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Nghién ctru nham xac dinh cac yéu t6 anh huong dén quyét
dinh lya chon san Thuong Mai Dién Tir (TMDT) cua nguoi tiéu
dung tai Ha Noi khi mua sam hang hoa, dong thoi chi ra nhitng khac
biét gitra thé hé Gen Y va Gen Z anh huong 1én quyét dinh do.
Nghién cuu st dung phuong phdp nghién ctru dinh tinh va dinh
lugng. Dit liéu so cap dugc thuc hién qua phuong phap dleu tra xa
hoi hoc bang bang hoi véi 434 phan hoi, xtr 1y bang phan mém SPSS
22. Két qua Xac dinh dugc bay yeu t6: Nhan thirc vé tinh hitu ich,
Nhan thtrc vé tinh d& st dung, Niém tin, Chuan cha quan, Thiét ké
website, Rui ro cam nhén, Thai d¢. Rui ro cdm nhan mang tac dong
tiéu cuc va yéu tb tac dong manh nhét 1a Nhan thirc vé tinh hitu ich.
Ngoai ra két qua cho thdy c6 sy khac biét giita nhom Gen Y va Gen
Z. Nhém tac gia cling dua ra mot s6 dé xuat nham thiic day mua sim
hang hoéa trén san TMDT cua nguoi ti€éu dung tai Ha Noi.

ABSTRACT

The study aims to determine the factors affecting the decision
to choose an e-commerce platform for consumers in Hanoi when
shopping, as well as point out the differences between the generation
Y and the generation Z influence that decision. The study used a
combination of qualitative and quantitative research methods. The
primary data was carried out through the survey method of sociology
by questionnaire, collected 434 responses, and processed by SPSS
22 software. The results identified seven factors: Perception of
usefulness, Perception of ease of use, Trust, Subjective standards,
Website design, Perceived risk, and Attitude. Only the perceived risk
factor has a negative impact, and the strongest factor is the
perception of usefulness. The results also show that there is a
difference between Gen Y and Gen Z. The authors have also
proposed some solutions to help promote the purchase of goods on
the e-commerce platform of consumers in Hanoi.

1. Giéi thiéu nghién ciru

Thi truong TMDT Viét Nam duoc danh gia 13 tiém ning va con phat trién manh. Theo
sach traing TMDT (Cuc Thuong mai dién tir va Kinh té sb, 2020), tbc do ting truong trung binh
(CAGR) trong bon nim 2016 - 2019 dat khoang 30%, du doan CAGR giai doan 2020 - 2025 la
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29% vo1 quy mo 52 ty USD nam 2025. Bén canh do, dudi tdc dong cua dai dich Covid-19, thi
truong TMDT tai Viét Nam c6 sy birt pha manh m&. Dich bénh 1am sé ngudi tiép can Internet ting
dot bién dat trén 70% dan s6 (We Are Social, 2020) dan dén ty 1é mua sdm qua kénh TMPT ting
28% so voi nam 2019, dat 53% dan s6 vao nam 2020 (Cuc Thuong mai dién tir va Kinh té s6,
2020), tir d6 lam thay d6i théi quen tiéu dung. Ngoai ra, xu hudng tiéu ding thay d6i do co cu
dan s6 tré hoa, Gen Z dan thanh ddi twong tiéu dung chinh (Decision Lab, 2021). Vay nén, dé dap
g su bién dong dot pha cua nganh TMDBT trong bdi canh dai dich Covid-19, giup thi trudng mua
sam truc tuyén khai thac dung tiém ning, nghién ctru vé quyét dinh lira chon san TMBPT ctia ngudi
tiéu dung 1 hét stc can thiét. DU vé mit 1y luan, nhiéu nghién ctru trén thé gidi chi ra cac yéu tb
anh huong dén dén hanh vi tiéu dung truc tuyén (Ngah & ctg., 2021). Tuy nhién, cac két qua
nghién ctru c6 nhiéu diém khac biét do bdi canh mdi quéc gia khac nhau. O Viét Nam, c6 nhiéu
nghién ctru vé lién quan, tuy nhién, hau hét chi dang ding lai & khia canh mot s6 mit hang cu thé
nhu dién tr (Hoang, 2010), thyc pham twoi séng (Tran, 2019); trén mot trang TMBDT cu thé nhu
Tiki (Nguyen & Nguyen, 2020), chua c6 nhiéu nghién ciru thyc hién véi hanh vi lya chon san
TMDT trong mua sim hang hoa néi chung. Yéu té nhan khau hoc ciing duoc nhiéu nghién ciru
chi ra, nhung chwa c6 nhiéu nghién ctru x4c dinh duoc su khac biét giita Gen Z va Gen Y gan véi
chu dé nay. Nghién ctru nay dugc thuc hién nham kiém ching sau hon céc gia thuyét va mo hinh,
cac nhan t6 anh huong dén quyét dinh Iya chon sain TMDT ctia ngudi tiéu dung tai Ha Noi.

