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BALO SALONU -BALL ROOM

30 EYLUL 2021-30 SEPTEMBER 2021

09:30-12.00 ACILIS KONUSMALARI
09:30-12.00 OPENING SPEECHES

PROTOKOL KONUSMALARI-PROTOCOL SPEECHES
DAVETLI KONUSMACILAR- INVITED SPEAKERS

MODERATOR: Prof. Dr. Zekeriya MIZIRAK

Prof. Dr. Paolo Mura

“Exploring the Role of Art and Embodied Performances in Qualitative Tourism Research”

Prof. Dr. Harun Ugak

“Egilimler, Uluslararasi Turizm Hareketleri ve COVID-19”

Prof. Dr. Atila Yiiksel

“Akil, Mantik, izan, Vicdan ve Akademisyen Olmak: Lakin Nasil?”

12:00-13:00 YEMEK ARASI
12:00-13:00 LUNCH BREAK
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YUZYUZE SUNUMLAR

CAPRAZ OTURUMLAR
CROSS SESSIONS
SALON: BALO SALONU OTURUM: OS-1/1 TURIZM TURLERI
HALL: BALL ROOM SESSION: 1/1 TOURISM TYPES
OTURUM BASKANI: PROF. DR. HARUN UCAK SAAT:13:15-14:15
MODERATOR: PROF. DR. HARUN UCAK TIME: 13:15-14:15
NO YAZAR(LAR)-AUTHOR(S) BIiLDiRI iSMIi-PAPER NAME SUNUCU-PRESENTER
Ars. Gor. Dr. Yunus TOPSAKAL Dog. Dr. . o - . .
1 Abdurrahman DINC Cevrimdis1 Tatil: Dijital Detoks I¢in Ekoturizm Ars. Gor. Dr. Yunus TOPSAKAL
N . < The Role Of Archaeological Heritage in Creating A New Tourist Type in Dr. Ogr. Uyesi Hasan Ali
2 | Dr. Ogr. Uyesi Hasan Ali ERDOGAN Cultural Tourism: Archaeotourist ERDOGAN
Dog. Dr. Abdurrahman DINC
3 Hamdi KARAKOK Siirdiiriilebilir Turizm Kapsaminda Astro-Turizm ve Konya Ilinin Astro- Hamdi KARAKOK
Sinan KOCAK Turizm Potansiyeli
Ars. Gor. Sinan USLU . . . . .. . o
4 Ars. Gér. Dr. Selman BAYRAKC Kitle Turizmine Alternatif Olarak Sanal Gergeklik Turizmi Ars. Gor. Sinan USLU
Dr. Ogr. Uyesi Mustafa Ciineyt SAPCILAR 5 _— : Dr. Ogr. Uyesi Mustafa Ciineyt
5 Aynur ILYASOV Saglik Turizmi Kapsaminda Termal Turizm SAPCILAR
SALON: MELIKSAH OTURUM: OS-1/2 GASTRONOMI
HALL: MELIKSAH SESSION: 1/2 GASTRONOMY
OTURUM BASKANI: DOC. DR. ERKAN.AKG(")Z SAAT:13:15-14:15
MODERATOR: DOC. DR. ERKAN AKGOZ TIME: 13:15-14:15
NO YAZAR(LAR)-AUTHOR(S) BIiLDIiRI iSMI-PAPER NAME SUNUCU-PRESENTER
1 Osman OZER Kay.serl. nin UNESCO C‘}‘a‘s‘tron.oml Kenti” Olabilirligine ve Gastronomi Osman OZER
Turizmine Dair Paydas Goriisleri
5 Dog. Dr. Yilmaz SECIM Konya Illnflekl Bazi Yoresel Corbalarin Fonksiyonel Besin Igeriginin Samet Can AKSU
Samet Can AKSU Incelenmesi
Dog. Dr. Erkan AKGOZ ) e o 1t . . 5 .
3 Tugge GUNES Yoresel Yemeklerin Siirdiiriilebilir Turizme Etkisi Tugce GUNES
Esra CACUR e .. e
4 Doc. Dr. Eda GUNES Mutfak Kiiltiiriinde Cevizin Faydalar ve Cevizli Uriinler Esra CACUR

viii



SALON: KEYKUBAD
HALL: KEYKUBAD

OTURUM: 0S-1/3 REKREASYON
SESSION: 1/3 RECREATION

OTURUM BASKANI: DOC. DR. MEHMET DEMIREL SAAT:13:15-14:15
MODERATOR: DOC. DR. MEHMET DEMIREL TIME: 13:15-14:15
NO YAZAR(LAR)-AUTHOR(S) BIiLDiRI iSMIi-PAPER NAME SUNUCU-PRESENTER
Ars. Gor. Alper KAYA
Dog. Dr. Mehmet DEMIREL Ciddi Serbest Zaman ve Rekreasyon Uzmanlhigi Arasindaki iliskinin .
s Do¢. Dr. Duygu HARMANDAR | Kavramsal Acidan incelenmesi Grociinafi
DEMIREL
Ars. Gor. Hasan Suat AKSU
Do¢. Dr. Duygu HARMANDAR
2 | DEMIREL E-Spor Faaliyetlerinin Rekreasyon ve Spor Agisindan Degerlendirilmesi Ars. Gor. Hasan Suat AKSU
Ars. Gor. Alper KAYA
Dog. Dr. Mehmet DEMIREL
Hatice ONMEN Rekreasyonel Amachh Egzersiz Yapan Bireylerin Mutluluk Diizeyleri ile -
E Dog. Dr. Mehmet DEMIREL Yasam Doyumlarimin Incelenmesi e GINIALEN
Kerem KARA . TR .
4 . O Uy Remriye Bic CiLIdny E-Spor Turizmine Yo6nelik Literatiir Taramasi Kerem KARA
5 Ar.s. Gor. Hasan Suat AKSU Universite Ogrencilerinin Bos Zaman Faaliyetlerine Katiliminin Oniindeki .
Mizgin YASAR ) T T m— A7 (o, Ik Sl AU
Prof. Dr. Fatma ARSLAN s i R

SALON: BALO SALONU
HALL: BALL ROOM

SAAT:14:30-15:45
TIME: 14:30-15:45

CEVRIMICI DAVETLI KONUSMALARI
ONLINE KEYNOTE SPEAKERS

MODERATOR: Prof. Dr. Selim KAYHAN

Prof. Dr. Tadeja Jere Jakulin

“4W Tourism (Hiking Tourism and Its Tourists: Walker, Watcher, Wanderer and Wonderer)”

Prof. Dr. Joseph M Cheer

“Responsible Tourism: A New Era of Responsibility?”

Prof. Dr. Kevin Griffin

“Heritage and Culture: Post COVID”




SALON: BALO SALONU
HALL: BALL ROOM

OTURUM: 0S-2/1 EKONOMI
SESSION: 2/1 ECONOMY

OTURUM BASKANI: PROF. DR. RAIF PARLAKKAYA
MODERATOR: PROF. DR. RAIF PARLAKKAYA

SAAT:16:00-17:00
TIME: 16:00-17:00

NO YAZAR(LAR)-AUTHOR(S) BILDIiRI iSMIi-PAPER NAME SUNUCU-PRESENTER

1 Dr. Ogr. Uyesi Hidayet KISLALI Paylasim Ekonomisi ve Turizm Dr. Ogr. Uyesi Hidayet KISLALI
Osman OZER Av Turizminin Kirsal Kalkinmaya Etkileri; Kuzey Ulkeleri ve Tiirkiye --

2 Dog. Dr. Ceyhun Can OZCAN Karsilastirilmasi QETIHOVAR S
Prof. Dr. Ahmet SAHBAZ Kirsal Kalkinma ve Kirsal Turizm iliskisi: Tiirkiye I¢in Kirsal Turizmin

s Ayse CEYLAN Onemi L CETLAN

4 Ekrem DAMAR Turizmin Bolgesel Kalkinmaya Etkisi Ekrem DAMAR

5 Serife KOC Etnik Turizminin Kirsal Kalkinma A¢isindan Degerlendirilmesi Serife KOC

SALON: MELIKSAH
HALL: MELIKSAH

SESSION: 2/2 POLICY-PLANNING

OTURUM: OS-2/2 POLITiKA PLANLAMA

OTURUM BASKANI: PROF. DR. SAFAK UNUVAR
MODERATOR: PROF. DR. SAFAK UNUVAR

SAAT:16:00-17:00
TIME: 16:00-17:00

NO YAZAR(LAR)-AUTHOR(S) BIiLDIiRI iSMI-PAPER NAME SUNUCU-PRESENTER
Giiray KARACIL
1 Dr. Ogr. Uyesi Cagri SACLI Hiikiimet Programlar1 Cercevesinde Turizm Politikalarinin Analizi Giiray KARACIL
Dog. Dr. Ceyhun Can OZCAN
2 Fatih DORU Kirsal Turizm ve Yoksulluk Arasindaki Iliski: Kavramsal Bir Analiz Fatih DORU
1 T T Kadin Girigimcilerin Bireysel Katilm Yatinmciligi (Melek Yatirimeilik)
3 S GUGILY LZSILEN] Algis1 ve Yatirim Niyetlerine Etki Eden Unsurlarin Belirlenmesi: Konya Eyliil GUCLU ARSLAN
Dog. Dr. Ceyhun Can OZCAN . oo
Hizmet Sektorii Ornegi
4 Cansu GUVEN Ciftlik Turizminin Kirsala Etkisi: Tiirkiye Uzerine Bir Degerlendirme Cansu GUVEN
Mustafa DIGILLI Arkeolojik Alanlarin  Turizme Kazandirilmasinin Finansmaninda Vergi PP
E Mehmet Ali OZTURK Indiriminden Yararlanma Firsati sz G
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SAAT: 16:00-17:00
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NO YAZAR(LAR)-AUTHOR(S) BIiLDIiRi iSMi-PAPER NAME SUNUCU-PRESENTER
1 Mehtap OK 3 Arkeodestinasyonlarda Cevresel Yonetime Elestirel Bir Bakis: Eflatunpinar Mehtap OK
Dr. Ogr. Uyesi Hasan Ali ERDOGAN Ornegi P
5 Mustafa DIGILLI J eotermal Potansiyeli Turizm I¢in Ortaya Cikarmada Risk Paylagim Mustafa DIGILLi
Fatma SEN Mekanizmasi
NP : Uluslararast Turizm Iginde Saglik Turizminin Yeri; Tirkiye Igin Bir Dr. Ogr. Uyesi Hac1 Hayrettin
3 Dr. Ogr. Uyesi Hac1 Hayrettin TIRAS T e e TIRAS
Prof. Dr. Ahmet BUYUKSALVARCI : . s
4 Ars. Gor. Zekeriya YETIS Turuncu Bayrak Uygulamasinin Otel Isletmelerinde Uygulanabilirligi: Konya Duygu TASTAN

Duygu TASTAN

Ornegi

SALON: BALO SALONU
HALL: BALL ROOM

OTURUM: OS-3/1 PAZARLAMA
SESSION: 3/1 MARKETING

OTURUM BASKANI: PROF. DR. METE SEZGIN

MODERATOR: PROF. DR. METE SEZGIN

SAAT:17:15-18:15
TIME: 17:15-18:15

NO YAZAR(LAR)-AUTHOR(S) BIiLDIiRI iSMi-PAPER NAME SUNUCU-PRESENTER

Berkan KAYA . e .

1 Dog. Dr. Murat KOCYiGiT Rekreasyon Pazarlamasi ve Sehir Markalagmasi Iligkisinin Incelenmesi Berkan KAYA
Yasin OZDEMIR . . . .

2 Dog. Dr. Murat KOCYiGiT Sehir Pazarlamasinda Kentsel Rekreasyon Alanlarinin Rolil Yasin OZDEMIR

3 Yasin AKAR Kentsel Rekreasyon Alanlariin Kent Tanitimia Katkisinda Halkla ligkilerin Yasin AKAR
Dog. Dr. Murat KOCYIGIT Aracilik Rolii
Dr. Ogr. Uyesi Mehmet BAHAR Ars.

4 Gor. Dr. Yunus TOPSAKAL Yeni Bir Trend Olarak Teknolojisiz Konaklama: Dijital Detoks Konaklama Ars. Gor. Dr. Yunus TOPSAKAL

Prof. Dr. Nedim YUZBASIOGLU

Xi




SALON: MELIKSAH
HALL: MELIKSAH

OTURUM: 0S-3/2 COVID 19
SESSION: 3/2 COVID 19

OTURUM BASKANI: PROF. DR. AHMET SAHBAZ
MODERATOR: PROF. DR. AHMET SAHBAZ

SAAT:17:15-18:15
TIME:17:15-18:15

NO YAZAR(LAR)-AUTHOR(S) BILDIRi iSMi-PAPER NAME SUNUCU-PRESENTER
1 Ars. Gor. Saadet ZAFER KAVACIK COVID-19 Vaccine Certificate And Hotel Managers’ Views: The Case Of Ars. GoOr. Saadet ZAFER
Dr. Ogr. Uyesi Kevser CINAR Konya Province KAVACIK
9 Gizem KARA Ay1 ve Boga Piyasalari Kapsaminda Turizm Sektoriiniin Covid-19 Acisindan Gizem KARA
Prof. Dr. Mete SEZGIN Degerlendirilmesi
Dog. D..r‘ Ygsm BILIM Has Covid-19 Pandemic Developments Pushed Us To Try New Research o€
O ek sl RY Methods? A Case Discussion On Tourism Studies Dog. Dr. Yasin BILIM
Ars. Gor. Dr. Selman BAYRAKCI '
Dr. Ogr. Uyesi Yalgin TUKEL i . - e o e
o |Or A Sencir TEMEL | (1% Scude Dot Opnelenan st sutest saman) - guge g
Sude KILINC 4 3 yum Duzey 3 3
Prof. Dr. Ahmet BUYUKSALVARCI : e . : : .
5 Ars. Gor. Zekeriya YETIS Kovid-19 Pandemisi Siirecinde Yiyecek ve Igecek Isletmelerinde Alinan Ars. Gor. Zekeriya YETIS
. Onlemler
Dilsan ALKAC

SALON: KEYKUBAD
HALL: KEYKUBAD

OTURUM: OS-3/3 ALTERNATIF KONULAR
SESSION: ALTERNATIVE ISSUES

OTURUM BASKANI: PROF. DR. SELIM KAYHAN

MODERATOR: PROF. DR. SELIM KAYHAN

SAAT:17:15-18:15
TIME: 17:15-18:15

NO YAZAR(LAR)-AUTHOR(S) BIiLDIiRI iSMI-PAPER NAME SUNUCU-PRESENTER

Ogr. Gér. Dr. Muharrem AVCI Inang Turizminin Gelistirilmesinde Kiiltiirleraras: Iliskilerin Yeri ve Onemi: . .

. Yavuz Selim DENIZ Adana Ornegi M EnRIEN
D, On, Uyl i ek Inang Turizmi Baglaminda Kiiltiirel Miras Degerleri Olarak Tiirbeler ve Dr. Ogr. Uyesi Ibrahim Hakki

2 KAYNAK Efsaneler: Konya Ornegi KAYNAK
Ars. Gér. Sinan USLU . .
Nesrin TUNCAY . o . . o e o .

3 Ars. Gér. Dr. Selman BAYRAKCI Turizm Sosyolojisi: Gegmisten Bugiine Turizmin Sosyo-Kiiltiirel Etkileri Nesrin TUNCAY

4 Emrullah AYDIN 2015-2021 Yillann Arasmnda Uluslararas1 Saglik Turizmi Konusunda Emrullah AYDIN
Seyda SARI Yayinlanan Makalelerin Bibliyometrik Analizi
Mustafa DIGILLI L . . o

5 Giileser BUYUKGOKCE Uluslararasi Iliskiler A¢isindan Turizm Kentleri Mustafa DIGILLI
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ONLINE SUNUMLAR

01.10.2021 CUMA
01.10.2021 FRIDAY

SALON: 1
ROOM: 1

OTURUM: O0-1/1 PAZARLAMA- TUKETICIi DAVRANISI 1
SESSION: 1/1 MARKETING-CONSUMER BEHAVIOR 1

OTURUM BASKANI: DOC. DR. MEHMET DEMIREL
MODERATOR: ASS. PROF. DR. MEHMET DEMIREL

SAAT: 10.00 - 11.00
TIME: 10.00 — 11.00

SIRA C
YAZAR(LAR)-AUTHOR(S) BiLDiRi iSMi-PAPER NAME SUNUCU-PRESENTER
NUMBER

Dr. Ogr. Uyesi Ferdi BISKIN g o T

1 gr. Uy S Tuketlclle‘rln D.1$ar1dan Yen}.ek Yeme Nedenlerini Belirlemeye Yonelik Bir Cagdas PEKTAS
Cagdas PEKTAS Aragtirma: Gaziantep Ornegi

2 Dr. Ceyhun AKYOL Sgsyal Medya Kullaniminin Turizm Pazarlamasi Uzerindeki Etkisi Uzerine Dr. Ceyhun AKYOL

Bir Arastirma

Sinan Baran BAYAR Unutulmaz Otel Deneyimi: Oliideniz Destinasyonunun  Tripadvisor :

3 Rana SAT Yorumlarmin Icerik Analizi Sinan Baran BAYAR

4 Bugra OZDEMIR Danimarka'daki Restoranlarin Rehberler Cercevesinde incelenmesi Bugra OZDEMIR

5 Ogr G?r. Mustafa Oguzhan ERCAN Silivri Ilgesinde Yer Alan Restoranlarin Tripadvisor Yorumlarmin Igerik Ogr. Gér. Mustafa Oguzhan
Ogr. Gor. Emre VAROL Analizi Yontemiyle Degerlendirilmesi ERCAN
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SALON: 2 OTURUM: 00-1/2 TURIZM TURLERI
ROOM:2 SESSION: 1/2 TOURISM TYPES
OTURUM BASKANI: DOC.DR. ABDURRAHMAN DiNC SAAT: 10.00 — 11.00
MODERATOR: ASS. PROF. DR. ABDURRAHMAN DiNC TIME: 10.00 - 11.00
SIRA c e .. .
YAZAR(LAR)-AUTHOR(S) BILDIRi iSMi-PAPER NAME SUNUCU-PRESENTER
NUMBER
Dr. Ogr. Uyesi Gamze TEMIZEL
1 Biisra CI?YLAN giu}:r ler}ll(;l;ﬁ; e;/ie Otanazi Kavramlarinin Intihar Turizmi Kapsaminda idris OZGUN
Seray GUNES &
Idris OZGUN
2 Dog. Dr. Seyfullah GUL Palyatif Bakim Turizmi ve Tiirkiye’ye Yonelik Bir Degerlendirme Dog. Dr. Seyfullah GUL
3 Ogr. Gér. Dr. Olcay OZISIK YAPICI Agro Turizm Kapsaminda Bagcilik Turizmi Ogr. Gor. ]32\ lg)llézlly OZISIK
Prof. Dr. Ahmet BUYUKSALVARCI
4 Ars. Gor. Zekeriya YETIS Agr1 Dagr’nin Inang Turizmi Acisindan Degerlendirilmesi Dilsan ALKAC
Dilsan ALKAC
Prof. Dr. Saniye Giil GUNES ) o o . ) . 3
5 Kiibra GUNDOGDU Diinyada ve Tiirkiye’de Goniillii Turizmin Yeri Kiibra GUNDOGDU
SALON: 3 OTURUM: 00-1/3 YONETIM-PAZARLAMA
ROk ¢ SESSION: 1/3 MANAGEMENT — MARKETING
OTURUM BASKANI: DR. OGR. UYESIi TARIQ EL HADARY SAAT: 10.00 - 11.00
MODERATOR: ASS. PROF. DR. TARIQ EL HADARY TIME: 10.00 — 11.00
SIRA s .. .
YAZAR(LAR)-AUTHOR(S) BILDIiRi iSMi-PAPER NAME SUNUCU-PRESENTER
NUMBER
1 Dr. Ogr. Uyesi Gozdegiil BASER Future Trends in Destination Marketing Dr. Ogr. Uyesi Gozdegiil BASER
Lecturer Indah Nur AGUSTIANI Lecturer | Digital Marketing to Enhance Authentic Rural Tourism Experiences: I
2 Adrian AGOES Harmonized Contradictory? Lz L meaa o AGIURIIAN

Xiv




Lecturer Hoang Thi VAN

3 Lecturer Nguyen Thi Bich DAO
Pham Trung Kien
Le Thi Thanh Tuyen

Impacts of Vlogs Travel's Elements on Destination Choice: The Case of
Generation Z in in Hochiminh City, Vietnam

Lecturer Hoang Thi VAN

Research Trends of Social Network Analysis in Tourism Destination
Management

Tan Pei YEE

Tan Pei YEE
PhD. Hairul Nizam ISMAIL
4 Lecturer Syed Muhammad Rafy Syed
JAAFAR
Lecturer Nurul Diyana Md KHAIRI
SALON: 1
ROOM: 1

OTURUM: 00-2/1 GASTRONOMI 1
SESSION: 2/1 GASTRONOMY 1

OTURUM BASKANI: DOC. DR. UMIT SORMAZ
MODERATOR: ASS. PROF. DR. UMIT SORMAZ

SAAT: 11.15-12.15
TIME: 11.15-12.15

SIRA C o
YAZAR(LAR)-AUTHOR(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER

Yaren ODEMIS “ |

1 Prof. Dr. Zeynep ASLAN Gastronomik Unsur Olarak Sokak Lezzetleri Yaren ODEMIS

2 Dog. Dr. Aybiike CEYHUN SEZGIN Afyonkarahisar’da Otel 1sletmeleri Restoranlarinda Cografi 1saretli Yoresel Osr. Gor. Esna METE
Ogr. Gor. Esna METE Yemeklerin Kullanimi gr. Gor.
Giil Seray SIMSEK ‘

3 Prof. Dr. Zeynep ASLAN Mevlevilikte Mutfak ve Yemek Kiiltiirii Giil Seray SIMSEK

4 Ogr. Gor. Zeynep CINAR Gegis Donemlerinde Mutfak Kiiltiirii ve Yoresel Mutfak Uygulamalari: Ege Or. Gor. Zeynep CINAR
Dog. Dr. Umit SORMAZ Bolgesi’nde Nitel Calisma er. - Zeynep

5 I(’}ré)rf. Bziuklj;ngglzggﬁlgj OZKAYA Ars. Cografi Isaretli Kars Kasarinin Duyusal Analiz Metodu ile Degerlendirilmesi Ars. Gor. Batuhan OZTURK
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SALON: 2
ROOM: 2

OTURUM: 00-2/2 GASTRONOMI 2
SESSION: 2/2 GASTRONOMY

OTURUM BASKANI: DOC. DR. YELiZ PEKERSEN
MODERATOR: ASS. PROF. DR. YELiZ PEKERSEN

SAAT: 11.15-12.15
TIME: 11.15-12.15

SIRA R
YAZAR(LAR)-AUTHOR(S) BIiLDIiRi iSMi-PAPER NAME SUNUCU-PRESENTER
NUMBER
Biisra KURTOGULLARI _ _ 5
1 Dog. Dr. Eda GUNES Gastronomi Alaninda Kullanilan Lavantali Tarifler Biisra KURTOGULLARI
MUGE KARDES . o Miige KARDES
2 Dr. Abdullah BAYCAR Balin, Molekiiler Gastronomideki Kullanimi o A e B RAR
HUSEYIN FATIH ZARARSIZ , e . R
3 Dr. Ogr. Uyesi Saban KARGIGLIOGLU Ankara Beypazari’nin Gastronomi Turizmi Potansiyeli Hiiseyin Fatih ZARARSIZ
ESRAYILDIRIM Li D inde G i ve Mutfak Sanatlar1 Egitimi Alan O ileri
1sans Diizeyinde Gastronomi ve Mutfak Sanatlari Egitimi Alan Ogrencilerin
. SAFA KAYA Oz Yeterliklerine Yénelik Nitel Bir Arastirma SRR
Dog. Dr. Yeliz PEKERSEN
AYSEGUL DASDEMIR S . . o
5 Dr. Ogr. Uyesi Ayse Biisra MADENCI grzvurlim ; '1IhmI'1 Gastronomi  Turizmi  Acgisindan  Potansiyelinin Aysegiil DASDEMIR
Dog. Dr. Yeliz PEKERSEN ceetiendiriimest
SALON: 3 OTURUM: 00-2/3 GASTRONOMI
HALL: 3

SESSION: 2/3 GASTRONOMY

OTURUM BASKANI: DOC. DR. EDA GUNES
MODERATOR: ASS. PROF. DR. EDA GUNES

SAAT: 11.15-12.15
TIME: 11.15-12.15

SIRA L
YAZAR(LAR)-AUTHOR(S) BIiLDIiRI iISMi-PAPER NAME SUNUCU-PRESENTER
NUMBER
Biisra KOCAYIGIT
Prof. Dr. Atilla AKBABA o ) e
1 Dog. Dr. Melike SAKIN- A Study on Fortification of Bread with Bone Broth Biisra KOCAYIGIT
YILMAZER
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Ogr. Gér. Dr. Ibrahim CEKIC

A Research on Personnel Hygiene Awareness and Practice

2 - > _ _ Ogr. Gér. Dr. ibrahim CEKIC
Prof. Dr. Fiigen DURLU OZKAYA Levels of Employers in the Baklava Production Process 8
_ Researching Consumable Potential of Edible Insects in
Ars. Gor. Erdi EREN ] . .
3 Prof. Dr. Semra AKAR SAHING()Z | Everyday Diets: The Example of Bread with Mealworm Ars. Gor. Erdi EREN
Addition
. . o . . .
4 Dr. Candan TURKKAN The Right to Food or the Right to the City? Spatial and Gastronomic Reflections of Dr. Candan TURKKAN
Urban Class Conflict
Nguyen Thi Thuy Ngan . . . . . .
5 Ass. Prof. Nguyen Pham HUNG Factors Affecting the Competitiveness of Binh Thuan Marine Tourism Nguyen Thi Thuy Ngan
SALON: 1 OTURUM: 0S-3/1COVID 19-1
ROOM: 1 SESSION: 3/1 COVID 19-1

OTURUM BASKANI: DOC. DR. MURAT KOCYIGIiT
MODERATOR: ASS. PROF. DR. MURAT KOCYIiGIiT

SAAT: 13.30 - 14.30
TIME: 13.30 — 14.30

SIRA C
YAZAR(LAR)-AUTHORC(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER
1 Dr. Eatih SEYRAN Covid-19 Papdeml %urem Sanasma Yonelik Tirkiye Saglik Turizmi Stratejilerinin Dr. Eatih SEYRAN
Swot Analizi ile Degerlendirilmesi
Ogr. Gor. Tuba Sahin OREN : ot i Siti iirecini id — .l e .
5 g N S . o Gastron‘omln Tur}zml Dersi Kapsaminda Uzaktan Egitim Sirecinin Covid — 19 . O, Uest Wil Brciing (ORLER
Dr. Ogr. Uyesi Veli Erding OREN Pandemi Donemine Yansimalari
BENAY YIGITBASI . ..
3 Hidroterapi Calisanlarinin Covid-19 Algilarinin Is Motivasyonlarina Etkisi Benay YIGITBASI
Dog. Dr. Giilseren YURCU
4 Dr. Ogr. Uyesi Bilal OZEL Koronaviriis Hastaliginin (Covid-19) Tiirk Turizmine Etkisi Dr. Ogr. Uyesi Bilal OZEL
5 Prof. Dr. Ritya EHTIYAR Covid-19 Pandemi Doéneminde Turizm Alan Yazindaki Arastirmalarin Prof. Dr. Rilya EHTIYAR

Dr. Ogr. Uyesi Gozdegiil BASER

Bibliyometrik Analiz Yontemi Ile Incelenmesi

Dr. Ogr. Uyesi Gozdegiil BASER
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SALON: 2
ROOM: 2

OTURUM: OS-3/2 KENT — CEVRE - SURDURULEBILIRLIK
SESSION: 3/2 CITY — ENVIRONMENT — SUSTAINABILITY

OTURUM BASKANI: DR. OGR. UYESI iBRAHIM HAKKI KAYNAK
MODERATOR: ASS. PROF. DR. iBRAHIM HAKKI KAYNAK

SAAT: 13.30 - 14.30
TIME: 13.30 — 14.30

SIRA S
YAZAR(LAR)-AUTHOR(S) BIiLDIiRi iSMi-PAPER NAME SUNUCU-PRESENTER
NUMBER
Prof. Dr. Hiiseyin AGIR Kiiresellesme, Karbondioksit Emisyonu, Ekonomik Biiyiime ve Turizm Iliskisi: " "
1 Ars. Gor. Sefa OZBEK Akdeniz Ulkeleri Ornegi Arg. Gor. Sefa OZBEK
Dr. Ogr. Uyesi Sena TURKMEN Yiikselen Piyasa Ekonomilerinde Turizm ve Cevre Kirliligi Arasindaki iliski: Panel w -
2 Prof. Dr. Hiiseyin AGIR \Veri Analiziy & Dr. Ogr. Uyesi Sena TURKMEN
3 Dr. Ogr. Uyesi Nil SONUC Turist Rehberligi Egitimi Alan Ogrencilerin Sosyal Sorumluluk Algilarimin Dr. Ogr. Uyesi Nil SONUC
Aragtirilmast
Nihan GARIPAGAOGLU UGUR e : iy N . Lo
4 Prof. Dr. F. Fiisun ISTANBULLU | AYrupa Birligi Turizm Politikalariin Tirk Turizmine Etkilerinin Cevre ve |\ GARIPAGAOGLU UGUR
DINCER Stirdiiriilebilirlik Baglaminda Analizi: Marmara Denizi Miisilaj Sorunu
Ars. Gor. Gizem Hiilaga
KADEROGLU or. Gi iilad
5 . . ) Sorumlu Turizm: Siirdiiriilebilir Gastronomi Turizmine Genel Bir Bakis Ars. Gor. Glzen} Hillaga
Dr. Ogr. Uyesi Nevruz Berna KADEROGLU
TATLISU
SALON: 3 OTURUM: OS-3/3 COVID 19-2
ROOM: 3 SESSION: 3/3 COVID 19-2

OTURUM BASKANI: DOC. DR. AYNUR GULENC BIRSEN
MODERATOR: DR. AYNUR GULENC BiRSEN

SAAT: 13.30 - 14.30
TIME: 13.30 — 14.30

SIRA C
YAZAR(LAR)-AUTHOR(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER
Dr. Yusuf GUNAYDIN o _ _ _ .
1 Resort Hotel Marketing in the Covid Process and Relations with Tour Operators Dr. Yusuf GUNAYDIN

Dog. Dr. Ozgiir OZER
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Do the Views of Turkish and European Tourism Academics Differ Regarding the

2 2l BRI AR Emerging Tourism Trends in the Post-Covid-19 Era? Dl DRI RS
PhD. Felix Lamech  Mogambi | community Resilience Models for Conservation of Cultural Ecosystems Services | ~PhD. Felix Lamech Mogambi
3 MING’ATE and Tourism Management Post Covid-19 Pandemic in Park-Adjacent Communities MING’ATE
PhD. Shem Wambugu MAINGI Within Aberdares National Park, Kenya. PhD. Shem Wambugu MAINGI
PhD. Le Thu HUONG ' o . , , . .
4 , Solutions for Attracting International Tourist to Viet Nam Following Covid19 PhD. Le Thu HUONG
PhD. Pham Van DAI
5 Michael Scantlebury A R_ole for Destination Management Organizations in Tourism Recovery Post Michael Scantlebury
Covid-19
SALON:1 OTURUM: 0S-4/1 EKONOMI
ROOM: 1

SESSION: 4/1 ECONOMY

OTURUM BASKANI: DOC. DR. YELiZ PEKERSEN
MODERATOR: ASS. PROF. DR. YELiZ PEKERSEN

SAAT: 14.45-15.45
TIME: 14.45 -15.45

SIRA L
sumper | ZARILAR)-AUTHOR(S) BILDIRI iSMi-PAPER NAME SUNUCU-PRESENTER
. . . , . . Ars. Gor. Dr. Mustaf:
1 Ars. Gor. Dr. Mustafa NAIMOGLU Tﬁr.kl.ye’de .Turlzm, Kuii{esellesme ve Ekonomik Biiylimenin CO2 Uzerindeki ¥ N XIrM(;GLEJS ke
Etkisi: Fourier Adl Esbiitiinlesme Yaklagimi
L ) . . L Ars. Gor. Dr. Mustafa
2 Ars. Gor. Dr. Mustafa NAIMOGLU Tiirkiye Igin Turizm Gelirleri ile Ekonomik Biiylime Arasindaki Iligki: Giincel NAIMOGLU
Fourier Yaklagimi
Prof. Dr. Hiiseyin AGIR Tirkiye’nin Turizm Piyasalarinda Yakinsama Hipotezinin Yeniden Gozden " »
3 Ars. Gor. Sefa OZBEK Gegirilmesi: Birim Kok Testlerinden Kanitlar Arg. Gor. Sefa OZBEK
Dr. Ogr. Uyesi Ferid ONDER . o , , L .
4 Prof. Dr. Hiiseyin AGIR Yiikselen Piyasa Ekonomilerinde Turizm ve Finansal Gelisme Iliskisi Dr. Ogr. Uyesi Ferid ONDER
Dog. Dr. Ayse Nevin SERT
5 Dr. Ogr. Uyesi Serap SERIN Kiiresel Krizler ve Turizm Dog. Dr. Ayse Nevin SERT

KARACAER
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SALON: 2
ROOM: 2

OTURUM: OS-4/2 POLITiKA-PLANLAMA
SESSION: 4/2 POLICY-PLANNING

OTURUM BASKANI: DR. OGR. UYESIi MUSTAFA SABIR BOZOGLU
MODERATOR: ASS. PROF. DR. MUSTAFA SABIR BOZOGLU

SAAT: 14.45-15.45
TIME: 14.45 — 15.45

SIRA L
YAZAR(LAR)-AUTHOR(S) BILDIiRi iSMi-PAPER NAME SUNUCU-PRESENTER
NUMBER
Dr. Ogr. Uyesi Tugce OZOGUL
1 BA'—,XAL,,l . ) Turizm ve Cografi Goriiniim Konulu Arastirmalarin Céziimlenmesi: Meveut Durum | Dr. Ogr. Uyesi Tugge OZOGUL
Dr. Ogr. Uyesi Oznur AKGIS ve Egilimler BALYALI
ILHAN
Dr. Ogr. Uyesi Serap SERIN . :
2 KARACAER Diinyada ve Tiirkiye’de Giivenli Turizm Sertifikasyonu D%, (G, L e AN
Dog. Dr. Ayse Nevin SERT KARACAER
3 Dr. Ogr. Uyesi Bilal OZEL Bolgesel Kalkinma ve Turizm iliskisi: Trbl Bélgesi Ornegi Dr. Ogr. Uyesi Bilal OZEL
Do¢. Dr. Melike KURTARAN
CELIK Giimiis Gezginler - Yenilik¢i Ve Yapisal Egitimlerle ileri Yas Gezginlere Ulasmak P
. Ogr. Gor. Fegan MUTLU Ve Onlar1 Turizm Sektoriindeki Kirsal Turizm Kobi’lerine Cekmek Ofzn G, [ UL
Prof. Dr. Ahmet KURTARAN
Zeki GURBUZ i i i N
5 ) ) Turizm Egitimi Alan "Adgylar.ln Kamu Kurumu ve Kuruluslarma Kamu Personeli Zeki GURBUZ
Dog. Dr. Ozgiir OZER Olarak Atanmasina Yo6nelik Bir Caligma
SALON: 3 OTURUM: 0S-4/3 ALTERNATIF KONULAR
ROOM: 3 SESSION: 4/3 ALTERNATIVE ISSUES

OTURUM BASKANI: DR. OGR. UYESi HASAN ALi ERDOGAN
MODERATOR: ASS. PROF. DR. HASAN ALi ERDOGAN

SAAT: 14.45-15.45
TIME: 14.45-15.45

SIRA L
YAZAR(LAR)-AUTHOR(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER
. . Dr. Mete Unal GIRGEN
1 Dr. Mete Unal GIRGEN The Effects of Ingenuity, Job Motivation and Social Support on Employees’

Sharon N. A. Damina

Performance: Case of North Cyprus

Sharon N. A. Damina
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Sulaiha Mohd ISA

2 PhD. Hairul Nizam ISMAIL Women Entrepreneurship and Tourism: Patterns and Trends Sulaiha Mohd ISA
PhD. Zatul Iffah Mohd FUZA
3 Firat UNSAL Tourism and Foreign Language Firat UNSAL
4 Jessica LICHY Managing ‘Professeurs Sans Frontiéres’: Academic Tourism Revisited Jessica LICHY
Dr. Ogr. Uyesi Serdar
5 BUY..[{KIP.EKC_I Comparison of Physical and Physiological Effects of Continuous and Interval Dr. Ogr. Uyesi Mustafa Sabir
Dr. Ogr. Uyesi Mustafa Sabir Running Training in Elite Adults BOZOGLU
BOZOGLU
SALON: 1 OTURUM: 0S-5/1 TEKNOLOJI
ROOM: 1 SESSION: 5/1 TECHNOLOGY

OTURUM BASKANI: DR. OGR. UYESI YALCIN TUKEL
MODERATOR: ASS. PROF. DR. YALCIN TUKEL

SAAT: 16.00—17.00
TIME: 16.00 — 17.00

SIRA s
YAZAR(LAR)-AUTHORC(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER
Harun Resit GUNDOGAN i
1 S, @, o Ol Tur}z.r'rl Egltlml éla.n O.grepcullerlrvl. Teknoloji Bagimliliginin Yasam Tatminine Harun Resit GUNDOGAN
Etkisi: Gaziantep Universitesi Ornegi
Nurcan GEZICI
2 Ogr. Gor. Ibrahim Erhan CANBABA | Erzincan Eksisu Sazligi’nda Kus Gézlemciliginin Yére Turizmine Katkist Ogr. nglilbéf\lgz e
: Ars. Gor. Dr. Seda KARAGOZ Turizm Sektorinde Nft (Non-Fungible Token /Takas Edilemeyen Jeton): | Ars. Gor. Dr. Seda KARAGOZ
ZEREN “Cryptotourism Nft” ZEREN
4 Dr. Ogr. Uyesi Hakan TUNA Endiistri 4.0 ile Birlikte Saglik Turizmindeki Yenilikler Dr. Ogr. Uyesi Hakan TUNA
) Dr. Ogr. Uyesi Emrullah ERUL Yeni Turizm Gelismeleri Dr. Ogr. Uyesi Emrullah ERUL
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SALON: 2
ROOM: 2

OTURUM: OS-5/2 PAZARLAMA- TUKETICI DAVRANISI 2
SESSION: 5/2 MARKETING-CONSUMER BEHAVIOR 2

OTURUM BASKANI: DOC. DR. YASIN BILIiM
MODERATOR: ASS. PROF. DR. YASIN BILIiM

SAAT: 16.00 - 17.00
TIME: 16.00 — 17.00

SIRA S .
YAZAR(LAR)-AUTHOR(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER
Ars. Gor. Gérkem TEYIN
1 Prof. Dr. Hatice Ferhan | Covid-19 Kiiresel Pandemi Siirecinde Tiiketicilerin QR Meniilere Yonelik Goriisleri Ars. Gor. Gérkem TEYIN
NIZAMLIOGLU
2 Prof. Dr. Serkan Bertan Attitudes of Visitors and The Importance of Museums in Tourism Prof. Dr. Serkan Bertan
3 Dr. Ogr. Uyesi Cemil GUNDUZ Pandemi Siirecinde Yeni Bir Egilim: Muhafazakar Villalar Dr. Ogr. Uyesi Cemil GUNDUZ
4 Prof. Dr. Cavit YAVUZ Kirsal Turizmin Gelismesinde Bir Yaklagim: Oyb Yasam Felsefesi Prof. Dr. Cavit YAVUZ
Ekrem ORAC . . e e e e .
5 Dog. Dr. Mehmet SA GIR Y Kusaginin Seyahat Belirlerken Elde Ettigi Bilginin Onemi Ekrem ORAC
SALON: 3 OTURUM: 0S-5/3 ALTERNATIF KONULAR
ROOM: 3 SESSION: 5/3 ALTERNATIVE ISSUES

OTURUM BASKANI: DR. OGR. UYESI BUSRA MADENCI
MODERATOR: ASS. PROF. DR. BUSRA MADENCI

SAAT: 16.00 - 17.00
TIME: 16.00 — 17.00

SIRA S
YAZAR(LAR)-AUTHORC(S) BILDIRI ISMI-PAPER NAME SUNUCU-PRESENTER
NUMBER
AYSE KAYABASI
1 Gastronomide Yiikselen Egilim: Umami Trendi Ayse KAYABASI

Dr. Ogr. Uyesi Nihan Gogiis BAGIS
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Dog. Dr. Sabri CELIK
Dog. Dr. Mustafa SANDIKCI
Ars. Gor. Nurullah KART

Sosyal Rekreasyon Etkinligi Olarak Afyonkarahisar Kirk Hatimli Sifali Asure
Gelenegi

Ars. Gor. Nurullah KART

Ogr. Gor. Gillay CAKMAK
Dr. Ogr. Uyesi Ibrahim CIFCI

Dr. Ogr. Uyesi Giirel CETIN
Dr. Cemil Hakan KILIC

Transformations Facing MICE Tourism Amid Covid-19

Ogr. Gor. Giillay CAKMAK

Ogr. Gor. Emine KESKIN
Uzm. Onur BENLI

Dog. Dr. Giirel CETIN
Dog. Dr. Ezgi ERKMEN

Reasons for All-Inclusive: Hospitality Perspective

Dog. Dr. Giirel CETIN

Dr. Ogr. Uyesi Abdullah ULKU

Destinasyon Markalasma Araci Olarak Hikaye Anlaticiligi

Dr. Ogr. Uyesi Abdullah ULKU
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Kovid Siirecinde Resort Otel Pazarlamasi ve Tur Operatorleri ile Iliskiler ............cccoevvveveerennne, 8
Yusuf Giinaydin - Ozgiir Ozer

Managing ‘Professeurs Sans Frontiéres’: Academic Tourism Revisited ...........ccocvvevvveicvninninnnnns 10
Jessica Lichy

Turist Rehberligi Egitimi Alan Ogrencilerin Sosyal Sorumluluk Algilarinin Arastirilmasi ....... 11
Nil Sonuc

COVID-19 Pandemi Siireci Sonrasina Yénelik Tiirkiye Saghk Turizmi Stratejilerinin SWOT

Analizi ile Degerlendirilmesi ..............ccocooiiiiiiiiii s 13
Fatih Seyran

Destinasyon Markalasma Araci Olarak Hikaye Anlatictli@l.................ccccooiiiniin 15

Abdullah Ulkii

Turizm Egitimi Alan Adaylarin Kamu Kurumu ve Kuruluslarina Kamu Personeli Olarak
Atanmasina Yonelik Bir Calisma ... 17
Zeki Giirbiiz - Ozgiir Ozer

Avrupa Birligi Turizm Politikalarimin Tiirk Turizmine Etkilerinin Cevre ve Siirdiiriilebilirlik
Baglaminda Analizi: Marmara Denizi Miisilaj Sorunu................oo 19
Nihan Garipagaoglu Ugur - F. Fiisun Istanbullu Dinger

Av Turizminin Kirsal Kalkinmaya Etkileri; Kuzey Ulkeleri ve Tiirkiye Karsilastirilmasi......... 21
Osman Ozer - Ceyhun Can Ozcan

Tourism and FOreign LangUAJE............c v 23
Firat Unsal

Diinyada ve Tiirkiye’de Goniillii Turizmin Yeri.............ccccooiiiiiiiiiinieee e 24
S. Giil Giines - Kiibra Giindogdu

Yeni Turizm GeliSmeleri.............cocoooiiiiiiiiiiii e 26
Emrullah Erul
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Kovid Siirecinde Resort Otel Pazarlamasi ve Tur Operatorleri ile iliskiler

Yusuf GUNAYDIN
Dr., School of Tourism and Culinary Arts, International Final University, Girne, Northern Cyprus,
Turkey, yusuf.gunaydin@final.edu.tr

) Ozgiir OZER
Dog. Dr., Necmettin Erbakan Universitesi, Turizm Rehberligi Boliimii/Turizm Rehberligi Anabilim
Dali, Konya, Tiirkiye, ozgurozer64@gmail.com

Ozet

Koronaviriisiin, ekonomik sektorlerin gesitliligine ve bireylerin yasam tarzina bakilmaksizin
hem ulusal hem de uluslararasi alanda biiyiik bir etkiye sahip oldugu aciktir. Turizm ve
otelcilik sektorii, son 1,5 yilda tamamen veya kismen durma noktasina gelen ve faaliyetleri
askiya alinmasi gereken bu taraflardan biri olmustur. Otel isletmeleri, 6zellikle mevsimsellik
sorunlar1 nedeniyle tatil kdyleri ve tur operatorleri arasindaki yogun igbirligi iliskisi olmustur
ve bununla birlikte her iki tarafin da boylesi bir ekonomik krizin olumsuz sonuglarinin
iistesinden gelmek icin iyi ¢aligmasina ragmen etkilenmistir. Sonug¢ olarak, bu calismanin
amaci, Covid-19 donemi ve sonrasinda resort otel igletmelerinin pazarlanmasinda karsilasilan
sorunlar1 ve rezervasyonlarin yonetimini ve tur operatorleri ile iligkilerde yasanan krizi
incelemektir. Yazarlar, 2020 yilinda Bodrum'da faaliyet gdsteren resort otel isletmelerinin
genel miidiirleri veya satis mudiirleriyle roportaj yapmislardir. Caligma, 6zellikle rezervasyon
iptalleri, geri 6demeler, operasyon degisiklikleri, yeniden fiyatlandirma, yeniden reklam ve
misteri yonetimi ile ilgili konular tartigmaktadir. Mevcut haliyle calisma, 2020 yilinin
tamam1 boyunca turizm ve konaklama operasyonlarinin gergekliginden hareketle yapilmis bir
uygulama calismasini sunmaktadir.

Anahtar kelime: Resort oteller, resort otel pazarlamasi, reort otel yonetimi, tur operatorleri,
Tiirkiye.
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Resort Hotel Marketing in The COVID Process and Relations with Tour
Operators

Abstract

It has been obvious that the coronavirus has had a major impact both nationally and
internationally, regardless of the variety of economic sectors and the lifestyle of individuals.
The tourism and hospitality industry have been one of these parties that had to be fully or
partially suspended over the last 1.5 years. The intensive cooperative relationship between
hotel businesses, particularly resort hotels due to their seasonality problem, and tour operators
has also become affected despite the fact that both parties have worked well to overcome the
negative consequences of such an economic crisis. As a result, the purpose of this study is to
examine the problems encountered in the marketing of resort hotel businesses and the
management of reservations and the crisis in relations with tour operators during and after the
Covid-19 era have been resolved. The authors interviewed the general managers or sales
managers of the resort hotel businesses operating in Bodrum in 2020. The study, in particular,
discusses the issues in relation to the reservation cancellations, refunds, changes of
operations, repricing, re-advertising and customer management. As it stands, the study
provides a real case study from the reality of the tourism and hospitality operations
throughout the full year of 2020.

Keywords: Resort hotels, resort hotel marketing, resort hotel management, tour operators,
Turkey.
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Managing ‘Professeurs Sans Frontieres’: Academic Tourism Revisited

Jessica LICHY
Dr., Idrac Business School, Research Dept., Lyon, France, jessica.lichyl@idraclyon.com

Abstract

International mobility is a proven methodology that has been leveraged to promote
international learning and engagement. The COVID-19 pandemic has sparked renewed
commitment across higher education institutions (HEIs) to foster global awareness and
develop the intercultural skills needed to live and work successfully in a globally
interconnected world. Yet, the existing studies offer only a partial understanding of factors
that encourage and discourage international mobility, particularly for teaching purposes.
Using a mixed-method approach, this paper provides fresh insights into managing teaching
mobility. It contributes to the current literature by focusing on staff mobility rather than
student mobility. Photo-elicitation is used to identify five typologies of internationally mobile
academics: pragmatic learners, evaders, workcationers, philanthropic knowledge-seekers and
research-inspired innovators. This paper also offers management recommendations regarding
the factors that inspire or deter academic mobility. The findings suggest that a number of
theories from leisure tourism can be adapted to explain the motivations of this unique
community of business travellers.

Keywords: Managing international mobility, motivation theory, academic tourism, niche
travel.
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Turist Rehberligi Egitimi Alan Ogrencilerin Sosyal Sorumluluk Algilarinin
Arastirilmasi

e . NiLSONUC .
Dr. Ogr. Uyesi, [zmir Katip Celebi Universitesi, Turizm Rehberligi Boliimi, [zmir, Tiirkiye,
nilsonuc@gmail.com

Ozet

Tiirkiye’de tniversitede 4 yillik turist rehberligi egitimi almakta olan Ogrencilerin ilk
yillarinda goniillii olmas1 gerekirken zorunlu olarak aldiklar1 bir dersleri vardir: “Sosyal
Sorumluluk Projesi” dersi. Sorumluluk sahibi bir birey olma bilincini gelistirmesi agisindan
toplumsal 6nemi biiyiik olan bu dersin aslinda ¢ok daha erken egitim donemlerinde 6gretim
programina dahil edilmesi gerekmektedir. Ancak, her ne kadar 6gretim planinda gecikmis
olsa da, bu dersi takip etmekte olan “Z kusag1” olarak da adlandirilan mevcut nesil, genellikle
duyarlilig: yiiksek bir nesil olarak tanimlaniyor. Dolayisiyla, turist rehberligi egitimi almakta
olan bu 6grencilerin olusturdugu sosyal sorumluluk projesi 6rneklerini incelemek ve mevcut
nesil ile gelecegin turist rehberi adaylarinin sosyal sorumluluk diizeyini anlamak bu
arastirmanin amacini olusturmaktadir. Arastirmanin simirliliklart 6rneklem agisindan tek okul,
siif ve sdmestri kapsamasi ve lokal bir sonu¢ vermesidir. Ancak yine de nitel arastirmanin
dogasina uygun olarak, farkli yerlerde de uygulanabilecek ve ileride yapilacak calismalarla
karsilagtirmali degerlendirme olanagi sunabilecektir. Sosyal sorumluluk projesi dersi igin
ogrencilerin hazirladiklar1 projelerin toplumsal hangi 6nemli sorunlart giindeme getirdigi ve
nasil ¢6ziim Onerileri sunduklari bu ¢alismanin bulgulari arasinda yer almaktadir. Proje
igeriklerinde ele alinan konu basliklar1 arasinda toplumdan diglanmis olan insanlar veya
hayvanlarla herkes i¢in turizm gibi isabetli saptamalara ulasilirken, projelerin toplumsal
icermeye yonelik yaratici ¢oziim Onerileriyle desteklenmis oldugu da goriilmektedir.

Anahtar kelimeler: Turist rehberligi egitimi alan &grenciler, z kusagi, sosyal sorumluluk
projesi, turist rehberi adayi, sosyal sorumluluk algisi.
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Social Responsibility Perception of Students Getting Tourist Guidance
Education

Abstract

“Social responsibility project” is the name of the course that students in Turkey studying
tourist guidance education should follow in their first year of 4 year education. As it develops
the consciousness in terms of becoming a responsible individual in the society, this course
should have been included normally in the curriculum in the earlier periods of education.
However, despite the fact that it is retarded in the educational plan, the current group of
students which currently follows this course, also named as “The Generation Z” is defined as
a generation with high sensibility. Therefore, the objective of this study is to understand the
level of social responsibility of the future tourist guides by analyzing te social responsibility
projects prepared by these students. The limitations of the study can be listed as sample
comprising of sole school, semester and group of students resuming a local conclusion.
However, confirming the nature of qualitative research, the study has the potential to be
applied in different contexts and will provide comparative evaluation possibilities
quintessentially. The findings of the research include which important issues the students
have proposed for the agenda as social problems and what kind of solutions they suggested.
Among the well-targeted topics dealt with in the content of projects are the people and
animals that are excluded, tourism for all. It is observed that the projects are supported with
the creative solutions offered.

Keywords: Students getting tourist guidance education, generation Z, social responsibility
project, future tourist guide, social responsibility perception.
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COVID-19 Pandemi Siireci Sonrasima Yonelik Tiirkiye Saghk Turizmi
Stratejilerinin SWOT Analizi ile Degerlendirilmesi

Fatih SEYRAN
PhD, T.C. Saglik Bakanligi Yonetim Hizmetleri Genel Miidiirliigii, Ankara, Tiirkiye,
fatihseyran@gmail.com

Ozet

Diinyadaki bir¢ok iilke i¢in 6nemli bir kazan¢ kaynagi haline gelen saglik turizmi, turistler
acisindan da ihtiya¢ duyulan saglik hizmetlerine ekonomik ve kaliteli bir sekilde ulagabilme
firsat1 olarak degerlendirilmektedir. Saglik turizminde One ¢ikan iilkelerden birisi de
Tiirkiye’dir. Ulkemiz; cografi konumu, termal kaynaklari, nitelikli saglik altyapisi ve cazip
destinasyon secenekleri sayesinde bir cok {lilke vatandasinin tercih nedeni olmaktadir.
Tiirkiye, saglik turizminin gelistirilmesi programi eylem planina gore yaklasik 1 milyon 500
bin saglik turistinden toplam 9 miyar ABD dolar gelir elde etmeyi planlamaktadir. COVID-
19 pandemi siirecinde ise tiim iilkelerde uygulanan kisitlamalar ve tedbirler nedeniyle saglik
turizmine olan talep dogal olarak azalmistir. Oysaki pandemi sonrasinda gergeklesmesi
beklenen normallesme siireclerinde tilkemizin saglik turizmi agisindan dnemli avantajlarinin
olabilecegi degerlendirilmektedir. Nitekim pandemi siirecinde meydana gelen degisiklikler
Tiirkiye i¢in baz1 yonlerden olumsuz oldugu kadar, bazi1 yonlerden ise olumlu degisikliklere
kap1 aralayabilecektir. Bu ¢aligmanin amaci COVID-19 pandemi siireci sonrasina yonelik
Tiirkiye saglik turizmi stratejilerinin ¢esitli yonleriyle degerlendirilmesidir. Bu baglamda
SWOT analizi ile yapilan incelemede Tiirkiye’de saglik turizmi agisindan pandemi sonrasinda
ortaya ¢ikmasi beklenen giiglii ve zayif yonler belirlenmistir. Calisma kapsaminda dis
cevreden kaynaklanan tehdit ve firsatlara da yer verilmis, sonu¢ kisminda ise pandemi siireci
sonrasinda Tiirkiye saglik turizminde yasanabilecek olumsuzluklara karsi alinabilecek
onlemler konusunda 6nerilerde bulunulmustur.

