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ABSTRAK 

 
 

UniPin merupakan startup pembayaran asal Indonesia berupa website  

yang bertujuan untuk memudahkan gamer dalam bertransaksi dalam game 

online.  Penelitian  ini   bertujuan   untuk   menganalisis   dan    menjelaskan 

hubungan dari perceived ease of use, perceived usefulness, structure 

assurance, dan ubiquity terhadap usage intention pelanggan dalam 

menggunakan website UniPin. 

Penelitian ini menggunakan metode pengumpulan data descriptive 

research dan cross sectional design. Sumber data yang digunakan adalah 

dengan menyebar kuesioner secara online dan offline. Landasan teori yang 

digunakan adalah Perceived Ease of Use,Perceived Usefulness,Structural 

Assurance, Ubiquity, Trust dan Usage Intention. 

 

 
 

Kata Kunci: mobile payment, trust, structural assurane, user adoption. 
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ABSTRACT 

 

 
UniPin is a payment startup from Indonesia consisting of a website 

intended to facilitate gamers in making transactions in online games. This 

research intend to analyze and explain the relationship of perceived ease of 

use, perceived usefulness, structure guarantees, and ubiquity of customer use 

intentions in using the UniPin website. 

This research uses descriptive data collection methods and cross- 

sectional design. The data source used is by distributing questionnaires 

online and offline. The theoretical basis used is Perception of Ease of Use, 

Perception of Use, Structural Guarantee, Ubiquity, Trust and Intention of 

Use. 

 

 
 

Keywords: mobile payment, trust, structural guarantee, user adoption. 
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