2. Co s6 1y ludn va cac gia thuyét
2.1. San thwong mgi di¢n tir

San TMPBT la Website TMBT cho phép céc to chirc, ca nhan khong phai chu sé hitu
website c¢6 thé tién hanh ban hang hodc cung tng céc dich vu 1én d6 (Khoan 2 Diéu 2 Thong tu
46/2010/TT-BCT (Bo Cong Thuong, 2010). Trong khudn kho nghién ctru, nhoém tac gia thuc hién
dua trén hanh vi mua sim cuia ngudi tiéu dung (Consumer) trén san TMDT, vay nén hinh thirc san
TMBT dugc trién khai nghién ctru 1a sin TMBT B2C (Doanh nghiép véi nguoi ding).

2.2. Ly thuyét vé hanh vi lwa chon ciia nguwoi tiéu diing

Theo Mankiw (2006), hanh vi ra quyét dinh Iya chon ctia ngudi tiéu ding dugc dinh huéng
boi sy tdi da hoa tinh hitu ich trong lugng ngan sach nhét dinh. Khia canh qua trinh ra quyét dinh,
c¢6 ndm giai doan (Kotler & Armstrong, 2004): Hinh thanh vé nhu cau, tim kiém thong tin, danh
gia lya chon, quyét dinh mua, hanh vi sau mua sidm. C6 thé nhan dinh rﬁng hanh vi lya chon cua
nguoi tiéu dung l1a nhitng phan tng dudi tdc dong ctuia nhitng kich thich bén ngoai va bén trong,
cung v6i qua trinh dién bién tam 1y thé hién thong qua cac giai doan véi nhing dic diém va trai
nghiém tai cac diém cham cung tmg hang héa, dich vu (Nguyen, 2021).

2.3. Thé h¢ Yva thé hé Z

Gen Y chi nhom nguoi sinh trong khoang nam 1980 - 1994 (Brown, 2017). Theo bao céo
nam 2017 cia Nielsen, thé hé Y chiém 35% tai Viét Nam, dugc sinh ra trong giai doan chuyén
minh ctia dit nude, phat trién kinh té va cac phuong tién truyén théng Gen Z 1a thé hé duoc sinh
trong khoang nam 1995 2012 (Brown 2017). Nhin chung, cé hai thé hé déu 13 nhitng ngudi tiéu
dung tré am hiéu vé cudc séng sd ngay nay, tuy nhién, ho van 13 hai nhom riéng biét va mang
nhirng dic diém riéng khac nhau.

2.4. M6 hinh Iy thuyét lién quan dén vin dé nghién ciru

Tt nhiing nam 1960, nhi€u nghién ctru vé hanh vi nguoi tiéu dung dugc cong bo va la nén
tang cho nhiéu nghién curu khéc.
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Bang 1
Céc mo6 hinh 1y thuyét tiéu biéu
Tén mo hinh Tac gia Cic bién trong mé hinh
M5 hinh chép nhan i ro - Nhan thirc rii ro lién quan dén giao dich truc tuyén
: Bauer (1960) N L, 2
(TPR) - Nhan thtrc rii ro lién quan dén san pham
- Thai d6
, Ajzen va Fishbein 2 \
Mb hinh 1y thuyét hanh (1975) - Chuan chu quan
dong hop 1y (TRA) - Y dinh hanh vi

- Hanh vi thuc su

- Nhan thtrc vé sy hitu ich
Mo hinh chép nhan Davis (1989) |- Nhan thic vé tinh dé sir dung
cong ngh¢ (TAM) -Y dinh hanh vi

- Hanh vi thuc su

- Thai d¢
- Chuén chu quan

Mo hinh ly thuyéthanh [ ». 0 1991y |- Kiém soat hanh vi cam nhan

vi c6 hoach dinh (TPB)
- Xu huéng hanh vi

- Hanh vi thuc su

Ngudn: Nhom tac gia tong hop (2021)
2.5. Cdc gid thuyét nghién civu va mé hinh dé xudt
2.5.1. Nhdn thsc vé tinh hizu ich

Nhén thtrc vé tinh hitu ich 1a mrc 6 ma mot ngudi tin rang viée sir dung mot hé thong cu
thé s& nang cao hiéu suat dbi vdi cong viéc ctia minh (Davis, 1989). Mot khi ngudi tiéu dung nhan
théy viéc su dung san TMDT mang lai cho ho nhiéu loi ich va gia tri, ho s€ c6 xu hudng lya nd
lam cong cu mua sam. Mdi quan hé tich cyc nay ciing dugc ching minh boi: Pham (2021);
Nguyen, Le, va Nguyen (2021).

HI: Nhdn thirc vé tinh hitu ich anh huwong tich cuc dén quyét dinh lwa chon san TMDT cua
nguoi tieu dung Ha Ngi khi mua sam hang hoa
2.5.2. Nhdn thac vé tinh dé si dung

Nhan thuc vé tinh dé st dung 1a mtrc d6 mot ngudi cho réng viéc st dung mat thiét bi cu
thé dé dang ma khong tén cong strc (Davis, 1989). Mot nén tang mua sim tryc tuyén dé st dung
s& giup ngudi dung dé hoc, d& kiém soat, linh hoat dé twong tac (Sin, Khalil, & Ameen, 2012).
Tinh dé sir dung con duoc dénh gia & mire d6 khong kho khan dé tro nén thanh thao (Hoang, 2010).
Mot s6 nghién ctru ung hd tic dong anh hudng tich cuc cua tinh dé sir dung nhu: Tran (2019);
Nguyen va Nguyen (2020).