Anahtar kelimeler: COVID-19, saglik turizmi, medikal turizm, destinasyon, SWOT analizi.
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Evaluation of Health Tourism Strategies in Turkey After the COVID-19
Pandemic Process with SWOT Analysis

Abstract

Health tourism, which has become an important source of income for many countries in the
world, is considered as an opportunity to reach the health services that tourists need in an
economical and quality way. According to the action plan of the health tourism development
program, Turkey has planned to generate a total of 9 billion USD from approximately 1
million 500 thousand health tourists. Due to the restrictions and measures implemented in all
countries during the COVID-19 pandemic, the demand for health tourism naturally decreased.
However, it is considered that our country may have important advantages in terms of health
tourism in the normalization processes that are expected to take place after the pandemic. As a
matter of fact, the changes experienced during the pandemic process may open the door to
positive changes in some aspects as well as negative for Turkey. The aim of this study is to
evaluate health tourism strategies in various dimensions in Turkey after the COVID-19
pandemic process. In this context, the strengths and weaknesses expected to emerge after the
pandemic in terms of health tourism in Turkey were determined in the examination made with
SWOT analysis. Within the scope of the study, the threats and opportunities arising from the
external environment were also included, and in the conclusion part, suggestions were made
regarding the precautions that can be taken against the negativities that may occur in health
tourism in Turkey after the pandemic.

Keywords: COVID-19, health tourism, medical tourism, destination, SWOT analysis.
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Destinasyon Markalasma Araci Olarak Hikaye Anlaticihig:

Abdullah ULKU
Dr. Ogr. Uyesi, Harran Universitesi, Turist Rehberligi, Sanlurfa, Tiirkiye,
abdullahulku@harran.edu.tr

Ozet

Bu c¢alismanin amaci, destinasyon marka iletisimi i¢cin 6nemli bir araci olan hikaye anlaticilig1
konusunu, Konya hakkinda yapilan hikaye anlaticiligi ornekleri ile incelemektir. Hikayeler
tilkketiciler i¢in sembolik anlamlar igermektedir. Hikayeler sayesinde iiriin/hizmet tiiketiciler
tarafindan anlamlandirilir. Hikayesi olan markalar tiiketici zihninde daha kolay yer
edinebilmektedir. Hikayelerin anlatilan ya da anlatilmak istenen konular1 somut tiiketici
deneyimine doniistiirmek gibi giiclii bir 6zelligi vardir ve deneyime doniistiiklerinde marka ile
tiiketici arasinda bag kurulur. Destinasyonlarin da bir marka olabilecegi ya da markalasma
cabalar1 igerisinde olduklar1 diisiiniildiigiinde hikaye anlaticilifinin 6nemi ortaya ¢ikmaktadir.
Turistler bir destinasyonu, o destinasyon hakkinda anlatilan hikayeler sayesinde
anlamlandirmaktadir. Destinasyon marka imaj1 ve kisiliginin olusumunda 6nemli bir etkiye
sahip olan hikayeler destinasyonun tercih edilmesinde bir etken olabilmektedir. Giiniimiizde
Paris’in romantik, Milano’nun tarz sahibi, New York’un enerji dolu, Washington’un gii¢
sahibi ve Tokyo’nun modern olarak algilanmasinda, bu destinasyonlar hakkinda anlatilan
hikayelerin etkisinin oldugu bilinmektedir. Destinasyonlar her zaman hikayelere ihtiyag
duymustur. Bu hikayelerde yer alan, efsaneler, karakterler, inamiglar ve deneyimler
destinasyonu ilgi ¢ekici hale getirmekte ve destinasyonlar turistlerin zihninde yer
edinebilmektedir. Calismada Konya hakkinda anlatilan hikayeler, igerik analizine dayali nitel
yaklagim kullanilarak belirlenmistir. Destinasyon markasi ile baglantili oldugu diisiiniilen
temalar olusturulmus ve smiflandirilmigtir. Bununla birlikte destinasyon markasi ile ilgili
oldugu diisiiniilen cesitli karakterler/unsurlar, mekanlar ve anlamlar belirlenmistir. Tlgili alan
yazin incelendiginde hikaye anlaticiliginin  destinasyonlarin  turistlerin  zihninde
konumlanmasinda ve tercih edilmesinde, destinasyon imaji ve kisiliginin olusmasinda,
destinasyonlarin rekabet avantaji elde etmesinde etkili oldugu sonuglart goriilmiistiir. Calisma
sonucunda belirlenen temalar sirasiyla “inang, mistik, tarih, sevgi ve yoreseldir.” Incelenen
hikayelerde en c¢ok One c¢ikan karakterler/unsurlar; “Mevlana Celaleddini Rumi, Semsi
Tebrizi, Selguklu, Osmanli, Sultan abla, etlickmek, pilav ve tahta kasiktir.” Genel olarak
hikayelerde sunulan anlamlar “ilahi ask, kavusma, ilim, egitim, cesaret, ask, yiyecek ve
folklordur.” Calismada Konya hakkinda yapilan hikaye anlaticiligi neticesinde belirlenmis ve
siiflandirilmis olan hikayelerin Konya’nin markalagmasi hususunda nasil kullanilabilecegine
dair ilgili kurum ve kuruluslara dnerilerde bulunulmustur.

Anahtar kelimeler: Destinasyon, marka, hikaye anlaticilig1.
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Storytelling as a Destination Branding Tool
Abstract

The aim of this study is to examine the subject of storytelling, which is an important tool for
destination brand communication, with examples of storytelling about Konya. Stories contain
symbolic meanings for consumers. Thanks to the stories, the product/service is interpreted by
the consumers. Brands with a story can gain a place in the minds of consumers more easily.
Stories have a powerful feature such as transforming the topics that are told or wanted to be
told into concrete consumer experience, and when they turn into experiences, a bond is
established between the brand and the consumer. Considering that destinations can also be a
brand or are in branding efforts, the importance of storytelling emerges. Tourists make sense
of a destination through the stories told about that destination. Stories, which have an
important effect on the formation of the destination brand image and personality, can be a
factor in the preference of the destination. It is known that the stories told about these
destinations affect the perception of Paris as romantic, Milan as stylish, New York full of
energy, Washington as powerful and Tokyo as modern. Destinations have always needed
stories. Legends, characters, beliefs and experiences in these stories make the destination
interesting and destinations can take place in the minds of tourists. In this study, the stories
told about Konya have been determined using a qualitative approach based on descriptive
analysis. Themes that are thought to be related to the destination brand have been created and
classified. In addition, various places, beliefs, characters and experiences that are thought to
be related to the destination brand have been determined. When the relevant literature is
examined, it has been seen that storytelling is effective in the positioning in the minds of
tourists and preference of destinations, the formation of destination image and personality,
and the competitive advantage of destinations. As a result of the study, the themes determined
are; “faith, mystical, history, love and local.” The most prominent characters/elements in the
stories are; ‘“Mevlana Celaleddini Rumi, Semsi Tabrizi, Seljuk, Ottoman, Sultan sister,
etlickmek, rice and wooden spoon.” In general, the meanings presented in the stories are;
“divine love, reunion, knowledge, education, courage, love, food and folklore.” In this study,
suggestions have been made to relevant institutions and organizations on how the stories
about Konya can be used for branding of Konya.

Keywords: Destination, brand, storytelling.
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Turizm Egitimi Alan Adaylarin Kamu Kurumu ve Kuruluslarina Kamu
Personeli Olarak Atanmasina Yonelik Bir Calisma

) Zeki GURBUZ '
Doktora Ogrencisi, Necmettin Erbakan Universitesi, Turizm Isletmciligi Anabilim Dali, Konya,
Tirkiye, zeki_gurbuz23@hotmail.com

) Ozgiir OZER
Dog. Dr., Necmettin Erbakan Universitesi, Turizm Rehberligi Boliimii/Turizm Rehberligi Anabilim
Dali, Konya, Tiirkiye, ozgurozer64@gmail.com

Ozet

Bu ¢alisma, Milli Egitim Bakanlig1 ve Yiiksekogretim Kurumlarinda orgiin ve ¢iktan mesleki
turizm egitimi aldiktan sonra Olgme, Se¢me ve Yerlestirme Merkezi Baskanlhign (OSYM)
tarafindan merkezi yerlestirme ile kamu kurumu ve kuruluslarima kamu personeli olarak
atanmak isteyen adaylarin goriislerinin degerlendirilmesi bakimindan 6nem tagimaktadir.
Calismanimn goriisme sorular;, Milli Egitim Bakanhigi, Yiiksekogretim Kurumu ve Olgme,
Secme ve Yerlestirme Merkezi Baskanligi (OSYM)’na ait mevzuatlar incelenerek
olusturulmustur. Akabinde, Bingél Universitesi’nde turizm egitimi alan veya farkli bir
{iniversitede turizm egitim alip da Bingdl ilinde yasayan adaylar ile Olgme, Se¢me ve
Yerlestirme Merkezi Baskanligi (OSYM)’nin turizm ile ilgili béliimlere merkezi yerlestirme
ile son on yilda (2011-2020) yaptig1 atama sayilar1 géz onlinde bulundurularak goriigmeler
yapilmustir. Gorligmeler Ocak 2020 - Mayis 2021 tarihleri arasinda katilimcilar ile yiiz yiize
yaptlmistir. Katilimcilar ile yapilan her bir goriisme ortalama 30 ile 45 dakika arasinda
stirmiistiir. Gorligmelerde gizlilik esasina bagli kalinarak her bir katilimciya farkl bir alfabetik
kod verilmigtir. Goriismeler tamamlandiktan sonra elde edilen veriler bilgisayar ortamina
aktarilmis, birbirine benzeyen ifadeler siniflandirilarak yorumlanmistir. Calisma sonucunda
kamu sektoriinde calismak isteyen katilimcilarin merkezi yerlestirme ile yapilan atamalari
yeterli bulmadigi, kamu sektoriindeki olanaklarin 6zel sektorden daha fazla oldugu, turizm ile
ilgili kamu kurumu ve kuruluglar ile Bakanliklarda turizm mezunlarinin yeteri kadar istthdam
edilmedigi tespit edilmistir.

Anahtar kelimeler: KPSS, turizm egitimi, kamu personeli, merkezi yerlestirme.
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A Study on the Appointment of Tourism Training Candidates to Public
Institutions and Organizations as Civil Servants

Abstract

This study is important in terms of evaluating the opinions of candidates who want to be
appointed as public personnel to public institutions and organizations with central placement
by the Measurement, Selection and Placement Center Presidency (OSYM) after receiving
formal and open vocational tourism training in the Ministry of National Education and Higher
Education Institutions. The interview questions of the study were formed by examining the
legislations of the Ministry of National Education, the Higher Education Institution and the
Measurement, Selection and Placement Center Presidency (OSYM). Subsequently, candidates
studying tourism at Bing6l University or living in Bingdl after receiving tourism education at
a different university and the Measurement, Selection and Placement Center Presidency
(OSYM) have done in the last ten years (2011-2020) with the central placement in tourism-
related departments. Interviews were conducted taking into account the number of
appointments. The interviews were held face to face with the participants between January
2020 and May 2021. Each interview with the participants lasted between 30 and 45 minutes
on average. A different alphabetic code was given to each participant in the interviews,
adhering to the principle of confidentiality. After the interviews were completed, the data
obtained were transferred to the computer environment and the expressions similar to each
other were classified and interpreted. As a result of the study, it has been determined that the
participants who want to work in the public sector do not find the appointments made with the
central placement sufficient, the opportunities in the public sector are more than the private
sector, and the tourism graduates are not employed enough in the public institutions and
organizations and ministries related to tourism.

Keywords: KPSS, tourism education, civil servants, central placement.
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Avrupa Birligi Turizm Politikalarinin Tirk Turizmine Etkilerinin Cevre ve
Siirdiiriilebilirlik Baglaminda Analizi: Marmara Denizi Miisilaj Sorunu

_ ) Nihan Garipagaoglu UGUR
PhD, Istanbul Universitesi, Turizm Isletmeciligi A.B.D., Istanbul, Tiirkiye, nihan.ugur@hotmail.com

F. Fiisun Istanbullu DINCER

Prof. Dr., Istanbul Universitesi, Turizm Isletmeciligi Bolumii, Istanbul, Tiirkiye,
istanbul@istanbul.edu.tr

Ozet

Denizlerin kirlenmesi hem ekonomik hem de sosyal olarak etki eder. Avrupa Birligi’nin (AB)
cevre politikalart kirliligi azaltirken, dogal kaynaklar1 dengeli sekilde kullanmayi ve
stirdiiriilebilir kalkinmay1 igerir. Caligmanin amaci Avrupa Birligi turizm politikalariyla, AB
miiktesebat1 i¢inde yer alan “tiiketicinin ve tiiketici sagliginin korunmasi” ile “gevre”
maddeleri turizm acisindan ele alinarak, Marmara Denizinde yasanan kirliligin
degerlendirilmesidir. Calisma betimsel olup ikincil verilere dayandirmistir. Yasanan cevre
sorununun AB politikalar1 ve Tiirk turizmi iizerindeki etkilerinin analiz edilmesi yoOniiyle
literatiire katki saglamasi beklenmektedir. Tiirkiye turizm stratejisi 2023 ile uluslararasi
markalasarak, istthdami arttirmayi ve siirdiiriilebilir bir gelisim hedeflemistir. AB turizm
politikalar1 ile Tiirkiye turizm stratejileri 2023’{in genel olarak uyumlu oldugu gériilmektedir.
Bununla birlikte tiiketicinin korunmast ile ilgili kurallara nispeten daha az yer verilmistir.

Anahtar kelimeler: AB turizm politikalari, Tiirkiye turizm stratejileri 2023, siirdiriilebilir
turizm, Marmara denizi, miisilaj.
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The Impact of European Union Tourism Policies on Turkish Tourism in the
Context of Environment and Sustainability: The Mucilage Problem of the
Marmara Sea

Abstract

Pollution of the seas affects both economically and socially. The environmental policies of the
European Union (EU) include reducing pollution and at the same time balanced use of natural
resources and sustainable development. The purpose of the review is, evaluate the Marmara
Sea pollution in the frame of EU tourism politics and acquis about the "protection of
consumer and consumer health” and "environmental”. The review is descriptive and based on
secondary data. It is expected to contribute to the literature in terms of analyzing the effects of
the environmental problem on EU policies and Turkish tourism. Turkey's tourism strategy
2023 purpose to become an international brand. Also, aims to increase employment and
sustainable development. It is seen that EU tourism policies and Turkey's tourism strategies
2023 are generally compatible. However, the rules on consumer protection are given
relatively less space.

Keywords: EU tourism policies, Turkey tourism strategies 2023, sustainable tourism, sea of
Marmara, Mucilage.
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Av Turizminin Kirsal Kalkinmaya Etkileri; Kuzey Ulkeleri ve Tiirkiye
Karsilastirilmasi

Osman OZER
Ogr. Gér., Nevsehir Haci Bektas Veli Universitesi, Urgiip Sebahat Ve Erol Toks6z Meslek
Yiiksekokulu, Lokanta Ve Ikram Hizmetleri Boliimii/Ascilik Pr., Nevsehir, Tiirkiye
osmanozer@nevsehir.edu.tr

Ceyhun Can OZCAN
Dog. Dr., Necmettin Erbakan Universitesi, Turizm Isletmeciligi Boliimii/Turizm Isletmeciligi
Anabilim Dal1, Konya, Tiirkiye, ceyhuncan5@hotmail.com

Ozet

Kentleri ve sehirlerin ekonomik dolgunluga ulagsmasindan sonra kirsalin kalkinmasi 6n plana
cikmigtir.  Kirsal kalkinma tarim, sanayi ve hayvancilikla oldugu gibi turizm ile de
destekleyici bir gii¢c seklinde olabilmektedir. Bu durum 6zellikle avlanma faaliyetlerine daha
fazla 6nem veren korunmus bakir dogasi ile kuzey iilkelerinde goriilmektedir. Arastirmada
kuzey iilkeleri olan Kanada, Isveg, Finlandiya, izlanda ve Iskogya’nim kirsal bdlgelerinde av
turizminin etkilerine dair yapilmis aragtirmalara ulasilarak incelenmis, Tirkiye’deki av
turizminin kirsal kalkinmaya olan etkisi ile karsilasgtirilmistir. Av turizmin dogru sekilde
tanitilip uygulanmasi durumunda kirsal kalkinmaya olan etkisi goriilmiistiir. Bu baglamda av
turizmi, kirsal turizmi, doga turizmi ve eko turizmi i¢inde bir arada bulundurmakla ¢ok farkl
ve ilgi ¢ekici bir yelpaze olusturmaktadir. Av turizmini iyi tanitip ve gerekli sekilde pazara
sunulmasiyla beraber kirsal ekonomiye ve lilke ekonomisine 6nemli derecede katkida
bulunacag1 diisiiniilmektedir. Tiirkiye’deki av hayvanlan cesitliligini ve dogal bitki Ortiisii
cesitligini géz Oniinde bulundurarak ¢ok iyi ve organize edilmis av turizmi ¢esitligini gelen
nis turistlere sunulabilecektir.

Anahtar kelimeler: Av turizmi, av hayvanlari, avcilik, kirsal turizm, kirsal kalkinma.
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Effects of Hunting Tourism on Rural Development; Comparison of Nordic
Countries and Turkey

Absract

After the cities and the cities reached economic fullness, the development of the countryside
came to the fore. Rural development can be in the form of a supporting force with tourism as
well as with agriculture, industry and animal husbandry. This situation is especially seen in
the northern countries with its preserved virgin nature, which gives more importance to
hunting activities. In the research, the effects of hunting tourism in the rural areas of Canada,
Sweden, Finland, Iceland and Scotland, which are the northern countries, were examined and
compared with the effect of hunting tourism on rural development in Turkey. If hunting
tourism is introduced and implemented correctly, its effect on rural development has been
observed. In this context, hunting tourism creates a very different and interesting spectrum by
combining rural tourism, nature tourism and eco tourism. It is thought that it will contribute
significantly to the rural economy and the country's economy by introducing the hunting
tourism well and presenting it to the market as necessary. Considering the diversity of game
animals and the diversity of natural vegetation in Turkey, a very well organized and organized
hunting tourism variety will be offered to the incoming niche tourists.

Keywords: Hunting tourism, big game, hunting, rural tourism, rural development.
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Tourism and Foreign Language

Firat UNSAL
PhD., Student, Van Yiiziincii Y1l Universitesi, Egitim Bilimleri Enstitiisii, Van, Tiirkiye,
brukani@gmail.com

Abstract

In recent years any country's economy benefits from tourism. It brings together people from
various ethnic and religious backgrounds. To assist socio-economic growth, foreign language
(L2) skills are required in the tourism industry. This is a survey study to look at the English
language abilities required in the tourist industry. Foreign language learning has gained
importance over time due to the changes in the globalizing world and has become a necessity.
This article is going to present how the foreign language especially the English language
connects to tourism, with a focus on the role language plays in revealing a lot about how
tourism works, how perceptions and identities are created, and how tourism as a system is
reliant on language use. First of all, this paper aims to provide a general introduction to
tourism and foreign language learning next the paper will give brief information about the
importance of language and cultural exchange? and finally, the benefits of learning a foreign
language and It will also try to demonstrate its importance in the tourist industry.

Keywords: Foreign language, culture, tourism, cultural exchange.
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Diinyada ve Tiirkiye’de Goniillii Turizmin Yeri
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Ozet

Son 50 yilda, diinya ¢apinda cevre ile ilgili toplantilarin, eylem planlarmin olusturuldugunu
ve acil Onlemler alinmadigr takdirde yasam kaynagimiz olan ¢evrenin yok olacagi
vurgulanmaktadir. 1972’de Stockholm’de “Birlesmis Milletler” tarafindan baslatilan siire¢
kiiresel anlamda 6nemli bir adim olmugstur. 1983 yilinda kurulan “Diinya Cevre ve Kalkinma
Komisyonu” tarafindan 1987 yilinda yayimlanan “Ortak Gelecegimiz” raporu siireci dnemli
bir asamaya tasimistir. Yayinlanan bu rapor ile birlikte hayatimiza giren “Siirdiiriilebilir
Kalkinma” kavrami tiim Diinyaya tanitilmis en énemli konulardan bir olmustur. Ozellikle bu
yillarda baslayan siirdiiriilebilirlik i¢in ekonomik degisim modelleri turizm sektorii igin
tartisilmaya baglamis ve birtakim Oneriler gelistirilmistir. Tartismalarin ve ekolojik
farkindalik i¢in eylem planlarinin rekreasyon ve turizm faaliyetlerine uygulanabilirligi heniiz
devam ederken, 2005 yilmin kiiresel degerlendirme raporunda, turizm ve rekreasyon
faaliyetlerinin en az 15 ekosistem hizmetini 6nemli dlgiide etkiledigi goriilmiistiir. Tiim bu
stire¢ igerisinde degisen tiiketici davranislar ile birlikte, 6zel ilgi turizmine olan talep artis
gostermistir. Bilinglenen tiiketici gruplar ile birlikte ¢evreyle entegre tesislere ve hizmetlere
kars1 olan ilgi artmig ve rekabet unsurunu belirleyen nokta ise bu eksende olugmaya
baslamistir. Bu calisma son yillarda 6nemli gelisim gosteren ve siirdiiriilebilir turizm
cevresinde 6nemli bir yere sahip olan goniillii turizmin tiim yonlerini aragtirmayr ve gonilli
turizmin, diinyadaki ve Tiirkiye'deki gelisimini ortaya koymayi amaglamistir. Tiirkiye’de
goniillil turizm alaninda yapilan akademik ¢aligmalarin sinirli sayida olmasi ve bu turizm
¢esidinin diinyada ve Tiirkiye’de gelisiminin karsiliklt olarak incelenmesi, c¢alismanin
Onemini artirmaktadir. Calisma kavramsal olarak olusturulmus, arastirilan konu ile ilgili
veriler icerik analizi yontemlerinden biri olan dokiiman analizi veri toplama teknigi ile daha
once yaymlanmig olan ¢aligmalardan ve goniillii kuruluglarin web sitelerinden yararlanilarak
toplanmistir. Aragtirmada, goniillii turizmin son yillarda 6nemi artan turizm ¢esitleri arasinda
yer aldigi, diinyada son 20 yil igerisinde hizla gelistigi ve iilkelerin kalkinmasinda 6nemli
etkiye sahip oldugu sonucuna ulasilmistir. Goniilli turizmin diinyadaki gelisimi karsisinda
Tiirkiye’deki gelisiminin ¢ok yeni oldugu ulasilan sonuglardan biridir.

Anahtar kelimeler: Siirdiiriilebilir gelisme, sorumlu turizm, gonillilik, goniilli turizm.
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The Place of VVolunteer Tourism in the World and
Turkey

Abstract

It is emphasized that in the last 50 years, meetings and action plans related to the environment
have been created around the world, and unless urgent measures are taken, the environment,
which is our most important capital, will disappear. The process initiated by the “United
Nations” in Stockholm in 1972 has been a significant step globally. The "Our Common
Future" report published in 1987 by the "World Commission on Environment and
Development™ established in 1983, carried the process to an important stage. The concept of
“Sustainable Development”, which entered our lives with this published report, has become
one of the most important issues introduced to the whole world. Particularly, economic
change models for sustainability, which started in these years, started to be discussed for the
tourism sector and some suggestions were developed. While the applicability of discussions
and action plans for ecological awareness to recreation and tourism activities still continues,
in the global assessment report of 2005, it was seen that tourism and recreation activities
significantly affect at least 15 ecosystem services. Along with the changing consumer
behavior throughout this process, the demand for special interest tourism as an alternative
form of tourism has increased. With the conscious consumer groups, the interest towards
environmentally integrated facilities and services has increased and the point that determines
the competitive element has started to emerge on this axis. This study aimed to investigate all
aspects of voluntary tourism, which has developed significantly in recent years and has an
important place in the sustainable tourism environment, and to reveal the development of
voluntary tourism in the world and in Turkey. The limited number of academic studies in the
field of voluntary tourism in Turkey and the mutually examination of the development of this
type of tourism in the world and in Turkey increase the importance of the study. The study
was conceptually created, and the data related to the researched subject were collected with
the document analysis data collection technique, which is one of the content analysis
methods, by using the previously published studies and the websites of voluntary
organizations. In the research, it has been concluded that voluntary tourism has been among
the trending tourism types in recent years, has developed rapidly in the world and has a
significant impact on the development of countries, but its development in Turkey is still new.

Keywords: Sustainable development, responsible tourism, volunteering, volunteer tourism.
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Yeni Turizm Gelismeleri

Emrullah ERUL

Dr. Ogr. Uyesi, izmir Katip Celebi Universitesi, Turizm Isletmeciligi/Turizm Fakiiltesi, [zmir,
Tiirkiye, emrullah.erul@ikcu.edu.tr

Ozet

Turizmin ana etmenlerinden biri olan yerel halk, turizmin yalnizca basarili bir sekilde
yonetilmesinde degil turizmin siirdiiriilebilirliginde de énemli bir rol oynamaktadir. Bundan
dolay1 6nceki turizm bilimcileri yerel halkin tutumlari, algiladiklar: turizm etkileri ve onlarin
turizme yonelik desteklerini mevcut turizm gelismelerinin belirleyicileri olarak bulmustur. Bu
noktada bu belirleyicileri (tutum, perspektif ve destek) agiklamak i¢in bir¢ok yazar parasal
iligkilere (algiladiklar1 pozitif turizm etkileri, bireysel ¢ikarlar, vb.) odaklanirken, digerleri ise
yerel halk ile turist arasinda ki duygusal yakinliga (duygular, hisler, vb.) vurgu yapmislardir.
Fakat yerel halkin turiste olan duygusal yakinligi ile birlikte onlarin topluma olan bagliliginin,
yerel halkin mevcut turizm gelismelerine yonelik tutumlarini nasil agikladigini ve en
nihayetinde bu tutumlarin onlarin yeni turizm gelismelerine yonelik desteklerini nasil
belirledigini gdsteren bir calismaya ihtiya¢ vardir. iste bu ¢alisma yeni turizm gelismesini
saptamak amaciyla parasal belirleyicilerle duygusal belirleyicileri birlikte kullanarak
literatiirdeki boslugu doldurmay1 planlamaktadir. Bu ¢alisma verileri Antalya halki ile yapilan
anketler neticesinde elde edilmistir. Dogrulayic1 faktor analizleri duygusal dayaniklilik
Olglistinin U¢ faktdr (karsilama dogasi, sempatik anlayis ve duygusal yakinlik) tutum
Olgeginin iki (turizm gelismelerine destek ve pozitif turizm etkilerine yonelik tutumlar) ve son
olarak ise hem topluma bagllik dlgeginin hem de yeni turizm gelismelerine olan destek
Olceginin tek boyutlu oldugunu ortaya ¢ikarmistir. Calisma sonuglart hem 6l¢iim modelinin
hem de yapisal modelin yeterli ve kabul edilir uyum degerlerine (TLI, IFI ve CFI > 0.95)
sahip oldugunu gostermistir. Maalesef yerel halkin topluma olan baghiligi onlarin turizm
gelismelerine destekleri icin bir belirleyici degildir. Duygusal dayanigma faktorlerinden
sadece biri (karsilama dogasi) yerel halkin mevcut turizm gelismelerine yonelik tutumlarini
belirlemistir (R?: turizm gelismelerine destek igin 0.53 ve pozitif turizm etkilerine yonelik
tutumlar i¢in 0.68). Yerel halkin mevcut turizm gelismelerine olan destegi ve onlarin pozitif
turizm etkilerine kars1 tutumlari ise onlarin yeni turizm gelismesine olan destegini anlamli bir
seklide belirlemistir (R?:0.73) ve bu iliski sosyal degisim kuram ile agiklanmustir.

Anahtar kelimeler: Yeni turizm gelismeleri, sosyal degisim kurami, duygusal dayanisma,
turizm etkileri, yerel halkin tutumlari.
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New Tourism Developments
Abstract

Residents, who are one of the main elements of tourism, play a significant role not only to
develop sustainable tourism but also to manage successful tourism development. Hence,
previous scholars found that residents’ attitudes, perceived impacts, and their support are
predictors of existing tourism development. In that point, several scholars have focused on the
monetary relationships (perceived positive impacts, personal benefits, etc.) while others
emphasized the intimate relationship (feelings, solidarity, etc.) that exists between residents
and tourists to explain those predictors (attitudes, perspectives, and support). However, there
is still a need to indicate that how residents’ emotional solidarity in tandem with community
attachment explain their attitudes towards existing tourism development and ultimately how
those attitudes determine their support for new tourism developments. Hence, this study will
fill out the gap by combining emotional predictors with financial ones to determine new
tourism developments. The data of this study was a result of the surveys that connected with
Antalya residents. Confirmatory factor analyses revealed that emotional solidarity scale was
three factors (welcoming nature, sympathetic understanding, and emotional closeness),
attitude scale was two (support for tourism development and attitudes to positive impacts),
and finally both community attachment and support for new tourism developments were
unidimensional. Both measurement and structural model has acceptable and enough ((CFl,
TLI, ve IFI > 0.95) fit indices. Unfortunately, the community attachment scale was not a
significant predictor of support for tourism development. Only one of the emotional solidarity
scale factors (i.e., welcoming nature) predicted residents’ attitudes towards existing tourism
development (R? for support for tourism development is 0.53 and attitudes to positive impacts
0.68). Residents’ support for current tourism development and their attitudes to positive
impacts significantly predicted their support for new tourism developments (R?: 0.73) and this
relationship was explained by the social exchange theory.

Keywords: New tourism developments, social exchange theory, emotional solidarity, tourism
1mpacts, residents’ attitudes.
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Covid-19 Kiiresel Pandemi Siirecinde Tiiketicilerin QR Meniilere Yonelik
Goriusleri

Gorkem TEYIN
Ars. Gor., Dogus Universitesi, Gastronomi ve Mutfak Sanatlar1, Istanbul, Tiirkiye,
gteyin@dogus.edu.tr

Hatice Ferhan NIZAMLIOGLU
Prof. Dr., Necmettin Erbakan Universitesi, Gastronomi ve Mutfak Sanatlar1, Konya, Tiirkiye,
hfnizamlioglu@erbakan.edu.tr

Ozet

Covid-19 viriisiiniin yaratmis oldugu kiiresel pandemi siireci tiim insanligin yasam bi¢imini
dogrudan etkilemis, bir¢ok sektdriin mevcut isleyisinde degisiklikler yaratmis ve yeni bir
diizen meydana getirerek bu diizene adapte olmay1 gerekli kilmistir. Insan faktoriiniin en 6n
planda oldugu sektorlerden biri olan hizmet endiistrisi de bu siire¢ten olumsuz bir sekilde
etkilenmis, alman bir dizi yeni Onemleri hayata gegirerek isleyislerini siirdiirmeye
calismislardir. Restoran isletmelerinde sunulan yiyecek ve igecek {iiriinlerinin yer aldigi
meniilerin, miisterilerin siklikla temas ettigi araglardan biri oldugu bilinmektedir. Bu siirecte
restoran isletmeleri kisisel sagligin korunmasi ve hijyen kurallar1 geregi QR (Quick
Response) Menii olarak bilinen kare kodlu meniileri hayata gecirerek temasi en aza indirmeyi
ve bulas riskini azaltmayr hedeflemislerdir. istanbul ilinde QR menii kullanan restoran
isletmelerinde QR menii deneyimi yasayan konuklarin, QR meniiler hakkindaki goriiglerinin
belirlenmesi amaci ile yapilan bu c¢alismada nitel arastirma tekniklerinden goriisme
tekniginden faydalanilmis olup, 17 kisi ile yapilan goriismeler sonucunda verilerin
coziimlenmesinde igerik analizi tekniginden yararlanilmistir. Yapilan goriigmeler sonucunda
konuklarin QR meniileri hakkindaki olumlu ve olumsuz ifadeler igeren goriisleri MAXQDA
Analytics Pro programi kullanilarak belirtilmis ve yorumlanmistir. Sonug olarak konuklarin
QR meniilere yonelik hizli, teknolojik, hijyenik olma gibi olumlu yargi iceren yorumlar
belirtmelerinin yaninda maliyet, kullanim zorlugu, altyapisal sorunlar gibi olumsuz yargi
iceren yorumlar1 da paylastiklar1 goriilmiistiir.

Anahtar kelimeler: QR menii, Covid-19, restoran isletmeleri, tiikketici goriisleri.
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Consumers' Opinions on QR Menus in the COVID-19 Global Pandemic
Process

Abstract

The global pandemic process created by the Covid-19 virus has directly affected the way of
life of all humanity, has created some changes in the current functioning of many sectors and
has made it necessary to adapt to this order by creating a new order. The service industry,
which is one of the sectors in which the human factor is at the forefront, was also adversely
affected by this process, and they tried to continue their operations by implementing a series
of new measures taken. It is known that the menus, which include food and beverage products
offered in restaurant businesses, are one of the tools that customers come into contact with
most frequently. In this process, restaurant businesses aimed to minimize contact and reduce
the risk of contamination by implementing QR (Quick Response) Menus, known as QR
(Quick Response) Menus, for the protection of personal health and hygiene rules. In this
study, which was conducted with the aim of determining the opinions of the guests who had
QR menu experience in restaurant businesses using QR menus in Istanbul, the interview
technique, one of the qualitative research techniques, was used, and the content analysis
technique was used in the analysis of the data as a result of the interviews with 17 people. As
a result of the interviews, the positive and negative statements of the guests about the QR
menus were expressed and interpreted using the MAXQDA Analytics Pro program. As a
result, it was seen that the guests shared negative judgments such as cost, difficulty of use,
and infrastructural problems, as well as commenting on QR menus with positive judgments
such as being fast, technological and hygienic.

Keywords: QR Menu, Covid-19, restaurant businesses, consumer reviews.
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Endiistri 4.0 ile Birlikte Saghk Turizmindeki Yenilikler

Hakan TUNA
Dr. Ogr. Uyesi, Bolu Abant izzet Baysal Universitesi, Turizm Isletmeciligi Boliimii, Bolu, Tiirkiye,
hakantuna@ibu.edu.tr

Ozet

Endiistrinin geligsmesiyle birlikte teknolojide her giin yeni uygulamalar ortaya ¢ikmaktadir.
Teknolojide yasanan bu degisim tiim sektorleri oldugu gibi turizm ve saglik sektorlerini de
etkilemektedir. Saglik turizmi tim diinyada dikkatleri {izerine ¢eken Onemli bir turizm
cesididir. Boyle 6nemli bir sektoriin teknolojideki imkanlardan faydalanmasi da muhtemeldir.
Bu dogrultuda bu calismanin amact Endistri 4.0 ile ortaya c¢ikan yeniliklerin saglik
turizminde kullanimini aragtirmaktir. Bu kapsamda nitel arastirma yontemi kullanilmis ve
calismada ikincil verilerden faydalanilmistir. Endiistri 4.0 ile birlikte nesnelerin ticareti, akilli
cihazlarin kullanimi, giyilebilir teknolojiler, mobil saglik gibi uygulamalarin saglik turizmine
entegre oldugu goriilmektedir. Bu sekilde saglik hizmetlerinin kisiye gore uygulamalara
yoneldigi, bunun yaninda saglik turistlerinin tedavi Oncesinde ve sonrasinda teknolojiyi
kullanarak tedavileri ile ilgili bilgiye kolayca ulasabildigi goriilmektedir. Ozellikle tedavi
gordiikten sonra iilkelerine donen saglik turistlerinin kontrolii saglanabilmekte, herhangi bir
konsiiltasyonu kolayca takip edilebilmekte ve daha hizli ve etkili ¢oziimler bulabildigi
goriilmektedir.

Anahtar kelimeler: Endiistri 4.0, saglik turizmi, teknoloji.
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Innovations in Health Tourism with Industry 4.0
Abstract

With the development of the industry, new applications are emerging in technology every
day. This change in technology affects tourism and health sectors as well as all sectors. Health
tourism is an important type of tourism that attracts attention all over the world. Such an
important sector is also likely to benefit from the opportunities in technology. In this
direction, the aim of this study is to investigate the use of innovations that emerged with
Industry 4.0 in health tourism. In this context, qualitative research method was used and
secondary data was used in the study. With Industry 4.0, it is seen that applications such as
trade of objects, use of smart devices, wearable technologies, mobile health are integrated into
health tourism. In this way, it is seen that health services are directed to applications
according to the person, and health tourists can easily access information about their treatment
by using technology before and after treatment. In particular, it is seen that health tourists
returning to their countries after receiving treatment can be controlled, any consultation can
be followed easily and they can find faster and more effective solutions.

Keywords: Industry 4.0, health tourism, technology.
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Yeni Bir Trend Olarak Teknolojisiz Konaklama: Dijital Detoks Konaklama

Mehmet BAHAR
Dr. Ogr. Uyesi, Kapadokya Universitesi, Havacilik Yonetimi, Nevsehir, Tiirkiye,
mehmet.bahar@kapadokya.edu.tr

Yunus TOPSAKAL
Dr. Ars. Gor., Adana Alparslan Tiirkes Bilim ve Teknoloji Universitesi, Turizm Isletmeciligi, Adana,
Tiirkiye, topsakal.yunus@gmail.com

Nedim YUZBASIOGLU
Prof. Dr., Akdeniz Universitesi, Turizm Isletmeciligi, Antalya, Tiirkiye, nedimy@akdeniz.edu.tr

Ozet

Turizmde yeni bir egilim olarak teknolojisiz konaklama kapsaminda dijital detoks otellerin
hem akademik diizlemde kavramsal olarak hem de sektorel baglamda konsept olarak
incelenmesi bu calismanin amacini olusturmaktadir. Dijital detoks turizm olgusu literatiire
figsiz (baglantisiz) turizm kavraminin girmesiyle olusmaya baslamis yeni bir trenddir. Figsiz
turizm internet baglantisinin olmadig: ve akill telefon, tablet gibi cihazlarin ise sinirlt oldugu
veya hi¢c olmadigi turizm olarak tanimlanabilir. Bu trendin baslamasina son yillarda hizli
dijitallesme ile her tarafimizi saran ve aragtirmalara gore her zaman kullaniminda ruh saghig,
akil saghgi, uykusuzluk, dikkatsizlik gibi saglik sorunlarinin yani sira bireyler arasindaki
baglara da zarar veren asir1 teknoloji kullanimi yon vermistir. Dijital detoks turizmin,
teknolojinin neden oldugu hem saglik sorunlarina hem de bireyler arasi iligkilere faydali
olacag disiiniilmektedir. Dolayisiyla bilgi ve iletisim teknolojilerinin giiniimiiz turizm
sektoriiniin bir itici giicii olarak goriilmesine ragmen, bazi konaklama tesisleri ve seyahat
acenteleri dijital yasamdan kagmak isteyenlere bir nig pazar olarak ‘dijital detoks” turizm
paketleri sunmaya baslamistir. Calismada Oncelikle literatiir ¢ercevesinde dijital detoks
turizmi kavrami, ortaya ¢ikisi, turistler tarafindan tercih edilme nedenleri irdelenmistir.
Ardindan dijital detoks konaklama sunan bazi konaklama tesisleri sunduklar1 hizmetler,
sagladiklar1 paketler, turizm tiirleri gibi temalar kapsaminda incelenmistir. Calisma sonunda
dijital detoks konaklama gelistirme ile ilgili Onerilerde bulunulmustur. Calismanin dijital
detoks turizm literatiiriine katkisinin yaninda dijital detoks konaklama hizmeti sunmak isteyen
tesislere de faydali olmas1 beklenmektedir.

Anahtar kelimeler: Teknolojisiz turizm, dijital detoks turizm, dijital detoks konaklama.
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Technology-Free Accommodation as a New Trend: Digital Detox
Accommodation

Abstract

As a new trend in tourism, the aim of this study is to examine digital detox accommodation in
the context of accommodation without technology, both conceptually at the academic level
and as a concept in the sectoral context. The phenomenon of digital detox tourism is a new
trend that has started to emerge with the introduction of the concept of unplugged tourism to
the literature. Unplugged tourism can be defined as tourism where there is no internet
connection and devices such as smartphones and tablets are limited or absent. The start of this
trend has been driven by the rapid digitalization in recent years and the excessive use of
technology, which, according to research, always harms the bonds between individuals, as
well as mental health, mental health, insomnia and carelessness. It is thought that digital detox
tourism will be beneficial for both health problems and interpersonal relations caused by
technology. Therefore, despite the fact that information and communication technologies are
seen as a driving force of today's tourism sector, some accommodation facilities and travel
agencies have started to offer 'digital detox' tourism packages as a niche market for those who
want to escape from digital life. In the study, first of all, the concept of digital detox tourism,
its emergence and the reasons for its preference by tourists were examined within the
framework of the literature. Then, some accommodation facilities that offer digital detox
accommodation were examined within the scope of themes such as the services they offer, the
packages they provide, and types of tourism. At the end of the study, suggestions were made
regarding the development of digital detox accommodation. In addition to the contribution of
the study to the digital detox tourism literature, it is expected that it will be beneficial to the
facilities that want to provide digital detox accommodation services.

Keywords: Technology-free tourism, digital detox tourism, digital detox accommodation.
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Gastronomi Turizmi Dersi Kapsaminda Uzaktan Egitim Siirecinin Covid —
19 Pandemi Donemine Yansimalari
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Boliimii, Turizm Ve Otel Isletmeciligi Pr., Usak, Tiirkiye, tuba.sahin@usak.edu.tr

o ) Veli Erdinc OREN
Dr. Ogr. Uyesi, Usak Universitesi, Banaz Meslek Yiiksekokulu, Otel, Lokanta Ve ikram Hizmetleri
Boéliimii, Turizm Ve Otel isletmeciligi Pr., Usak, Tiirkiye, erdinc.oren@usak.edu.tr

Ozet

Insan faktoriiniin ¢cok 6nemli oldugu turizm sektoriinde egitimli personelin hizmet sunmasi
miisteri memnuniyetini artirmaktadir. Pandemi siirecinde herhangi bir oryantasyon olmadan
hizl1 bir sekilde uzaktan egitime geg¢ilmek zorunda kalinmistir. Farkli seviyelerde yiiz yiize
egitim yontemi ile verilen turizm egitiminde de uzaktan egitim ydntemi uygulanmaya
baslamistir. Pandemi nedeniyle egitim siirecinde yasanan bu hizli degisimde basariy1
yakalamak i¢in sadece turizm egitimi alan &grenciler ile degil tiim paydaslarla ¢aligmalar
yapilmali ve sonuglart degerlendirilmelidir. Buradan hareketle ortak se¢meli ders olan
“Gastronomi Turizmi” 6zelinde bir araya gelen farkli boliimlerde egitim goren dgrencilerin
uzaktan egitimi degerlendirmeleri ¢alismanin amacint olusturmaktadir. Alan yazin
incelendiginde yapilan ¢aligmalarin genel olarak ayn1 boliimde egitim alan 6grenci gruplari ile
yapildigi goriilmektedir. Bu agidan calismanin farkli boliimlerde egitim goren &grencilere
yapilmasit caligmanin Onemini ortaya koymaktadir. Sonu¢ olarak ogrenciler tarafindan
olumsuzluklarin daha fazla vurgulanmasina ragmen derslerdeki basarinin daha kolay oldugu
diisiiniilmektedir. Ancak diger taraftan bu basarinin mezuniyet sonrasi i¢in endise verici
oldugunun belirtilmesi arastirmanin ilging sonuglarindan biridir. Bu baglamda uzaktan egitim
sisteminin etkinliginin artirilmasi ve bu etkinligin siirdiiriilebilirliginin saglanmasi agisindan
konuyla ilgili ¢alismalarin yapilmasi 6nem arz etmektedir.

Anahtar kelimeler: COVID 19, turizm egitimi, uzaktan egitim.
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Reflections of the Distance Education Process on the COVID-19 Pandemic
Period within the Scope of Gastronomy Tourism Course

Abstract

In the tourism sector, where the human factor is very important, the service of trained
personnel increases customer satisfaction. During the pandemic process, it was necessary to
quickly switch to distance education without any orientation. Distance education method has
started to be applied in tourism education, which is given with face-to-face education method
at different levels. To achieve success in this rapid change in the education process due to the
pandemic, studies should be carried out not only with students who receive tourism education,
but also with all stakeholders, and the results should be evaluated. From this point of view,
the aim of the study is the distance education evaluations of the students studying in different
departments that come together in the special elective course "Gastronomic Tourism™. When
the literature is examined, it is seen that the studies are generally carried out with student
groups studying in the same department. In this respect, the fact that the study is conducted
with students studying in different departments reveals the importance of the study. As a
result, although the negativities are emphasized more by the students, it is thought that
success in the lessons is easier. However, on the other hand, it is one of the interesting results
of the research to state that this success is worrying for post-graduation. In this context, it is
important to carry out studies on the subject to increase the efficiency of the distance
education system and to ensure the sustainability of this activity.

Keywords: COVID 19, tourism education, distance education.
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Cevrimdis1 Tatil: Dijital Detoks I¢in Ekoturizm

Yunus TOPSAKAL
Dr. Ars. Gor., Adana Alparslan Tiirkes Bilim ve Teknoloji Universitesi, Turizm Isletmeciligi, Adana,
Tiirkiye, topsakal.yunus@gmail.com

) Abdurrahman DINC
Dog. Dr., Necmettin Erbakan Universitesi, Turizm Rehberligi, Konya, Tiirkiye, a.dinc@erbakan.edu.tr

Ozet

Turizm endiistrisi teknolojinin uygulanip hizla benimsendigi bir laboratuvar gibidir. Bundan
dolayr birinci endiistri devriminin hizlandirdig1 turizm endiistrisini giiniimiizde iginde
oldugumuz dordiincli endiistri devrimi sekillendirmeye devam etmektedir. Fakat, asir
teknoloji kullanim1 bireylerde stres, depresyon, uykusuzluk gibi sorunlar yaratmaktadir.
Dolayisiyla, giiniimiizde insanoglunun her zaman yaninda olan teknolojiden uzak tatil
yapmasi gindeme gelmeye baslamistir. Nasil 6nceki devrimlerin sonucu olarak arabalar,
kirlilik gibi sorunlardan dolay: tatil ihtiyact duymussa insanoglu su an ki dordiincii endiistri
devriminde teknolojiden uzak olma tatil ihtiyac1 hissetmistir. insanlar giinliik hayatlarindan
uzaklagsmak, yeni deneyimlerle 6grenerek ve dinlenerek yenilenmek amaciyla dolay: tatile
¢ikmaktadir. Bu noktada teknolojiden uzak tatil dijital detoks kavrami ile karsimiza
cikmaktadir. Buradan hareketle bu c¢alismanin amaci c¢evrimdisi olarak dijital detoks
kapsaminda ekoturizmi inceleyip onermektir. Arastirma nitel bir calismadir. Ornek olay
olarak dijital detoks hizmeti saglayan bazi ekoturizm saglayicilar1 incelenmistir. Ekoturizm
halihazirda doga ve kiiltiir ile i¢ ige oldugu icin dijital detoks i¢in hazir bir pazar olarak
goriilebilir. Sonu¢ olarak stresi azaltarak gercek diinyadaki sosyal etkilesime ve doga
etkilesimine odaklanmak i¢in dnerilerde bulunulmustur.

Anahtar kelimeler: Cevrimdist tatil, dijital detoks, ekoturizm.
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Offline Vacation: Ecotourism for Digital Detox
Abstract

Tourism industry is like a laboratory where technology is applied and rapidly adopted.
Therefore, the fourth industrial revolution continues to shape the tourism industry, which was
accelerated by the first industrial revolution. However, excessive use of technology creates
problems such as stress, depression and insomnia. Therefore, nowadays, it has started to come
to the fore to take a vacation away from technology, which is always with human beings. As a
result of previous revolutions, people needed a vacation due to problems such as cars and
pollution, but in the current fourth industrial revolution, human beings felt the need to stay
away from technology. People go on vacation to get away from their daily lives, to renew
themselves by learning with new experiences and resting. At this point, a holiday away from
technology comes up with the concept of digital detox. From this point of view, the aim of
this study is to examine and recommend ecotourism as an digital detox. The research is a
qualitative study. As a case study, some ecotourism providers providing digital detox services
were examined. Since ecotourism is already intertwined with nature and culture, it can be
seen as a ready market for digital detox. As a result, suggestions were made to focus on real-
world social interaction and nature interaction by reducing stress.

Keywords: Offline vacation, digital detox, ecotourism.
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Uluslararasi Turizm icinde Saghk Turizminin Yeri; Tiirkiye I¢cin Bir
Degerlendirme

Haci Hayrettin TIRAS
Dr. Ogr. Uyesi, Nigde Omer Halisdemir Universitesi, Nigde Ziibeyde Hanim Saglik Yiiksekokulu,
Saglik Yonetimi Boliimii, Saglik Yonetimi Anabilim Dali, Nigde, Tirkiye,
hhayrettintiras@hotmail.com

Ozet

Hizh kiiresellesme ve teknolojik gelismeler uzaklik kavramini sorun olmaktan ¢ikarmis, bir
zamanlar hayal bile edilemeyen yerler gelisen ulasim sektorii sayesinde ¢ok kisa siirede
ulagilabilir olmugtur. Bununla birlikte uluslararasi turizmde gelismis, ¢esitlenmis ve turist
sayist artmigtir. Turizm sektorii biiylikliigi ile ekonomiye 6nemli katkilar saglarken “saglik
turizmi” de son yillarda 6nemli gelismeler gostermis ve klasik turizm anlayisini degistirmistir.
Mevsimsel etkilere bagli olmaksizin yilin her mevsiminde yapilabilen saglik turizmi diger
turizm tiirlerinden ayrilmaktadir. Farkli aktivitelerle yapilan saglik turizmi son yillarda
gelismekte olan iilkelere kaymistir. Bu iilkeler, saglik hizmetlerini daha uygun fiyata ve
yiiksek kalitede sunarken iilkelerini daha cazip hale getirmek i¢in saglik hizmetlerini turistik
faaliyetlerle birlestirmektedirler. Tiirkiye’de ise saglik turizmi 2000°li yillarla gelisim
gostermis ve giiniimiize kadar onemli mesafeler kat etmistir. Cografi konumu ve saglik
sektoriindeki miikemmeliyet merkezi olarak degerlendirilebilecek saglik tesisleri saglik
turizminde Tiirkiye’nin 6nemli avantajlari arasindadir. 2019 yilinda 662.087 yabanci hasta
saglik turisti olarak Tiirkiye’yi ziyaret etmistir. Ancak, cografi konumu, kiiltiirel yapisi,
ekonomik ve saglik sektorii kapasitesine gore Tiirkiye’nin saglik turizmi alaninda diinya
pazarinda istedigi yeri elde ettigi sOylenemez. Yabanci dil bilen kalifiye saglik personelinin
artirtlmasi, akredite olmus saglik tesislerinin c¢ogaltilmasi, ozellikle tanitim, reklam ve
pazarlama konularina yogunluk verilmesi ilerleyen donemlerde Tiirkiye’nin 6nemli bir saglik
turizm merkezi haline gelmesini saglayabilir.

Anahtar kelimeler: Turizm, saglk turizmi, medikal turizm.
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The Place of Health Tourism in International Tourism;

an Assessment for Turkey
Abstract

Rapid globalization and technological developments have removed the concept of distance
from being a problem and places that were once unimaginable became accessible in a very
short time thanks to the developing transportation sector. In addition, international tourism
has developed, diversified and the number of tourists has increased. While the tourism sector
contributes significantly to the economy with its size, "health tourism” has also shown
important developments in recent years and changed the classical tourism understanding.
Health tourism, which can be done in all seasons of the year regardless of seasonal effects,
differs from other types of tourism. Health tourism with different activities has shifted to
developing countries in recent years. These countries combine health services with touristic
activities to make their countries more attractive while offering health services at a more
affordable price and with higher quality. In Turkey, health tourism has developed in the 2000s
and has covered significant distances until today. Its geographical location and health
facilities, which can be considered as the center of excellence in the health sector, are among
the important advantages of Turkey in health tourism. In 2019, 662,087 foreign patients
visited Turkey as health tourists. However, according to its geographical location, cultural
structure, economic and health sector capacity, it cannot be said that Turkey has achieved the
desired place in the world market in the field of health tourism. Increasing the number of
qualified health personnel who speak a foreign language, increasing the number of accredited
health facilities, and focusing especially on promotion, advertising and marketing may enable
Turkey to become an important health tourism center in the future.

