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The aim of the first case study is to describe and analyse the countries’ monitoring capability: the
ability and possibilities of various agents to observe the developments of the media and the changes
in society emanating from the media transformations, as well as related risks and opportunities for
deliberative communication, and applying the obtained knowledge in making media political
decisions.
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National Research and Monitoring Capabilities

By Anda RoZukalne, Ilva Skulte & Alnis Stakle - Riga Stradins$ University

Executive summary

Analysing the scientific publications dedicated to the development of journalism and media in
Latvia during the twenty years from 2000 to 2020, this article presents conclusions about the
research basis that could affect the state of deliberative communication. Academic studies con-
tent that reflects the situation of journalism, media use, legal and ethical regulation and media-
related competencies, describes the research environment, research issues and their scientific
quality.

Analysis of the bibliographic data (317 publications) shows that the media and journalism land-
scape in Latvia has been studied in a fragmented manner. The quality of media studies and
communication research in Latvia is low. Due to a lack of resources, the number of studies is
limited, and the scale of internationally referenced publications is small, as well as the studies
cover a limited range of media and journalism problems.

The risks of deliberative communication are related to the gaps in knowledge and lack of impact
of the research on both media policy and the public. This is a result of the low level of research,
small number of experts, sporadic and non-continuity of data, lack of original and creative ap-
proaches in the research field, weak international networking, and exchange. The recent devel-
opments in the field (more structured science funding system, requirements for scientific publi-
cations, young doctors in the field) are indicating opportunities to diminish the risks. However,
this is not possible without strengthening research in the areas of media law, media economy
and management as well as regarding new challenges for journalism caused by technological
development. Limited research opportunities mean that Latvian media researchers, if possible,
follow the current trends in research, but are unable to make an in-depth contribution to the
development of communication and media theories.

1. Introduction

According to the tradition of social sciences research in Baltic states, communication and media
studies mostly focus on each country’s unique experience and analyse different ways of solving
similar problems in the development of the media and journalism (Vihalemm, 2001; Balcytiene,
2012). Latvia is as a part of Eastern Europe, and this fact automatically assumes that the country
belongs to the part of the world associated with 20t century history and its aftermath, identify-
ing the countries as a post-communist and post-soviet space with all the consequences thereof.
This status helps in contrasting Eastern Europe (EE) (often Central and Eastern Europe or CEE)
and Western Europe, judging such by the quality of democracy, political culture, and level of
economic development. Media environment studies are dominated by this contrast, and it also
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identifies the unstable status of CEE communication and media studies (Demeter, 2020, Harro-
Loit, 2015; Stetka, 14 June 2015), highlighting the compliance of Baltic and/or CEE with the
principles of Western media practices among analytical criteria.

Context 1: Latvia in numbers

Population: According to the data of the Statistical Yearbook of Latvia, in 2020, Latvia
(64,500 square kilometres) had a population of 1.9 million (Central Statistical Bureau of
Latvia, 2021).

Minorities and languages: Latvia is not ethnically homogenous: 62% of the population is
Latvian, 25% Russian, 8.2% Belarusian, 2.2% Ukrainian, 2.1% Polish, and 4% other. Sixty-
one percent of the Latvian population speaks Latvian as the first language, 36% — Russian,
3% — other (Central Statistical Bureau, 2018). The largest historical regions of Latvia
(Kurzeme, Zemgale, Vidzeme) speak Latvian most in the family (75%-91%). However, the
Eastern region of Latgale paints a different picture: 60% of the population speaks Russian
in the family, 39% speaks Latvian (Central Statistical Bureau, 2020). In the capital city Ri-
ga, more of the population speaks Russian at home (56%), whereas 43% use Latvian.

Context 2: Latvia’s media landscape and media system

To understand the development of Latvia’s media environment and public service media (Public
Service Media, PSM), the analytical approach of the media system is mostly used. On the one
hand, it offers an internationally acclaimed structure and stable tradition (Hallin & Mancini,
2004), on the other hand, it has led to the conclusion that criteria characteristic to Western
countries are only partially usable for CEE or EE media systems (Dobek-Ostrowska, 2015, Gross,
2004). Moreover, in this approach, Latvia (or the Baltic states) is analysed together with other
CEE countries without focusing on the historical specifics and context of their media culture.
Adapting the principles of Western media practice to the new, independent CEE media envi-
ronments has highlighted difficulties related to media practice and journalism quality principles
defined in normative theories (McQuail, 2010). Among other problems on the list compiled by
several authors, political influence on the media, insufficient financing of public service media,
clientelism in the relationships with information sources (BalCytiene, 2012; Baléytiene, 2015,
Ornebring, 2012, Bajomi-Lazar, 2015), problems in journalism ethics (Dimants, 2018) can only
partially describe the Baltic media environment in the transition from a centralised, state-
controlled system to independent media activity in a free market.

Karol Jakubowicz (2004) has criticised the ‘idealisation’ based approach of Western media cri-
teria usage for the evaluation of CEE media systems. Analysing the road of media systems and
PSM transformation, he focuses on ‘imitation” and ‘mimetic development’ so that CEE media can
come close to the Western PSM level. These attempts mean copying the practice models of
Western European and North American PSM (Jakubowicz, 2004), which is comparable to a mov-
ing target (Gross, 2004). In fact, copying the Western approach in media policy, as per Jakubow-
icz, has not helped to escape the ‘atavistic’ direction of the media system development, which
means that CEE countries, including Latvia, have often attempted to conjoin the ‘new’ and ‘old’
system when creating a new media structure and new PSM, and these PSM still represent the
hegemonic and guardianship functions as the new political elite try to preserve the paternalistic
orientation in media regulation.

In the analysis of Latvia’s media system development, the peculiarities of small countries’ media
systems are rarely considered (Puppis, 2009), nor is the coexistence of PSM and the powerful
commercial media system battling for resources and users compared (Sehl et al., 2020; Nielsen,
2014), and on the political level and audience discourse, the necessity of PSM funding and effi-
ciency is doubted. At the same time, PSM, just like other media, must continue developing in the
environment of technology and social change, where PSM are still assessed by Western criteria.
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Four criteria have traditionally been employed to characterise media systems (Hallin, Mancini,
2004): the role of the state, the influence of politics, regulation level, and the professional quali-
ty of journalism. The liberal structure of Latvian media regulation allowed a diverse media sys-
tem to develop; at the same time, the media environment is characterised by oligopolistic com-
petition and a high level of concentration (Jastramskis et.al, 2017). Using Hallin and Manchini’s
(2004) media system models, the authors of the Democracy Audit of Latvia (2014) described
the Latvian media system as hybrid, as it lacks a dominant paradigm (Skudra et al., 2014). The
important role of the market in media landscape regulation and the lack of support for profes-
sionally competitive and cultural media, are, according to the authors, indicative of a liberal
model. Democratic corporate model features are evidenced by the efforts to strengthen public
service media (PSM) and a few media professionalisation activities in the country. The presence
of political parallelism in the media environment and the great influence of political public rela-
tions on media content mark the signs of a polarised pluralistic model.

The three models of media systems developed by Hallin and Mancini describe Western Europe-
an and United States media systems and have always been difficult to adapt for the analysis of
the media environment of Latvia and other Central and Eastern European (CEE) countries.

Media market and audiences: Media choice in Latvia is largely determined by ethnic group and
geographical factors. Representatives of different ethnical groups in Latvia acquire their daily
information from different sources; Latvians generally trust and use the media in Latvian,
whereas the Russian-speaking prefer the TV channels controlled by the Russian government
(Nacionala elektronisko plassazinas lidzeklu padome, 2017, 2018, 2020). Survey data show that
the population of Latvia still prefers television over other media (89% of respondents)
(Nacionala elektronisko plassazinas lidzek]u padome, 2020). 83% of the population listen to the
radio, 79% read news on the internet, 72% use social media, and 71% read the press in print or
online.

The Latvijas Fakti (2018) study shows the influence of the Russian media in Latvia, as 38% of
the respondents use Russian media. Latvijas Fakti (2018) analysis of the most popular media
reveals that commercial media are the most popular, followed by public and regional media.

According to Eurobarometer data (Standard Eurobarometer, 2014, 2015, 2016, 2017, 2018;
Statista 2019) data, the population of Latvia trusts the radio and television the most. Moreover,
the average level of trust in traditional audio-visual media among Latvian respondents is higher
than the EU average by 6%-12% (from 58% in 2010 to 63% in 2016). Trust in printed press in
Latvia is similar to the EU average (approx. 41%). Since 2010, the population of Latvia has
trusted internet media more than the EU average (from 46% in 2013 to 34% in 2018, as com-
pared to EU 35%). A similar trend can be observed with social media use: Latvia’s respondents
reveal a higher level of trust (21%-27%) than the EU average (around 20%).

The liberal structure of Latvian media regulation has not only facilitated the development of
internet media, but also poses problems with the responsibility of players in the digital sphere.
The definition of internet media is general in media laws in Latvia, and media founders are not
obliged to register with the media registry. This is the main reason why information providers
who offer different hybrid media and hybrid journalism formats without identifying their goals,
sources of revenue, and owners, have also developed their activities in Latvia’s digital environ-
ment (Polis, 26 May 2017).

This has caused various problems, such as the rapid development of fake news sites, and regular
copyright infringement as internet media republishes content by other media. As with tradi-
tional media, the content available on the internet is influenced by political public relations and
communication aimed at ruining the reputation of political competitors and interfering in their
privacy. At the same time, Latvia is improving the regulation of the monitoring of political ad-
vertising in the internet environment.
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While some internet news portals have formulated user rules, only a few have codes of profes-
sional ethics. Although user-generated content is monitored and edited by internet media or-
ganisations, the environment of internet media users is characterised by aggressive communi-
cation, verbal attacks and hate speech. Law enforcement institutions in Latvia are gradually
developing practices to prevent hate speech in the digital environment.

