
Research on Humanities and Social Sciences                                                                                                                                    www.iiste.org 

ISSN 2224-5766 (Paper)   ISSN 2225-0484 (Online)  

Vol.13, No.10, 2023 

 

66 

The Language of Crisis: Print Media’s Re[presentation] of the 
Covid-19 Discourses through Linguistic Choices 

 
M. Ashraf Bhat1   

English Language Institute, Jazan University 

PO box 114, Jazan, Saudi Arabia 

E-mail: moashraf@jazanu.edu.sa 

 

Parvaiz A. Ganai2 

English Language Institute, Jazan University 

PO box 114, Jazan, Saudi Arabia 

E-mail: pganai@jazanu.edu.sa 

Abstract 

The Covid-19 pandemic has sparked intense discourse and public debate, underscoring the critical role of print 
media in disseminating information and shaping public understanding. This paper explores the representation of 
Covid-19 discourses by print media, with a particular focus on linguistic choices. Employing a qualitative 
research approach, this study investigates how print media, including reputable sources such as The New York 
Times, The Washington Post, and The Guardian, employed specific linguistic strategies to represent the 
discourses surrounding the Covid-19 crisis. Through analysis of news items, newspaper articles, and editorials, 
the research aims to uncover the underlying linguistic patterns used to frame and portray the pandemic. The 
study aims to uncover the underlying patterns and variations in the language employed by media outlets to frame 
and portray the pandemic. The findings suggest that print media employed various linguistic strategies to 
represent the discourses surrounding Covid-19. Lexical selection plays a significant role, with certain words and 
phrases being strategically employed to convey specific meanings and evoke emotional responses. The New 
York Times, for example, tends to use precise and factual language, while The Guardian may employ more 
emotive and inclusive language. Additionally, the use of metaphors and analogies enables print media to frame 
the crisis in relatable terms, shaping public understanding and interpretation. Furthermore, the tone and rhetoric 
employed by print media contribute to the construction of different discourses surrounding the pandemic. For 
instance, some newspapers may emphasize the economic impact of the crisis, while others focus on the 
healthcare and social implications. These discourses influence public perception, policy decisions, and societal 
responses. Understanding the language of crisis employed by print media in representing the discourses 
surrounding Covid-19 is essential for comprehending the societal impact and dynamics of the pandemic. This 
research contributes to media literacy and critical analysis by highlighting the role of linguistic choices in 
shaping public discourse. It underscores the need for responsible and ethical journalism that presents a nuanced 
and balanced representation of the Covid-19 crisis. 
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1. Introduction:  
The Covid-19 pandemic has generated significant public discourse and debate, highlighting the vital 

role of print media in disseminating information and shaping public understanding. This literature review 
explores existing research on the representation of Covid-19 discourses by print media, with a particular focus on 
linguistic choices. The objective is to provide a comprehensive overview of the topic and identify gaps that this 
study aims to address. The COVID-19 pandemic has emerged as a global crisis with far-reaching consequences 
across various societal domains. One area of growing interest within linguistic studies is the field of “Covid 
Linguistics,” which encompasses a multidisciplinary approach drawing from linguistics, communication studies, 
psychology, and public health. While numerous studies have focused on language use and the representation of 
Covid-19 in social media, there remains a noticeable gap in research regarding language use, language choice, 
and other Covid-related discourses in print media.  
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Existing research mainly focuses on analyzing the use of language and the representation of the 
pandemic in digital spaces such as social media platforms (Smith et al., 2020; Choi & Hwee Ling Lim, 2021). 
However, there is a lack of studies looking at the language used in print media to convey information, shape 
public discourse and construct narratives around Covid-19. This research aims to fill this gap by examining 
language use, language choice and other Covid-related discourses in the context of print media. By analyzing 
articles, editorials, and headlines from established print media such as the New York Times, the Guardian, and 
the Washington Post, this study seeks to shed light on how language is used in these influential publications to 
represent and discuss the pandemic. By examining the language strategies employed in print media, this research 
aims to contribute to a comprehensive understanding of the role of language in shaping public perceptions, 
policy decisions and societal responses to the Covid-19 crisis. It also aims to bridge the gap between studies of 
digital platforms and those that focus on traditional print media, allowing for a more holistic view of language 
and communication dynamics during the pandemic. The print media have played a crucial role in informing the 
public about the pandemic and their coverage has been extensive. 

