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Digital Flourishing: Conceptualizing and Assessing Positive 
Perceptions of Mediated Social Interactions

Sophie H. Janicke-Bowles1  · Tess M. Buckley1 · Rikishi Rey2  · Tayah Wozniak3  · 
Adrian Meier4  · Anna Lomanowska5

Journal of Happiness Studies
https://doi.org/10.1007/s10902-023-00619-5

Abstract
Recent research started to apply concepts of well-being to the context of computer medi-
ated communication (e.g., social media, instant messaging). While much research inves-
tigates negative perceptions of mediated social interactions (e.g., “problematic” or “ad-
dictive” social media use), a multi-dimensional measure that taps into users? positive 
perceptions is sorely lacking. The present research therefore develops the first compre-
hensive measure of digital flourishing, defined as positive perceptions of mediated social 
interactions. Building on a qualitative pre-study that aided the construction of the Digital 
Flourishing Scale (DFS), Study 1 (N = 474) employed exploratory factor analysis to reveal 
five subdimensions of digital flourishing. The preregistered Study 2 (N = 438) confirmed 
these five dimensions, yielding five reliable items per subscale and initial construct va-
lidity with three psychological needs from self-determination theory (SDT; competence, 
autonomy, relatedness) which were used as an underlying well-being framework for the 
development of the DFS. The preregistered Study 3 generated further construct validity by 
directly relating DFS to well-being. The scale is relevant for researchers and practitioners 
alike to better understand how users perceive their mediated interactions to impact mental 
health and well-being.

Keywords Computer mediated communication (CMC) · Well-being · Flourishing · Scale 
development · Self-determination theory

The interplay between digital communication via social media or smartphones and users’ 
well-being has recently received considerable research attention (Meier & Reinecke, 2021; 
Orben, 2020). Much work in this area relies on self-report instruments that assess users’ 
negative perceptions of digital technology effects, including problematic internet, social 
media, or mobile use (e.g., Kwon et al., 2013), fear of missing out (FOMO; Przybylski et al., 
2013), or digital stress (Hall et al., 2021), to name but a few. Yet, evidence on users’ positive 
perceptions is much more limited. Several studies do measure positive perceptions of tech-
nology effects on well-being, but they mostly rely on narrow concepts such as inspiration 
(Meier et al., 2020), interactions with positive content (Schreurs & Vandenbosch, 2021), or 
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social capital and support on social media (Nick et al., 2018). Accordingly, while countless 
multi-dimensional instruments try to identify the users that—justifiably or not—perceive 
themselves to experience harms from digital technology use, the field lacks a comprehen-
sive and validated measure that investigates users’ digital flourishing, that is, their multi-
facetted perceptions of positive online experiences and behaviors.

Crucially, such a measure—like its negative counterparts—should not be interpreted to 
tell us much about the actual effects of digital technologies on well-being. Negative and 
positive perceptions may result from numerous sources, such as (biased) self- and other-per-
ceptions, peer or parental influence, or societal discourse. However, such a measure would 
allow us to better understand (a) on which dimensions users perceive benefits from digital 
technologies (i.e., what?), (b) the average levels of these perceptions (i.e., how much?), and 
(c) differential susceptibility to these perceptions (i.e., who?). Moreover, these perceptions 
may be relevant for users’ intentions to continue engaging with technology or their support 
of “digital well-being” interventions and policy. In the present study, we address this crucial 
gap by conceptualizing and operationalizing a measure that identifies users who report to 
flourish in/from mediated social interactions—the Digital Flourishing Scale (DFS).

Existing measures of perceived digital technology effects are conceptually limited in an 
additional way: they predominantly focus on channels (Meier & Reinecke, 2021). That is, 
scales typically measure users’ perceptions of a particular device (e.g., smartphone), appli-
cation (e.g., social media, email), or feature (e.g., status update, private messenger). This 
severely limits their generalizability and requires constant (re-)invention of self-report scales 
once the predominant communication technologies—the channels—inevitably change 
(Bayer et al., 2020). Here, we apply a communication-centered approach and instead focus 
on a level of analysis that generalizes to mediated behavior via various devices, applica-
tions, and features (Meier & Reinecke, 2021). By tapping into users’ positive perceptions of 
mediated interactions, rather than specific devices or applications, the present contribution 
reframes how we can study perceived communication technology effects. This approach 
allows us to measure positive perceptions across various technological channels, which 
makes the scale more generalizable and more applicable in the future.

In the following, drawing on self-determination theory (SDT), we first define digital 
flourishing conceptually and outline its six central facets. In a series of three studies, we 
then develop a first version of the Digital Flourishing Scale (DFS), analyze its psycho-
metric properties, and investigate its relationships with the three basic psychological needs 
(autonomy, competence, relatedness) from SDT to examine construct validity. Our discus-
sion focuses on how the DFS will further our understanding of mediated interactions, social 
media, and their perceived effects on well-being. Specifically, we give recommendations for 
how the scale might be used in future research designs.

1 Digital Flourishing Defined

Central to our understanding of digital flourishing is the notion of mediated social inter-
action, also termed computer-mediated communication (CMC). CMC is defined as “an 
inclusive umbrella term for multimodal human-to-human social interaction mediated by 
information and communication technologies (ICT’s)” (Meier & Reinecke, 2021, p. 1183–
1184; see also Bayer et al., 2020). In today’s social media landscape, such mediated social 
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interaction includes interpersonal and masspersonal “active” communication (e.g., instant 
messaging, posting status updates) as well as more “passive” social attention (e.g., browsing 
through social media) (O’Sullivan & Carr, 2018). Research has converged on the prelimi-
nary conclusion that effects of social media on well-being depend strongly on the interac-
tional qualities of its use, specifically whether use entails more “active” communicative 
or rather “passive” consumptive elements of social interaction (e.g., Dienlin & Johannes 
2020; Verduyn et al., 2017). Scholars have recently begun to advocate for research that 
looks beyond the effects of “active” and “passive” media consumption and instead focuses 
on how users process the content they create and consume (Kross et al., 2020). Given this 
centrality of mediated social interaction for well-being—rather than the mere “screen time” 
or other channel-related aspects (Orben, 2020)—we focus on the interaction level to arrive 
at a definition of digital flourishing.