H2: Nhdn thirc vé tinh dé sir dung anh huong tich cuc dén quyét dinh lva chon san TMPT
ciia nguoi tiéu dimg Ha NGi khi mua sam
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2.5.3. Niém tin

Niém tin 12 cam giac vé su chic chin cho nhitng gi ma cac san giao dich TMPT d3 cam
két véi ho (Dachyar & Banjarnahor, 2017). Theo nghién ctru cua Kim, Ferrin, va Rao (2008),
ngudi tiéu ding s& khong mudn tham gia vao hoat dong mua sim trong TMPT khi thiéu long tin.
Hanh vi mua hang truc tuyén s& ting 1én khi khach hang c¢6 niém tin di véi mot trang TMDT
(Kim & ctg., 2008). Nghién ctru ciia Ngah va cong su (2021); Pham (2021); Nguyen va cong su
(2021) ciing chimg minh duoc méi lién hé nay.

H3: Niém tin anh hudng tich cwe dén quyét dinh luwa chon san TMPT ciia ngueoi tiéu ding
Ha Ngi khi mua sam hang hoa

2.5.4. Chudn muc chi quan

Theo Venkatesh va Davis (2000), chuan chii quan 1a mirc d6 nhan thirc ciia mot ngudi rang
nhimg nguoi quan trong ddi v6i ho nghi rang ho nén hodc khong thuc hién hanh vi ndo d6. Chuan
cht quan 12 mot yéu t6 ¢ tac dong tich cuc dén y dinh mua hang cua khach hang (Hoang, 2010;
Nguyen & Nguyen, 2020; Sin & ctg., 2012).

H4: Chudn muc chi quan danh huong tich cuc dén quyét dinh lya chon san TMDT cua
ngueoi tiéu dimg Ha NGi khi mua sam hang héa
2.5.5. Thiét ké website

Theo Chiu, Chang, Cheng, va Fang (2009), chat lwong cta trang website tao diéu kién cho
cac giao dich truc tuyén dién ra thuan loi. Thir anh hudng dén cam xuc cua nguoi dung chi 1a giao
dién website nén thiét ké dién mao ctia san TMDT sé& tac dong manh mé dén phan tng cam xuc
ctia ngudi dung (Sanchez-Franco & Roldan, 2005). Mot s6 nghién ctru ung hd mirc anh hudng tich
cuc nay: Al-Qeisi, Dennis, Alamanos, va Jayawardhena (2014); Nguyen va cong su (2021).

HS5: Thiét ké website anh huéng tich cwc dén quyét dinh lwa chon san TMPT ciia nguwoi
tiéu dung Ha Ngi khi mua sam hang héa

2.5.6. Rui ro cam nhdn

Riii ro cam nhan 1a sy khong chéc chin lién quan dén cac hau qua c6 thé xay ra tir cac giao
dich tryc tuyén (Kim & ctg., 2008). Day duogc coi 1a yéu t6 quan trong anh huong dén hanh vi ctia
nguoi tidu dung khi Iya chon sain TMDT do mua sam truc tuyén thuong kéo theo mirc d6 khong
chic chan cao hon so véi mua sam tai ctra hang (Chiu & ctg., 2009). Dachyar va Banjarnahor
(2017), Teo va Liu (2007) ciing chirng minh tac dong ti€u cuc nay.

HG6: Riii ro cam nhdn dnh hudong tiéu cuc dén quyét dinh lwa chon san TMPT ciia nguoi
tiéu dimg Ha NGi khi mua sam hang héa

2.5.7. Thai do

Thai d6 ddi véi viéc lua chon san TMDT dé mua sim hang hoa 1a cam giac tich cuc hodc
tiéu cuc vé viéc hanh vi d6. Tariq, Sajjad, Usman, va Amjad (2017) cho ring thai d6 dong vai tro
quan trong d6i véi viéc st dung Internet, dic biét trong mua hang truc tuyén. Nghién ctru cta
Pham (2021) thai do ciing chi ra yéu t6 c6 tac dong tich cuc dén mua hang truc tuyén.

H7: Théi @6 dnh hwdng tich cwe dén quyét dinh lira chon san TMPT ciia nguwoi tiéu ding
Ha Ngi khi mua sam hang héa
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2.5.8. Sur khac biét giira cac thé hé

Theo Venkatesh va Davis (2000), tudi tac tac dong dén cac yéu t6 anh huong dén ¥ dinh
sir dung san pham cong nghé thong tin. Y dinh hanh vi ctia ngudi tiéu dung chiu sy tic dong cia
nhan t6 do tudi. Thuc té, gilra cac thé hé (GenZvaGenY) von d3 ¢o nhiing dac diém riéng biét,
ho sinh ra trong céc thoi dai khac nhau din dén nhitng xu huéng hanh vi khac nhau (Tran, Duong,
Nguyen, & Truong, 2020). Tir d6 tac gia dwa ra 08 gia thuyét vé yéu té do tudi (gitra thé hé Z va
Y) nhu sau:

HI1.0: Cé su khdc biét vé quyét dinh lya chon san TMPT giita hai thé hé
HI.1: C6 sur khdc biét vé nhdn thirc vé tinh hitu ich gita hai thé hé
H1.2: C6 su khdc biét vé nhdn thirc tinh dé sir dung giita hai thé hé
HI1.3: C6 su khdc biét vé niém tin gitra hai thé hé