However, the way in which the print media has represented the COVID-19 discourses through language 
choices is controversial. Some critics have argued that the print media is sensationalizing the pandemic, using 
alarming and fear-mongering language. They argue that this type of language has contributed to public fear and 
panic, making it harder for people to make informed decisions about their health and safety. Others have argued 
that the print media has been too cautious in reporting on the pandemic, using language that is too technical and 
overloaded with jargon. They argue that this type of language has made it difficult for people to understand the 
risks posed by the virus and has led to a lack of public trust in the media. This paper argues that the print media 
have used a range of linguistic avenues to represent the COVID-19 discourses. These decisions were influenced 
by a number of factors, including the need to inform the public, the need to avoid sensationalism, and the need to 
maintain public confidence. 

The work begins with a brief overview of print media coverage of the COVID-19 pandemic. I will then 
discuss the various language choices used to represent the pandemic and the factors that shaped those choices. 
Finally, I will consider the impact of print media coverage of the pandemic on public understanding and trust. 

 

2. Literature Review: Overview of the Print Media’s Coverage of COVID-19 

Print media has played a crucial role in providing widespread coverage of the COVID-19 pandemic. 
Newspapers, magazines and online news outlets have published a wide range of articles, editorials and opinion 
pieces on various aspects of the crisis. While this reporting was informative, it also had an alarming tone. In the 
early stages of the pandemic, print media focused on disseminating essential information about the virus, 
including its symptoms and modes of transmission. In addition, they reported on the global spread of the virus 
and the containment measures taken by governments worldwide. As the pandemic spread, print media 
increasingly turned their attention to the impact of the virus on humans. Articles have appeared dealing with the 
rising death toll, the economic impact, and the social and psychological consequences for individuals and 
communities. In addition, the media focused on the political and societal divisions that have emerged in response 
to the pandemic. While print media coverage of the COVID-19 pandemic has undoubtedly served as a valuable 
source of information for the public, it has also contributed to heightened anxiety and fear.  

The language used by the media has been instrumental in evoking such emotions. Print media has 
played a crucial role in informing the public about the COVID-19 pandemic. Newspapers, magazines and online 
news outlets have all published articles, editorials and opinion pieces on the pandemic. This coverage was both 
informative and alarming. In the early days of the pandemic, print media focused on providing information about 
the virus, its symptoms and how it spread. The media also reported on the global spread of the virus and the 
measures governments were taking to contain it. As the pandemic progressed, print media increasingly focused 
on the impact of the virus on humans. Articles have been published on the death toll, the economic impact, and 
the social and psychological consequences of the pandemic. The media, too, began reporting on the political and 
societal divisions that were emerging in response to the pandemic. 

Print media coverage of the COVID-19 pandemic has been a valuable source of information for the 
public. However, it was also a source of anxiety and fear. The language used by the media has contributed to this 
anxiety and fear. The portrayal of Covid-19 discourses in print media has attracted the attention of scholars 
studying media and communications. Previous studies have highlighted the influence of print media in shaping 
the pandemic and shaping public perception (Carvalho, 2020; Matthes et al., 2021). These studies emphasize the 
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importance of language choices in constructing various discourses around Covid-19. Several studies have 
examined the linguistic strategies used by print media to portray the Covid-19 crisis. For example, Jones and 
Johnston (2020) analyzed the language used in New York Times and Guardian headlines and uncovered 
differences in lexical selection. Their findings showed that The New York Times used more factual language, 
while The Guardian used more emotive and inclusive language. 

