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Does Gender Influence Emoji Use? (Butterworth et al., 2019)  

How is an affectionate emoji perceived when coming from a male versus a female? 

Texas undergraduates (n=80) were asked to read texts that were sent from coworkers and 
were told whether the response was coming from either a male or female. 

The response either had a flirty emoji or a less affectionate emoji. 

The results showed that when male workers sent a flirty text it was seen as inappropriate 
vs a female. Less affectionate emojis that were still friendly were perceived more 
appropriate coming from males. 
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Assessing Personality Using Emoji: An Exploratory Study 
(Marengo et al., 2017) 
A study was conducted to see if emojis are related to the Big-Five 
personality traits. Participants were asked to answer a Big-Five 
personality questionnaire and a survey assessing their self degree of 
self-identification with emojis from Apple color emoji fontset. 

36 out of 91 emojis are related to the big some of the five personality 
traits (emotional stability, extraversion, and agreeableness) but emojis 
were unrelated to conscientiousness or openness. 



 
 

 

Emojis as Tools for Emotion Work: Communicating Affect in 
Text Messages 

● Two experiments were conducted to assess if emojis of objects convey affect. 
● Participants (n=185) were recruited online and asked to rate four messages, two of 

which were positively valenced and two were negatively valenced. 
● The number of emojis present in the message were randomly selected, with the 

possibility of 0-3 emojis present. Participants were asked to rate the messages on a 
scale of -50 to 50 based on how negative or positive they perceived the message and 
rated the messages on eight emotions (joy, trust, fear, surprise, anger, sadness, 
disgust, and anticipation) and asked to indicate how much emotion was present in the 
text message. 

● The overall results were that emojis of objects convey a positive affect (Riordan M. 
A, 2017). 



 

 

 

 

The Communicative Role of Non-Face Emojis: Affect and 
Disambiguation (Riordan, 2017) 
● An experiment was conducted to see whether non-face emojis 

disambiguate messages and if they communicate affect in the same 
manner as face emojis do. 

● Participants of the study rated the affective content and ambiguity of 
text messages that were either accompanied, or not, by a non-face 
emoji. 

● Non-face emojis seem to disambiguate a message and also add 
affect. 

● Essentially if a person sends a ambiguous message, and add an emoji 
to it, ambiguity decreases. 🏀 ��🥃 “Got a shot” 



  
 

 

Happy, sad or surprised? The impact of emojis in our life  
(Langlois, 2019) 
●  156 participants from the University of Ottawa School of Psychology completed an 

online survey. 
● Participants received one of three versions of the survey (no emojis, positive emojis 

and negative emojis) and recorded their reactions to text messages. 
● Findings: 
1. People prefer to receive emojis from young people, women, and people who are not 

in a position of authority. 
2. “In a professional context, women react more negatively than men to negative emojis 

and those 25 and over react more negatively to emojis (positive or negative) than 
those 16 to 24 years old” 



 

 

 
 

 

Research Questions/Hypothesis 

1. Does the presence/absence of certain emojis impact 
perceptions of the sender? 

2. How do gendered combinations of sender/recipient 
impact perceptions of the appropriateness of emoji 
use? 



 
 

 

Method 

Six text message exchanges were composed by the lab members: a text message of a 
burgeoning relationship and text messages between two friends, roommates, or romantic 
partners. 

In a between-subjects design text messages were presented to one group with emojis 
present, and the other with different emojis or no emojis at all. The gender of the dyad 
(male/male, female/female, male/female) was also randomized in order to examine effects 
of gender on perceptions of emoji use. 



Scenario 1:  New Friendship between people who just met 
Condition 1 

Sophie/Olivia 
Condition 2 

Ethan/Andrew 



  

 
 

 
 

 
 

Findings: 

● Olivia was rated as 
significantly more 
dominant in the 
female/female exchange 
compared to Ethan’s level 
of dominance in the 
male/male exchange (p = 
.024). 

Dominant: 
Olivia: M1= 3.3 
Ethan: M2= 2.8 



Scenario 2: Friends who are commiserating after they each have  
broken up with their romantic partners 

Condition 1: 
Emojis present  

Condition 2: 
Emojis absent  



 

 

Findings: 

● 
showed a significantly lower  
rating of the sender’s 
creepiness. (  ) 

● 
● The presence of emojis was 

found to approach 
significance in ratings of how 
easygoing the sender was. 

The presence of emojis 

Creepy: 
M1= 1.7 
M2= 2.3 

Easygoing: 
M1= 2.6 
M2=2.3 



Scenario 3: College athlete who is seeking a potential romantic  
relationship with their current friend. 

Condition 1: 
No drooly emoji 

Condition 2: 
Drooly emoji  present 



 

 

Findings: 

Drooly face effects… 

● Creepiness - strongly significant (p = .001). 
● Intensity - significant (p = .01). 
● Likelihood of showing up for the game 

without the drooly face (p = .089) 
approaching significance 

Texting Appropriately 

M1= 4.1 

M2= 3.4 

Intense: 

M1= 1.9 

M2= 2.5 

Creepy: 

M1= 1.7 

M2= 2.4 

Follow-up Text: 

M1= 3.5 

M2= 4.1 



Scenario 4: Two twenty somethings romantic relationship 
Condition 1: 

Emoji Pattern 1 
Condition 2: 

Emoji Pattern 2 



 Findings: 

● Condition 2 (with the  
hot/sweating emoji) was 
reported significantly higher in 
being more creepy, intense, 
trying too hard, and popular. 

Popular: 
M1= 2.9 
M2= 3.3 

Creepy: 
M1= 1.8 
M2= 2.7 

Intense: 
M1= 1.9 
M2= 2.9 

Easygoing: 
M1= 3.5 
M2= 3.0 

Trying too hard: 
M1= 2.4 
M2= 3.0 



 

Scenario 5: Two romantic partners trying to resolve a household 
disagreement 

Condition 1: 
Apologetic emoji  

Condition 2 
Dismissive emoji 



 
 

Findings: 

● The dismissive emoji was 
seen to be more creepy 
and more intense 
compared to the 
apologetic emoji. 

Creepy: 
M1= 1.8 
M2= 2.1 

Intense: 
M1= 2.9 
M2= 3.3 



Scenario 6: Two romantic partners resolving a previous argument they 
hadCondition 1 

Heterosexual couple  
Condition 2: 

Lesbian couple 



 

 
 

  

Findings: 

● The lesbian couple was seen 
as significantly more 
socially skilled, and likable. 

● Intensity approached 
significance 

● Is the disagreement 
resolved? Statistically more 
likely in the lesbian couple 
condition 

Social Skilled: 
M1= 2.4 
M2= 3.0 

Likable: 
M1= 2.6 
M2= 3.0 

Resolved: 
M1= 2.7 
M2= 3.2 



Implications 

● Emojis can change the perceived characteristics of the sender and 
can alter perceptions of situational outcomes. 

● The gender of the text sender and in some cases the recipient also 
influences attributed characteristics from emoji usage. 

● Each emoji carries the ability to change the perceived intent of 
the sender, with potent ones such as the drooly face, creating 
significantly different perceptions. 



  Questions? 
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