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ABSTRAK 

 

Indonesia menyimpan berbagai masalah sosial dan lingkungan di dalamnya. 

Selain berfokus pada keuntungan semata, terdapat suatu jenis bisnis baru 

yang dapat pula membantu menyelesaikan masalah sosial dan lingkungan. 

Bisnis tersebut adalah social ventures, yang dapat menyelesaikan berbagai 

masalah yang ada di Indonesia. Maka dari itu penelitian ini ingin meneliti 

faktor-faktor yang dapat meningkatkan minat melakukan wirausaha sosial. 

Peneliti menggunakan Theory of Planned Behavior untuk melihat faktor 

pembentuk minat wirausaha yang sesuai dengan konteks di Indonesia. 

Penelitian ini menggunakan metode kuantitatif dengan melibatkan 118 

responden Gen Z dengan menyebarkan kuesioner menggunakan teknik non-

probability samping dengan metode sampling purposive. Gen Z dipilih 

menjadi sampel pada penelitian ini karena Gen Z memiliki kepedulian tinggi 

akan isu sosial. Namun minat akan wirausaha sosial masih rendah. 

Didapatkan bahwa social entrepreneurial attitude, subjective norms 

berpengaruh positif terhadap minat berwirausaha sosial. Sedangkan untuk 

perceived behavioral control, tidak ditemukan adanya pengaruh positif. 

Maka dapat disimpulkan bahwa perlu ditanamkan sikap berwirausaha sosial 

dan dukungan dari keluarga serta teman dekat agar dapat mempengaruhi Gen 

Z melakukan wirausaha sosial. 

 

Kata kunci: Social Entrepreneurship, Social Entrepreneurial Intention, 

Theory of Planned Behavior, Masalah Sosial, Gen Z. 
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THE INFLUENCE OF SOCIAL ENTREPRENEURIAL ATTITUDES, 

SUBJECTIVE NORMS, AND PERCEIVED BEHAVIORAL CONTROL 

TOWARDS SOCIAL ENTREPRENEURIAL INTENTION AMONG GEN Z 

 

 Jassen Novaris 

ABSTRACT (English) 

 

Indonesia has various of social and environmental problems. Apart from 

making a profit only, there is a new type of business that can also help society 

to solve social and environmental issues. Businesses such as social ventures 

can solve various problems that exist in Indonesia. Therefore, this study wants 

to examine the factors that can increase intention in doing social 

entrepreneurship. The researcher uses the Theory of Planned Behavior to see 

the forming factors of entrepreneurial intentions based on the context in 

Indonesia. This study uses quantitative methods involving 118 Gen Z 

respondents by distributing questionnaires using a non-probability sampling 

with purposive sampling method. Gen Z was chosen as the sample in this 

study because Gen Z has a high concern for social issues. However, their 

interest in social entrepreneurship is still low. It was found that social 

entrepreneurial attitudes and subjective norms positively affect intentions of 

doing social entrepreneurship. As for perceived behavioral control, no 

positive effects were found. It can be said that it is necessary to instill a social 

entrepreneurship attitude and support from family and close friends in order 

to influence Gen Z to do social entrepreneurship. 

 

Keywords: Social Entrepreneurship, Social Entrepreneurial Intention, Theory 

of Planned Behavior, Society Problems, Gen Z. 
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