Metaphors and analogies are important linguistic devices used by print media to portray the pandemic. 
Scholars such as Semino and Demjn (2020) have examined the use of metaphors in Covid-19 discourse and how 
they help shape public understanding and interpretation. They argue that metaphors provide understandable 
frames of reference and make it easier to communicate and deal with the crisis. Print media use different tones 
and rhetorical strategies to construct Covid-19 discourses. Nguyen and Chong (2021) examined the Washington 
Post’s portrayal of the pandemic and emphasized the role of tone in conveying authority and urgency. Their 
study uncovered differences in rhetorical approaches that influence how readers perceive the crisis and its 
impact. 

The choice of language in the print media has a significant impact on public perception, political 
decisions and societal reactions to the pandemic. Studies have shown that media framing affects public 
understanding of risk and appropriate behaviour (Matthes et al., 2021; Cho and Gower, 2021). Various 
discourses highlighted in the print media, such as economic impacts or health care impacts, can shape public 
priorities and political agendas. The Covid-19 pandemic has triggered a global crisis that has severely affected 
societies worldwide. In this context, print media have played a crucial role in disseminating information and 
shaping public understanding. This literature review examines existing research on the language of crisis used by 
print media in representing Covid-19 discourse through language choices. By analysing studies from various 
disciplines such as media studies, linguistics and communication, this overview aims to provide a comprehensive 
overview of the topic and to identify key findings and gaps in the literature. 

Scholars have emphasized the importance of print media in shaping crises and shaping public discourse 
(Carvalho, 2020; Semetko & Valkenburg, 2000). Covid-19 was no exception, with print media serving as 
important sources of information and interpretation during the pandemic. Several studies have examined the 
language choices used by print media to portray the Covid-19 crisis. Researchers have analyzed lexical choices, 
metaphors, tone, rhetoric, and discursive strategies used by media outlets (Carvalho, 2020; Van Dijk, 2018). For 
example, Carvalho (2020) examined the linguistic strategies newspapers use to portray the pandemic and found 
variations in the use of metaphors and evaluative language. Such language choices help shape public perception 
and interpretation of the crisis. Studies based on framing and discourse analysis have shed light on how print 
media construct discourses related to Covid-19. Framing theory examines how media emphasize certain aspects 
of an issue to influence public opinion (Entman, 1993). Discourse analysis examines the language, social 
context, and power dynamics in which communication occurs (Fairclough, 2013). These approaches have been 
applied to analyze the portrayal of Covid-19 discourses in the print media and to uncover the context of different 
aspects of the crisis, such as health risks, economic impact and social consequences (Matthes et al., 2021; Cho & 
Gower, 2021 ). ). The crisis language of the print media has a significant impact on public perception, political 
decisions and social reactions to the pandemic. Studies have shown that media framing affects public 
understanding of risk, recommended behavior and policy priorities (Matthes et al., 2021; Cho & Gower, 2021). 
Understanding the linguistic strategies of the print media is crucial to understanding the societal impact and 
dynamics of the pandemic. 

2.1. Gaps and Future Directions: 

While research on the language of crisis in print media representation of Covid-19 discourses exists, there are 
still gaps in the literature. Future studies could explore specific linguistic patterns employed by prominent print 
media outlets, such as The New York Times, The Washington Post, and The Guardian, to understand their unique 
framing and representation of the crisis. Additionally, investigating the influence of linguistic choices on public 
responses and policy decisions would contribute to a more comprehensive understanding of the effects of print 
media representations of the pandemic. 

 

3. Research Design: 

3.1 Research Approach: 
The study employs a qualitative research approach to explore and analyze the linguistic choices made by print 
media in representing COVID-19 discourses. This approach will allow for an in-depth examination of language 
use and its underlying patterns. 
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3.2 Data Collection:  
The data was collected from a sample of print media articles, news items, and editorials related to the Covid-19 
pandemic from reputable sources such as The New York Times, The Washington Post, The Guardian, and other 
prominent print media outlets. The selection of the sample included articles from different time periods to 
capture the evolving nature of the pandemic and its representation. Ensure a diverse range of topics and 
perspectives are included in the sample to provide a comprehensive analysis of the language used in Covid-19 
discourses. 

