitors. In comparison, 28% indicated
that they almost always prefer to do so, evidenc-
ing a tendency to increase good practices for fair
trade. Furthermore, 13% expressed ‘sometimes,
followed by 15% who responded ‘rarely, and on-
ly 4% said ‘never’ Regarding external transpar-
ency, 80% noted that they always and almost al-
ways exercise healthy commercial competition;
10% claimed ‘sometimes’ followed by 3% that said

‘rarely’ and 7% that said ‘never.” This shows that

more and more farmers are looking for collective
benefits for their communities.

Regarding price comparison, 20% said ‘always’
and 33% ‘almost always.” This reveals that most
participants consider that the supply of inputs is
of high quality and at fair prices. 31% chose ‘some-
times,” 5% ‘rarely,” and 10% ‘never.” These values
indicate that almost a third of the participants
could consider that the inputs from their suppliers
are at a fair price, further strengthening the devel-
opment of their excellent business practices. As for
market conditions, findings reflect favorable cir-
cumstances for a healthy trade for farmers. 36%
indicated that sometimes their competitors can
sell their products unfairly. 8% chose ‘always’ and
18% ‘almost always, followed by 12% with ‘rarely’
Finally, 25% claimed ‘never’ this last value reflects
the need to permanently continue implementing
transparent and fair practices, which generates
confidence in all farmers of the Peruvian Amazon.

Sub-dimensions Always Almost always Sometimes Rarely Never
Respect for human rights 47% 18% 5% 4%
I o o o
51% H 11% H 2% H
14.14% H 5.05% O%
l\/IaIe 36.36% H 6.06% 202%
Respect for the interests 2% 26% 8%
Female 8.08% 11.11% 303%
e S L R

30
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Table 4. Fairtrade practices and sub-dimensions
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Sub-dimensions Always Almost always Sometimes Rarely Never Total
Collective negotiation 39% 28% 13% 15%
Female 9.09% 6.06%
Male .. . 1919% 0% .
Externaltran‘s‘pgrency """" 21% 10%
Female 6.06% 4.04%
Male .. . 1515% 6.06%
Price comparison . 33% ... 3%
Female 10.10% 16.16% 4.04% 34.34%
Male . o 166% 2323% . 151%% 6.06% . 6566%
Market conditions 18% 36% 25% 100%
Female e AON6 L BOB% . 1313% 7% . 3434%
Male 4.04% 10.10% 23.23% 18.18% 65.66%

5. DISCUSSION

Regarding sustainable development, most re-
sponses related to the scale of always, which means
that the associated producers have a representative
knowledge about the conservation of the Amazon
and its primary natural resources compared to
what they knew three years ago. The associates re-
ceive constant training on the proper management
of resources and waste, as well as implementing
environmentally sustainable practices for caring
for forest trees. Fairtrade encourages sustaina-
ble agriculture, allowing more excellent environ-
mental knowledge to implement new methods of
care and sustainable development. Thus, the paper
concludes that the average score regarding knowl-
edge about the conservation of the Amazon now,
compared to what was known three years ago, is
6.58 points, with a variation tendency of 1.5359
points. This finding shows that the range of values
is wider than the average.

Regarding social responsibility, producers are be-
coming more aware of the need to apply respon-
sible social actions by receiving training related
to environmental problems. In addition, there is
an incentive for responsible consumption and a
preference for products that meet the standards of
sustainable production. Likewise, supporting the
rights of communities is an indispensable element
for producers because they have a social commit-
ment to integrate and reduce the discriminatory
culture toward communities. On the other hand,
social responsibility activities are essential for the
associates because their initiative is to preserve
the resources of the Peruvian Amazon through
responsible practices.

http://dx.doi.org/10.21511/ee.14(1).2023.03

Regarding fair trade practice, focusing on the eco-
nomic strengthening of local productive activi-
ties will improve their development opportunities.
Concerning this, producers rarely receive fair pay-
ment for their products because there is a slight
improvement in access to adequate trade oppor-
tunities. However, fair trade, as a strategic tool,
would allow the development of new capacities for
producers. Furthermore, most respondents stated
that they always engage in healthy competition
and are generally provided with quality supplies
at fair prices.

The associates mention that they rarely receive fair
payment for their products, as economic profita-
bility has decreased and market prices fluctuate
suddenly. However, their compensation premi-
um allows them to achieve their objectives. The
Fairtrade minimum price and Fairtrade premium
serve as a backstop when market prices are less es-
timated. In particular, Jena and Grote (2022) ex-
plained that the Fairtrade system focuses on pov-
erty reduction and works with minimum prices
as a safety net for farmers in times of low prices
in the world market. The prices of organic prod-
ucts are usually higher than those of non-certified
products and, therefore, often compensate for low-
er yields. Fairtrade is a policy instrument based on
reducing poverty among the most vulnerable. In
this vein, Herman (2021) specifies that insufficient
economic security focuses on intervention in mar-
ket relations, which remained limited due to the
existing marginalization.