Keywords: Tourism, health tourism, medical tourism.
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Turizm Sektoriinde NFT (Non-Fungible Token /Takas Edilemeyen Jeton):
“Cryptotourism NFT”

) Seda Karagoz ZEREN ‘
Ars. Gor. Dr., Trak}{a Universitesi, Iktisadi ve Idari Bilimler Fakiiltesi, Isletme Boliimii, Turizm ve
Otel Isletmeciligi ABD., Edirne, Tiirkiye, karagozseda@hotmail.com

Ozet

Dijjitallesme, bilgi ve iletisim teknolojilerindeki gelismeler, yapay zeka, makine 6grenimi ve
blokzincir teknolojisi ile desteklenen dijital doniisiim ¢agi baslamaktadir. Dijital doniisiim
cag1 ile birlikte bireyler, toplumlar ve hatta cihazlar arasindaki mesafeler ortadan kalmaya
baslamistir. Dijital doniisiim ¢agi icerisinde yasanan ve insan-toplum sagligini olumsuz
etkileyen bir siire¢ ise pandemi siirecidir. 2019 yil1 itibariyle diinyada goriilen ve Covid19
olarak adlandirilan pandemi pek ¢ok problemi ortaya ¢ikarmistir. Bu pandemiden etkilenen
pek c¢ok sektdr gibi turizm sektdrii de olumsuz yonde etkilenmistir. Bu siirecte turizm
sektorliinde goriilen problemlerden birisi finansman ag¢iginin yasanmasidir. Teknolojik
yeniliklerin yardimi ile pek ¢ok karmasik problem ¢oziilebilmektedir. Turizm sektoriinde
yasanan finansman ag¢ig1 problemi de teknolojik yenilikler ile ele alinabilir. Teknolojik bir
yenilik olan NFT (Non-Fungible Token) ise “takas edilemeyen jeton” olarak dilimizde
adlandirilabilmektedir. NFT ler bitcoin, ethereum benzeri kripto para birimlerini destekleyen
platformlarda blokzincir teknolojinin kullanimi ile tretilen elektronik ortamda essiz deger
goren dijital varliklardir. Bu aragtirmada turizm sektorii ile NFT arasindaki iliskinin varligi,
NFT uygulamalarmin  turizm  sektoriinde — gergeklestirilip — gergeklestirilemeyecegi,
gerceklestirilebiliyor ise turizmde hangi alanlarda kullanim saglayabileceginin arastirilmasi ve
ozellikle pandemi sonrasi turizm isletmelerinde yasanan finansal agigin azaltilmasi adina
“Cryptotourism Non-Fungible Token (NFT)” gelistirilmesinin Onerilmesi amaglanmaktadir.
Bu amagla calismada alan yazinda turizm sektoriinde NFT uygulamalarinin varlig
arastirilmakta ve blokzincir teknolojisi ile olusturulabilecek “Cryptotourism NFT” &nerisi
sunulmaktadir.

Anahtar kelimeler: Turizm, NFT, blokzincir, token, kripto, finansman ag¢1g1.
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NFT (Non-Fungible Token) in Tourism: “Cryptotourism NFT”
Abstract

The era of digital transformation is beginning, supported by digitalization, developments in
information and communication technologies, artificial intelligence, machine learning and
blockchain technology. With the age of digital transformation, the distances between
individuals, societies and even devices have begun to disappear. A process that is experienced
in the age of digital transformation and negatively affects human-public health is the
pandemic process. As of 2019, the pandemic seen in the world and called Covid19 has
revealed many problems. Like many sectors affected by this pandemic, the tourism sector has
also been adversely affected. In this process, one of the problems seen in the tourism sector is
the financial deficit. Many complex problems can be solved with the help of technological
innovations. The problem of financing deficit in the tourism sector can also be addressed with
technological innovations. NFT (Non-Fungible Token), which is a technological innovation,
can be called “non-fungible token” in our language. NFTs are digital assets with unique value
in the electronic environment produced by the use of blockchain technology on platforms that
support cryptocurrencies such as bitcoin and ethereum. In this research, it is aimed to
investigate the existence of the relationship between the tourism sector and NFT, whether
NFT applications can be realized in the tourism sector, and if so, in which areas they can be
used in tourism, and to suggest the development of “Cryptotourism Non-Fungible Token
(NFT)” in order to reduce the financial deficit experienced in tourism enterprises, especially
after the pandemic. For this purpose, the existence of NFT applications in the tourism sector
is investigated in the literature and a proposal for “Cryptotourism NFT”, which can be created
with blockchain technology, is presented.

Keywords: Tourism, NFT, blockchain, token, crypto, financial deficit.
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Do the Views of Turkish and European Tourism Academics Differ
Regarding the Emerging Tourism Trends in the Post-Covid-19 Era?

Davut UYSAL

Asst. Prof., Izmir Katip Celebi Universitesi, Turizm Rehberligi Boliimii, izmir, Turkey,
davutu@anadolu.edu.tr

Abstract

This research aims to reveal the views of Turkish and European tourism academics regarding
the emerging tourism trends in the post-COVID-19 pandemic period and to compare their
views based on age, gender, origin country (as Turkey and EU) and being infected/non-
infected with Covid-19. Participants’ views were gathered in the following fields; hygiene,
leisure, marketing strategies, internationalization/localization, contactless service delivery,
voice-activated and virtual reality technology use, solo-travelling, eco travel, local values,
individual needs, automatisation, Internet use, artificial intelligence, face recognition
technologies, smart systems, transformative travelling and health tourism. The population of
the research consists of 90 academics from some tourism faculties in Turkey and 58
academics from some tourism departments of Spanish, Finn, Swiss, Greek and Australian
universities. The social networking sites (e.g. LinkedIn) were used in delivering the survey
link to the target participants purposefully chosen by the researcher. Relevant analyses were
performed on the data. It was found that Turkish and European Academics significantly differ
in that individual needs and expectations would be more central in service delivery. It was
also found that academics do not differ in their views regarding the measured emerging
tourism trends in the post-pandemic period based on gender. Those with Covid-19 infection
history were found to have differed in that hygiene would be much more important in the
sector. It was also found that those with Covid-19 infection history have significantly differed
in that customers would demand to see the product/service that they would consume through
virtual reality technology before decision-making as well as in that service robots, robot
guides and automatisation would be more common in the sector. This paper also found that
participants’ views regarding the emerging trends in the tourism sector in the post-Covid-19
pandemic period do not differ based on the age of tourism academics.

Keywords: COVID-19, emerging trends, tourism, academics, pandemic.
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Tiirkiye’de Turizm, Kiiresellesme ve Ekonomik Biiyiimenin CO:
Uzerindeki Etkisi: Fourier ADL Esbiitiinlesme Yaklasimi

Mustafa NAIMOGLU
Dr. Ars. Gér., Bingdl Universitesi, IIBF, Iktisat Boliimii, Bingol, Tiirkiye, mnaimoglu@bingol.edu.tr

Ozet

1990-2019 doéneminde diinyanmn kisi basina GSYIH’s1 yillik ortalama %]1.51 artis hizina
sahipken kisi bagina CO2 emisyonu ise yillik ortalama %0.42 artis hizina sahiptir. Tiirkiye’de
ise yine ayn1 dénemde kisi basina GSYIH yillik ortalama %2.81 artis hizina sahipken Kisi
basina CO2 emisyonu ise yillik ortalama %1.40 artis hizina sahiptir. Dolayistyla Tiirkiye,
diinya kisi basina GSYIH ve kisi basina CO2 emisyonundan yillik olarak ortalama daha
yiiksek artis hizlarma sahiptir. Bu durumda Tiirkiye’de ¢evre odakli enerji ve biiyiime
politikalar1 Tiirkiye’nin CO2 emisyonunu azaltacagi gibi diinya ¢evre kalitesinin de artmasina
neden olacaktir. Dolayisiyla bu calismanin diger ¢aligmalardan farki Tiirkiye i¢in ¢ok
degiskenli bir ¢ercevede karbondioksit emisyonunu arastirmaktir. Bu amacla Tiirkiye i¢in
1990-2019 doneminde yillik verilerle Tiirkiye’ye gelen uluslararasi turist sayisi, kisi bast
GSYIH ve sosyal kiiresellesmenin ile kisi bast CO; emisyonu arasindaki iliski
aragtiriimaktadir. Oncelikle serilerin duraganhi@ icin standart ADF ve Fourier-ADF testleri
kullanilmistir. Biitiin serilerin birinci farki alindiktan sonra duragan olmasi esbiitiinlesme
iligkisi bulunabilecegi diislincesiyle yakin zamanda literatiire kazandirilan Fourier ADL
esbiitiinlesme testi kullanilmigtir. Daha sonra kisa-uzun dénem egbiitiinlesme katsayilar1 igin
FMOLS ve CCR uzun donem katsayi tahmincileri kullanilmistir. Bulgular Tiirkiye i¢in uzun
donemde ekonomik biiylime ve sosyal kiiresellesme CO2 emisyonunu artirmakta iken turizm
de yasanan artig ise CO2 emisyonunu azaltmaktadir.

Anahtar kelimeler: Turist sayisi, sosyal kiiresellesme, ekonomik biiyiime, CO2 emisyonu,
Tiirkiye.
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The Impact of Tourism, Globalization and Economic Growth on CO: in
Turkey: Fourier ADL Cointegration Approach

Abstract

In the 1990-2019 period, the world's GDP per capita has an annual average growth rate of
1.51%, while per capita CO. emissions have an average annual increase of 0.42%. In Turkey,
in the same period, while GDP per capita has an annual average increase of 2.81%, CO:
emissions per capita have an average annual increase of 1.40%. Therefore, Turkey has higher
annual average growth rates than world GDP per capita and CO2 emissions per capita. In this
case, environment-oriented energy and growth policies in Turkey will not only reduce
Turkey's CO, emissions but also increase the world's environmental quality. Therefore, the
difference of this study from other studies is to investigate carbon dioxide emissions in a
multivariate framework for Turkey. For this purpose, the relationship between the number of
international tourists coming to Turkey, GDP per capita, social globalization, and CO2
emissions per capita in the period of 1990-2019 for Turkey is investigated. Firstly, standard
ADF and Fourier-ADF tests were used for the stationarity of the series. The Fourier ADL
cointegration test, which was recently introduced to the literature, was used with the thought
that there may be a cointegration relationship if all series are stationary after taking the first
difference. Then, FMOLS and CCR long-term coefficient estimators were used for the short-
long-term cointegration coefficients. Findings for Turkey, while economic growth and social
globalization increase CO2 emissions in the long run, the increase in tourism reduces CO>
emissions.

Keywords: Number of tourists, social globalization, economic growth, CO, emissions,
Turkey.

44



ULUSLARARASI » INTERNATIONAL

TURIZMDE YUKSELEN

EGILIMLER KONGRESI

CONGRESS OF EMERGING TRENDS IN TOURISM

Tiirkiye icin Turizm Gelirleri ile Ekonomik Biiyiime arasindaki iliski:
Giincel Fourier Yaklasimi

Mustafa NAIMOGLU
Dr. Ars. Gér., Bingdl Universitesi, [IBF, Iktisat Boliimii, Bingél, Tiirkiye, mnaimoglu@bingol.edu.tr

Ozet

2005 yilina gore 2019 yilinda diinya GSYIH’s1 %45.80 artis gosterirken diinya turizm
gelirleri ise %16.27 artis gostermistir. Tiirkiye’de ise yine aym dénemde GSYIH’s1 %88.72
artis gosterirken turizm gelirleri ise %11.77 azalis gostermistir. Yani Tirkiye kiiresel
ekonominin kaldirac1 gorevini gormektedir. Ancak Tiirkiye, turizm gelirleri bakimindan
maalesef kiiresel turizm gelirlerinin ¢ok altinda negatif bir artis gerceklestirmistir. Bu durum
Tirkiye i¢in biiyiikk bir sorun olmanin yaninda ¢ok Onemli firsatlarin bulundugunu
gostermektedir. Eger Tiirkiye sahip oldugu turizm potansiyelini gergeklestirebilirse ekonomik
biiylimesi kiiresel ekonomik biiyiimesinin ¢ok daha fazla iizerine ¢ikmis olacaktir. Dolayisiyla
bu ¢alismanin diger ¢aligmalardan fark: Tiirkiye i¢in turizm gelirleri ile ekonomik biiyiime
arasindaki iligkiyi 1987-2020 doneminde giincel bir esbiitiinlesme testiyle sinamaktir.
Oncelikle serilerin duraganhig igin standart ADF ve Fourier-ADF testleri kullanilmistir.
Sonra esbiitiinlesme iliskisi arastirilmis ve kisa-uzun uzun dénem katsayr tahmini yapilmistir.
Bulgular geleneksel Engle-Granger egbiitiinlesme testine gore uzun donemli iliskiye
rastlanmamistir.  Ancak gilincel Fourier Engle-Granger esbiitiinlesme testine gore
esbiitiinlesme iligkisi bulunmustur. Diger yandan Tiirkiye icin kisa-uzun donemde turizm
gelirleri Tiirkiye’nin ekonomik biliylimini artirmaktadir. Hatalar arasindaki uzun dénemli
iliskiyi gOsteren hata diizeltme katsayisi ise teorik beklentiye uygun negatif ve anlaml
bulunmustur. Dolayisiyla Tiirkiye i¢in turizm gelirleri dnemli iken sahip oldugu turizm
potansiyelinin gerceklesmesi ise ¢ok 6nemli firsatlar sunacaktir.

Anahtar kelimeler: Turizm gelirleri, ekonomik biiyiime, fourier engle-granger esbiitiinlesme,
Tiirkiye.
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The Relationship between Tourism Revenues and Economic Growth for
Turkey: The Current Fourier Approach

Abstract

Compared to 2005 in 2019, world GDP increased by 45.80%, while world tourism revenues
increased by 16.27%. In Turkey, in the same period, while GDP increased by 88.72%,
tourism revenues decreased by 11.77%. In other words, Turkey acts as the lever of the global
economy. However, in terms of tourism revenues, unfortunately, Turkey has realized a
negative increase well below the global tourism revenues. This situation shows that besides
being a big problem for Turkey, there are very important opportunities. If Turkey can realize
its tourism potential, its economic growth will be much higher than its global economic
growth. Therefore, the difference of this study from other studies is to test the relationship
between tourism revenues and economic growth for Turkey with a current cointegration test
in the 1987-2020 period. Firstly, standard ADF and Fourier-ADF tests were used for the
stationarity of the series. Then, the cointegration relationship was investigated and the short-
long-long-term coefficient estimation was made. According to the traditional Engle-Granger
cointegration test, no long-term relationship was found. However, a cointegration relationship
was found according to the current Fourier Engle-Granger cointegration test. On the other
hand, tourism revenues increase Turkey's economic growth in the short-long term. The error
correction coefficient, which shows the long-term relationship between the errors, was found
to be negative and significant in line with the theoretical expectation. Therefore, while
tourism revenues are important for Turkey, the realization of its tourism potential will offer
very important opportunities.

Keywords: Tourism income, economic growth, fourier engle-granger cointegration, Turkey.
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Future Trends in Destination Marketing

Gozdegiil BASER
Dr. Ogr. Uyesi., Antalya Bilim Universitesi, Turizm Isletmeciligi A.B.D. Antalya, Tiirkiye,
gozdegul.baser@antalya.edu.tr

Abstract

Destinations need to keep up with the changes and developments in the external environment
so that they can maintain their competitiveness (Odemis vd., 2017). Destination marketing
organisations (DMO) all over the world have to implement innovative and appropriate
approaches; and use adequate tools and techniques in order to improve their marketing
activities effectiveness and efficiency (Soteriades, 2012). Destinations are required to use
these tools and techniques not only for competitiveness, effectiveness and efficieny but also to
adopt to changes in our daily life. International and domesitc tourism has been severely
impacted by Covid-19 pandemic as travel restirictions and border shutdowns were introduced
in many countries and regions to curb its spread. DMOs need to consider the impacts of
Covid-19 in their future marketing policies. This study aims to outline the future trends in
destination marketing by focusing on the possible impacts of Covid-19 and use of technology.
Literature review covers a detailed review of Covid-19 in tourism as well as innovative
applications in destination marketing. Methodology is based on document analysis and
literature review. The results of the study show that more innovative practice and applications
are required for destination marketing especially in terms of destination sustainability, use of
virtual reality (VR) technology, use of more mobile phone applications, more micro-
influencer marketing, live stream videos, experience tourism, social media promotion
strategies and smart destination applications. DMO’s can boost tactics and strategies for a less
known destination and create a demand. Less known destinations could be more attractive as
many visitors can prefer more isoloated areas. For a well known destination, it is also possible
to manage the marketing facilities more efficiently via using more technology like artificial
intelligence, 10T, virtual reality technology etc. in order to control the number of people and
health concerns. Future trends in destination marketing may imply smart destinations to have
many advantages. Suggestions and proposals are made for the future.

Keywords: Destination marketing, Covid-19, smart destination, innovation, future trends.
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Kiiresellesme, Karbondioksit Emisyonu, Ekonomik Biiyiime ve Turizm
Hiskisi: Akdeniz Ulkeleri Ornegi
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Ozet

Ulke ekonomilerinin biiyiimesi ve kalkinmasi agisindan turizm sektdrii énemli bir yer
tutmaktadir. Hizmet sektorii altinda faaliyet gosteren turizm sektorii, diger sektorlere
sagladigi olumlu katkilar ile ©ne ¢ikmaktadir. Kiiresellesme ile ticari ve finansal
liberalizasyon siireci meydana gelmistir. Ayrica bu siiregte turizm sektoriinde Onemli
gelismeler yasanmis ve bircok iilke ekonomisinde 6nemli bir konuma yiikselmistir. Bu
calismada, OECD iiyesi olan yedi Akdeniz iilkesinde (Fransa, Yunanistan, Israil, italya,
Slovenya, Ispanya ve Tiirkiye) kisi basina gelir, karbondioksit emisyonu, kiiresellesme ve
turizm iligkisi panel nedensellik metodu araciligiyla arastirilmaktadir. Kiiresellesme
stirecinin derinlestigi 1995-2018 6rneklem déneminin incelendigi ¢aligmada ampirik yontem
olarak Emirmahmutoglu ve Kdse (2011) tarafindan Onerilen ve yatay kesit bagimlilig
varsayimini dikkate alan panel nedensellik testi kullanilmaktadir. Bulgular, panel genelinde
herhangi bir nedensellik iligkisinin bulunmadigini fakat bireysel sonuglar incelendiginde
bazi lilkelerde nedensellik iliskisinin mevcut oldugu tespit edilmistir.

Anahtar kelimeler: Turizm, kiiresellesme, ekonomik biiyiime, panel nedensellik analizi.
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The Relationship with Globalization, Carbon Dioide Emission, Economic
Growth and Tourism: The Case of the Mediterranean Countries

Abstract

The tourism sector has an important place in the growth and development of the country's
economies. The tourism sector, which operates under the service sector, stands out with its
positive contributions to other sectors. With globalization, the process of commercial and
financial liberalization has occurred. In addition, significant developments in the tourism
sector have occurred in this process and have risen to an important position in the economy
of many countries. In this study, the relationship between per capita income, carbon dioxide
emissions, globalization and tourism in seven OECD member Mediterranean countries
(France, Greece, Israel, Italy, Slovenia, Spain and Turkey) is investigated through the panel
causality method. In the study, in which the sample period of 1995-2018, in which the
globalization process deepened, was examined, the panel causality test, which was proposed
by Emirmahmutoglu and Kose (2011), and which takes into account the assumption of
cross-sectional dependence, is used as an empirical method. The findings showed that there
was no causality relationship throughout the panel, but when the individual results were
examined, it was determined that there was a causal relationship in some countries.

Keywords: Tourism, globalization, economic growth, panel causality analysis.
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Tiirkiye’nin Turizm Piyasalarinda Yakinsama Hipotezinin Yeniden
Gozden Gecirilmesi: Birim Kok Testlerinden Kamtlar
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Ozet

Diinyada en hizli gelisen sektorlerden olan turizm sektorii, kimi iilkelerin ekonomik
kalkinma stratejileri acisindan Onemli bire sahiptir. Hizmet sektoriiniin en Onemli alt
kollarindan olan turizm, diger sektorlere de pozitif yonde katki sunmasiyla 6ne ¢ikmaktadir.
Tiirkiye ekonomisinde cari islemler agiklariin giderilmesinde ya da minimize edilmesinde
turizm sektorii 6nemli bir paya sahiptir. Bu yoniiyle turizm sektoriiniin gelismesi ve turizmin
paymu artirict politikalarin belirlenmesi 6nemli goriilmektedir. Bu ¢alismada Tiirkiye’nin
temel turizm piyasalar1 (Fransa, Hollanda, Almanya, Ingiltere, Belgika, Isveg, Ukrayna,
Rusya, Giircistan, Azerbaycan, Irak, iran, Yunanistan, Polonya, Bulgaristan) i¢in 1996:01-
2020:12 donemi aylik turist sayist verileri araciligiyla yakinsama hipotezi test edilmektedir.
Ampirik yontem olarak geleneksel birim kok testlerinden Genisletilmis Dickey Fuller
(ADF) ve yapisal kirilmalar1 dikkate alan Fourier ADF birim kok testi kullanilmaktadir.
Ampirik bulgular, incelenen 15 iilkeden 5’1 (Belgika, Ukrayna, Rusya, Irak, Polonya,) i¢cin
yakinsama hipotezinin gecerli, 10’u (Fransa, Hollanda, Almanya, Ingiltere, isveg, Giircistan,
Azerbaycan, Iran, Yunanistan, Bulgaristan) icin ise yakinsama hipotezinin gegerli
olmadigini gostermektedir.

Anahtar kelimeler: Yakinsama hipotezi, turizm sektorii, Fourier ADF, Tiirkiye.
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Revisiting the Convergence Hypothesis in Turkey's Tourism Markets:
Evidence from Unit Root Tests

Abstract

The tourism sector, which is one of the fastest developing sectors in the world, has an
important one in terms of economic development strategies of some countries. Tourism,
which is one of the most important sub-branches of the service sector, stands out with its
positive contribution to other sectors. The tourism sector has an important role in eliminating
or minimizing the current account deficits in the Turkish economy. In this aspect, the
development of the tourism sector and the determination of policies that increase the share of
tourism are seen as important. In this study, monthly tourist arrivals for the period 1996:01-
2020:12 for Turkey's main tourism markets (France, Netherlands, Germany, England,
Belgium, Sweden, Ukraine, Russia, Georgia, Azerbaijan, Irag, Iran, Greece, Poland,
Bulgaria). The convergence hypothesis is tested through the number of data. As the empirical
method, Extended Dickey Fuller (ADF), one of the traditional unit root tests, and Fourier
ADF unit root test, which takes into account structural breaks, are used. Empirical findings
show that the convergence hypothesis is valid for 5 (Belgium, Ukraine, Russia, Irag, Poland,)
of the 15 countries studied, and 10 (France, Netherlands, Germany, England, Sweden,
Georgia, Azerbaijan, Iran, Greece, Bulgaria) shows that the convergence hypothesis is not
valid for.

Keywords: Convergence hypothesis, tourism sector, Fourier ADF, Turkey.
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The Right to Food or the Right to the City? Spatial and Gastronomic
Reflections of Urban Class Conflict
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Abstract

Through an examination of Istanbul’s contemporary food supply chain and alternative
provisioning practices, this paper explores various tensions between the right to city and the
right to food discourses utilized by different residents of the city. The paper argues that the
right to the city discourse became popular among the poor residents and the new migrants
making a claim for equal access to the city’s resources, including its social, cultural and
gastronomic capitals, while the upper and the upper middle-class residents increasingly turned
to the right to food discourse to maintain their power over these. This ‘clash of discourses’ is
particularly fierce today as it shapes larger fractures within Istanbul’s foodscape and the Food
Movement, particularly with respect to new generation ‘neo-farmers’, the recently hip
alternative food networks (patronized by the upper and the upper-middle class ethical
consumers and/or DIY producer-consumers) and the alternative provisioning networks
(maintained by the urban poor for self-sustenance).

Keywords: right to food, right to the city, urban food supply chain, alternative food networks,
provisioning networks of the urban poor

Contribution: The primary point of the paper is that the utilization of the right to the city and
the right to food discourses is differentiated along class lines. While this differentiation is not
hard and fast, it nonetheless hints at a power-deferential that influences not only who gets
what resources but also how that resource distribution is legitimized. Thus, making food
(more specifically, urban provisioning) its object of analysis, the paper reveals the intricate
ways in which ‘class’ builds power (or, different classes build — perhaps also different types
of — power differently).
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Ozet

Gilinlimiizde serbest zaman faaliyetleri, insanlarin yasam bi¢imlerinin 6nemli bir pargasi
haline gelmistir. Serbest zaman, etkili kullanildiginda kisinin kendisini gelistirmesi, kendini
gerceklestirmesi ve herhangi bir faaliyet lizerinde yeteneklerini ve becerilerini gelistirip
uzmanlagmasini saglayabilir. Serbest zamanin kayitsiz ve yanlis kullaniminda ise bir takim
olumsuzluklar meydana gelebilir. Bundan dolay1 serbest zaman degerlendirme bigimleri
yasamin olumlu ya da olumsuz yonde ilerlemesinin ana etmenleri arasindadir. Serbest
zamanlarin etkili ve faydali bir sekilde degerlendirilmesi agisindan, ciddi serbest zaman ve
rekreasyon uzmanligi olgular1 6nemlidir. Ciddi serbest zaman kavrami, Stebbins tarafindan
ortaya atilmig bir kavramdir. Stebbbins serbest zamani, katilimcinin 6zel yetenek, bilgi ve
deneyim birlesimi edinerek bunlari ifade etme yoluyla kendisi i¢in yeterince dnemli, ilging ve
tatmin edici olacak amator, hobiye yonelik ya da goniillii bir kariyere yonelik sistematik bir
arayls olarak tanimlamistir. Rekreasyon uzmanligi kavrami ise Bryan tarafindan ortaya
atilmistir. Bryan rekreasyon uzmanligini, rekreasyonel bir faaliyete baslangictan deneyimli
olmaya kadar genelden Ozele uzanan bir davranis siirekliligini ifade eden siire¢ olarak
tanimlamustir. Ciddi serbest zaman ve rekreasyon uzmanligi kavramlarmin teorik kapsamda
bilinmesi ve iki kavram arasindaki iligskinin saptanmasi; rekreasyonel faaliyetlerin dogasinin
tam olarak anlagilmasina olanak saglayacaktir. Bundan hareketle bu ¢aligmada, ciddi serbest
zaman perspektifi ile rekreasyon uzmanlig1 arasindaki iligkinin kavramsal agidan incelenmesi
amaglanmistir. Sonug olarak ciddi serbest zaman kavrami, rekreasyon uzmanligi kavramindan
daha fazla faaliyet g¢esitliligi sunmakta olup daha genis bir alana hitap etmektedir. Her iki
kavramin temel dayanaginda, kariyer sahibi olma ve faaliyeti 6ziimsemek onemlidir. Ciddi
serbest zaman perspektifi ile rekreasyon uzmanligi arasinda benzerlikler ve farkliliklar
bulunmasina ragmen, bu goriislerin birbirini tamamlayan iki kavram oldugu ve rekreasyon
uzmanh@inin ciddi serbest zaman anlayisinin gelistirilmesinde 6nem arz edebilecegi
belirtilebilir.

Anahtar kelimeler: Serbest zaman, rekreasyon, ciddi serbest zaman, rekreasyon uzmanligi.
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Conceptual Analysis of the Relationship between Serious Leisure and
Recreation Specialization.

Abstract

Today, leisure activities have become an important part of people's lifestyles. Leisure, when
used effectively, can enable a person to develop himself, to realize himself, and to develop
and specialize in any activity. Some negativities may occur in the careless and wrong use of
leisure. Therefore, leisure forms are among the main factors in the positive or negative
progress of life. Serious leisure and recreation specialization are important for the effective
and useful evaluation of leisure. The concept of serious leisure is a concept introduced by
Stebbins. Stebbbins defined serious leisure as the systematic pursuit of an amateur, hobby or
volunteer career that will be sufficiently important, interesting and satisfying for the
participant to acquire and express a combination of special talents, knowledge and experience.
The concept of recreation specialization was introduced by Bryan. Bryan defined recreational
specialization as the process of expressing a continuum of behavior from general to specific,
from beginning to experience in a recreational activity. To know the concepts of serious
leisure and recreation specialization in the theoretical context and to determine the
relationship between the two concepts; will allow a full understanding of the nature of
recreational activities. From this point of view, in this study, it is aimed to examine the
relationship between serious leisure perspective and recreation specialization from a
conceptual point of view. As a result, the concept of serious leisure offers a greater variety of
activities than the concept of recreation specialization and appeals to a wider area. At the core
of both concepts, it is important to assimilate career and activity. Although there are
similarities and differences between serious leisure perspective and recreation specialization,
it can be stated that these views are two complementary concepts and recreation specialization
may be important in developing serious leisure understanding.

Keywords: Leisure, recreation, serious leisure, recreation specialization.
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Ozet

Genis ¢apta yapilan alan-yazin taramasi neticesinde inan¢ turizmi alaninda yapilan
caligmalarin yetersiz oldugu ve birbirini tekrarladig goriilmustiir. Adeta bir kiiltiir yelpazesi
olan Adana’nin, igerisinde yasayan sakinlerinin sehrin tarihi ve turistik degerlerinin
farkindalig ile ilgili veri toplanmistir. Farkl kiiltlirlere mensup insanlarin birbirlerine bakis
acist alinmistir ve degerlendirilmistir. Arastirma igin yaslar1 18 ila 71 arasinda degisen toplam
40 kisi ile gorisiilmiistiir. Yar1 yapilandirilmis goriisme formunun iceriginde basta
demografik olgek olmak iizere 5 ayr1 baslik altinda veri toplanmistir. Calismaya katilan 40
kisiden 20’si erkek, 20’si kadindir. Genelde modern bir yasantiya sahip olduklarin
belirtmislerdir. Daha 6nce inang turizmi seyahatlerine katilip Adana’daki inan¢ merkezlerini
gezen kisi sayis1 arasinda dogru oranti tespit edilmistir. Adana’nin inang turizmi bakimindan
popiilaritesini arttirmak icin oncelikle imaj diizeltilmesi yapilmasi gerektigi tespit edilmistir.
Bununla beraber toplumsal biling anlayis1 hakimdir. Bu bilincin artmasi i¢in mahalleler arasi
spor miisabakalarinin yapilmasini, sosyal sorumluluk projelerinin arttirilmasina dair 6neride
bulunmaktadirlar. Turizm literatiiriinde yer alan kaynaklar i¢in segilen evren ve drneklemler
igerisinde Adana ilinin yetersiz derecede arastirildigi anlagilmistir. Arastirma neticesinde
gecmisten bu yana Adana’nin ¢evre illerden aldig1 go¢ vasitasiyla olusan kiiltiir ¢esitliliginin
turizme yansimasinin olumlu oldugu goriilmiistiir. Turistlere kars1 sempati ve dostane bir
gozle bakilmaktadir. Ancak son yillarda yaganan olumsuz vakalarin sehrin imajint bozmasina
dikkat cekilmistir. Bunun yaninda Adana en c¢ok yemek kiiltiirii (gastronomi) ve yaz
mevsiminin iklimine dair 6zelligiyle 6n plana ¢ikmigtir.

Anahtar kelimeler: Inanc turizmi, kiiltiir turizmi, Adana.
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The Place and Importance of Faith Tourism in the Development of
Intercultural Relations: The Case of Adana

Abstract

Result of a large-scale field research, was found that studies in the field of faith tourism were
inadequate, repeated each other. Data on the awareness the historical and tourist values of
Adana, which is a multi-cultural, were collected from residents. Perspectives of people
belonging to different cultures were taken, evaluated. A total of 40 people, ages 18 to 71,
were interviewed for the study in. In the content of the semi-structured interview form, the
data was collected under 5 separate topics, especially the demographic scale. Of the 40 people
who participated in the study, 20 were men and 20 were women. They have generally stated
they have a modern life. Previously, the correct proportion were determined between the
number of people who participated in faith tourism trips and went to faith centers in Adana. In
order to increase Adana's popularity in terms of faith tourism, it was determined that image
correction should be done first. The extensive majority of those involved in the study
dominate the understanding of social consciousness. To raise this awareness, they propose to
organize 1nter-Neighborhood sports competitions and imporovement social responsibility
projects. In the population and samples selected for the resources include in the tourism
literature, understood that the province of Adana was poorly researched. As a result of the
research, it has been seen that the cultural variability formed by the migration of Adana from
the surrounding provinces since the past is positive for tourism. Adana people sympathize
with the tourists and look at them with a neighborly eye. But the fact that negative events in
recent years have damaged the city's image is a point to from the public involved in the
Addendum, Adana has come to the fore with its food culture (gastronomy) and its climate in
summer.

Keywords: Faith tourism, cultural tourism, Adana.
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Ozet

Fonksiyonel gidalar, ¢esitli saglik problemlerinin ortaya ¢ikmadan Once beden sagligini
koruma imkani sunmasi, kisinin ruhsal ve bedensel durumunu arttirici 6zellikte olmasi
sebebiyle son yillarda popiilerlik kazanmistir. Fonksiyonel gida tiiketiminin giderek artmasina
ragmen bilinirliliginin diisiik diizeyde oldugu goriilmektedir. Yoresel mutfak, bir bolgenin
gastronomik kimligini olusturan etmenlerden biridir. Yoresel mutfak igerisinde yer alan
yemeklerin, iiriin bazinda incelenmesinin yoresel mutfaginin tanmirligina yardim edecegi
diistiniilmektedir. Bunun i¢in de iiriinlerin fonksiyonellikleri ele alinmistir. Hem diinya hem
de Tirk mutfak kiiltiirlinde 6nemli yere sahip olan ¢orbalarin; tiiketim sekilleri, servis siralari
ve igerisine konulan malzemeleri cografyaya gore farklilasmaktadir. Bu farklilifa ragmen
cogu toplumda gorba, bir sifa kaynag:i olarak goriiliip tliketilmistir ve tiikketilmeye devam
etmektedir. Ancak pisirme esnasinda meydana gelen degisimler gidanin fonksiyonelligine etki
etmektedir. Bundan dolay1 yoresel ¢orbalarin sagliga katkilarinin ve fonksiyonel 6zelliklerinin
ortaya konulmasinin {iriine yonelik farkindaligin  artmasma katkida bulunacagi
diisiiniilmektedir. Bu c¢alismada nitel arastirma yontemlerinden biri olan durum calismasi
deseni uygulanmistir. Calismada Konya ilindeki bazi ¢orbalarin fonksiyonel igerikleri ele
alimmustir. Arastirilan {iriinlerin hangi durumlarda {iriiniin fonksiyonelligine olumlu veya
olumsuz etki edebilecegine dair aciklamalar yapilmistir. Isil islem uygulamalarmin toyga,
bamya, tandir, tutmag¢ ve terhun corbalarinin igerisinde kullanilan bazi {iriinlerin besinsel
degerinde ve biyoyararliliginda azalmaya neden oldugu goriilmektedir. Pigirme ve hazirlama
asamalarinda tirlinlerin sahip oldugu biyoaktif bilesenlerin arttigi durumlarin da oldugu
yapilan caligmalarla ortaya konmustur. Domateste ve domatesten yapilan gidalarda bulunan
likopenin 1s1l islem uygulamalariyla fonksiyonelligi artmaktadir. Bunun disinda sarimsaktaki
allisin maddesi sarimsagin ezilmesiyle ortaya ¢ikmakta ve 1sil islem ile toplam polifenol
icerigi artmaktadir. Sogandaki kuersetin ise mikrodalga ile pisirildiginde iiriin igerisindeki
toplam miktarini 1.5 kat artirmaktadir.

Anahtar kelimeler: Fonksiyonel gidalar, Konya mutfagi, yoresel ¢orbalar.
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Examination of Functional Nutrient Content of Some Local Soups in Konya
Province

Abstract

Functional foods have gained popularity in recent years because they offer the opportunity to
maintain body health before various health problems arise, increasing the mental and physical
condition of the person. Although functional food consumption is increasing, its awareness is
low. Local cuisine is one of the factors that make up the gastronomic identity of a region. It is
believed that examining the dishes contained in the local cuisine on the basis of products will
help the recognition of the local cuisine. For this purpose, the functionality of the products has
been discussed. Soups, which have an important place in both the world and Turkish culinary
culture, differ according to the geography of consumption patterns, service rows and the
ingredients placed in them. Despite this difference, soup is seen and consumed as a source of
healing in most societies and continues to be consumed. But changes that occur during
cooking affect the functionality of food. Because of this, it is believed that revealing the
health contributions and functional properties of local soups will contribute to increasing
awareness of the product. In this study, the case study pattern, which is one of the qualitative
research methods, was applied. In the study, the functional contents of some soups in Konya
province were discussed. Explanations have been made on which cases the products
investigated may have a positive or negative effect on the functionality of the product. It is
observed that heat treatment applications cause a decrease in the nutritional value and
bioavailability of some products used in toyga, okra, tandoor, tutma¢ and terhun soups.
Studies have shown that there are also cases where the bioactive components of the products
have increased during the cooking and preparation stages. Lycopene found in tomatoes and
foods made from tomatoes increases its functionality with heat treatment applications. Apart
from this, the allicin substance in garlic occurs by crushing the garlic and the total polyphenol
content increases with heat treatment. Quercetin in onions increases the total amount in the
product by 1.5 times when cooked by microwave.

Keywords: Functional foods, Konya cuisine, local soups.
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Ankara Beypazari’nmin Gastronomi Turizmi Potansiyeli
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Ozet

Kokli geemisi ile bircok medeniyete ev sahipligi yapan ve gilinlimiizde de Tirkiye
Cumhuriyeti’nin Baskenti olan Ankara ilinin mutfak kiltiiri de iizerinde yasayan her bir
toplumdan etkilenerek bugiinlere ulagsmistir. Ankara gerek konumundan kaynakli gerekse
baskent olmasi sebebiyle Tirkiye’nin en ulasilabilir kentlerinden birisidir. Ankara’nin
ilgelerine bakildiginda ise pek ¢ok farkli lezzete sahip gastronomik iiriin ve etkinlik
cesitliligine sahip oldugu goriilmektedir. Buna bagli olarak Ankara’daki ilgelerin gastronomi
turizmi acisindan potansiyelinin yliksek oldugu ve Beypazari’nin bu ilgeler igerisinde 6n
plana ¢ikan ilgelerden biri oldugu ilgeye gelen turist sayist ve hizmet sunan yiyecek i¢ecek
isletmelerinin yoresel {irlinleri sunmasindan, seyahat acentelerinin diizenledigi turlardan
anlagilmaktadir. Bu c¢alismanin amaci Beypazari’nin gastronomi turizmi agisindan
degerlendirilmesi ve gastronomik zenginliklerinin incelenerek ortaya koyulmasidir.
Beypazari’na ait literatiirde cografi isaretli iiriinler, Beypazar1 Kurusu ve ziyaret¢i arzulari
lizerine caligmalar olsa da Beypazari’nin gastronomi turizmi potansiyeline ve gastronomik
tiriinlerine yonelik bir ¢alismaya rastlanamamistir. Bu agidan ¢alismanin sonuglari Ankara’da
gastronomi turizmi basta olmak ilizere Beypazari’ni gastronomi turizmi amaciyla ziyaret
edeceklere ve Beypazari’nda faaliyet gosteren isletmelere fayda saglayacagi diistiniilmektedir.
Arastirma kapsaminda literatiir taramasi yapilmis ve Ankara’nin Beypazari ilgesi ziyaret
edilerek gozlem yapilmistir. Toplanan veriler 15181nda Beypazari’nin gastronomi potansiyeli,
sunulan yoresel yiyecek ve igecekler, cografi isaretli iirlinler ve diizenlenen gastronomi odakl1
etkinliklere yer verilmistir. Gastronomi turizminden daha fazla fayda saglanabilmesi i¢in
cesitli Oneriler gelistirilmistir.

Anahtar kelimeler: Ankara, Beypazari, gastronomi, gastronomi turizmi.
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Gastronomy Tourism Potential of Beypazari, Ankara
Abstract

The culinary culture of Ankara, which has hosted many civilizations with its deep-rooted past
and is the Capital of the Republic of Turkey, has reached today by being influenced by every
society living in it. Ankara is one of the most accessible cities in Turkey due to its location
and being the capital city. Looking at the districts of Ankara, it is seen that they have a variety
of gastronomic products with many different tastes and some activities regarding gastronomy.
Accordingly, the districts in Ankara have a high potential in terms of gastronomic tourism and
Beypazari is one of the prominent districts among these districts, which is understood from
the tours organized by the travel agencies where the number of tourists coming to the district
and the food and beverage businesses that provide service of the local products are gained.
The aim of this study is to evaluate Beypazari in terms of gastronomic tourism and to reveal
its gastronomic abundance by examining it. Although there are studies on geographically
indicated products of Beypazari, the Beypazar1 Kurusu in relation with visitor desires in the
literature, no study has been found on the gastronomic tourism potential and gastronomic
products of Beypazari. In this respect, it is thought that the results of the study will benefit
those who will visit Ankara for gastronomy tourism, especially gastronomy tourism in
Beypazari, and businesses operating in Beypazar itself. Within the scope of the research, a
literature review was made and observations were done by visiting the Beypazari district of
Ankara. In light of the collected data, the gastronomic potential of Beypazari, the local food
and beverages offered, the products with geographical indications and the gastronomy-
oriented events organized were included. Various suggestions have been developed in order
to obtain more benefits from gastronomic tourism.

Keywords: Ankara, Beypazari, gastronomy, gastronomy tourism.
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Turizm Egitimi Alan Ogrencilerin Teknololl Baglmllhglmn Yasam
Tatminine Etkisi: Gaziantep Universitesi Ornegi
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Ozet

Yapilan bu aragtirmanin amaci, Gaziantep Universitesi Turizm Fakiiltesinde 6grenim géren
ogrencilerin, teknoloji bagimliliginin yagam tatminine olan etkisini 6l¢gmektir. Arastirmada
veri elde etmek icin anket yontemi kullanilmis olup, anketlerin doldurulmasinda basit tesadiifi
orneklem yontemlerinden kolayda oOrneklem yontemi tercih edilmistir. Bu kapsamda,
Gaziantep liniversitesinde turizm egitimi goren 186 kadin ve 246 erkek olmak iizere toplam
432 Ogrencinin goriisii degerlendirmeye alinmustir. Yapilan arastirma sonucunda teknoloji
bagimhiligin1 olusturan boyutlar tespit edilerek, yasam tatminine olan etkisine olgiilmeye
calisgtlmigtir. Yapilan arastirma sonucunda teknoloji bagimliligi "Sosyal Ag Kullanim1",
"Cevrimic¢i Oyun Oynama", " Anlik Mesajlagsma" ve" Web Siteleri Kullanim1” olmak iizere
dort boyut ve boyutlara bagli 23 o6nermeden olustugu tespit edilmistir. Yapilan aragtirma
sonucunda; Ogrencilerin cinsiyetleri ile teknoloji bagimliligi arasinda istatistiksel olarak
anlamli bir farklilik tespit edilmistir. Ayrica arastirmaya katilan katilimcilarin teknoloji
bagimliligi alt boyutlarinin yasam tatmininin %22,9' unu agikladig1 tespit edilmistir. Ote
yandan yasam tatmini ve web siteleri kullanimi ile teknoloji bagimligi arasinda negatif yonlii
bir iligkinin oldugu tespit edilmistir.

Anahtar kelimeler: Yasam tatmini, teknoloji, teknoloji bagimlilig1.
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The Effect of Technology Addiction on the Life Satisfaction of Students
Taking Tourism Education: The Case of Gaziantep University

Abstract

This research aims at measuring the impact of technology addiction on self-life satisfaction of
the students of Gaziantep university. The survey method has been used for obtaining the
research’s data, the most preferable method among the simple random sampling methods was
the simple sampling. Questionnaire method was used to obtain data in the research, and the
convenience sampling method, one of the simple random sampling methods, was preferred in
filling out the questionnaires. In this context, the opinions of a total of 432 students, 186
women and 246 men, studying tourism at Gaziantep University were taken into consideration.
As a result of the research, the dimensions of technology addiction were determined and its
effect on life satisfaction was tried to be measured. As a result of the research, it has been
determined that technology addiction consists of 23 propositions based on four dimensions
and dimensions: "Social Network Use", "Online Gaming", "Instant Messaging" and "Web
Site Usage". As a result of the research; A statistically significant difference was found
between the gender of the students and their technology addiction. In addition, it was
determined that the technology addiction sub-dimensions of the participants in the study
explained 22.9% of life satisfaction. On the other hand, it has been determined that there is a
negative relationship between life satisfaction and use of websites and technology addiction.

Keywords: Life satisfaction, technology, technology addiction.
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Lisans Diizeyinde Gastronomi ve Mutfak Sanatlar1 Egitimi
Alan Ogrencilerin Oz Yeterliklerine Yonelik Nitel Bir Arastirma
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Ozet

Turizm egitimi kapsaminda degerlendirilen gastronomi ve mutfak sanatlar1 egitimi, yiyecek
ve icecek sektdriinde ihtiya¢ duyulan bilgi, beceri ve donanima sahip bdliimiinde 6z yeterligi
yiiksek basarili ¢alisanlarin olmasi igin etkin ve kaliteli bir siireg ile verilmelidir. Mezunlarin
mesleki yonden 06z yeterliginin olmasi ¢alisma hayatinda gosterecegi performans ve
yetkinlikler yoniinden olduk¢a Onemlidir. Bu c¢aligmada, gastronomi ve mutfak sanatlar
boliimii 6grencilerinin alanlariyla ilgili 6z yeterliklerine yonelik goriisleri ele alinmaktadir.
Ayrica mezun olduktan sonra gerekli yeterliklere yonelik motivasyonlari ortaya ¢ikarilmaya
calisilmistir. Caligmada nitel veri toplama yonteminden yararlanilmis olup; goriisme teknigi
kullanilmistir. Necmettin Erbakan Universitesi Turizm Fakiiltesi Gastronomi ve Mutfak
Sanatlar1 Boliimii 2020-2021 egitim-0gretim yil1 4. sinif 6grencileri ¢alisma grubu olarak
belirlenmis ve toplamda 26 &grenci ile gerceklestirilmistir. Arastirmanin sonucunda;
ogrencilerin gastronomi alanin1 beslenme olgusunun altinda yatan kiiltiirel, tarihi ve bilimsel
nedenleri arastiran bir bilim ve sanat dali olarak gordiikleri, gastronomi alaninda egitim
almaktan mutlu, temel uygulamalar konusunda yeterli, iiriin gelistirme ve yenilik konusunda
ise gelistirilmeye acik olduklart ortaya ¢ikarilmistir.

Anahtar kelimeler: Oz yeterlik, gastronomi, gastronomi egitimi, lisans dgrencileri.
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A Qualitative Research on the Self-Efficacy of Students Undergraduate
Level of Gastronomy and Culinary Arts Education Abstract

Abstract

Gastronomy and culinary arts education, which is evaluated within the scope of tourism
education, should be given with an effective and high quality process in order to have
successful employees with high self-efficacy in the field with the knowledge, skills and
equipment needed in the food and beverage sector. Performance and competencies in business
life are important if graduates have self-efficacy in their jobs. In this context, the opinions of
the students of the gastronomy and culinary arts department regarding their self-efficacy in
their fields are discussed. In addition, it was tried to reveal the motivations for the necessary
competencies after graduation. In this study, qualitative data collection method and interwiew
technique was used. Necmettin Erbakan University, Faculty of Tourism, Gastronomy and
Culinary Arts Department, 2020-2021 academic year 4th grade students were determined as
the study group and it was carried out with a total of 26 students. As a result of the research; It
has been revealed that students see gastronomy as a science and art branch that investigates
the cultural, historical and scientific reasons underlying the phenomenon of nutrition, they are
happy to receive education in the field of gastronomy, they are sufficient in basic applications,
and they are open to development in product development and innovation.

Keywords: Self-efficacy, gastronomy, gastronomy education, undergraduate.
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Abstract

Women entrepreneurship is gradually nurturing worldwide due to the intense highlight on
gender equality as an important pillar of the 2030 Agenda for Sustainable Development. The
inspiration of Sustainable Development Goals 5 to improve and increase the value of women
by eradicating prejudices, work for equal rights and respect for all populations, makes it a
powerful driver of both economic growth and social change. Despite an increasing interest in
the role of women, particularly in entrepreneurship, nevertheless, there exists little research
linked to tourism patterns. Hence, this paper attempts to outline a systematic literature review
to track a comprehensive understanding of women entrepreneurship and tourism within the
context of sustainability in order to build an understanding of future trends. Therefore,
selected keywords including entrepreneurship, women, gender and tourism are used to
identify articles in Web of Science, Scopus and Google Scholar to sort the most suitable
article for review purposes. The review highlights women entrepreneurship and tourism have
received relatively limited attention from accessible tourism quartile journals. The content
analysis revealed diverse gaps and limitations in understanding women entrepreneurship in
tourism and the prevalence of both qualitative and mixed-method research. Both Small- and
Medium-Sized Enterprises as well as Social Enterprises in the tourism industry equally
dominate in terms of types of operations. Furthermore, high attention of studies is from
European countries. Six main thematic research areas were identified, namely, personality
traits, motivation, resistance, innovativeness, performance and succession. Hence, this study
contributes to the enhancement of understanding related to women entrepreneurship in
tourism-related industries.

Keywords: Entrepreneur, women, tourism, sustainable development Goals (SDG).
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Arastirilmasi: Un Kurdu Katkilh Ekmek Ornegi
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Ozet

Diinya niifusu yilda ortalama 70 milyon kadar artmakta ve Diinya’daki yiyecek kaynaklar
son 40 yilin en diisiik seviyesine gerilemis bulunmaktadir. Bu durum siirdiiriilebilirlik
acisindan oldukg¢a uygun olan yenilebilir boceklerin giinliik diyetlere adaptasyonunu olagan
kilmaktadir. Bu c¢alismada, giinlik beslenmenin en oOnemli pargasi olan ekmegin
formiilasyonuna yenilebilir bir bocek tiirti olan un kurdu eklenmesiyle alternatif bir ekmek
tiretilmesi amaglanmistir. Hazirlanan ekmegin kalite 6zellikleri belirlenmistir. Arastirmalar
sonucunda, un kurdu katkisinin; iirlinlin nem tutma kapasitesine olumlu etkileri oldugu,
ekmegin mineral madde oraninda belirgin artiglar sagladigi, ekmekte istenen bir 6zellik olan
gozeneklilige olumlu fayda sagladigi ve un kurdu katkili ekmegin duyusal 6zellikleri
bakimindan kabul edilebilir seviyelerde oldugu anlasilmistir. Analiz edilen 6rnekler arasinda
nem tutma kapasitesinin yiiksekligi, duyusal analizlerde 6ne ¢ikmasi, gézeneklilik orani ve
kiil oranlarmin istenen seviyede olmasi nedeniyle %25 un kurdu igeren ekmegin
gelistirilmeye en uygun 6rnek oldugu tespit edilmistir.

Anahtar kelimeler: Ekmek, yenilebilir bocekler, un kurdu.
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Researching Consumable Potential of Edible Insects in Everyday Diets: The
Example of Bread with Mealworm Addition

Abstract

The world population is increasing by an average of 70 million per year and the food
resources in the world have decreased to the lowest level in the last 40 years. This makes the
adaptation of edible insects, which are very suitable for sustainability, to daily diets possible.
In this study, it was aimed to produce an alternative bread by adding mealworm, an edible
insect species, to the formulation of bread, which is the most important part of daily nutrition.
The quality characteristics of the prepared bread were determined. As a result, it has been
understood that the mealworm addition has positive effects on the moisture holding capacity,
provides significant increases in the mineral substance content of the bread, provides positive
benefits to the porosity, which is a desirable feature in bread. Moreover, the sensory
properties of mealworm added bread were at acceptable levels. Among the samples analyzed,
it was determined that the bread containing 25% mealworm was the most suitable sample for
development, due to its high moisture holding capacity, prominence in sensory analysis, high
porosity rate and desired ash content.

Keywords: Bread, edible insects, mealworm.

67



ULUSLARARASI » INTERNATIONAL

TURIZMDE YUKSELEN

EGILIMLER KONGRESI

CONGRESS OF EMERGING TRENDS IN TOURISM

Research Trends of Social Network Analysis in Tourism Destination
Management

Tan Pei YEE
PhD Candidate, Universiti Teknologi Malaysia, Urban and Regional Planning, Johor Bahru, Johor,
sallytpy@gmail.com

Hairul Nizam ISMAIL
Associate Professor, Universiti Teknologi Malaysia, Urban and Regional Planning, Johor Bahru,
Johor, b-hairul@utm.my

Syed Muhammad Rafy Syed JAAFAR
Senior Lecturer, Universiti Teknologi Malaysia, Urban and Regional Planning, Johor Bahru, Johor,
s.rafy@utm.my

Nurul Diyana Md KHAIRI
Senior Lecturer, Universiti Teknologi Malaysia, Urban and Regional Planning, Johor Bahru, Johor,
n.diyana@utm.my

Abstract

Social network analysis is derived from the graph theory and widely applied in the research
field of business, sociology, and communication science to describe network structure via
relationship mapping and denoted by links and nodes. In tourism research, social network
analysis refers as a spatial analytical tool to measure the tourism dynamics primarily in the
tourism destination management, tourists’ movement pattern and tourists’ behavioural
pattern. Although reviews on the social network analysis in tourism research have been done
before, those reviews are limited to certain scope and depth. Therefore, this review intends to
specifically review the social network analysis in tourism destination management to reveal
the research trends profoundly. This review implemented the Preferred Reporting Items for
Systematic Reviews and Meta-Analyses (PRISMA) to ensure the preciseness and synthesise
the past studies selected from the Web of Science (WoS) database. Meanwhile, the review
findings were analysed with content analysis and thematic analysis to (1) identify the overall
research trends of social network analysis in tourism destination management, (2) topic areas
covered as well as (3) methods and types of data collected applied in tourism destination
management studies with social network analysis approach. The review findings indicate that
the research history of social network analysis in tourism destination management began in
the year 2003 and showing a continuously growing number of studies from 2015. Besides, the
review findings also found that secondary data and methods were favour compared with
primary. In conclusion, this review offers the current knowledge state of social network
analysis in the context of tourism destination management and provides literature gaps for
future studies.