HI1.4: Cé su khdc biét vé chuan chi quan gitta hai thé hé

H1.5: C6 sw khdc biét vé thiét ké website giita hai thé hé

HI1.6: C6 sy khdc biét vé rii ro cam nhdn gitta hai thé hé

HI1.7: C6 su khdc biét vé thdi do giita hai thé hé

2.5.9. M6 hinh nghién cizu d@é xudt

Nhan thire vé tinh hitu ich (1) H1®

Nhan thirc vé tinh d& st dung (2) H2 &)

H3 )

Niém tin (3) o ~—_
/7 QUYET PINH ™
Chuén mye chii quan (4) Hie [ L"}II-[IXUCOI_II\IOGNNT :IN

S PIENTU

Thiét ké website (5)

q \ N Héc-
Rui ro cam nhén (6) i)

Théi do (7) H7 ¢+

Hinh 1. M6 hinh nghién ctru dé xuat

Ngudn: Nhém tac gia tong hop (2021)

3. Dir liéu va phuwong phap nghién ciru

3.1. Thiét ké khdo sat

Hai giai doan nghién ctru: So bd va chinh thue.

Nghién ciru so bo ding phuong phéap dinh tinh dé tim ra mo hinh va gia thuyét dya trén
cac mo hinh 1y thuyét da duoc kiém tra thuc nghiém trong va ngoai nudc, hiéu chinh phi hop.

Nghién ctru chinh thirc thong qua phuong phap dinh luong véi ky thuat khao sat bang bang
hoi véi thang do Likert 5 cip d6: 1- Hoan todn khéng dong y; 2- Khéng dong ¥; 3- Trung ldp; 4-
Dong y; 5- Hoan toan dong y. Dit li¢u thu thap phan tich qua SPSS Statistics 22 vdi cac budc lan
luot: thong ké mé ta, danh gia do tin cdy, phan tich nhan t6 kham pha, phan tich trong quan hoi
quy va phan tich su khac biét.
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3.2. Mdu nghién citu

Tac gia thu vé 434 phiéu hop 1 bang hinh thirc truc tuyén Google Form.

Bang 2
Téng hop théng ké mo ta

Théng tin miu

Théng tin miu

Ty 1€ (%)

1. Giéi tinh

Nir 247 56.9
Nam 187 43.1
2. Pj tudi

16-21 43 9.9
22 - 26 198 45.6
27 - 34 124 28.6
35-41 69 15.9
3. Nghé nghiép

Hoc sinh/Sinh vién 102 23.5
Nhan vién van phong 148 34.1
Kinh doanh tu do 88 20.3
Cong chuic nha nudc 60 13.8
Khéc 36 8.3
4. Thu nhap

Dudi 05 triéu VND 89 20.5
05 - 10 triéu VND 133 30.6
10 - 20 triéu VND 155 35.7
Trén 20 triéu VND 57 13.1
5. Hoc van

Trung hoc phd thong 140 32.3
Cao dfmg - Pai hoc 236 54.4
Trén dai hoc 34 7.8
Khéc 24 55
6. Thoi gian st dung Internet

Dudi 0.5 gio 27 6.2
0.5-2 gio 72 16.6
2-4gid 105 24.2
4 -6 gio 153 35.3
Trén 6 gio 77 17.7

Ngudn: Nhém tac gia thu thap va phan tich tir SPSS
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Khac

1.4%

Bién may xanh Shopee
4.7% 24.9%
FPT Shop

Sendo Lazada
11.2% 20.4%

238
Tiki

14.6% N

Hinh 2. Cac san thuong mai dién tir nguoi tiéu dung tai Ha Noi lya chon

Ngudn: Tong hop tir dit liéu thu dwoc cua nhoém tac gia

San TMDT Shopee duoc sir dung nhiéu nhat (24.9%). Gan day Shopee ludn dimg dau vé
luot truy cap (iPrice) nho chinh sach wu dii, tiép thi tot, khong ngimg nang cao dich vy. Thir hai
la Lazada (20.4%) nho hang loat hd trg, giup khach hang an tAm mua sam tai nha trong dich bénh
Covid-19. Két qua nghién ciru dd phan anh thyc trang céc san TMDT trén thi truong dong thoi
mang y nghia tin cay dbi véi cac nghién ctru tiép theo.

3.3. Phan tich di liéu

3.3.1. Kiém dinh dé tin cdy thang do Cronbach’s Alpha

Kiém dinh do tin cay Cronbach’s Alpha dé loai cac bién xau. Hé s6 Cronbach’s Alpha phai
16n hon 0.6 va loai cac bién quan st clia cac thang do ¢6 cac hé sd tuong quan bién tong nho hon
0.3 (Nguyen, 2013).