Analysis of digital environment pluralism indicators of Media Pluralism Monitor (2020) show
that the basic protection indicator data reflects low risk. The society of Latvia can use universal
reach to media and access to the internet; up to eighteen per cent of the population use the in-
ternet on a regular basis. General Laws protect freedom of expression; this is clearly defined in
law and the norms apply to the online environment.

Latvia has adequate regulation to guarantee net neutrality, and in recent years there has been
no violation of net neutrality by the government. According to Media Pluralism Monitor 2021
(MPM) data in 2020, in Latvia a low risk is still preserved in the field of Fundamental Protection
that refers to the protection of freedom of expression, protection of right to information and
access to the internet, independence and effectiveness of media authority, and journalistic pro-
fession, standards and protection. The data show that access to information and freedom of ex-
pression in the country are guaranteed by a legal framework. In Latvia, access to information is
enshrined in the constitutional laws; the government has accepted international agreements
regulating access to information and the right to information. In 2020, a new law on Public Ser-
vice Media and Its Governance was adopted, which is intended to reduce the political influence
on the public media authority. The law entered into force on 1 January 2021.

MPM Market Plurality indicators constitute a high-risk situation (75%) due to increasing news
media and online platform concentration, according to MPM2021 data. The highest increase in
concentration is in the digital news media field. Although Latvia has a sufficient level of media
viability, media regulatory measures do not envisage sufficient concentration restrictions in the
small media market (for example, there are no restrictions on horizontal or cross-media con-
centration). The high risk of market plurality is determined by the commercial and ownership
influence on media content, as well as the lack of transparency of media owners. In 2020, when
advertising investments decreased during the pandemic, the continued existence of small, inde-
pendent media companies was endangered. In this group of indicators, only media viability data
indicate a medium risk situation. This shows that Latvian media organisations are gradually
adapting to market changes and restructuring their revenue structure, offering both new ser-
vices and products and introducing modified subscription services.

1.1. Main traditions and turns in the 21st century and current situation of
the media research and monitoring system

The Mediadelcom data analysis illustrates the development of quality criteria for scientific pub-
lications and research in the social sciences, which includes both the peer review process and
the status of national publications. In the second stage of this study period, Latvian researchers
started to take part in EU level or global research projects. This increases the number of publica-
tions and makes more research data available for open access. The strong focus on the rankings
of international higher education institutions requires universities to increase the quality re-
quirements for the publications of the academic staff, therefore the number of internationally
indexed publications has been increasing since 2016.

The funding structure of journalism and media research provides an opportunity to understand
the quality and the spectrum of research problems selected. It shows that at the national level,
most of the media studies projects are small-scale research initiatives carried out by individual
researchers, as no stable and successive media/journalism/communication research system has
been established during the period covered by the Mediadelcom project. A larger number of
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publications were available a few times during this period, when researchers received public
institutions or international donor funding. Few high-quality research studies on media and
journalistic environments have been promoted by comparative projects initiated by the Euro-
pean Commission or other international institutions.

The literature analysis is based on the following information resources: databases of research
institutes of Latvian higher education institutions for internal use, database of experts of the
Latvian Council of Science, resources of the National Library of Latvia, international academic
databases (SAGE Publications, EBSCO, Erich Plus and others).

In the second stage of the period covered by the Mediadelcom project, researchers from Latvian
academic institutions have been involved in major EU-level or global projects. However, the lack
of research capacity has prevented representatives of Latvian media studies from gaining the
status of a leading partner in important research programmes such as Horizon2020, Cost Action
and others. This means that there is a lack of data on important issues of deliberative communi-
cation at two levels: first, there is no regular data monitoring and data analysis, and secondly,
Latvian data cannot be found in comparative studies that provide insight into the regional, EU or
global context. This means that the knowledge gap applies both to the time period covered by
Mediadelcom and to the topics and issues included in the project.

1.2. Explanations of any other structural peculiarities that may be im-
portant for the report

There are some structural peculiarities influencing the research of communication, media, and
journalism in Latvia. First, the lack of clear, concentrated focus caused mainly by the small size
of the country, its media audience, number of institutions and individuals involved in research
and monitoring, small amounts of funding, individual interest led projects and lack of a strategic
plan envisioning development of the media system in the country and need for monitor-
ing/research of the field. In addition, the historical background made conceptualising the field
of study, research and administration of media complicated. In post-socialist Latvia, the role of
the media in democratic society had to first be re-established. After regaining independence in
1991, the study and research environment for communication, media and journalism was also
restructured. New actors typical for civic society (public representative bodies, NGOs, new pro-
fessional associations) were introduced and contributed to the change of focus. During the Sovi-
et period, the only academic unit for the study direction and research of journalism and com-
munication was the Department of Journalism of the Faculty of Philology at the University of
Latvia (former Péteris Stucka State University of Latvia). It was moved to the newly established
Faculty of Social Sciences in 2000, where now the research activities in communication are a
part of the focus of the Institute for Social and Political Research.

Main bodies of research and media education

Since 2000, the Faculty of Social Sciences of the University of Latvia has been one of the leading
institutions in the field. It only issued research periodicals on the Latvian media research scene
- Daudzveidiba [Diversity] focused on media and democracy, Agora was a collection of research
papers of projects, Domino was a publication of student research works. But all these periodi-
cals only had a couple of issues and were not peer reviewed. The longest-running edition focus-
ing on media and communication issues is the peer reviewed Communication Volume of the
Acta Universitatis Latviensis, but not all the articles here have issues relevant for the Medi-
adelcom project. Few relevant research studies (on media-related competences, legal and ethi-
cal issues) have been created in other faculties and institutes of the University of Latvia.

At the beginning of the 21st century, there were no doctoral level communication study pro-
grammes in Latvia and no doctoral level researchers with a Latvian degree in this specific field -
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the first communication science doctors had to defend their theses in other countries and uni-
versities. Nevertheless, starting from the last years of the 1990s, study programmes and de-
partments of communication emerged in other universities in Latvia: Riga Stradin$ University,
Applied Business university “Turiba”, Vidzeme University of Applied Sciences. This list can be
continued by two regional higher education institutions - Liepaja University and Rézekne Acad-
emy of Technologies - where researchers of media and journalism work in several departments
of university and for some years journalism/communication study programmes were imple-
mented). The Centre for Media Studies at Stockholm School of Economics in Riga has a more
concentrated focus on media business and investigative journalism. Along with universities
there are institutions for sociological research or political study (for example, Baltic Institute for
Social Sciences) as well as NGOs (for example, Providus or Delna) that have contributed to re-
search on media and journalism in the form of study projects on possible risks for civil society
and deliberative communication (e.g., minorities, and social integration, hidden political adver-
tising etc.). The commercial research companies (TNS/KANTAR Latvia, Gemius Latvia, SKDS,
Latvijas Fakti etc.) involved in regular surveys of media audiences and public opinion must also
be mentioned.

However, even if the number of institutions and persons involved in research on media and
journalism may seem significant for a small country like Latvia, the lack of proper and continu-
ous funding did not allow one to cover all areas of the media field and build up a network of
expertise centres, each specialising in different areas. The National Network of Science at the
Academy of Science that is issuing expert rights of the Latvian Council of Science to the re-
searchers based on their applications, is currently counting 13 experts in the field of media and
communication (LZP, 2022).

1.4. Funding system of media research and monitoring (public, pri-
vate, project-based, etc.)

Rather sporadic research is a result of both short-term grant provision and lack of a proper
strategy in organisation and planning in the media research field. The fact that there was never
funding for an academic journal for media and communication studies in Latvia, and the pub-
lishing opportunities are rather poor, is an important factor influencing both the national and
international competitiveness of media scholars of Latvia. Even if some government funded
research programmes (VPP - State Research Programme, LZP - Latvian Council of Science Pro-
gramme) allowed the inclusion of media and journalism study, this field of research virtually
“disappears” between humanities and political science/sociology on the landscape of science in
Latvia.

The research of media usage patterns is more regular than in other domains. Here, the main
players are commercial companies creating data mainly for the commercial interests of media
outlets and advertisers (TNS/Kantar, Gemius). However, parts of the quantitative surveys rele-
vant for audience research are performed on a regular basis by both domestic and European
statistical data providers and public opinion monitoring bodies (CBS, Eurostat, Eurobarometer).
Quantitative research is also performed by commercial companies specialising in national rep-
resentative surveys (for example, Latvijas Fakti or SKDS) on the basis of contracts with research
and monitoring bodies (e.g., universities, ministries etc.) within the framework of particular
(differently founded) projects.

Other areas of media and journalism research, especially if the research involves qualitative
methodology, are mainly studied on the bases of particular projects funded by EU, Open Society
Foundations and several other NGOs, with sporadic support by state institutions (such as, for
example, Ministry of Culture, Ministry of Education and Science, National Electronic Media
Board) and universities and with no additional support (by scholars who are part of the aca-
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demic staff in universities and higher education institutions). The existing funding system im-
plies a lack of a targeted, regular and well-organised funding for the monitoring and research of
all main important domains of communication, media and journalism in the context of delibera-
tive communication and democracy. No areas are sufficiently covered. The gaps in the research
scope(s) are based on no or lacking project funding or no (or lack of) researcher personalities,
because particular project calls and particular personal research experiences and interests are
the main factors having an impact on project-based fund-raising and following that - developing
research areas.

