Does the importance of
sustainable event information
services vary among
generational sub-cohorts?
ABSTRACT

As events embrace sustainability — many information
services have shifted to virtual — how does that affect the
importance of these services — and affect satisfaction? And
does it affect various generational groups differently? The
present study found that it does.
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and how do they affect satisfaction?
METHODS

Information Services - Importance

Data collection - online panel hosted by Amazon Mturk
in March 2022.

Respondents - those born between 1965 and 1996 and
were stratified into sub-cohorts of Young Gen X, Older
Gen X, Young Millennial, and Older Millennial.

SEM with Rusbult’s Investment Model (1980) and Four
quality attributes to assess satisfaction and loyalty with
tourism festivals

404 usable responses were obtained by removing
incomplete entries from 798 total responses
MANOVA/ANOVA with Bonferroni correction and
Tukey’s Pairwise comparison
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Note: Means sharing a letter in the group label are not significantly
different at the 5% level. Using Tukey Method.

While information services continue to move to virtual to

improve the sustainability of events, they continue to be
important and are a significant indicator of satisfaction .
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