Bang 3
Két qua kiém dinh do tin cay thang do Cronbach’s Alpha
Yéu t6 & Nguén ‘ H¢ so HE s
tham khﬁgo Bién quan sat ‘. | Cronbach’s
tai Alpha
Mua hang moi lac moi noi (HI1) 0.573
. Gia ré hon (HI12) 0.631
Nhan thirc vé tinh ——
hitu ich:; Davis | Tiet kiém thoi gian (HI3) 0.454 0.813
(1989), Sinva | thé mua moi loai san pham (H14) 0.703 '
cong su (2012) P
So sanh cac san pham de dang hon (HI5) 0.623
Nhén duoc nhiéu wu dii (H16) 0.515
Nhan thirc vé tinh | D& dang hoc cach st dung (SD1) 0.549 0.796
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.z X A X Hé s
éu t6 o . H ;
Yeltlh?m&klzﬁg:)mn Bién quan sat ('i ,SO Cronbach’s
tai Alpha
désrdung; DB dang kiém soat thong tin san phim (SD2) 0.624
Davis (1989), Sin —— — . . . .
va Kham pha san pham va tinh nang méi dé dang (SD3) | 0.646
cong su (2012) | Qua trinh mua nhanh va don gian (SD4) 0.617
Tin san TMDT dé cao loi ich nguoi tiéu dung (NT1) | 0.537
Niém tin; Ngah | Tin giao dich trén san TMDT la tin cay (NT2) 0.733
va cong su - — . 0.836
(2021) Tin san TMBT thuc hién diéu khoan cam két (NT3) 0.748
Thong tin, danh gia san pham 14 tin cay (NT4) 0.669
i Nguoi anh huong déu dung sain TMDT (CQ1) 0.578
Chuan chu quan; . A A s .
Ajzen (1991) Ngu‘(n quan trong khuyén nén dung san TMDT (CQ2) | 0.875 0.879
Nhiéu thong tin ggi ¥ nén mua tai san TMDT (CQ3) 0.872
o ) Giao dién dep va thu hat (WE1L) 0.597
Thiét ké website; Thibi k6 didu b L (WE2) 0613
iet ke diéu hudng tot .
Nguyen, Luong, |12~ =X 0.768
Nguyen, Nguyen, | sip xép thong tin dé tiép can (WE3) 0.507
va Dao (2021) ;
Toc d6 trinh duyét nhanh (WE4) 0.611
Rui ro cam nhan: Nhén hang cham, khong nhan dugc hang (RR1) 0.718
Bauer (1960), Chat luong san phim khong nhu mong doi (RR2) 0.719 0,805
Nguyen va cong | Taj khoan ngén hang c6 thé bi tan cong (RR3) 0.477 '
su (2021) Tranh chap khi su c¢b xay ra khé giai quyét (RR4) 0.586
Chap nhan 1a mot nén tang dé mua sim (TD1) 0.841
Thai do; Ajzen |Mua sam hap dan hon khi mua trén san TMDT (TD2) | 0.603 0.867
(1991) Mua sam trén san TMBT gitip giam cang thang (TD3) | 0.605 .
S& mua dugc nhitng san pham t6t trén san TMPT (TD4) | 0.841
o Quyét dinh sir dung trong tuong lai (QD1) 0.707
Quyeét dinh st - -
dung san TMDT; Luon str dung trong cudc song hang ngay (QD2) 0.772 0.884
Nhom tac gia dé Quyét dinh tiép tuc sir dung thudng xuyén (QD3) 0.758 .
xuat
Gi6i thiéu cho nguoi xung quanh (QD4) 0.778

Ngudn: Nhém tac gia thu thap va phan tich tir SPSS

Két qua: 33 bién quan sat ctia 07 yéu té doc lap va 01 yéu té phu thudc déu dat yéu cau,
dwa vao phan tich nhan t6 kham pha.

3.3.2. Phan tich nhan t¢ kham pha EFA

Phan tich EFA 14n mot; 03 bién HI3, SD1, WE1 ¢6 hé sb tai nhan t6 nhé hon 0.5, loai 03
bién nay. Phén tich EFA 1an hai: kiém dinh Barlett: hé s6 Sig = 0.000 < 5%, cac bién quan sat c6
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trong quan trong tong thé trong phén tich EFA; hé s6 KMO = 0.817 > 0.5: phén tich nhan t4 1a
thich hop; gia tri Eigenvalues ctia cac nhan t6 > 1: dat yéu cau; gid tri tong phuong sai trich 1a

70.273% > 50%: dat yéu cAu; cac bién quan sat déu c6 hé sb tai > 0.5: dat yéu cAu.

Két qua ma tran xoay: 26 bién duoc trich thanh 07 yéu t6 twong Gng v6i 07 khai niém doc

lap ban dau.

Bang 4

Két qua phép xoay nhan té doc 1ap 1an 2

Ky hiéu bién quan sat

1

2

Hi4

.798

HI5

738

HI2

.693

HIl

.676

HI6

611

TD4

.858

TD1

.855

TD3

.648

TD2

619

CQ2

822

CQ3

.807

CQ1

723

NT2

.858

NT4

.857

NT3

.803

NT1

128

RR3

.868

RR2

.855

RR4

.789

RR1

.664

WE3

795

WE?2

.658

WEA4

.608

SD3

.840

SD4

.700

SD2

.559

Ngudn: Nhém tac gia thu thap va phan tich tir SPSS
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Phén tich EFA phuy thudc: hé sé KMO = 0.843 > 0.5 va hé s6 Sig.= 0.000 < 5%. Nhan t6
dugc trich it tai eigenvalue 2.986 > 1 véi phuong sai 74.647% (> 50%) va cac hé s tai > 0.5
(0.879; 0.875; 0.869; 0.833). CA4c chi sb cho thiy cac bién quan sat cta yéu té phu thudc dat yéu
cau cho nhimg phan tich tiép theo.

