
 

Pengaruh environmental concern…, Siti Sukmawati, Universitas Multimedia Nusantara 
120 

DAFTAR PUSTAKA 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 
Human Decision Processes. 

Alsaheem, A. R., Al-Kwifi, O. S., & Alharbi, A. A. (2021). The impact of green 
marketing on purchase intention of skincare products in Saudi Arabia: Attitude and 
motivation as mediators. Journal of Retailing and Consumer Services, 58, 102332. 

Abrar, M., Baig, S. A., Bashir, M., Shabbir, R., & Ayub, M. (2018). Consumer 
attitude and purchase intention towards organic textile products. Amazonia Investiga, 
7, 472-285. 

Chi, T., Gerard, J., Dephillips, A., Liu, H., & Sun, J. (2019). Why U.S. Consumers 
Buy Sustainable Cotton Made Collegiate Apparel? A Study of the Key Determinants. 
Sustainability, 11(11), 3126.  

Frese, M. (2015). Cultural Practices, Norms, and Values. Journal of Cross-Cultural 
Psychology, 327-330. 

Farooq, M. S., Salam, M., ur Rehman, S., Fayolle, A., Jaafar, N., & Ayupp, K. 
(2018). Impact of support from social network on entrepreneurial intention of fresh 
business graduates: A structural equation modelling approach. Education and 
Training, 60(4), 335–353. https://doi.org/10.1108/ET-06- 2017-0092 

Ghazali, E. S. (2017). Ghazali, E., Soon, P. C., Mutum, D. S., & Nguyen, B. (2017). 
Health and cosmetics: Investigating consumers’ values for buying organic personal 
care products. Journal of Retailing and Consumer Services.  

Gao, S., Greenberg, R., & Wong, C. W. (2020). Chinese consumer purchase behavior 
of green skincare products. Journal of Retailing and Consumer Services, 53, 101927. 

Hair Jr, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate Data 
Analysis (7th ed.). Pearson Prentice Hall. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2015). Multivariate data 
analysis (7th ed.). Pearson Education. 

Harapah, L. K. (2020, June 30). Analisis SEM (Structural Equation Modelling) 
Dengan SMARTPLS (Partial Least Square) – Fakultas Sains dan Teknologi. FST 
UIN Walisongo. Retrieved 16 November 2022, 17.17.  



 

Pengaruh environmental concern…, Siti Sukmawati, Universitas Multimedia Nusantara 
121 

Hair Jr., J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2017). A Primer on 
Partial Least Squares Structural Equation Modeling (PLS-SEM) (2nd ed.). Sage 
Publications. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data 
analysis (8th ed.). Pearson Education. 

Jaiswal, Kant, D. R. (2017). Green purchasing behaviour: A conceptual framework 
and empirical investigation of Indian consumers. Green Purchasing Behaviour: A 
Conceptual Framework and Empirical Investigation of Indian Consumers. 

Jaiswal, D., & Kant, R. (2018). Green purchasing behaviour: A conceptual 
framework and empirical investigation of Indian consumers. Journal of Retailing and 
Consumer Services, 41(August 2017), 60–69. 
https://doi.org/10.1016/j.jretconser.2017.11.008 

Kamis, A., Saibon, R. A., Yunus, F. A., Rahim, M. B., Herrera, L. M., & 
Montenegro, P. L. Y. (2020). The SmartPLS Analyzes Approach in Validity and 
Reliability of Graduate Marketability Instrument. Psychology and Education, 57(8), 
987-1001. 

Khoiriyah, Toro, S. M. J. S. (2018). ATTITUDE TOWARD GREEN PRODUCT, 
WILLINGNESS TO PAY AND INTENTION TO PURCHAS. ATTITUDE 
TOWARD GREEN PRODUCT, WILLINGNESS TO PAY AND INTENTION TO 
PURCHAS. 

Lee, W.-I., Cheng, S.-Y., & Shih, Y.-T. (2017). Effects among product attributes, 
involvement, word-of-mouth, and purchase intention in online shopping. Asia Pacific 
Management Review, 22(4), 223–229. 

Li, X., & Wang, R. (2018). The impact of green marketing on consumer purchase 
intention of skincare products. Journal of Engineering and Technology Management, 
49, 67-76. 

Lin, Y. H., Chiang, W. Y., & Liou, D. J. (2021). Does the corporate social 
responsibility of beauty brands influence consumer purchase intentions of green 
cosmetics? The moderating role of beauty product involvement. Journal of Business 
Research, 129, 335-347. 

Lee, S., & Park, H. (2021). "The Mediating Role of Intention to Purchase in the 
Relationship between Environmental Concern and Purchase of Green Skincare." 
Sustainability Research, 38(2), 215-228. 



 

Pengaruh environmental concern…, Siti Sukmawati, Universitas Multimedia Nusantara 
122 

Mahmoud, T., Hasaballah, A. H., Ibrahim, B. S., & Bleady, A. (2017). The Influence 
of Green Marketing Mix on Purchase Intention: The MediationRole of Environmental 
Knowledge. Journal of Scientific and Engineering Research.  

Malhotra, N. K., Nunan, D., & Birks, D. F. (2019). Marketing Research: An Applied 
Orientation. Pearson. 

Niemiec, R. M., Champine, V., Vaske, J. J., & Mertens, A. (2020). Does the Impact 
of Norms Vary by Type of Norm and Type of Conservation Behavior? A 
MetaAnalysis. Society & Natural Resources, 1-17. 

Saxena, M., & Chandra, B. (2016). Environmental concern, attitude and behavior of 
college students. International Journal of Environmental Research, 10(3), 337-344. 

Singh, A., & Verma, P. (2017). Factors influencing Indian consumers’ actual buying 
behaviour towards organic food products. Journal of Cleaner Production, 167, 473–
483. 

Smith, J., et al. (2018). "The Influence of Environmental Concern on Intention to 
Purchase Green Skincare Products." Journal of Consumer Behavior, 42(3), 123-135.  

Trivedi, J.(2017).The Effect of Viral Marketing Messages on Consumer Behaviour. 
Journal of Management Research.Vol.17, 2, pp- 84-98. 

Teng, C.-C., & Wang, Y.-M. (2015). Decisional factors driving organic food 
consumption: Generation of consumer purchase intentions. British Food Journal, 
117(3), 1066-1081. 

Wang, Y., et al. (2023). "The Mediating Effect of Intention to Purchase on the 
Relationship between Perceived Behavioral Control and Purchase of Green 
Skincare." Journal of Environmental Marketing, 45(3), 132-148. 

Wan, C., Shen, G. Q., & Choi, S. (2017). Experiential and instrumental attitudes: 
Interaction effect of attitude and subjective norm on recycling intention. Journal of 
Environmental Psychology, 69-79. 

Yadav, R., & Pathak, G. S. (2015). Intention to Purchase Organic Food Amoung 
Young Consumers: Evidences from a Developing Nation. Appetite, 122- 128.  

 

 

 

 