1.5. National research database and most important journals

There is no separate academic journal in Latvia dedicated to journalism and media studies, nor
is there a regular and high-quality publication focusing on media regulation, media ethics or
media policy. Issues of media regulation or freedom of expression are occasionally discussed in
the journal “Jurista Vards” (“Voice of Lawyer”), but this publication, although prepared by high-
level experts, is not peer reviewed and does not meet basic academic criteria. Academic re-
search papers on communication, media and journalism are mostly published in university
journals for social sciences (or other related sciences - humanities, pedagogy etc.) - Latvijas
Universitates Raksti (Acta Universitatis Latviensis), RSU Zinatniskie raksti (Scientific Papers of
RSU), conference collections and in collective or individual monographs. The libraries of univer-
sities are collecting articles by associated researchers and there is the National Information Sys-
tem of Scientific Activity containing data on researchers, projects and publications
(https://sciencelatvia.lv/#/pub/home). Some of the latest state financed research results are
published in the Data Base for Publications and Research Papers (http://petijumi.mk.gov.lv/)
sustained by the Cross-Sectoral Coordination Centre of the Republic of Latvia. However, there is
a lack of a coordinated system for data collected in the beginning of the century and communi-
cation, media and journalism are not very well covered in those data bases, because mostly
communication research are about the mass information means in a very general way.

2. Publications, data sources and main monitoring actors of
legal and ethical regulation domain

2.1. Freedom of expression

Freedom of expression (FoE) in the Latvia is guaranteed by a legal framework. The regulation of
the Latvian media is liberal; it consists of some basic media laws, the content of which complies
with international human rights documents and the transnational agreements signed by Latvia.
There are no high legal barriers and thresholds to enter the media market in Latvia.

Access to journalism as a profession in Latvia is free, not limited by educational requirements,
and active journalist status does not require registration or licensing. It gives anyone who wants
to work in journalism the opportunity to join this profession and increase diversity within jour-
nalism practices. However, a lack of education and willingness to adapt to the demands of the
commercial media environment leads to breaches of professional ethics and to the development
of an instrumental culture of journalism (Dimants, 2018).

Bibliographic data that corresponds to the legal and ethical regulation domain of the Medi-
adelcom project make up the smallest share of the journalism and media studies research in
Latvia over twenty years - 18 percent or 69 publications, the content of which in 113 cases cor-
responds to one of the domain subcategories (Appendix No. 1, Chart No. 1).

The short list of research shows that the representatives of Latvian legal sciences have little
interest in the right to information and communication, and especially a lack of interest in me-
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dia regulation and self-regulation is observed. The authors of the selected publications only in-
clude four members of the legal profession.

According to bibliographic referencing quantitative data, the highest number of occurrences in
this domain (60 cases) is in the Freedom of expression category (FoE): 21 publications refer to
the subcategory of media ownership/transparency and all criticise the lack of media ownership
transparency in Latvia; in 20 cases the publication corresponds to the subcategory of promi-
nence of audio-visual media services of general interest. In the other subcategories, the number
of publications is very small: four of them concern the protection of journalistic sources and the
same (4) access to information, 2 publications respectively refer to disinformation and defama-
tion, one to whistle-blower protection, one to copyright protection. Scientific publications on
hate speech have not been found. Hate speech is explained for the public on the civic rights
website “Human Rights Guide” (Cilvéktiesibu Gids, n.d.) as well as in various media publications.

Data and publications on defamation in Latvia are available in separate international databases,
the purpose of which is to monitor cases of defamation or to analyse the compliance of Latvian
regulations with international standards. As already mentioned, there is a lack of academic re-
search on this issue. For example, several cases of defamation have been recorded in the Inter-
national Press Institute database (see example here: https://tinyurl.com/4nw6emk3). The Eu-
ropean Commission against Racism and Intolerance (ECRI) fifth monitoring report on Latvia
(the first conducted in 1997) was available during the study period. The report praises the work
on the recognition and investigation of hate crimes, the authors of reports admit that integra-
tion of refugees and asylum seekers has been carried out, but the report highlights serious
shortcomings, pointing to the following (ECRI, 2018): Latvia's criminal, civil and administrative
law is not yet fully in line with ECRI's General Policy Recommendation No. 7 on national legisla-
tion to combat racism and racial discrimination; despite previous recommendations to this ef-
fect the ECRI notes that the State Police does not have a dedicated team tasked with reaching
out to vulnerable groups in the context of combatting hate crime. There is also a lack of promo-
tion of counter-speech among high-level political representatives and other public figures in
response to racist and homo-/transphobic hate speech. ECRI also notes that the support activi-
ties for refugees and beneficiaries of subsidiary protection (alternative status) are not sufficient,
especially in the areas of language training and integration into the labour market. Furthermore,
the ECRI is seriously concerned about incidents of alleged discrimination against refu-
gees/persons with alternative status when trying to access health care services.

No academic research on the SLAPP problem in Latvia was found during the research.

2.2. Freedom of information

Similarly to the FoE regulation on the protection of the right to information in Latvia is guaran-
teed by a legal framework, which generally is in line with international standards. A new regula-
tion has been developed for the adaptation of personal data protection and GDPR in Latvia
(White & Case, 13 November 2019); however, there is a lack of academic research on these is-
sues. Educational information on data protection and GDPR is offered to the public by news me-
dia and several state institutions, and the in-depth analysis of these issues is provided by the
Ombudsman on its website (Tiesibsargs, n.d.).

Trade secret protection in the Baltic states has been analysed to assess the adoption of the
Trade Secrets Directive in Latvia, Lithuania, and Estonia (Birstonas et al., 2019). The authors of
the article explain that in Latvia there are at least two laws, which provide the definition of a
trade secret. One version is defined by Art. 7 of the Freedom of Information Law, and the Com-
mercial Law defines the status of a commercial secret in relation to the following criteria:

1) “it is contained in the undertaking of the merchant or is directly related to it;
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2) it is not generally accessible to third parties;
3) itis of an actual or potential financial or non-financial value;
4) its coming into the disposal of another person may cause losses to the merchant;

5) the merchant has taken reasonable measures to preserve secrecy” (Birstonas et al,, 2019,
p. 352). To implement the EU Trade Secrets Directive in Latvia the brand new Trade Secret
Protection Act was enacted. However, the authors of the study conclude that the Trade Secret
Directive has not been properly implemented in Latvia, as section 5 of the Latvian Trade Se-
cret Protection Act “does not strictly distinguish between illegal acquisition on the one hand
and illegal use and disclosure on the other” (Birstonas et al,, 2019, p. 356), although such a
difference can be found in the Directive. According to the authors, such an interpretation may
create additional problems in the application of this law.

2.3. Accountability system (codes(s) of ethics; media/press coun-
cils; other instruments of media accountability)

Publications discussing the ethics of journalism and relating to the category Normative perspec-
tive are found in 35 cases, ten publications mention codes of ethics. There are very few publica-
tions in the other categories of this domain: three articles mention other instruments of media
accountability, two - media/press councils, one publication covers the media ombudsperson
issue.

There are only a few publications in this domain that offer in-depth analysis of media regulation
or professional ethics. Among the various issues, more attention is paid to the transparency of
media owners, which has been a serious issue in the selected period of the Mediadelcom project,
as data on media owners and beneficiaries have not been available in Latvia for a long time.
Since the beginning of 2020, data on the current owners of the media are available free of
charge in the Lursoft database of the Latvian Company Register.

Due to the interest and research of some of the authors, a relatively larger number of research
publications address the ethical issues of media and journalism. The most serious publications
in this field have been written by Skaidrite Lasmane, a senior researcher at the University of
Latvia. This author's publications explain current cases interpreted in the context of media and
journalistic ethics, as well as communication ethics. Other publications identify the structure of
media and self-regulation in Latvia. In several cases, data on the state of media regulation and
self-regulation have been used in international comparative data research projects, such as the
EU Media Pluralism Monitor (MPM, 2016, 2017, 2018, 2019/2020). MPM data show that the
first self-regulatory institution of media ethics, the Latvian Media Ethics Council, was estab-
lished in December of 2018, and it is acting since spring of 2019. Until then, no system for the
protection of the interests of the audience has been established in Latvia. The number and con-
tent of academic publications on media ethics reflect the absence of self-regulation in legal doc-
uments, i.e., professional ethics is not mentioned in the media regulation, it only appears in Arti-
cle 24 of the Electronic Mass Media Law and is only applied to the requirement to observe gen-
erally accepted ethical principles of journalism for news programmes.

Publications compiled in the regulation domain mostly analyse the situation in Latvia; only six
out of 63 offer data from other countries. The data show serious research quality problems -
only nine publications are indexed in the WoS/Scopus databases, half are open access, 39 publi-
cations are peer reviewed. A third (24) of the publications selected in this domain belong to the
group of international scientific publications, 32 publications are in English or German. Most of
the publications and data refer to the last decade (2011-2020).

The data show that the issues of media and journalism regulation are not sufficiently analysed,
there is a lack of serious research and national level data on both of the basic issues (freedom of
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expression, protection of journalistic sources, defamation, professional ethics, trade secret pro-
tection etc.) and modern problems such as the digitisation and regulation of audio-visual ser-
vices.

In summary, the regulation of freedom of expression and information accessibility is generally
in line with international standards, but additional risks are posed by quality problems and the
lack of academic research (and high-quality regulation) on the legal issues of modern public
communication and media landscape phenomena.