Since our goal is to provide researchers with a concept and scale that specifically taps 
into the positive rather than the negative perceptions of mediated interactions, we also 
concentrate on the positive side of mental health, termed well-being or flourishing. Flour-
ishing (see also Seligman 2011; Przybylko et al., 2021) was first conceptualized in posi-
tive psychology and is understood as both, “feeling well” and “doing well”. The former 
is generally operationalized as subjective well-being (Diener, 1984) involving high posi-
tive affect, low negative affect, and high life satisfaction. The latter, in turn, is related to 
eudaimonic well-being (e.g., Ryff 1989), which is understood as virtuous behaviors that are 
geared toward self-actualization. There is no one conceptualization of this more long-term, 
eudaimonic conceptualization of living the good life, but common facets involve, inter alia, 
purpose/meaning, self-actualization, authenticity, environmental mastery, connectedness, 
and accomplishment (Martela & Sheldon, 2019). Flourishing thus comprises all aspects of 
well-being, fleeting or lasting, on an experiential as well as a behavioral or functional level 
(Huta & Waterman, 2014). On a construct level for our scale, these aspects of flourishing 
are included as individual’s perceptions of their experiences (feeling well) and behaviors 
(doing well) in relation to mediated social interactions. Thus, we define digital flourish-
ing as positive perceptions of an individual’s experiences and behaviors in mediated social 
interactions.

1.1 Explicating Digital Flourishing

Which positive perceptions of mediated interactions may be central to users’ engagement 
with technology and their well-being? In a recent integrative review, Martela & Sheldon 
(2019) argue that the satisfaction of three basic psychological needs (i.e., competence, relat-
edness, and autonomy) as exemplified in self-determination theory (SDT; Deci & Ryan 
2000), is a key mechanism leading to both short-term hedonic and long-term eudaimonic 
well-being. Therefore, we use SDT as a theoretical organizing framework to identify and 
map core facets of digital flourishing. This approach allows us to capture several key ben-
efits that users perceive from mediated interactions in a parsimonious but still comprehen-
sive way.

According to SDT, humans are innately striving to be self-determined. Individuals are 
intrinsically motivated to act in the world because doing so will satisfy their basic psycho-
logical needs, which are essential for short-term well-being and long-term growth (Deci & 
Ryan, 2000). At its core, the basic psychological need theory, a sub-theory of SDT, proposes 
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that the needs for competence, relatedness, and autonomy are universally sought out to be 
satisfied. Autonomy refers to having a sense of control, volition, or freedom when engaging 
in an activity; competence is related to perceiving oneself to be effective in manipulating the 
environment in a way that results in valued outcomes; and relatedness involves a sense of 
connection, care toward others, and feeling cared for by others (Deci & Ryan, 2000).

Based on a recent comprehensive review of the literature concerned with effects of social 
media and CMC on well-being (see the 34 reviews included in Meier & Reinecke 2021), we 
suggest there are six major dimensions on which users perceive digital flourishing. These 
map onto the three psychological needs exemplified by SDT: First, the need for competence 
can be satisfied by (a) knowing how to best self-present and self-disclose to others online 
in a way that is authentic and fits the context, (b) socially comparing in a way that leads to 
inspiration rather than malicious envy, and (c) engaging in civil discourse. Second, the need 
for relatedness can be satisfied by (d) feeling connected to close and distant others online 
and (e) experiencing social support and gaining social capital from mediated social interac-
tions. Third, the need for autonomy can be satisfied by (f) having a sense of control of how 
to deal with mediated social interactions in everyday life.

The main assumption behind these six dimensions is that how users interact in mediated 
settings is crucial to explain their perceptions of positive or negative well-being effects of 
CMC. Research about “active” vs. “passive” social media use, for instance, often assumes 
that active forms of mediated social interactions are generally more beneficial for well-
being, while passive forms are supposedly detrimental (Dienlin & Johannes, 2020; Verduyn 
et al., 2017). However, this dichotomy is increasingly being questioned (e.g., Kross et al., 
2020; Meier et al., 2020). Instead, our approach to mediated interactions aims to be more 
nuanced and thus includes positive perceptions of both “active” (i.e., sending) and “pas-
sive” (i.e., receiving) elements of mediated interactions. In the following, we briefly expli-
cate alongside the three SDT needs each digital flourishing dimension. That is, on which 
aspects of mediated social interaction users may perceive potential benefits from technology 
engagement.

1.1.1 Competence-Enhancing Perceptions in Mediated Interactions

The first flourishing dimension clustered under the need for competence is authentic self-
disclosure in mediated interactions. Sharing personal information without pretense or 
manipulation of one’s self-presentation (i.e., authentically) has been shown to positively 
impact self-esteem, online-relationships, life satisfaction, and well-being (Luo & Hancock, 
2020). Successfully navigating the intricacies of online self-presentation and public self-
disclosure in ways that feel authentic should be particularly relevant to one’s self-efficacy in 
and knowledge of digital environments and cultures. That is, knowing how much and what 
to disclose, and in which digital contexts, should be a key competence-enhancing perception 
in mediated interactions.

The second flourishing dimension, social comparison, is an important behavior linked to 
both negative and positive well-being effects of social media (e.g., Meier et al., 2020; Ver-
duyn et al., 2020). Specifically, positive social comparison during “passive” use has been 
related to higher inspiration, motivation, and an overall positive state of well-being (Meier 
et al., 2020). These positive effects are the result of upward social comparison, which facili-
tates inspiration and motivation when the information being processed leads to feelings 
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of self-improvement (Meier et al., 2020). Thus, successfully arranging one’s online social 
environment in ways that decrease negative and increase positive social comparisons (e.g., 
following accounts or personas that are perceived as inspiring), and thus perceiving medi-
ated social comparisons to be mainly positive, should be another perception that enhances 
competence in mediated interactions.

The third flourishing dimension can be found by focusing on the civility of online dis-
course. Uncivil discourse—using unnecessarily disrespectful tone and language (Coe et al., 
2014)—has been shown to decrease trust between interaction partners and increase disrup-
tion, insult, and discouragement to continue online discourse in the future (Stromer-Galley 
& Wichowski, 2010; see also Stevens et al., 2021). In contrast, engaging in responsible, 
mindful, and civil participation, especially in public social media use and comment sec-
tions, may represent an important but understudied link between mediated interactions and 
well-being (e.g., Sabatini & Sarracino 2017). Civil participation refers to civil and open 
communication that is polite, considerate, based on reason, reciprocity, and can involve 
discourse with others who hold a differing viewpoint (e.g., Ferriss 2002). Knowing how to 
direct and restrain one’s online communication in a way that supports and promotes civil 
discourse should provide a sense of competence in effectively interacting with others online.

