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UM Faculty Member Published for Consumption
Research

Marketing Professor’s Research Finds Consumers Thirst for More Knowledge
of Products Despite Risks

= DECEVBER 13, 2012 BY D.J. CHUMBLEY
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Research by Melissa Cinelli, University of Mississippi assistant professor of marketing, is set to be
published in the Joumal of Consumer Research in April 2013.

Cinelli collaborated with Joshua Clarkson, assistant professor of marketing at the University of
Cincinnati and Chris Janiszewski, professor of marketing at the University of Florida, on the article “The
Desire for Consumption Knowledge,” which focuses on the habits of consumers when it comes to
certain products.

“The idea sprang from a discussion Josh and | had about what seemed like an odd behavior — trying a
new product when you are pretty sure you are not going to like it,” Cinelli said. “Of course, there are
some nowelty products that are intended to be disliked such as jelly beans in flavors like pencil
shavings, but there are examples of people forgoing their favorite product to choose something they
probably won'’t like as much, and we wanted to know why these consumers were doing this — what
separated them from the average consumer who tends to pick his favorite variety each time.”

The research found that this behawvior is linked to consumers expanding their knowledge of the product
category.

“[Our] work demonstrates that people who consider themselves experts and novices in a product
category choose different types of novel consumption experiences, but both types of consumers make
choices that increase their knowiedge about the product category,” Cinelli said.

Cinelli is continuing her research through several different topics. She is presently researching how
social media affect body image and how brands and different product information influence purchase
decisions.
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Students Learn ‘Real Politics’ in
‘Washington, D.C., Winter Session

OXFORD, Miss. — Eleven Uniwersity of
Mississippi students spent their winter
break leaming about the people who work
behind the scenes of the American
government in Washington, D.C. Lead by
Jonathan Klingler, assistant professor of
political science, the students of Pol 391:
Applied Palitics met not with candidates,
but with the people who make candidates’

Read the story ...
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Thank You To Our
Donors

Young Alumna Gives Back to School
of Accountancy

OXFORD, Miss. — Stephanie Jennings
Teague, of Chicago, sees her commitment
of $100,000 to the Patterson School of
Accountancy's new building at the
University of Mississippi as a means of
saying “thank you.” “It is a way to show a
small token of my appreciation to Ole
Miss, the faculty and staff, and the
accounting

Read the story ...
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Reuters: Keep an Eye on the Money
Supply

U.S. inflation roller coaster prompts fresh
look at long-ignored money supply By
Michael S. Derby NEW YORK — The
amount of money sloshing around the U.S.
economy shrank last year for the first time
on record, a development that some
economists believe bolsters the case for
U.S. inflation pressures continuing to
abate. The Federal Resene’s
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