It is also worth noting that the associated produc-

ers indicate that sometimes there is unfair com-
petition since they deflect their clients. Given the
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above, Caviedes and Olaya (2020) explained that,
although certification can consolidate commer-
cial links between local production and interna-
tional consumers, there is a probability and risk of
creating more exploitation links.

According to the results, producers always care for
the environment. Similarly, Cordova-Buiza et al.
(2021) stated that recycling programs would en-
sure sustainable responsibility to the environment
and communities. Likewise, regarding the com-
parative price indicator, it is mentioned that sup-
pliers do not usually provide quality supplies at
fair prices. This finding supports Lyall and Havice
(2019), who commented on the barriers caused by
the increase in the costs of supplies, as well as the
high-interest rates for accessing bank loans and a
consolidated market competition that has man-
aged to gain customer loyalty.

It is explained that the associates support the
rights of communities since they are part of the
peasant patrols in defense of rural areas, strength-
ening a vision of equality. This point of view is
consistent with Raynolds (2021), who argues that
certified plantations are responsible for counter-
acting discrimination. These principles limit the
bias against people with disabilities, indigenous
communities, and women workers. According to
Cordova-Buiza et al. (2021), producers carry out
activities that improve environmental care. The
results motivate responsible consumption, which

agrees with S. Araya and C. Araya (2019), who rec-
ommended that communities implement virtual
platforms related to fair trade. Likewise, it is worth
noting what Villacrés et al. (2018) mentioned how
essential it is to participate actively and in compli-
ance with fair trade standards.

The association of agricultural producers states
that they are committed to soil conservation. This
differs from Raynolds (2021), who argues that
farmers in various parts of the world depend on
chemical products, most of them toxic, which
are, unfortunately, legal and polluting. Likewise,
Sellare et al. (2020) affirmed that farmers poten-
tially contribute to high levels of environmental
toxicity, which are detrimental to health; regula-
tions do not specify their prohibition, which orig-
inates their constant use. Unfortunately, the as-
sociation of agricultural producers did not have
an updated directory. Another limitation of the
study is the focus on the Peruvian rainforest of the
Amazonas region because they were located in re-
mote areas with little coverage, causing difficulties
in applying the instrument.

Finally, future research should explore the
agro-export and manufacturing sectors, contrib-
uting to the reduction of inequalities with the fair
trade approach. Likewise, it is necessary to consid-
er the field of ethical consumption, contributing to
a positive impact by generating more significant
development opportunities.

CONCLUSION

Based on the objective of sustainable development, it is necessary to detail that, in order to hedge for
the possible fluctuations of additional costs to their production, the associates receive a payment high-
er than the minimum price established by Fairtrade or receive from the latter an extra premium that
offsets any economic inconvenience that may arise. In conclusion, the dynamics of fair trade allow the
members of the Association of Sustainable Agricultural Producers of the Huayabamba Valley to achieve
a better socio-economic valuation since there is a positive impact on aspects related to ethical behavior,
respect for human rights, increased income, as well as improved working conditions. It is necessary to
optimize the management of good commercial practices because it allows for fairer conditions among
producers, protects the rights of communities, and, to a large extent, guarantees that producers receive
fair prices that will help increase their profits by boosting reinvestment.

Regarding social responsibility, the increased knowledge of the conservation of the Amazon and its pri-
mary natural resources allows the association members to implement sustainable agricultural practices
promoting food security. Likewise, they implement recycling and responsible environmental manage-
ment activities, demonstrating social responsibility actions. In conclusion, healthy competition among
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the members of the association is valued, developing actions that favor synergy for community devel-
opment. Moreover, belonging to the fair trade dynamics provides a higher ecological value because it
contributes to environment protection by improving the properties of the soil through the reuse of all
the organic matter collected during production.

As a fair trade practice practical implication, it is argued that the increased knowledge related to the
conservation of the Amazon and its primary natural resources allows the association members to im-
plement sustainable agricultural practices promoting food security. Concerning this, producers rarely
receive fair payment for their products. Most stated that they always engage in healthy competition
and are generally provided with quality supplies at fair prices. The associates mention that they rarely
receive fair payment for their products. It is concluded that it will help to determine how Fairtrade is
applied in the socio-economic and ecological spheres of association of sustainable agricultural produc-
ers in the Peruvian jungle, which will serve as a basis for future research, all oriented toward a more
significant promotion of sustainable development.
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