1.1.2 Relatedness-Enhancing Perceptions in Mediated Interactions

As the fourth and fifth flourishing dimensions, we identify two strong positive links between 
mediated interactions and well-being alongside the SDT need for relatedness: social con-
nectedness and social support/capital (Meier & Reinecke, 2021). Social connectedness 
is conceptualized as a person’s sense of closeness to their social world rooted in feelings 
of belonging and meaningfulness in interpersonal interactions with others (Ryan & Deci, 
2000). Meta-analyses demonstrate that purposeful and meaningful ways of connecting with 
others online (i.e., private messages, commenting) are linked to increased life satisfaction 
and well-being as well as decreased loneliness, depression, and anxiety (Domahidi, 2018; 
Liu et al., 2019). Thus, actively engaging in and maintaining relationships and conversa-
tions with others online should intensify the perception of social connection and thereby 
enhance relatedness.

Furthermore, over the last two decades, various studies have demonstrated that social 
network sites (SNS) are an especially potent means for accessing social capital and support 
(Domahidi, 2018). Studies of online support groups have further shown various benefits of 
supportive online interactions for individuals experiencing physical and mental health con-
cerns (e.g., Worrall et al., 2018) or other issues (e.g., Ybarra et al., 2015). In CMC in general, 
a user’s perceived social support has been positively associated with well-being (Domahidi, 
2018; Liu et al., 2019). Naturally, perceiving that one can rely on a network online which 
provides support in times of need should clearly enhance relatedness perceptions.

1.1.3 Autonomy-Enhancing Perceptions in Mediated Interactions

As the final flourishing dimension, users’ perceived self-control over mediated interactions 
corresponds with the SDT need for autonomy. Research shows that being continuously con-
nected to one’s network via smartphones and social media can challenge an individual’s 
capacity for self-control, sometimes leading to conflicts between mediated interactions and 
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other activities (e.g., driving a car, talking face-to-face; Hofmann et al., 2017). Thus, per-
ceiving high levels of self-control over and mindful engagement with mediated interactions 
should be an important additional dimension. For example, research suggests users’ self-
control is negatively related to perceptions of “technology addiction” or procrastination 
with social media (Reinecke & Meier, 2021). In contrast, moderate smartphone use in ado-
lescents is positively related to their well-being, while low and very high use are negatively 
related (Przybylski & Weinstein, 2017). These findings suggest that perceiving mediated 
interactions to be a self-controlled and mindful behavior should enhance users’ autonomy.

2 The Present Research

The goal of the present research was to create a reliable and valid digital flourishing scale 
that comprehensively measures the previously identified six dimensions, using SDT as an 
underlying framework that organizes people’s positive perceptions of mediated social inter-
actions (Deci & Ryan, 2000). To this end, a series of three studies was conducted to estab-
lish, test, and confirm relevant items, factor structure, and dimensions of digital flourishing. 
In doing so, we followed the methodological standards of scale development (Carpenter, 
2018).

In a first step, we perused existing scales that (a) measured facets like those identified 
above, (b) would fit within our umbrella of self-determination theory, and (c) focused on 
mediated social interactions (see supplement A in OSF). Next, to investigate the face valid-
ity of our a priori conceptualization of digital flourishing (see above), we conducted semi-
structured focus groups. Based on the results of this pre-study, items were adjusted and 
complemented to finalize our first item pool of 120 items (i.e., 20 items per dimension). The 
goal of Study 1 was to explore psychometric properties and model the structure of these 
120 initial digital flourishing items, using exploratory factor analysis (EFA) techniques. 
The goals of Study 2 were to confirm the factor structure using confirmatory factor analyses 
(CFA), investigate competing factor solutions, and conduct an initial test of convergent 
validity with the three SDT needs as outlined above.

2.1 Pre-Study

2.1.1 Method

We conducted six focus groups among young adults who frequently communicate online 
via different channels (N = 19; Mage = 20.53, SDage = 2.24, 84.2% female) to investigate our 
proposed six-dimensional structure of digital flourishing. Specifically, we sought to check 
whether we missed any additional dimensions and explore what young adults understand as 
digital flourishing. Participants were recruited via a university’s subject pool and received a 
nominal amount of research credit for their one-hour long participation. Focus groups were 
conducted via Zoom over the course of three weeks and included up to four participants at 
once. Two members of the research team moderated the discussions which were guided by 
five main research questions (e.g., “How would you define digital flourishing? In what ways 
does digital media influence your relationships?”; see supplemental B in OSF).
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2.1.2 Analysis and Results

Based on a thematic analysis, several themes emerged, which overall supported our ini-
tial understanding of digital flourishing and proposed subdimensions. When we asked par-
ticipants to tell us what they understand as digital flourishing they noted that it is a way to 
use technology in ways that benefit our and other people’s lives. These perceived benefits 
pertained, inter alia, to relationship management (private and business), social connection, 
inspiration, learning, self-expression, efficiency, entertainment, and personal accomplish-
ment. In short, digital flourishing is seen in lay terms as a conglomeration of all the benefits 
people can perceive as resulting from digital communication technology use, particularly 
social media. Participants also stated that the technologies or applications they use are not 
inherently “bad” but that their perceptions of positive or negative effects depend on how 
these applications are used. This observation aligns with our more nuanced focus on medi-
ated interactions rather than global judgements about digital technologies per se.

Related to our subdimensions of digital flourishing, first, authentic self-disclosure did 
emerge as a theme, even though not as frequently as the other topics. One person stated that 
“posting to show others what [she is] up to makes [her] feel happy,” and another person 
said that in her private story on Snapchat she does portray more of “herself,” which makes 
her feel better. Second, themes related to social comparison were mentioned by several 
participants specifically in relation to the negative effects of Instagram as it features “people 
projecting false realities” and instigates negative comparison (“looking at other people’s 
profiles”). At the same time participants also stated inspiration to be a common experience 
and social media as an outlet for artistic expression, supporting the research on positive 
effects of social comparison. For example, one participant said, “Social media has changed 
to positive body images, plus more art, so I focus on appreciating what others are doing 
instead of an obsession.”

Third, some participants mentioned how they see a lot of “fighting on Facebook over 
politics,” which speaks to the problem of incivility online, a facet we address in our civil 
participation subscale. Related to this, one participant also mentioned how they “speak out 
for the little guy, but sometimes a little too direct,” and another talked about how they use 
digital media “without thinking” (which they perceived as problematic), further highlight-
ing how civil participation could satisfy competence needs by knowing how to speak up 
online.

