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in New Program
Businesses that are looking to

increase productivity and prof

itability have a new avenue open

to them. Edison’s Environmental

Pricing Credit program will give

customer’s a one-time rebate for

wed on Page 53




PAGE 4 * INLAND EMPIRE BUSINESS JOURNAL

I, -~ o o

JANUARY 1997

Still holding
for service
from your

payreoll
vendor?

If you are not totally satisfied,
you won't pay a cent!
GUARANTEED!

T SPE AL

s ABOL
ASK A INCENTIVES

END

(888) APLEPAY
(888) 275-3729

Payroll & Tax Filing Service (310) 370-3115

AT DEADLINE 3 PAMPHLET DESIGN BLAMED FOR VOTER DECLINE ....... 3
COMMENTARY :

: FORECLOSURE SALES BY FREDDIE MAC ...cooouvvsrsesiesrrisisersesd
PRO — CON -
CORPORATE PROFILE: FOOD HOTLINE. woooooooooooooooooooooeoooo 8 GROUND BROKEN FOR TEMECULA SPEC BUILDING.....3
MANAGING 10 COLUMBIA/HCA HOPES TO COMPLETE MERGERS .....c.ccoe.. 5
B SARLOB L. ARTOR 0 (ED SIGNALS FLARE AT FORECAST BREAKFAST ......13
LIST: TOP COLLEGES AND UNIVERSITIES ....c.oovoooovrososoersoserons 20 SELAED SCAALN FIAREA e e
PEOPLE, PLACES & EVENTS 57 RECEIVABLES FINANCING PROGRAM AVAILABLE ......... 15
NEW BUSINESS LIST 62 STUDENTS SWIM BEYOND BOOKS .....oovovvcerirrensacscnssessssssssirs 17
EXPORTING 64 T
LIST: FINANCIAL BROKERAGE FIRMS e EDUCATION: BUSINESSES PROVIDE ASSISTANCE...........19
DESERT BUSINESS JOURNAL 66 FORMING INNOVATIVE LINKS 21

s JRE F M
R SENEURE PO, ¢’ FREE HELP IN PLANNING FOR COLLEGE COSTS ............ 23
BANKRUPTCIES 68
EXECUTIVE TIME OUT: OAHU UPDATE oo 71 COLLEGES CHALLENGED TO FIGHT FOR AUTONOMY .24
MANAGER’S BOOKSHELF 72 YEAR IN REVIEW — BY THE HEADLINES .....ccoocvuusmmisscsen 25
THE EMPLOYERS GROUP 73 e L e o 39
2 IRNS 75
RESTAURANT REVIEW: 74 ] T S
ENTERTAINMENT GUIDE 75 CHOOSING AN AD AGENCY, REVISITED ........coovsoriresracsssisen 51
REAL ESTATE FOCUS 76 MOLINA MEDICAL TO SERVE MEDI-CAL PATIENTS........70
CHAMBER OF COMMERCE 80 . % _
CAYENTAYE 55 INDUSTRIAL MARKET BURGEONS......oooseseereerrsessssesresssssssss 77
MONTH IN REVIEW 82 BUILDING PERMITS CONTINUE UPWARD CLIMB............ 78
g

ABOUT THE COVER

E Welcome to 1997! In this issue we will review the past year’s events and

accomplishments in cities throughout the Inland Empire. These reviews
offer increasing evidence that we are recovering from past economic
doldrums and are again lifting our heads and hopes. Our cities are grow-
ing both in size and in opportunities. Our cover this month introduces
the Seventh Annual Inland Empire Economic Forecast Conference at
the Red Lion Inn. This event is sponsored by the Inland Empire
Business Journal in partnership with several local businesses. The cover
illustration was prepared by Rusty Halverson of Inland Color Graphics,
Corona, CA, utilizing computer-generated, photographic compositing
and special effects.

See Page 16.
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Columbia/HCA Hopes to Complete Hospital Mergers

Columbia/HCA Healthcare
Corp. is negotiating with the
University of California Irvine to
become a partner in operating the
university’s long-troubled UCI
Medical Center, in addition to its
offers to buy 50 percent of Riverside
Community Hospital and 50 percent
of Sharp Hospital Systems in San
Diego.