3.3.3. Phan tich twong quan Pearson

Gia trj trong quan gitta 07 bién doc 1ap va bién phu thudc déu c6 gia tri Sig. < 0.005: phu
hop (Hoang & Chu, 2008).

Bang 5

Phan tich tuong quan Pearson

QD HI SD NT CQ WE RR TD
QD |Pearson Correlation 1| 6477 592 .216™| 569" 573" -.101°| .569™
Sig. .000 .000; .000f .000f .000 .036 .000
N 434 434 434 434 434 434 434 434
Hl |Pearson Correlation | .647" 1| .5567| .104°| 412" .460™| -.018| .475"
Sig. .000 .000{ .030] .000{ .000 707 .000
N 434 434 434 434 434 434 434 434
SD |Pearson Correlation | .592"| 556" 1| .081] .529™| .388™| -.003| .569
Sig. .000] .000 .092/ .000f .000 .956 .000
N 434 434 434 434 434 434 434 434
NT |Pearson Correlation | .216™| .104"| .081 1| .1857| .1377| -.048| .198™
Sig. .000] .030; .092 .000] .004 313 .000
N 434 434 434 434 434 434 434 434
CQ |Pearson Correlation | .569™| .412""| .529™| .185™ 1| 443" -052| 5717
Sig. .000{ .000f .000f .000 .000 276 .000
N 434 434 434 434 434 434 434 434
WE |Pearson Correlation | 573" .460™| .388™| .137"| .443™ 1| -.037| .485"
Sig. .000 .000f .000f .004, .000 A47 .000
N 434 434 434 434 434 434 434 434
RR |Pearson Correlation | -.101°| -.018| -.003| -.048/ -.052| -.037 1] -.088
Sig. 036/ .707, .956| .313] .276| .447 .066
N 434 434 434 434 434 434 434 434
TD |Pearson Correlation | .569™| .475™| .569™| .198™| .5717| .485™| -.088 1
Sig. .000 .000f{ .000f .000| .000] .000 .066
N 434 434 434 434 434 434 434 434

Ngudn: Nhém tac gia thu thap va phan tich tir SPSS
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3.3.4. Phan tich hoi quy tuyeén tinh bgi

Phuong trinh hdi quy tuyén tinh bdi c6 dang:

QD = fo + B1*HI + B2*SD + B3*NT + B4 *CQ + fs*WE + f6*RR + f7*TD 1)
(Bo: hang sb; B, B2, B3, Ba, Bs, Bs, B7: hé sb hdi quy cuia cac bién doc lap tuong Gmg)

Pdnh gid mire @6 phit hop: R? hiéu chinh bang 0.608 (> 0.5), phwong trinh hdi quy giai
thich dwoc 60.8% su bién thién cua quyét dinh lya chon san TMDT. Hé s Durbin-Watson la
2.135(< 3, > 1), khong xay ra hién twong ty twong quan trong phan du.

Kiém dinh ANOVA: Gia tri hé s6 Sig. F 13 0.000 < 0.05: phu hop.

Két qua ciia phén tich hoi quy da bién:

Bang 6
Phan tich hdi quy
Hé s hﬁj quy chua | H¢ sf')’h(‘)i quy Théng ké da cong
M hinh chuin héa chuan héa t Sig. tuyen
B Std. Error Beta Do chip nhian | VIF
Hang s6 | -0.758 0.242 -3.130| 0.002
HI 0.446 0.053 0.323| 8.379| 0.000 0.608| 1.644
SD 0.203 0.047 0.177| 4.293| 0.000 0.530| 1.885
1 NT 0.079 0.029 0.085| 2.759| 0.006 0.947| 1.056

CQ 0.162 0.036 0.177| 4.480| 0.000 0.582| 1.717
WE 0.286 0.047 0.222| 6.058| 0.000 0.672| 1.487
RR -0.062 0.029 -0.065| -2.163| 0.031 0.988| 1.013
TD 0.087 0.043 0.084| 2.001| 0.046 0.517| 1934

Ngudn: Dit lidu nhém téc gia thu thap va phan tich tir SPSS

Bay bién doc 1ap déu c6 hé s Sig. < 0.05, vay cac bién nay déu mang ¥ nghia théng ké.

Phuong trinh hdi quy da bién dugc xay dung:

QD =-0.758 + 0.323*HI + 0.222*WE + 0.177*SD + 0.177*CQ + 0.085*NT + 0.084*TD
- 0.065*RR @)

3.3.5. Phan tich su khac biét vé d tudi

Chia dbi twong theo 02 nhdm la Gen Z (16 - 27 tudi): 241 mau, 55.5% va Gen Y (28 - 42
tudi): 193 méu, 44.5%.

Kiém dinh su khac biét trung binh Independent Sample T-Test dbi voi hai nhom gia tri 1a
Gen Z va Gen Y dé danh gia murc do tac dong ctia d6 tudi 1én cac yéu té trong mé hinh.