With respect to social connectedness and support, participants stated that mediated inter-
actions are great ways to stay connected and feel supported daily. For example, one partici-
pant said they use Instagram to let those who they are less close to know they are thinking 
about them. In addition, participants used multiple channels such as Facetime, calls, or texts 
to stay in touch with their families, a finding also mirrored by quantitative studies (e.g., Choi 
& Toma, 2014).

On the other hand, participants also mentioned how they feel pressured to constantly 
connect and feel worse when they spend excessive amounts of time on their phones, speak-
ing to the importance of self-control over mediated interactions. For example, several par-
ticipants said that their day feels less productive, and they feel more anxious when they 
spend more time on their phone.

Another theme mentioned by participants but not included in our original six dimensions 
was the fear of missing out (FOMO) (e.g., “I have FOMO when I see what my friends are 
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doing on SM without me”). However, a reliable scale for FOMO already exists (Przybyl-
ski et al., 2013) and it goes beyond our narrower focus on the positive side of mediated 
interactions. Additionally, participants mentioned the positive effects of entertainment that 
users derive from digital technologies. Since entertainment is typically the result of content 
exposure or gaming rather than mediated social interactions, we did not add this component 
to our scale.

2.1.3 Conclusion

The focus groups provided initial validation of our proposed six-dimensional structure 
of digital flourishing as well as further inspiration for item pool generation. Based on the 
results, the research team iteratively adjusted item wording. Finally, another expert in the 
field of media psychology who was not involved in the previous item pool generation pro-
vided feedback on item wording, validity, and overall dimensional structure. After a final 
round of item revisions, the initial item pool was employed in a first exploratory survey.

2.2 Study 1

Our goal was to create a digital flourishing measure with five to six items per dimension. 
Thus, as recommended in the literature (Hartmann & Reinecke, 2013), we initially gener-
ated 1.5 times as many items per dimension. Negatively worded items were constructed to 
reduce response biases (e.g., Podsakoff et al., 2003). Our final item pool consisted of 120 
items, 20 items for each subscale, with a total of 41 negatively worded items that were 
roughly equally distributed between each scale. The goal of Study 1 was to explore psycho-
metric properties and model the structure of these 120 initial digital flourishing items using 
exploratory factor analysis (EFA) techniques.

2.3 Method

2.3.1 Sample

To examine our initial pool of 120 items, we conducted an online survey using Qualtrics. We 
drew a sample of 586 adults aged 18–49, since this age-group is interacting the most online 
(Pew Research Center, 2021). Participants who did not answer an attention check correctly 
were excluded by Qualtrics beforehand. Of the 586, n = 106 provided only partial responses 
with more than 50% of missing cases and were therefore not included in the final analysis 
(Carpenter, 2018). Participants who took the survey faster than 6.83 min were excluded 
(n = 2). This was half the median of the response time required by participants in a small 
pretest (N = 44). We further conducted an outlier analysis among the remaining 478 partici-
pants’ responses to all 120 flourishing items. Outliers were inspected based on the boxplots. 
Four outliers with values of three times the Inter Quartile Range (IQR) beyond the first 
and third quartiles, and that appeared on more than one item in the analysis, were removed 
from the sample. Thus, the final sample consisted of N = 474 participants, who took about 
21 min to complete the survey (SD = 14.78, Min = 6.87, Max = 131.52, Median = 16.71). The 
item-to-respondent ratio for the final sample size and the full 120 item scale was about 1:4.
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The final sample is representative of the U.S. population concerning gender, ethnicity, 
and income. Of the sample, 49.6% identified as female and the average age was 32.41 years 
(SD = 7.81, Min = 18, Max = 49). A detailed description of the sample can be found in OSF. 
On average, participants spent 6.17 h communicating online on a typical day (SD = 3.41, 
Min = 1 h, Max = 13 h; N = 432), including both professional and personal communication 
(e.g., email, texting, direct messaging, interacting on social media, phone conversations, 
video chat).

2.3.2 Procedure

After giving informed consent (IRB#21 − 13), participants provided the above-mentioned 
demographic information, time spent communicating online, and then answered the 120 
digital flourishing items. Items were presented in blocks based on the three basic needs to 
alleviate strain for participants. Within each block, items were randomized to reduce carry-
over effects or response sets. Participants answered all items on a 7-point Likert-scale from 
1 = strongly disagree to 7 = strongly agree. Supplement C in OSF outlines the instructions 
and initial item pool used in Study 1.

2.4 Analytical Procedure

2.4.1 Psychometrics and Initial Item Reduction

We initially investigated the distribution of items by looking at their M, SD, and skewness 
and kurtosis values as well as Kolmogorov-Smirnov tests using SPSS 26. The Kolmogorov-
Smirnov tests revealed significant non-normal distributions for all items. However, for most 
items, skewness and kurtosis were not above or below the common threshold of +/-1 (Hair 
et al., 2017). Additionally, item difficulty, which refers to the ease with which a participant 
agrees with an item, was calculated (Hartmann & Reinecke, 2013). Items that were too easy 
(> 0.80) or too hard (> 0.20) were eliminated (k = 8), leaving k = 112 items for the subsequent 
EFA (see Supplement D in OSF).

2.4.2 Exploratory Factor Analysis

An EFA via SPSS 26 with Principal Axis Factoring (PAF) using promax rotation (Kappa = 4) 
was conducted since the six digital flourishing dimensions were not expected to be com-
pletely independent from each other. Factor retention was determined based on the inspec-
tion of the scree-plot and a parallel analysis (Carpenter, 2018). Additional criteria for item 
inclusion were that the item loaded on its primary factor with at least |0.40| and cross-
loaded less than |0.30|, while at the same time demonstrating a difference of at least 0.20 
between the primary and cross-loading factor (Howard, 2016). Furthermore, factors were 
only retained if they had at least three items loading above |0.40| (Carpenter, 2018).

2.5 Results

The EFA of the remaining 112 items (N = 474) revealed sufficient sampling adequacy with 
KMO = 0.947 and a significant Bartletts Test of Sphericity (Approx. χ 2 (6216) = 30796.96, 
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p < .001). The initial factor solution found 19 factors with Eigenvalues above 1, explaining 
53.35% of variance. The scree-plot suggested a dip after 4–5 factors. The parallel analysis 
showed that all 19 factors had greater Eigenvalues than the ones indicated by a random 
sample, thus not further indicating to reduce the factor structure. After inspecting the pat-
tern matrix of the 19-factor solution it became apparent that all negatively worded items 
loaded together on one factor, creating a common method factor (Podsakoff et al., 2003). As 
this result indicated a systematic method variance rather than a substantially interpretable 
factor, we deleted all negatively worded items. Beyond increasing the chance of obtain-
ing a substantially meaningful factor solution, retaining only the positive items also fits 
with our overall goal of measuring flourishing (rather than languishing) in mediated social 
interactions.