Keywords: Social network analysis, tourism destination management & systematic literature
review.
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Ozet

Global pazarlama anlayisinin etkili rekabet araglarindan olan sosyal medya turizm
endiistrisinde artan bir role sahiptir. Giiniimiizde sosyal medya, bir¢cok sektor ve isletme i¢in
Oonemli bir pazarlama araci ve iletisim stratejisi olmaktadir. Smirli kaynaklarla kiiresel bir
kitleye ulasabilme giiciine sahip olan sosyal medya ve uygulamalari, 6zellikle bilgi arama ve
karar verme konularinda tiiketici agisindan 6nemlidir. Bu ¢aligsmada, bireylerin turistik iiriin
tercih, kullanim ve deneyim paylagimi konularinda sosyal medyanin 6neminin tespit edilmesi,
katilimcilarin sosyal medya kullanim sikliklar1 ile sosyal medya kullanimlarinin turizm
pazarlamasi lizerindeki etkilerinin belirlenmesi amaclanmaktadir. Bu dogrultuda, arastirmanin
orneklemini olasiliga dayali olmayan 6rnekleme yontemlerinden kolayda 6rnekleme yontemi
ile segilen ve Artvin’in Arhavi il¢esinde yasayan 237 kisi olusturmustur. Calisma verilerine
ulagma agsamasinda, 7 adet demografik bilgi ve 24 adet 5’li likert 6lcegi tiiriinde 6nermeden
olusan anket formundan yararlanilmistir. Elde edilen verilerin ¢6ziimlenmesi asamasinda
yizde, frekans dagilimi, aritmetik ortalama ve standart sapma degerleri bilgilerine
bagvurulmustur. Tiim bu bilgiler 1518inda bireylerin sosyal medyayr kullanmalar1 turizm
acisindan degerlendirilmistir. Calisma neticesinde, katilimcilar agisindan sosyal medyanin
turizm pazarlamasinda 6nemli derecede rol oynadigi, sosyal medyanin turizm agisindan
katilimcilarca siklik¢a kullanildigi tespit edilmistir. Ulusal ve uluslararasi literatiirde Artvin ili
Arhavi ilgesinde sosyal medya kullaniminin turizm pazarlamas tizerindeki etkilerine yonelik
bir ¢alismaya rastlanilmamis olmasi, arastirmanin 6zgiinliigiinii ortaya koymaktadir.

Anahtar kelimeler: Turizm, sosyal medya, pazarlama.
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A Study on the Effect of Social Media Usage on Tourism Marketing
Abstract

Social media, which is one of the effective competitive tools of the global marketing
approach, has an increasing role in the tourism industry. Today, social media is an important
marketing tool and communication strategy for many sectors and businesses. Social media
and its applications, which have the power to reach a global audience with limited resources,
are especially important for the consumer in terms of information seeking and decision
making. In this study, it is aimed to determine the importance of social media in individuals'
touristic product preference, use and experience sharing, and to determine the effects of social
media usage frequency of participants and social media usage on tourism marketing. In this
direction, the sample of the research consisted of 237 people living in Arhavi district of
Artvin, who were selected by convenience sampling method, one of the non-probability
sampling methods. At the stage of accessing the study data, a questionnaire consisting of 7
demographic information and 24 5-point Likert scale propositions was used. During the
analysis of the obtained data, percentage, frequency distribution, arithmetic mean and
standard deviation values were used. In the light of all this information, the use of social
media by individuals has been evaluated in terms of tourism. As a result of the study, it has
been determined that social media plays an important role in tourism marketing and that
social media is frequently used by the participants in terms of tourism. The fact that there is
no study on the effects of social media use on tourism marketing in the Arhavi district of
Artvin province in the national and international literature reveals the originality of the
research.

Keywords: Tourism, social media, marketing.
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Erzincan Eksisu Sazhigr’nda Kus Gozlemciliginin Yore Turizmine Katkisi

Ibrahim Erhan CANBABA

Ogr. Gér., Erzincan Binali Yildirim Universitesi, Seyahat, Turizm ve Eglence Hizmetleri Béliimii,
Erzincan, Tiirkiye, ecanbaba@erzincan.edu.tr

Ozet

Son yillarda, toplumlarin turizm anlayisginda koklii degisimler goriilmektedir. Turistlerin
deniz-kum-giines odakli klasik turizm anlayisindan uzaklasarak, taleplerinin egitim-eglence-
cevre kavramlarin1 daha ¢ok barindiran alternatif turizm tiirlerine evirildigi goriilmektedir.
Insanlar kaynaklarin daha uzun vadeli kullanimima dayanan, siirdiiriilebilir turizm, ekoturizm
gibi turizm gesitlerine yoneltmektedir. Dogal hayatin heniiz tahrip edilmedigi, korundugu;
endemik bitki ve hayvan tiiriiniin ¢ok ¢esitli oldugu alanlar turizm agisindan cazibesini
korumaktadir. Bu alanlardan birisi de Erzincan ilinde bulunan ve sehrin en ¢ok ziyaret edilen
rekreasyon alani olan Eksisu Mesire Alanidir. Sehir merkezine 11 km uzaklikta bulanan ve
son yillarda gergeklestirilen ¢aligmalarla bir piknik alanindan ¢ok bir eglence merkezine
doniisen ve yaklasik 100 bin m?’lik alana sahip olan Eksisu Mesire Alaninin igerisinde oyun
alanlari, eglence havuzlari, yiiriiylis yollar1 yoresel yemeklerin sunuldugu restoranlar ve
oturma guruplar1 bulunmaktadir. Eksisu Mesire Alaninda birbirine karigmadan akan 5 gesit
sifali kaynak suyu c¢ikmaktadir. Bunlardan biri olan maden suyu, Erzincan Belediyesi
tesislerinde siselenerek yurt capinda satisi yapilmaktadir. Ayrica bolgede bulunan kaplicalar
da yilin 12 ay1 hizmet vermektedir. Yine bu bolgede Kiiltiir ve Turizm Bakanlig: tarafindan
koruma altina alinan ve kus cenneti olarak adlandirilan bdlgede 200 ¢esit kus yasamaktadir.
Arastirmanin amaci; Alternatif Turizm tiirlerinden biri olan ve Ekoturizm ile de baglantili
olan Kus gozlemciligini tanitmak, Erzincan ili ve bu ilin sinirlar1 igerisinde yer alan Eksisu
Sazligi ve mesire alan1 hakkinda bilgiler vermek ve sonucunda da Erzincan Eksisu
Sazligi’nda kus gozlemciliginin yore turizmine katkisini agiklamaktir.

Arastirmanmin Yontemi; Calisma nitel bir arastirma olup, arastirma i¢in gerekli olan bilgiler
literatlir taramasi1 yoOntemiyle (yerli ve yabanci makalelerden, basili ve basili olmayan
kitaplardan, internet kaynaklarindan vb.) toplanmistir. Elde edilen bilgiler diizenlenip
derlenerek sonu¢ hakkinda bilgiler verilmistir. Elde edilen bilgilerin diizenlenip derlenmesine
ilaveten Swot Analizi (Strengths: Giiclii Yonler, Weaknesses: Zayif Yonler, Opportunities:
Firsatlar, Threats: Tehditler) yapilmistir. Erzincan’daki yoneticilerle, akademisyenlerle ve
halkla yapilan goriigmeler 1s18inda SWOT Analizi sonrasinda, Eksisu Sazliginda Kus
Gozlemciliginin giiglii yonleri, eksiklikleri ve gelecege dair firsatlar1 ve tehditleri tespit
edilmeye calisilmistir. Eksisu Sazlhiginda Kus Gozlemciliginin gii¢lii ve zayif yonlerinin
acikca bilinmesi ve analiz edilmesi, yore turizmine faydali olacaktir. Ayni zamanda
yapilabilecek hatalarin goriilmesine ve diizeltilmesine firsat verecektir. Mevcudu ortaya
koymak ve gelecege doniikk vizyon olusturmak maksadiyla Erzincan’daki yoneticilerle,
akademisyenlerle ve halkla yapilan goriismeler 1518inda SWOT Analizinin sonuglari
paylasilmistir.

Anahtar kelimeler: Kus gézlemciligi, eksisu, erzincan, alternatif turizm.
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The Contribution of Bird Watching in Erzincan Eksisu Reeds to Regional
Tourism

Abstract

In recent years, radical changes have been observed in the tourism understanding of societies.
It is seen that tourists move away from the classical tourism understanding focused on sea-
sand-sun, and their demands evolve into alternative tourism types that contain the concepts of
education-entertainment-environment. People are turning to tourism types such as sustainable
tourism and ecotourism, which are based on longer-term use of resources. Areas where
natural life has not yet been destroyed, protected, and endemic plant and animal species are
very diverse retain their appeal from the point of view of Tourism. One of these areas is
Eksisu Recreation Area, which is located in the province of Erzincan and is the most visited
recreation area of the city. Eksisu Recreation Area, which is located 11 km from the city
center and has been transformed into an entertainment center rather than a picnic area with the
works carried out in recent years, and has an area of approximately 100 thousand m?, there are
playgrounds, entertainment pools, walking paths, restaurants where local dishes are served,
and seating groups. In Eksisu Recreation Area, there are 5 types of healing spring water
flowing without mixing with each other. One of these, mineral water, is bottled in Erzincan
Municipality facilities and sold nationwide. In addition, the hot springs in the region serve 12
months of the year. Again in this region, 200 kinds of birds live in the region, which is under
protection by the Ministry of Culture and Tourism and is called a bird paradise.

The aim of the research is to introduce birdwatching, which is one of the alternative types of
Tourism and is also associated with ecotourism, to provide information about the Eksisu reeds
and promenade area located in Erzincan province and within the borders of this province, and

as a result to explain the contribution of birdwatching to local tourism in Erzincan Eksisu
Reeds.

Method of Research; The study is a qualitative research and the information required for the
research was collected by the literature review method (local and foreign articles, printed and
non-printed books, internet resources, etc.). The information obtained was organized and
compiled and information about the result was given. In addition to organizing and compiling
the obtained information, Swot Analysis (Strengths, Weaknesses, Opportunities, Threats) was
made. After the SWOT Analysis in the light of the interviews with the managers,
academicians and the public in Erzincan, the strengths, deficiencies and future opportunities
and threats of Bird Watching in Eksisu Reeds were tried to be determined. Knowing and
analyzing the strengths and weaknesses of Bird Watching in Eksisu Reeds will be beneficial
for local tourism. At the same time, it will give the opportunity to see and correct the mistakes
that can be made. The results of the SWOT Analysis were shared in the light of the interviews
with the managers, academicians and the public in Erzincan in order to present the current
situation and create a vision for the future.

Keywords: Bird watching, eksisu, erzincan, alternative tourism.
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Kiiresel Krizler ve Turizm
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Ozet

Son zamanlarda kiiresel Olgekte krizlerin sikliginin ve siddetinin arttigi, diinyanin ise her
zamankinden daha fazla yasanan bu krizlerin sonuglar ile basa ¢ikma durumu ile karsi
karsiya kaldig1 goriilmektedir. Diinyada yasanan kiiresel krizlerden her endiistri kendi faaliyet
alanina 6zgii olarak etkilenmektedir. Turizm endiistrisi de yasanan kiiresel krizlerin olumsuz
yansimalari ile kars1 karsiya kalma noktasinda en dnde gelen endiistrilerden birisidir. Yasanan
kriz hangi tlirde (savas, terdr, yangin, deprem, salgin hastalik vb.) olursa olsun ziyaretgilerin o
destinasyona iligkin algilarini olumsuz yonde etkilemekte ve destinasyonun giivenlik,
cekicilik ve konfor agisindan genel itibarina zarar verebilmektedir. Bu durum destinasyona
yonelik turizm talebinin ve harcamalarinin azalmasina ve dolayisiyla da yerel, bolgesel ve
ulusal oOlgekte turizm gelirlerinde diislislerin yasanmasina neden olmaktadir. Calisma
kapsaminda; etkileri agisindan bir¢ok iilkeye dokunan kiiresel boyutlu krizlerden 6rneklerin
incelenmesi ve bunlarin yerel, bolgesel ve uluslararasi boyutta turizme yansimalarmin
istatiksel veriler ¢ergevesinde degerlendirilmesi amaglanmaktadir. Calismada nitel arastirma
yontemi esas alinmis olup, web tabanli dokiiman incelemesi yoluyla veriler elde edilmistir.
Bu noktada UNWTO’nun (Diinya Turizm Orgiitii) istatiksel veri tabani kullanilmustir.
Arastirma ile elde edilen bulgular dikkate alindiginda; nedeni her ne olursa olsun yasanan
kiiresel krizlerin iilkelere ekonomi basta olmak {iizere bircok kayiplar yasattigi, turizm
endiistrisinin de s6z konusu kayiplardan biiyiik oranda payin aldig1 sonucuna varilmistir.

Anahtar kelimeler: Kriz, turizm, kiiresel kriz.
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Global Crises and Tourism
Abstract

It is seen that the frequency and severity of crises on a global scale have increased recently,
and the world is faced with the situation of coping with the consequences of these crises,
which are experienced more than ever before. Each industry is affected differently from the
global crisis experienced in the world according to its field of activity. The tourism industry is
also one of the leading industries in terms of facing the negative reflections of the global
crises. Regardless of the type of crisis experienced (war, terror, fire, earthquake, epidemic,
etc.), it negatively affects the visitor’s perceptions of the destination and can damage the
overall reputation of the destination in terms of safety, attractiveness and comfort. This
situation causes a decrease in tourism demand and expenditures for the destination, and
therefore decreases in tourism revenues at local, regional and national scales. Within the
scope of the study, it is aimed to examine some of the global crises affecting many countries
and to evaluate their reflections on tourism in local, regional and international dimensions
based on statistical data. The study was based on the qualitative research method and data
were obtained through web-based document analysis. At this point, the statistical database of
UNWTO (World Tourism Organization) was used. Considering the findings obtained from
the research, it is concluded that whatever the reason, the global crises cause many losses to
the countries, especially the economy, and the tourism industry received a large share of these
losses.

Keywords: Crisis, tourism, global crisis.
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Community Resilience Models for Conservation of Cultural Ecosystems
Services and Tourism Management Post COVID-19 Pandemic in Park-
Adjacent Communities within Aberdares National Park, Kenya
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Department, mingate.felix@ku.ac.ke
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Dr., Lecturer, Kenyatta University, Department of Hospitality and Tourism Management.
maingi.shem@ku.ac.ke

Abstract

Well managed small scale and community-based tourism enterprises could allow the non-
consumptive use of Kenya’s increasingly scarce indigenous forest resources, provide
alternative Post COVID19 livelihoods and thus make an important contribution to their
management. The paper, sought to develop a generic best practice model for sustainable
conservation of cultural ecosystems services post COVID-19 pandemic. Cross-sectional
survey research design was used to determine the sub-sets from different groups involved in
the study namely the local community, key informants and observation participants. Data
collection methods were both qualitative and quantitative in nature. One hundred households
from the areas adjacent to the National Park within a radius of 2 KMS were sampled for the
study. The communities adjacent to the park were randomly selected. Since this research used
humans as a source of information, all the participants’ information was kept confidential by
using pseudo-names and coding to protect them and enhance confidentiality. The results
indicate that a community-based coping strategy is very important to enhance the resilience of
communities’ post COVID-19. It is recommended that government reviews tourism policies
to encourage local governance and community participation in development of a post
COVID-19 resilience and recovery model.

Keywords: Community resilience, Covid-19, tourism, sustainable tourism, Kenya.
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Covid-19 Vaccine Certificate and Hotel Managers’ Views: The Case of
Konya Province
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Dr. Ogr. Uyesi, Necmettin Erbakan Universitesi, Turizm Isletmeciligi Boliimii/Turizm Isletmciligi
Anabilim Dali, Konya, Tiirkiye, k.cinar22@gmail.com

Abstract

Though it is still unclear how and when life will return to normal, the most important of the
proposed strategies to support the recovery is the documentation of vaccination, identification
and documentation of immunity. As one of the first countries to start COVID-19 vaccination,
Turkey has started to introduce vaccine certificate that has been recognised by the European
Union and various countries. This policy can also lead to various disagreements between
sector and people. The aim of the study is to obtain the assessments of the hotel
establishments certified for tourism in Konya region about the implementation of the vaccine
certification and to determine the status of requesting this from customers. The qualitative
research method was used for the study. 12 hotels, considered representative of the
population, were selected for in-depth research and semi-structured face-to-face and online
interviews were conducted. According to the results, implementation of vaccine certificate is
adequate, vaccination is largely completed in the hotels and vaccination is being promoted. In
addition, it was found that the tourism sector suffered enough during the pandemic period.
Among other findings the study also concluded that the use of the vaccine certificate can
create a feeling of negative-positive discrimination among people. Therefore, in order not to
lose more customers, it is stated that no vaccine certificate will be required from customers
unless there is a legal obligation and negative PCR (Polymerase Chain Reaction) tests taken
within 72 hours before check-in will be also acceptable. Businesses are expected to continue
to be flexible in the post-COVID-19 business environment. As the pandemic continues to
create significant damage on tourism sector, the approval and increased implementation of
COVID-19 vaccine certificate in the hospitality industry will accelerate the recovery process.

Keywords: Vaccine certificate, Covid-19, Konya, hotel managers.
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Tiketicilerin Disarida Yemek Yeme Nedenlerini Belirlemeye Yonelik Bir
Arastirma: Gaziantep Ornegi
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Ozet

Calismada, Gaziantep’teki yerel halkin disarida yemek yeme nedenlerinin belirlenmesi
amaglanmistir. Bununla birlikte; tiiketicilerin disarida yemek yeme nedenleri ile demografik
Ozelleri arasinda farklilik olup olmadigi da tespit edilmeye ¢alisilmistir. Bu kapsamda
Gaziantep’teki 409 tiiketiciye anket uygulanmistir. Anketlerden elde edilen veriler SPSS 21.0
paket programinda coziimlenerek istatistiki analizi yapilmistir. Buna gore, demografik
ozelliklere, disarida yemek yeme tercihlerine ve disarida yemek yeme nedenlerine iliskin
veriler incelenmis ve tablolar halinde gosterilmistir. Ayrica degiskenler arasindaki iligkiyi ve
bu iliskinin ne diizeyde oldugunu belirleyebilmek amaciyla korelasyon ve regresyon analizleri
gerceklestirilmistir. Arastirmada katilimcilarin; gelirlerinin yiizde 30 ve lzerini disarida
yemek yemeye harcadigi, genellikle hafta i¢i giindiiz disarida yemek yedigi, bildigi
isletmeleri tercih ettigi ve arkadaslartyla birlikte yemege ¢iktiklar1 —goriilmiistiir.
Gergeklestirilen faktor analizi sonucunda; sosyal olmak, c¢evresel etkiler, istekli olmak ve
mecbur kalmak olmak {izere dort faktor ortaya konulmustur. Arastirmanin bir bagka sonucuna
gore katilimcilar sirasiyla; yemek yapmak istememe, yemek yapacak zaman olmamasi,
arkadaslariyla birlikte olmak, eglenmek, yemek saatinde evden uzakta olmak, psikolojik
olarak kendini iyi hissetmek ve degisik bir ortamda olmak gibi nedenlerden dolay: disarida
yemek yemeyi tercih etmektedirler. Korelasyon analizi sonuglarina gore; disarida yemek
yeme nedenleri ile sosyal olmak, ¢evresel etkiler ve istekli olmak arasinda gii¢lii bir iligki
bulunurken mecbur kalmak ile zayif bir iligki bulunmaktadir.

Anahtar kelimeler: Disarida yemek yeme, tiiketici, Gaziantep.
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A Research to Determine the Reasons of Consumers Eating Out: The Case
of Gaziantep

Abstract

In the study, it was aimed to determine the reasons of local people in Gaziantep to eat out. In
addition, it has been tried to determine whether there is a difference between the reasons for
eating out and the demographic characteristics of the consumers. In this context, a
questionnaire was applied to 409 consumers in Gaziantep. The data obtained from the
questionnaires were analyzed in SPSS 21.0 package program and statistical analysis was
made. Accordingly, data on demographic characteristics, eating out preferences and reasons
for eating out were analyzed and presented in tables. In addition, correlation and regression
analyzes were carried out in order to determine the relationship between variables and the
level of this relationship. Participants in the research; It has been observed that they spend 30
percent or more of their income on eating out, usually eat out during the day and on
weekdays, prefer businesses they know and go out to dinner with their friends. As a result of
the factor analysis carried out within the scope of the research; Four factors were put forward:
being social, environmental impacts, willingness and being obliged. According to another
result of the research, the participants respectively; They prefer to eat outside due to reasons
such as not wanting to cook, not having time to cook, being with friends, having fun, being
away from home at meal time, feeling good psychologically and being in a different
environment. According to the correlation analysis results; While there is a strong relationship
between the reasons for eating out and being social, environmental influences and
willingness, there is a weak relationship with compulsion.

Keywords: Eating out, consumer, Gaziantep.
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Turizm ve Cografi Goriiniim Konulu Arastirmalarin Coziimlenmesi:
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Ozet

Bu arastirma turizm ve cografi goriiniime iligkin arastirmalar1 konu almaktadir. Bu baglamda
konuyla ilgili makalelerdeki arastirma egilimlerini ¢o6ziimlemek ve degerlendirmek
amaglanmistir. Arastirmada dokiiman analizi teknigi kullanilmistir. Google akademik veri
tabaninda ‘turizm ve cografi goriinim’, ‘turizm ve peyzaj’ ve ‘tourism and landscape’ anahtar
kelimeleri ile inceleme yapilmustir. Inceleme sonucunda 109 erisilebilen Ingilizce makale
arastirma kapsamina alinmistir. Makalelere arastirma konulart baglaminda igerik analizi
uygulanmistir. Literatiirin okunmasi ve analizi ¢ok sayida farkli arastirma konularinin
listelenmesiyle baglamigtir. Daha sonra arastirma konulari ana temalar ve alt temalar
baglaminda gruplandirilmistir. Turizm ve cografi goriiniim iliskisine iliskin arastirmalarin
¢oziimlenmesine yonelik degerlendirmeye alinan ¢aligmalar beseri cografi goriiniim, dogal
cografi goriiniim, algisal cografi gorlinim ve cografi gorlinlimiin yonetimi olmak tizere dort
tema altinda gruplandirilmistir. Insan miidahalesi ile iliskili olan beseri cografi gériiniim
konulu arastirmalarda kiiltiirel, dilsel, kentsel ve insan ile olan etkilesim odaginda
yogunlasilmistir. Dogal cografi goriinlim bir destinasyonun fiziki cografya o6zelliklerinden
olusmaktadir. Konuyla ilgili makalelerde su kaynaklari, bitki ortiisti ve yer sekilleri turizm ve
cografi goriiniim acisindan ele alinmistir. Algisal cografi goriinlim herhangi bir cografi
ozellige iligkin turistlerin algi ve tutumlarini kapsamaktadir. Bu anlamda turizm
arastirmalarinda iki alt tema One ¢ikmaktadir. Bunlar kirsal yerlesmeler ve inang
merkezleridir. Son tema olan cografi goriiniimiin yonetimi kapsaminda ise planlama, koruma
ve siirdiiriilebilirlik konular1 6n plana ¢ikmistir. Cografi goriinlim bilesenlerinin turizmde
nasil islevsellestirilecegi turizm planlamasi, koruma kullanma dengesi ve siirdiiriilebilirlik
arastirmalarinda siklikla tartissimaktadir. Ozellikle Tiirkiye’deki literatiirin bu konuda
yetersiz kaldigr anlagilmistir. Tiirkiye’nin essiz cografyasi géz onilinde bulunduruldugunda
konuyla ilgili calismalarin yayginlastirilmasi gerekmektedir. Diger bir eksiklik cografi
gbriiniimiin turizm egitimine yansimadigi ile ilgilidir. Tlgili literatiirde turizm cografyasi
egitimi baglaminda c¢alisma yapilmadigi goriilmektedir. Oysaki cografi goriiniim turist
bakisini sekillendiren ve anlamlandiran bir kavramdir.

Anahtar kelimeler: Turizm cografyasi, turizmde cografi goriiniim, arastirma egilimleri.
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Analysis of Research on Tourism and Landscape: Current Situation and
Trends

Abstract

This research focuses on research on tourism and landscape. In this context, it is aimed to
analyze and evaluate the research trends in the related articles. Document analysis technique
was used in the research. In the Google academic database, the keywords 'turizm ve cografi
goriiniim’, ‘turizm ve peyzaj', and 'tourism and landscape' were examined. As a result of the
review, 109 accessible English articles were included in the research. Content analysis was
applied to the articles in the context of research topics. Reading and analysis of the literature
began by listing several different research topics. Then the research topics were grouped in
terms of main themes and sub-themes. The studies evaluated for the analysis of the researches
on the relationship between tourism and landscape are grouped under four themes: human
landscape, natural landscape, perceptual landscape, and management of landscape. Studies on
human landscape related to human intervention have focused on cultural, linguistic, urban,
and human interaction. The natural landscape consists of the physical geography features of a
destination. In the articles on the subject, water resources, vegetation, and landforms are
discussed in terms of tourism and landscape. The perceptual landscape covers the perceptions
and attitudes of tourists regarding any geographical feature. In this sense, two sub-themes
come to the fore in tourism research. These are rural settlements and faith centers. Within the
scope of the last theme, the management of the landscape, the issues of planning, protection,
and sustainability came to the fore. How to functionalize the components of landscape in
tourism is frequently discussed in tourism planning, conservation-use balance, and
sustainability researches. It has been understood that the literature in Turkey is insufficient in
this regard. Considering Turkey's unique geography, studies on the subject should be
expanded. Another shortcoming is related to the fact that the landscape is not reflected in
tourism education. It is seen that there is no study in the related literature in the context of
tourism geography education. However, landscape is a concept that shapes and gives meaning
to the tourist's view.

Keywords: Tourism geography, tourism landscape, research trends.
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Acisindan Degerlendirilmesi
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Ozet

2020 yilmin ilk aylarinda tiim diinyay1 etkisi altina almaya baslayan yeni tip koronaviriis olan
Covid-19 salgini, bir yili agkin siire igerisinde yaklasik 4 buguk milyon insanin hayatini
kaybetmesine neden olmustur. Salgin, diinya ¢apinda insanlarin sosyal yasamini derinden
etkilerken, ekonomik acidan kiiresel bir krize sebebiyet vermistir. Insanlarm seyahat
motivasyonlarin1 ve satin alma davraniglarini etkileyen mevcut sosyo-ekonomik durum,
Tiirkiye’de turizm sektoriinii de derinden etkilemistir. Bu arastirmada, Covid-19 salgminin
turizm sektoriine olan etkileriyle beraber sektoriin Ay piyasasina m1 yoksa Boga piyasasina
m1 girmig oldugunun belirlenmesi amaglanmaktadir. Nitel arastirma yontemlerinden biri olan
dokiiman analizi yonteminin kullanildig1 arastirmada Kiiltlir ve Turizm Bakanligi Yatirim ve
Isletmeler Genel Miidiirliigii’niin yayimladig: turizm istatistikleri incelenmistir. Arastirmanin
sonucunda tesis sayilarmin, turistik iriin fiyatlarimin ve ortalama turizm harcamalarinin
yiikselmesine bagli olarak sektoriin Boga piyasasi igerisine girmis oldugu goriinmektedir.
Ancak yil bazinda degisim oranlarinin, ziyaret¢i sayilarinin, turizm gelirlerinin ve turizm
gelirlerinin GSYIH igindeki paymin diisiik olmasi turizm sektdriiniin Covid-19 salginmin
Tiirkiye’de yayilmaya baglamasiyla beraber Ay1 piyasasi icerisine girmis oldugu sonucuna
ulasiimistir.

Anahtar kelimeler: Ay piyasasi, boga piyasasi, Kovid-19, turizm.
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Evaluation of the Tourism Sector in terms of Covid-19 within the Scope of
Bear and Bull Markets

Abstract

An outbreak of Covid-19, a new type of coronavirus that began to affect the entire world in
the first months of 2020, caused the death of about 4 and a half million people in more than a
year. The epidemic has profoundly affected people's social lives around the world, it has
caused a global economic crisis. The current socio-economic situation, which affects people's
travel motivations and buying behavior, has also deeply affected the tourism sector in Turkey.
In this research, it is aimed to determine whether the sector entered the bear market or the bull
market with the effects of the Covid-19 epidemic on the tourism sector. In the study, which
uses the document analysis method, which is one of the qualitative research methods, tourism
statistics published by the General Directorate of Investments and Enterprises of the Ministry
of Culture and Tourism were examined. As a result of research, the sector seems to have
entered a bull market due to an increase in the number of facilities, prices for tourist products
and average tourism expenditures. But the rate of change on a yearly basis, the number of
visitors, the share of tourism revenues and tourism revenues in GDP is low. It has been
concluded that with the spread of the Covid-19 epidemic, it has entered into a bear market.

Keywords: Covid-19, bear market, bull market, tourism.
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Kirsal Kalkinma ve Kirsal Turizm Iliskisi: Tiirkiye I¢in Kirsal Turizmin
Onemi
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Ozet

Kirsal kalkinma, kirsal alanda yasayan niifusun yasam sartlarmin iyilestirilmesiyle birlikte
kent ve kir arasinda var olan gelismislik farkliliklarin1 azaltmayr hedeflemektedir. Kirsal
alanlarda yaygin olan iiretim faaliyeti tarim olmasina ragmen, yalnizca tarim iiretimi kirsal
alanlarda yasayan bireyler i¢in yeterli istihdam olanagi yaratamamaktadir. Dolayisiyla, kirsal
alanlarda go¢ sorunlarmin yasanmamast ve gelir diizeyinin artirilmasi amaciyla alternatif
faaliyetlerin de gelistirilmesi gerekmektedir. Bu faaliyetlerden en onemlisi de turizmdir.
Tarim faaliyetlerinin yani sira kirsal alanlarda kirsal turizmin gelistirilmesi, istihdamin
artirllmasi ve refah seviyesinin yiikseltilmesi agisindan onemli bir ara¢ niteligindedir. Bu
nedenle ¢alismada, kirsal turizm kavraminin daha iyi anlasilmasi ve Tiirkiye icin kirsal
turizmin 6neminin ortaya konmasi amaglanmistir. Kirsal turizmin Tiirkiye agisindan 6neminin
ortaya konmasi amaciyla ¢alismada, kirsal kalkinma ve kirsal turizm kavramlar1 tanimlanacak
ve teorik olarak Tiirkiye agisindan kirsal turizmin 6nemi lizerinde durulacaktir. Kirsal turizm
bircok olumlu yoOniiyle birlikte, var olan turizm tiirlerinin alternatifi ve tamamlayicisi
niteligindedir. Kirsal turizmin olumlu etkileri dikkate alindiginda, Tiirkiye turizmine biiyiik
katkilar saglayabilir. Turizmin belirli aylardaki yogunlugunun azaltilmasinda kirsal turizm
bliylik Onem tasiyabilir. Dahasi, turizmin Tirkiye’de belirli bolgelerdeki artisindan
kaynaklanan esitsizligin Oniine gecilebilir ve Tiirkiye pazarinin genislemesi de
gerceklestirilebilir. Dolayisiyla kirsal turizm, dogal ve kiiltiirel mirasimizin korunmasi ve
diinyaya tanitilmasi agisindan biiyiik 6nem arz etmektedir. Tiirkiye, kirsal turizm agisindan
potansiyeli yliksek olan bir iilke olmasimna ragmen konaklama, pazarlama ve tanitim gibi
eksikliklerin olmasi, kirsal turizm alaninda c¢aligmalarin artirilmasi gerektigini ortaya
koymaktadir. Sonug itibariyle; kirsal alanlarda istihdamin artirilmasi, bolge insani i¢in ek
gelir kaynaginin yaratilmasi, iilke ekonomisine katki saglanmasi gibi olumlu yonlerden dolay1
kirsal turizm biiyiikk Oonem tasimaktadir. Ayrica kiiresellesme ile birlikte ozellikle kent
yasamindan uzaklagmak isteyen bireyler i¢cin de kirsal turizmin Onemi her gegen giin
artmaktadir. Boylece, Tiirkiye’de kirsal turizmin artirilmasi ve tegvik edilmesi amaciyla kirsal
turizm kavraminin anlagilmasi ve bu alanda ¢alismalarin artirilmasi gerekmektedir.

Anahtar kelimeler: Kirsal kalkinma, kirsal turizm, Tiirkiye.
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The Relationship between Rural Development and Rural Tourism: The
Importance of Rural Tourism for Turkey

Abstract

Rural development aims to reduce the development disparities between urban and rural areas
by improving the living conditions of the population living in rural areas. Although
agriculture is the common production activity in rural areas, agricultural production alone
cannot create sufficient employment opportunities for individuals living in rural areas.
Therefore, it is necessary to develop alternative activities in order to avoid migration
problems in rural areas and to increase the income level. The most important of these
activities is tourism. In addition to agricultural activities, it is an important tool in terms of
developing rural tourism in rural areas, increasing employment and raising the level of
welfare. Therefore, in this study, it is aimed to better understand the concept of rural tourism
and to reveal the importance of rural tourism for Turkey. In order to reveal the importance of
rural tourism for Turkey, the concepts of rural development and rural tourism will be defined
and theoretically the importance of rural tourism for Turkey will be emphasized. Rural
tourism, with its many positive aspects, is an alternative and complementary to existing
tourism types. Considering the positive effects of rural tourism, it can also make great
contributions to Turkey's tourism. Rural tourism can be of great importance in reducing the
intensity of tourism in certain months. Moreover, the inequality arising from the increase in
tourism in certain regions in Turkey can be prevented and the expansion of the Turkish
market can be realized. Therefore, rural tourism is of great importance in terms of protecting
our natural and cultural heritage and promoting it to the world. Although Turkey is a country
with a high potential in terms of rural tourism, the deficiencies such as accommodation,
marketing and promotion reveal that studies in the field of rural tourism should be increased.
As a result; Rural tourism is of great importance because of positive aspects such as
increasing employment in rural areas, creating an additional source of income for the people
of the region, contributing to the country's economy. In addition, with globalization, the
importance of rural tourism is increasing day by day, especially for individuals who want to
get away from urban life. Thus, in order to increase and encourage rural tourism in Turkey, it
is necessary to understand the concept of rural tourism and to increase studies in this field.

Keywords: Rural development, rural tourism, Turkey.
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Saghk Turizmi Kapsaminda Termal Turizm
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Ozet

Sagligin daha iyi hale gelmesi, hastaliklarin teshis edilmesi ve 6nlenmesi ¢abalari, var olan
hastaliklarin tedavi edilmesi gibi motivasyonlari kapsayan turizm hareketlilikleri saglik
turizmi olarak tanimlanmaktadir. Saglik turizmi; a) medikal turizm, b) ileri yas ve engelli
turizmi, c) spa-wellness ve termal turizm olmak {lizere ii¢ alt baslikta incelenmektedir.
Medikal turizmde tibbi desteg§in yaninda gidilen bdlgenin turizm imkanlarindan
faydalanilmas1 hedeflenmektedir. ileri yas (geriatri) turizminde ise amag, bakim ihtiyaci
hisseden yaslilarin bakimlarinin saglanmasi ve gerekli ise tedavilerinin yapilmasidir. Engelli
turizminde, fiziksel veya zihinsel anlamda kisitlamalara sahip bireylerin turizmi
hareketliligine katilmalarin1 amaglanmaktadir. Spa-wellness turizmi ise dinglik ve zindelik
saglama imkani bulunan destinasyonlara yapilan hareketlilikleri kapsamaktadir. Termal
turizmin cikis noktasini ise sicak ve soguk mineralli kaynak sulari olusturmaktadir. Ilk
caglarda yalnizca yikanma amaciyla kullanilan dogal su kaynaklarinin, rahatlatici, koruyucu,
iyilestirici ve zindelik verici Ozelliklerinin kesfinden sonra insanlarin sifali kaynaklarin
bulunduklar1 bélgelere dogru yolculuk yaptiklari, buralarda yapilar insa ederek, cesitli
sekillerde kaynaklardan istifade ettikleri bilinmektedir. Buglin saglik turizminin énemli bir
kolunu olusturan termal turizm, basta gelismis iilkeler olmak tizere tiim diinyada yogun bir
ilgi gormektedir. Var olan dogal kaynaklarin ekonomiye kazandirilmasi, doviz girdisi
saglamasi, 12 ay istthdam olusturmasi, konaklama siirelerinin uzun siire gibi kendine has
ozellikleri ile termal turizm, devletler ve isletmeler agisindan bir¢ok avantajlar saglamaktadir.
Diinya ve Tiirkiye termal turizm verilerinin tespit edilmesi, Tiirkiye nin termal turizmdeki
potansiyelinin yillar itibariyle belirlenmesi ¢alismanin amacint olusturmaktadir. Calismada
Tiirkiye’de 2007 yilinda hazirlanan Termal Turizm Master Planda yer alan termal turizm
bolgeleri degerlendirilmeye alimmistir. Bu turizm bdlgelerinde yapilan yatirimlarin ve gelen
ziyaretci sayilarinin incelenmesi ¢alismanin hedefleri arasindadir.

Anahtar kelimeler: Saglik turizmi, termal turizm, termal turizm master plani.
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Thermal Tourism Within the Scope of Health Tourism
Abstract

Health tourism is defined as tourism activities that promote improving health, efforts to
diagnose and treat existing diseases. Health tourism is examined under three subheadings; a)
medical tourism, b) senior tourism and accessible tourism, c) spa-wellness, and thermal
tourism. Medical tourism aims to benefit from the tourism opportunities of the region that
offer medical support. In senior tourism, efforts are directed to provide care and, if necessary,
treat the elderly who suffer from illness. Accessible tourism is a form of tourism mobility that
serves individuals with physical or mental disabilities. Spa-wellness tourism can help
maintain mental, physical, and emotional wellbeing. Hot and cold mineral spring waters
constitute the starting point of thermal tourism. After the discovery of the relaxing, protective,
healing, and invigorating properties of natural water resources, which were used only for
washing in the early ages, people started traveling to the regions where the healing springs are
found. Nowadays, various facilities are available at springs destinations where tourists can
benefit from the mineral resources in various ways. Thermal tourism, which constitutes an
important type of health tourism, attracts great attention all over the world, especially in
developed countries. Thermal tourism provides many advantages as far as the economy is
concerned. With its unique features, thermal tourism is an important source of national
income as it brings in hard currency and ensures employment year-round. The study aims to
examine the world and Turkey thermal tourism data and to determine the potentialities
Turkey has in thermal tourism. The thermal tourism regions included in the Thermal Tourism
Master Plan prepared in 2007 in Turkey were evaluated. This study aims to examine the
investments made in the realm of tourism and hospitality.

Keywords: Health tourism, thermal tourism, thermal tourism master plan.
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Ozet

Bu ¢alismanin amaci 6liim hakki, 6tanazi ve intihar kavramlarini, turizm kavrami ile iliskileri
boyutunda ele alarak literatiirde yeni ve tartismali bir konu olan intihar turizmi kavramina
iliskin bir degerlendirme yapmaktir. Calismada 6liim hakki, 6tanazi ve intihar kavramlari ile
ilgili literatiir taramasi yapildiktan sonra ilgili kavramlar turizm baglaminda degerlendirilerek
intihar turizmine iliskin kavramsal bir cerceve ¢izilmeye calisilmaktadir. Ayrica intihar
turizmi kapsaminda hizmet veren isletmelerden ve bu isletmelerin uygulamalarindan 6rnekler
verilmektedir. Caligmanin amacina uygun sekilde, nitel arastirma deseninde, dokiiman analizi
yontemi ile ikincil kaynaklar taranarak derleme niteliginde bir c¢aligma yiirlitilmistir.
Derlenen kavramsal bilginin, bu konu ile ilgili yapilabilecek benzer ¢aligmalara ve konu ile
ilgili gelistirilebilecek ampirik caligmalara kaynak teskil etmesi hedeflenmektedir.

Anahtar kelimeler: Oliim hakki, 6tanazi, intihar turizmi.
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Evaluation of the Concepts of Right to Death and Euthanasia within the
Scope of Suicide Tourism

Abstract

The aim of this study is to evaluate the concept of suicide tourism, which is a new and
controversial topic in the literature, by considering the concepts of right to death, euthanasia
and suicide in the dimension of their relationship with the concept of tourism. After a
literature review of the concepts of right to death, euthanasia and suicide, the relevant
concepts are evaluated in the context of tourism and a conceptual framework regarding
suicide tourism is tried to be drawn up. In addition, examples of the enterprises serving within
the scope of suicide tourism and the practices of these enterprises are given. In accordance
with the purpose of the study, a compilation study was carried out in qualitative research
pattern by scanning secondary sources with document analysis method. It is aimed that the
compiled conceptual knowledge will be the source of similar studies on this subject and
empirical studies that can be developed on the subject.

Keywords: Right to die, euthanasia, suicide tourism.
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Eyliil Gii¢lii ARSLAN

Yiiksek Lisans, Necmettin Erbakan Universitesi, Turizm Isletmeciligi, Konya Tiirkiye,
eylulgucluarslan@gmail.com

Ceyhun Can OZCAN

Dog. Dr., Necmettin Erbakan Universitesi, Turizm Isletmeciligi, Konya Tiirkiye,
ccozcan@erbakan.edu.tr

Ozet

Bu arastirma Anadolu'da faaliyet gosteren kadin girisimcilerin Bireysel Katilim Yatirimciligi
(Melek Yatirimcilik) konusuna yonelik algilarini belirlemek ve yatirim niyetlerine etki eden
unsurlar1 tespit etmek amaciyla hazirlanmigtir. Arastirmada nitel aragtirma teknikleri
kullanilmistir. Bu kapsamda Konya'daki 13 kadin girisimciden yar1 yapilandirilmis goriisme
teknigi kullanilarak veri toplanmistir. Veri toplama araci olarak 21 sorudan olusan miilakat
formu kullanilmistir. Formda bulunan ilk 6 soru katilimcilar1 tanimak ve tanimlamak, kalan
15 soru ise katilimcilarin BKY (melek yatirimcilik) hakkindaki goriigleri ile yatirim
niyetlerine etki eden unsurlarin tespitine yonelik sorulmus sorulardir. Elde edilen veriler
betimsel analiz teknigi ile incelenmis ve daha sonra yorumlanmistir. Elde edilen sonuglara
gore katilimeilarin biiyiik ¢ogunlugu BKY (melek yatirimeilik) hakkinda higbir bilgiye sahip
degillerdir. Katilimcilarin tamamina yakini yatirim niyeti ile bir girisimci aramamis ve yine
tamamina yakini yatirim talep etme niyeti tasiyan bir teklif almamistir. Kadin girisimcilerin
¢ogunlugu yatirim igin mevcut kosullarin uygun olmadigimi diistinmektedirler. Yatirim
yapacak olsalar yatirnm ic¢in bagvuran kiside en ¢ok "yetkinlik" ve "azim" Ozelliklerini
aramaktadirlar. Yatirim yapmak istemedikleri kisilik tipleri olarak ise "tutarsiz, "tembel" ve
"kotli ahlakli" Ozelliklere sahip kisiler 6n plana ¢ikmaktadir. Yatirim yapmak i¢in insan
sagligina zarar verecek ve toplum tarafindan hos karsilanmayacak {irtinler haricinde 6zel bir
beklenti i¢inde olmayan kadin girisimciler hedef kitle ayirimi da yapmamaktadirlar.

Anahtar kelimeler: Girisimcilik, kadin girisimei, melek yatirnmeilik, bireysel katilim
sermayesi.
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Determining the Angel Investment Perception of Women Entrepreneurs
and the Factors Affecting Their Investment Intent: The Case of Konya
Service Sektor

Abstract

This research has been prepared to determine the perceptions of women entrepreneurs
operating in Anatolia on Individual Participation Investment (Angel Investment) and to
determine the factors that affect their investment intentions. Qualitative research techniques
were used in the study. In this context, data were collected from 13 women entrepreneurs in
Konya using semi-structured interview technique. An interview form consisting of 21
questions was used as a data collection tool. The first 6 questions in the form are about
identifying the participants, and the remaining 15 questions are asked to determine the
participants’ opinions on angel investment and the factors that affect their investment
intentions. The obtained data were analyzed with the descriptive analysis technique and then
interpreted. According to the obtained results, the majority of the participants don’t have any
knowledge about angel investment. Almost all of the participants didn’t look for an
entrepreneur with the intention of investing, and almost all of them didn’t receive an offer
with the intention of demanding investment. The majority of women entrepreneurs think that
the current conditions aren’t suitable for investment. If they are to make an investment, they
mostly seek the qualities of “competence” and “perseverance” in the person applying for
investment. As the personality types they don’t want to invest; people with “inconsistent”,
“lazy” and “bad moral traits” come to the fore. They don’t have a special expectation to
invest, except for products that will harm human health and will not be welcomed by the
society. They do not differentiate between target audience.

Keywords: Entrepreneurship, woman entrepreneur, angel investor, individual participation
capital.
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Investigating the Emerging COVID-19 Research in the Field of Tourism: A
Bibliometric Analysis Approach

Abstract

The Covid-19 pandemic, which emerged in 2020, affected the whole world in a short span of
time. It had a negative impact on many sectors and brought tourism activities to a standstill.
Borders have been closed. As a result, thousands of arriving or departing passengers in
airports left their place to empty corridors and empty parking lots. This picture forced the
industry to seek different solutions in Turkey as well as the whole world. Covid-19, which
affected every aspect of life, led to results that require re-evaluation of the sector's
perspective. At this point, the interest in the effects of the Covid-19 pandemic on tourism
started to take more attention. Studies both in practice and in terms of researchers in this field
started to play a dominant role in the field of social sciences and tourism literature. From this
point of view, the main themes prominent in the literature were examined via bibliometric
analysis method in order to examine the changes and developments in the tourism literature
during the Covid-19 period, it is assumed that the study will shed light on future researchers
by presenting detailed literature information and raising awareness in this field. In addition,
the study will contribute to future research directions by increasing the awareness of how the
Covid 19 researchers will direct their work and the parameters discussed.

Keywords: Covid-19, Tourism, bibliometric analysis.
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Ozet

Ekonomik biiylime yarist igerisindeki giiniimiiz iilkeleri, biiylimenin siirdiiriilebilirligi icin
kalkinma hedefleri dogrultusunda insan refahim iyilestirme ¢abasindadirlar. Hem biiylime
hem de kalkinma bakimindan ulusal hedeflere yonelik etkin ¢iktilar alinmasi yolunda ise
toplumun en kiigiik birimlerinin yasadig1 alanlar1 kapsayan kirsalin, goz ardi edilmeksizin
politikalarin tiretilmesini gerektirmektedir. Giiniimiiz diinyasinda son 20 yil iginde, bolge
halkinin refahin arttirilmasi agisindan kirsal turizm (KT) faaliyetleri sik kullanilan bir arag
haline geldigi sdylenebilmektedir. Bu aracin kullaniminda 6zellikle Tiirkiye gibi iklim ve
cografya kosullar ile tarihin bircok doneminde yasam merkezi olan dogal ortamda olusmus
cesitli zenginliklere sahip {ilkelerde; kirdaki dogal, kiiltiirel, ekonomik, sosyal vb dokunun
korunarak gelistirilmesi biiylik 6nem arz etmektedir. Nitekim kirsalin dogal yapist
korunmadan gergeklestirilecek miidahaleler, uzun vadede katkidan ziyade kirsalin mevcut
dengesini bozarak geri dondiriilemeyecek kiiltiirel zenginliklerin kaybina da yol agabilme
potansiyeli barindirmaktadir. Calismada, Diinyada KT dahilinde yapilmaya baslanan Ciftlik
Turizmi (CT) faaliyetlerinin, kentlere gore nispeten kapali bir toplumun yasadig: kirsal alanlar
ve kirsal yasam tiizerine etkilerinin Tirkiye agisindan degerlendirilmesi amaglamaktadir. Bu
kapsamda, uluslararasi literatiir incelenerek; CT’ye dair genel bilgilerin ardindan Tiirkiye’de
uygulanma potansiyeli ve doga, toplumsal yasam, ekonomi, egitim, kiiltiir gibi farkl
boyutlartyla kirsala etkileri bakimindan degerlendirme sonuglarina ulasilacaktir.

Anahtar kelimeler: Ciftlik turizmi, kirsal turizm, kirsal yagam.
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The Impact on Rural of Farm Tourism: An Evaluation on Turkey
Abstract

Today's countries in the race for economic growth strive to improve human welfare in line
with their development goals for the sustainability of growth. In terms of both growth and
development, it requires the production of policies without ignoring the rural area, which
covers the areas where the smallest units of the society live, in order to obtain effective
outputs towards national targets. In today’s world, it can be said that in the last 20 years, rural
tourism (RT) activities have become a frequently used tool in terms of increasing the welfare
of the people of the region. In the use of this tool, especially in countries with climate and
geographical conditions such as Turkey and various riches formed in the natural environment,
which has been the center of life in many periods of history; It is of great importance to
protect and develop the natural, cultural, economic, social, etc. tissue in the countryside. As a
matter of fact, interventions that will be carried out without preserving the natural structure of
the countryside have the potential to cause irreversible loss of cultural richness by disrupting
the existing balance of the countryside rather than contributing in the long run. In this study, it
is aimed to evaluate the effects of Farm Tourism (FT) activities, which started to be carried
out within the RT in the world, on rural areas and rural life where a relatively closed society
compared to cities live, in terms of Turkey. In this context, by examining the international
literature; after general information about FT, evaluation results will be reached in terms of its
potential to be implemented in Turkey and its effects on rural areas with different dimensions
such as nature, social life, economy, education and culture.

Keywords: Farm tourism, rural tourism, rural life.
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Kirsal Turizm Ve Yoksulluk Arasindaki Iliski: Kavramsal Bir Analiz

Fatih DORU
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Ozet

Kirsal turizm; ziyaretgilerinin deneyimini genellikle kirsal alanlarda dogaya dayali etkinlikler,
tarim, kirsal yasam tarzi, olta balik¢iligi ve gezi ile ilgili ilgili genis bir iirlin yelpazesinden
olusan bir turizm etkinligi olarak tanimlanmaktadir. Bu nedenle kirsal turizm kitle turizmine
hem alternatif olusturmakta hem de tamamlayici bir destinasyon olma 6zelligini kendi i¢inde
barindirmaktadir. Ayrica turizmin belli aylardaki yogunlugunun azaltilmasma yardimei
olmakta ve iilke genelinde dengeli bir turizm dagilisina olanak saglamaktadir. Kirsal turizmin
baslica ekonomik etkileri; kirsal kalkinmay: saglamasi, yatirimlari ve istthdami arttirmasi hem
de yoksullugun azaltilmasina katki saglamasi sayilabilir. Bu etkilerden en Onemlisinin
yoksullugu azaltic1 etkisi oldugunu sdylemek miimkiindiir. Bu ¢aligmanin amaci ise, kirsal
turizm ve yoksulluk arasindaki iligkiyi incelemektir. Yiizyillardir diinyanin en onemli
sorunlarmdan biri olan yoksullugun, diinyanin tamamini etkileyen COVID-19 salgmin
yarattig1 ekonomik kriz nedeniyle iizerine daha ¢ok diisiiniilmesi gereken ve kiiresel ¢apta is
birligini arttirmanin zorunlu oldugu bir konu haline gelmistir. Son doénemde yapilan
caligmalara ve literatiire bakildiginda diinya genelinde son yillarda turizm faaliyetleri/gelirleri
artis egilimine yoksulluk oranlar1 ise azalis egilimine girmistir fakat Covid-19 Salgini
sonrasinda bu trendler tersine dénmiistiir. Diinya Turizm Orgiitii’niin de paydaslarindan biri
oldugu Siirdiiriilebilir Kalkinma Ve Siirdiiriilebilir Kalkinma Hedefleri I¢in 2030 Giindemi
(SDGs) programinda amaglanan 17 siiregten ilki olarak yoksullugu yok etmenin ilk siraya
konulmas1 bu durumun 6nemini ortaya koymaktadir. Yoksulluk rakamlarma bakildiginda
yoksulluk oranlarinin genellikle kirsal alanlarda daha siddetli yasandigi goriilmektedir.
Calisma ii¢ boliimden olusmaktadir. ilk béliimde kirsal turizm ve yoksullugun COVID-19
salgini Oncesi ve sonrast diinya genelindeki son durumu, giincel veriler 1sinda ele
alinmaktadir. Ikinci béliimde kirsal turizm ve yoksulluk arasindaki iliskiyi inceleyen
calismalara deginilmektedir. Caligmanin {iglincii ve son boOlimi ise tartisma ve sonug
boliimiinden olusmaktadir. Bu g¢alismanin literatiire katkisi, kiiresel diizeyde en Onemli
sorunlardan biri olarak goriilen yoksullugun azaltilmasinda, bir kirsal alan faaliyeti olan kirsal
turizmin Onemli katkilarinin oldugu/olabilecegini Diinya Bankasi, Birlesmis Milletler ve
Diinya Turizm Orgiitii’niin son verileri 15131nda tartismaya agmak olmustur.

Anahtar kelimeler: Kirsal turizm, yoksulluk, Covid-19.
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The Relationship between Rural Tourism and Poverty: A Conceptual
Analysis

Abstract

Rural tourism is often defined as a tourism activity consisting of a wide range of activities
related to nature-based activities, agriculture, rural lifestyle, angling and sightseeing in rural
areas. For this reason, rural tourism creates an alternative to mass tourism and has the
property of being a complementary destination. It also helps reduce the intensity of tourism in
certain months and allows a balanced distribution of tourism throughout the country. The
main economic effects of rural tourism include providing rural development, increasing
investment and employment, as well as contributing to poverty reduction. It is possible to say
that the most important of these effects is the effect of reducing poverty. The aim of this study
is to examine the realitionship between rural tourism and poverty. Poverty, one of the most
important problems in the world for centuries, has become an issue that needs to be
considered more because of the economic crisis caused by the covid-19 epidemic, which
affects the entire world, and it is necessary to increase cooperation on a global scale. Looking
at the recent studies and literature, in recent years around the world, tourism
activities/incomes have increased and poverty rates have decreased, but these trends have
reversed after the Covid-19 epidemic. Putting poverty eradication first as the first of 17
processes aimed at the 2030 Agenda for Sustainable Development and Sustainable
Development Goals (SDGs) program, of which the World Tourism Organization is also one
of its stakeholders, demonstrates the importance of this situation. Looking at the poverty
figures, it seems that poverty rates are generally more severe in rural areas. Rural tourism can
make a significant contribution to poverty reduction, which is seen as one of the most
important problems at the global level. The work consists of three parts. In the first chapter,
the latest situation of rural tourism and poverty around the world before and after the COVID-
19 epidemic is discussed in the light of current data. In the second chapter, studies examining
the relationship between rural tourism and poverty are discussed. The third and final part of
the study consists of the discussion and conclusion section. The conribution of this this study
to the literatiire is to open up for discussion in the light of recent data from the World Bank,
the United Nations and the World Tourism Organization that rural tourism which is a rural
activity, has/may have important contributions in reducing poverty, which is seen as one of
the most important problems at the global level.