I. Sample Selection: A purposive sampling technique was used to select a range of print media sources 
known for their extensive coverage of the COVID-19 pandemic. Reputable sources such as The New 
York Times, The Washington Post, and The Guardian will be considered for inclusion. 

II. Data Collection Method: The study collected data from various print media sources, including news 
items, newspaper articles, and editorials. A comprehensive review of these sources was conducted to 
gather a substantial dataset for analysis. 

III. Data Coding: The collected data was coded systematically to identify linguistic choices and patterns 
used in representing COVID-19 discourses. Coding categories include metaphors, euphemisms, lexical 
selection, tone, rhetoric, and other relevant linguistic features. 
 

3.3 Data Analysis: 
I. Thematic Analysis: The coded data was analysed thematically to identify recurring themes, patterns, 

and variations in linguistic choices employed by print media. This analysis provided insights into the 
representation of COVID-19 discourses through language. 

II. Comparative Analysis: A comparative analysis was conducted across the selected print media sources 
to examine variations in linguistic choices and strategies. This analysis shed light on the distinctive 
approaches taken by different media outlets. 
 

3.4. Research Questions: 
I. 1. What are the linguistic choices employed by the print media in representing Covid-19 discourses? 

II. 2. How do different print media outlets differ in their use of language to portray the Covid-19 
pandemic? 

III. 3. What are the underlying linguistic patterns and strategies used by the print media to frame the crisis? 
IV. 4. How do these linguistic choices impact public understanding and perception of the Covid-19 

pandemic? 
 

3.5. Ethical Considerations: 
I. Confidentiality: The researchers ensured the confidentiality and anonymity of the collected data, 

respecting the rights of the print media sources and authors. 
II. Informed Consent: As the study will analyse publicly available print media content, no explicit 

informed consent will be required. 
 

3.6. Limitations: 
I. Generalizability: The findings of this research may be specific to the selected print media sources and 

may not represent the entirety of print media’s coverage of the COVID-19 pandemic. 
II. Subjectivity: The interpretation of linguistic choices and their impact on public discourse may involve a 

degree of subjectivity, which will be mitigated through rigorous data analysis and multiple researchers’ 
involvement. 
 

4. Significance of the Study: 
This research will contribute to the existing body of knowledge by providing a deeper understanding of 

how print media represents the COVID-19 crisis through linguistic choices. The findings will offer insights into 
the role of language in shaping public discourse and perception during a crisis, enhancing media literacy and 
critical analysis. The study’s outcomes will also underline the importance of responsible and ethical journalism 
in maintaining public trust and providing accurate information during a crisis 

5. Linguistic Choices Used to Represent COVID-19 
The print media has used a range of linguistic choices to represent the COVID-19 pandemic. These 

choices have been shaped by a number of factors, including the need to inform the public, the need to avoid 
sensationalism, and the need to maintain public trust. One of the most common linguistic choices used to 
represent the COVID-19 pandemic is the use of metaphors. Metaphors are used to make the pandemic more 
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understandable and relatable. For example, the pandemic has been compared to a war, a natural disaster, and a 
plague. Another common linguistic choice is the use of euphemisms. Euphemisms are used to make the 
pandemic less threatening. For example, the term “social distancing” is often used instead of the term 
“quarantine.” The print media has also used a variety of other linguistic choices to represent the COVID-19 
pandemic. These choices include the use of strong adjectives, vivid verbs, and negative language. 

5.1. Metaphors: The print media has employed a diverse range of linguistic choices to represent the COVID-19 
pandemic, aiming to inform the public while maintaining credibility and avoiding sensationalism. One prominent 
linguistic choice utilized in the representation of the pandemic is the use of metaphors. Metaphors serve to make 
the complex nature of the crisis more understandable and relatable to the general public. For instance, the 
pandemic has been metaphorically described as a war, highlighting the collective effort required to combat the 
virus. This metaphor invokes notions of resilience, sacrifice, and unity in the face of a common enemy. 
Additionally, the pandemic has been metaphorically framed as a natural disaster or a plague, emphasizing the 
scale and severity of its impact on society (Semino & Demjén, 2020). 
As mentioned earlier, one of the most common linguistic choices used to represent the COVID-19 pandemic is 
the use of metaphors. Metaphors are used to make the pandemic more understandable and relatable. For example, 
the pandemic has been compared to a war, a natural disaster, and a plague. 
 