Kiém dinh phuong sai dong nhat cac bién QD, HI, SD, NT, TD ¢6 Sig. < 0.05 nén phuong
sai gitra hai nhom thé hé 1a khac nhau. Gia tri Sig. T- test (Equal variances not assumed) déu 1a
0.000 < (0.05), cho thdy c6 su khac biét c6 y nghia théng k&, chdp nhan gia thuyét H1.0, H1.1,
H1.2, H1.3, H1.7.
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Bang 7

Kiém tra mau ddc lap

Levene’s Test for

T-test for Equality

Equality of Variances of Means
Sig. Sig. (2-tailed)
QD Equal variances assumed 0.000 0.000
Equal variances not assumed 0.000
HI Equal variances assumed 0.001 0.000
Equal variances not assumed 0.000
SD Equal variances assumed 0.012 0.000
Equal variances not assumed 0.000
NT Equal variances assumed 0.002 0.000
Equal variances not assumed 0.000
CQ Equal variances assumed 0.311 0.000
Equal variances not assumed 0.000
WE Equal variances assumed 0.577 0.000
Equal variances not assumed 0.000
RR Equal variances assumed 0.683 0.000
Equal variances not assumed 0.000
TD Equal variances assumed 0.000 0.000
Equal variances not assumed 0.000

Ngudn: Dir liéu nhém tac gia thu thap va phan tich tir SPSS

Kiém dinh phuong sai dong nhit (Levene’s Test) cuia cac bién CQ, WE, RR c6 gia tri cia
Sig. > 0.05 nén phuong sai giira hai nhom thé hé 1a nhu nhau. Gia tri Sig. T- test déu 1a 0.000 <
(0.05), cho thiy c6 su khac biét c6 ¥ nghia thong k&, chip nhan gia thuyét H1.4, H1.5, H1.6.

Bing 8
Théng ké nhom yéu t6
Gen N Mean
QD GenZzZ 241 4.3983
GenY 193 3.7772
HI GenZ 241 4.4257
GenY 193 4.1596
SD Gen Z 241 4.0761
GenY 193 3.6445
NT GenZ 241 4.1649
GenY 193 3.7332
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Gen N Mean

CQ Gen Z 241 4.2572
GenY 193 3.6565

WE Gen Z 241 3.9812
GenY 193 3.6617

RR Gen Z 241 3.6297
GenY 193 3.6425

TD Gen Z 241 4.2002
GenY 193 3.6101

Ngudn: Dir liéu nhém tac gia thu thap va phan tich tir SPSS

Vi gia tri Mean, nhém nao c6 gia tri 1on hon s€ anh huéng manh hon. Gen Y ¢6 mirc cam
nhén vé rui ro 16n hon Gen Z. Con lai, Gen Z déu c6 mic d¢ anh huong 16n hon.

4. Thao luan két qua nghién ctru va ham y quan tri
4.1. Thdo lugn két qua nghién ciu

Nhan thtc vé tinh hitu ich tac dong tich cyc va manh nhét, trong dong v6i Sin va cong su
(2012), Pham (2021). Pong thoi phu hop voi dic diém mua sam qua TMDT: tiét kiém thoi gian,
chi phi, c6 thé nhan wu dai, giam gia. Gen Z c6 muac d6 cam nhan tinh hitu ich cao hon Gen Y.
Thé hé tré c¢6 xu hudéng quan tdm nhiéu hon dén cac wu dii tir sin TMDT. Hon nira, Gen Z ua sir
dung cong nghé moi lac moi noi nén loi ich ¢6 duoc tir viéc dung san TMPT da ¢6 tac dong dén
Gen Z nhiéu hon.

Nhan thirc dé sir dung tac dong tich cuc, phu hgp véi Ngah va cong su (2021), Hoang
(2010), tuy nhién khong qué 16n do Ha Ni 1a tha d6 di dau ca nudc vé cach mang khoa hoc k¥
thuat, san TMDT khong con 1a cong cy mua sam la 13m, khong can bo nhiéu cong suc dé hoc cach
sir dung. Gen Z c6 mirc d9 anh huong manh hon bai 1a thé hé sinh ra trong thoi cong nghé nén nén
tang TMDT khong giy kho khén cho ho.

Niém tin anh hudng tich cuc, twong dong véi Ngah va cong sy (2021), Nguyen va cong su
(2021), tuy nhién khong qué 16n, boi TMBT noi chung khong con 1a nén tang, nguoi tiéu ding
dan 1am chii dugc nén tang nay, yéu té niém tin ciing giam di muc anh huong. Véi loi thé hiéu
biét hon vé cac chinh sach va thong tin tir cac san TMDT, Gen Z ¢ niém tin vao hinh thirc mua
sam tryc tuyén hon.

Chuén chil quan anh huong tich cuc, twong dong véi Sin va cong su (2012), Nguyen va
Nguyen (2020). Nguoi Ha Noi ¢d nét van hoa trong quan hé gia dinh nén hanh vi sé c6 xu hudng
phu thudc vao bd me, anh em hay ban b¢ than thiét. Thé hé Gen Z c6 yéu td chuén chu quan 16n
hon. Gen Y ¢6 xu huéng tin tuong hon vao ngudn chinh thong, cho rang minh 13 nguoi c6 kinh
nghiém hon trong mua ban va khong c6 nhiéu thoi gian doc danh gia. Con Gen Z coi trong ¥ kién
cua ban be, nguoi than, ...