After eliminating the negatively worded items, another PAF and parallel analysis was 
conducted. The PAF with 71 items indicated to extract 11 factors with Eigenvalues above 1, 
which would explain 50.1% of variance. The scree-plot again suggested a dip at the 4–5 fac-
tor mark. The parallel analysis did not suggest that fewer than 11 factors should be retained. 
Consequently, we inspected the pattern matrix of the 11-factor solution and all items that 
loaded below 0.40 on any factor or cross-loaded significantly were iteratively deleted (see 
Supplement E in OSF for step-by-step results of the PAF).

The EFA ultimately led to a five-factor model explaining 46.53% of variance with a total 
of 47 items. The first factor represented a combination of our previously separately concep-
tualized factors of social connection and social support and included 19 items. We now refer 
to this factor simply as Connectedness (α  = 0.950; M = 5.28, SD = 1.05). The second factor 
represented Self-Control (11 items; α  = 0.875; M = 5.38, SD = 0.937), the third factor Civil 
Participation (7 items; α  = 0.814; M = 5.69, SD = 0.867), the fourth factor Positive Social 
Comparison (6 items1; α  = 0.782; M = 0.494, SD = 1.17), and the fifth factor represented 
Authentic Self-Disclosure (4 items; α  = 0.728; M = 5.03, SD = 1.22). Factor correlations 
ranged between r = .30 to 0.65, indicating that the subscales did indeed measure distinct fac-
ets of digital flourishing (see Supplement F in OSF for factor loading and correlations table).

2.6 Discussion

The results of Study 1 provide preliminary support for five distinct dimensions of digi-
tal flourishing. Even though we conceptually differentiated between perceived social con-
nectedness and social support, empirically these two constructs were very closely aligned. 
Given the theoretical overlap between connectedness and support (Nick et al., 2018), we 
found it reasonable to combine the two in one factor and continued to do so in Study 2. 
The five dimensions also had satisfactory internal consistencies. However, the scale still 
contained too many items (k = 47) and different numbers of items per subscale, making it 
impractical for most studies. Furthermore, the factor structure needed to be replicated and 
alternative factor solutions tested. Consequently, we conducted a confirmatory Study 2.

1  One of the items was kept in the positive social comparison scale even though it loaded below 0.4 on the 
factor, to retain enough items per scale.
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2.7 Study 2

The goals of the pre-registered Study 2 (variables, sampling, and analysis plan; see OSF), 
were, first, to further reduce and equalize the number of items to five per subscale, confirm 
the proposed factor structure, investigate competing factor models (i.e., unidimensional, 
multidimensional, higher order). Second, we sought to test correlations between the dig-
ital flourishing dimensions with the satisfaction of three basic psychological needs (i.e., 
autonomy, competence, relatedness) for an initial test of construct validity. Additionally, 
extending Study 1, we used a sample from the general population of US Internet users to 
examine the scale’s validity among all age groups. For each subscale, we selected the seven 
items with the highest loadings on their respective factor, resulting in 35 items in total. 
Where fewer than seven items remained for a factor in Study 1, we added one new item and 
revised four items based on our initial item pool (see Supplement G in OSF for items used 
in Study 2).

2.8 Method

2.8.1 Sample and Procedure

For Study 2, we collected an initial sample of 445 participants using the Prolific panel 
(www.prolific.co). After giving informed consent, participants reported key demographic 
characteristics (age, gender, ethnicity, income, degree), how much time on an average day 
they spend communicating online (professionally and privately), and then answered the 
35 digital flourishing items, followed by 21 items of the psychological need satisfaction 
scale (Deci & Ryan, 2000). All subscales yielded good internal consistencies (autonomy, 7 
items: α  = 0.806; M = 5.33, SD = 1.05; relatedness, 8 items: α  = 0.825; M = 5.25, SD = 0.962; 
competence, 6 items: α  = 0.801; M = 5.04, SD = 1.17). The digital flourishing and need sat-
isfaction items were presented in separate blocks, in random order within each block, and 
answered on a seven-point Likert-scale ranging from 1 = strongly disagree to 7 = strongly 
agree.

Five participants had over 50% of missing data and were thus removed. All remain-
ing N = 440 participants completed attention check items successfully. To eliminate too fast 
responses, we set a threshold of 3.22 min. This is the product of the minimum time it took 
participants to take Study 1 multiplied by 47%, which represents the overall number of 
items in Study 2 compared to Study 1 (6.87 * 0.47 = 3.22). Three participants completed the 
questionnaire faster than this threshold and were consequently eliminated from the analysis. 
We again conducted a boxplot outlier analysis on all flourishing items, which revealed two 
cases that appeared more than once with values over three IQR above the third quartile. 
These were consequently deleted, leaving a total of N = 435 participants.

On average, participants took 9.12 min to complete the survey (SD = 4.95, Median = 7.8, 
Min = 3.26, Max = 35.62). In the final sample, the average age was 44.85 years (SD = 15.80, 
Min = 18, Max = 79) and half of the sample (50.3%) identified as female. Overall, the sample 
was representative for U.S. Americans on gender, and mostly on ethnicity (Whites were 
slightly overrepresented; Hispanic/Latino underrepresented). In terms of age, the sample 
was slightly older than the national average (U.S. population median age = 37.2) and the 
sample was slightly more educated than the U.S. average (U.S. Census Bureau, 2020). On 
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average, participants indicated that they spent 4.13 h communicating online, including pro-
fessional and personal communication (SD = 2.98, Min = 1 h, Max = 13 h; N = 435). See OSF 
for a detailed sample description.

2.9 Analysis and Results

2.9.1 Psychometrics and Initial Item Reduction

Kolmogorov-Smirnov tests were significant for all items (p < .05), again indicating non-
normal distributions, yet for most items the skewness and kurtosis values were within the 
acceptable range of +/- 1. Calculating item difficulty revealed four items that were too easy 
(> 0.80). Because the goal was to reduce items for each scale by two, we used this step for 
an initial item reduction of the civil participation scale (minus 2 items) and the self-control 
subscale (minus 2 items; see Supplement H in OSF). We then conducted a confirmatory 
factor analysis (CFA) using STATA 17. To account for the non-normality in the data, we 
applied the Satorra-Bentler corrected maximum likelihood estimation method.