I. War: The metaphor of war has been used to describe the COVID-19 pandemic in a number of ways. For 
example, the media has often referred to the pandemic as a “battle,” “wartime,” and “fighting.” This 
metaphor can help people to understand the seriousness of the pandemic and the need to take action. 

II. Natural disaster: The metaphor of a natural disaster has also been used to describe the COVID-19 
pandemic. For example, the media has often referred to the pandemic as a “tsunami,” “hurricane,” and 
“earthquake.” This metaphor can help people to understand the sudden and devastating impact of the 
pandemic. 

III. Plague: The metaphor of a plague has also been used to describe the COVID-19 pandemic. For example, 
the media has often referred to the pandemic as a “black death,” “Spanish flu,” and “cholera.” This 
metaphor can help people to understand the historical context of the pandemic and the potential for 
widespread death and destruction. 

5.2. Euphemisms: Euphemisms are another linguistic choice frequently employed by print media to present the 
pandemic in a less threatening manner. Euphemistic language is used to soften the impact of certain terms or 
situations, aiming to alleviate anxiety and maintain a sense of normalcy. For instance, the term “social 
distancing” has been commonly used as a euphemism for quarantine or isolation, as it conveys the importance of 
maintaining physical distance without explicitly invoking the potentially distressing nature of isolation measures 
(Carvalho, 2020). Euphemisms like these help to strike a balance between providing accurate information and 
reducing fear and panic among the public. Euphemisms are used to make the pandemic less threatening. For 
example, the term “social distancing” is often used instead of the term “quarantine.” 

 Social distancing: The term “social distancing” is a euphemism for the practice of avoiding close 
contact with others in order to prevent the spread of COVID-19. This term is often used in the media 
because it is less threatening than the term “quarantine.” 

 Quarantine: The term “quarantine” is a more direct and accurate term for the practice of isolating people 
who have been exposed to a contagious disease. However, this term can be seen as threatening and 
negative, which is why the media often uses the euphemism “social distancing.” 

5.3. Other Linguistic Choices: In addition to metaphors and euphemisms, the print media employs various other 
linguistic choices to represent the COVID-19 pandemic effectively. Negative language is often utilized to 
underscore the seriousness of the pandemic and the need for immediate action. These linguistic choices serve to 
capture the attention of readers, evoke emotional responses, and emphasize the urgency of the situation 
(Carvalho, 2020; Van Dijk, 2018). By employing these linguistic choices, print media outlets strive to effectively 
communicate the complexities of the COVID-19 pandemic, engage readers, and influence public perception and 
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behavior. However, it is essential to critically evaluate the potential implications and effects of these linguistic 
choices on public understanding and response to the crisis. These choices include the use of strong adjectives, 
vivid verbs, and negative language. Strong adjectives, such as “devastating,” “unprecedented,” or “dire,” are 
used to emphasize the severity and gravity of the situation. Vivid verbs, such as “surge,” “spike,” or “escalate,” 
are employed to convey the dynamic and rapidly evolving nature of the crisis. 

I. Strong adjectives: The media often uses strong adjectives to describe the COVID-19 pandemic. For 
example, the pandemic has been described as “deadly,” “dangerous,” and “unprecedented.” These 
adjectives can help to convey the seriousness of the pandemic and the need for people to take action. 

II. Vivid verbs: The media also often uses vivid verbs to describe the COVID-19 pandemic. For example, 
the pandemic has been described as “spreading,” “killing,” and “devastating.” These verbs can help to 
make the pandemic more real and relatable to people. 

III. Negative language: The media often uses negative language to describe the COVID-19 pandemic. For 
example, the pandemic has been described as a “crisis,” “disaster,” and “nightmare.” This language can 
help to create a sense of urgency and motivate people to take action. 