Experts interviewed agree that research in the legal domain is lacking. Artirs Kucs, judge of
Constitutional Court of Latvia, associated professor at the University of Latvia stresses that only
a small number of researchers are interested in the related issues and there are no resources in
universities; therefore, students are also not choosing this direction of study. The expert states
that this lack of monitoring capacity created a dangerous gap in the context of introduction of
new laws and regulations, for example: “More detailed research shall be focused on freedom of
expression in relation to amendments in the law that facilitated the closure of Russian internet
resources”238, He also underlines the lack and urgency of disinformation regulation. leva Ander-
sone, attorney-at-law of Sorainen bureau adds to the list of understudied issues “media regula-
tion, self-regulation, disinformation, status of journalists and their protection, journalists’ per-
ception of pre-election agitation period sensitivity; alternative media regulation - podcasts
etc.”239

3. Publications, data sources and main monitor-
ing actors of the journalism domain

In Latvia, three rivalling journalism cultures that can be distinguished by their attitude towards
accountability have been defined (Dimants, 2018). First, the ethnic minority media are repre-
sented by the traditional Russian journalism culture. Secondly, the instrumental and authoritar-
ian (post-Soviet) journalistic culture characterises the media that are not independent from
political and economic subsystems of the society. Thirdly, a professional media culture, orien-
tated towards high professional standards and editorial autonomy from the publisher and own-
ers, can also be identified.

3.1. Market conditions (size and concentration)

Bibliographic data analysis of publications that belong to the journalist domain shows that one
fifth (19%, 75) of the papers fall into the Market conditions category (29). These are publica-
tions that analyse the relationship between journalism and the media structure, focusing on the
study of ownership diversity (18) and local /regional journalism (14). There are very few publi-
cations in the other subcategories: 6 refer to the labour market; 4 - foreign interests, 3 — news
media interests.

Liberal media regulation has helped to develop a diverse media system characterised by many
players in each media segment, oligopolistic competition, and a high level of concentration
(Jastramskis et al., 2016). The quality of journalism, its autonomy, and the level of editorial in-
dependence in the Latvian media are influenced by the high degree of commercialisation
(Rozukalne, 2013); some of the Latvian media operate under direct or indirect political influ-
ence, but the political influence is decreasing (Rozukalne, 2020).

238 Interview with Artiirs Kucs conducted on 20 September 2022.
239 Interview with leva Andersone conducted 18 on September 2022.
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The highest concentration is observed in the newspaper market, the lowest - in the digital me-
dia segment. MPM data (MPM, 2018; MPM, 2020) show that the concentration of the internet
media news market is increasing. This situation is partially offset by direct state support for the
creation of high-quality media through the Media Support Fund (MPM, 2020).

At the beginning of the research period, national owners mainly operated in the Latvian media
environment. Some media organisations represented Scandinavian media groups (Modern Time
Group, Bonnier AB) that established the principles and standards of Western European media
operations in Latvian journalism. From 2008, after the economic recession, when Bonnier AB,
the owner of Diena, the largest publishing house in Latvia at the time, left the Latvian market,
significant changes took place in the structure of Latvian media owners, with new media owners
coming to Latvia under a “neighbour” basis (Salovaara & Juzefovic¢s, 2012). Within a few years,
the owners representing Russia bought several commercial radio channels, but digital media
(Apollo.lv and Tvnetlv) and the national news agency LETA became the property of Estonian
media companies (Ekspress Grupp, Eesti Media). The news agency BNS (Baltic News Service),
owned by Finnish entrepreneurs, left the Latvian market. At the end of the second period of the
study, the share of national media owners in the electronic media segment of the Latvian media
market is gradually decreasing, and influential local media owners still control the newspaper
and magazine publishing market.

In Latvia, there are no precise data on the impact of global platforms on the advertising market,
nor are there any regulatory measures that would restrict competition between global plat-
forms (especially, social networking platforms) in the national media and advertising market.

Media viability situation analysis shows contradicting results (MPM, 2020). The fundamentals
of the economic existence of the media are becoming increasingly precarious, but part of media
organisations have been able to adapt to changes in their business models in a short period of
time and are looking for new forms of income generation both inside and outside the media
business. Part of the professional media in Latvia have adapted to the new business models and
are more or less successfully struggling for new revenue sources.

The most unstable are the existence of local and regional and local media, mainly newspapers,
as even before the COVID-19 crisis their advertising revenues were very low and retail revenues
declined. According to Ivonna Plaude, a representative of the Latvian Journalists' Association,
without government support, many regional media companies would be forced to close down.
Paradoxically, the number of visits and audience of regional media websites increased rapidly
during the COVID-19 crisis, but media organisations did not have the resources to monetise the
growing audience and increase revenue from regular digital information provision.

The evaluation of commercial and ownership influence over editorial content is one of the most
complicated tasks within MPM activities (MPM, 2020). There are some explanations that illus-
trate the situation in Latvia. Analysis of legal acts shows that there are no mechanisms granting
social protection to journalists in the case of changes of ownership or editorial line of media
companies in Latvia. The regulatory safeguards, which seek to ensure that decisions regarding
appointments and dismissals of editors-in-chief are not influenced by commercial interests do
not exist in Latvia. Likewise, there are no regulatory safeguards or self-regulatory measures
stipulating the obligation of journalists to not be influenced by commercial interests.

Interviews with editors and journalists of various media organisations (national, local, print, TV
and radio, online) identify that media owners’ commercial interests are the main factor that
limits editorial independence and causes self-censorship. Nevertheless, there are few media
firms that build their business activities in collaboration with political parties or politically in-
fluential individuals. Research project (RoZukalne, 2020) on internal and external sources of
self-censorship in various media (national/local, commercial/public) organisations identifies
that in many editorial offices, the interests of advertisers were named as the dominant external
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factor encouraging self-censorship. This is followed by political pressure; almost half of the
journalists (49%) felt that they had to take into account the interests of their business owners
and the political allies of the latter. When comparing political and economic pressure, the politi-
cal influence was mostly described as ‘moderate’ and “subtle’, whereas the demand to serve
economic interests was defined as ‘powerful’ or ‘routinised’.

Journalists accept the dual character of their professional activities as inevitable. Serving certain
political interests is not merely a reaction to external factors in the media environment but is
the essence of these media companies. In fact, journalists consider themselves to be responsible
for contributing to their medium’s profit goals. Media firms merge the existing editorial values
with collaboration, adaptation, and business thinking. They regard the merger of editorial and
commercial departments as undesirable, yet as an inevitable part of professional practice in
Latvia. The limitations of professional autonomy are compensated for by the possibility of de-
fending the medium’s economic sustainability.

Self-censorship no longer only means the exclusion or reduction of professional values, but ra-
ther their dispersal and displacement. Thus, while maintaining a clear understanding of the
principles necessary for the existence of the profession, journalists either deliberately or unwit-
tingly adapt their daily practices to meet the expectations of their media owners.

The number of media outlets is slowly decreasing in 2020. One of the national dailies Neatkariga
Rita Avize (Independent Morning Paper) ceased to be a paper edition, becoming only a digital
edition. The largest national daily Latvijas Avize (Latvian Newspaper) sold its digital medium
la.lv to the commercial television company RigaTV24. The regional newspaper (Kursas Laiks
(Kursa Time) was merged with its competitor Kurzemes Vards (Voice of Kurzemes) in Kurzeme
region (Western part) in Latvia. The TV channel LNT and its news department have been closed
at the end of 2019; now there is only one commercial TV news service in Latvia (TV3 news ser-
vice).

3.2. Public service media

The other subcategories in the journalism domain form one-sixth of the total bibliographic ref-
erence analysis. 14% or 54 publications are devoted to the analysis of the situation of public
media journalists, 10 discuss the autonomy of public media, 8 cover PSM funding issues.

The situation of Latvian public media within the research period is characterised by similar
problems: public media funding is insufficient; it is one of the lowest in the European Union. The
supervision of Latvian public media is combined with the general regulation of the electronic
media structure, which means that the functions of the regulator of the media and the supervi-
sor of public service media is performed by one institution, the National Electronic Media Coun-
cil (NEEMC). The selection process of its members and its activities have been associated with
political influence on PSM (Beitika, 2016). The difficulties in the existence and independence of
PSM do not directly reflect public perceptions. Latvian PSM maintains a high level of audience
trust.

The level of trust in Latvian PSM, i.e., Latvian Television (LTV), Latvian Radio (LR) and LSM.LV,
has been studied in a fragmented manner. According to the public remit test, the trust index is
72% for LTV and 82% for LR. This increased slightly for LTV between 2014 and 2016. The dif-
ference in the trust level of those who watch LTV at least once a week compared to those who
do not is rather startling - 72% and 35%, respectively. The trustworthiness of LTV among re-
spondents who watch television at least once a week has increased slightly (from 69% in 2014
to 71% in 2016). The level of trust by those who do not watch LTV is much lower: 37%-40%.
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In 2018, 63% of the LTV target audience trusts public television, a decrease of 67% since 2016.
In 2018, 72% of the respondents who watch LTV at least once a week trust public television.
Among those who do not watch LTV at least once a week, 44% trust the channel.

In Latvia, younger media users (under the age of 35) consume public media less frequently. The
losses among the younger audience are caused by the lack of sufficient youth-orientated content
on PSM. Since 2016, trust has decreased slightly. There is less trust among those aged under 45,
students, respondents with average incomes and those who rarely consume media, especially
TV news (LTV/Civitta 2018). Trust and satisfaction with LTV remain stable and have even im-
proved among audiences with lower education, who prefer relatively light media content, as
well as those aged 25-34. Trust has decreased among those who tend to rely on LTV, are inter-
ested in more complex topics, and are better educated.

The level of trust in Latvian PSM has been continuously high. The viewership of LTV and listen-
ership of LR continues to decrease slightly (1-4% per year), but 80% of the population consume
PSM and the popularity of the LSM.LV digital platform is increasing (LF 2020).