2.10 Confirmatory Factor Analysis

First, five latent factors were modeled for all remaining 31 items, with latent factors being 
allowed to co-vary. The model fit the data well: Satorra-Bentler corrected χ2 = 692.05, df = 424, 
p < .001; RMSEA-SB = 0.038 (90% CI [0.043 − 0.052]), CFI-SB = 0.950, SRMR = 0.069. 
Next, because we wanted to reduce the number of items further, we inspected factor 
loadings, item covariances within each subscale, and item cross-loadings. This led to the 
removal of several items per subscale, leaving a total of five items per subscale (see OSF 
for documentation of iterative item deletion procedure). Modeling the remaining 25 items 
again as five separate but correlated factors, the model fit the data very well: Satorra-Bentler 
corrected χ2 = 357.69, df = 265, p < .001; RMSEA-SB = 0.028 (90% CI [0.032 − 0.045]), CFI-
SB = 0.979, SRMR = 0.0472. The latent factors correlated meaningfully, but not too highly 
with each other, with correlations ranging from r = − .09 to 0.56 (see Supplement I in OSF 
for correlations table). All subscales yielded good internal consistency, ranging between 
α  = 0.73 to 0.91 (Table 1). Table 1 also provides the item text, factor loadings, M, and SD 
values of the final 25-item digital flourishing scale.

2.11 Comparing Different Factor Solutions

Next, we tested whether a higher-order factor model would fit the data better than a five-
factor model with correlated factors. The higher order factor model fit the data: Satorra-
Bentler corrected χ2 = 475.25, df = 270, p < .001; RMSEA-SB = 0.042 (90% CI [0.046 
− 0.057]), CFI-SB = 0.953; SRMR = 0.09. A χ2-difference test (χ2 Diff (5) = 202.68, p < .05) 
was significant, indicating that the model with five factors fit the data slightly better than the 
higher-order model. Next, we explored a unidimensional model, which did not fit the data 
well: Satorra-Bentler corrected χ2 = 2373.98 df = 275, p < .001, RMSEA-SB = 0.133 (90% CI 

2  We want to note that one item from the civil participation scale did not load very highly on the factor (0.42) 
and could thus be removed. Yet, for this iteration of the scale, we keep it to uphold the goal of 5 items per 
factor. Furthermore, Cronbach’s alpha was not affected by deleting this item.
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Connectedness Civil 
Participation

Positive Social 
Comparison

Authentic 
Self-Disclosure

Self-
control

1. CON1 I feel part 
of a community when 
I interact with others 
online

0.833

2. CON2 I feel a 
bond to my online 
community/network

0.821

3. CON3 I find great 
purpose and mean-
ing in my online 
interactions

0.746

4. CON4 When I 
browse through my 
online communica-
tion platforms, I feel 
a sense of connection 
to others

0.761

5. CON5 I could turn 
to my online commu-
nity if I needed spe-
cific advice on how to 
handle a problem

0.695

1. CP1 When I inter-
act with others about 
politics online, I know 
how to have a civil 
discussion

0.654

2. CP2 During my 
interactions online, I 
know how to take a 
stand for something 
important to me in a 
civil manner

0.678

3. CP3 In online dis-
cussions, I know how 
to get my point across 
without offending 
people

0.721

4. CP4 When I inter-
act with others online 
I tend to respond 
reasonably even when 
they make me angry

0.536

5. CP5 When I com-
municate online, I am 
careful to adapt my 
comments and behav-
iors to be appropriate 
for my audience

0.416

1. PSC1 Comparing 
myself to others on-
line motivates me to 
accomplish my goals

0.811

Table 1 Factor Loadings, Reliability, and Descriptives for The Final Digital Flourishing Items Based on CFA 
of Study 2
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Connectedness Civil 
Participation

Positive Social 
Comparison

Authentic 
Self-Disclosure

Self-
control

2. PSC2 I compare 
my life to those online 
who I can learn from

0.727

3. PSC3 Seeing 
how others present 
themselves online 
motivates me to make 
changes in my own 
life

0.757

4. PSC4 I compare 
my life to those online 
who are going to push 
me to be better

0.751

5. PSC5 Seeing 
other’s achievements 
online inspires me to 
do better

0.808

1. ASD1 I allow my 
social network to see 
who I really am

0.839

2. ASD2 I feel com-
fortable presenting 
who I truly am online, 
in the same way I do 
offline

0.818

3. ASD3 What I post 
online reflects who I 
really am

0.761

4. ASD4 slightly al-
tered: I show my true 
self online (reversed 
SD4RC)

0.867

5. ASD5 slightly 
altered: When inter-
acting online, I feel 
comfortable present-
ing the person I am

0.820

1. SC1 For the most 
part, I feel in control 
of how much time I 
spend interacting with 
others online

0.785

2. SC2 I feel in 
control over when to 
start and when to stop 
spending time on on-
line communication

0.813

3. SC3 I communicate 
online when I want to, 
not when notifications 
tell me to

0.548

Table 1 (continued) 
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[0.144 − 0.154]), CFI-SB = 0.518, SRMR = 0.151. While the higher-order model fit the data 
as well, the five-factor model was slightly superior.

2.12 Relationship of Digital Flourishing and Basic SDT Needs

A Pearson correlation analysis was conducted with the basic SDT needs (i.e., competence, 
relatedness, autonomy) and each flourishing component. All, but the positive social com-
parison subscale, were significantly correlated with all three basic SDT needs (see Table 2). 
Variations in strengths of the associations are in line with our theoretical predictions for 
three of the five subscales.

2.13 Discussion

Study 2 confirmed the factor structure of the five-dimensional DFS and demonstrated that 
the multidimensional model fit the data slightly better than a higher-order model. Thus, 
while it is theoretically and empirically meaningful to calculate a digital flourishing com-
posite score combining all subscales, more information can be obtained when investigating 
the five dimensions individually. All five flourishing subscales appeared internally consis-
tent and were significantly associated with satisfaction of basic psychological needs, sup-
porting the overall notion that the flourishing dimensions reflect users’ positive, potentially 
well-being enhancing perceptions of mediated interactions.