Keywords: Rural tourism, poverty, Covid-19.
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The Role of Archaeological Heritage in Creating a New Tourist Type in
Cultural Tourism: Archaeotourist

Hasan Ali ERDOGAN
Asst. Prof. Dr., Necmettin Erbakan University, Faculty of Tourism / Tourism Guidance,
Konya, Turkey, haerdogan@gmail.com

Abstract

Tourism planners, managers, and marketing professionals are among the chief beneficiaries of
identified distinct tourist types. Such typological information provides them with addressing
more appropriate motivations and experiences while at the same time allowing them to
identify which tourist types are more likely to be in a specific destination. Archaeological
heritage is of a predominant role in cultural heritage tourism, where global actors like Machu
Picchu (, Angkor Watt (Cambodia), Petra (Jordan), Pompeii (Italy) or Ephesus (Turkey) are
just a few examples. However, the conceptual framework and definition for archaeological
tourism (archaeoturism) and hence identification of archaeotourists or segmentation of them
from other tourist types have not yet been in the literature adequately. This conceptual,
descriptive study strives to define “archaeotourist”, a distinct tourist type in cultural tourism,
probing the interplay of archaeological heritage, archaeological knowledge, cultural contact,
and memorable tourism experience in archaeodestinations. The extant literature lacks
theoretical or conceptual evaluation of the effects of archaeological heritage on tourist types.
The study is unique in that it underscores the significance of knowledge pertaining to
archaeological heritage assets as a distinctive specialty in creating a tourism experience and
thus designating a new tourist type: archaeotourist.

Keywords: Tourist typology, tourist types, archaeotourism, archaeotourist, cultural tourism,
heritage tourism.
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The Effects of Ingenuity, Job Motivation and Social Support on Employees’
Performance: Case of North Cyprus
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Dr., Final International University, Tourism and Hospitality Management, Girne, KKTC,
mete.girgen@final.edu.tr

Sharon N. A. DAMINA
Final International University, Tourism and Hospitality Management, Girne, KKTC,
sharon.damina@final.edu.tr

Abstract

The study examined the effects of ingenuity, job motivation and social support on the job
performance of employees. The research sample consisted of 200 participants from 4 five-star
hotels in North Cyprus. The tools used for data collection are standardized scales in a
questionnaire format for participants to answer. In the study, the main effect of creativity,
work motivation and social support and their interaction effect on job performance were
tested. Main effects found was between ingenuity and job performance (p=.000); and job
motivation and job performance (p=.005) at .05 level of significance. It was concluded that
more job motivation was required to gain higher performance, whereas low ingenuity level
leads to higher performance. It was concluded that based on the majority of unskilled work in
the hotel, ingenuity may be least required to gain high performance. However, employers
should observe to know their employee motivators and inculcate them in their services.

Keywords: Ingenuity, job motivation, social support, job performance.
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Agr1 Dagr’min Inang Turizmi A¢isindan Degerlendirilmesi
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Ozet

Turizm, insanlarin sitirekli ikamet ettikleri yerden farkli amaglarla baska yerlere dogru hareket
etmeleri ve seyahatin basladigi yere geri donmeleri olarak adlandirilmaktadir. Sonralari
turizm olarak isimlendirilen seyahatlerin, ilk nedenleri arasinda dini inanislar yer almaktadir.
Turizmin ortaya ¢ikmasina neden olan inanclar, eskiden oldugu gibi giinlimiizde de insanlari
seyahate iten dnemli faktorler arasinda yer almaktadir. Insanlar, dini inanislar1 geregi kutsal
kabul ettikleri mekanlar ziyaret edip dini ibadetlerini yerine getirmektedirler. Bu dogrultuda
gelisen inang turizmi, turizm sektorii igerisinde biiyiik bir paya sahiptir. Bu ¢alismada Agri
Dagi’'nin inang turizmi baglaminda degerlendirilmesi ve turizm potansiyelinin ortaya
konulmasi amaglanmaktadir. Bununla birlikte Agri Dagi’nin Nuh’un Gemisi’nin izlerini
tasidig1 inancinin yerel halk arasinda farkindahigi arastirilmistir. Calismada nitel arastirma
deseni benimsenmis olup, goriisme teknigi kullanilmistir. Yari yapilandirilmig goriisme
sorulari, olasiliksiz 6rnekleme yontemlerinden amagh ornekleme dogrultusunda belirlenen
Kisilere uygulanmistir. Goriisme Agr ili’nde yer alan A grubu seyahat acente yoneticileri ve
otel yoneticileri ile yapilmistir. Elde edilen veriler igerik analiz yontemi ile analiz edilmistir.
Yapilan analiz sonucunda Agri Dagi’nin genel anlamda tirmanis igin ziyaret edildigi, tanitim
yetersizligi veya tanitim yapilmamasi dolayisiyla Nuh’un Gemisi ile iliskilendirilmedigi,
Nuh’un Gemisi’ni ¢agristiracak caligmalarin artmasi gerektigi tespit edilmistir. Bununla
birlikte terdr olaylar1 nedeniyle tirmanisa kapali oldugu, siyasal ve biirokratik engeller
nedeniyle yabancilarin ziyaret siirecinin zorlastirildigi veya engellendigi belirlenmistir. Ayni
zamanda inang turizmi agisindan yerel halkin Agr Ili’nin turizm potansiyelinin farkinda
olmadig1 sonucuna ulagilmistir.

Anahtar kelimeler: Agri Dagi, Nuh’un gemisi, inang turizmi, turizm potansiyeli.
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Evaluation of the Mount Ararat in terms of Faith Tourism
Abstract

Tourism is defined as the movement of people from their permanent place of residence to
other places for different purposes and returning to the place where the journey started.
Religious beliefs are among the first reasons for travels, which are later called tourism.
Beliefs that lead to the emergence of tourism are among the important factors that push
people to travel today, as in the past. Due to their religious beliefs, people visit places they
consider sacred and perform their religious worship. Faith tourism, which has developed in
this direction, has a large share in the tourism sector. In this study, it is aimed to evaluate
MountArarat in the context of faith tourism and to reveal its tourism potential. In addition,
awareness of the belief that Mount Ararat bears the traces of Noah’s Ark among the local
people was investigated. In the study, qualitative research design was adopted and interview
technique was used. Semi-structured interview questions were applied to the people who were
determined according to purposive sampling, one of the non-probability sampling methods.
The interview was conducted with A group travel agency managers and hotel managers,
located in Agri Province. The obtained data were analyzed by content analysis method. As a
result of the analysis, it has been determined that Mount Ararat is generally visited for
climbing, it is not associated with Noah’s Ark due to lack of promotion or no promotion, and
that studies that will evoke Noah’s Ark should be increased. However, it was determined that
it was closed to climbing due to terrorist acts, and that the visit process of foreigners was
made difficult or prevented due to political and bureaucratic obstacles. At the same time, it
has been concluded that the local people are not aware of the tourism potential of Agn
Province in terms of faith tourism.

Keywords: Mount Ararat, Noah’s ark, faith tourism, tourism potential.
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E-Spor Faaliyetlerinin Rekreasyon ve Spor A¢isindan Degerlendirilmesi
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Ozet

Modern ¢agin getirdigi degisimler nedeniyle insanlarin rekreasyon aliskanliklar: da degisime
ugramaya baslamistir. Elektronik spor(lar) kavrami bugiin diinyanin 3/1 ‘inden fazlasinin
katilim gosterdigi bir aktivite olarak degerlendirilmektedir. Haliyle bu faaliyetlere katilimin
arkasinda yatan motivasyonlar, sektorel anlamdaki getirisi, yonetim sorunlari, bos zaman
degerlendirme bigimleri ve sportif yonleri gibi bircok konu ¢esitli disiplinler tarafindan
incelenmistir. Bu sebeple, ¢alismanin amact; E-Spor kavraminin tarihsel gelisim siirecindeki
yerini ortaya koyarak, kullanici sayist her gegen yil katlanarak artan bu faaliyetlerinin spor ve
rekreasyon disiplinleri ile iligkisini incelemektir. Arastirmada ikincil veriler kullanilarak
kapsamli bir alanyazin taramasi gergeklestirilmistir. Bulgular, E-Spor faaliyetleri heniiz
alanyazinda sportif bir faaliyet olarak goriilmedigi yoniindedir. Ote yandan, E-Spor
kavraminin agirlikli olarak rekreasyonel bir faaliyet olarak degerlendirildigi goriilmektedir.
Her gegen giin artan katiim karsisinda rekreasyon isletmelerinin birtakim politikalar
olusturdugu, katilimi tesvik ettigi ve bu arenada soz sahibi olmak istedigi sonucuna
ulasilmistir.

Anahtar kelimeler: Elektronik spor, dijital oyunlar, rekreasyon, spor, rekreasyon isletmeleri.
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Evaluation of E-Sports Activities in terms of Recreation and Sports
Abstract

Abstract

Due to the changes brought by the modern age, people's recreation habits have also begun to
change. The concept of electronic sports(s) is today considered as an activity in which more
than 3/1 of the world participates. As a matter of fact, many subjects such as the motivations
behind participation in these activities, its sectoral return, management problems, leisure time
forms and sports aspects have been studied by various disciplines. For this reason, the aim of
the study; By revealing the place of the concept of e-Sports in the historical development
process, to examine the relationship of these activities, which increase the number of users
every year, with sports and recreation disciplines. In the research, a comprehensive literature
review was carried out using secondary data. The findings are that E-Sports activities are not
yet seen as a sportive activity in the literature. On the other hand, it is seen that the concept of
E-Sports is predominantly considered as a recreational activity. In the face of increasing
participation day by day, it has been concluded that recreation enterprises have formed some
policies, encouraged participation and wanted to have a say in this arena.

Keywords: Electronic sports, digital games, recreation, sports, recreation facilities.
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Turizmin Bolgesel Kalkinmaya Etkisi
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Ozet

II. Diinya Savas’inin ardindan bolgesel kalkinma konusu iizerine verilen dnem giderek
artmaktadir. Politika yapicilar, kalkinma sorununun ¢6ziimii i¢in farkli uygulamalar {izerine
odaklanmislardir. Bu odak konular1 arasinda turizm sektorii onemli bir paya sahiptir. Turizm,
hem gelismis hem de gelismekte olan bolgelere gelir ve istihdam yaratarak ekonomik
bliylimenin gelismesine yardimci olmaktadir. Sektor, yerel bolgelerin ¢esitlenmesi ve ayni
zamanda canlanmasinda en etkili sektorler arasinda yer almaktadir. Calismada, Tiirkiye’nin
belirli turizm boélgelerinin istatistiki verilerinden yararlanilmis ve bolgesel kalkinmanin temel
bilesenleri kullanilarak yorumlanmistir. Hem elde edilen istatistiki veriler hem de literatiir
taramasindan genel olarak ortaya cikan sonuglar, turizm sektdriiniin bolgesel kalkinmaya
olumlu etki ettigi yoniindedir.

Anahtar kelimeler: Turizm sektorii, bolgesel kalkinma, turizm sektoriiniin bolgesel
kalkinmaya etkisi, geligsmislik farklari.
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The Impact of Tourism on Regional Development
Abstract

I1. After World War I, the importance given to regional development has been increasing.
Policy makers have focused on different applications to solve the development problem.
Among these focus areas, the tourism sector has an important share. Tourism helps promote
economic growth by creating income and employment for both developed and developing
regions. The sector is among the most influential sectors in the diversification and
revitalization of local regions. In the study, statistical data of certain tourism regions of
Turkey were used and interpreted using the basic components of regional development. Both
the statistical data obtained and the general results from the literature review are that the
tourism sector has a positive effect on regional development.

Keywords: Tourism sector, regional development, effect of tourism sector on regional
development, development differences.
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Silivri flcesinde Yer Alan Restoranlarin Tripadvisor Yorumlarimn icerik
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Ozet

Sosyal medya platformlari, 6zellikle son yirmi yil igerisinde ¢esitli organizasyonlar ve is
kollar1 bakimindan oldukg¢a gelismistir. Kullanicilar arasindaki iletisimi kolaylastiran internet
siteleri olarak kabul gdren sosyal medya siteleri, genis ve farkli bir is ekosistemine
dontigmiistiir. Sosyal medya siteleri icerisinde siklikla yiyecek ve i¢ecek isletmeleri ile ilgili
yorumlarin yapildig1 ve kullanicilarin deneyimlerini aktararak isletmeleri degerlendirdigi
Tripadvisor 6n plana ¢ikmaktadir. Tripadvisor, seyahat etme niyetinde bulunan ve seyahat
esnasindaki kisilerin otel, restoran ve gezilecek yerler ile ilgili karar vermelerine yardimci
olmak i¢in daha onceki ziyaret¢ilerin yorumlarinit sunmaktadir. 2019 verilerine gore diinyanin
en biiyilk seyahat platformu olarak kabul edilen Tripadvisor her ay 463 milyon kisiye
seyahatlerini 1yl gegcirebilmeleri agisindan yardimci olmaktadir. Bu nedenle yiyecek
isletmelerinin rakiplerine Ustilinlik saglamalar1 agisindan sosyal medyada yer alan tiiketici
yorumlarini dikkate almasi ve takip etmesi gerekmektedir. Bu kapsamda c¢alismanin amaci
Silivri ilgesinde yer alan restoranlara yonelik yapilan tiiketici yorumlarinin degerlendirilmesi
ve ¢dziim onerilerinin gelistirilmesidir. Tlgili yazinda Silivri ilcesinde yer alan restoranlara
yonelik tiiketici yorumlariin degerlendirildigi herhangi bir caligmaya rastlaniimamaistir. Bu
husus ¢alismanin énemini vurgulamaktadir. Calismanin amact dogrultusunda nitel arastirma
yontemi secilmis ve ikincil verilerden yararlanilmistir. Arastirma evrenini Silivri ilgesinde
faaliyet gdsteren yiyecek-igecek isletmeleri olusturmaktadir. Orneklem ise tam sayim yoluna
gidilerek Tripadvisor internet sitesine kayith 27.07.2013-23.07.2021 tarihleri araliinda 23
yiyecek-icecek isletmesine yonelik yapilan 515 miisteri yorumu olarak belirlenmistir. Yapilan
yorumlarin igerik analizi sonucunda 179 olumlu, 869 olumsuz ifade ile karsilasilmistir. Genel
anlamda miisterilerin Silivri ilgesinde yer alan restoranlardan memnun kaldigi ancak bu
isletmelerin ~ olumsuz  yOnlerinin  diizeltilmesi  acgisindan  birtakim  ¢alismalarin
gerceklestirilmesi gerektigi sonucuna ulasilmistir. Bu kapsamda yiyecek-i¢ecek isletmelerine
yonelik ¢ozlim Onerileri gelistirilmistir.

Anahtar kelimeler: Restoran isletmeleri, Tripadvisor, Silivri.

104


mailto:moguzhan.ercan@rumeli.edu.tr
mailto:emre.varol@rumeli.edu.tr

ULUSLARARASI » INTERNATIONAL

TURIZMDE YUKSELEN

EGILIMLER KONGRESI

CONGRESS OF EMERGING TRENDS IN TOURISM

Evaluation of Tripadvisor Reviews of Restaurants in Silivri District by

Content Analysis Method
Abstract

Social media platforms have developed considerably, especially in terms of various
organizations and business lines over the last two decades. Social media platforms, which are
considered as websites that facilitate communication between users, have become a broad and
diverse business ecosystem. The Tripadvisor, where reviews about food and beverage
businesses are frequently made within social media platforms and where users evaluate
businesses by conveying their experiences, comes to the fore. Tripadvisor offers reviews from
previous visitors to help people who intend to travel and travel make decisions about hotels,
restaurants and attractions. Considered the world's largest travel platform according to 2019
data, Tripadvisor helps 463 million people spend their travels well every month. Because of
this reason, food businesses need to take into account and follow consumer comments on
social media in order to outdo their competitors. In this context, the aim of the study is to
evaluate the customer reviews have made for restaurants in Silivri district and to develop
solutions. In the relevant article, there were no studies were found in which consumer reviews
were evaluated for restaurants in Silivri district. This issue emphasizes the importance of
work. For the purpose of the study, qualitative research method was selected and secondary
data were used. The research universe is food and beverage businesses in Silivri district. The
sample was determined as 515 customer reviews for 23 food and beverage businesses
between 27.07.2013-23.07.2021 registered on the Tripadvisor website by going to the full
count. As a result of the content analysis of the comments made, 179 positive and 869
negative expressions were encountered. In general, the authors have been concluded that
customers are satisfied with the restaurants located in Silivri district, but that some work
should be carried out in order to correct the negative aspects of these businesses. At the other
hand at the conclusion, solution proposals for food and beverage enterprises have been
developed.

Keywords: Restaurants, Tripadvisor, Silivri.
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Palyatif Bakim Turizmi ve Tiirkiye’ye Yonelik Bir Degerlendirme

Seyfullah GUL

Dog. Dr., Ondokuz Mayis Universitesi, Turizm Rehberligi Boliimii, Samsun, Tiirkiye,
seyfullah.gul@omu.edu.tr

Ozet

Beslenme, barinma ve saglik hizmetlerindeki gelismelere bagli olarak ortalama Omiirde
meydana gelen artig, sanayilesme ve kentlesmeye bagli olarak ortaya ¢ikan olumsuzluklarla
birlesince uzun ancak sagliksiz bir yasami ortaya ¢ikarmistir. Bu nedenle gerek koruyucu
gerekse tedavi edici saglik hizmetlerine olan talep de artmistir. Yasami tehdit edici
hastaliklara eslik eden sorunlar yasayan hasta ve ailelerin, fiziksel, psiko-sosyal ve manevi
(spiritiiel) problemlerini erken tanimlama, degerlendirme, tedavi ederek aci ¢ekmelerini
azaltma ya da onleme ve boylece yasam Kalitelerini artirma amaci olan bir yaklagim olarak
palyatif bakim da son yillarda saglik hizmetleri igerisinde 6nemli bir yere sahiptir. Bu
caligma ile; turizm sektoriinde saglik turizmi igerisinde tematik bir saglik turizmi dali olarak
palyatif bakim turizmi ve Tirkiye’nin palyatif bakim turizm potansiyeli tartisilarak palyatif
bakim turizmi yoluyla iilke ekonomisine katma deger olusturulmasina yonelik gerekgeler ve
Onerilerin gelistirilmesi amaglanmaktadir. Nitel aragtirma desenlerinden durum ¢alismasi
olarak tasarlanan bu arastirma da veriler yiiz ylize goriigmeler ve dokiiman analizi yontemiyle
elde edilmigtir. Calisma grubu, gozlem yapilacak yerlerin ve dokiiman incelemesine tabi
tutulacak materyallerin se¢iminde ise amacgli ornekleme yontemlerinden kolay ulasilabilir
durum Orneklemesi  kullanilmistir.  Calisma  verileri  Samsun’daki palyatif bakim
merkezlerinde gorevli personel, saglik hizmeti veren 6zel sektor temsilcileri, kamu kurum
yoneticileri ve turizm sektorii temsilcileriyle (otel yonetici ve ciolar) yapilan goriisme, gozlem
ve dokiiman analizi gibi nitel veri toplama yontemleriyle toplanmis, veriler betimsel analize
tabi tutulmustur. Bulgular, palyatif bakim hizmetlerine ihtiyag duyan hasta sayisi ve bu
hastalarin talep ettikleri bakim hizmetlerinin niceligi ve niteliginin saglik turizmi icerisinde
tematik bir saglik turizmi dali olarak palyatif bakim turizmin yer alabilecegini gostermektedir.
Ayrica ¢aligma Tiirkiye’nin sahip oldugu uygun iklim kosullari, cografi konumu, ulasim
imkanlari, gen¢ niifusu, saglik hizmetleri alt yapisi, saglik calisanlarimin niteligi gibi
ozellikleriyle siirdiiriilebilir palyatif turizminin gelisimini destekleyen bir potansiyele sahip
oldugunu gostermektedir.

Anahtar kelimeler: Hospis bakim, palyatif turizm, Tiirkiye.
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Palliative Care Tourism and an Evaluation of Turkey
Abstract

The increase in life expectancy due to developments in nutrition, shelter and health services,
combined with the negative effects of industrialization and urbanization, has resulted in a long
but unhealthy life. For this reason, the demand for both preventive and curative health
services has increased. Palliative Care as an approach that improves the quality of life of
patients and their families facing the problems associated with life-threatening illness, through
the prevention and relief of suffering by means of early identification and impeccable
assessment and treatment of pain and other problems, physical, psychosocial and spiritual and
in it has an important place in health services in recent years. In this study, it is aimed to
develop reasons and suggestions for creating added value to the country's economy through
palliative care tourism by discussing palliative care tourism as a thematic health tourism
branch within health tourism in the tourism sector and palliative care tourism potential of
Turkey. In this research, which was designed as a case study, one of the qualitative research
designs, the data were obtained by face-to-face interviews and document analysis method. In
the selection of the study group and the places to be observed and the materials to be
subjected to document review was used to easily accessible case sampling, one of the
purposive sampling methods. The study data were collected by qualitative data collection
methods such as interviews, observations and document analysis with the personnel working
in palliative care centres in Samsun, private sector representatives providing health services,
public institution managers and tourism sector representatives (hotel managers and cio) and
the data were subjected to descriptive analysis. The findings show that the number of patients
who need palliative care services and the quantity and quality of care services demanded by
these patients can include palliative care tourism as a thematic health tourism branch within
health tourism. In addition, the study shows that Turkey has the potential to support the
development of sustainable palliative tourism with its features such as suitable climatic
conditions, geographical location, transportation opportunities, young population, health
services infrastructure, quality of health workers.

Keywords: Hospice care, Palliative tourism, Turkey.
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2015-2021 Yillar1 Arasinda Uluslararasi Saghk Turizmi Konusunda
Yayinlanan Makalelerin Bibliyometrik Analizi

Emrullah AYDIN

Y.L Ogrencisj., Selguk Universitesi Turizm Fakiiltesi, Turizm Isletmeciligi Béliimii, Turizm
Isletmeciligi AD, Konya, Tirkiye emrullah.aydin42@gmail.com

o ) Seyda SARI ‘
Dr. Ogr. Uyesi, Selcuk Universitesi Turizm Fakiiltesi, Turizm Isletmeciligi AD, Konya, Tiirkiye
seydasari@hotmail.co.uk

Ozet

Saglik turizmi, son yillarda en hizli biiyliyen hizmet sektorlerinden biridir. Ayn1 zamanda
insanlarin kaliteli saglik hizmetlerine ulasmasina yardimci olan, personel istihdam oranini
arttiran ve destekleyen ekonomik sektorlerden kabul edilmektedir. Calisma sistematik bir
literatiir taramast ile 2015-2021 yillar1 arasinda uluslararasi saglik turizmi ve saglik turizminin
cesitleri konusu ile ilgili impact faktér degeri 10 ve {izeri olan dergilerde yayinlanan
makalelerin belirli parametreler kapsaminda incelenmesi amaglanmaktadir. Caligmada,
makalenin yaymlandig1 dergi, yaymlanma yili, ¢alisma ve yazar sayilari gibi parametreler
kullanilmistir.  Bu parametreler dogrultusunda Social Science Citation Index’den
yararlanilarak; Annals of Tourism Research, Journal of Sustainable Tourism gibi dergiler
taranarak 68 adet makale incelenmis olup 37 adet makale degerlendirmeye alinmistir.
Makalelere ait parametreler SPSS 21 istatistik programinda frekans ve yiizde degerleri
analizleri ile agiklanmustir. Yapilan analizler sonucunda en fazla makalenin international
Journal of Tourism Resarch dergisinde, konu ile ilgili en ¢ok makalenin 2017 yilinda
yazildigi, iki yazarli makalelerin ¢ogunlukta oldugu tespit edilmistir. Arastirma, siire
acisindan sinirlt tutulmustur. Gelecekte yapilacak benzer calismalar, arastirma yaklagimlari,
atif sayis1 veri toplama yontemleri, 6rneklem grubu, yazarlarin tinvanlar1 gibi parametrelerle
genisletilebilir.

Anahtar kelimeler: Saglik turizmi, bibliyometrik analiz, uluslararasi.
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Bibliometric Analysis of Articles Published on International Health
Tourism Between 2015-2021

Abstract

Health tourism is one of the fastest growing service sectors in recent years. It is also
considered one of the economic sectors that help people access quality health services,
increase and support staff employment rate. The aim of the study is to examine the articles
published in journals with an impact factor value of 10 and above on the international health
tourism and types of health tourism subjects between the years 2015-2021 with a systematic
literature review. In the study, parameters such as the publishing journal, the year of
publication, the number of studies and authors were used. In line with these parameters, by
using the Social Science Citation Index; Journals such as Annals of Tourism Research,
Journal of Sustainable Tourism and so on were scanned and 68 articles were examined and 37
articles were evaluated. The parameters of the articles are explained with frequency and
percentage analysis in SPSS 21 statistical program. As a result of the analysis, it was
determined that the most articles were written in the International Journal of Tourism
Research, the most articles on health tourism were written in 2017, and the articles with two
authors were in the majority. The research is limited in terms of time, subject, years and
impact factors. Similar studies to be conducted in the future can be expanded with parameters
such as research approaches, citation count, data collection methods, sample group, and more
specific articles on health tourism for example accessible tourism.

Keywords: Health tourism, bibliometric analysis, international.
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Kayseri’nin “Unesco Gastronomi Kenti” Olabilirligine ve Gastronomi
Turizmine Dair Paydas Goriisleri

Osman OZER
Ogr. Gor., Nevsehir Haci Bektas Veli Universitesi, Urgiip Sebahat ve Erol Toks6z Meslek
Yiiksekokulu, Otel, Lokanta ve ikram Hizmetleri Boliimii, Ascilik Pr., Nevsehir, Tiirkiye, osman-
ozer@hotmail.co.uk

Ozet

Arastirmada Kayseri sehrinin Unesco Gastronomi Kenti olabilirligi ve kente muhtemel
katkisina ile gastronomi turizmine iliskin paydas goriisleri incelenmistir. Kayseri’de turizm
konusunda faaliyet gosteren kamu kurumlari, akademi, sivil toplum kuruluslar1 ve 6zel sektor
temsilcilerinin katilimi ile toplam 21 kisi ile yliz yiize goriisme saglanmistir (Giirbiiz vd,
2017: 124). Gorlisme yonteminde kullanilan miilakat sorular1 6nceki calismalardan
uyarlanarak ve alaninda uzman akademisyen goriislerine bagvurularak hazirlanan 16 soruya
verilen cevaplar ile goriis ve bilgilerin toplanmas: gerceklestirilmistir. Yapilan goriigmeler
sonucunda Kayseri yoresel mutfaginin zenginligi vurgulamig ve bunun turizm
cesitlendirilmesi i¢in Onemi katilimcilar tarafindan fikir birligi ile belirtilmistir. Unesco
Yaratici Sehirler Ag1 hakkinda o6zellikle kamu c¢alisanlarinin detayli bilgi sahibi oldugu,
Kayseri’de gastronomi turizmi konusundaki ¢aligmalarin genis kapsamli ve planli bir sekilde
genele yayilmaya calisildigina ulasilmistir. Ayrica g¢alismalart yonlendirme konusunda
Kayseri Biiyliksehir Belediyesinin basinda uzman bir yoneticinin bulundugu uzman ekiple
calistig1 bilgilerine ulagilmigtir. Kayseri’nin aga iiye olabilmesi ile ya da farkli desteklemeler
ile kamusal, 6zel ve bireysel gosterilecek ¢abalarla beraber gastronomi turizminde kisa stirede
ilerleme saglanma potansiyelinin olduguna ulasilmistir. Sonug¢ olarak bu siireci uzman bir
ekiple yliriitmenin Kayseri’nin aga dahil olma stirecini hizlandiracag: ve kisa bir siire i¢erinde
Gaziantep, Hatay ve Afyonkarahisar gibi gastronomi kenti olabilecegi ihtimalin daha agir
bastig1 sonucuna varilmistir.

Anahtar kelimeler: Gastronomi, Unesco, yaratici sehirler agi, Kayseri, gastrokayseri.
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Stakeholder Opinions on Kayseri's Possibility as a **Unesco
Gastronomy City" and Gastronomy Tourism

Abstract

In the research, the possibility of the city of Kayseri as a Unesco Gastronomy City and its
possible contribution to the city and stakeholder views on gastronomy tourism were
examined. A total of 21 people were interviewed face-to-face with the participation of public
institutions, academia, non-governmental organizations and private sector representatives
operating in the field of tourism in Kayseri (Giirbiiz et al., 2017: 124). The interview
questions used in the interview method were adapted from previous studies and the answers
given to 16 questions prepared by consulting the opinions of experts in the field, and opinions
and information were collected. As a result of the interviews, Kayseri emphasized the
richness of its local cuisine and its importance for tourism diversification was unanimously
stated by the participants. It has been reached that especially public employees have detailed
information about the Unesco Creative Cities Network, and that the studies on gastronomy
tourism in Kayseri are tried to be spread in a comprehensive and planned way. In addition, it
has been learned that Kayseri Metropolitan Municipality works with an expert team, which
has an expert manager at the head of the works. It has been reached that there is a potential to
make progress in gastronomy tourism in a short time, with Kayseri's membership in the
network, or with different supports and public, private and individual efforts. As a result, it
has been concluded that carrying out this process with an expert team will speed up the
process of Kayseri's inclusion in the network and the possibility that it will become a
gastronomic city such as Gaziantep, Hatay and Afyonkarahisar in a short time outweighs.

Keywords: Gastronomy, Unesco, creative cities network, Kayseri, gastrokayseri.
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Erzurum Ilinin Gastronomi Turizmi Acisindan Potansiyelinin
Degerlendirilmesi

Aysegiil DASDEMIR
Dr. Ogrencisi, Necmettin Erbakan Universitesi, Sosyal Bilimler Enstitiisii, Gastronomi ve Mutfak
Sanatlar1 Anabilim Dali, Van, Tiirkiye, d.ayysegul@gmail.com
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Bolimi, Konya, Tiirkiye, abmadenci@gmail.com
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Dog. Dr., Necmettin Erbakan Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar1
Bolimi, Konya, Tiirkiye, yeliz.ulusan@gmail.com

Ozet

Gastronomi turizmi alternatif bir turizm ¢esididir. Alternatif turizm gesitleri kirsal kesimde
bulunan destinasyonlarin turizm aktiviteleri icerisinde yer almasini saglamaktadir. Sehirler
acisindan ilgi ¢ekici olan gastronomi turizmi bazi bolgelere seyahat etmek amaciyla motive
edici bir unsur niteligi tagimaktadir. Bu baglamda bir sehre yonelik gastronomi turizmi
potansiyelinin degerlendirilmesi 6nem tagimaktadir. Kis turizmi koridorunda yer alan
Erzurum ili birgok zenginlige ev sahipligi yapmaktadir. Ipek yolu gecis giizergahinda yer
almis ayrica glinlimiize kadar farkli medeniyetlere ev sahipligi yapmistir. Erzurum iline ait
bircok yerel yemek mevcuttur, bunlardan en fazla bilineni ise Cag Kebabi’dir. Erzurum ili
yerel mutfak bazinda potansiyel barindirmasina ragmen gastronomi turizmine yonelik
girigimleri yeterli sevide degildir. Calismada Erzurum ilinin gastronomi turizmi potansiyelini
belirlemek amaciyla ikincil verilerden yararlanilmigtir. Yapilan degerlendirmeler ile sehrin
gastronomik {riinlerinin ve sehre ait yerel iirlinlerin sayica fazla oldugu ayrica ozellikle
hayvansal kaynakli gidalarin yer aldig1 gozlemlenmistir.

Anahtar kelimeler: Gastronomi turizmi, mutfak kiiltiirti, turizm potansiyeli, Erzurum.
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Evaluation of the Potential of Erzurum in Terms of Gastronomy Tourism
Abstract

Gastronomy tourism is an alternative type of tourism. Alternative tourism types allow it to be
included in tourism activities in rural destinations. Gastronomy tourism, which is interesting
for cities, is a motivating factor for traveling to some regions. In this context, it is important to
evaluate the gastronomy tourism potential of a city. Located in the winter tourism corridor,
Erzurum province is home to many riches. Located on the Silk Road transit route n addition,
it has hosted different civilizations until today. There are many local dishes of Erzurum
province, the most well-known of them is Cag Kebab. Although Erzurum has potential in
terms of local cuisine, its initiatives for gastronomy tourism are not at a sufficient level. In the
study, secondary data was used to determine the gastronomic tourism potential of Erzurum
province. With the evaluations, it has been observed that the gastronomic products of the city
and the local products of the city are more in number, and especially the foods of animal
origin.

Keywords: Gastronomy tourism, culinary culture, tourism potential, Erzurum.
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Y Kusagimin Seyahat Belirlerken Elde Ettigi Bilginin Onemi

~ Ekrem ORAC ‘
Uzman, Selguk Universitesi, Turizm Isletmeciligi Boliimii, Turizm Isletmeciligi Anabilim Dals,
Konya, Tirkiye, eorac@selcuk.edu.tr

Mehmet SAGIR
Dog. Dr., Selguk Universitesi, Turizm Fakiiltesi Seyahat Isletmeciligi ve Turizm Rehberligi Boliimii,
Konya, Tiirkiye, msagir@selcuk.edu.tr

Ozet

Her kusagin kendine has ozellikleri, temel degerleri ve tutumlari, gliglii ve zayif yonleri
vardir. Kusaklar1 anlamak, toplumdaki degisikliklerin insanlari nasil etkiledigini anlamak
anlamina gelir. Her gecen giin giderek daha hizli degisen diinyada bu anlayisa ayak uydurmak
gerektirmektedir. Kusak kavramlar ile insanlar1 siniflandirmak, birbirinden ayirmanin aksine
geemis deneyimlerin algilart nasil etkiledigini fark ederek daha yetkin ve bilingli bir halde
etkilesim kurabilmek amaciyla yapilmaktadir. Toplumda yasanan degisikliklere bagli olarak
isletmelerin de varliklarini siirdiirebilmeleri ve rekabet edebilmeleri i¢in yenilik 6nemli bir
paradigma haline gelmistir. Yeni bir fikir ile yeni bir hizmetin sunulmasindaki inovasyonun
merkezinde kusaklar yer almaktadir. Kugsaklarin tutum ve davranislari, isletmeler agisindan da
incelenmesi gereken bir alandir. Bu bakis agisiyla yapilan ¢alismada, kusaklarin birbirinden
farkli 6zellikler tasimasi anlayisindan yola c¢ikilarak hazirlanmistir. Arastirma, 1980-1999
yillart arasinda dogmus olan iiyelerden olusan ve literatiirde Y kusagi olarak tanimlanan bu
kusagin diger kusaklardan farkli olan kirilma noktalarin1 ve bu kusagin seyahate ¢ikmadan
once yaptiklar1 her tiirlii arastirmayr konu edinmektedir. Calismada, nicel arastirma
yontemlerinden olan yiiz yiize anket tekniginden yararlanilmis ve Ornekleme yontemi
uygulanarak yapilan bu ¢alismadan elde edilen veriler SPSS 15 ve AMOS 22 paket programi
ile analiz edilmistir. Bir¢ok aragtirma ile literatiirde varligi dogrulanmis olan bu calisma,
literatiirle uyumlu sonuglar ortaya ¢ikarmistir. Aragtirma sonucunda, Y kusaginin demografik
ozelliklerinin seyahat tercihleri hakkinda yaptiklar1 arastirmalara etki ettigi goriilmistiir. Bu
kusak, seyahat etmeden Once seyahat yeri i¢in arastirdigi her tiirlii bilgiyi genellikle birgok
iletisim aracin1 kullanarak elde etmistir. Elde edilen bilgilerin ise seyahat tercihlerini
belirlemede 6nemli bir unsur oldugu sonucuna varilmistir. Bu kapsamda isletmelerin Y kusagi
turistlerinin taleplerine uygun sekilde stratejiler gelistirmesinin iilke turizmini olumlu yonde
etkileyecegi diistinlilmektedir.

Anahtar kelimeler: Bilgi alma ihtiyaci, Seyahat tercihi, Y kusagi.
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The Importance of Knowledge Acquired By Generation Y While Traveling
Abstract

Each generation has its own characteristics, core values and attitudes, strengths and
weaknesses. Understanding generations means understanding how changes in society affect
people. Classifying people with the concept of generation is done in order to be able to
interact more competently and consciously by noticing how past experiences affect
perceptions, as opposed to separating them from each other. Depending on the changes in
society, innovation has become an important paradigm for businesses to survive and compete.
Generations are at the center of innovation in the delivery of a new service with a new idea.
For this reason, the attitudes and behaviors of generations are an area that should be examined
in terms of businesses. This study has been prepared on the basis of the understanding of
generations and the fact that these generations have different characteristics from each other.
The research deals with the breaking points of this generation, which is defined as the Y
generation in the literature, which consists of members born between 1980-1999, and all
kinds of research that this generation does before they travel. In the study, face-to-face survey
technique, which is one of the quantitative research methods, was used and the data obtained
from this study, which was carried out by applying the sampling method, were analyzed using
the SPSS 15 and AMOS 22 programs. This study, whose existence has been confirmed in the
literature by many studies, has produced results that are compatible with the literature. As a
result of the research, it has been seen that the demographic characteristics of the Y
generation have an effect on the research they have done about their travel preferences. His
generation has obtained all kinds of information about the place of travel by using
communication tools before traveling. It was concluded that the obtained information is
important in determining travel preferences. In this context, it is thought that the development
of strategies by businesses in accordance with the demands of Y generation tourists will
positively affect our country's tourism.

Keywords: Need for information, travel preference, generation Y.
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A Research on Personnel Hygiene Awareness and Practice Levels of
Employers in the Baklava Production Process

Ibrahim CEKIC
Lecturer Dr., Kilis 7 Aralik University, Tourism Vocational School, ibrahimcekic@hotmail.com

Fiigen DURLU OZKAYA
Prof. Dr. Ankara Hac1 Bayram Veli University, Faculty of Tourism, fdozkaya@hbv.edu.tr

Abstract

One of the essential responsibilities of food and beverage businesses is to supply consumers
with safe food that does not pose any health hazards. Safe food supply is only possible by
planning a number of elements related to raw material supply, production and consumption
(the establishment of food safety management systems, taking measures regarding food and
personnel hygiene and personnel training, etc.) within the scope of the relevant legislation.
This study has been carried out to determine the awareness and practice levels of the
personnel employed in the production process of Gaziantep baklava. In the study, survey
technique was used as the data collection method. In this context, a questionnaire was applied
to 175 production personnel employed in the corporate baklava enterprises in Gaziantep. First
of all, through the forms, a statistical evaluation was made in order to determine the
demographic characteristics of the participants using the data obtained and the mean and
standard deviation values of the questionnaire statements were presented. Subsequent to this
process, t and ANOVA tests were used with the purpose of determining whether the
awareness and practice levels of the participants in terms of personnel hygiene differed
according to demographic variables. What’s more, in order to determine the relationship
between the awareness of personnel hygiene and the level of practice of the people employed
in the baklava production process regression analysis was applied. As a result of the analyses
carried out, it has been determined that the awareness levels of the participants differ
according to gender, age, educational status and working time variables and the practice levels
differ according to the working time variable. In addition to these, it has been found in the
study that the awareness of the participants regarding personnel hygiene has a positive and
significant effect on their practice levels (0.312; p = 0.000).

Keywords: Gaziantep, baklava, hygiene, personnel hygiene.
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Agro Turizm Kapsaminda Bagcilik Turizmi
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Ogr. Gér. Dr., Ondokuz May1s Universitesi, Otel, Lokanta ve Ikram Hizmetleri Boliimii, Samsun,
Tiirkiye, olcay.yapici@omu.edu.tr

Ozet

Yerel halk tarafindan g¢evreye zarar vermeden yapilan tarimsal uygulamalara turistlerin
katilmas1 ile birlikte agro turizm ortaya ¢ikmaktadir. Agro turizm kapsaminda yeni
egilimlerden bir tanesi de bagcilik turizmi olabilir. Bagcilik ile ilgili faaliyetlere dayanarak
olusan bagcilik turizmi hem dogal ve kiiltiirel unsurlar1 biinyesinde barindirmakta hem de
gastronomi turizmi agisindan deger olusturmaktadir. Diinyada bagciliga iligkin faaliyetlerde
ozellikle kuru {iziim iiretiminde ve ihracatinda 6n siralarda yer alan Tiirkiye sahip oldugu
cografi glizellikler, kiiltiirel degerler ile birlikte bagcilik turizmi konusunda lider iilkelerden
bir olma potansiyeline sahiptir. Calismada tilkemizde gerceklestirilen bagcilik faaliyetlerinin
agro turizm kapsaminda degerlendirilmesine yonelik bir inceleme yapilmistir. Diinya
genelinde bagcilik faaliyetleri ve turizmi konusunda iyi ve ornek ¢aligmalar yapan tlkelerin
faaliyetleri g6z Oniinde bulundurularak Tiirkiye’nin bagcilik turizmi potansiyeli ortaya
konulmas1 hedeflenmistir. Calisma, agro turizm faaliyetleri gelistirme amacinda olan ve
bunlarin gerceklesmesi icin gerekli olan isbirligi paydaslarina yol gdsterici bilgiler sunmasi
bakimindan 6nem tagimaktadir. Bununla birlikte iilkemizde bagcilik ile ugrasan yerel halkin
yeni bir pazara girerek ekonomik kazang elde etmelerine destek saglayacaktir. Arastirmanin,
bagcilik turizmi konusunda alan yazina katki saglamasi da dngoriilmektedir.

Anahtar kelimeler: Agro turizm, bagcilik turizmi, tarim turizmi.
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Viticulture Tourism Within the Scope of Agro Tourism
Abstract

Agro tourism emerges with the participation of tourists in agricultural practices without
harming the environment. Viticulture tourism may be one of the new trends in agro tourism.
Within the scope of viticulture tourism, which is based on activities related to viticulture, not
only gastronomy but also nature and cultural elements are included. Located at the forefront
in the ranking of viticulture and grape production in the world, Turkey has been the
geographical and cultural attractions that can integrate so viticulture is among the countries
that may arise in other wine-growing tourism. With this study, it is aimed to examine the
execution activities in our country when agro tourism is examined. It has been tried to reveal
the wine growing tourism potential of our country. It is important that the study provides
guiding information to the cooperation stakeholders who aim to develop agro tourism and are
necessary for its realization. In addition, it helps the local people who are engaged in
viticulture in our country to gain economic gain by entering a new market. It is also predicted
that the research will contribute to the literature on viticulture tourism.

Keywords: Agro tourism, viticulture tourism, tourism, agricultural tourism.
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Gecis Donemlerinde Mutfak Kiiltiirii ve Yoresel Mutfak Uygulamalari: Ege
Bolgesi’nde Nitel Calisma
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Ozet

Insan hayatiin dogal bir siireci olan dogum, evlenme ve dliim gibi durumlar1 i¢ine alan gegis
donemleri, hem sevincin hem acinin hem de heyecanin paylasildigr 6zel giinlerdir. Anadolu
orf ve adetlerinde, bu tarz 6zel giinlerde duygularin paylasilmasi adina insanlar bir arada
bulunmakta bu durum toplu yemek olgusunu olusturmaktadir. Giiniimiizde birgok gelenek,
gorenek ve uygulamalar unutulmaya baslamis; mutfak kiiltiirii ve yoresel mutfak
uygulamalari da bu durumdan ayni sekilde etkilenmistir. Bir milletin milli kimligi olan
kiiltiiriin unutulmaya baslamasi; toplumlarin yozlagsmasina, milli kimliklerinin yaninda milli
birliklerinin de kaybolmasina neden olmaktadir. Bu ¢alismada; Ege bolgesinde yer alan
Afyonkarahisar, Usak, Izmir, Manisa, Mugla, Aydm, Denizli ve Kiitahya illerinde gecis
donemlerindeki mutfak kiiltiiriiniin ve yoresel mutfak uygulamalarinin tespit edilerek yeniden
giin yiiziine c¢ikarilmasi, toplumda uygulanmalarinin yayginlastirilmasi igin tanitiminin
yapilmas1 ve yazili kaynak haline getirilerek gelecek nesillere aktarilmasi amaglanmaktadir.
Bu ama¢ dogrultusunda calismada, nitel arastirma yontemlerinden yiiz yiize goriisme teknigi
kullanilmis, arastirmaci tarafindan hazirlanan yari yapilandirilmis goriisme formu her ilden
arastirmaya katilmayr kabul eden 15 kisi olmak iizere sekiz ilde toplam 120 kisiye
uygulanmistir. Yapilan goriismeler esnasinda edinilen bilgiler, kaynak Kkisilerin izinleri
dahilinde ses kayit cihazi kullanilarak kayit altina alinmis ve goriisme bitiminde yaziya
dontistirilmiistiir. Elde edilen verilerin tematik analizinde ise MAXQDA Analytichs Pro
2018 nitel veri istatistik programi kullanilmistir. Calisma sonucunda, aragtirma kapsamina
alinan illerin gegis donemlerinde yoresel mutfak kiiltiiriine ait bircok gelenegin kadinlarin is
hayatinda yer almaya baglamasi, toplumda yoresel mutfak konusundaki bilgi ve tutumlarin
degismesi gibi ¢esitli nedenlerle biiyiilk oranda uygulanmadigi ya da kismen uygulandigi;
yoresel mutfak kiiltiirline ait yemekler yerine hazirlamasi ve servisi daha pratik yiyecek ve
iceceklerin tercih edildigi tespit edilmistir. Giderek azalan bu uygulamalarin unutulmamasi ve
gelecek nesillere aktarilmasinin saglanabilmesi igin arastirilarak kayit altina alinmasi, gegis
donemlerinde yoresel mutfak uygulamalarinin siirdiiriilebilirliginin saglanmasinda ilgili
kuruluglarin tesvik edici konumda olmalar kiiltiirel degerlerimiz agisindan biiyiik 6nem arz
etmektedir.

Anahtar kelimeler: Ege bolgesi, gastronomi, gegis donemleri, mutfak kiiltiirii, yoresel
mutfak.
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Cuisine Culture and Local Cuisine Practices in Transitional Periods:
Qualitative Study in The Aegean Region

Abstract

Transition periods, which include situations such as birth, marriage and death, which are a
natural process of human life, are special days when both joy, pain and excitement are shared.
In Anatolian customs and traditions, people come together in order to share feelings on such
special days, and this situation creates the phenomenon of collective food. Today, many
traditions, customs and practices have begun to be forgotten; culinary culture and local
cuisine practices were also affected by this situation. The disappearance of culture, which is
the national identity of a nation; It causes the degeneration of societies and the loss of their
national unity as well as their national identities. In this study; In the provinces of
Afyonkarahisar, Usak, Izmir, Manisa, Mugla, Aydm, Denizli and Kiitahya located in the
Aegean region, it is aimed to identify and bring to light the culinary culture and local cuisine
practices in the transition periods, to promote them in order to spread their applications in the
society, and to transfer them to future generations by making them a written source. . For this
purpose, face-to-face interview technique, one of the qualitative research methods, was used
in the study, and the semi-structured interview form prepared by the researcher was applied to
a total of 120 people in eight provinces, 15 of whom agreed to participate in the research from
each province. The information obtained during the interviews was recorded using a voice
recorder with the permission of the source persons and converted into text at the end of the
interview. In the thematic analysis of the data obtained, MAXQDA Analytichs Pro 2018
qualitative data statistics program was used. As a result of the study, it has been determined
that many traditions of the local cuisine culture in the transition periods of the provinces
included in the research are not applied or partially applied for various reasons such as the
fact that women have started to take part in business life, and the knowledge and attitudes of
the society about local cuisine have changed; It has been determined that more practical food
and drinks are preferred to prepare and serve instead of dishes belonging to the local cuisine
culture. 1t is of great importance for our cultural values that these practices, which are
gradually decreasing, are investigated and recorded in order to ensure that they are not
forgotten and transferred to future generations, and that the relevant institutions are in an
encouraging position in ensuring the sustainability of local cuisine practices in the transitional
periods.

Keywords: Aegean region, gastronomy, transition periods, culinary culture, local cuisine.
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Ozet

Her gegen giin 6nemi daha ¢ok artan turizm sektori {ilkeler i¢in 6nemli bir ekonomik kaynak
olarak nitelendirilmektedir. Son donemlerde turistlerin degisen beklentileri ve istekleri
dogrultusunda alternatif turizm alanlar1 daha ¢ok 6nem arz etmektedir. Bu dogrultuda turizm
triinlerinin devamlilifl, insanlarin ihtiyaglar1 ile beklentilerinde yasanan deg8isim ve
stirdiiriilebilir turizm i¢in bir {ilkenin veya bir sehrin kimligini yansitan bir ¢ok alternatif
turizm tiirli ortaya ¢ikmaya baglamistir. Bu nedenle insanlar, kitle turizmi yerine, daha ¢ok
doga ile i¢ ice olabilecekleri, yil boyunca devam eden yogun is tempolarindan ve kalabalik
kentlerden uzaklagma istekleri dogrultusunda doga turizmine yonlenmis ve bu baglamda
insanlarin kitle turizm yerine kirsal turizme ilgi ve taleplerinde artig goriilmiistiir. Son
dénemde diinyay1 etkisi altna alan COVID 19 salgim da bu siireci hizlandirmistir. Doga
merkezli olan kirsal turizm igerisinde bir ¢ok farkli alternatif turizm tiirii yer almaktadir.
Bunlarin igerisinde son donemlerin yiikselen turizm tiirii olan astro-turizm de kirsal turizm
olarak degerlendirilmektedir. Son yillarda diinya genelinde uzay arastirmalarinda ve
calismalarinda yasanilan gelismeler insanlarin uzaya olan merakini artirmig ve bu baglamda
insanlarin astronomi konularina, calismalarina ve faaliyetlerine ilgileri artmistir. Bu ¢alismada
alternatif turizm agisindan farkli destinasyon alanlarina sahip olan Konya ilinin astro-turizm
potansiyelinin belirlenmesi amaglanmaktadir. Calismada astro-turizm kavramsal olarak
aciklanmis ve astro-turizm sartlar1 ele alinmistir. Bu calismada diinyadaki ve Tiirkiye’deki
astro-turizm faaliyetleri ele alinarak diinya genelinde belirlenen karanlik gokyiizli parklari
aktarilmigtir. Ayrica 11k kirliligi haritasi i¢in Bortle Karanlik Gokyiizii 6lgegi kullanilarak
Konya ili i¢in uygun bolgeler belirlenmistir. Calisma sonucunda Konya ilinin 6zellikle tarihi
ve kiiltiirel alanlarinda ve milli koruma alanlarinda yapilacak astro-turizm faaliyetleri ile
bolgenin tanitimi ve turizm potansiyelinin artacagi ongoriilmiistiir. Aragtirma sonucu 6zellikle
Tiirkiye’de yapilan astro-turizm faaliyetlerinin yetersiz ve kisitli oldugu sonucuna ulagilmistir.
Ayrica Konya ilinde astro-turizm faaliyetlerinin uygulanabilecegi potansiyel mekanlar
belirlenerek onerilerde bulunulmustur.

Anahtar kelimeler: Turizm, alternatif turizm, kirsal turizm, astro-turizm, Konya.
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Astro-Tourism in the Scope of Sustainable Tourism and Astro-Tourism
Potential of Konya Province

Abstract

The tourism sector, whose importance is increasing day by day, is considered as an important
economic resource for countries. In recent years, alternative tourism areas have become more
important in line with the changing expectations and demands of tourists. In this direction,
many alternative tourism types that reflect the identity of a country or a city have begun to
emerge for the continuity of tourism products, the change in human needs and expectations
and sustainable tourism. For this reason, people's desire to be more intertwined with nature
instead of mass tourism, their busy business life throughout the year and their desire to get
away from crowded cities have led people to nature tourism, and in this direction, people's
interest and demands for rural tourism instead of mass tourism have increased. The recent
pandemic has also accelerated this process. There are many different types of alternative
tourism within nature-centered rural tourism. Among these, asto-tourism, which is the rising
tourism type of recent times, is also considered as rural tourism. In recent years,
developments in space exploration and studies around the world have increased people's
interest in space, and in this context, people's interest in astronomy subjects, studies and
activities has increased. In this study, it is aimed to determine the astro-tourism potential of
Konya, which has different destination areas in terms of alternative tourism. In the study,
astro-tourism is explained conceptually and the conditions of astro-tourism are discussed. In
this study, astro-tourism activities in the world and in Turkey were discussed and dark sky
parks determined around the world were transferred. In addition, suitable regions for Konya
were determined by using the Bortle Dark Sky scale for the light pollution map. As a result of
the study, it is predicted that the promotion and tourism potential of the region will increase
with the astro-tourism activities to be carried out especially in the historical and cultural areas
and national protection areas of Konya. As a result of the research, it was concluded that the
asto-tourism activities especially in Turkey are insufficient and limited. In addition, potential
places where astro-tourism activities can be applied in Konya were determined and
suggestions were made.

