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PENERAPAN TEORI THREE STEPS OF COPYWRITING
UNTUKMENYAMPAIKAN PERCEIVED VALUE “HEALTHY”
DALAM PENULISAN NASKAH AUDIO VISUAL IKLAN “NO

GUILT EATINGS”.

Eurico Kevin Pratama

ABSTRAK

Skripsi ini berfokus pada penerapan teori Three Steps of Copywriting yang ditulis
oleh Jim Edward dalam naskah audio-visual iklan berjudul “No Guilt Eatings”.
Iklan berformat video tersebut akan ditayangkan di Instagram Reels pada akun
media sosial Melts Indonesia dengan tujuan meningkatkan kesadaran penonton
bahwa Melts Indonesia menerapkan perceived value “healthy” dalam
menciptakan produk snack dan makanan sehat mereka.

Penerapan teori three steps of copywriting dalam naskah audio-visual iklan “No
Guilt Eatings” membantu penulis dalam menyusun struktur cerita dengan objektif
dan struktur yang lebih jelas di setiap bagiannya. Awalan yang bisa mendisrupsi
kegiatan scrolling pengguna Instagram, konten video yang bisa memancing rasa
ingin tahu penonton, dan menciptakan call-to-action yang sesuai dengan tujuan
perusahaan. Namun, dalam penerapannya teori three steps of copywriting tetap
memerlukan pemahaman lebih mengenai ilmu pemasaran dan copywriting.

Kata kunci: Copywriting, Audio-visual, naskah, iklan, digital
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THREE STEPS OF COPYWRITING THEORY APPLICATION IN
PURPOSE OF COMMUNICATING “HEALTHY” PERCEIVED

VALUE IN ADVERTISING’S AUDIO VISUAL SCRIPT
“NO GUILT EATINGS”

Eurico Kevin Pratama

ABSTRACT (English)

This thesis focuses on the application of the Three Steps of Copywriting theory
written by Jim Edward in an audio-visual advertising script entitled "No Guilt
Eatings". The video ad will be aired on Instagram Reels on Melts Indonesia's
social media accounts with the aim of increasing audience awareness that Melts
Indonesia applies the perceived value of "healthy" in creating their healthy snack
and food products.

The application of the three steps of copywriting theory in the audio-visual script
of the "No Guilt Eatings" advertisement helps the writer in structuring the story
with clearer objectives in each part. A beginning that can disrupt Instagram users'
scrolling activities, video content that can provoke viewers' curiosity, and creating
a call-to-action that matches the company's goals. However, in its application, the
three steps of copywriting theory still requires more understanding of marketing
and copywriting.

Keywords: Copywriting, Audio-visual, Script, Advertising, Digital
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