As with media generally, the trust in PSM is also highly impacted by the differences in the atti-
tudes of various ethnic groups. There are obvious differences in the trust evaluations of Latvian
speakers and non-Latvian speakers regarding LTV. Among Latvian speakers 70% trust LTV,
whereas a mere 35% of non-Latvian speakers do.

The situation has changed a great deal in five years. Data from 2020 (LF, 2020) shows that 90%
of Latvian speakers and 63% of non-Latvian speakers consume Latvian PSM. To a large extent,
the respondents who consume PSM content trust it. 88% of Latvian speakers and 81% of non-
Latvian speakers trust Latvian Television, 85% of Latvians and 77% of non-Latvian speakers
trust Latvian Radio, and 80% of Latvians and 63% of non-Latvian speakers trust LSM.LV.

Other research data (Juzefovics, 2019) compare the respondents’ trust in Latvian-language PSM
stations (LTV1 and LR1) and Russian-language ones (LTV7 and LR4) (2019) based on 2008
data. The level of trust in LTV1, which was 77% in 2008, dropped to 63% by 2019. Although
LTV7 provides information in Russian and its viewership in 2019 was three times smaller than
for LTV1 (LTV 9.6%, LTV7 2.8%) (Kantar 2019), both stations have similar trust levels. This
could be related to the fact that LTV7 only provides specific programming in Russian (news,
discussions), whereas the rest is comprised of educational documentaries, series, sport broad-
casts in Latvian.

The trust level for the Latvian radio station LR1 dropped by more than 10% but remains much
higher than that of the Russian language radio channel LR4 (as of 2019, 50% and 35% respec-
tively).

Latvia’s media policy is characterised by long-term indecisiveness about whether to increase
the Russian-language content in Russian of Latvian PSM (LR Saeima 2018). This could be one of
the reasons why PSM has been unsuccessful in addressing Russian-speaking Latvians (Juzefo-
vics, 2019).

Although the data is fragmented and not always comparable, we can conclude that Latvian soci-
ety’s confidence in public media institutions is stable. The level of trust is related to two indica-
tors — media use in general and the familiarity of the audience with the content of a specific me-
dium or channel.

In summary, Latvian PSM has failed to attract two significant audience segments - young people
and Russian-speakers. However, the small percentage of Russian viewers and listeners could
result from political decisions that have prevented the production of more Russian-language
content. Interestingly, recent data suggest that the LSM.LV news site, which offers content in
Latvian, Russian and English, could change the attitudes of various generations and ethnic
groups towards PSM. All the generations agree that PSM helps to strengthen democracy in Lat-
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via and promotes the development of Latvian culture (Juzefovi¢s, 2019). However, there are
strong differences in the assessment of these factors among the various ethnic groups. Russian
speakers have less faith in the potential of the PSM as a democracy-reinforcing institution (73%
Latvians, but only 47% Russian speakers, believe so). However, regardless of ethnicity, the pop-
ulation unanimously believes that PSM plays an important role in strengthening and advancing
Latvian culture (88% of Latvian speakers and 70% of Russian speakers agree).

3.3. Production conditions

The production issues of journalism work are covered in 12% or 45 publications, of which 35
talk about production conditions, 4 about digitalisation, 3 about investigative resources, and 3
about foreign offices.

The commercialisation of the media environment influences the practice of journalism. Alt-
hough individual cases point to the influence of political interests on media content, Latvian
journalists recognise that their work and professional values are to a greater extent determined
by the commercial interests of media organisations (Rozukalne, 2020). Keeping the business
interests of media companies in mind means combining professional journalistic values with
collaboration and adaptation to the requirements of not only creating professional content but
also taking responsibility for media firms’ business results. Thus, journalistic practice is influ-
enced by the commercial interests of individuals and organisations. This increases the level of
self-censorship and conformism (Schimpféssl et al., 2020; Rozukalne, 2020) in Latvian journal-
ism.

llze Sulmane, representing the Faculty of Social Sciences of University of Latvia, is a researcher
who has conducted the only longitudinal study dedicated to the culture of Latvian journalism.
She is interested in the roles of the values of journalists, and professional identities of journal-
ists since the 20t century; 90 years (Sulmane, 2012). Ilze Sulmane also focuses on the differ-
ences between the approaches of journalism in the Latvian and Russian language press (2007).

After 2000, several more researchers turned to journalism. Sergejs Kruks is mostly interested in
the sociology of journalism, stereotypes in media while Ainars Dimants conducts research on
censorship and self-censorship in newspaper editorials. During this period, part of the research
on journalism is initiated and funded by the Open Society Foundation in Latvia and the National
Electronic Media Council (public service media news quality reports) (Kruks et al., 2007).

At the beginning of the second decade of the 21st century, the largest part of research on journal-
ism is carried out at the Department of Communication Studies of Riga Stradins University. Part
of these studies fall into the category of research reports; they are not indexed.

From 2010, Latvian researchers are involved in international research, such as the Worlds of
Journalism Study and Media Digital Mapping, which collect data on the state of journalism. Since
2015, data on Latvian journalism are compiled in the EU Media Pluralism monitor database.
During more than ten years since doctoral studies programmes in communication sciences have
been available in Latvia (from 2006), there are still less than ten doctoral dissertations defend-
ed, and only a few cover journalism and media issues.

Given the lack of resources for media and journalism research a few projects should be noted,
the results of which led to an increase in scientific publications.

In 2006, Inta BrikSe as the editor published the book “Information Environment in Latvia: be-
ginning of the 21st century”, which analyses various aspects of the change in the information
environment and the interaction of media, politics, state, law, politics, religion, art. This is the
only book published in the first phase of our research period that comprehensively assesses
trends in the communication and information environment, highlighting the links between me-
dia and political culture.
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The publication of this book affects Mediadelcom overall publication data, showing a significant
increase in the number of publications in 2006. The book is supported by the Chancellery of the
President of Latvia.

The second book, which describes the Latvian journalism and media field is a collection of re-
search papers “Diversity of the Latvian media environment”, edited by Vita Zelc¢e (2018). The
research projects in it and the book itself came out thanks to the support of the project of the
Media Policy Unit of the Ministry of Culture of Latvia.

3.4. Working conditions

According to data of the Worlds of Journalism Study (W]S) research (Ozolina, 2016), journalists
of Latvia are nearly unanimous in the opinion that they act as detached observers. Altogether,
journalists are confident of the importance of professional ethics. However, a fraction of WJS
data shows the presence of double standards. Nearly half of the interviewed journalists claim
that ethical decisions depend on personal evaluation, whereas a third agree that they could dis-
regard moral standards if extraordinary circumstances required it (Ozolina, 2016). These data
refer to conclusions made by Ilze Sulmane (2012), who elaborated a longitudinal research pro-
ject and concluded that the professional identity of journalists is unclear and lacking a shared
universal set of professional values. Instead, the journalists in Latvia are used to adapting to the
political logic of media owners, as opposed to professional logic.

The journalism domain contains information on 164 publications that are in some way related
to the categories of analysis defined in the Mediadelcom study. Significantly, a small proportion
of research is devoted exclusively to the study of journalism, and journalism and media studies
in this domain usually address other issues, such as media system or media structure.

Publications in the field of journalism domain (Annex No 1., Chart No. 2) are mainly concerned
with journalistic competences (43%, 164 publications). This category summarises media con-
tent research conducted using qualitative and quantitative content analysis, as well as some
projects surveying journalists' self-perceptions of professional roles and values.

In this category, most publications (44) include a discussion of the discrepancy between norma-
tive ideals and the practice of journalism values (31), journalism competencies (28) and skills
and practices (24). There are far fewer publications on journalistic knowledge and ability (9), or
journalistic roles (3).

12% or 48 publications analyse the working environment of journalists: 30 are related to the
working condition, 12 publications are a clear manifestation of commercialisation, 3 publica-
tions are devoted to employment condition and satisfaction; 2 publications are about education
and training.

Almost half (72) of the publications in the domain of journalism are published in foreign lan-
guages (English, German, French, Russian), and a third (51) are published internationally. Most
or 96 out of 164 publications have been peer reviewed, and half of the publications (80) are
open access. Only 14 publications (7%) are indexed in WoS/Scopus databases, showing serious
quality issues, and describing limited international research opportunities.

The publications in the field of journalism in most cases cover many issues on the Mediadelcom
category list. This means that there are a few in-depth and focused research studies in this sec-
tion of the project, thus, the situation of journalism in Latvia is mostly analysed superficially and
descriptively.

There are several gaps; the main ones according to one of the experts Ainars Dimants include
“lack of both research on media effects using a longitudinal studies approach and the combina-
tion of research methods, as well as in-depth research on communicators, for example, on media
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usage of the journalistic environment and to what extent in the selection of news, journalists are
led by abstract (idealistic) values and beliefs. The last-mentioned problem especially relates to
the research of the media agenda and the situation of press freedom”.240

4. Publications, data sources and main monitoring ac-
tors of media usage patterns

Media usage and audience research has been one of the relatively popular research directions in
Latvia during the first 2 decades of the 21st century - 149 of the publications selected for analy-
sis here were related to the domain of Media Usage Patterns. A significant part of media usage
studies originated for commercial purposes, and there are two main directions of data gathering
- opinion polls and uses of media. For quantitative research there are datasets on media usage
and audience preferences available from both commercial and non-commercial providers, col-
lected with relative regularity on both the national (CSB, 2020; Latvijas Fakti, 2017; 2018; TNS/
Kantar 1991-2020; Gemius, 1999-2020) and international comparative (Eurobarometer, Euro-
stat) level that are used for commercial and academic research. More focused quantitative data
are collected by social research companies such as SKDS in Omnibus surveys and used for aca-
demic research projects (for example, Rozukalne & Skulte, 2016; RoZukalne et. al, 2020). Quali-
tative research is more irregular, carried out almost exclusively by individual academic and - to
lesser extent - non-academic (NGO based) researchers and research groups, and therefore de-
pends on the interests of researchers or goals of particular projects. In-depth analysis is often
lacking. Longitudinal research approaches using media usage data sets available for longer pe-
riods of time for analysis, are rare. Most of the publications are open access.