Keywords: Tourism, alternative tourism, rural tourism, astro-tourism, Konya.
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Hidroterapi Calisanlarimin COVID-19 Algilarinin is Motivasyonlarina
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Ozet

COVID-19 pandemisi ilk olarak Aralik 2019'da Cin'de ortaya ¢ikmustir. Diinya Saglik Orgiitii
yeni COVID-19 viriisiinii, Mart 2020'de pandemik bir hastalik olarak ilan etmistir. COVID-19
sosyal mesafe Onlemleri, belirsizlik, risk algisi, izolasyon gibi uygulamalari nedeniyle
bireylerarasi iligkileri derinden etkilemistir. Bu durum bireyleri strese, yalnizliga, depresyona,
zihinsel bozukluklara, saglik tehlikelerine ve motivasyonlarinin her alanda diismesine neden
olmaktadir. Is motivasyonu, ihtiyaglar1 karsilama veya belirlenen hedeflere ulasmak igin
bireylerin harekete ge¢mesine neden olan istek olarak ifade edilmektedir. COVID-19’un
ortaya c¢ikmasi ile yayilimi azaltmak icin isyerlerinin kapatilmasi, bireylerarasi mesafenin
korunmasi, enfekte bireylerin izole edilmesi ve evden calisma gibi pek ¢ok uygulama
yapilmaktadir. Bu durum isletmeler i¢in ¢alisan motivasyonunun nasil korunacagi konusunda
biiyiikk bir zorluga neden olmaktadir. COVID-19 kaygi diizeyinin, ¢alisan motivasyonunu
olumsuz etkileyecegi ve ortaya c¢ikan olumsuz duygu diizeyinin etkisi ile c¢alisan
performansinin siirdiiriilmesinin zorlasacagi belirtilmektedir. Bu c¢alismanin temel amaci,
hidroterapi ¢alisanlarmin  COVID-19 algilarinin is motivasyonlarma etkisini ortaya
koymaktir. Aragtirmanin uygulama alani olarak Antalya’da hidroterapi uygulamas: yapilan
SPA isletmeleri ve hidroterapi merkezleri secilmistir. Bu amag¢ dogrultusunda 213 katilimciya
ulasilmistir. Veri toplamak igin COVID-19 Algist Olgegi ve Is Motivasyonu Olgegi
kullanilmistir. Anket formu ile elde edilen veriler SPSS istatistiksel veri analizi paket
programut ile analiz edilmis ve yorumlanmistir. Veri analizinde tanimlayici istatistiklerin yam
sira parametrik testler t test ve ANOVA, korelasyon ve regresyon analizleri uygulanmistir.
Veri analizi sonucunda, ¢alisanlarin COVID-19 algilarinda kisisel verilerine gére herhangi bir
farkliliga rastlanmamistir. Calisanlarin i motivasyonlarinda ise yasa, cinsiyete, egitim
durumlarina gore farklilik olusmazken, medeni durumlarina, ayni kurumdaki ¢alisma yillarina
ve sektordeki ¢aligma yillarina gore farklilik olusmustur. Elde edilen verilerin ilgili literatiire
katki saglayacagi diistiniilmektedir.

Anahtar kelimeler: COVID-19, hidroterapi, is motivasyonu.
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The Effect of COVID-19 Perceptions of Hydrotherapy Workers on Work
Motivation

Abstract

The COVID-19 pandemic first emerged in China in December 2019. The World Health
Organization declared the new COVID-19 virus a pandemic disease in March 2020. COVID-
19 has deeply affected interpersonal relations due to its practices such as social distance
measures, uncertainty, risk perception and isolation. This situation causes individuals to
stress, loneliness, depression, mental disorders, health hazards and decrease their motivation
in all areas. Work motivation is expressed as the desire that causes individuals to take action
to meet the needs or achieve the determined goals. With the emergence of COVID-19, many
practices such as closure of workplaces, maintaining interpersonal distance, isolating infected
individuals and working from home are carried out to reduce the spread. This situation causes
a great challenge for businesses on how to maintain employee motivation. It is stated that the
level of COVID-19 anxiety will negatively affect employee motivation and it will be difficult
to maintain employee performance with the effect of the negative emotion level that emerges.
The main purpose of this study is to reveal the effect of COVID-19 perceptions of
hydrotherapy workers on their work motivation. As the application area of the research, SPA
businesses and hydrotherapy centers where hydrotherapy is applied in Antalya were selected.

For this purpose, 213 participants were reached. COVID-19 Perception Scale and Job
Motivation Scale were used to collect data. The data obtained with the questionnaire form
were analyzed and interpreted with the SPSS statistical data analysis package program. In
addition to descriptive statistics, parametric tests, t-test and ANOVA, correlation and
regression analyzes were used in data analysis. As a result of data analysis, no difference was
found in employees' perceptions of COVID-19 according to their personal data. While there
was no difference in the work motivation of the employees according to age, gender,
educational status, there was a difference according to their marital status, working years in
the same institution and working years in the sector. It is thought that the data obtained will
contribute to the relevant literature.

Keywords: COVID-19, hydrotherapy, work motivation.
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Ozet

Giin gectikge hizla gelisen teknoloji her sektor gibi turizm sektoriinii de yakindan
etkilemektedir. Diinyada ¢esitli turizm aktivitelerinin ve yeni turizm trendlerinin ortaya ¢iktig1
diistintildiiglinde turizme katilan bireylerin de ilgi alanlarmin degistigi gézlenmektedir. Bu
kapsamda turistler tarafindan en ¢ok dikkat ¢ceken turizm aktivitelerinden birinin “Elektronik
Spor” (e-spor) oldugunu sdylemek miimkiin goriilmektedir. Bu baglamda aragtirmanin amact
e-sporun turizm alaninda yapilmis akademik arastirmalarini inceleyerek e-spor turizmi
kavraminin netlik kazanmasini saglamak ve e-sporun turizm alaninda hangi 6zellikleriyle 6n
plana ¢iktigin1 ortaya koymaktir. Yontem olarak ikincil veriler kapsaminda yerli ve yabanci
literatiir taramast ve evrensel e-spor verilerinden faydalanilmistir.  Arastirmalar
degerlendirildiginde genellikle e-spor turistlerinin motivasyonlarina, algilarina ve gelme
niyetlendiklerine odaklanildigi, e-sporun yeni bir turizm {riinii olarak kabul edildigi,
destinasyon ve bolge markasina katkilar sagladigi goriilmiis olup, e-spor turistlerinin
deneyimlerinin heniiz arastirllmamis olmasi goéze carpmaktadir. Bu sayede arastirmanin
gelecekte e-spor turizmi adi altinda yapilacak olan diger akademik g¢alismalara yon vererek
kisitli olan ilgili alan yazina katki saglamasi beklenmektedir.

Anahtar kelimeler: Elektronik spor, e-spor turizmi, turist deneyimi.
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Literature Review on E-Sports Tourism
Abstract

The technology, which is developing rapidly day by day, closely affects the tourism sector as
well as every sector. Considering the emergence of various tourism activities and new tourism
trends in the world, it is observed that the interests of individuals participating in tourism have
also changed. In this context, it is possible to say that one of the tourism activities that attract
the most attention by tourists is "Electronic Sports™ (e-sports). In this context, the aim of the
research is to examine the academic researches of e-sports in the field of tourism, to clarify
the concept of e-sports tourism and to reveal the features of e-sports in the field of tourism. As
a method, literature review and universal e-sports data were used within the scope of
secondary data. When the researches are evaluated, it has been seen that the motivations,
perceptions and intentions of e-sports tourists are generally focused on, e-sports is accepted as
a new tourism product, it contributes to the destination and regional brand, and it is striking
that the experiences of e-sports tourists have not been researched yet. In this way, it is
expected that the research will contribute to the limited related literature by directing other
academic studies to be carried out under the name of e-sports tourism in the future.

Keywords: Electronic sport, e-sport tourism tourist experience.
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Afyonkarahisar’da Otel Isletmeleri Restoranlarinda Cografi isaretli
Yoresel Yemeklerin Kullanimi

Aybuke CEYHUN SEZGIN

Dog. Dr., Ankara Hac1 Bayram Veli Universitesi, Gastronomi ve Mutfak Sanatlar1, Ankara, Tiirkiye
aybuke.ceyhun@hbv.edu.tr

Esna METE

Ogr. Gér., Afyon Kocatepe Universitesi, Gastronomi ve Mutfak Sanatlar1, Afyonkarahisar, Tiirkiye
emete@aku.edu.tr

Ozet

Bircok bolgede yapimi gelenek haline gelen ve yoreye has ozellikleri yansitan yoresel
yemekler, bir ¢ekicilik unsuru olmakla birlikte kiiltiirel kimligin tanitiminda 6nemli bir yere
sahiptir. Bu nedenle yoresel yemeklerin 6ziiniin korunarak gelecek kusaklara bozulmadan
aktarilabilmesi amaciyla cografi isaret uygulamalar1 kullanilmaktadir. Yoreye 6zgii kokene
sahip ve cografi isaret ile tescil alan yemekler ayrica gastronomik destinasyon imajini
giiglendirerek bolgesel turizm gelisiminde etkili olmaktadir. Ozellikle cografi isaretli yoresel
yemeklerin otel isletmelerinin meniilerinde yer almasi bdlgeye turistik ¢ekicilik agisindan
katki saglamaktadir. Bu ¢aligmada, Afyonkarahisar’da otel igletmeleri restoran meniilerinde
cografi isaretli yemeklerin kullanim diizeylerinin belirlenmesi amaglanmistir. Doguyu batiya,
kuzeyi giineye baglayan Anadolu’nun bat1 bolgesinde bir kavsak noktasi olmasi, tarihin en
eski donemlerinden itibaren bir¢ok medeniyete ev sahipligi yapmasi, tarihi ve kiiltiirel
degerlerin izlerini tasiyan bir cografyaya sahip olmasi ve UNESCO tarafindan gastronomi
sehri unvani almasi nedeniyle Afyonkarahisar yoresi calisma alani olarak secilmistir.
Caligmada Afyonkarahisar il merkezinde faaliyet gOsteren sekiz adet bes yildizli otel
isletmesinden 7 tanesinin restoran yetkilileri ile gdriisme yapilarak ve meniileri incelenerek
elde edilen bilgiler icerik analizi teknigi ile yorumlanmistir. Calisma sonucunda
Afyonkarahisar’da bulunan bes yildizli otel isletmeleri restoran meniilerinin ¢ogunda yoérenin
cografi isaret ile tescilli yemeklerinden Afyon Kebabi, Afyon Patlican Boregi ve
Afyonkarahisar Cullama Kofte nin yer aldig1 belirlenmistir. Yoresel yemekler bolgeyi ziyaret
eden yerli ve yabanci ziyaretgilere unutulmaz bir deneyim kazandirabilecegi i¢in yorelerin
tanitim ve turizm faaliyetlerine katki saglayarak degerini artirabilecektir. Bu ¢aligmada elde
edilen sonuglar ile yerel yonetimler ve yoredeki otel igletmelerine 6nerilerde bulunulmustur.

Anahtar kelimeler: Yoresel yemekler, Afyonkarahisar, cografi isaret.
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Use of Geographically Marked Local Dishes in Afyonkarahisar Hotel
Management Restaurants

Abstract

Local dishes, which have become a tradition in many regions and reflect the characteristics of
the region, have an important place in the promotion of cultural identity, as well as being an
element of attraction. For this reason, geographical indication applications are used in order to
preserve the essence of local dishes and transfer them to future generations without
deterioration. Dishes with regional origins and registered with geographical indications also
strengthen the image of a gastronomic destination and are effective in the development of
regional tourism. In particular, the inclusion of regional dishes with geographical indications
in the menus of hotel businesses contributes to the region's touristic appeal. In this study, it
was aimed to determine the usage levels of geographically marked dishes in restaurant menus
of hotel businesses in Afyonkarahisar. The Afyonkarahisar region is considered as a study
area because it is a crossroads in the western region of Anatolia, which connects the east to
the west and the north to the south, has hosted many civilizations since the earliest periods of
history, has a geography bearing the traces of historical and cultural values, and has been
awarded the title of gastronomy city by UNESCO. has been selected. In the study, the
information obtained by interviewing the restaurant officials and examining the menus of 7 of
the eight five-star hotels operating in the city center of Afyonkarahisar was interpreted with
the content analysis technique. As a result of the study, it was determined that Afyon Kebab,
Afyon Eggplant Pastry and Afyonkarahisar Cullama Meatballs, which are registered with the
geographical indication of the region, are included in most of the restaurant menus of the five-
star hotels in Afyonkarahisar. Since local dishes can bring an unforgettable experience to
local and foreign visitors visiting the region, they will increase the value of the regions by
contributing to the promotion and tourism activities. With the results obtained in this study,
suggestions were made to local governments and hotel businesses in the region.

Keywords: Local dishes, Afyonkarahisar, geographical indication.
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Pandemi Siirecinde Yeni Bir Egilim: Muhafazakar Villalar

o Cemil GUNDUZ
Dr. Ogr. Uyesi, Tokat Gaziosmanpaga Universitesi, Niksar MY O, Tokat, Tiirkiye,
cemil.gunduz@gop.edu.tr

Ozet

Turizm sektorii yapisi itibariyle bir¢ok degiskenden hizli bir sekilde etkilenebilmektedir. Bu
degiskenlerden biri de salgin hastaliklardir. Son yillarda tiim diinyay: etkisi altina alan ve
hemen hemen tiim sektorleri etkileyen bu salgin Covid-19 adiyla bilinmektedir. Turizm
sektorli pandeminin sonuglarindan en fazla etkilenen sektorlerden birisi olmustur. Pandemi
siirecinin baginda tamamen durma noktasina gelen turizm sektorii; as1 ve tedavi
yontemlerindeki geligsmelerle birlikte yeniden hareketlenmeye baglamistir. Bu siiregte
turistlerin konaklama tercihlerinde de biiyiik degisiklikler meydana gelmistir. Bu donemde
bireylerin sagliklarin1 korumak amaciyla kalabalik tesisler yerine daha korunakli ve izole
tesisleri tercih ettikleri goriilmiistiir. Bu baglamda en fazla tercih edilen tesis tiirlerinden birisi
de korunakli ve muhafazakar villa konseptleridir. Hala konaklama sektoriinlin amiral gemisi
oteller olsa da, bu tiir villalara olan talep azimsanmayacak kadar artmistir. Bu g¢alismada
Tiirkiye'nin en fazla tercih edilen online helal rezervasyon sitelerinden biri ele alinmustir.
Calismanin amaci heniiz yeni bir konsept olan muhafazakar villa turizmiyle ilgili temel bir
bakis agis1 kazandirmaktir. Bu ¢alismada nitel aragtirma yontemlerinden dokiiman incelemesi
yapilmustir. Calisma kapsaminda online seyahat acentasinin resmi internet sitesinde yer alan
167 adet muhafazakar villa incelenmistir. Bu villalara ait bilgiler kategorize edilerek tablolar
halinde sunulmugstur. Yapilan incelemede otellerin sunduklari iiriin ve hizmetlerden, fiziksel
yapilaria kadar bir¢ok konuda bilgiler sunulmustur. Bu ¢alismada en dikkat ¢ekici sonug ise
helal konseptli villalarin biiyiik 6l¢ekli otellerin sunabildikleri agik biife, helal gida, alkolsiiz
oda ve ibadet olanaklar1 gibi bir¢ok hizmet konusunda onlarla rekabet edebilecek donanima
sahip olmalaridir.

Anahtar kelimeler: Turizm, muhafazakar villa, helal turizm, Covid-19.
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A New Trend in the Pandemic Process: Conservative Villas
Abstract

The tourism sector can be rapidly affected by many variables due to its structure. One of these
variables is epidemic diseases. The Covid-19 epidemic has affected the whole world in recent
years and has affected almost all sectors. The tourism sector has also been one of the sectors
most affected by the consequences of the pandemic. The tourism sector, which came to a
complete standstill at the beginning of the pandemic process; It has been reactivated with the
developments in vaccine and treatment methods. In this process, there have been great
changes in the accommodation preferences of tourists. In this period, it was observed that
tourists preferred more sheltered and isolated facilities instead of crowded facilities in order to
protect their health. In this context, one of the most preferred facility types is sheltered and
conservative villa concepts. Although hotels are still the flagship of the hospitality industry,
the demand for such villas has increased considerably. In this study, one of Turkey's most
preferred online halal reservation sites is discussed. The aim of the study is to gain a basic
perspective on conservative villa tourism, which is still a new concept. In the study, document
analysis, which is one of the qualitative research methods, was carried out. In this study, 167
conservative villas on the official website of the online travel agency were examined. The
information about these villas has been categorized and presented in tables. In the study,
information is presented on many subjects from the products and services offered by the
hotels to their physical structures. The most striking result of this study is that halal concept
villas have the equipment to compete with large-scale hotels in terms of open buffet, halal
food, non-alcoholic rooms and prayer facilities.

Keywords: Tourism, conservative villa, halal tourism, Covid-109.
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Kirsal Turizmin Gelismesinde Bir Yaklasim: OYB Yasam Felsefesi

Cavit YAVUZ

Prof. Dr. Ordu Universitesi, Halkla iliskiler ve Tanitim Boliimii, Ordu, Tiirkiye,
yavuzcavit@hotmail.com

Ozet

Alternatif turizm ¢esitlerinden birisi ve diger turizm tiirlerinin tamamlayicisi niteliginde olan
kirsal turizm, kirsal yerlesim bolgelerindeki kiiltiirel, dogal ve tarihi zenginliklerin
degerlendirildigi ve o bodlgenin ekonomik-sosyal kalkinmasma katki saglayan bir turizm
cesididir. Kiiresellesmeyle birlikte gelisen yeni sartlar dogrultusunda turistik tiiketim
anlayislarinda degisim ve donilistimler yasanmistir. Bu degisimlerden birisi de geleneksel
deniz-giines-kum i¢lisiiniin olusturdugu tatil anlayis1 yerine dogayla hem hal olarak aktif bir
turizm anlayis1 olan kirsal turizm olmustur. insanlarin sehrin karmasasindan kurtulup daha
dogal ortamlarda tatillerini gecirme, farkli kiiltiir ve yasam sekillerini deneyimleme isteginin
kirsal turizm anlayisinin gelismesine onemli etkileri oldugu goriilmektedir. Bu minvalde
konumuz olan “OYB (Organize Yasam Bolgesi) Yasam Felsefesi” nin kirsal turizm
anlayisina ¢ok uygun bir yaklasim olduguna inanilmaktadir. Calismanin amaci Ordu ilinin
Fatsa ilgesinde bulunan, birbirine ¢ok yakin 12 kirsal yerlesim alaninin OYB Yasam Felsefesi
anlayisiyla kirsal turizmin gelismesine katkisinin incelenmesidir. Calismamizda kirsal
turizmin bu gelisimi dikkate alinarak Dogu Karadeniz Bolgesinde Ordu ilinin Fatsa
ilgesindeki 12 koyiin bir araya gelerek gelistirmis olduklar1 organize yasam bdlgelerinde
kirsal turizm olanaklara yonelik yapilan faaliyetleri ele alacagiz. Bunu bir yasam felsefesi
haline getiren bu boélgedeki insanlarin sundugu turistik amagli hizmetlerin kirsal turizm
anlayis1 dogrultusunda degerlendirilebilecegi kanaatiyle yapilan organizasyonu tanitmak belki
de bir model haline getirip lilkenin diger bolgelerinde yayginlagmasini saglamak miimkiin
olabilecektir. Elbette bu tiir kirsal alanlarin ve projelerin gelismesi ve yayginlasabilmesi icin
kamunun ve yerel yonetimlerin desteginin ve bununla ilgili politikalarin {iretilmesinin
basarida 6nemli bir pay1 olacaktir. Calismanin kuramsal bilgilerinin elde edilmesinde literatiir
taramasindan faydalanilacak olup diger asamalarinda ikincil kaynaklar ve ilgili kisilerle
goriismeler gergeklestirilecektir. OYB Yasam Felsefesinin kirsal turizmin gelismesinde farkl
bir yaklagim getirecegi diisiiniilmektedir.

Anahtar kelimeler: Kirsal turizm, Ordu ili, OYB yasam felsefesi.
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An Approach in the Development of Rural Tourism: OYB Life Philosophy
Abstract

Rural tourism, which is one of the alternative tourism types and complementary to other
tourism types, is a type of tourism that evaluates the cultural, natural and historical riches in
rural settlements and contributes to the economic-social development of that region. In line
with the new conditions developed with globalization, there have been changes and
transformations in the understanding of touristic consumption. One of these changes has been
rural tourism, which is an active tourism concept with nature, instead of the holiday concept
formed by the traditional sea-sun-sand trio. It is seen that the desire of people to get rid of the
chaos of the city, to spend their holidays in more natural environments, to experience different
cultures and lifestyles has important effects on the development of rural tourism
understanding. In this respect, it is believed that our subject, “OYB (Organized Living Area)
Life Philosophy”, is a very suitable approach to rural tourism. The aim of the study is to
examine the contribution of 12 rural settlements located in Fatsa district of Ordu province,
which are very close to each other, to the development of rural tourism with the understanding
of OYB Life Philosophy. In our study, considering this development of rural tourism, we will
discuss the activities carried out for rural tourism opportunities in the organized living areas
where 12 villages in Fatsa district of Ordu province came together and developed in the
Eastern Black Sea Region. Making this a philosophy of life, it will be possible to introduce
the organization, which was made with the belief that the touristic services offered by the
people in this region can be evaluated in line with the rural tourism understanding, maybe it
will be possible to make it a model and make it widespread in other parts of the country. Of
course, the support of the public and local governments and the production of related policies
in order to develop and expand such rural areas and projects will have an important share in
the success. Literature review will be used to obtain the theoretical information of the study,
and in other stages, interviews will be held with secondary sources and relevant people. It is
thought that OYB Life Philosophy will bring a different approach to the development of rural
tourism.

Keywords: Rural tourism, Ordu province, OYB life philosophy.
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Digital Marketing to Enhance Authentic Rural Tourism Experiences:
Harmonized Contradictory?

Indah Nur AGUSTIANI
Lecturer, Sekolah Tinggi llmu Ekonomi Pariwisata, Tourism Department, Bandung, Indonesia,
indahmuchtar27@gmail.com

Adrian AGOES
Lecturer, Sekolah Tinggi llmu Ekonomi Pariwisata, Tours and Travel Department, Bandung,
Indonesia, adrian.agoes@stiepar.ac.id

Abstract

Digital marketing that has never been experienced before in the tourism industry. Digital
marketing is even considered important. As found in previous research, that in the three stages
of visitor experience in Kampung Tajur there are aspects that can be improved to strengthen
the quality of the visitor experience in rural tourism. One aspect that was found to have
weaknesses was in the pre-experience stage. This stage concerns the experience of tourists in
seeking information on tourism programs and price information by potential tourists.
Prospective tourists have difficulty getting the information about activities in Tajur Village.
This is caused by the complexity of compiling information that is easily accessible through
digital media. Because the preparation of this information is carried out by local residents
who do not have skills. Whereas the pre-experience stage will determine the quality of the
tourist experience. This study aims to examine the concept and importance of digital
marketing. The research method used is a qualitative method and the formulation of the
concept. The output is to be able to produce the right digital marketing concept for rural
tourism, especially at the pre-experience stage related to the search for information on tourism
programs and price information.

Keywords: Digital marketing, tourist experience, rural tourism.
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Gastronomide Yiikselen Egilim: Umami Trendi

Ayse KAYABASI
Y.L. Ogrencisi, Dokuz Eyliil Universitesi, Sosyal Bilimler Fakiiltesi, Konya,
Tirkiye, ayse.kayabasi@ogr.deu.edu.tr

o Nihan Gigiis BAGIS
Dr. Ogr. Uyesi, Dokuz Eyliil Universitqsi, Efes Meslek Yiiksekokulu, Gida Isleme Béliimii,
Gida Teknolojisi Programi,lzmir, Tiirkiye, nihan.gogus@deu.edu.tr

Ozet

Umami, gidalarda bulunan serbest amino asitlerden biri olan monosodyum glutamatin verdigi
aci, tatli, tuzlu ve eksi tatlarin disinda kesfedilen besinci temel tatlardan biri olarak kabul
edilmektedir. Umami, Japon bilim insani olan Kikunae Ikeda tarafindan Japon mutfaginin
temelini olusturan kurutulmus kombudan yapilmis dashi ile kesfedilmistir. Kombu ve dashide
bulunan ¢esitli tuz formunda ki bilesikler umami tadini olusturmaktadir. Bu tat domates,
mantar, tahillar, kuru fasulye, ton baligi, uskumru, tuna baligi, kuskonmaz, kiraz, soya
fasulyesi, patates, havu¢ ve yumurta gibi ¢esitli besinlerde dogal olarak bulunmakta, farkl
pisirme yontemi ve saklama metotlariyla agiga ¢ikarilabilmektedir. Umaminin bu yonii bilim
ve mutfagi bulusturan bir nokta olarak ortaya c¢ikmaktadir. Diinya’nin ¢esitli yerlerinden
birgok sef, girisimci ve miksolojist son 10 yilda umamiyi verimli bir sekilde kullanabilmek
icin Japonya'ya gitmektedir. Bu da umami tadinin, diinya ¢apinda yaygin bir lezzet olarak
kabul edildigini gostermektedir. Bu popiilarite umamiyi gastronomide bir trend haline
getirmektedir. Bu ¢alismada umaminin kesfedilisi, umami bileseni i¢eren besinler ve yiyecek
icecek sektoriinde umaminin trend olusu gibi konularin agiklanmasi amaglanmaktadir. Bu
konular ile ilgili derleme bir g¢aligma ortaya konulacaktir. Literatiir taramasi sonunda
umaminin gastronomi trendi olarak ilk defa ele alinacak olmasi arastirmanin 6nemini
olusturmaktadir. Internet kaynaklar1 dahil konuyla ilgili olan calisilmis toplam 45 kaynak
taranmistir. Literatiir tam metinde verilecektir. Arastirma sonucunda umami tadiin aslinda
bir¢ok besinde dogal olarak bulundugu anlagilmaktadir. Umami igeren besinlerin yiyecek
icecek sektoriinde besin eslesmesi agisindan kolaylik ve aciklik sagladigi goriilmektedir. Buna
ornek olarak Italyanlarin mantarli domates sosuna parmesan peyniri eklemeleri &rnek
verilebilir. Umaminin bu olumlu yonii icecek sektoriinde de yeni regetelerin olusturulmasi,
recetelerdeki farkli lezzetlerin ortaya cikarilmasi ve var olan lezzetlerin daha ¢ekici hale
getirilmesi sebebi ile umami acisindan zengin besinlerin siklikla kullaniminin saglandigi
goriilmektedir. Yakin gelecekte yiyecek icecek sektoriiniin her alaninda bir trend olarak genis
bir yere sahip olacagi aktarilmaktadir. Bu ©Ongoriiniin bir sonucu olarak umami tadinin
tilkketiciyi harekete geciren yeni bir gastro deneyim olmasi beklenmektedir.

Anahtar kelimeler: Umami, besinci tat, monosodyum glutamat.
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The Rising Trend in Gastronomy: The Umami Trend
Abstract

Apart from the bitter, sweet, salty and sour flavors, umami given by monosodium glutamate,
one of the free amino acids found in foods is considered to be one of the fifth essential flavors
discovered. Umami was discovered by Japanese scientist Kikunae lkeda with dashi made
from dried kombu, which forms the basis of Japanese cuisine. Various compounds in the form
of salts found in kombu and dashi create the umami taste. This flavor is found naturally in
various foods such as tomatoes, mushrooms, cereals, beans, tuna, mackerel, tuna, asparagus,
cherries, soybeans, potatoes, carrots and eggs, and can be revealed by different cooking and
storage methods. This aspect of umami emerges as a point where science and cuisine meet.
Many chefs, entrepreneurs and mixologists around the world have been going to Japan in the
last 10 years to use umami efficiently. This shows that umami taste is accepted as a common
flavor around the world. This popularity makes umami a trend in gastronomy. In this study, it
is aimed to explain the subjects such as the discovery of umami, foods containing umami
components and the trend of umami in the food and beverage industry. A review study on
these subjects will be presented. A total of 45 related resources, including internet resources,
have been scanned. As a result of the study, it is understood that the taste of umami is actually
found naturally in many foods. At the end of the literature review, umami will be discussed as
a gastronomy trend for the first time which constitutes the importance of the research. As a
result of the research, it is seen that umami-containing foods provide convenience and clarity
in terms of nutrient matching in the food and beverage sector. Examples of sectoral pairing
are “dashi” made with kombu seaweed and dried bonito pieces and continued to add it to
various dishes by Japanese, the addition of Chinese leek and cabbage to chicken soup, as in a
Scottish dish “lancock-a-leekie” soup, and adding Parmesan cheese to mushroom tomato
sauce by Italians. Due to all these positive aspects of umami, new recipes are created in the
beverage industry, different flavors are revealed in the recipes and the existing flavors are
made more attractive. It is reported that in the near future, umami will have a wider place as a
trend in all areas of the food and beverage industry. As a result of this foresight, the taste of
umami is expected to be a new gastro experience that stimulates the consumer.

Keywords: Umami, fifth taste, monosodium glutamate.
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Mevlevilikte Mutfak ve Yemek Kiiltiiru
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Aydin, Tiirkiye, gulseray.simsek@gmail.com

Zeynep ASLAN
Prof.Dr., Aydin Adnan Menderes Universitesi, Turizm Fakiiltesi, Aydin, Tiirkiye,
z.aslan.izmir@gmail.com

Ozet

Tiirk mutfag, igerisinde farkli bir¢ok 68eyi barindiran zengin bir mutfak kiiltlirtine sahiptir.
Bu zenginligin icerisinde Mevlevi mutfaginin da ayri bir yeri bulunmaktadir. Mevlevilikte
beslenme, nefs terbiyesinde bir ara¢ olarak goriilmekle beraber ibadetleri tamamlayict bir
unsuru da olusturmaktadir. Bu a¢idan Matbah-1 Serif olarak adlandirilan mutfak, dervislerin
manevi yonden gelistikleri ve olgunlastig1 bir egitim yeri olmasi nedeniyle biiyilik bir 6neme
sahiptir. Bu yonleriyle mutfak, dergahin ruhu olarak goriilmektedir. Mevlevi mutfaginda sofra
adab1 ve diizeni gibi unsurlarn kendine has &zellikleri bulunmaktadir. Ozellikle sofra adabr,
belirli bir merasim igerdigi i¢in ayrica onem arz etmektedir. Mevlevi mutfaginda var olan
kurallarin manevi bir karsilig1 da vardir. Ayn1 zamanda mutfakta cesitli is dagilimi yapilmakta
ve bu on sekiz farkli hizmeti dergahtaki dervisler gergeklestirmektedir. Kutsal bir yer olarak
atfedilen ocak ise, Atesbaz-1 Veli' nin makami olarak goriilmektedir. Atesbaz-1 Veli, diinyada
bir tiirbeye sahip oldugu bilinen ilk ve tek as¢ibasidir. Mevlevi mutfagi, mistik yoniiyle hem
Tiirk mutfagini hem de Konya mutfagini etkilemesi agisindan 6nem tasimaktadir. Konunun
oneminden yola c¢ikilarak hazirlanan bu calismada; Mevlevi gelenegini sekillendiren ve
manevi yonden besleyen mutfak ve yemek Kkiiltiirliniin derinlemesine incelenmesi
amaglanmaktadir. Calismada ilk olarak, Mevleviligin gelisim gosterdigi Konya ilinin tarihsel
stirecte mutfak ve yemek kiiltiiriine deginilmektedir. Ardindan Mevlevi mutfak kiiltiirii baslig1
altinda; Mevlevi mutfaginda yeme-igme kiiltiirii, sofra diizeni, sofra adabi ve yemek pisirme
tekniklerine yer verilmektedir. Son olarak da Mevlevi mutfaginda 6ne ¢ikan yiyecek ve
icecekler tanmitilmaktadir. Caligma, ikincil veri toplama tekniklerinden literatiir taramasi
yapilarak ortaya konulmaya ¢aligiimistir.

Anahtar kelimeler: Konya mutfagi, mevlevi mutfagi, Atesbaz-1 Veli.
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Culinary and Food Culture in Mevlevism
Abstract

Turkish cuisine has a rich culinary culture that includes many different items. Mevlevi cuisine
has a special place in this richness. In Mevlevism, nutrition is seen as a means of training the
soul, but it also constitutes a complementary element to worship. In this respect, the kitchen,
which is called Matbah-1 Serif, has a great importance as it is a place of education where
dervishes develop and mature spiritually. With these aspects, the kitchen is seen as the soul of
the dervish lodge. Elements such as table manners and setting in Mevlevi cuisine have their
own characteristics. Table manner is especially important because it includes a certain
ceremony. The rules that exist in the Mevlevi cuisine also have a spiritual counterpart. At the
same time, various work is distributed in the kitchen and these eighteen different services are
performed by dervishes in the dervish lodge. The seedbed, which is attributed as a sacred
place, is seen as the office of Atesbaz-1 Veli. Atesbaz-1 Veli is the first and only chef known
to have a tomb in the world. Mevlevi cuisine is important in terms of influencing both Turkish
cuisine and Konya cuisine with its mystical aspect. In this study, which was prepared based
on the importance of the subject; It is aimed to examine in depth the cuisine and food culture
that shapes and spiritually nourishes the Mevlevi tradition. In the study, firstly, the culinary
and food culture of Konya, where Mevleviism developed, is mentioned in the historical
process. Then under the title of Mevlevi cuisine culture; In Mevlevi cuisine, eating and
drinking culture, table setting, table manners and cooking techniques are included. Finally, the
prominent foods and beverages in Mevlevi cuisine are introduced. The study was tried to be
revealed by making a literature review, one of the secondary data collection techniques.

Keyword: Konya cuisine, Mevlevi cuisine, Atesbaz-1 Veli.
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Hiikiimet Programlari Cerc¢evesinde Turizm Politikalarinin Analizi
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Ozet

Belirli sorunlarin ¢6ziimii i¢in gelecekte alinacak dnlemlerin ve dnceden kabul edilen ilkelerin
biitiiniinii olusturan politika, giindemi belirleme, karar verme ve son olarak uygulama
asamalarindan olusan siireclerin tamamini kapsamaktadir. Kamu politikas1 ise hiikiimetlerin
ve/veya kamu kurumlarinin yapmayr veya yapmamay1 tercih ettigi seyler, amacgh eylemler
paketleri olarak tanimlanmaktadir. Bu baglamda bir kamu politikast olan hiikiimet
programlar1 igerisindeki turizm politikalarinin analiz edilmesi amaclanmaktadir. 23 Nisan
1920 yilinda millet iradesini temsil etmek amaciyla agilan Birinci Biiyiik Millet Meclis
tarafindan 24 Nisan 1920°de secilerek gorevlendirilen 5 Muvakkat Icra Enciimenleri Heyeti
ile Cumhuriyetin (29 Ekim 1923) ilanindan 9 Temmuz 2018 yilina kadar 65 hiikiimet
kurulmustur. Tiirkiye Biiyiik Millet Meclisinin 10 cilt halinde yayimlandigi “Hiikiimetler -
Programlar1 ve Genel Kurul Goriigmeleri” (5 Muvakkat Icra Enciimenleri Heyetinin ve 61
hiiklimetin programi) ile 62, 63, 64 ve 65. Hikiimetlerin yayimladiklar1 hiikiimet
programlarindaki turizm politikalar1 nitel arastirma yontemlerinden igerik analizi ile
gerceklestirilmesi planlanmaktadir. Veri toplama aract olarak dokiiman analizi yontemi ile
toplanacak veriler, iki ana baslik altinda incelecektir. ilk baslikta tarihsel siire¢ icerisinde
hiikiimet programlarinda yer verilen turizm politikalar1 kronolojik olarak verilecektir. Ikinci
baslikta ise, hiikiimet programlarindaki turizm politikalar1 tek parti ve koalisyon hiikiimetleri
olmak tiizere iki alt baslik altinda incelenecektir. Bu sekilde iki ana baslik altinda ayr1 ayari
incelenmesinin amaci, turizm politikalarinin bir siyasi parti politikast m1 yoksa bir devlet
politikast m1 oldugunun tespit edilmesidir. Son olarak arastirma sonuglar1 ¢ercevesinde
gelecekte bu konuda calismak isteyen bilim insanlarina ve siyaset yapicilara Onerilerin
sunulmasi planlanmaktadir.

Anahtar kelimeler: Hiikkiimet programi, turizm politikasi, igerik analizi.
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Analysis of Tourism Policies in the Framework of Government Programs
Abstract

Policy, which constitutes the whole of the measures to be taken in the future and the
previously accepted principles for the solution of certain problems, covers the whole
processes consisting of setting the agenda, making a decision and finally implementing it.
Public policy, on the other hand, is defined as packages of purposeful actions, things that
governments and/or public institutions choose to do or not to do. In this context, it is aimed to
analyze tourism policies within government programs, which is a public policy. From the
proclamation of the Republic (October 29, 1923) to July 9, 2018, 65 governments were
established with the 5 Interim Executive Committees elected and appointed on April 24, 1920
by the First Grand National Assembly, which was opened on April 23, 1920 to represent the
will of the nation. “Governments Programs and General Assembly Discussions” published in
10 volumes by the Grand National Assembly of Turkey (programs of 5 Interim Executive
Committees and 61 governments) and tourism policies in government programs published by
the 62nd, 63rd, 64th and 65th Governments are planned to be carried out through content
analysis, one of the qualitative research methods. The data to be collected by the document
analysis method as a data collection tool will be examined under two main headings. In the
first title, tourism policies included in government programs throughout the historical process
will be given chronologically. In the second title, tourism policies in government programs
will be examined under two sub-titles as single-party and coalition governments. In this way,
the purpose of examining separate settings under two main headings is to determine whether
tourism policies are a political party policy or a state policy. Finally, within the framework of
the research results, it is planned to present suggestions to scientists and policy makers who
want to work on this subject in the future.

Keywords: Government program, tourism policy, content analysis.
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Etnik Turizminin Kirsal Kalkinma Acisindan Degerlendirilmesi
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YOK 100/2000 Doktora Ogrencisi, Necmettin Erbakan Universitesi, Sosyal Bilimler Enstitiisii, Iktisat
Boliimii/Iktisat Anabilim Dal1, Alt Alan: Kirsal Kalkinma, Konya, Tiirkiye, serifekoc20@gmail.com

Ozet

Kirsal kalkinma genellikle bir dizi faaliyeti birlestiren modernlesme hareketi olarak ifade
edilir. Kirsal kalkinma, kirsal alanlarda varliklarimi siirdiirmeye ¢alisan insanlarin gelir
diizeylerini ve refahin1 yiiksek bir seviyeye ¢ikarmak, sosyal ve kiiltiirel olarak gelisimlerini
hizlandirmak gibi bircok amaca hizmet etmektedir. Ayrica mevcut durumda kir ve kent
arasindaki sosyal, kiiltiirel ve ekonomik farkliliklar1 azaltmak suretiyle miireffeh bir yasam
standardina ulagsmay1 amaglamaktadir. Kirsal alanlarda yasayan insanlarin yasam seviyelerini
lyilestirme c¢abalar1 ile birlikte siirdiiriilebilirligi saglamak, ¢evrenin korunmasi, dogal
kaynaklarin ve mirasin korunmasint saglamakta bu amaglar arasinda yer almaktadir. Bu
noktada kirsal alanlarda tarimsal faaliyetlerin yaygin olmasi kalkinmay: saglamak icin tek
basina yeterli bir unsur olmadig1 aciktir. Bu sebeple kirsal kesimlerde turizmin gelismesi,
kirsal refah artisini hizlandiracagir oOngoériildiigiinden dolayr turizm sektoriinii 6n plana
¢cikmaktadir. Dahasi turizm sektorii kiiltiirel, ¢evresel ve dogal kaynaklar1 dogrudan sermaye
olarak kullanabildigi i¢in yerel potansiyellerin turizme kazandirilmasi hayati Onem
tasimaktadir. Ornegin iilkeler, turizm sektoriinden gelir elde edebilmek ya da elde edilen
mevcut gelirlerini yiikseltmek i¢in etnik kimlik politikalar1 ¢ergevesinde etnik degerleri 6n
plana c¢ikartarak {ilkeye c¢ekicilik kazandirmaktadirlar. Bu baglamda calismanin amaci
alternatif turizm tiirleri arasinda yer alan etnik kimlik turizminin kirsal kalkinma tizerindeki
ekonomik, kiiltiirel ve sosyal etkilerini kavramsal olarak tespit etmeye calismaktir. Bu
caligmanin ilk boliimiinde etnik kimlik kavrami ve turizm iliskisine deginilmis, ikinci
boliimde etnik turizmin kirsal kalkinma i¢in dnemine yer verilmis ve son boliimde ise sonug
ve Oneriler kismi bulunmaktadir. Etnik kimlik turizmi iizerine yapilan ¢aligmalarin yeterli
diizeyde olmamasi ve kirsal kalkinma g¢alismalarinda da etnik kimlik turizminin etkisi
tizerinde durulmadigindan bu ¢alisma literatiirde diger calismalardan ayrilacaktir. Bu
calismanin sonucunda kirsal kalkinmanin saglanabilmesi i¢in etnik turizm politikalarina
ithtiyag oldugu tespit edilmistir.

Anahtar kelimeler: Etnik kimlik, kirsal kalkinma, turizm.
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Evaluation of Ethnic Tourism in Terms of Rural Development
Abstract

Rural development is often referred to as a modernization movement that combines a number
of activities. Rural development serves many purposes, including increasing the income levels
and prosperity of people trying to maintain their presence in rural areas, and accelerating their
development socially and culturally. It also aims to achieve a prosperous standard of living by
reducing social, cultural and economic differences between the country and the city in the
present situation. It is among these objectives to ensure sustainability, protect the
environment, protect natural resources and heritage, together with efforts to improve the life
levels of people living in rural areas. At this point, it is clear that the widespread use of
agricultural activities in rural areas is not sufficient alone to ensure development. For this
reason, the development of tourism in rural areas is foreseen to speed up the rise in rural
prosperity, and therefore highlights the tourism sector. Moreover, tourism is vital because the
tourism sector can use cultural, environmental and natural resources as direct capital. For
example, countries are attracting the country by highlighting ethnic values within the
framework of ethnic identity policies to obtain income from the tourism sector or to raise
existing revenues. The aim of this study is to conceptually identify the economic, cultural and
social effects of ethnic identity tourism among alternative types of tourism on rural
development. In the first part of this study, the concept of ethnic identity and the relationship
of tourism were discussed, the second part included the importance of ethnic tourism for rural
development, and the final chapter includes the section of results and recommendations. The
study will be separated from other studies in the literature, as studies on ethnic identity
tourism are not sufficiently underdeveloped and the impact of ethnic identity tourism in rural
development studies is not focused. The result of this study has been determined that ethnic
tourism policies are needed to ensure rural development.

Keywords: Ethnic identity, rural development, tourism.
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Sehir Pazarlamasinda Kentsel Rekreasyon Alanlarinin Rolii
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Ozet

Gilinlimiizde bireyler ya da yerel yonetimler yasadiklari sehirleri tanitmak isterler. Sehir
tanitiminin veya sehir pazarlamasinin farkli yollar1 vardir. Teknolojinin gelismesiyle birlikte
rekreasyon alanlarinin sehir pazarlamasinda 6nemli bir yere sahip oldugu diigiiniilmektedir.
Bu makalenin amac1 kentsel rekreasyon alanlarinin sehir pazarlamasindaki temel etkenini ve
kentsel rekreasyon alanlarinin sehirler i¢in 6nemini 6lgmektir. Bu amaca ulasabilmek igin;
sehirlerin pazarlanmasinda kullanilan rekreasyon alanlarinin etkinligi ne 6l¢tide? Bu alanlarini
sehir pazarlamasindaki 6nemi nedir? Kentsel rekreasyon alanlari1 sehirlerin pazarlamasinda
temel ara¢ roliinde midir? gibi sorulara cevap aranmistir. Bu baglamda Konya ilinde
belirlenen ii¢ rekreasyon alani ve diger rekreasyon alanlari ¢aligmanin temel rekreasyon
alanlarint olusturmaktadir. Arastirma kapsaminda arastirmanin evrenini Konya ilindeki
belirlenen alanlara ziyaret eden bireyler olusturmaktadir. Aragtirmanin drneklemini ise Konya
ilinde ikamet eden ve Konya iline ziyarette bulunan ve belirlenen rekreasyon alanlarini aktif
olarak kullanan bireyler olusturmaktadir. Belirlenen ii¢ rekreasyon alan1 ve diger rekreasyon
alanlarina yonelik bu alanlart kullanan katilimcilarin tatmin diizeyi, yeterliligi, denetimi,
cesitliligi vb. kistaslardan yararlanilarak veriler toplanmistir. Arastirma nicel arastirma
desenlerinden olasiliga dayali olmayan 6rnekleme tiirlerinden kolayda 6rnekleme yontemi ile
belirlenen tarihler arasinda gergeklestirilmis olup, online anket teknigi ile veriler toplanmustir.
Arastirmanin bulgulart incelendiginde; sehir pazarlamasi stratejilerinden faydalanirken sosyal
medyanin etkili bir kanal oldugu ve Konya ili 6zelinde kentsel rekreasyon alanlariin sehir
pazarlamasinda etkili bir ara¢ oldugu sonucuna ulagilmistir.

Anahtar kelimeler: Sehir, rekreasyon alanlari, sehir pazarlamasi.
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The Role of Urban Recreation Areas in City Marketing
Abstract

Today, individuals or local governments want to promote the cities in which they live. There
are different ways of promoting or marketing the city. With the development of technology,
recreation areas are thought to have an important place in city marketing. The aim of this
article is to measure the main factor of urban recreation areas in city marketing and the
importance of urban recreation areas for cities. In order to achieve this goal; to what extent is
the effectiveness of recreation areas used in the marketing of cities? What is the importance of
these areas in city marketing? Are urban recreation areas a key tool in the marketing of cities?
questions such as. In this context, the three recreation areas and other recreation areas
determined in Konya province constitute the main recreation areas of the study. Within the
scope of the research, the universe of the research consists of individuals who visited the
designated areas in Konya province. The sample of the research is the people of Konya who
live in Konya province and visit Konya province and actively use the designated recreation
areas. It was intended to increase the reliability of the research by using the criteria such as
satisfaction level, adequacy, supervision, diversity, etc. of the guests who use these areas for
the three designated recreation areas and other recreation areas. In the study, relational
scanning model from quantitative research patterns was used and data collection techniques
were carried out by survey method. When the findings of the study are examined; It has been
concluded that social media is used effectively when benefiting from city marketing strategies
and that Konya province is better at marketing strategies than other provinces.

Keywords: City, city marketing, recreation areas.
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Konaklama Isletmelerinde Giivenli Turizm Sertifikasyonu
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Ozet

Diinya Saglik Orgiitii tarafindan “pandemi” olarak ilan edilen Covid-19 salgini, diinya
iilkelerinin hemen hemen hepsinde turizm sektdriiniin de i¢inde oldugu bircok sektorii
etkilemistir. Onciiliigiinii Tiirkiye’nin yaptig1 ve bir¢ok iilkenin de &rnek aldign “Giivenli
Turizm Sertifikasyon Program1” turizm sektdriiniin, Covid-19 salgim karsisinda toparlanma
stirecinde gerceklestirdigi en 6nemli ¢aligmalarindan birisidir. Turizm isletmelerinin uymalari
gereken saglik ve hijyen kurallar ile birlikte almalar1 gereken onlemleri de kapsar nitelikte
olan program; Tiirkiye’de Kiiltir ve Turizm Bakanligi’nin Onciiligiinde tiim sektor
paydaslarinin is birligi ile hayata gecirilmistir. Diinya iilkeleri “gilivenli turizm” kavrami
cercevesinde incelendiginde; Ispanya ve Seyseller gibi en {inlii turizm destinasyonlarinda
benzer sertifika programi ¢aligmalari yapildigi goriilmektedir. Bununla birlikte UNWTO’nin
da (Diinya Turizm Orgiiti) “giivenli turizm” odakli ¢alismalar baslatmis bulunmaktadir.
Calisma kapsaminda diinyaca iinlii turizm destinasyonlarinda ve Tiirkiye’de uygulanan
“giivenli turizm” sertifika programlari karsilastirmali olarak irdelenmis olup, arastirma nitel
arastirma yonteminden hareketle durum calismast olarak desenlenmistir. Arastirma
kapsaminda Tiirkiye’de uygulanan sertifika programi ile yabanci destinasyonlarda uygulanan
programlar nitelik ve nicelik yoniinden kiyaslanmistir. Elde edilen bulgular
degerlendirildiginde; Tiirkiye’nin bu konuda oncii oldugu, bir¢ok iilkenin Tiirkiye’de
uygulanan programi Ornek aldigi, soz konusu sertifika programinin sadece konaklama
tesislerinde degil havaalani, kafe, restoran, kiiltiir ve sanat tesisleri, deniz turizmi isletmeleri
gibi genis bir yelpazede kullanilmaya baglanmigtir.

Anahtar kelimeler: Giivenli turizm, Covid-19, saglik, hijyen.
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Safe Tourism Certification in Hospitality Industry

Abstract

The Covid-19 epidemic, declared as a&quot; pandemic&quot; by the World Health
Organization, has affected many sectors, including the tourism sector, in almost all countries
of the world. The &quot; Safe Tourism Certification Program&quot; pioneered by Turkey
and taken as an example by many countries, is one of the most important works carried out by
the tourism industry during the recovery period against the Covid-19 epidemic. The program,
which covers the health and hygiene rules that tourism enterprises must comply with as well
as the precautions they must take, was implemented in cooperation with all sector
stakeholders under the leadership of the Ministry of Culture and Tourism in Turkey. When
the countries of the world are examined within the framework of the concept of &quot; safe
tourism&quot; it is seen that similar certificate program studies are carried out in the most
famous tourism destinations such as Spain and Seychelles. In addition, UNWTO (World
Tourism Organization) has started studies focused on &quot; safe tourism&quot; Within the
scope of the study, &quot; safe tourism&quot; certificate programs applied in world-famous
tourism destinations and hospitality industry in Turkey were examined comparatively, and the
research was designed as a case study based on the qualitative research method. Within the
scope of the research, the certificate program applied in Turkey and the programs applied in
foreign destinations were compared in terms of quality and quantity. When the obtained
findings are evaluated it is seen that Turkey is a pioneer in this regard, many countries take
the program implemented in Turkey as an example, and the said certificate program has
started to be used not only in accommodation facilities, but also in a wide range such as
airports, cafes, restaurants, culture and art facilities and sea tourism businesses.

Keywords: Safe tourism, Covid-19, health, hygiene.
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Ozet

Bireyler giinliik hayatin vermis oldugu monotonluk ve stresten kurtulma amaciyla rekreatif
etkinliklere ihtiyag duymuslardir. Kentsel yerlesim alanlarinda bulunun bireylerin genellikle
tercih ettigi alanlar kentsel rekreasyon alanlaridir. Bu makalenin amaci; kentsel rekreasyon
alanlariin kent tanitimina katkisinda halkla iliskilerin aracilik roliini agiklamaktir. Bu
baglamda Konya Kelebekler Vadisi, Mevlana Miizesi ve 80 Binde Devri Alem Parki 6rnegi
tizerinden kentsel rekreasyon alanlarin kent tanitiminda halkla iliskilerin aracilik rolii
arastirilmistir. Bu amaca ulasabilmek ig¢in; Kentsel Rekreasyon Alanlara katilimi etkileyen
faktorler nelerdir? Giinlimiiziin énemli tanitim araci olan halkla iligkilerin kent tanitimina
etkisi nedir? gibi sorulara cevap aranmistir. Bu dogrultuda arastirmanin evrenini, sehir halki
ve sehir disindan gelen Kelebekler Vadisi, Mevlana Miizesini ve 80 Binde Devri Alem
Parkini ziyaret eden kisiler olusturmaktadir. Fakat arastirma kapsaminda Konya Kelebekler
Vadisi, Mevlana Miizesi ve 80 Binde Devri Alem Parkini, ziyaret eden kisilerin tamama
ulagmak kisitlh zaman, maliyet ve Ornekleme ulasim zorlugundan dolayi, arastirma nicel
arastirma desenlerinden olasilia dayali olmayan 6rnekleme tiirlerinden kolayda 6rnekleme
yontemi ile belirlenen tarihler arasinda veri toplama yontemlerinden anket teknigi
gergeklestirilmistir. Arastirmanin bulgulart incelendiginde “Konya’daki Kentsel rekreasyon
alanlariin web sayfalar1 kent tanmittiminda onemli bir halkla iliskiler aracidir” ifadesine
kadinlarin erkeklerden daha yiiksek diizeyde katilim sagladigi ve erkeklerden daha yiiksek
ortalamaya sahip olduklar tespit edilmistir. Bu sonugla web sayfalarinin kent tanitiminda
onemli bir halka iligkiler arac1 oldugu soylenebilir.

Anahtar kelimeler: Kent, kentlesme, kentsel rekreasyon alanlari, rekreasyon, halkla iliskiler.
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The Intermediary Role of Public Relations in the Contribution of Urban
Recreation Areas to the Publicity of the City

Abstract

Individuals needed recreational activities in order to get rid of the monotony and stress of
daily life. The areas of choice of individuals in urban settlements are urban recreation areas.
The purpose of this article is to; to explain the role of public relations as an intermediary in
the contribution of urban recreation areas to urban promotion. In this context, the role of
public relations in the promotion of urban recreation areas was investigated through the
example of Konya Butterfly Valley, Mevlana Museum and 80 Thousandde Era World Park.
In order to achieve this goal; What are the factors affecting participation in Urban Recreation
Areas? What is the impact of public relations, which is today's important promotional tool, on
urban promotion? questions such as Accordingly, the universe of research is made up of
people who visit the Valley of Butterflies, Mevlana Museum and 80 Thousandth Century
World Park from outside the city. However, within the scope of the research, konya Butterfly
Valley, Mevlana Museum and 80 Thousand Era World Park, due to limited time, cost and
sampling transportation difficulties to reach all visitors, survey technique was carried out
from data collection methods between the dates determined by sampling method easily from
non-probability sampling types from research quantitative research patterns. When the
findings of the study were examined, it was determined that women participated at a higher
level than men and had a higher average than men in the statement "Web pages of urban
recreation areas in Konya are an important public relations tool in urban promotion™.