Table 2 Pearson Correlation Results (r) for DFS and Intrinsic Needs, Study 2 (N = 435)
Connectedness Civil 

Participation
Positive Social 
Comparison

Authentic 
Self-Disclosure

Self-
control

Competence 0.343** 0.342** 0.224** 0.401** 0.312**
Relatedness 0.427** 0.390** 0.172** 0.433** 0.280**
Autonomy 0.298** 0.361** 0.083 0.456** 0.455**
Note. **p < .001. A regression analysis of each DF subdimension and the 3 basic needs can be found in 
Supplemental J in OSF.

Connectedness Civil 
Participation

Positive Social 
Comparison

Authentic 
Self-Disclosure

Self-
control

4. SC4 I am able to 
disconnect from my 
online interactions 
when I need a break

0.693

5. SC5 When I 
browse through 
content online I feel 
in control of how I 
spend my time

0.709

Cronbach’sα 0.879 0.735 0.880 0.911 0.830
Mean (SD) 4.61 (1.21) 5.56 (0.839) 4.13 (1.31) 4.75 (1.36) 5.61 (1.06)
Note. Standardized coefficients are reported. All factor loadings are significant at p < .001

Table 1 (continued) 
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In line with our predictions and conceptualizations of the subscales, connectedness was 
mostly associated with relatedness, positive social comparison with competence, and self-
control with autonomy (Table 2). Even though we expected civil participation to be most 
highly associated with competence need satisfaction, the results indicated a slightly stron-
ger significant correlation with relatedness, which, given the final version of this subscale, 
makes sense (see Table 1 for item wording). The more civil we perceive our online expres-
sions (e.g., the less offensively we communicate), the more likely we are to build positive 
relationships with others, thus, satisfying our relatedness need. Furthermore, authentic self-
disclosure was significantly associated with all three basic needs, with the highest being 
autonomy and relatedness, instead of competence. This is also plausible given the final 
version of this subscale. Perceiving to present oneself in honest ways online, rather than 
manipulating one’s presentation, should satisfy the feeling of being in control of one’s envi-
ronment (autonomy) as research has shown (e.g., Grieve & Watkinson, 2016). It also allows 
for deeper connections to be built, and, in turn, greater relatedness. Accordingly, while the 
present evidence should by no means be interpreted as causal, satisfying the SDT needs 
may represent an important mechanism between users’ digital flourishing perceptions and 
well-being outcomes in future studies (see also Martela & Sheldon 2019). However, it is 
still unclear whether DFS is directly associated with well-being. Additionally, the current 
study used a Likert-type scale to assess people’s general agreement or disagreement with 
the experiences and behaviors as they relate to their mediated social interactions. However, 
because mediated interactions and their perceptions change with time and circumstances 
results could be more specific if the scale refers to a specific time-frame (e.g., in the past 
month). Consequently, Study 3 was conducted to assess further criterion validity of the DFS 
with general well-being measures in relation to the last month.

3 Study 3

The main goal of the pre-registered Study 33 (variables, sampling, and analysis plan; see 
OSF) was to measure the association of the DFS with well-being. It was predicted that the 
DFS would correlate strongly and positively with measures of flourishing (Diener et al., 
2010) and satisfaction with life (Diener et al., 1985). That is, individuals with good mental 
health and well-being should also flourish digitally, and vice versa.

3.1 Method

3.1.1 Sample and Procedure

A Qualtrics panel was employed in December 2021 with a sample of N = 486 representative 
of the American population in terms of age, gender, ethnicity, and income. Of the sam-
ple, 51.8% identified as female and the average age was 48.67 years (SD = 19.02, Min = 18 
Max = 88). Detailed demographic analysis can be found in OSF Supplemental K. Three 
participants were excluded due to speeding (see Supplemental K for details on data cleaning 
procedures), leaving a total of N = 483 responses used for the analyses.

3  The variables reported here are part of a larger set of variables of another validity study of the DFS not 
reported here. For the purpose of this paper, only the criterion validity variables are reported here.
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After giving informed consent, participants reported key demographic characteristics, 
followed by the DFS and the two respective well-being scales (among a larger item battery 
not reported here). The 25-item DFS asked participants how true the described behaviors 
were for them in the past month, using a 5-point Likert-type scale ranging from 1 (not at 
all true of me) to 5 (very true of me) with an option of “Not applicable for me.” The full 
scale yielded good internal consistency including all respective subscales (connectedness, 5 
items: α = 0.904; civil participation, 5 items: α = 0.774; Positive social comparison, 5 items: 
α = 0.889; Authentic self-disclosure, 5 items: α = 0.868; Self-control, 5 items: α = 0.828; Full 
DFS: α = 0.943, M = 3.70, SD = 0.709). Well-being was assessed with Diener et al.’s (2010) 
8-item flourishing instrument (α = 0.909, M = 4.07, SD = 0.757) and the 5-item Satisfaction 
with Life Scale (SWLS, Diener et al., 1985; α = 0.909, M = 3.52, SD = 1.07), using a 5-point 
Likert-type scale ranging from 1 (strongly disagree) to 5 (strongly agree).

3.2 Analysis and Results

The results of a Pearson correlation analysis revealed that the Digital Flourishing Scale sig-
nificantly and strongly correlated with flourishing (r = .412, p < .001) and satisfaction with 
life (r = .408, p < .001). Table 3 summarizes the results for each DFS subscale.

3.3 Discussion

Results of Study 3 indicate good criterion validity of the DFS with well-being. Conse-
quently, the more individuals indicate to flourish digitally, the more they also feel happy, 
satisfied and content with their lives, and vice versa.

Table 3 Pearson Correlation Results (r) for all DFS subdimensions with well-being, Study 3 (N = 483)
Civil 
Participation

Positive 
Social 
Comparison

Authentic 
Self-Disclosure

Self-Control DFS 
Total

Flourishing SWL

Connect-
edness

0.534** 0.729** 0.515** 0.339** 0.852** 0.342** 0.345**

Civil 
Participa-
tion

0.362** 0.610** 0.575** 0.764** 0.378** 0.319**

Positive 
Social 
Compari-
son

0.299** 0.188** 0.736** 0.168** 0.228**

Authentic 
Self-Dis-
closure

0.598** 0.768** 0.422** 0.403**

Self-
control

0.652** 0.373** 0.292**

DFS total 0.412** 0.408**
Flourish-
ing

0.707**

Note. **p < .001, * p < .05
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4 General Discussion

The development of the DFS is starting to close a major gap in the literature: prior research 
has (a) mostly developed scales to measure users perceived negative experiences with digi-
tal communication technologies and (b) mostly focused on single devices or applications 
rather than mediated social interactions, which happen across multiple platforms and in an 
ever-changing digital landscape.

