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1.1 Comunicação Organizacional 

“the seminal years” -,

As abordagens normativas 

et al.

insights

abordagens interpretativas

abordagens
críticas

abordagens pós-modernas

sensemaking

Comunicação Constitui a 
Organização (CCO - Communication Constitutes 
Organization Principle)

The organizational Management Communication 
Quarterly,

International Communication 
Association (ICA), National Communication Association 
(USA), Organizational Communication Mini Conference, 
European Group of Organization Scholars (EGOS) e 

 European Communication Research and Education 
Association (ECREA)

Pardue University, University of 
Colorado Boulder e da UC Santa Barbara.

Teoria da Excelência 
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“Öffentlichskeitsarbeit”

Ministerialzeitungsbüros für staatliche 
Öffentlichkeitsarbeitem” – 

Public Relations I and II

Rhetorical and critical 
approaches to Public Relations,

Radical
PR,

Manifesto de Bled

Theorie des Öffentliches 
Vertrauen 

Public Relations Review
Journal of Public Relations Research Public Relations 
Inquiry e o Communication Management Quaterly (que 

Internacional Commmunication 
Association (ICA), da National Communication 
Association (USA) a International Public Relations 
Research Conference (IPRRC) European Public 
Relations Education and Research Association 
(EUPRERA) e da European Communication Research 

and Education Association (ECREA).
Public

Relations Society of América International 
Association of Business Communicators (IABC) e a 
Association of Communication Directors (Europe)

 Center for Global 
Public Relation

1.3 Comunicação Corporativa 

performance

na 

stakeholders
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stakeholders 

contentora
Teoria 

da “Öffentlichkeitsarbeit”

contentor

Corporate Communications: An 
international Journal Communication Management 
Quaterly e no Journal of Strategic Communication

se na The Academics International Corporate and 
Marketing Communications Conference Conference 
on Corporate Communication Corporate 
Communication International
Centre for Corporate Communication

Centre for Corporate Communication
Centre for Corporate 

Communication 

1.4 Comunicação de Negócio

The
Better Letters National Association of Teachers of 
Advertising e a National Association of Teachers of 
Marketing,
da Association of College Teachers of Business Writing

American Business Communication Association

da Association for Business Communication

ciência prática

Association for Business 
Communication

ABC Europe,

Business 
Communication Quaterly

Business and Professional 
Communication Quarterly),  no Journal of Business 
Communication
International Journal od Business Communication ) e 
no Journal of Business and Technical Communication

2. Metodologia e Recolha de Dados
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itens

Tabela n.º 1: Listas de escolha múltipla 
apresentadas no inquérito
Manuais/Conceitos/Autores
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3. Os quatro paradigmas e o ensino em 
Portugal (RQ4)

Tabela n.º 2: Presença dos Paradigmas no ensino 
superior Português

Ilustração n.º 1: Presença dos Paradigmas no 
ensino superior Português

 Tabela n.º 2: Presença dos Paradigmas no ensino 
superior Português (números absolutos)

4. Os conceitos, manuais e autores mais 
frequentemente lecionados (RQ5)

practioner 
role theory dominant coalition

situational theories of publics and 
problem solving

The handbook of organizational 
communication (

Handbook of 
Organizational Communication 

e os stakeholders,
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business
meetings

itens

Conclusão

umbrella
quase

familiares

de, para e na
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Corporate communication

Öffentliches Vertrauen – normative 
und soziale Grundlage für Public Relations

Normative Aspekte 
der Public Relations. Grundlegende Fragen und 
Perspektiven. Eine Einführung

) .  Kommunikat ionspol i t ik: 
Systematischer Einsatz der Kommunikation für 
Unternehmen 

The Management 
of Innovation

. The 
Academy of Management Review

Management 
Communication Quarterly

Organisationskommunikation und 
Public Relations. Forschungsparadigmen und neue 
Perspektiven.

Journal of Business 
Communication

.

Organization Studies
Corporate communication: A 

guide to theory and practice
Effective public relations

Conceptual Foundations: 
Theory Debate, Contested Histories, Generative 
Struggles, The SAGE 
Handbook of Organizational Communication: Advances 
in Theory, Research, and Methods,

Manager’s Guide to Excellencd.  

Stakeholder theory: The 
state of the art.

The constitution of society: Outline 
of the theory of structuration

Corporate Communication, - Strategic Adaptation
for Global Practice

The Handbook of Organizational Discourse

 Excellence in public relations 
and communication management. Hillsdale. 

The relationship 
between public relations and  marketing in excellent 
organizations: Evidence from the IABC study

Managing public 
relations

Excellent public relations and effective

Encyclopedia of Public Relations

International Journal of Strategic 
Communication 1

Theory: Modern, symbolic, and 
postmodern perspectives

Handbook of Public Relations
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L Rhetorical and 
critical approaches to public relations

Organization 
theory: a contingency approach

Strategic 
Communication– An alternative paradigm and 
its relation to public relations and organizational 
communication., i

Organisationskommunikation und 
Public Relations. Forschungsparadigmen und neue 
Perspektiven.

The communicating company: 
Towards an alternative theory of  corporate 
communication.

Public relations 
techniques

The SAGE 
Handbook of Public Relations.

The Social Psychology of 
Organizations

Public Relations. Principles and 
Practice

.

na Comunicação Integrada

Administrative 
Science Quarterly

Journal of Business 
Communication

). 

Communication Theory

Trabalhos apresentados no 1º Congresso 
Mundial de Comunicação Ibero-Americana

Public Relations Review

Journal of Communication

Global Alliance for 
Public Relations and Communication Management.

Organizational communication: Foundations, 
challenges, and misunderstandings

Communication 
Research

The History 
of Media and Communication Research: Contested 
Memories

Conjectures and refutations: The 

“, Speech communication 
in the 20th century.

Management Communication 
Quarterly

Atas do VII Congresso SOPCOM

  Principles of corporate 
communication.

Identiteit en imago: een inleiding 
in de corporate communication.

Corporate Communication: A Strategic Approach to 
Building Reputation

Organizational behaviour

Organization as communication: 
A Luhmannian  perspective
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Journal of Business 
Communication

Public Relations 
Research, European and International Perspectives 
and Innovations

Organization and Organizing. Materiality, Agency, and 
Discourse

Handbook of organizational 
communication: An interdisciplinary perspective

Exploring Public 
Relations

Public Relations 
Research, European and International Perspectives 
and Innovations

Journal of Communication 
Management

Sensemaking in organizations

Unternehmensführung und 
Öffentlichkeitsarbeit: Grundlegung einer Theorie der 
Unternehmenskommunikation und Public Relations

Business Communication Quarterly