Keywords: City, urbanzitaion, urban recreation areas, recreation, public relations.
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Rekreasyon Pazarlamasi ve Sehir Markalasmasi Iliskisinin Incelenmesi

Berkan KAYA
Y.L. Ogrencisi, Necmettin Erbakan Universitesi, SBE Rekreasyon ABD YL, Konya, Tiirkiye,
kayaberkn@gmail.com

) Murat KOCYIGIT
Dog. Dr., Necmettin Erbakan Universitesi, Turizm Fakiiltesi, Rekreasyon Yo6netimi Konya, Tiirkiye,
mkocyigit@erbakan.edu.tr

Ozet

Kentsel rekreasyon alanlari, rekreasyon pazarlamasi ve sehrin markalagsmasinda agisindan etki
diizeyi oldukca yiiksek olan alanlar olarak ifade edilmektedir. Bu dogrultuda ¢alismanin
amaci; rekreasyon pazarlamasi ve sehir markalasmasi arasindaki iliskiyi Konya ili 6rnegi
tizerinde incelemektir. Bu baglamda sehrin markalagsmasinda 6nemli bir etkisi oldugu ifade
edilen kentsel rekreasyon alanlarinin rekreasyon pazarlamasi ve sehir markalagsmasi agisindan
incelenmesi Onem arz etmektedir. Bu c¢alismada rekreasyon pazarlamasi ve sehir
markalasmasinda kentsel rekreasyon alanlarinin 6nem diizeyinin ne oldugu sorusuna cevap
aranmistir? Bununla birlikte, rekreasyon pazarlamasi ile sehir markalasmasi arasindaki
iliskinin ne yonde oldugu da arastirmanin cevap aradigi bir diger sorudur? Bu dogrultuda
arastirmanin evrenini Konya ilinde yasayan ve sehir disindan gelerek Konya’daki rekreasyon
alanlarinmi ziyaret eden bireyler olusturmaktadir. Fakat evrenin tamamina ulagsmak i¢in kisitli
zaman, maliyet ve Ornekleme ulasimin zor olmasindan dolayr arastirma, olasiliga dayali
olmayan Ornekleme tiirlerinden kolayda ornekleme yontemi ile belirlenen tarihler arasinda
veri toplama yontemlerinden anket teknigi ile gerceklestirilmistir. Arastirmanin kapsaminda
415 kisiye anket uygulanmis olup Google Formlar {izerinden online olarak elde edilen veriler
dogrultusunda analiz gergeklestirilmistir. Arastirmada elde edilen veriler incelendiginde,
Konya’da bulunan rekreasyon alanlarinin rekreasyon pazarlamasi ve sehir markalagsmasi
acisindan Onemli bir unsur oldugu belirlenmistir. Bununla birlikte, kentsel rekreasyon
alanlarinin kentin tarihi ve kiiltiirel yonleri agisindan kente yonelik ¢ekiciligi ve ilgiyi artirdigi
aragtirmanin diger bulgular1 arasinda yer almaktadir.

Anahtar kelimeler: Rekreasyon, rekreasyon pazarlamasi, marka sehir, sehir markalagmasi,
pazarlama.
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Examining the Relationship Between Recreation Marketing and City
Branding

Abstract

Urban recreation areas are expressed as areas with a high level of impact in terms of
recreation marketing and branding of the city. In this direction, the aim of the study is; The
aim of this study is to examine the relationship between recreation marketing and city
branding on the case of Konya. In this context, it is important to examine urban recreation
areas, which are stated to have an important effect on the branding of the city, in terms of
recreation marketing and city branding. In this study, an answer was sought to the question of
what is the importance of urban recreation areas in recreation marketing and city branding?
However, what is the relationship between recreation marketing and city branding is another
question that the research seeks to answer? In this direction, the population of the research
consists of individuals living in Konya and visiting the recreation areas in Konya from outside
the city. However, due to the limited time, cost and difficulty in reaching the sample to reach
the whole population, the research was carried out with the survey technique, one of the data
collection methods, between the dates determined by the convenience sampling method,
which is one of the non-probability sampling types. Within the scope of the research, 415
people were surveyed and the analysis was carried out in line with the data obtained online
via Google Forms. When the data obtained in the research were examined, it was determined
that the recreation areas in Konya are an important element in terms of recreation marketing
and city branding. However, it is among the other findings of the research that urban
recreation areas increase the attractiveness and interest of the city in terms of the historical
and cultural aspects of the city.

Key: Recreation, recreation marketing, brand city, city branding, marketing
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Mutfak Kiiltiiriinde Cevizin Faydalari ve Cevizli Uriinler

) ) Esra CACUR
Y.L Ogrencisi, Necmettin Erbakan Universitesi, Sosyal bilimler Enstitiisii, Gastronomi ve Mutfak
Sanatlar1 Ana bilim dali, Konya, esracacur@hotmail.com

) Eda GUNES
Dog. Dr., Necmettin Erbakan Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlari
Bolimii, Konya, egunes@erbakan.edu.tr

Ozet

Yag asitleri agisindan “kalp dostu, kolesterol diisiiriicii” olarak bir¢cok gida i¢inde tiiketilen
ceviz; sadece insanlar i¢in degil bildircin ya da farkli bocekler agisindan kullanilan bir
yemistir. Saglikli beslenmede énemi giderek artan Ceviz (Juglans); Ulkemizde bircok bolgede
yetismesi bakimindan mutfak kiiltiirimiizde kullanim alani genistir. Regel, muhammara,
nokul, lokum, bat, yayim, baklava ve soslar gibi bir¢ok iiriin bilesiminde ceviz yer almaktadir.
Calismada gastronomik agidan cevizin beslenmede kullanilmasi ve besin degerlerinden kisaca
bahsedilmis, ¢cikarimlar yapilmistir.

Anahtar kelimeler: Ceviz, gastronomi, beslenme, meyve, yemisler.
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Benefit of Walnut and Walnut Products in Culinary Culture
Abstract

Walnuts are consumed in many foods as “heart-friendly, cholesterol-lowering” in terms of
fatty acids; it is a dish used not only for people, but also for quail or insects. Walnuts
(Juglans), whose importance is increasing in healthy eating, are widely used in our culinary
culture in terms of growing in many regions in our country. Walnuts are included in the
composition of many products such as jam, muhammara, nokul, Turkish delight, bat, yayim,
baklava and sauces. In the study, the use of walnuts in nutrition from a gastronomic point of
view and nutritional values were briefly mentioned and inferences were made.

Keywords: Walnuts, gastronomy, nutrition, fruit, nuts.
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A Study on Fortification of Bread with Bone Broth

Biisra KOCAYIGIT
Y.L. Ogrencisi, Izmir Katip Celebi Universitesi, Izmir, Tiirkiye, busrakocayigit45@hotmail.com

Atilla AKBABA
Prof. Dr., izmir Katip Celebi Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlar1, Izmir,
Tiirkiye, atilla.akbaba@ikcu.edu.tr

Melike SAKIN YILMAZER
Dog. Dr., izmir Katip Celebi Universitesi, Turizm Fakiiltesi, Gastronomi ve Mutfak Sanatlari, izmir,
Tirkiye, melike.sakin.yilmazer@ikcu.edu.tr

Abstract

Bread is evidently the most consumed food product in meals, in our country. In this study, it
IS aimed to improve the nutritious and textural character of bread by reformulation and
fortification it with the addition of bone broth. Bone broth is well known for its flavor and
nutritive value and also it provides gelling and thickening feature to the bread dough. Within
the scope of the study, bread dough was prepared with different ratios of bone broth, then
baked at constant oven conditions. Various analyzes (volume increase, sensory evaluation)
were performed to see if bone broth provides the expected benefit to bread dough. After these
analyzes, the results were further analysed, statistically. Bone broth ratio of 33%, by weight (g
bone broth/g added water), was observed to be the most desired one, although it was not
statistically significant. All the bread samples fortified with bone broth was preferred,
sensorly, at a level similar to non-fortified bread (p>0.05). Demand of consumers for food
products varies according to the composition of nutrients as well as the welfare and social
structure of the society, and this affects the market value of the reformulated products, such as
bread with bone broth.

Keywords: Bone broth, bread, fortification of bread, sensory evaluation.
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Turizm Sosyolojisi: Ge¢cmisten Bugiine Turizmin Sosyo-Kiiltiirel Etkileri

) __Nesrin TUNCAY
Dr. Ogrencisi, Necmettin Erbakan Universitesi, Turizm Isletmeciligi Anabilim Dali, Konya,
nevriztuncay@hotmail.com

Selman BAYRAKCI
Dr., Necmettin Erbakan Universitesi, Turizm isletmeciligi Anabilim Dali, Konya,
shayrakci@erbakan.edu.tr

Ozet

Sosyal olanin baslangicini nasil kabul edersek edelim su bir gergektir ki insan, tek basina
yasayamaz Ve birbirine siirekli ihtiyag duyar. Dolayistyla toplumsal olan her sey sosyolojinin
ilgi alanina girmektedir. Bunlardan biri de turizmdir. Turizm, farkli sosyal ve kiiltiirel yapilara
sahip toplumlarin birbirleriyle iligkiler kurmasina neden olan sosyal bir olaydir. Turizm
sosyolojisi ise turizm olgusunun iginde olan toplumsal iligkileri, olusumlari, etkilesimleri ve
turizmin tarih boyunca toplumsal degisim siireci i¢indeki yeri gibi konular1 incelemektedir.
Sosyologlari turizm olaymi incelemeye iten sebeplerin basinda, turizmin bireysel, yerel veya
belirli toplumsal gruplara 6zgii bir faaliyet olmaktan ¢ikmis olmasidir. Turizm sosyolojisini
anlamak igin turist bakisinin gelisimini ve turizmin sosyo-kiiltiirel etkilerinin ge¢misten
bugiine tarihsel dontisiimiinii anlamak 6nemlidir. Bu yiizden bu ¢alismada turizm {izerine
sosyolojik literatir gozden gegirilmis, alanin tarihsel bir arastirmasi yapilmis, turizm
sosyolojisine yonelik temel kavramlar ve yaklasimlar ele alinmustir. Ozellikle de turizmin
sosyolojik bakis acisiyla incelenmesinin hiz kazandigi 1960’lardan giliniimiize turizmin
degisen dogasi iizerinde durulmus ve turizmin sosyo-kiiltiirel etkilerine odaklanilmistir.
Turizmin sosyo-kiiltiirel etkileri sayisiz ve g¢esitlidir. Turistik yerlerin sosyo-kiiltiirel
Ozelliklerini, turistin farkli ihtiyaglarin1 ve deneyimlerini, ayn1 anda hesaba katan ve bunlari
karsilastiran bir arastirma programi benimsenmelidir. Cok sayida ampirik arastirma
yapilmasina ragmen bunlar genellikle teorik acidan eksik kalabilmektedir. Karsilastirmali
aragtirmalarin yapilmasi, boylesine teorik olarak sofistike bir arastirma alani olan sosyolojik
turizm c¢aligmalarin1 kusatan yanlis anlamalarin ve en azindan goriiniirdeki tartismalarin
cogunun ¢oziilmesine yardimci olabilir.

Anahtar kelimeler: Turizmin sosyolojik gelisimi, turizm sosyolojisi, turizmin sosyo-kiiltiirel
etkileri.
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Tourism Sociology: Socio-Cultural Effects of Tourism from Past to Present
Abstract

No matter how we accept the beginning of the social, it is a fact that people cannot live alone
and need each other constantly. Therefore, everything that is social is within the scope of
sociology. One of them is tourism. Tourism is a social event that causes societies with
different social and cultural structures to establish relations with each other. Tourism
sociology, on the other hand, examines the social relations, formations, interactions and place
of tourism in the process of social change throughout history. One of the reasons that push
sociologists to examine the tourism phenomenon is that tourism has ceased to be an activity
specific to individual, local or certain social groups. In order to understand tourism sociology,
it is important to understand the development of tourist perspective and the historical
transformation of the socio-cultural effects of tourism from past to present. Therefore, in this
study, the sociological literature on tourism was reviewed, a historical research of the field
was made, and the basic concepts and approaches to tourism sociology were discussed. In
particular, from the 1960s, when the sociological perspective of tourism gained momentum,
the changing nature of tourism was emphasized and the socio-cultural effects of tourism were
focused. The socio-cultural impacts of tourism are numerous and diverse. A research program
should be adopted that simultaneously takes into account and compares the socio-cultural
characteristics of the touristic places, the different needs and experiences of the tourist.
Although a great deal of empirical research has been done, these are often incomplete from a
theoretical point of view. Conducting comparative studies can help resolve many of the
misconceptions and at least the seeming controversies surrounding sociological tourism
studies, such a theoretically sophisticated field of research.

Keywords: Sociological development of tourism, sociology of tourism, socio-cultural effects
of tourism.
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Has COVID-19 Pandemic Developments Pushed Us to Try New Research
Methods? A Case Discussion on Tourism Studies
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Abstract

Beginning time to today, covid-19 pandemic period and impacts have been evaluated and
analyzed in many scientific areas by different perspectives. Pandemic developments have
caused to work on new research subjects. However, researchers have faced to difficulties
about constructing the data collection procedures because of social life restrictions and
sectoral problems. Producing new data has an important role in this period. In tourism studies,
guantitative data collection methods (generally questionnaire based) have been more popular
than others. But, qualitative methods have been also remarkable in recent years. When it is
observed the methodological approaches in pandemic period, it can be deduced that there is a
faster tendency to alternative data collection methods comparing the past times. Web based
researches, podcasting methodology, interviews, content analysis, big data analysis (social
media data etc.), semiotic analysis are the popular methodological and data collection technics
in this period. On the other hand, some academicians are discussing the reliability and validity
problems, ethical issues, control limitations of these kinds of new data collections technics.
Additionally, experiencing this period will cause to develop new methods, for example using
artificial intelligence tools, medical based research tools (similar to neuro marketing),
computer based predictive technics and other technological procedures instead of face to face
data collection procedures. It can be said that these changes and trends are normal because of
technological and socio-cultural developments, but pandemic period has probably accelerated
the process. Especially, dynamic nature of tourism industry will lead to produce new
methodological approaches similar to pandemic period.

Keywords: Pandemic, research methods, data collection.
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Koronaviriis Hastaligimin (COVID-19) Tiirk Turizmine Etkisi
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Dr. Ogr. Uyesi, Bingdl Universitesi, Saglik Yonetimi Boliimii/Saglik Bilisimi ve Teknolojileri ABD,
Bingdl, Tiirkiye, bilalozel@bingol.edu.tr

Ozet

Turizm gelismekte olan tilkeler i¢in ¢ok dnemli bir aragtir. Turizm ile bir yandan iilkeler gelir
yaratabilirken bir yandan da turizm sektorii marifeti ile istihdam yaratip doviz geliri elde
edebilmektedir. Bu durumda turizm sektorii ekonomik kalkinma i¢in lokomotif gorevi
gormektedir. Devletler acisindan artan vergi gelirler ve 6demeler dengesi lizerinde yarattigi
diger etkiler turizm sektoriinii birgcok iilke agisindan en 0zel olarak takip edilen bir sektor
haline getirmistir. Talep esnekliginin ¢ok yliksek oldugu bu sektor 2019 yilinda bir pandemi
olarak ilan edilen Covid-19 ile bir¢ok iilkede sekteye ugramistir. Diinya genelinde uygulanan
seyahat kisitlamalar1 sadece uluslararasi turizm faaliyetlerini degil, bir yandan da iilke
iclerinde yer alan hareketliligi de engelleyerek neredeyse sektoriin tamamini ciddi bir bi¢imde
etkilemistir. Yapilan bu ¢alismada diinyada ve Tiirkiye de s6z konusu etkiler incelenecek ve
son iki yillik donem igeresinde tiim diinyada yayilan hastaligin turizm sektoriine yapmis
oldugu etki analiz edilecektir.

Anahtar kelimeler: Turizm, Tiirkiye ekonomisi, saglik ekonomisi.
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Effect of Coronavirus Disease (Covid-19) to Turkish Tourism
Abstract

Tourism is a very important tool for developing countries. While countries can create income
with tourism, they can also create employment and earn foreign currency income through the
tourism sector. In this case, the tourism sector acts as a locomotive for economic
development. The increasing tax revenues and other effects on the balance of payments for
the states have made the tourism sector the most followed sector for many countries. This
sector, where the elasticity of demand is very high, has been interrupted in many countries by
Covid-19, which was declared a pandemic in 2019. Travel restrictions applied around the
world have seriously affected almost the entire industry by preventing not only international
tourism activities, but also mobility within the country. In this study the effects on the tourism
sector in the world and Turkey will be examined and the effect of the disease that has spread
all over the world in the last two years will be analyzed.

Keywords: Tourism, Turkish economy, health economics.
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Yiikselen Piyasa Ekonomilerinde Turizm ve Finansal Gelisme iliskisi

o ) Ferid ONDER
Dr. Ogr. Uyesi, KSU, Bankacilik ve Finans Boliimii, Kahramanmaras, Tiirkiye,
feritonder@ksu.edu.tr

Hiiseyin AGIR .
Prof. Dr., Ankara Hac1t Bayram Veli Universitesi, Iktisat Boliimii, Ankara Tiirkiye,
huseyinagir@hotmail.com

Ozet

Turizm kiiltiirel, spor, ticaret, dinlenme, eglenme, deniz, egitim saglik ve inang¢ gibi gesitli
amaglarla yapilan gezileri ve bir bolgeye turist ¢ekmek i¢in yapilan ¢aligmalarin tiimiinii ifade
eder. Turizm faaliyetlerinin gelir elde etme ve doviz kazancini arttirma, 6demeler bilangosu
aciklarmi kapatma, ekonomik biiylimeye katki saglama ve istihdam olusturma gibi birgok
ekonomik etkileri sayilabilir. Bu baglamda turizm hemen hemen tiim ekonomilerde 6nde
gelen sektorler arasinda yer almaktadir. Tiim bunlarin yani sira turizm bir¢ok faktor tarafindan
da etkilenmektedir. Sahip olunan finansal gelismislik diizeyinin turizm hareketlerini ve
dolayistyla turizm gelirlerini ve yatirimlarint etkiledigi ileri siirilmektedir. Finansal gelisme
ekonomilerde finans piyasalarinda kullanilan enstriimanlarin artmasi, bunlarin daha yogun
sekilde kullanilmasi olarak ifade edilebilir. Finansal gelismenin 6zellikle yatirimlarin harekete
gecirilmesinde ekonomide diger sektorleri desteklemede, sermaye hareketlerinin olugsmasi ve
ekonomik biiyiimeye katki saglama konusunda onemli rol oynamaktadir. Bu calismada
finansal gelismenin turizm sektorii tizerindeki etkisi arastirilmaktadir. 1995 ile 2019
donemine ait Diinya Bankasi ve Uluslararas1 Para Fonu (IMF) tarafindan yayinlanan yillik
veriler kullanilarak Yiikselen Piyasa Ekonomileri (Brezilya, Kolombiya, Malezya, Meksika,
Pakistan, Peru, Filipinler, Giiney Afrika Cumhuriyeti, Tayland) i¢in finansal gelisme ile
turizm arasindaki nedensellik iliskisi ampirik olarak test edilmistir. Turizm faaliyetlerinin
gostergesi olarak sdz konusu iilkelerin uluslararas1 turizm gelirlerinin Gayri Safi Yurt ici
Hasila’ya (GSYH) orani kullanilirken finansal gelismislik gostergesi i¢inse IMF’ten elde
edilen finansal gelismislik endeksi kullanilmistir. Calismada ekonometrik yontem olarak
Emirmahmutoglu ve Kd&se (2011) tarafindan ileri siiriilen ve kesitler arasi bagimlilik
varsayimini dikkate alan panel nedensellik testi kullanilmaktadir. Elden edilen sonuglara gore
tilke grubunun bazilarinda herhangi bir nedensellik iligkisinin bulunmadigr sonucuna
ulagilirken bazilarinda ise nedensellik iliskisinin mevcut oldugu tespit edilmistir.

Anahtar kelimeler: Turizm, finansal gelisme, yiikselen piyasa ekonomiler, panel nedensellik
testi.
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The Relationship Between Tourism and Financial Development in
Emerging Market Economies

Abstract

Tourism is travel for wvarious purposes such as cultural, sports, trade, recreation,
entertainment, sea, education, health and belief and it refers to all the trips and all the work
done to attract tourists to a region. There are many economic effects of tourism activities such
as generating income and increasing foreign exchange earnings, closing balance of payments
deficits, contributing to economic growth and creating employment. For this reason, tourism
is among the leading sectors in almost all economies. In addition to all these, tourism is also
affected by many factors. Financial development can be expressed as the increase in
instruments used in financial markets in economies and their more intense use. Financial
development plays an important role in mobilizing investments, supporting other sectors in
the economy, creating capital movements and contributing to economic growth. In this study,
the effect of financial development on the tourism sector is investigated. The relationship
between financial development and tourism for Emerging Market Economies (Brazil,
Colombia, Malaysia, Mexico, Pakistan, Peru, Philippines, Republic of South Africa,
Thailand) using annual data published by the World Bank and the International Monetary
Fund (IMF) for the period 1995 to 2019. causality relationship has been tested empirically.
The ratio of international tourism revenues to Gross Domestic Product (GDP) of the said
countries is used as an indicator of tourism activities. For the financial development indicator,
the financial development index obtained from the IMF was used. The panel causality test,
which was put forward by Emirmahmutoglu and Kose (2011) and takes into account the
cross-section dependency assumption, is used as an econometric method in the study.
According to the results obtained, there is no causality relationship in some of the country
groups in some cases, it has been found that there is a causality relationship.

Keywords: Tourism, financial development, emerging market economies, panel causality
test.

159



ULUSLARARASI » INTERNATIONAL

TURIZMDE YUKSELEN

EGILIMLER KONGRESI

CONGRESS OF EMERGING TRENDS IN TOURISM

Bolgesel Kalkinma ve Turizm liskisi: Trb1 Bolgesi Ornegi

Bilal OZEL
Dr. Ogr. Uyesi, Bingdl Universitesi, Saglik Yénetimi Boliimii/Saglik Bilisimi ve Teknolojileri ABD,
Bingol, Tiirkiye, bilalozel@bingol.edu.tr

Ozet

Ekonomik kalkinmanin bir iilkenin tamamu i¢in kullanilan bir kavram olmaktan ¢ikmasi ile
baslayan siire¢; iilkelerin farkli bolgelerindeki kalkinma derecelerinin analiz edilmeye
baslanmas1 ile devam etmektedir. Bu analizler sonucunda s6z konusu farkliliklarin bolgelerin
kendi dinamiklerini harekete gegirerek kalkinma {izerinde fakli kanallar ile fayda
saglayabilecegini gosterdigi goriilmektedir. Bu durum diinyanin bir¢ok {ilkesinde oldugu gibi
Tiirkiye i¢in de farkli bolge ayrimlarma gidilmesini ve bunun sonucunda farkli kalkinma
stratejilerinin gelistirilmesini saglamistir. Kalkinma hedeflerinde merkezi yonetim anlayiginin
yerel ve bolgesel yonetim bakis agist ile ele alinmastyla birlikte bolgelerin atil durumda olan
turizm potansiyelleri de ortaya ¢ikmaya baglamistir. Yapilan bu ¢aligmada Tirkiye TRB1
bolgesi icin bolgesel kalkinmanin turizm etkileri degerlendirilmis ve turizmin yerel bir gii¢
unsuru olup olmadig tartisilmistir. Bununla birlikte bolgesel gelismislik farkliliklarinin
giderilmesinde turizmin etkisi analiz edilmis ve Tirkiye acisindan genel bir degerlendirme
yapilmugtir.

Anahtar kelimeler: Bolgesel kalkinma, turizm, turizm ekonomisi.
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Regional Development and Tourism Relationship: Evidence From Trbl
Region
Abstract

The process that started when economic development ceased to be a concept used for a whole
country, it continues with the analysis of the development levels in different regions of the
countries. As a result of these analyses, it was concluded that the differences in question by
activating the dynamics of the regions and can benefit the development through different
channels. This situation has led to different regional divisions for Turkey as in many other
countries in the world and as a result, the development of different development strategies.
With the approach of central administration in development goals from the perspective of
local and regional administration, the idle tourism potentials of the regions have also begun to
emerge. In this study, the tourism effects of regional development for the TRB1 region of
Turkey were evaluated and it was discussed whether tourism is a local power factor or not. In
addition to this, the effect of tourism in eliminating regional development differences has
been analyzed and a general evaluation has been made for Turkey.

Keywords: Regional development, tourism, tourism economy.
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Kitle Turizmine Alternatif Olarak Sanal Gerg¢eklik Turizmi

Sinan USLU

Ars. Gor., Necmettin Erbakan Universitesi, Turizm Rehberligi Boliimii, Konya, Tiirkiye,
suslu@erbakan.edu.tr

Selman BAYRAKCI

Dr., Necmettin Erbakan Universitesi, Turizm Isletmeciligi Béliimii, Konya, Tiirkiye,
shayrakci@erbakan.edu.tr

Ozet

Turizm her gecen giin daha da gelismekte ve farkli turizm tiirleri ortaya g¢ikmaktadir.
Ozellikle turistik talepte bulunan kisilerin kitle turizminden farkli bir arayis igine girmesi,
bireyleri alternatif turizm cesitlerine yonlendirmektedir. Bu ¢esitlerden biri de gilinlimiizde
popiilerligini artiran sanal gerceklik turizmidir. Son donemlerde yasanan Covid-19 salgim
gibi olumsuzluklar da bu turizm c¢esidine olan ilgiyi artirmistir. Sanal gerceklik, cesitli
malzemeler araciligr ile kullanicilarin li¢ boyutlu deneyim yasamasini saglayan sistemler
olarak nitelendirilmektedir. Turizmde sanal gerceklik teknolojisi, paydaslarin tiimiine
(turistler, isletmeler, destinasyonlar vb.) bircok fayda saglamaktadir. Bu teknoloji ile turizmde
tic boyutlu gorsel nesneler ve sanal ortamlar olusturularak turistlerin turizm isletmelerini,
destinasyonlari, miizeleri, tarihi, kiiltiirel ve mimari alanlar1 vb. yerleri 6nceden gergekmis
gibi bu sanal ortamda deneyimleme imkani sunulmaktadir. Calismanin amaci, 6zellikle kitle
turizmine olan talebin diisiikk oldugu bu dénemlerde bir alternatif turizm gesidi olarak sanal
gerceklik turizminin irdelenmesidir. Ayrica bu c¢alisma, sanal gerceklik turizminin
giniimiizde bilinirliliginin  ve farkindaliginin  okuyucular tarafindan olugsmasini da
amaglamaktadir. Bu dogrultuda sanal gerceklik turizmi uygulamalar1 6rneklerle agiklanmis,
ilgili literatiir incelenmis ve gelismeler ortaya koyulmaya ¢alisilmistir. Ayrica sanal gergeklik
uygulamalarinin tiim diinyada ve Tiirkiye’de geldigi nokta arastirilmis ve turizmle iliskisi
aciklanmistir. Sonug¢ olarak teknolojideki gelismelerle dogru orantili sanal gerceklik
uygulamalari da 6nemli bir gelisim gostermistir. Bu gelismelerle birlikte sanal gerceklik
turizmine olan talep, 6zellikle Covid-19 salgin doneminde daha da artis gostermistir.

Anahtar kelimeler: Kitle turizmi, alternatif turizm, sanal gergeklik.
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Virtual Reality Tourism as an Alternative to Mass Tourism
Abstract

Tourism is developing day by day and different types of tourism are emerging. In particular,
the search for a different kind of tourism from mass tourism leads individuals to alternative
tourism types. One of these types is virtual reality tourism, which is increasing its popularity
today. Negative events such as the recent Covid-19 pandemic have also increased the interest
in this type of tourism. Virtual reality is described as systems that enable users to have a
three-dimensional experience through various materials. Virtual reality technology in tourism
provides many benefits to all stakeholders (tourists, businesses, destinations, etc.). With this
technology, by creating three-dimensional visual objects and virtual environments in tourism,
tourist can experience virtual environment as if they were real before like the places tourism
businesses, destinations, museums, historical, cultural and architectural areas, etc. The aim of
the study is to examine virtual reality tourism as an alternative tourism type, especially in
these periods when the demand for mass tourism is low. In addition, this study aims to create
awareness of virtual reality tourism by the readers. Accordingly, virtual reality tourism
applications have been explained with examples, the relevant literature has been examined
and developments have been tried to be revealed. In addition to this, the point reached by
virtual reality applications all over the world and in Turkey has been researched and its
relationship with tourism has been explained. As a result, virtual reality applications have also
shown a significant development in direct proportion to the developments in technology. With
these developments, the demand for virtual reality tourism has increased even more during the
Covid-19 epidemic period.

Keywords: Mass tourism, alternative tourism, virtual reality.
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Paylasim Ekonomisi ve Turizm

Hidayet KISLALI
Dr. Ogr.Uyesi, Afyon Kocatepe Universitesi, Turizm Rehberligi, Afyonkarahisar, Tiirkiye,
hkislali@aku.edu.tr

Ozet

Paylasim ekonomisi benzeri goriilmemis seviyelerde genisliyor. Turizm ve seyahat
hizmetleri, bu genislemeden 6nemli dl¢iide etkilenen sektorler arasindadir. Bir stiredir sinirlar
ortadan kalkiyor ve ev sahibi olmanin anlam1 degisiyor. Telekomiinikasyon teknolojilerindeki
gelismeler ev sahibi-misafir iligkilerini doniistiirdii. Bu makale, paylasim ekonomisindeki son
gelismelere odaklanmakta ve turizm ve seyahat hizmetleri tizerindeki etkilerini tartigmaktadir.
Bu teorik makale, daha genis ekonomilerdeki son gelismeleri arastirtyor ve ardindan
turizmdeki giincel gelismelere 151k tutuyor. Cesitli iilkelerdeki deneyimler, yikici
teknolojilerin siradan vatandaslar i¢in benzeri goriilmemis firsatlar getirdigini gostermistir.
Ayrica mevcut hizmet saglayicilar i¢in yeni ufuklar agmislardir. Bununla birlikte, ayni
zamanda ¢esitli zorluklar da getiriyor. Bu kadar uzun bir siiredir, birgok hizmet saglayici
belirli kural ve diizenlemelerle is ortamlarinda faaliyet géstermektedir. Bu kurallar dahilinde
calismak icin stratejiler uyguladilar. Yeni teknolojiler oyunun kurallarini degistirmis ve
bir¢ok kisinin ¢esitli sektorlerde hizmet saglayict haline gelmesini saglamistir. Baslangigta,
bir¢oklar1 i¢in bir dene ve gér modasiyla baslamis olsa bile, sonunda bazilar1 i¢in ana gelir
kaynagi haline geldi. Bu kisiler profesyonel hizmet saglayicilar haline gelmistir. Ardindan,
mevcut saglayicilar yeni gelenler i¢cin daha sert diizenlemeler talep etti. Bu ¢alismada mevcut
durum ve gelecek projeksiyonlari tartigilacaktir.

Anahtar kelimeler: Paylasim ekonomisi, yikici teknolojiler, hizmetler.
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Sharing Economy and Tourism
Abstract

Sharing economy has been expanding in unprecedented levels. Tourism and travel services
are among those sectors that are dramatically affected by this expansion. Boundaries have
been disappearing for a while and meaning of being a host has changed. Developments in
telecommunication technologies transformed the host-guest relations. This paper focuses on
the recent developments in sharing economy and discusses the implications for the tourism
and travel services. This theoretical paper explores the recent developments in the broader
economies and then sheds lights on to the current developments in tourism. Experiences in
various countries have shown that disruptive technologies bring unprecedented opportunities
for ordinary citizens. Besides, they open new horizons for current service providers. They,
however, also bring various challenges. For such a long time, many service providers have
operated in business environments with certain rules and regulations. They implemented
strategies to operate within those rules. New technologies have changed the rules of the game,
and let many individuals become a service provider in various sectors. Initially, it has started
in a try and see fashion for many, but at the end, for some it has become a main source of
income. These individuals have become professional service providers. Then, current
providers demanded tougher regulations for the new comers. This paper will discuss the
current situation and future projections.

Keywords: Sharing economy, distruptive innovation, services.
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Unutulmaz Otel Deneyimi: Oliideniz Destinasyonunun Tripadvisor
Yorumlarinin I¢erik Analizi

) ) Sinan Baran BAYAR '
Y.L. Ogrencisi, Kirklareli Universitesi, Sosyal Bilimler Enstitiisii Turizm Isletmeciligi Anabilim Dali,
Kirklareli, Tiirkiye, sinanbbayar@gmail.com

Rana SAT

Bilim Uzmani, Mugla Sitk1 Kogman Universitesi, Sosyal Bilimler Enstitiisii Turizm Isletmeciligi
Anabilim Dal1, Mugla, Tiirkiye, rana_sat_95@hotmail.com

Ozet

Turist deneyimi; bir destinasyondaki konaklama isletmelerini, yerel halkin tutumunu ve
duygularini, farkli turist profillerini, yerel mutfak ve gastronomik 06gelerini, ulasim
imkanlarini, destinasyon i¢inde seyahat etmeyi kolay ve keyifli hale getirmek i¢in saglanan
hizmet diizeyini ve cazibe merkezlerini i¢eren, bir turistin gordiigii ve yasadigi her sey olarak
tanimlanabilir. Giiniimiizde sosyal medya platformlarinin ve teknolojilerinin gelismesi,
turistlerin bilgilerini, duygularin1 ve unutulmaz deneyimsel anlarini ¢evrimigi olarak
paylasmasina olanak tanimaktadir. Destinasyonlar1 ziyaret eden turistlerin ¢evrimigi
incelemelerine dayanarak, mevcut deneyimlerin nasil unutulmaz bir otel deneyimine
dontistiigli  arastirilmaktadir. Bu calismada 15 Eyliil 2021 tarihine kadar Oliideniz
destinasyonundaki otelleri ziyaret eden turistlerin TripAdvisor web sitesi araciligiyla
paylastiklar1 “unutulmaz otel deneyimlerine” iliskin Tiirkge degerlendirmelerinin analiz
edilmesi amaglanmaktadir. Bu kapsamda oncelikle TripAdvisor’m olusturdugu “Oliideniz
Otelleri ve Kalacak Yerler” kategorisindeki iki, ii¢, dort ve bes yildizli 323 konaklama
isletmesine yapilan Tiirkce yorumlar siniflandirilmistir. Belirtilen 6rneklem dahilinde;
TripAdvisor arama motorunda “Unutulmaz”, “olaganiistii”, “kayda deger”, “kalic1”,
“belirleyici”, “unutmayacagim”, “hatirlanabilir” ve “siradisi” Anahtar kelimeleri kullanilarak
cevrimici Tirkce degerlendirmelere ulasilmistir. Degerlendirmede bulunan turistlerin
igeriklerine hicbir sekilde miidahale edilmeden, soru cevap yapilamadan sadece ham
yorumlart alinmistir. Arastirma veri toplama siirecinde WebHarvy Web Scraping ve
MAXQDA 2018 programlar1 kullanilarak veri madenciligi yapilmis, Oliideniz destinasyonu
ile ilgili 323 farkli konaklama isletmesindeki deneyimlere iligkin 2267 yoruma ulagilmistir.
Calismada etnografi yonteminden uyarlanmig sosyal ortamlardaki ¢evrimigi insan
davraniglarini inceleyen netnografi kesif teknigi kullanilmistir. Turist yorumlari incelenirken,
Anahtar kelimeleri igeren tek ciimlelik degerlendirmeler, konaklama isletmelerinin cevaplari
ve yorum ana basliklar1 analiz disinda birakilmistir. Arastirma sonucunda, turistlerin
“personel tutumu”, “hizmet anlayigi” “temiz bir ortam” ve “destinasyonun konumu” ana
basliklarinda unutulmaz bir otel deneyimi yasadiklar1 saptanmistir. Ayrica g¢alismada
“unutulmayacak olumsuz otel deneyimleri” incelemesi de yapilmis, elestirisel igerikler
listelenmistir.

Anahtar kelimeler: Unutulmaz turizm deneyimi, hatirlanabilir deneyim, ¢evrimi¢i yorumlar,
veri madenciligi, Tripadvisor.
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Memorable Hotel Experience: Content Analysis of Oliideniz Destination's
Tripadvisor Reviews

Abstract

Tourist experience; it can be defined as everything a tourist sees and experiences, including
accommodation establishments in a destination, attitude and feelings of local people, different
tourist profiles, local cuisine and gastronomic items, transportation facilities, the level of
service provided to make traveling within the destination easy and enjoyable, and attractions.
Nowadays, the development of social media platforms and technologies allows tourists to
share their knowledge, feelings and unforgettable experiential moments online. Based on
online reviews of tourists visiting destinations, it explores how existing experiences have
become an memorable hotel experience. In this study, it is aimed to analyze Turkish reviews
of the "memorable hotel experiences" shared by tourists visiting hotels in Oliideniz until
September 15, 2021 through the TripAdvisor website. In this context, Turkish reviews to 323
accommodation establishments with two, three, four and five stars in the "Oliideniz Hotels
and Places to Stay" category created by TripAdvisor are classified. Within the specified
sample; online Turkish reviews were found using the keywords "unforgettable",
"extraordinary"”, "notable”, "enduring”, "decisive”, "will never forget”, "memorable” and
"uncommon™ in the TripAdvisor search engine. Only raw comments were received from the
tourists who made the evaluation without interfering with their contents in any way, without
answering questions. During the research data collection process, data mining using
WebHarvy Web Scraping and MAXQDA 2018 programs was obtained and 2267 comments
were obtained regarding experiences in 323 different accommodation enterprises related to
Oliideniz destination. In the study, a netnography discovery technique was used to study
online human behavior in social environments adapted from ethnography method. While
examining the tourist reviews, single-sentence evaluations containing keywords, the answers
of the accommaodation establishments and the main headings of the comments were excluded
from the analysis. As a result of the research, it has been determined that tourists have a
memorable hotel experience in the main headings of "staff attitude", "service understanding”,
"clean environment" and "location of the destination". In addition, in the study, "memorable
negative hotel experiences" were examined and critical contents were listed.

Keywords: Unforgettable tourism experience, memorable experience, online reviews, data
mining, TripAdvisor.
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Transformations Facing MICE Tourism Amid COVID-19
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Cemil Hakan KILIC
Dr., ICVB genel miidiirii, Istanbul, Tiirkiye, cemil.kilic@icvb.org

Abstract

Covid-19 had an unprecedented impact on tourism. The initial response to isolate the virus
was to introduce border restrictions and social distance measures. Tourism as an interactive
service that involves travel away from home was severely hit. As a major tourism segment,
MICE (Meetings, Incentives, Conventions, and Events) tourism generates 30% of global
tourism revenue and is recognized as a significant sector for a substantial number of
destinations. Because they involve collective participation and are planned well in advance,
MICE activities are either cancelled, postponed, or experienced serious declines in the
number of participants. Moreover, adoption of digital meetings and events also created some
discomfort about the future of the MICE industry. Current literature focusing on
transformations in tourism amid Covid-19 focuses on leisure travel and overlooks the crises'
impacts on MICE tourism. Because MICE tourism has different characteristics (e.g.,
collective events) and requirements (e.g., Event infra-structure) at a destination, the
transformations might differ from generic tourism activities. This paper aims to identify the
impacts of Covid-19 on MICE tourism and the transformations facing the industry from a
supply perspective. 12 MICE tourism experts were recruited among members of ICVB
(Istanbul Visitors and Conventions Bureau), and in-depth interviews were conducted with
representatives of hotels, travel agencies, and convention centers catering to MICE tourism.
Findings revealed significant and sustained declines in volume in MICE tourism that most
stakeholders find challenging to survive in the international market. Experts also identified
various transformations in MICE tourism, such as a general decline in the number of
significant events, a shorter lead time, and the introduction of Hybrid conferences. The paper
concludes with practical and theoretical implications and recommendations for future studies.

Keywords: MICE, Covid-19, crises management.
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Siirekli ve Interval Kosu Egitimlerinin Elit Yetiskinlerde Fiziksel ve
Fizyolojik Etkilerinin Karsilastirilmasi

Serdar BUYUKIPEKCI
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Ozet

Dayaniklilik antrenmanlarinin fizyolojik adaptasyonlar arttirdig: bilinmektedir. Fakat fiziksel
ve motor performans iizerine etkileri ile bilgiler yetersizdir. Bu nedenle, bu c¢alismada 8
haftalik siirekli ve interval dayaniklilik kosularimin elit yetiskinlerde fiziksel ve fizyolojik
performansa etkilerinin karsilastirilmasi amaglanmistir. Calismaya 19-25 yas arasi siirekli
kosular (SK) n:9 ve interval grup olarak (IG) n:9 olmak iizere toplam 18 yetiskin erkek sporcu
katilmigtir. Siirekli kosu grubuna (SG) 8 hafta siire ile haftada 3 giin devamli kosular metodu
ile uygulatilirken, diger gruba ise interval kosu metodu uygulatilmistir. Calismada Ontest-
sontest olmak iizere deneysel arastirma modeli kullanilmistir. Calismaya katilan sporculara
egitim programi 6ncesi ve sonrast olmak iizere 6n olmak lizere viicut agirligr 6l¢iimii, 20
metre siirat, dikey ve yatay si¢crama, cooper, denge, otur-uzan testleri uygulanmistir. Elde
edilen verilerin varyans ve homojenlikleri test edilmis, verilerin analizinde Independent
Samples t test ve PairedSamples t testleri kullanilmustir. Interval ve siirekli kosu egitim
programlar1 sonrasi, interval egitim ve stirekli kosu gruplarinin egitim siireci 6ncesi ve sonrasi
viicut agirligi ve Cooper testi degerlerindeki degisimin istatistiksel olarak da anlam teskil
ettigi belirlenmistir (p<0.05). Interval egitim grubunun egitim 6ncesi ve sonrasi durarak uzun
atlama, siirat, dikey si¢grama, denge ve otur uzan esneklik testi degerlerindeki degisimin
istatistiki olarak anlamli oldugu tespit edilirken (p<0.05), siirekli kosu grubundaki degisimin
istatistiki olarak anlam teskil etmedigi gozlenmistir. Ayrica interval egitim grubunda denge
son test degerlerinde On test degerlerine gore anlamli degisim oldugu tespit edilmistir. Sonug
olarak wuygulanan interval ve silirekli kosu egitim programlarmin viicut agirhgr ve
dayanikliliga olumlu etkilerinin oldugunu ve ayrica interval egitim ve siirekli kosu egitim
programlari karsilastirildiginda interval egitimlerinin denge, esneklik, dikey ve yatay sigrama,
20 mt siirat performanslar1 agisindan verimli olabilecegini gdstermektedir.

Anahtar kelimeler: Dayaniklilik, siirekli kosular, interval egitim, motor performans.
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Comparison of Physical and Physiological Effects of Continuous and
Interval Running Training in Elite Adults

Abstract

It is known that endurance trainings increase physiological adaptations. However, knowledge
on its effects on physical and motor performance is insufficient. Therefore, this study aims to
compare the effects of 8-week continuous and interval endurance runs on physical and
physiological performance in elite adults. A total of 18 adult male athletes between the ages
of 19-25, consisting of continuous runs (CR) n:9 and interval group (IG) n:9, participated in
the study. While the continuous running group (CR) was subject to the continuous running
method 3 days a week for 8 weeks, interval running method was used for the other group.
Experimental research model, including pre-test and post-test, was used in the study. Body
weight measurement, 20-meters speed, vertical and horizontal jump, cooper, balance, sit-
reach tests were applied to the athletes participating in the study before and after the training
program. Variance and homogeneity of the obtained data were tested, and Independent
Samples t test and Paired Samples t tests were used in the analysis of the data. After the
interval and continuous running training programs, the change in body weight and Cooper test
values before and after the interval training and continuous running groups were found to be
statistically significant (p<0.05). It was observed that the changes in the standing long jump,
speed, vertical jump, balance and sit-and-reach flexibility test values of the interval training
group before and after the training were statistically significant (p<0.05) while the change in
the continuous running group was not statistically significant. In addition, it was determined
that there was a significant change in the balance post-test values in the interval training
group compared to the pre-test values. As a result, it shows that the interval and continuous
running training programs applied have positive effects on body weight and endurance, and
when interval training and continuous running training programs are compared, interval
trainings can be efficient in terms of balance, flexibility, vertical and horizontal jump, and 20-
meters speed performances.

Keywords: Endurance, continuous runs, interval training, motor performance.
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Yoresel Yemeklerin Siirdiirilebilir Turizme EtKisi
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gunnestugce@gmail.com

Ozet

Turizm faaliyetine katilanlarin destinasyon tercihinde mutfak kiiltiirii 6nemli bir unsurdur.
Her mutfak kiiltiiriiniin kendine has malzemesi, pisirme teknigi ve servis yoOntemi
bulunmaktadir. Yemeklerin hazirlanma, pisirme ve servis sekilleri orf, adet ve gelenekler
belirleyici olabilmektedir. Yeme-igme aliskanligi ve beslenme sekillerinin olusmasinda
bolgenin cografi konumu ile iklim ozellikleri de etkili olabilmektedir. Yerel iireticilerle
tanismak, cesitli festivallere katilmak, degisik kiiltiirleri tanimak, organizasyonlarda aktif
gorevler almak ve farkli lezzetleri tatmak gibi eylemler turist davraniglarimi ve turizm
anlayisin1 da degistirmektedir. Yoreye Ozgii iiriin ve hizmetler hem destinasyon algisinin
olusmasinda hem de turizm faaliyetlerinin yilin tiim zamanlarinda ve her yerde
gerceklesmesine yardimci olmaktadir. Ancak destinasyonlar i¢in olduk¢a onemli ¢ekim
unsuru olan yoresel iriinlerin pek c¢ogu unutulmaya yiiz tutmaktadir. Bundan dolay1
hazirlanan bu caligmada, yorelere 6zgli yemeklerin unutulmasmin onlemek ve gelecek
nesillere dogru metotlarla aktarilmasi gerekliliginin 6nemine deginilmistir. Calismanin
amacina uygun olarak hazirlanmasi i¢in gerekli olan veriler farkli demografik yapiya sahip 20
katilimcidan elde edilmistir. Verilerin toplanmasi i¢in katilimcilara standartlastirilmig agik
uclu sorular yoneltilmistir. Sorular1 yanitlayan katilimeilarin genel goriisii, yoresel yemeklerin
stirdiiriilebilirliginin saglanabilmesi icin, miimkiin oldugunca yoresel yemeklerin tercih
edilmesi, yoreye has pisirme ve hazirlama tekniklerinin kullanilmasidir. Bunun yani sira
gelecek nesillerin bu gelenegi devam ettirmesi i¢in egitim miifredatlarinda yer almasi, aile
biiyiiklerinin yoresel yemeklerin tarifini ailenin diger bireylerine 6gretmeleri gerekliligi
tizerinde durmuslardir.

Anahtar Sozciikler: Yoresel yemekler, stirdiiriilebilirlik, kiiltiir.
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The Effect of Local Food on Sustainable Tourism
Abstract

Culinary culture is an important element in the destination preference of those participating in
tourism activities. Each culinary culture has its own unique ingredients, cooking techniques
and serving methods. Ways of preparation, cooking and serving of food, customs and
traditions can be decisive. The geographical location and climatic characteristics of the region
can also be effective in the formation of eating and drinking habits and dietary patterns.
Actions such as meeting local producers, participating in various festivals, getting to know
different cultures, taking active roles in organizations and tasting different flavors also change
tourist behavior and tourism understanding. Products and services specific to the region help
both in the formation of the perception of the destination and in the realization of tourism
activities at all times of the year and everywhere. However, many of the local products, which
are a very important attraction for destinations, tend to be forgotten. Therefore, in this study,
the importance of preventing the forgetting of regional dishes and transferring them to future
generations with the right methods has been mentioned. The data required for the preparation
of the study in accordance with its purpose were obtained from 20 participants with different
demographic structures. Standardized open-ended questions were asked to the participants to
collect the data. The general view of the participants who answered the questions is that in
order to ensure the sustainability of local dishes, local dishes should be preferred as much as
possible, and local cooking and preparation techniques should be used. In addition, they
emphasized the necessity of including in the education curricula for future generations to
continue this tradition, and the need for family elders to teach the recipe of local dishes to
other members of the family.

Keywords: Local foods, sustainability, culture.
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Turuncu Bayrak Uygulamasinin Otel Isletmelerinde Uygulanabilirligi:
Konya Ornegi
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Ozet

Israf kavrami; gereksiz yere para, zaman, emek vb. harcama, ihtiyag fazlasi veya faydasiz
kullanim, savurganlik olarak tanimlanabilir. Kaynaklarin sinirli olmasi, diinya niifusunun
artmasi, insanlarin isteklerinin ve davranislarinin degismesi, israf konusunu kiiresel bir sorun
olarak 6nemli hale getirmektedir. Gida israfi yonetimi, tiim insanlig1 ilgilendirdigi gibi tiim
sektorleri ilgilendiren bir konudur. Turizm sektorii icerisinde yer alan, asli konaklama
isletmelerinden biri olan otel isletmeleri i¢in de israf konusu oldukc¢a 6nemlidir. Buna ragmen
restoranlar, kafeler gibi yiyecek igecek isletmelerinde oldugu gibi otel isletmelerinde de
israfin Oniline gecebilmek ic¢in yeteri kadar onlem alinmadigi goriilmektedir. Bu dogrultuda
calismada, siirdiiriilebilir bir diinya i¢in bir tehdit unsuru haline gelen gida israfi yonetimine
dair yeni bir uygulama olan “Turuncu Bayrak” uygulamasi ele alinmistir. Yapilan bu
calismanin temel amaci, otel isletmelerinde gida kaybi, gida atiklar1 ve gida israfi yonetimi
gibi konularda mevcut durumun ortaya konulmasi ve turuncu bayrak uygulamasinin otel
isletmelerinde uygulanabilirliginin degerlendirilmesidir. Bu kapsamda ¢aligmanin evrenini
Konya ilinde yer alan 4 ve 5 yildizli otel isletmeleri olusturmaktadir. Calismada nitel
aragtirma deseni benimsenmis olup, goriisme teknigi kullanilmistir. Yar1 yapilandirilmig
goriigme sorulari, amagli ornekleme yontemlerinden durum Orneklemesi dogrultusunda
belirlenen kisilere uygulanmistir. Goriisme Konya’da yer alan otel isletmeleri yoneticileri ile
gerceklestirilmistir. Elde edilen veriler icerik analiz yontemi ile analiz edilmistir. Otel
isletmelerinin gida israfi konusunda bilingli oldugu ve gida israf tutumlarinin iyi oldugu
goriilmektedir. Bununla birlikte isletmelerin Turuncu Bayrak uygulamasi hakkinda olumlu
algilara sahip oldugu ve uygulamanin miisterilerin isletme tercihinde etkili olabilecegi
distiniilmektedir.

Anahtar kelimeler: sraf, turizm isletmeleri, otel isletmeleri, turuncu bayrak.
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Applicability of Orange Flag Application in Hotel Businesses: Example of
Konya

Abstract

The concept of waste can be defined as unnecessary money, time, effort, etc. spending,
surplus or useless use. The limited resources, the increase in the world population, the change
in people’s wishes and behaviors make the issue of waste as a important global problem. Food
waste management is an issue that concerns all sectors as well as all humanity. The issue of
waste is also very important for hotel businesses, which are one of the main accommodation
businesses in the tourism sector. Despite this, it is seen that sufficient precautions are not
taken to prevent waste in hotel businesses as well as in food and beverage businesses such as
restaurants and cafes. In this direction, the “Orange Flag” application, which is new on the
management of food waste, which has become a threat to a sustainable world, is discussed.
The main purpose of this study is to reveal the current situation in hotel businesses such as
food loss, food waste and food waste management and to evaluate the applicability of the
orange flag application in hotel businesses. In this context, the universe of the study consists
of 4 and 5 star hotels in Konya. In the study, qualitative research design was adopted and
interview technique was used. Semi-structured interview questions were applied to the people
who were determined in line with the situation sampling, one of the purposive sampling
methods. The interview was held with the managers of the hotel businesses in Konya. The
obtained data were analyzed by content analysis method. It is seen that hotel businesses are
conscious about food waste and their attitudes towards food waste are good. However, it is
thought that businesses have positive perceptions about the Orange Flag application and the
application may be effective in the choice of business.

Keywords: Waste, tourism businesses, hotel businesses, orange flag.
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Arkeodestinasyonlarda Cevresel Yijnetime Elestirel Bir Bakis:
Eflatunpinar Ornegi
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Ozet

Kiiltiir turizmi, diinyada 6nemi giderek artan turizm tiirlerinden birisidir. Tiirkiye, tarihi ve
kiiltiirel degerleri agisindan diinya kiiltiir miras1 atlasinda onemli bir yer tutmaktadir.
Calismanin konusu olan, Konya Ili, Beysehir ilgesi simirlar1 icinde bulunan Eflatunpmar Su
Anit, Hitit donemine ait Onemli bir arkeodestinasyondur. Eflatunpinar Hitit Su Aniti,
Beysehir Ilgesi'nin 22 km kuzeyinde ve Konya’nin yaklastk 90 km giiney batisinda
bulunmaktadir. Hititlerin su kiltiiriinii yansitmasinin yani sira, dini ritiielleri hakkinda da
onemli ipuclar1 vermektedir. Calisma, Eflatunpmar Su Aniti’na dikkat ¢ekebilmek ve alanin
arkeoturizm degerini vurgulamak amaciyla, literatlir taramasi, arastirma ve saha caligmasi
(gozlem ve yerel halkla goriisme) yontemleri kullanilarak yapilmistir. Calismanin amaci
alanin turizm potansiyelini agiga c¢ikararak, hem uygulama hem de teorik anlamda alanin
turizm planlamasi icin alt yapi olusturmaktir. Diger yandan, alanda gozlemlenen noksan
yonler de vurgulanarak, ¢evresel planlamaya katki saglayabilmek hedeflenmektedir. Yapilan
literatiir taramasinda Eflatunpinar Hitit Su Aniti’'nin hem arkeolojik a¢idan hem de insanligin
ortak kiiltiirel miras1 agisindan son derece kiymetli oldugu anlasilmistir. Ancak yapilan
gozlemler ve gorlismeler, yerel halkin alana gereken énemi gostermedigini ve kendileri i¢in
turizmin saglayacagl olumlu katkilardan haberdar olmadigi anlasilmustir. Ilaveten, ge¢mis
donemlerde alanla ilgili ¢ok sayida arastirmalar ve eylem planlari yapilmis olsa da alana
olumlu bir katki saglanamamis oldugu izlenmistir. Veriler 1s1¢inda Eflatunpinar Su Anitt
arkeodestinasyonu i¢in onerilerde bulunulmustur.

Anahtar kelimeler: Kiiltiir turizmi, arkeoturizm, eflatunpinar, beysehir, hitit uygarligi.