Theoretically, we proposed six relevant dimensions of digital flourishing, and empiri-
cally confirmed five, including connectedness, civil participation, positive social com-
parison, authentic self-disclosure, and self-control, with five indicators per subscale. High 
digital flourishing thus captures users’ multi-facetted perceptions of benefits from digital 
communication technologies: feeling closely connected to and supported by their online 
community, experiencing considerate and reflected interactions with others and consistent 
and authentic presentation in digital arenas, feeling inspired when comparing with others, 
and in control about when to start and when to stop interacting online.

4.1 Contributions to the Literature

To the best of our knowledge, the only concept similar to digital flourishing thus far is the 
digital well-being concept proposed by Vanden Abeele (2020), who defines it as a state of 
balance between time spent connecting and disconnecting from one’s digital, particularly 
mobile, devices. Vanden Abeele’s (2020) dynamic digital well-being framework considers 
various global factors that play into users’ experiences with mobile technology in general, 
including person-, context- and device-specific factors. As such, her model includes both 
intra- and inter-individual variability, which research on the effects of new digital technolo-
gies on well-being and mental health finds to be substantial (Valkenburg et al., 2021), a 
point not (yet) addressed by the here-presented DFS. While there might be slight overlap 
between these two conceptualizations, the DFS presents a unique contribution in numer-
ous ways: digital flourishing is chiefly concerned with mediated interactions and does not 
require a focus on single devices or applications. Most importantly however, the present 
research contributes a reliable and valid measure of digital flourishing, while the digital 
well-being concept currently only yields theoretical and conceptual utility. In addition, 
while some existing scales already measure individual DFS dimensions, the DFS offers a 
more comprehensive and channel-independent instrument to assess multiple facets of users’ 
positive perceptions of mediated social interactions. The DFS subscales can, however, also 
be used independently or adjusted to refer to only a single technological context (e.g., Ins-
tagram) whenever the circumstances warrant such adaptation (e.g., when used for specific 
age groups or in the context of work or in education).

While not limited to individual channels, the DFS has great potential to capture when 
and for whom the use of certain applications (i.e., social media) or devices (mobile vs. 
desktop) is linked to positive outcome perceptions. Specifically, further research validating 
and exploring the DFS can investigate how the usage of individual technologies modu-
lates person level or situational DFS scores. In other words, the DFS allows researchers 
to explore and compare the positive outcome perceptions that users form around mediated 
interactions across several digital channels. Additionally, digital flourishing perceptions 
may operate as both a mediating and moderating variable between actual digital technology 
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use and well-being outcomes. In doing so, the DFS may help explain many of the con-
flicting research findings on digital technology and well-being (Dienlin & Johannes, 2020; 
Meier & Reinecke, 2021). For example, research has already alluded to the fact that social 
comparison and more passive than active use on social media can explain some of its (per-
ceived) negative well-being effects (Verduyn et al., 2020). However, passive use and social 
comparison have also been linked to increased well-being (Meier et al., 2020; Kross et al., 
2020). The DFS thus focuses our attention on key interindividual differences in technol-
ogy use perceptions, which may clarify the complex nuances of idiographic (social) media 
effects (see Valkenburg et al., 2021).

Lastly, a person-specific approach that compares the personality attributes, demograph-
ics, device and application use, and usage contexts of individuals that perceive to digitally 
flourish (vs. those who do not) can aid in developing personalized interventions. The posi-
tive psychological framework applied here provides scholars, practitioners, and lay people 
a language to communicate about the ways in which their mediated interactions make them 
feel and do well in life, rather than narrowing our focus on how much (or little) they take 
away from their well-being. Exploring person-specific digital flourishing may thus help re-
design digital technologies in ways that foster well-being.

4.2 Limitations and Directions for Future Research

Importantly, the DFS should not be interpreted to reflect actual positive effects of technol-
ogy use on well-being. Instead, it is limited to users’ self-perceptions. In addition, the work 
presented here does not tell us where these positive perceptions come from. How much 
are they driven by channel- vs. communication characteristics (Meier & Reinecke, 2021) 
or user characteristics such as personality traits or socioeconomic status? This remains a 
crucial question for future studies.

Furthermore, the scale is certainly not fully comprehensive to measure all facets of digi-
tal flourishing. Future research could explore additional dimensions of digital flourishing 
such as perceptions of recreation and information gain from mediated interactions.

While the current research theoretically and empirically introduces the concept of digital 
flourishing, future validation studies are also needed. Specifically, the cross-sectional nature 
of our data does not allow us to establish how much digital flourishing perceptions con-
tain immutable trait vs. fluctuating state variance. Future studies should utilize longitudinal 
designs (e.g., panel surveys or experience sampling) to determine the proportions of trait and 
state variance of the scale, for instance, with a latent-state-trait analysis. Combining varying 
timeframes and context with longitudinal methods will provide additional insight into the 
stability and generalizability of users’ digital flourishing perceptions. Similarly, future vali-
dation studies from non-U.S.-centric populations would benefit the DFS’s generalizability.

Finally, the means for the civil participation and self-control subscales were very high in 
Study 2 (M = 5.56 and M = 5.61 respectively), potentially indicating a ceiling effect resulting 
from social desirability bias. Future studies should control for participants social desirability 
bias as well as explore the inclusion of distractor items as a mechanism to increase valid 
responses.

Furthermore, studies evaluating digital flourishing in relation to a specific device or 
application are encouraged to include manipulation checks that assess the user’s technologi-
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cal competence. The inclusion of items measuring participants’ proficiency, in relation to a 
specific device or application, may increase the reliability of responses.

5 Conclusion

The digital flourishing scale (DFS) offers a new instrument to assess individuals’ positive 
perceptions of their mediated interactions (e.g., via social media) that are closely connected 
to well-being. Most studies on social media and CMC to date either take a monolithic, 
channel-focused “screen time” approach, or view technology use as inherently problematic 
(e.g., smartphone addiction). Yet, on which core dimensions, to what extent, and by whom 
mediated interactions are perceived as beneficial has received less attention. We address 
this gap through the DFS, a comprehensive five-dimensional measure that taps into users’ 
perceptions of their mediated social interactions across technologies and on the core dimen-
sions of authentic self-disclosure, civil participation, positive social comparison, connect-
edness, and self-control. We hope researchers will find the DFS and the accompanying 
positive psychology lens useful to capture who perceives themselves as flourishing—rather 
than languishing—when they interact via digital technologies.
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