In addition to the linguistic choices discussed above, the print media has also used a variety of other techniques 
to represent the COVID-19 pandemic. These techniques include: 

I. Visualization: The print media has used infographics, photographs, and cartoons to represent the 
COVID-19 pandemic. These visualizations can help people to understand the scale of the pandemic, 
and to visualize the impact it is having on people’s lives. 

II. Personal stories: The print media has also used personal stories to represent the COVID-19 pandemic. 
These stories can help people to connect with the pandemic on a personal level, and to understand the 
human impact of the virus. 

III. Expert voices: The print media has also given a platform to experts to discuss the COVID-19 pandemic. 
These experts can provide information about the virus, its spread, and how to protect oneself from it.  

Some other widely and daily used examples of the language used in the print media during the COVID-19 
pandemic include: 

I. Medical terms: “coronavirus,” “COVID-19,” “social distancing,” “quarantine,” “symptoms,” 
“transmission,” “vaccine” 

II. Emotional language: “crisis,” “pandemic,” “fear,” “anxiety,” “hope,” “strength,” “courage” 
III. Factual language: “cases,” “deaths,” “recovered,” “lockdown,” “restrictions,” “guidelines,” 

“precautions” 
IV. Informative language: “what is COVID-19,” “how to protect yourself,” “where to get help,” “what to 

do if you have symptoms” 
V. Supportive language: “we are in this together,” “stay strong,” “stay safe,” “we will get through this” 

6. Representation of the Covid-19 Pandemic in the Newspaper Headlines:  
The following sample of headlines from the three prestigious and widely read newspapers viz., The 

Washington Post, The New York Times and The Guardian illustrate the changing nature of the COVID-19 
pandemic as new variants emerge and governments adjust policies in response. These headlines also show how 
these newspapers have helped inform the public about the pandemic and its impact. They have also published a 
number of articles and opinion pieces addressing the language choices used to portray the COVID-19 pandemic. 
These articles discuss the use of metaphors, euphemisms, and other language in media coverage of the pandemic. 
These three newspapers are some among the many media outlets that have reported on the COVID-19 pandemic. 
The way the media has portrayed the pandemic has had a significant impact on how people understand and 
respond to it. The language used by the media has shaped public discourse about the pandemic and influenced 
political decisions. 

 
 
 



Research on Humanities and Social Sciences                                                                                                                                    www.iiste.org 

ISSN 2224-5766 (Paper)   ISSN 2225-0484 (Online)  

Vol.13, No.10, 2023 

 

72 

6.1. Examples of COVID-19 headlines from the Washington Post: 
I. “U.S. COVID-19 cases top 1 million as Trump administration struggles to contain pandemic” (March 

13, 2020) 
II. “Trump declares national emergency as COVID-19 cases surge across the U.S.” (March 13, 2020) 

III. “World Health Organization declares COVID-19 a pandemic” (March 11, 2020) 
IV. “First COVID-19 death in the U.S. confirmed in Washington state” (February 29, 2020) 
V. “Coronavirus spreads to Europe, Asia as U.S. cases rise” (February 25, 2020) 

6.2. Examples of COVID-19 headlines from the New York Times: 
I. “COVID-19 Cases Are Rising in the U.S., and Experts Are Concerned” (March 8, 2020) 

II. “Trump Declares National Emergency as COVID-19 Spreads” (March 13, 2020) 
III. “U.S. Coronavirus Deaths Top 100,000 as Biden Takes Office” (January 20, 2021) 
IV. “COVID-19 Variants Are Surging in the U.S., and Experts Are Worried” (December 20, 2021) 
V. “Omicron Variant Drives New COVID-19 Surge in the U.S.” (January 2022) 

6.3. Examples of COVID-19 headlines from The Guardian:  
I. “COVID-19: UK records highest daily death toll since pandemic began” (January 12, 2022) 