175


mailto:mehtap_okk.78@outlook.com
mailto:haerdogan@gmail.com

ULUSLARARASI » INTERNATIONAL

TURIZMDE YUKSELEN

EGILIMLER KONGRESI

CONGRESS OF EMERGING TRENDS IN TOURISM

A Critical Look at Environmental Management in Archaeodestinations:
The Case of Eflatunpinar

Abstract

Cultural tourism is one of the growing types of tourism in the world. Turkey has an important
place in the Atlas of World Cultural Heritage in terms of its historical and cultural values. The
Eflatunpinar water Monument, which is the subject of the study, located within the borders of
Beysehir District, Konya province, is an important archaeodestination belonging to the Hittite
period. Eflatunpinar Hittite water monument is located 22 km north of Beysehir District and
about 90 km south west of Konya. In addition to reflecting the water culture of the Hittites, it
also provides important clues about their religious rituals. The study was carried out using
literature review, research and fieldwork (observation and interview with local people)
methods in order to draw attention to the Eflatunpinar Water Monument and to emphasize the
archaeotourism value of the area. The aim of the study is to create an infrastructure for
tourism planning of the area in both practical and theoretical terms by revealing the tourism
potential of the area. On the other hand, it is aimed to contribute to environmental planning by
emphasizing the deficiencies observed in the field. During literature review, it was understood
that the Eflatunpmnar Hittite Water Monument is extremely valuable both in terms of
archeology and in terms of the common cultural heritage of humanity. However, observations
and interviews have shown that local people do not show the necessary importance to the area
and are not aware of the positive contribution that tourism will provide for them. In addition,
although a large number of research and action plans have been made on the field so far, it has
been observed that no positive contribution has been made to the field. In the light of the data,
suggestions and proposals were made for the Eflatunpinar Water Monument
archeodestination.

Keywords: Cultural tourism, archaeotourism, eflatunpinar, beysehir, hittite civilization.
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Sorumlu Turizm: Siirdiiriilebilir Gastronomi Turizmine Genel Bir Bakis
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Ozet

Gastronomik unsurlarin turizm endiistrisine olan katkilarinin artmasi gastronomi turizmi
kavramint ortaya ¢ikarmis ve gastronomi bilimi, turizmi besleyen dallardan biri haline
gelmistir. Popiilerlesen bu bilim dali ile ilgili yapilan ¢aligmalarin artmasi, diger turizm
dallariyla da etkilesimini artirmistir. Giin gectikge Onemi anlasilan ve ihtiyag sonucu ortaya
¢ikmis olan siirdiiriilebilir turizm, gastronomi turizmine yeni amaglar ¢izerek multidisipliner
yaklagimini artirmaktadir. Turizm sektoriinde siirdiiriilebilir bir kalkinma girdisi saglamasi
acisindan 6nemli bir potansiyel olusturan siirdiiriilebilir turizmin ana hedefleri, kaynaklarin
verimli kullanilmasi, ekonomik, ekolojik, kiiltiirel ve sosyolojik acilardan stirdiiriilebilirligin
saglanmasidir. Siirdiiriilebilir kaynaklar, turistik bolgelerin pazarda on plana ¢ikmasini,
kiiresellesen diinyada tek tip {lriinler yerine bdlgeye has iiriinlerin farkedilmesini, yerel
tirtinlerin/igletmelerin artmasini ve tim bunlarla bolge gastronomik kimliginin korunmasini
saglamaktadir. Kaynaklarin etkin kullanimi ayrica gelecek nesillerin de bu kaynaklari
bilmesini ve koruyabilmesini saglayacaktir. Bu kapsamda stirdiiriilebilir gastronomi turizmi
de unsurlarin gelecek nesillere aktarilabilir olmasmi ve bilinirliklerinin arttirilmasini
hedeflemektedir. Turistlerin yerel yiyecekleri tiiketme egiliminde olmalari, gastronomik
kiiltiirel mirasa sahip ¢ikan, yerelligi ve bdlge halkini destekleyen, bolgeye ekonomik,
cevresel, sosyal boyutlardan katkida bulunan siirdiiriilebilir gastronomi turizmini ortaya
cikaran diger etkenlerdir. Yerel/otantik, nostaljik, insan sagligina faydali, ¢evreye duyarli
tarim sayesinde kirsal kalkinmaya katki saglayan siirdiiriilebilir gastronomi turizmi; yerel
tiretilen yiyecek ve igecekler, festivaller, yesil restoranlar gibi 6zel yiyecek-igecek iiretim
alanlar1, organik tarim ve {irlinleri, yerel iiretim ve geleneksel yasam kiiltiirii bilesenlerinden
olusmaktadir. Bu bilesenlere ilgi duyan turistlerin her gecen giin artan sayist yerelligin 6n
plana c¢ikmasini, otantik, temiz ve giivenli iriinler ile hizmet veren yerel isletmelerin
acilmasini saglamaktadir. Acilan isletmeler de kendi aralarinda imaj farklilig1 sebebiyle bir
rekabet ortami olusturarak bolgedeki pazarin gelismesini ve yerel ekonominin kalkinmasini
saglamaktadir. Sonu¢ olarak; azalan diinya kaynaklari sebebiyle bireyler sorumluluklarina
dikkat ederek turistik faaliyetlerini gergeklestirmektedirler. Turistik faaliyette bulunduklari
bolgelerde yerel triinleri ve ¢evreye duyarli isletmeleri tercih ederek, bolgedeki gastronomi
turizminin siirdiiriilebilirligine katki saglamaktadirlar.

Anahtar kelimeler: Sorumlu turizm, siirdiiriilebilir gastronomi turizmi, yerel yiyecekler.
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Responsible Tourism: An Overview of Sustainable Gastronomy Tourism
Abstract

The increase in the contribution of gastronomic elements to the tourism industry has revealed
the concept of gastronomic tourism and gastronomy has become one of the branches that feed
tourism. The increase in the number of studies on this popular branch of science has increased
its interaction with other tourism branches. Sustainable tourism, the importance of which is
understood day by day and has emerged as a result of need, increases its multidisciplinary
approach by drawing new goals for gastronomy tourism. The main objectives of sustainable
tourism, which has an important potential in terms of providing a sustainable development
input in the tourism sector, are the efficient use of resources and ensuring sustainability in
terms of economic, ecological, cultural and sociological aspects. Sustainable resources ensure
that touristic regions come to the fore in the market, that products specific to the region are
noticed instead of uniform products in the globalizing world, that local products/enterprises
increase, and that the gastronomic identity of the region is preserved with all of these.
Effective use of resources will also enable future generations to know and protect these
resources. In this context, sustainable gastronomy tourism aims to transfer the elements to
future generations and to increase their awareness. The tendency of tourists to consume local
foods is another factor that creates sustainable gastronomic tourism, which protects the
gastronomic cultural heritage, supports the locality and the people of the region, and
contributes to the region from economic, environmental and social dimensions. Sustainable
gastronomy tourism that contributes to rural development thanks to local/authentic, nostalgic,
beneficial to human health and environmentally friendly agriculture; It consists of locally
produced food and beverages, festivals, special food and beverage production areas such as
green restaurants, organic agriculture and its products, local production and traditional living
culture components. The increasing number of tourists who are interested in these
components ensures that the locality comes to the fore and local businesses that serve with
authentic, clean and safe products are opened. Established businesses also create a
competitive environment due to the difference in image among themselves, ensuring the
development of the market in the region and the development of the local economy. As a
result; Due to the decreasing world resources, individuals carry out their touristic activities by
paying attention to their responsibilities. They contribute to the sustainability of gastronomy
tourism in the region by preferring local products and environmentally sensitive businesses in
the regions where they operate.

Keywords: Responsible tourism, sustainable gastronomy tourism, local food.
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Rekreasyonel Amach Egzersiz Yapan Bireylerin Mutluluk Diizeyleri le
Yasam Doyumlarinin Incelenmesi
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Ozet

Bu calismanin amaci; rekreasyonel amagli egzersiz yapan bireylerin, mutluluk diizeyleri ile
yasam doyumlar1 arasindaki iligkinin ¢esitli degiskenlere gore farklilagip farklilasmadiginin
ortaya konulmasia yoneliktir. Arastirma Ankara ilinde ikamet eden ve diizenli egzersiz
yapan bireyler arasindan “’Uygun Ornekleme Yéntemi’ ile belirlenmis ve goniillii katilim
ilkesi ile caligmaya katilan 570 kisiden olusmaktadir. Arastirma grubunun kisisel bilgileri
kapsaminda cinsiyet, yas, medeni durumu, egitim durumu, gelir diizeyi gelir memnuniyeti,
egzersiz yapma siklig1, fiziksel goriinlim memnuniyeti, genel mutluluk diizeyi, fizyolojik ve
psikolojik saglik sorunlarina 6zgii kisisel ve demografik bilgilere bagvurulmustur. Aragtirma
problemlerinin ¢éziimlenmesi i¢in mutluluk ve yasam doyum 0lgegi calisma amaci
dogrultusunda uygulanmistir. Calisma sonuglarimiza gore; bireylerin mutluluk diizeylerinin
cinsiyet, yas, egitim durumu, gelir memnuniyeti, egzersiz siklii, genel memnuniyet,
fizyolojik ve psikolojik saglik sorunlar1 parametrelerinden etkilendigi, yasam doyumunda ise
genel mutluluk, gelir ve fiziksel memnuniyet parametrelerinin etkilendigi goriilmektedir.
Mutlulugun artmast ya da azalmasi yasam doyumunu negatif etkiledigi yani yasam
doyumunun dolayl1 olarak da mutlulugu azalttig1 seklinde sonucuna ulasilabilir.

Anahtar kelimeler: Rekreasyon, egzersiz, mutluluk, yasam doyumu.
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An Investigation of Happiness Levels and Life Satisfaction of Persons
Which Doing Exercise

Abstract

The purpose of this study is; individuals exercising for recreational purposes; it is aimed at
revealing if the relationship between happiness levels and life insatiability varies according to
various variables. The research consists of 570 people who participated in the study with the
principle of voluntary participation and determined by the "Appropriate Sampling Method"
among the individuals residing in Ankara province and exercising regularly. Within the scope
of the personal information of the research group, personal and demographic information
specific to gender, age, marital status, educational status, income level income satisfaction,
frequency of exercising, physical appearance menu, general happiness level, physiological
and psychological health problems were applied. Happiness and life saturation scale have
been applied for the purpose of study in the solution of research problems. According to our
study results; it is seen that the happiness levels of individuals are affected by the parameters
of gender, age, educational status, income satisfaction, frequency of exercise, general
satisfaction, physiological and psychological health problems, and general parameters of
happiness, income and physical satisfaction are affected in life satisfaction. It can be achieved
that increasing or decreasing happiness negatively affects life fulness, that is, life fulness
indirectly reduces happiness.

Keywords: Recreation, exercise, happiness, life saturation.
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Ozet

Bu caligmanin amaci, sosyal rekreasyon etkinligi olarak Afyonkarahisar Kirk Hatimli Sifali
Asure Gelenegi ile ilgili olarak etkinlige daha once katilim saglamis kisilerin goriislerinden
hareketle toplumsal etkileri ile ilgili degerlendirmelerde bulunmaktir. Caligmada literatiir
taramas1 ve yliz yiize goriisme metodu ile veri elde edilmistir. Literatiirde “bos zaman”
kavramiyla birlikte sunulan pek ¢ok rekreasyon tanimi mevcuttur, ancak “bos” nitelemesi
yaptigi ¢agrisimlarla rekreasyon olgusunu degersizlestirmektedir. Bu diisiinceden hareketle bu
calismada rekreasyon “zamani verimli degerlendirme sanati” olarak ele alinmaktadir ve
rekreasyonun farkli bir boyutu tizerinden, toplumsal diizeyde sosyal etkilerinden hareketle
degerlendirme yapilmaktadir. Bireyi 6zgiir kilan, bozulan ruhsal ve fiziksel dengenin yeniden
tesis edilmesini saglayan rekreasyon faaliyetleri, kendisiyle barisik bireylerden meydana
gelen bir toplum yapisinin olusmasinda da 6nemli rol oynamaktadir. Bir kentin turistik
destinasyon algis1 ¢esitli etkinliklerle destek saglanmadigi siirece, yeterli diizeyde
gelismemektedir. Bu baglamda, yaklagik yirmi bes yillik bir siiregte sahip olunan degerlerle
termal turizm destinasyonu algisini pekistiren Afyonkarahisar, biitiin bir destinasyon
yaklasimi ile ziyaretgilerin konaklama, yiyecek-igecek ve rekreasyon temelinde
gruplandirilabilecek ihtiyaglarini karsilama ¢abasi igindedir. Fiziksel kanitlar temelinde yeterli
diizeye erisen kentte neredeyse biitiin kurumlarin ortak katilimi ile sekillenen destinasyon
yonetim Orgiitii, sahip olunan degerlerin unutulmaz deneyimlerle birlestirilerek sunulmasini
saglayan etkinliklerin 6nemini kavramis durumdadir. Bu acidan geleneksel olarak yillardir
siirdiiriilen etkinliklerden birisi de “Kirk Hatimli Sifali Asure Gelenegi”dir. Calisma
kapsaminda yiiz yilize miilakat yontemi ile gorlisleri alinan katilimcilarin sagladigi verilerle
ortaya c¢ikan genel sonuglara bakildiginda, katilimcilarin bu tarz bir etkinligin
gerceklestirilmesinden dolayr mutlu olduklari, kent genelinde birlik, beraberlik ve kardeslik
duygularimi pekistiren bir etkinlik algisinin mevcut oldugu, etkinligin gastronomi kenti
imajin1 destekledigi, ulusal ve uluslararasi diizeyde sunumu yapilabilecek bir etkinlik oldugu,
genel olarak kentin kiiltiirlinii yansitmakla beraber, gastronomi kiiltiirii agisindan da dnemli
oldugu, insanlart mutlu eden, haz duymalarini saglayan yonleri ile de sosyal rekreasyon
algisinin yiiksek oldugu belirlenmistir.

Anahtar kelimeler: Rekreasyon, etkinlik pazarlamasi, gastronomi destinasyonu.
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Afyonkarahisar Forty-Hatim Healing Ashura Tradition as a Social
Recreation Activity

Abstract

The aim of this study is to evaluate the social effects of the Afyonkarahisar Forty-Hatim
Healing Ashura Tradition as a social recreation activity, based on the views of the people who
have participated in the event before. In the study, data were obtained by literature review and
face-to-face interview method. There are many definitions of recreation presented with the
concept of "leisure” in the literature, but the definition of "empty" devalues the phenomenon
of recreation with its connotations. Based on this idea, in this study, recreation is considered
as "the art of using time efficiently” and an evaluation is made on a different dimension of
recreation, based on its social effects at the societal level. Recreational activities, which
liberate the individual and restore the deteriorated mental and physical balance, also play an
important role in the formation of a social structure consisting of individuals who are at peace
with themselves. A city's perception of a touristic destination does not develop adequately
unless it is supported by various activities. In this context, Afyonkarahisar, which has
reinforced the perception of a thermal tourism destination with the values it has acquired in a
period of approximately twenty-five years, is in an effort to meet the needs of the visitors,
which can be grouped on the basis of accommodation, food and beverage and recreation, with
a whole destination approach. The destination management organization, which is shaped by
the joint participation of almost all institutions in the city, which has reached a sufficient level
on the basis of physical evidence, has grasped the importance of the activities that ensure the
presentation of the values that are owned by combining them with unforgettable experiences.
In this respect, one of the activities that have been carried out traditionally for years is the
“Forty Hatim-Healing Ashura Tradition”. When the general results that emerged with the data
provided by the participants whose opinions were taken by face-to-face interview method
within the scope of the study are under consideration, it is seen that the participants are happy
for the realization of such an event, there is an event perception that reinforces the feelings of
unity, solidarity and fraternity throughout the city, the event supports the image of the
gastronomy city, and the national It has been determined that it is an event that can be
presented at an international and international level, it reflects the culture of the city in
general, it is also important in terms of gastronomy culture, and the perception of social
recreation is high with its aspects that make people happy and provide pleasure.

Keywords: Recreation, event marketing, gastronomy destination.
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COVID-19 Siirecinde Universite Ogrencilerinin Aktif-Pasif Serbest Zaman
Kullanimlarinin Yasam Doyum Diizeylerine Iliskin Goriislerinin
Incelenmesi
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Ozet

COVID-19 pandemisi; 2019 Aralik ay1 sonunda baslayan ve iginde bulundugumuz dénemde
hala kiiresel ve uluslararasi alanlarda etkisi devam eden bir salgin durumudur. COVID-19
stirecinde ulusal ve uluslararasi boyutlarda uygulanan kisitlamalar; uzun siireli alinan
karantina ve izolasyon tedbirleri bireylerin serbest zamani degerlendirme bic¢imlerini
etkilemistir. Bu arastirmada, COVID-19 pandemi siirecinde uygulanan kisitlamalar ve
kisitlamalarin kontrollii kaldirildigi donemlerde rekreatif amacla aktif-pasif olarak sportif,
sosyal ve kiiltiirel faaliyet yapan iiniversite 6grencilerinin yasam doyum diizeylerine iliskin
goriiglerinin  belirlenmesi ve yasam doyum diizeylerinin yas ve cinsiyet degiskenleri
bakimindan farklilik olup olmadiginin incelenmesi amaglanmistir. Aragtirma nicel bir ¢calisma
olup betimsel tarama modelinde gerceklestirilmistir. Bu arastirmada veriler 2021 yilinda
toplanmistir. Arastirmanin drneklemini Konya ilinde Necmettin Erbakan Universitesinde
Ogrenim goren 350 6grenci olusturmaktadir. Arastirmanin verileri istatistik yazilim programi
kullanilarak analiz edilmistir. Yapilan analiz sonucunda verilerin normal bir dagilima sahip
oldugu gortilmistiir. Verilerin istatistiksel analizinde t-Testi ve Tek Yonlii Varyans Analizi
ANOVA testi, anlamli gruplarin tespiti i¢in Post-HOC testlerinden faydalanilmistir.
Arastirma sonucunda; katilimcilarin yasam doyum diizeylerine iliskin puanlarinda yas
degiskeni bakimindan anlamli bir farklilik olmadigi; cinsiyet ve aktif olarak sportif, sosyal ve
kiiltiirel faaliyetlere katilim degiskenleri bakimindan ise anlamli farkliliklar oldugu
sonuglarina ulasilmistir. Bulgular, COVID-19 siirecinde aktif olarak sportif, sosyal ve kiiltiirel
faaliyetlere katilimin yasam doyum diizeyine olumlu faydalarini vurgulamaktadir.

Anahtar kelimeler: Serbest zaman, rekreasyon, aktivite, COVID-19, pandemi.
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Examining The Views of University Students Who Actively and Passively
Involve Leisure Time Activities On Life Satisfaction Levels During COVID
19

Abstract

COVID-19 is a pandemic that started to affect the world globally at the end of December
2019 and still occupies the world agenda. The fact that those restrictions applied on the
national and international scale during COVID-19 made a tremendous impact following
measures; long-term quarantine, social restrictions and isolation precautions. It has also
affected the way individuals living style and leisure time habits. In this study, it was aimed to
determine the opinions of university students who actively-passively engage in sports, social
and cultural activities for recreational purposes in the periods when the restrictions applied
during the COVID-19 and in the periods of lifting restrictions or gradual normalizations and it
was also to intended to find out whether there is a difference in their life satisfaction levels in
terms of age and gender variables. Moreover, it was tried to determine whether the life
satisfaction levels of the students differ in terms of age and gender variables. The research is a
quantitative study and was carried out in a descriptive survey model. The data in this study
are up-to-date and were collected in 2021. The sample of the research consists of 350 students
studying at Necmettin Erbakan University in Konya. The data of the research were analyzed
using a statistical software program. As a result of the analysis, it was seen that the data had a
normal distribution. T-Test and One-Way Analysis of Variance ANOVA tests were used in
the statistical analysis of the data, and post-hoc tests were used to determine significant
groups. As a result of the research; while it was found that there was no significant difference
in the scores of the participants regarding their life satisfaction levels in terms of the age
variable; it has been concluded that there are significant differences in terms of gender and
actively participating in sports, social and cultural activities. In conclusion, these findings
emphasize the positive benefits of active participation in sports, social and cultural activities
on the level of life satisfaction during the COVID-109.

Keywords: Leisure, recreation, activity, COVID-19, pandemic.
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Reasons for All-Inclusive: Hospitality Perspective
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Abstract

The all-inclusive concept refers to package tours in which various tourism services such as
flights, airport transfers, accommodation, food, and beverage are offered for sale at a single
price. At the same time, it covers a major part of leisure holidays and is applied in many sun-
lust destinations. When the all-inclusive concept is assessed from the perspective of lodging
industry, the room, meals, snacks, and some additional activities (entertainment) are usually
offered for sale at one price. Despite this concept is frequently criticized, it is also observed
that the Al system is preferred by both tourists and travel trade. While there is extensive
literature on all-inclusive from the demand perspective (e.g. motivations, behaviors), the
reasons for offering Al concept on the supply side (e.g. hotels) have been ignored. Therefore,
exploring the rationale behind all-inclusive from the perspective of hospitality businesses, will
both contribute to the literature and help evaluate the efficiency of the Al in hospitality. To
this end, the research aims to reveal the reasons why the all-inclusive concept is preferred by
hospitality businesses. The sample of the research consists of professionals at the
management levels of hotels operating Al in Turkey. In-depth interviews were the main data
collection tools, which were recorded and transcribed. Thematic content analysis of interview
transcriptions revealed four themes under two groups that explain the reasons Al is utilized in
hotels. These factors are classified as External (market characteristics, destination features),
and Internal (financial benefits and marketing operations) factors. Theoretical and practical
implications are offered.

Keywords: All-inclusive, hospitality businesses, tourism industry.
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Gastronomi Alaninda Kullanilan Lavantal Tarifler
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Ozet

Ogrenme ve zihinsel faliyetlerde etkinligi bilinen Lavanta (Lavandula) antioksidan &zelligi,
kalp koruyucu etkisi, bobrek, iireme ve gelisme agisindan kullanila bilinirligi nedeniyle tercih
edilen bir bitkidir. Ekmek, dondurma, biskiivi, pilav, regel, kurabiye, cay, etli gidalarda sos
olarak, muhallebi, ¢orba gibi pek c¢ok iirinde lavanta kullanilabilmektedir. Calismada
gastronomik ag¢idan lavanta tiikketimi ve kullanilan {iriinlerin hazirlanmast ve besin
degerlerinden kisaca bahsedilmistir. Ulkemiz i¢in énemli bir degere ve iiretim kapasitesine
sahip lavantanin; Mugla, Isparta, Hatay gibi Akdeniz bdlgesinde gastronomik agidan
kullanim ve degerlendirilmesi i¢in ¢ikarimlar yapilmistir.

Anahtar kelimeler: Lavanta, Karabas, gastronomi, beslenme, bitkisel iirtinler.
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Lavender Recipes Used in Gastronomy
Abstract

Lavender (lavandula) is a kind of an effective plant in learning and mental activities which is
preferable to usable in terms of antioxidant properties, heart health protection, kidney,
reproduction and growing. There are miscellaneous use as an ingredient in bread, ice cream,
jam, cookies, tea, as a sauce in meat foods, custard, soup etc. In this article, lavender
consumption, preparation of used products and their nutritional values have been mentioned
as a summary in terms of gastronomical perspective. Since it has substantial value and
production capacity for our country, some inferences and evaluations have been carried out
fort he gastronomic use at Mediterranean cities likewise Mugla, Isparta, Hatay.

Keywords: Lavender, Karabas, gastronomy, nutrition, herbal goods.
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Inan¢ Turizmi Baglaminda Kiiltiirel Miras Degerleri Olarak Tiirbeler ve
Efsaneler: Konya Ornegi
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Ozet

Sanayi devrimi ve onun meydana getirdigi yeni yasam bi¢im diinyanin ¢ehresinde ekonomik,
sosyal ve kiiltiirel alanda gelenek karsit1 yeni, modern-cagdas bir yasam bicimi sunmustur. Bu
yasam bi¢imlerinden biri de turizmdir. Bu ¢ergevede turizm, oncelikle gelismis ve gelismekte
olan iilkelerde toplumsal bir olgu olarak yeni yasam bi¢imine doniismiistiir. Ulkeler, éncelikle
sahip olduklar1 dogal ve kiiltiirel zenginlikler paralelinde turizmden ekonomik gelir saglamak
amactyla turizmi cesitlendirme yoluna gitmislerdir. Bu turizm cesitlerinden biri de inang
turizmidir. Kutsal mekanlar (kutsal kabul edilen kentler, ibadet haneler ve din biiyiiklerinin
mezarlart vb.) inan¢ turizm degerlerini olustururlar. Kiiltiirel miras, insanlik tarihinin
baslangicindan giinlimiize kadar birikerek gelen, insanlik i¢in ortak degerler olusturan, maddi
ve maddi olmayan Ogelerin olusturdugu kiiltiir varliklaridir. Gegmiste yasayan insanlarin
yagsam bi¢imlerinden kaynakli somut ve somut olmayan degerler kiiltiirel miras olarak kabul
gormektedir. Bu calismada inan¢ turizm temelli kiiltiirel miras degerleri olarak tiirbeler
(ziyaretgahlar) hem Hristiyanhik diinyasinda kutsallastirilan ziyaretgihlar hem de Islam
diinyasi acisindan kutsal kabul goérmiis tiirbeler ve efsaneler Konya inang turizmi kapsaminda
degerlendirilmesi amaglanmigtir. Derinlemesine ¢oziimleme ile inang turizmi baglaminda
tirbeler ve efsaneler kavramsal olarak gerekgelendirilerek Konya ili O6rnegi {lizerinde
tartisilmig ve yorumlanmistir. Sonug olarak tiirbe ve efsanelerin Konya ili turizmi agisindan
onemli bir potansiyele sahip oldugu ve cekicilik olusturdugu anlagilmistir.

Anahtar kelimeler: inang turizmi, kiiltiirel miras, tiirbe.
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Tombs and Legends as Cultural Heritage Values in the Context of Religious
Tourism: The Case of Konya

Abstract

The industrial revolution and the new life style it created have presented a new, modern-
contemporary life style against tradition in the economic, social and cultural fields around the
world. One of these lifestyles is tourism. In this context, tourism has turned into a new way of
life as a social phenomenon, primarily in developed and developing countries. Countries have
tried to diversify tourism in order to provide economic income from tourism in parallel with
their natural and cultural riches. One of these types of tourism is religious tourism. Sacred
places (cities considered sacred, houses of worship and tombs of religious elders, etc.)
constitute the values of religious tourism. Cultural heritage is cultural assets that have
accumulated from the beginning of human history to the present day, create common values
for humanity, and consist of tangible and intangible elements. Tangible and intangible values
originating from the lifestyles of people living in the past are accepted as cultural heritage. In
this study, it is aimed to evaluate the tombs (visits) as religious tourism-based cultural
heritage values, both the pilgrimage sites sanctified in the Christian world and the tombs and
legends accepted as sacred in the Islamic world within the scope of religious tourism in
Konya. With in-depth analysis, tombs and legends in the context of religious tourism are
conceptually justified and discussed and interpreted on the example of Konya province. As a
result, it has been understood that tombs and legends have an important potential in terms of
tourism in Konya and create attraction.

Keywords: Religious tourism, cultural heritage, tomb.
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Ozet

Insan yasamm tehlikeye sokan ve yaklasik olarak iki yildir hayatimizda olan Kovid-19
Pandemisi, insan hayatint her yoniiyle -etkilemistir. Pandemiyle birlikte insanlarin
davraniglarinda ve aligkanliklarinda degisiklikler oldugu ve bunun bir zorunluluk oldugu
bilinmektedir. Insanlar giindelik hayatlarinda yeme-igme gibi temel ihtiyaclarini, evlerinde
veya disarda, pandemi golgesinde devam ettirmektedirler. Insanlarin yeme-igme ihtiyaglarini
karsilayan yiyecek ve icecek isletmeleri, her giin yilizlerce insanin girip ¢iktigi, zaman
gecirdigi, ayni ortamda bulundugu isletmelerdir. Bu dogrultuda salginin kontrol edilmesinde
veya yayllmasinda yiyecek ve icecek isletmelerinde alinan Onlemler daha Snemli hale
gelmektedir. Yapilan bu c¢alismada yiyecek ve igecek sektorii isletmelerinin Kovid-19
Pandemisine yonelik aldig1 onlemler arastirilmistir. Nitel yontem benimsenen ¢aligmada, veri
toplama araci olarak goriigme teknigi kullanilmistir. Yar1 yapilandirilmis goriigme sorulari,
amaglh 6rnekleme yontemlerinden durum oOrneklemesi dogrultusunda belirlenen calisanlara
uygulanmistir. Elde edilen veriler icerik analiz yontemi ile analiz edilmistir. Yiyecek ve
icecek isletmelerinin pandemiyle ilgili personellerini bilgilendirdigi, pandeminin basindan
itibaren Onlemler aldigi, belirli araliklarla denetim ve kontroller yaptigi goriilmektedir.
Yiyecek ve igecek isletmelerinin faaliyetlerini maske, mesafe ve hijyen ¢evresinde
konumlandirdig1 tespit edilmistir. Personellere ve miisterilere maske takma zorunlugu
getirildigi, ayrica personellerin eldiven takma zorunlulugu oldugu goriilmektedir. Ayrica
masalarin sosyal mesafeye uygun olarak yerlestirildigi ve ortak kullanim alanlarinin diizenli
olarak ilaclanip dezenfekte edildigi tespit edilmistir. Sonu¢ olarak, yiyecek ve igecek
isletmelerinin, diger turizm isletmeleriyle benzer 6nlemler aldig1 sdylenebilir.

Anahtar kelimeler: Pandemi, Kovid-19, turizm, yiyecek ve i¢ecek isletmeleri.
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Measures Taken in Food and Beverage Businesses During the COVID-19
Pandemic Process

Abstract

The Covid-19 Pandemic, which puts human life in danger and has been in our lives for about
two years, has affected human life in every aspect. It is known that there are changes in
people’s behaviors and habits with the pandemic and this is a necessity. People continue their
basic needs such as eating and drinking in their daily lives, at home or outside, under the
shadow of the pandemic. Food and beverage businesses that meet people’s eating and
drinking needs are businesses that hundreds of people come in and out of every day, spend
time and stay in the same environment. In this direction, the measures taken in food and
beverage businesses are becoming more important in controlling or spreading the epidemic.
In this study, the measures taken by the food and beverage sector businesses for the Covid-19
Pandemic were investigated. In the study, in which the qualitative method was adopted, the
interview technique was used as a data collection tool. Semi-structured interview questions
were applied to the employees determined in line with the situation sampling, one of the
purposive sampling methods. The obtained data were analyzed by content analysis method. It
is seen that food and beverage businesses inform their personnel about the pandemic, take
precautions since the beginning of the pandemic, and conduct inspections and controls at
regular intervals. It has been determined that food and beverage businesses position their
activities around mask, distance and hygiene. It is seen that the personnel and customers are
obliged to wear masks, and the personnel are also obliged to wear gloves. In addition, it has
been determined that the tables are placed in accordance with the social distance and the
common areas are regularly sprayed and disinfected. As a result, it can be said that food and
beverage businesses take similar measures with other tourism businesses.

Keywords: Pandemic, Covid-19, tourism, food and beverage businesses.
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Yiikselen Piyasa Ekonomilerinde Turizm ve Cevre Kirliligi Arasindaki
Iliski: Panel Veri Analizi
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Hiiseyin AGIR
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Ozet

Uluslararas ticaretinin serbestlesmesi ve kiiresellesme hareketleri ile sanayi sektoriiniin yani
sira lilke ekonomilerinin hizmet sektdriinde de gelismeler kaydedilmistir. Hizmet sektorii
icerisinde 6nemli bir paya sahip olan turizm sektorii, II. Diinya Savasi’ndan sonra her iilkenin
onemli bir gelir kaynagi haline gelmis, gelir ve istihdam yaratmasi yoniinden “bacasiz
fabrika” olarak nitelendirilmistir. Turizm sektoriiniin ililke ekonomilerinde meydana getirdigi
gelir, istihdam ve yatirim artigi, bunun yani sira doviz getirisi gibi olumlu etkileri bu sektore
olan ilgiyi her gegen giin arttirmaktadir. Diinyanin hizla gelisen sektorlerinden biri olan
turizm sektorii, gelismis ve gelismekte olan iilkelerin 6nem verdigi bir sektor haline gelmistir.
Liberallesme siirecinin baglamasindan bu yana, gelismis iilkelerde goriilen yeni iiretim ve
tilkketim tarzi1 turizm sektoriiniin hizla gelismesine katkida bulunurken; diger yandan kiiresel
anlamda tiim diinya iilkelerini etkileyen ¢evresel tahribatlar1 beraberinde getirmistir. Diinyada
turizm sektoriiniin hizla degisim gostermesi, uluslararasi turist sayisinin giderek artmasi, bu
sektoriin ¢evre kirliligi konusundaki roliinii arastirmacilarin ilgi odagi haline getirmistir. Bu
calismada, 1995-2018 donemi igin yiikselen piyasa ekonomilerinde turizm ile ¢evre kirliligi
arasindaki iliski incelenmigstir. Verilerine ulasilabilen 11 yiikselen piyasa ekonomisinin
incelendigi calismada, dinamik panel veri analizinden yararlanilmistir. Turizm gostergesi
olarak uluslararasi turist sayist kullanilirken, ¢evre kirliligi gostergesi olarak karbondioksit
emisyonu kullanilmis ve analizde kullanilan veriler Diinya Bankasi veri tabanindan elde
edilmistir. Turizm sektoriiniin ¢evresel tahribat {izerindeki parabolik etkilerini goz ardi
etmemek adina Cevresel Kuznets Egrisi hipotezinin gegerliliginin test edilmesi amaglanmustir.
Analiz bulgulari, yiikselen piyasa ekonomilerinde uluslararasi turist sayisindaki artigin
karbondioksit emisyonunu azalttigini; turist sayisinin karesindeki artigin ise karbon
emisyonunu arttirdigin1 gostermektedir. Dolayisiyla yiikselen piyasa ekonomilerinde 1995-
2018 doneminde Cevresel Kuznets Egrisi hipotezinin gegerli olmadigi bulgusu elde
edilmistir.

Anahtar kelimeler: Cevre kirliligi, turizm, dinamik panel veri analizi.
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The Relationship Between Tourism and Environmental Pollution in
Emerging Market Economies: A Panel Data Analysis

Abstract

With the liberalization of international trade and globalization movements, developments
have been recorded in the service sector of the country's economies as well as the industrial
sector. The tourism sector, which has an important share in the service sector, after the World
War I, it became an important source of income for every country and was described as a
"flueless factory" in terms of income and employment. The positive effects of the tourism
sector such as income, employment, and investment increase in the country's economies, as
well as foreign currency returns, increase the interest in this sector day by day. The tourism
sector, which is one of the rapidly developing sectors of the world, has become a sector that
developed and developing countries attach importance to. Since the beginning of the
liberalization process, the new production and consumption style seen in developed countries
has contributed to the rapid development of the tourism sector; on the other hand, it has
brought with it environmental destructions that affect all countries of the world in a global
sense. The rapid change in the tourism sector in the world and the increasing number of
international tourists have made the role of this sector in environmental pollution the focus of
attention of researchers. In this study, the relationship between tourism and environmental
pollution in emerging market economies for the period 1995-2018 was examined. Dynamic
panel data analysis was used in the study in which 11 emerging market economies whose data
can be accessed were examined. While the number of international tourists was used as a
tourism indicator, carbon dioxide emission was used as an environmental pollution indicator
and the data used in the analysis were obtained from the World Bank database. In order not to
ignore the parabolic effects of the tourism sector on environmental destruction, it is aimed to
test the validity of the Environmental Kuznets Curve hypothesis. Analysis findings show that
the increase in the number of international tourists in emerging market economies reduces
carbon dioxide emissions; It shows that the increase in the square of the number of tourists
increases the carbon emissions. Therefore, it has been found that the Environmental Kuznets
Curve hypothesis is not valid for the 1995-2018 period in emerging market economies.

Keywords: Environmental pollution, tourism, dynamic panel data analysis.
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Ulasmak ve Onlar1 Turizm Sektoriindeki Kirsal Turizm Kobi’lerine
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Ozet

Ugiincii yas turizmi son yirmi yilin gelisen dénemli turizm pazarlarindan biridir. Ciinkii
Avrupa’nin niifusu hizla yaslanmaktadir. 65 yas ve iizerindeki kisilerin oran1 AB Uye
Devletleri, EFTA ve aday iilkelerde artmaktadir (Eurostat, 2017). Tiirkiye’nin de yaglanma
stireci i¢inde hizla yol almakta olmasi 6nemlidir. Tiirkiye’nin niifus dinamiklerinin degisimi
gecmisten glinlimiize kadar degerlendirilip, projeksiyonlar 1s18inda gelecege bakildiginda,
tilkenin halen gen¢ bir yas yapisina sahip olmakla beraber yaslanma siirecine de girmis
oldugu anlasilmaktadir (Yaslanma Ozel ihtisas Komisyonu Raporu, 2018). Demografik
degismelere bagli olarak, 65 yas iistii gezginlerin oranlar1 yillar i¢inde artmakta ve diger yas
gruplarindan bile daha fazla yilikselmektedir (https://ec.europa.eu). Bu durum turizm
sektorliniin, ileri yas grubu turistlere yonelik olarak sundugu miisteri hizmetlerinin kalitesini
yiikseltmek ic¢in yeni egitim yaklasimlarina ve araglarina dayali olarak iyilestirilmesi
ihtiyacim ortaya ¢ikmaktadir. Bu amagla Tiirkiye ile benzer durumda olan Avrupa Ulkeleri ile
(Avusturya, Letonya, Ispanya, italya) bir araya gelerek Erasmus Plus kapsaminda Trabzon
Universitesi koordinatérliigiinde Tiirkiye Ulusal Ajansina sunulan bir Avrupa Birligi Projesi
[2019-1-TRO1-KA202-075158] gergeklestirilmistir. Proje kapsaminda; turizm sektoriinde
calisan veya turizm egitimi alan kisilere ve turizm egitimcilerine farkli formatlarda 6grenme
icerigi saglayacak egitim materyalleri gelistirilmistir. Bu egitim materyallerinin igerigi,
anahtar yeterliliklere, turizm sektorii icin temel becerilere ve turizm isletmelerinde
stirdiirtilebilir inovasyon siireglerini yonlendirmek i¢in gerekli becerilere odaklanarak
hazirlanmistir. EQF (Avrupa Yeterlilik Cergevesi) ve ECVET (Mesleki Ve Teknik Egitimde
Kredi Transfer Sistemi) dogrultusunda “Gilimiis Gezginler ECVET Matrisi”’nde 6 konu i¢in
profesyonel bir standart tasarlamistir. Bu calismada da proje kapsaminda kiiciik ve orta
Olgekli turizm isletmelerine yonelik olarak 3. yas grubu turistler i¢in gelistirilen matrisinin
icerigi hakkinda bilgiler yer almaktadir.

Anahtar kelimeler: Turizm, 3. yas turizmi, geriatri turizmi.
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Silver Travellers — Supporting Smes to Reach and Attract Elder Travellers
By Innovative Structural and Educational Methods

Abstract

3rd age tourism is one of the most important developing tourism markets of the last twenty
years. Because the population of Europe is aging rapidly. The proportion of people aged 65
and over is increasing in EU Member States, EFTA and candidate countries (Eurostat, 2017).
It is important that Turkey is progressing rapidly in the aging process. Evaluating the change
in the population dynamics of Turkey from the past to the present and looking to the future in
the light of projections, it is understood that the country still has a young age structure and has
entered the aging process (Yaslanma Ozel Ihtisas Komisyonu Raporu, 2018). Due to
demographic changes, the proportion of travelers over the age of 65 has been increasing over
the years and is even higher than other age groups (https://ec.europa.eu). This situation
reveals the need for improvement of the tourism sector based on new educational approaches
and tools in order to increase the quality of customer services offered to senior tourists. For
this purpose The European Union Project [2019-1-TR01-KA202-075158] supported by the
Turkish National Agency and presented within the scope of "Erasmus Plus™ has been realized
by coming together with European Countries that are in a similar situation with Turkey.
Within the scope of the project, training materials have been developed to provide learning
content in different formats to people working in the tourism sector or receiving tourism
education and tourism educators. The content of these training materials has been prepared
with a focus on key competences, key skills for the tourism sector and the skills necessary to
drive sustainable innovation processes in tourism businesses. It has designed a professional
standard for 6 subjects in the "Silver Travelers ECVET Matrix" in line with EQF (European
Qualifications Framework) and ECVET (European Credit System for Vocational Education
&Training). In this study, there is information about the content of the matrix developed for
the 3rd age group tourists for small and medium-sized tourism enterprises within the scope of
the project.

Keywords: Tourism, 3rd age tourism, geriatrics tourism.
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Balin Molekiiler Gastronomideki Kullanimi
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Ozet

Bal, eski caglardan beri beslenme ve saglik agisindan onemi bilinen iriinler arasindadir.
Nitekim tarih boyunca birgok hastaligin tedavisinde gerek tek basma gerek macunlarda
tastyict olarak kullanilmigtir. Giinlimiizde de bilesen ve etkilerinin kesfedilmesiyle alternatif
ve tamamlayici tibbin ilgisini ¢ekmis durumdadir. Fonksiyonel gida ¢alismalarinda kendine
yer bulan bal, rafine tatlandiricilara ikame olarak kullanilmaktadir. Balin saghik ve
besleyicilik disinda tiiketim amaglarindan biri de tat ve lezzet Ustiinliigiidiir. Bal; tat ve
lezzetiyle hem konveksiyonel mutfaklarda hem de turistlik degeri yiiksek restoran ve otel
mutfaklarda da yerini almigtir. Molekiiler gastronomi gelir diizeyi nispeten yiiksek kesimlerin
tercih ettigi turistlik yerlerde popiilerlik kazanmistir. Farkli formda sira disi iirlinlerin
sunulmast turizmde konuklarin memnuniyetini artirmakta gastronomik olanaklari
artirmaktadir. Son yillarda balin molekiiler gastronomide honey caviar (bal havyari), honey
wraps (bal yapraklari), liquid spheres (siv1 kiireler) gibi farkli form ve versiyonlarda islemesi
s06z konusu olmustur. Giiniimiizde trend haline gelen molekiiler mutfakta balin kullaniminin
gorsel, tat, tekstiirel ve diger duyusal nitelikler bakimindan avantajlar saglamistir. Bu
derlemede balin molekiiler gastronomide yeri ve kullanimini konu almistir. Molekiiler
gastronomi seflerin bala kazandirdiklar1 formlar, kullandiklar1 katki maddeleri, verdikleri
sekiller ve isleme sirasinda kullandiklar1 teknikleri kapsamaktadir. Mevcut ¢alismamiz yeni
yeni yayginlasan molekiiler gastronominin bilinirliligine katki saglayacaktir. Ulkemiz hem
onemli bir bal tireticisi hem de 6nemli bir turizm tercihi oldugu bilinmektedir. Bu iki nitelik
cergevesinde iki niteligi birlikte sentezleyecek destinasyonlarin sunulmasina dikkat saglamasi
acisindan mevcut ¢aligmamiz 6nem tagimaktadir. Ayrica s6z konusu ¢alisma turizm araglarina
yeni dahil olan bal evleri gibi konumlarina uyumlu ve tamamlayici nitelik saglayabilme
potansiyele sahip olma 6zelligi s6z konusudur.

Anahtar kelimeler: Bal, molekiiler gastronomi, bal havyari, bal yapraklari, sivi1 kiireler.
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Use of Honey in Molecular Gastronomy
Abstract

Honey is one of those foods whose nutritional and physiological benefits have been
recognized since ancient times. In fact, it has been utilized as a carrier in the treatment of
various ailments throughout history, both alone and in pastes. It has drawn the attention of
alternative and complementary medicine as a result of the identification of its components and
effects. Honey has been utilized as a substitute for refined sweeteners in functional food
research. Aside from health and nutrition, one of the reasons people consume honey is for its
superior taste and flavor. Honey, with its flavor and aroma, has found a place in both
traditional and contemporary cuisines, as well as in high-end restaurant and hotel Kkitchens.
Moreover, in recent years, honey has been processed in different forms and versions such as
honey caviar (honey caviar), honey wraps (honey leaves), liquid spheres (liquid spheres) in
molecular gastronomy. The use of honey in molecular cuisine, which has become the trend of
recent years, has advantages in terms of visual, taste, textural and other sensory qualities. The
presentation of outstanding items in a variety of formats enhances client pleasure in tourism
and expands culinary options. Honey's position and application in molecular gastronomy are
addressed in this review. Molecular gastronomy covers the forms that chefs bring to honey,
the additives they use and the techniques they process.

Keywords: Honey, moleculer gastronomy, honey caviar, honey wraps, liquid spheres.
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Danimarka’daki Restoranlarin Rehberler Cercevesinde Icerik Analizi
Yontemiyle Incelenmesi
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Ozet

Gastronomi sektdriinde giinden giine giderek artan rekabeti daha da kuvvetlendiren ulusal ve
uluslararas1 rehberler bulunmaktadir. Calisma Danimarka’da mevcut olan Beyaz(White)
Guide ve 360° Yemek Rehberi iizerine odaklanmis ilk ¢alisma olmasi agisindan onemlidir.
White Guide Denmark derecelendirme Sistemi restoranlart lezzet basta olmak tizere atmosfer
ozelliklerini dikkate alarak degerlendiren bir rehberken 360° eat Guide ise restoranlari
gastronomik lezzet ve siirdiiriilebilirlik boyutunda inceleyen ve Danimarka’da faaliyet
gosteren ulusal derecelendirme sistemidir. S6z konusu bu ¢alisma gastronominin gelisimi
acisindan 6nemli goriilen bu degerlendirme ve derecelendirme sistemlerinin incelemesi
amaciyla gergeklestirilmistir. Bu kapsamda 2021 yilinda yayimlanan rehberler igerik analizi
yontemiyle incelenmistir. Aragtirma kapsaminda Beyaz Rehber’de derecelendirilen 300 ve
360 © Eat guide Derecelendirme Sistemi’nde ise 80 restoran igerik analizine tabi tutulmus
restoranlarin profilleri belirlenmis ve uluslararasi bir rehber olan Michelin Rehberindeki ortak
restoranlar tespit edilmistir. Alanyazinda Danimarka’da ulusal rehberlerinde yer alan
restoranlarin profillerini ortaya ¢ikarmak amaciyla yapilmis olan bu calisma gastronomi
sektorline Onciiliikk eden restoranlar1 ortaya ¢ikardigi i¢in Onemlidir. Calismada her iki
derecelendirme sisteminde de var olan restoranlardan 6zellikle restoran Alchemist, Gerainum,
Noma, Jordnaer gibi en yiiksek dereceye sahip restoranlarin Michelin rehberinde ikiden fazla
yildiz sahibi olduklar1 belirlenmistir.

Anahtar kelimeler: Gastronomik derecelendirme, beyaz (white) rehber, 360° yemek rehberi,
gastronomi sektori.
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Examination of Restaurants in Denmark with the Content Analysis Method
Within the Framework of the Guides

Abstract

There are national and international guides that strengthen the ever-increasing competition in
the gastronomy sector. The study is important in that it is the first study focused on the White
Guide and 360 eat guide available in Denmark. While the White Guide Denmark rating
System is a guide that evaluates restaurants by considering their atmosphere, especially taste,
360 eat guide is a national rating system operating in Denmark that examines restaurants in
terms of gastronomic taste and sustainability. This study was carried out to examine these
evaluation and rating systems, which are considered important for the development of
gastronomy. In this context, the guides published in 2021 were examined by content analysis
method. Within the scope of the research, the profiles of the restaurants that were subjected to
content analysis of 80 restaurants in the 300 and 360° Eat guide Rating System, which were
rated in the White Guide, were determined and partner restaurants in the Michelin Guide, an
international guide, were determined. This study, which was carried out in order to reveal the
profiles of the restaurants in the national guides in Denmark in the literature, is important
because it reveals the restaurants that lead the gastronomy sector. In the study, it was
determined that the restaurants that exist in both rating systems, especially restaurants with
the highest rating, such as Alchemist, Gerainum, Noma, Jordnaer, have more than two stars in
the Michelin guide.

Keyswords: Gastronomic rating, white guide, 360 ° eat guide, gastronomy industry.
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Universite Ogrencilerinin Bos Zaman Faaliyetlerine Katiliminin Oniindeki
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Ozet

Rekreasyon faaliyetlerine katilimin psikolojik-fiziksel ve duygusal agidan bir¢cok olumlu
etkisi bulunmakla birlikte, rekreasyon faaliyetlerine katilim Oniindeki engellerin tespit
edilmesine yonelik ¢aligmalarin yapilmasi bir zaruret unsuru olarak karsimiza ¢ikmaktadir.
Bu nedenle arastirmanin amaci, iiniversite 6grencilerinin bos zaman etkinliklerine katiliminda
karsilagtiklar1 engelleri tespit etmektir. Betimsel tarama deseni kullanilarak tasarlanan bu
calismada arastirmanim orneklemini Necmettin Erbakan Universitesi Uygulamali Bilimler,
Turizm, Hukuk ve Siyasal Bilgiler Fakiiltesinde 0grenim goren ve tabakali ornekleme
yontemi ile secilmis 318 6grenci olusturmaktadir. Veri toplama araci olarak “Bos Zaman
Engelleri Olgegi: Kisa Form” kullamilmustir. Elde edilen bulgulara goére, bos zaman
katilimimin Oniindeki engellerin tesis ve arkadas yetersizliginin istatistiksel olarak anlamli
oldugu tespit edilmistir. Bunun yani sira sirasiyla ilgi, bilgi eksikligi, zaman ve birey
psikolojisinin de ortalamalar1 arasinda fark tespit edilmekle birlikte istatistiksel olarak
anlamlilik bulunmamistir. Sonu¢ olarak, rekreasyonel etkinliklere katilimin Oniindeki
engelleri azaltmak i¢cin mevcut tesisler iyilestirebilir veya yeni tesisler olusturabilir. Ayrica
ogrencilerin ilgi alanlarina yonelik etkinlikler olusturulabilir ve etkinlikler hakkinda bilgi
diizeylerini arttirmaya yonelik ¢aligmalar yapilabilir.

Anahtar kelimeler: Rekreasyon, bos zaman, katilim, engeller, {iniversite 6grencileri.
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Determination of Barriers to University Students’ Participation in Leisure
Activities in Terms of Gender Variable

Abstract

Participation in recreational activities has many positive psychological-physical and
emotional effects. For this reason, it is a necessity to carry out studies to determine the
obstacles to participation in recreational activities. For this reason, the aim of the research is
to determine the obstacles that university students face in their participation in leisure
activities. In this study, which was designed using descriptive scanning design, the sample of
the research consists of 318 students studying at the Faculty of Applied Sciences, Tourism,
Law and Political Sciences at Necmettin Erbakan University and selected by stratified
sampling method. “Leisure Barriers Scale: Short Form” was used as data collection tool.
According to the findings, it was determined that the barriers to participation in leisure time,
the inadequacy of facilities and friends were statistically significant. In addition, there was a
difference between the averages of interest, lack of knowledge, time and individual
psychology, respectively, but no statistical significance was found. As a result, existing
facilities can be improved or new facilities created to reduce barriers to participation in
recreational activities. In addition, activities related to the interests of students can be created
and studies can be carried out to increase the level of knowledge about the activities.
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Ozet

Cografi isaretleme, belirli bir bolge ya da yoredeki kendine has ozelliklere sahip {irlinlerin
stirdiiriilebilirliginin saglanmasi1 amaciyla gerceklestirilen ve yasalar tarafindan korunan
uygulamalardir. Cografi isaretli iirlinler tliketicinin bilinglenmesine katki saglarken, tiretici ve
saticilar satilan {irliniin kalitesini arttirmasina tesvik edici iiriinlerdir. Duyusal degerlendirme
temelde gidalarin  “iyilik” ve “kotiliik” durumunun ortaya konulmasimni amaglayan,
degerlendirilen {iriiniin karakteristik ozelliklerinin kalitesini duyu organlar1 araciligiyla
belirlenmesi yontemidir. Gergeklestirilen bu ¢aligsma ile cografi isarete sahip “Kars Kasarinin”
duyusal analiz yontemiyle kalite Ozelliklerinin ortaya konmasi ve elde edilen bulgular
araciligiyla bu iriinlin siirdiiriilebilirlik agisindan degerlendirilmesi amaglanmigtir. Bu amag
dogrultusunda Kars’ta 25 farkli imalathanede iiretilen 25 farkli Kars Kasari numunesinin 49
panelist ile goriiniis, koku/tat, doku, tuzluluk ve genel begeni diizeyleri duyusal analiz
yontemi ile belirlenmistir. Analizler sonucunda elde edilen veriler aracililiiyla en iyi numune
ve en kotlii numuneler ortaya konulmustur. Elde edilen veriler, Kars Kasarinin biiylik oranda
belirlenen standartlar dogrultusunda iiretilmeye devam edildigini ve cografi isarete sahip gida
riinlerinin  kalitesinin siirdiiriilebilirliginin saglanmas1 i¢in duyusal analiz yOnteminin
kullanilmasinin dogru bir yol oldugunu ortaya koymustur.

Anahtar kelimeler: Cografi isaret, duyusal analiz, Kars kasart.
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Evaluation of Geographically Indicated Kars Kashar by Sensory Analysis
Method

Abstract

Geographical indication is the practices that are carried out in order to ensure the
sustainability of products with unique characteristics in a certain region and are protected by
laws. While geographically indicated products contribute to the awareness of the consumer,
products that encourage manufacturers and sellers to increase the quality of the product sold.
Sensory evaluation is basically a method of determining the quality of the characteristic
features of the evaluated product through sense organs, aiming to reveal the "good" and "bad"
status of foods. With this study, it was aimed to reveal the quality characteristics of the "Kars
Kashar" with geographical indication, using the sensory analysis method and to evaluate this
product in terms of sustainability through the findings obtained. For this purpose, appearance,
odor/taste, texture, salinity and general taste levels of 25 different Kars Kashar Cheese
samples produced in 25 different workshops in Kars were determined by sensory analysis
method with 49 panelists. The best samples and the worst samples were revealed through the
data obtained as a result of the analyzes. The data obtained showed that Kars Kashkaval
Cheese continues to be produced in line with the determined standards. At the same time, the
study revealed that the use of sensory analysis method is the right way to ensure the
sustainability of the quality of food products with geographical indications.
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