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SOUND AS AN INTERPRETATION 
STRATEGY AT EXHIBITIONS 

GALLERIES

As sound is a complex medium, the paper intro-
duces the basic facts about it, its properties, signif-
icance and impact it has on the environment and 
people. After that, it elaborates on the physical 
and especially psychological perception of sound. 

the psychological perception of sound, such as 
attention, previous experience, emotions and con-
text, are specially addressed. The narrower topic 
of sound as an interpretation strategy in the mu-
seum is discussed in the light of understanding the 
museum exhibition as a multimodal environment. 
For the purposes of analysing the use of sound in 
museums and galleries in Zagreb, the following ty-

and focus of the exhibition, 2. sound as an aid to 
communication and interpretation of a complex 
topic, 3. sound as a didactic tool, i.e., a tool for 
learning with a great potential for involvement 
and active participation of visitors and 4. sound 
as an immaterial aspect of the museum material 
on display. The mentioned analysis, limited in the 
circumstances of the earthquake and pandemic, 
pointed to a number of interesting and different ex-
amples of the use of sound. Museums have shown 
how they use sound to educate, but also to create 
visitor experiences, while art galleries have gone a 
step further by experimenting with sound, using it 
to form additional layers of meaning and connect 
with contemporary social issues.