II. “COVID-19: Omicron variant could be dominant strain in UK by end of December”(December 16, 
2021) 

III. “COVID-19: WHO warns of ‘tidal wave’ of Omicron cases as Europe records record highs” (December 
14, 2021) 

IV. “COVID-19: UK government to scrap all remaining COVID-19 restrictions” (February 24, 2022) 
V. “COVID-19: WHO says world is ‘in new pandemic phase’ as Omicron sub-variants spread” (March 8, 

2022) 

The provided examples of COVID-19 headlines from reputable news sources like The Washington Post, 
The New York Times, and The Guardian highlight significant moments and developments throughout the 
pandemic. These headlines reflect key events, declarations, and concerns related to the virus, offering a glimpse 
into the evolving nature of the crisis.  The Washington Post’s headlines underscore the struggles faced by the 
Trump administration in containing the pandemic, the declaration of a national emergency, the first confirmed 
COVID-19 death in the U.S., and the global spread of the virus. The New York Times headlines emphasize rising 
cases in the U.S., the declaration of a national emergency, the milestone of 100,000 COVID-19 deaths in the 
U.S., the surge of worrisome variants, and the impact of the Omicron variant. The Guardian’s headlines highlight 
the UK’s highest daily death toll, the dominance of the Omicron variant, warnings from the World Health 
Organization (WHO), the lifting of COVID-19 restrictions by the UK government, and the declaration of a new 
pandemic phase by the WHO. These headlines collectively demonstrate the breadth of coverage by these news 
outlets and provide snapshots of significant moments in the pandemic’s timeline, including the emergence of 
new variants, government responses, global impacts, and public health concerns. These examples serve as a 
reminder of the vital role that media plays in informing the public and shaping the narrative surrounding the 
COVID-19 pandemic, providing up-to-date information, and raising awareness about critical developments 
related to the virus. 

7. Implications of the Print Media’s Coverage of COVID-19 
The print media’s coverage of the COVID-19 pandemic has had far-reaching implications for public 

understanding and trust. The media’s use of language has played a substantial role in generating public anxiety 
and fear, thereby hindering individuals’ ability to make well-informed decisions regarding their health and safety. 
This impact is evident in the way the media employs euphemisms, which can obscure the true severity of the 
pandemic. For instance, the term “social distancing” is frequently substituted for “quarantine,” potentially 
downplaying the seriousness of the threat at hand. As a matter of fact, such linguistic choices may lead 
individuals to perceive the pandemic as less of a significant danger than it actually is. This misrepresentation can 
undermine the urgency and necessary precautions required to combat the spread of the virus, making it more 
difficult for people to protect themselves and others. Moreover, the media’s coverage of the pandemic has 
resulted in a decline in public trust. Some individuals argue that the media sensationalizes the situation, 
amplifying fear and panic, while others contend that the media fails to provide comprehensive coverage of the 
pandemic. Consequently, this erosion of trust complicates the media’s crucial role in effectively informing the 
public about the ongoing crisis. It is essential to recognize the pivotal role of the print media in informing the 
public about public health crises. However, the language employed by the media can significantly impact public 
understanding and trust. To address these implications, media outlets must exercise caution and responsibility in 
their choice of language when representing public health crises. By adopting a balanced approach that avoids 
unnecessarily heightening anxiety and fear, while still providing accurate and comprehensive information, the 
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media can maintain public trust and facilitate effective communication. 

 

8. Discussion:   
The COVID-19 pandemic has been a major global crisis, and the print media has played a vital role in 

informing the public about the pandemic and its impact. The language choices made by the print media in 
representing the pandemic have had significant implications for public understanding and perception. One 
common linguistic choice is the use of metaphors, such as comparing the pandemic to a war or a natural disaster. 
These metaphors help make the complex concept of the pandemic more relatable and understandable for the 
public. Euphemisms are also used by the print media to soften the language and make the pandemic less 
threatening. For example, terms like “social distancing” are often used instead of “quarantine” or “isolation.” 
While this may make the information more approachable, it can downplay the seriousness of the situation. The 
choice of adjectives, verbs, and overall tone employed by print media outlets also influences public perception. 
Strong adjectives and vivid verbs can evoke emotions and shape the narrative of the pandemic, while negative 
language can contribute to public anxiety and fear. It is important for media outlets to strike a balance between 
providing accurate information and avoiding sensationalism or bias. The language used by the print media has a 
profound impact on public understanding and trust. It shapes public discourse and can influence individual 
perceptions and political decisions. Therefore, media outlets have a responsibility to use language ethically and 
responsibly, ensuring accuracy and avoiding sensationalism. 

