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RESUMEN

El presente proyecto, tuvo como proposito disefiar un servicio de parrillas a domicilio con
productos de calidad. La propuesta de Grill Events es ofrecer una atencion dedicada de
principio a fin, de manera que el cliente y sus invitados disfruten el momento importante
de la celebracion. Al percatarnos que existen muy pocas empresas que brinden parrillas a
domicilio con productos Premium (buena calidad), nos enfocamos en brindar el servicio a
clientes que constantemente realizan celebraciones sociales tales como: amicales,
familiares o de trabajo con niveles socioeconémica A-B, que puedan consumir nuestros

productos.

Palabras clave: Parrillas a domicilio; Grill Events; Celebraciones sociales; Productos
premium
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ABSTRACT

The purpose of the project was to design an at-home grilling service with quality products.
Grill Events offers dedicated attention from start to finish, so that the clients and their
guests may enjoy their special moment. We became aware that there are few companies
that offer at-home grilling services with premium quality products, and we focused in
offering the services to clients that constantly organize social celebrations such as:
birthdays, family meetings, work events, with socioeconomic levels A-B that may
consume our products.

Keywords: Home grills; Grill Events; Social celebrations; Premium products.
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