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• 15 Years Experience Student Accounts (including 5 years 
overseeing financial aid)
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• Why build a program? 
• What do we want to do?
• How do we get students 

interested?
• Will we be able to get 

students excited?
• When should we aim to 

have sessions?
• Where should the sessions 

be? How about timing?  
Early or late or lunch?

Questions in Life



How the financial landscape has changed
Michigan 
State 
University

1979 2018

Cost Per 
Credit

$24.50 $478

Minimum 
Wage

$2.90 $9.25

Hours Work 
Per Credit

8.44 Hours 51.67 Hours

(Koenig, 2015) 

1979, $24.50 = 8.44 hours of work will pay for 1 credit
1979, $367.50 = 126.6 hours of work will pay for 15 credits

2018, $478 = 51.67 hours of work will pay for 1 credit
2018, $7,170 = 775 hours of work will pay for 15 credits
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Interactive Activity



Why build a program?
What do we want to do?



Critical Issues!



Critical Issues in Financial Literacy for Students

Preparing a 
student 

friendly budget

Plan?

Navigating the 
financial aid 

jungle

Help!

The temptation 
is real. What 
do we really 

need or want?

Choices

Here for a long 
time not a 

good time. All 
about the 
credit card

Adventures in 
the real world 
and life after 
University

Future



Building a 
Program



Building a Program

Effective

Efficient

Extraordinary



Effective 
Collaboration

• Human Resources – Earn While You Learn
• College of Education – Teacher Training
• Office of Financial Aid – The Student Experience
• College of Communications – Student Expertise
• Student Affairs – Lunch & Learn, Orientation
• Academic Affairs – Curricular Connections



Efficient Use of 
Resources

• Staff
• Professional development
• Ambassadors
• Collaborative partnerships
• Small groups
• Strategic evaluation of offerings



Extraordinary  
Engagement

• Beyond compliance
• Interactive 
• Memorable
• Relevance



Summary

*Build on existing resources
*Further enhance relationships

*Maximize use of resources
*Learning through fun



Delivering a 
Message



Strategic Partnerships
• Establishing a presence
• Small groups
• Departmental collaboration
• Ambassador Program 
• On campus events
• Community Service Outreach
• Enhanced online experience
• Increased interactivity and engagement



How do we get students interested?
Will we be able to get students excited?



Activities

How to Capture the Audience

3/30/2023
19





Walmart
$13.96

Club Room
$55

Michael Kors
$85



Activity







$1.48$2.49 $2.19 $1.99 $19.99







Online Shopping in Bed Tips

1) Make sure you are comfortable
2) Make sure you are snug under a blanket
3) Make sure you are checking ALL of the 

websites to get the best deals
4) Make sure you read reviews of your 

product
5) Make sure you have sufficient funds in 

your bank account And can afford the 
item

6) MAKE SURE YOUR CREDIT CARD IS 
NOWHERE NEAR YOUR BED AND THAT 
YOU DO NOT STORE CREDIT CARD 
INFORMATION ONLINE



Activity 



Other Aspects of Financial Literacy & Life Skills

• Student Life

• Careers

• Goal Setting



There are always triggers and things that students may ask that create a less than favorable 
impression on an instructor. While this can often appear to be logical and common sense, students 
can fall into this trap without even thinking. Have a look at the different scenarios below. Then try to 
make a list of some of your own:

• What the student asks:

• Do you take attendance?

• What the instructor hears:

• Do you take attendance, because if you don’t, I am not going to bother attending class?

• What the student asks:

• Will that be on the test?

• What the instructor hears:

• Will that be on the test, because if it’s not, I’m not going to listen?

• What the student asks:

• I have two other tests on that day; can I take yours another time?

• What the instructor hears:

• Can I take your test at another time because the other tests are much more important?

• What the student asks:

• Can I take my final exam early? I’m going on vacation.

• What the instructor hears:

• Can I take the final exam early, so that I can go to the beach and enjoy myself while you and the rest 
of the class are sitting here taking the exam?



Activity

30 Seconds 

to remember as many movies as possible on the following slide

3/30/2023
32





How many can you remember?





Financial Literacy Ambassadors: 
A Case Study

Fall 2022



• Seniors and Freshmen
• Results suggest peer-to-

peer is successful 
(Maurer & Lee, 2011)

• Ongoing v. One off 
Session

• Empowering senior 
students

• Ambassador program

What does the Research say?



• To launch a financial literacy program on campus for 2022-
2023

• To promote peer to peer learning

• To learn more about financial literacy

• To empower students to lead financial literacy efforts on 
campus

• To increase financial awareness on campus

Goals of the program











Blank slide (delete this text box)









“This year we took on the Financial Literacy Program 
for the very first time as students. This has been an 
incredibly interesting journey. We have learned 
what works best for the student community and 
what things simply do not work. Everything that we 
have learned has been a trial and error and I know 
that there is still a lot that can be done with this 
program.

I am very grateful for the experience and I enjoyed 
working with everyone. There was always lots of 
support and our supervisor was always very helpful, 
informative, and willing to let us explore what we 
believed was best for the program”

An Ambassador’s Thoughts



When should we aim to have sessions?
Where should the sessions be? 





Contact us

Morgan O’Sullivan, Ed.D

Email mosullivan@lynn.edu

Free iBook http://bit.ly/DrFinancialLiteracy

Ellen Curcio, BSBA, M.ED

Email ecurcio@ursinus.edu

mailto:mosullivan@lynn.edu
http://bit.ly/DrFinancialLiteracy
mailto:ecurcio@ursinus.edu
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