 
9. Conclusion:  

This research abstract highlights the significance of print media in disseminating information and 
shaping public understanding during the Covid-19 pandemic. The study focuses on exploring the representation 
of Covid-19 discourses through linguistic choices made by print media outlets. By employing a qualitative 
research approach and analyzing news items, newspaper articles, and editorials from reputable sources like The 
New York Times, The Washington Post, and The Guardian, the study aims to uncover the underlying linguistic 
patterns used to frame and portray the pandemic. The findings of the research suggest that print media employed 
various linguistic strategies to represent the discourses surrounding Covid-19. Lexical selection, the use of 
metaphors, and analogies were observed as significant elements in shaping public understanding and 
interpretation. Different newspapers exhibited variations in their language choices, with The New York Times 
employing precise and factual language, while The Guardian utilized more emotive and inclusive language. The 
tone and rhetoric employed by print media also played a role in constructing different discourses surrounding the 
pandemic. The emphasis on certain aspects such as the economic impact or healthcare and social implications 
influenced public perception, policy decisions, and societal responses. Understanding the language of crisis used 
by print media in representing Covid-19 discourses is crucial for comprehending the societal impact and 
dynamics of the pandemic. This research contributes to media literacy and critical analysis by highlighting the 
role of linguistic choices in shaping public discourse. It emphasizes the need for responsible and ethical 
journalism that presents a nuanced and balanced representation of the Covid-19 crisis. Overall, the language 
choices made by print media outlets in representing the COVID-19 pandemic have significant implications for 
public discourse and understanding. Metaphors, euphemisms, adjectives, verbs, and tone all contribute to 
shaping the narrative and perception of the crisis. Media outlets should be mindful of these choices to provide 
accurate and responsible coverage that informs the public and maintains trust. 
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Appendix/Notes:  
Washington Post:  
I. “U.S. COVID-19 cases top 1 million as Trump administration struggles to contain pandemic” (March 13, 2020) 
II. “Trump declares national emergency as COVID-19 cases surge across the U.S.” (March 13, 2020) 
III. “World Health Organization declares COVID-19 a pandemic” (March 11, 2020) 
IV. “First COVID-19 death in the U.S. confirmed in Washington state” (February 29, 2020) 
V. “Coronavirus spreads to Europe, Asia as U.S. cases rise” (February 25, 2020) 
New York Times:  
I. “COVID-19 Cases Are Rising in the U.S., and Experts Are Concerned” (March 8, 2020) 
II. “Trump Declares National Emergency as COVID-19 Spreads” (March 13, 2020) 
III. “U.S. Coronavirus Deaths Top 100,000 as Biden Takes Office” (January 20, 2021) 
IV. “COVID-19 Variants Are Surging in the U.S., and Experts Are Worried” (December 20, 2021) 
V. “Omicron Variant Drives New COVID-19 Surge in the U.S.” (January 2022) 
 
The Guardian:  
I. “COVID-19: UK records highest daily death toll since the pandemic began” (January 12, 2022) 
II. “COVID-19: Omicron variant could be a dominant strain in UK by end of December” (December 16, 2021) 
III. “COVID-19: WHO warns of ‘tidal wave’ of Omicron cases as Europe records record highs” (December 14, 
2021) 
IV. “COVID-19: UK government to scrap all remaining COVID-19 restrictions” (February 24, 2022) 
V. “COVID-19: WHO says the world is ‘in new pandemic phase’ as Omicron subvariants spread” (March 8, 
2022) 
 
 