Due to the mostly short-term and fragmented research on media audiences, not all areas that
are interesting in the context of the Mediadelcom study are evenly covered in the corpus of re-
search articles.

52% (95 of all 181 items analysed) contained one or several elements listed as indicators char-
acterising the media usage conditions and structure, whereas 48% (or 86) were partly of only
(13%, 23 from 181) devoted to the analysis of media users’ preferences. However, because of
the lower described reasons (in particular, interest in research community about minority is-
sues in media usage) some research areas from the media usage conditions and structure field
are more developed then all the others - the biggest number of articles analyse access to media
and diversity in the media system - 72 out of 181, followed by functionalities of media (55). The
access to media and channel preferences (44) and quality of news media (37) follows in this list
(See Annex, Chart 3).

Less, but certainly some researchers described the relevance of public service media (28), rele-
vance of news media (25) and only some studies touch the subject of trust in media (6), one of
them being Eurobarometer public opinion research on a regular basis. This analysis show that
the choice of topics, goals and objectives of the research was strongly influenced not only by
personal interests of researchers, but also by funding available for the study of democratic
structures of society and independent media in the service of citizens and commercial interest
for the usage of media in the context of a developing market. In-depth analysis including trust in
media and relevance of news media, as well as role of public service media, is strongly needed.

The majority of those publications are published in Latvia (152); however, a lesser part is in
Latvian (88). Only a small part takes the context of several countries into account (26) and only
some (20) are referred in collections of WoS, Scopus or similar (meaning consequently a small

240 Interview with Ainars Dimants, conducted 21.09.22.
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international impact). Similarly, a small number of studies take a longitudinal approach (34).
Most of the articles describe the contemporary situation in media usage. However, there has
also been some interesting and important work in the history of Latvian journalism and media
audiences (Zelce, 2009; Chakars, 2010). For analysis of political aspects of media usage, the
work of 0. Skudra (2018a, 2018b) is important, as well as I. BrikSe’s and A. Dimants’ work on
public service media and developing the journalism and media field after the 1990s.

4.1. Research and monitoring that reflects access to the media and diversity
of viewpoints in the media system

Even if media access, usage preferences and diversity of viewpoints in the media system is a
topic emergent in various research sources throughout the period in question, only a small part
of these studies mainly focus on media usage; the majority treat it as an additional aspect in, for
example, studies on media and journalism or on the role of mass media in political discourse or
social integration. The main research topics that included media usage research have been a
matter of change ranging from negative stereotypes of the Russian ethnic group in Latvia to the
role of public service media and media system as such, while the audience divided by a linguistic
and ethnic aspect has been one of the biggest problems driving interest by researchers.

This is especially important in the early period from 2000 to 2013. Researchers such as I. Sul-
mane and S. Kruks (Kruks, 2001; Sulmane, & Kruks, 2006, Sulmane, 2012) have written several
articles on the (ethnic) diversity and risks of rising intolerance. However, the topic gained great
interest again when in 2014, the outburst of the problem of Russia’s propaganda on TV channels
viewed by wide audiences in Latvia, created both public and expert discussion on minority me-
dia usage patterns followed by some publications. The beginning of the 2010s is characterised
by attempts to grasp media usage issues more in terms of their complexity, especially, thanks to
individual researchers such as, for example, Anda RoZukalne who has published several articles,
a dissertation and books on different aspects of the audience and media system (RoZukalne,
2010, 2013) and the collective work of researchers from the University of Latvia that allowed a
multi-faceted insight into media system, content and access, as well as audience choices and
usage patterns (resulting in publications such as “The diversity of media environment in Latvia”
(Zelce, 2018).

The first decade of the 21st century was important for the development of Latvian media re-
search because it was characterised by the first doctors in the field - several researchers com-
pleted and defended their dissertations on Latvian media in universities outside Latvia (Di-
mants, 2003, Dupuis, 2000, Kruks, 2003) as well as in Latvia (RoZukalne, 2010), followed in the
second decade by other researchers’ work whose insight in particular topics resulted in a num-
ber of defended doctoral dissertations in both - local universities (University of Latvia and Riga
Stradins university) and abroad - and number of related articles. Among them was I. Beitika
(2015), with her work on PSM, ]. Juzefovi¢s (2014), with his work on Russian speaking audi-
ence, ]. Buholcs (2013), with analysis of developing the blogosphere and R. Smite (2011), with
her autoethnographic analysis of creative online communities. Perhaps the most important and
most relevant researcher for media usage and audience research in this line is A. RoZukalne,
who has written her theses using a mainly qualitative approach, seeking to understand the uses
of magazines (most used printed media by Latvian speaking Latvians) by the audience in the
context of editorial understanding of their audience. A. RoZukalne has published extensively on
this, and a number of other issues related to audience analysis and journalism, as well as social
media; she is also a researcher involved in the international study of media pluralism, responsi-
ble for the country report of Latvia from 2015 (Media Pluralism Monitor. Latvia. CMPF, 2016,
2017 etc.) It is interesting to note that in the last decade the Latvian media audience outside
Latvia has also become a matter for study in, for example, L. Siina’s doctoral thesis (Siina, 2013).
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4.2. Relevance of news media

Research on the relevance of news media is not very well developed in Latvia. It was only dis-
cussed in 25 of all sources selected for bibliographical analysis. Typically, this indicator is re-
garded as important in the analysis of Latvian society in the sources describing media in Latvia
in the context of developing democracy. So, in the first decade of the 21st century, the two edi-
tions of “How democratic is Latvia? Monitoring of democracy” by the collective of authors from
the University of Latvia (Rozenvalds, 2005, 2007) take into account the relevance of news me-
dia. It is respected as an important factor in several articles in the collective monographs de-
scribing the status quo of the media landscape in Latvia (Brikse, 2006; Zelce, 2018) as well as
Latvian parts of international comparative studies (Sulmane, 2007, Rozukalne, 2017; 2018). At
the beginning of the 2000s, the relevance of the news media was discussed in the research on
media diversity (Kruks, 2001a, 2001b, Sulmane, Kruks, 2002) and especially in articles devoted
to the understanding of uses of media, social integration and political orientation or the Russian
speaking minority (Sulmane, Kruks); this research later continued in the work of Janis Juzefo-
vi¢s (Juzefovics, 2012, 2013, 2017, Juzefovics, Kaprans, 2019). The last mentioned works by
authors such as Ilze Sulmane, Sergejs Kruks and Janis Juzefovi¢s also form a tradition to involve
the aspect of relevance of news in the context of the research of journalism and journalistic con-
tent (See Section 3).

The relevance and importance of news media is also discussed in the historical research on Lat-
vian media and journalism. (Chakars, 2010, Zelce, 2009).

4.3. Trust in media

Only a small number of sources from all those analysed took into account indicators regarding
trust in media. Data are available from Eurobarometer (EC, 2021); however, data for trust in
media were mostly used when characterising the media audience or particular part of the media
audience (Russian minority) in Latvia from a certain point of view such as, for example, for-
mation of their political priorities and sympathies (Bérzina, 2018). In several articles by re-
searcher Janis Juzefovi¢s (Juzefovics, 2012, 2013, 2017; Vihalemm, Juzefovics, Lepik, 2019,
Juzefovics, Vihalemm, 2020) trust in media in general or, in particular, news or public service
media is taken into account as one of the indicators, including comparative Latvian - Estonian
research of media users from the Russian speaking minority and other comparative projects
(Tejkalova et al., 2018). One can see growing interest in using trust in media data for their anal-
ysis and conclusions among Baltic researchers in the end, and after the time frame of research
included in this research (Juzefovics, Vihalemm, 2022, Joesaar, Rozukalne, Jastramskis, 2022).

In general, all experts agree with the conclusions that the media environment in Latvia has been
studied in a fragmented manner, that there is a lack of comparative studies and continuity of
research. This is evidenced by the fact that some of the existing studies are not of high quality,
and important issues regarding media development have not been studied. For example, Liga
Ozolina, (university lecturer, Latvian editor of EJO and Worlds of Journalism researcher for Lat-
via) underlined that recent trends (after the period of time included in the Mediadelcom re-
search) were showing a growing number (also comparative) of research studies on trust and
media usage and a larger number of institutions were involved.241

328
241 Interview with Liga Ozolina, conducted 13.10. 2022.
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5. Publications, data sources and main monitoring ac-
tors of the media-related competencies domain

Bibliographic data for the media-related competencies domain comprise 26% (84) of all publi-
cations (316) selected for the Mediadelcom project in the case of Latvia. The most common cat-
egory in bibliographic data in this domain (97 cases) is users' cognitive abilities, which is found
in 47 publications, 15 publications are related to the subcategory critical consideration of in-
formation and 25 publications are related to the subcategory digital skills and literacy. The sec-
ond most common category (49 cases) is the social context of media-related competencies in 24
publications. The third most common category (45 cases) is users' skills, which is found in 13
publications and respectively 9 publications are related to the subcategory use of media and
media technology. A very small number of publications (2 cases) have the category users' ethi-
cal capabilities. The category users' communication competencies (12 cases) is also registered
in only 5 publications.

Researchers (29 publications) point out that the scientific articles in Latvia as well as the strate-
gic and visionary documents for national development and education policy (2000-2010) dis-
play a wide-ranging terminological and conceptual disagreement about media literacy (Bieza,
2020; Stakle, 2011; Daniela, et al., 2018; Brikse et al., 2014; Rubene et al, 2008). This political
and conceptual discrepancy has led to the fact that media literacy was only clearly defined as a
mandatory part of digital literacy in Latvia’s basic and secondary education standards in 2020.