Thiét ké website c6 tac dong tich cuc 10n thi hai, twong thich véi Ngah va cong su (2021),
Nguyen va Nguyen (2020). Trai nghiém website ciing 1a mét trong nhitng yéu t6 thudc nhém cac
tiéu chi ngudi dung Viét Nam quan tdm khi mua sdm truc tuyén duoc néu trong sach trang 2021.
Gen Z bi anh huéng nhiéu hon boi d& dang thich nghi voi cac thiét ké diéu huéng hay sip xép bd
cuc tai san TMDT hon.
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Rui ro cam nhan c0 tac dong ti€u cuc, phu hop vai Tran (2019), Hoang (2010). Tuy nhién
mirc d6 rat nho (beta: -0.087) boi su hoat dong nghiém tic ciia cac san TMDT di khién nhén t6 nay
da giam di mac d anh hudng. Gen Y c6 cam nhan murc d§ rui ro hon bdi Gen Z 1a nguoi hiéu biét
cong nghé hon, hiéu nhitng rui ro ¢6 thé gip nén rui ro mua hang tryc tuyén khong con 14 rao can.

Thai do tac dong tich cyuc, phi hop véi két qua ciia Pham (2021). Diéu nay dic biét tuong
thich v&i bdi canh dich Covid-19, TMPT duoc moi nguoi chdp nhan véi thai do tich cuc. Nhiéu
ngudi con cam thay tha vi khi khdm phé san pham trén cac san TMDT. Gen Z c6 yéu t6 thai do
cao hon do Gen Z dai dién cho nhiing ban tré tu tin, ho luén mudn kham phéa nhitng diéu thu vi,
tinh ning méi trén nén tang TMDT.

4.2. Ham y qudn tr§

Néng cao nhdn thirc vé tinh hivu ich: Xay dung chién dich vé gia dya trén sitc mua cta
timg ca nhan va hay xay dyng mirc wu dai riéng cho timg nganh hang dé nhim dén timg ddi tuong
cu thé theo co ché mua cang nhiéu giam cang sau. Tang cudng hoat ddng quang cdo vé tinh hitu
ich nhan duogc qua cac kénh, nén tang xa hdi ma ting ddi tuong hudng dén.

Néng cao nhdn thirc vé tinh dé sir dung: Ti wu tinh nang tim kiém bang cach t6i wu hoa
cach bo tri san pham kém theo tich hop tinh ning loc san pham, ciing nhu c¢6 nhiing goi y vé san
pham tuong tu ciing dap tmg nhu cau. Thiét 1ap hudng din cach sir dung cu thé ¢ thé dudi dang
video ngan hay hinh anh trén nén tang xa hoi hodc tai mdi thao tac khi sir dung nhing lan dau.

Néng cao niém tin nguoi ding: Loai bo hang gia, hang kém chéat lugng qua thiét 1ap quy
dinh va kiém soat nghiém thong tin nguén gdc, nhin mac, thong tin mo ta san pham khac. Thuc
hién diing cac chinh sach da cam két kém véi truyén thong dé ngudi dung hiéu vé nhirng chinh
sach, quy dinh va hoat dong bao mat do.

Vé chudn muc chii quan: Xay dung chuong trinh vu dai theo nhom bang cach dua ra nhiéu
chuong trinh ting qua, giam gia voi hinh thire di kém diéu kién gidi thiéu nhirng thanh vién méi
cuing tham gia mua. Hop tac v6i dang dbi twong nguoi ndi tiéng, nguoi anh hudng.

Vé thiét ké website: Dau tu nang cap co sé ha ting sin TMDT, phai dam bao hé thong phan
cting (may ch) ¢6 cdu hinh di manh, can két ndi Internet voi cap quang qudc té hay bang thong
rong. Can tao nhirng thiét ké don gian dé tiép can gitip khach hang dé dang str dung.

Gidm thiéu cam nhdn vé riii ro: Dam bao dung chat lugng san pham nhu quang céo bang
cach kiém duyét khat khe va xtr phat clirng ran. Pam bao an toan vé thanh toan dién tir bang cach
ap dung nhitng tiéu chuan bao mat quoc te.

Vé thai do ciia nguwoi tiéu ding: Chu trong nang cao tinh ca nhan hoa dé khach hang c6
cam giac dugc ddi xir dic biét tir d6 tang thai do tich cuc. Xay dung chién lugc mua sdm di kém
voi gidi tri (té chure chuong trinh ca nhac, tich hgp tro choi trén san TMDT, ...).

4.3. Han ché ciia nghién ciru

Du nd lyc, tuy nhién do gi6i han vé nguén luc nén nghién ctru khong tranh khoéi nhiing han
ché nhit dinh. Thir nhat, cac san TMPT khong dong loat thuc hién cac chuong trinh vu dai ma
theo ting thang nén di nhin chung khach hang s& van danh gia cao tinh hitu ich nhung tiy theo
thang khao sat ma sé c6 sy chénh 1éch nhét dinh. Tht hai, vé phuong thure thu thap dir liéu, do tinh
hinh dich bénh nén nhom tac gia chi co thé thuc hién truc tuyén qua Google Form. Hai han ché
nay ciing mé ra huéng nghién ctiru méi cho cac dé tai tiép theo.
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