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To the Graduate Council:

| am submitting herewith a thesis written by Dwight E. Phillips entitled "An analysis of the cost
differences between an advertised and instore market basket by type and location of retail
grocery firms in the Knoxville SMSA." | have examined the final electronic copy of this thesis for
form and content and recommend that it be accepted in partial fulfillment of the requirements
for the degree of Master of Science, with a major in Agricultural Economics.

Charles Sappington, Major Professor
We have read this thesis and recommend its acceptance:
James G. Snell, Raymond Daniels

Accepted for the Council:
Carolyn R. Hodges

Vice Provost and Dean of the Graduate School

(Original signatures are on file with official student records.)
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