Academic research on media literacy is mostly initiated by the University of Latvia, and the Min-
istry of Culture of Latvia, and often the subject of research is based on the subjective interests of
researchers. It should also be noted that most studies with representative data on media litera-
cy in Latvia were only conducted after 2010. The comparative data on media literacy are also
mainly available from the last decade (The European Commission, 2014; UNESCO Medijpratibas
katedra, 2017; Latvijas Fakti, 2017; Eurostat, 2020a; OECD, 2021). Dita Rietuma, Dr.art., Direc-
tor of the National Film Centre of Latvia, expert of the Latvian Council of Science in Humanities
and Art Sciences agrees with this conclusion: “These studies have a fragmented nature, exclud-
ing the audiovisual field, film literacy, which is an essential part of media literacy”. She notes
that the further list of academic institutions involved in media literacy activities includes higher
education places where film and new media are studied: “Communication and audio-visual
communication can also be studied in universities under the control of the Ministry of Culture of
Latvia - the Latvian Academy of Culture; visual communication can also be studied at the Latvi-
an Academy of Arts. Cinema-related professions can also be learnt at the private secondary
school RISEBA”242

5.1. Normative sources

The first academic studies in Latvia arguing for the introduction of media literacy into the Latvi-
an education system have only come about in the last twenty years. The Latvian education sys-
tem in the context of media literacy is in a special situation. Formally, Latvia is bound by the
priorities of the leading political institutions of the EU in the field of media literacy and, accord-
ingly, by media literacy education development strategies for the nearest and more distant fu-
ture. However, the relatively undecided and chaotic education policy has not created a suffi-
ciently open environment for pedagogical ideas that would fully incorporate the content of me-
dia literacy into basic, secondary, and adult education (Krumina & ParSova, 2011; Freibergs,
2016; Stakle, 2011; RoZukalne et al., 2020).

242 Interview with Dita Rietuma, conducted 13.10.22.
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Researchers of media literacy focus on a broad range of topics. Z. Rubene, A. Krumina and 1.
Vanaga (2008) argue that nowadays the acquisition of media education in Latvia should take
place both by including media literacy as a separate study course of the curriculum and by inte-
grating it into the content of other study courses. When using various media in the education
process, it is vital to introduce appropriate methodologies for the acquisition of media literacy
(13 publications), which in turn contributes to changes in the curriculum, in the design of the
study process, the evaluation of study achievements, the setting of the study environment and
the objectives of studies (Rubene et al., 2008; Daniela et al., 2018). These changes also affect the
process of student-teacher interaction (8 publications), which is no longer merely a teacher-led
study process but, by including study forms such as group work, simulations, and problem-
based approaches, promotes the co-responsibility of students in the management of the study
process (Rubene et al,, 2018; Bieza, 2020). Media messages in research studies are based on
cultural texts (books, social experiences, music, various human and/or ecological environments,
films, games, social media, etc.) and cultural narratives (broad social discourse on ethnic, gen-
der, historical, religious, and other aspects).

At all levels of education, learning and creation of cultural texts is one of the ways in which an
individual forms his or her identity and demonstrates it in the social environment. When using a
media message, it is important to understand the approaches used by an individual for inter-
preting a media message to achieve personal study objectives and reflection. The discovery of
the reciprocal ways that media messages are linked with cultural texts and narratives is
grounds for a reflection and research-based study process. Researchers underscore (22 publica-
tions) the relationship between media and media messages and the individual’s mental and
emotional cognitive processes, which have a direct impact on the individual’s thinking, behav-
iour, attitude formation, understanding of values, the configuration of meaning structures and
critical thinking (Rubene et. al., 2018; Rubene et al., 2008; Davidsone & Silkane, 2019; Brikse &
Spurava, 2014; Alina, 2018; Mirke et al., 2019). It is also emphasised that media literacy ought to
be incorporated into all study courses (Rubene, et al., 2008; Stakle, 2011).

Concerning the inclusion of media literacy in the learning process, the researchers particularly
highlight (4 publications) the language study courses since they involve working with different
texts that are nowadays often interpreted in other media narratives (animation, radio plays,
films, and television shows, etc.). During the learning process, by simultaneously using written
texts and their interpretations in other media, it is possible to promote the understanding of the
language of audio-visual signs, of copyright and censorship and the development of research
skills (Rubene & Svece, 2018; Spurava, 2018; Stakle & Belousa, 2007). The social science study
courses are another set of study courses that allow for the effective incorporation of media lit-
eracy into the learning process (Rubene et al., 2008).

The studies (5 publications) highlight the constructed nature of media messages and their con-
nection with institutions representing a variety of cultural, political, institutional, economic,
social, and historical contexts. The target audience of a media message is also grounded in vari-
ous contexts (often different from the creator of the media message). Mutual understanding of
meaning and power relationships in the media and media message environment, based on con-
sensus and coherence, are important principles of action and learning, both for the creator of a
media message and for its target audience (Stakle, 2011). The link (15 publications) between
media messages and the information on policy, culture, economics, and history is emphasised.
By integrating media literacy into the study process, it is possible to encourage learners to dis-
cern propaganda and disinformation (7 publications), to distinguish valid and invalid infor-
mation, to expose prejudices and discern facts from opinions (RoZukalne et al., 2020; Spurava,
2018). The interpretation of a media message (17 publications) is always based on both the
individual’s experience and the environmental contexts (economic, political, social, historical,
etc.) in which the media report has been produced and/or deciphered. Media are part of a social
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process, which always emphasises social and economic structures as grounds for any media
production activities. The studies (8 publications) highlight popular culture as closely linked to
the acquisition of media competence. Media messages relate to the construction of an individu-
al’s identity, which is a social and communication-based process. Media messages are an essen-
tial source for learning the attribution of meaning to images, cultural concepts, and the techno-
logical and idealistic discourses of constructing media messages (Freibergs, 2016; Spurava,
2018; Stakle, 2008).

5.2. Assessment of media related competencies among citizens
(e.g., research tests, research, monitoring reports)

Comparative research on media literacy levels has been a relatively recent practice in Latvia
since 2016, which does not allow one to draw qualitative conclusions about the development
and main trends of the media competence level in society. Since 2016, the Plan for Implementa-
tion of the Mass Media Policy Guidelines of Latvia 2016-2020 (Cabinet of Ministers, 2016), has
been developed, with specific activities focused on comparable and regular studies of the level
of media literacy (Latvijas Fakti, 2017; Latvijas Fakti, 2020), establishing of the UNESCO Chair
on Media and Information and improving the understanding of media literacy across different
social groups, including mentors, librarians, youth and children, specialists in youth affairs of
local governments. According to the report of the project “Mapping of media literacy practices
and actions in EU-28" (Freibergs, 2016), the 20 major projects in Latvia focusing on the devel-
opment of media competences since 2010 were mainly related to research (9 projects) and end
user engagement (4 projects). The projects mainly focused on strengthening the awareness of
issues such as critical thinking and media usage, audio visual content creation, online security
risks and the functioning of the media industry across different audiences (professionals - 4
projects, adolescents and students - 2 projects, children - 2 projects, seniors - 1 project, parents
- 1 project and society as a whole - 2 projects).

6. Analysis of research and monitoring capabilities
and quality

The analysis of research and monitoring of the domains relevant for understanding the risks
and opportunities for the development of deliberative communication in Latvia showed that
there is a big difference between several research areas among four domains and between
them. The most underdeveloped, with the smallest available number of sources and mostly un-
even sharing of publications between more popular areas (freedom of expression and norma-
tive issues) and less popular areas (connected to media accountability and ethics), is the domain
of legal and ethical issues. Research on journalism is more popular; however, only one area of it
is highly developed - journalism skills and competences, whereas the areas of production condi-
tions, working conditions and public service media conditions are discussed in the research
more than 3 times less than the first area. The domain of media usage is dominated by research
of access possibilities, diversity and channel preferences, while areas highly important for the
deliberative communication and democracy of relevance of news media and trust in media are
relatively underdeveloped (and mostly developed in research on the Russian speaking minority
media usage patterns). Similarly, in the domain of media-related competences, the leading posi-
tion is taken by research on cognitive abilities and critical approaches to information; at the
same time audience members’ usage of media technology, communication and ethical aspects of
competences are discussed in a small number of publications. Thus, there are gaps in media and
communication research in Latvia, when speaking about deliberative communication in the last
20 years. First of all, the data from the research on legal and ethical issues are lacking, especial-
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ly, when focusing on media accountability issues. Secondly, more interest about the skills and
competences of journalists is expressed in research than the conditions of their work, produc-
tion of content and other conditional aspects of the journalism field. Thirdly, there is more con-
centration on uses, access to media, diversity and preferences of the audience, while data on the
relevance of news and trust to media are lacking. Fourthly, the skills of communication, using
media and practising ethical communication are underestimated by media-related competen-
cies research in favour of cognitive abilities and critical evaluation skills. It is important to un-
derline the knowledge gap in the crossing field of ethical aspects of all the domains analysed.

6.1. Comparative analytical overview of other sources and ac-
cess to these sources

In Latvian situations, there is no equal access to all data sources in all four domains analysed.
There was no system of data gathering and storing and no overall strategy of research develop-
ment on a national level, and, thus, no easily accessible overview of financing, grants and court
cases. To the end of the period of time included in this research situation changed with universi-
ties caring about their ratings (and giving access to the research results of projects and success
of their academic staff), financers and grant givers requiring dissemination on project websites
(or organisational websites or research bodies) and several data bases organised that also in-
clude data relevant here. However, even if the data are openly accessible the bad coordination
between involved bodies and lack of overall administration strategy does not allow the existing
research to have the full impact to be able to develop the professional field and policy. The easi-
est accessibility is in the domain of media usage with an opinion pool and social and media re-
search companies providing general data on media usage and the attitude towards media, and
in some international comparative studies, Latvian researchers participate and provide support
in terms of methodology, cross-national comparability of data and the platform for the delivery
of data and research conclusions.

6.2. Monitoring capabilities and the quality of data and knowledge

The analysis of quality criteria of bibliographic data confirms the eclectic structure of media
studies and journalistic research, as well as identifies serious quality problems.

Data availability and quality are average, but the quality of media studies and communication
research is rather low. First, 93% of publications (296 out of 317) are not referenced in WoS or
SCOPUS databases. Part of the research papers are mentioned in the other reference sources,
mostly in national databases, but due to the unavailability of precise data this cannot be verified
at the time of writing this paper.

Secondly, 43% of the publications are not peer reviewed; thus, publications do not meet or par-
tially qualify for the basic criteria of modern scientific publications. A significantly larger part of
the high-quality publications that are internationally referenced relate to the second phase of
our study from 2010, but most to the recent period, from 2016 to 2020. Thirdly, a large propor-
tion of publications, or 40%, are not available on an open-source basis.

These observations allow one to evaluate trust and reliability level of publications analysed as
rather variable - due to a relatively large part of sources not being peer-reviewed or matching
the criteria of open science, but also because of conditions and the use of methods in data gath-
ering.

Regarding the complexity of data-gathering, this study showed typical scholarly attitudes. Al-
most half of the research publications (45%) used mixed methods. Usage of mixed methods
refers to two groups of academic publications: media content research employing quantitative
and qualitative content analysis, or case analysis, if the media structure or audience structure is
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analysed. Quantitative data collection methods (20% of all publications) are mostly used in au-
dience media use studies. Most of this research group is based on secondary data collected regu-
larly by commercial research companies that analyse media consumption habits for media or-
ganisations, as this data is needed to attract advertiser investment. Qualitative data collection
methods (17%) have been used in media content research using discourse, narrative or framing
analysis, as well as in audience and journalism research using the semi-structured qualitative
interview method.

Regarding the availability of experts, the analysis of the structure of the authors of the articles
complements the data, which shows that the field of media studies and communication in Latvia
has not been properly researched. 177 authors are associated with one of the 317 identified
bibliographic items. The focus on media or communication research is relatively random, as 133
(75%) of the authors have prepared or co-authored only one publication, and 31 authors creat-
ed 2-4 articles. 45 (25%) of the authors recorded in the bibliographic data qualify as interna-
tional authors. However, at the international level, Latvian media and communication processes
have not aroused serious interest, as international authors are associated with only 14 (4%) of
all publications.

Twelve authors were identified in the bibliographic data, who created 51% (170) of all publica-
tions identified in the bibliographic data (each of them published between 7 and 33 articles)
between 2000 and 2020; the remaining 49% of the publications were created by 164 authors.

Analysis of the structure of publications over a period of twenty years shows insufficient data
continuity and recency. Almost half of all publications (47%) have been published in the last five
years (2016-2020), 64% - in the last ten years (2011-2020). Between 2000 and 2005, 19% of
all publications in the bibliographic database were published, and 17% were published between
2006 and 2010. These numbers can be explained by the increasing availability of funding from
both national and European science support programmes and developing doctoral study post-
doctoral projects in communication studies. However, project-based research opportunities are
also responsible for the unbalanced development of research in the field, as every project has a
narrow focus, leaving gaps of knowledge open and the generalisation of conclusions impossible.

The biggest problem for the continuity of data was and is the lack of nationally based communi-
cation research journals. There is no space for continuous discussion on communication, media
and journalism and no available data source allowing access to Latvian research for foreign re-
searchers interested in Latvian experience - outcomes that further on damage the successful
integration and networking of Latvian researchers in the international communication research
area.

7. Conclusions

The analysis of bibliographic data on media and communication environment research in Latvia
in the period from 2000-2020 allows one to make the following main conclusions on various
analysed aspects:

On the state of media studies and communication research in Latvia. Higher education in media
studies in Latvia is available in seven higher education institutions, and two other institutions
offer training programmes in journalism. Unfortunately, no separate data are available on the
state of communication research, but the overall data on research and development (R&D) in
Latvia show that R&D investments depend to a large extent on EFSI (European Fund for Strate-
gic Investments) funding. For instance, in 2018, EFSI funding provided a 35% increase in R&D
funding compared to 2017. Latvia’s total expenditure on R&D in 2020 represented 0.64% of
GDP, which is one of the lowest in the EU (average level is 2.3% of GDP). Latvia also has one of
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the lowest figures in the share of science employees from the total national labour force
(0.62%) compared to the average of the EU member states - 1.39%. In addition, the average
workload per science employee is 0.5. Latvia has both low total R&D investments overall and
their amount per one science personnel member (in terms of the FTE), representing 29% of the
EU average (Eurostat 2020b; Latvijas nacionala reformu programma Eiropa, 2020).

On the quantity of studies and publications. The data collected in the study and the number of
publications (317) (on average 10 publications per year from 2000-2010, on average 20 publi-
cations per year from 2011-2020) show that the field of research on communication is under-
developed in Latvia. As research in journalism and media are underfunded, a higher number of
publications can only be found when the publications are supported by external donors or re-
searchers are involved in international projects at the EU level. Insufficient funding means that
the field of media and journalism has been studied in a fragmented manner, with few studies
able to cover the key issues. Thus, it can be concluded that the knowledge about the state of the
media and journalism in Latvia is insufficient.

The previous conclusion is supported by the small number of academic and applied publication
authors (12) who are regularly involved in the research of media and journalism and produce
academic publications. Other authors have conducted studies on media or journalism once or a
few times, as there are not enough opportunities in Latvia to pursue a research career in this
field. Even more, less than ten doctoral dissertations have been defended since (2006) commu-
nication science doctoral studies have been available in Latvia.

On quality or publications. The quality of publications evaluated in the study is low: only 7% of
publications are indexed in international scientific databases, and less than half are peer-
reviewed. Latvia has very limited publishing opportunities, and high-level academic journals in
social sciences are not published in Latvia. Research on media and journalism mostly evaluates
Latvia’s data (81%). Foreign researchers have no interest in the developments in the field of
media and journalism, only 4% of analysed publications are written by foreign researchers, and
most of them are related to comparative data analysis within the EU countries. The internation-
al research community has limited opportunities to get acquainted with the research of Latvian
media and journalism, as half of the research publications are available in Latvian. The situation
regarding the availability of data can be assessed as average — 60% of research belongs to open-
access publications.

On the thematical structure of media and communication research. 43% of publications corre-
spond to the Mediadelcom journalism domain categories, a third are dedicated to media use
research, a sixth analyse media-related competencies, and 10% deal with regulation issues in
media and journalism. It is important that the content of most publications qualifies for several
categories of project domains. This means that media and journalism research lack a clear focus
and the opportunity to analyse research problems in-depth. We have found few studies that
have contributed to the development of media and communication theory. The data show that it
is easier to define areas and fields that have not been explored than to identify those topics and
problems for which research data are available. Only data on the use of media have been col-
lected on a regular basis, and some serious research has been carried out to assess the profes-
sional approaches to journalism and the state of journalism in Latvia. In-depth analysis is lack-
ing in several topics including trust in media, media management and economy, and there is a
need for proper research to understand multimedia, digitalisation processes and social media
and diverse practices and phenomena based on technological development in the context of
journalistic work. Research on media competence and media regulation is underdeveloped. Es-
pecially problematic is the area of legal environment and self-regulation that is not properly
studied during the period of time. There is no possibility to understand the Latvian media sys-
tem as a whole.
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Thus, the main risks for deliberative communication identifiable from the analysis of biblio-
graphical data are:

Discontinuity of the research, sporadicity of data, lack of proper focus on the main values of de-
mocracy and deliberative communication, do not allow one to have informed, generalised ex-
pert insight on the situation. There is no strong tradition of research, with topics of the research
mainly adopted from other countries and/or following the tendencies in the field of possible
funding. There is little originality and no new paradigms that would allow one to grasp specifici-
ty of Latvian experience.

The lack of a national level research journal and the lack of a local, high level and data-
supported discussion on changing media, audiences, and democratic society. Local academic
research conclusions have no impact on policy, industry and users. There is research on interac-
tions between media and politics, but it does not have the impact to change this relationship.

2. Low internationalisation of the research (a relatively small part of international level publica-
tions and participation in international projects) is leaving Latvian media research out of the
loop - it is a cause of the low level of financing for media research followed by the low level of
research that is a barrier to entering the international scene.

Main opportunities include:

Clearer structure of institutional conditions and requirements for research development (insti-
tutional structure, funding system etc.) in the last five years has increased the number of pub-
lished open access peer-reviewed publications and internationally referenced data bases allow-
ing the more consistent monitoring of the media and journalism field.

Development of doctoral studies in media and communication allowed an increased number of
experts and scope of research questions as well as a varied and methodological diversity of re-
search approaches - this signifies the possibility of new ideas and creative approaches in the
research field.

D-2.1. CS1 | Studies on national media research capability as a contextual domain of the sources of ROs

335



Annex 1.

D-2.1. Case Study 1 Approaching deliberative communication

Chart No. 1. Legal and Ethical Regulation Data Domain Structure (69 studies).
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Chart No. 2. Journalism Domain Structure.
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Chart No. 3. Latvia: Media Usage Domain Structure.
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