The for-profit health care
provider has bought non-profit hos-
pitals across the United States since
1987 and has turned them into for-
profit hospitals. However, the state
attorney general’s office has threat-
ened legal action if Columbia/HCA
proceeds in their purchase of Sharp
Hospital Systems.

Deputy State Attorney James
Schwartz said his office was waiting
until Jan. 1, when the “Isenberg
Bill” — AB 3101 — was to go into
effect.

That law, which was sponsored
by Attorney General Dan Lungren
and carried by Assemblyman Phil
Isenberg,
require notice by non-profit hospi-
tals to the attorney general of any
sale, lease or transfer of a material
amount of its assets or its manage-
ment responsibility.

Under the new law, the attorney
general’s office must hold a public
meeting regarding the pending
transaction and issue a written deci-
sion consenting to or objecting to
the transaction within 60 days of
notice.

A spokesman for Colum-
bia/HCA said company officials are
“hoping that they can satisfy the
attorney general’s request in helping
to resolve the matter and we can
complete transactions with the dif-
ferent hospitals we have been nego-
tiating with.”

Columbia/HCA’s  aggressive
attempts to acquire Southern
California hospitals is part of a larg-
er trend of mergers in the health care
industry. Since early 1994, scores of
non-profit community hospitals
have been purchased by for-profit
hospitals and health care providers
— often without public notice or
regulatory oversight, and with the
chance that such deals may under-
mine delivery of services.

First, the transaction itself may

D-Sacramento,  will

be bungled. A hospital built through
years of charitable giving may be
sold for a below-market price by
inept trustees, resulting in the loss of
millions of dollars in community
investment. Second, after the sale is
completed, the result may be
reduced access to health.care ser-

vices or charity care which a com-
munity has come to expect.

The mergers and acquisitions
are part of a sweeping national move
toward health care efficiency and
cost-cutting. The profit motive is
often a near-term goal, but in many
cases it is also a necessity of sur-

vival. To that end, there’s nothing
wrong with for-profit hospitals —
they may be able to achieve more at
lower cost. Despite years of down-
sizing, the nation is still knee-deep
in hospitals — 5,200 — with many

continued on Page 18
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Electric Vehicles: Everyone Pays, but Only the Elite Will Drive

by Anita M. Mangels

What’s wrong with this picture?
The potential customer for General
Motors’ newly-launched electric
EV-1 [electric-powered vehicle] has
an annual income of at least
$100,000 to $150,000 and is looking
for a second, third or fourth car.
“Think about Beverly Hills,
Brentwood, Pacific Palisades,” a
GM executive was quoted as having
said to the Sacramento Bee.

So if this $34,000 novelty is
intended to be a spare car for the
rich, why are California taxpayers
footing the bill for at least 25 percent
of the sticker price?

That’s right. Those who can
afford the luxury of owning an
experimental electric car with an
estimated 90 mile range — as well
as the extra $2,000 for the requisite
home charging unit and several
thousand dollars every couple of
years to replace the battery — may
receive a $3,400 federal tax credit
and a $5,000 “buydown” credit from
some local air quality management
districts. Other prefe includ

taxes,
depending on where you live.

These publicly funded

tives” — necessitated by the fact that
even the Beverly Hills elite can’t be
counted upon to sink luxury car
bucks into an impractical boutique
buggy — are financed on the backs
of the average Joe and Jane taxpay-
ers who are hard-pressed to afford
even the $13,000, 370-mile range
gasoline-powered Saturns sharing
the floor with their more glamorous
electric counterparts.

USA Today recently reported
that millionaire “Tonight Show” host
Jay Leno is on the waiting list for an
EV-l. Certainly he has the right to
spend his money as he pleases, but is
it really necessary for average folk’s
tax dollars, motor vehicle registra-
tion fees and other less obvious hid-
den taxpayer costs to subsidize his
car?

Some have suggested that the
perceived environmental benefits
justify massive subsidies for the EV-
1 and other electric cars. But experts
have repealed]y concluded that the

free public re-charging stations,
exemption from fuel and highway

widespread use of electric vehicles
will not make a dent in smog levels.
Even the California Air Resources
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and various extra perks

“incen-

Board, author of our state’s land-
mark electric car mandate, has con-
ceded that these vehicles will
achieve only about 1 percent of the
emissions reductions required under
the state’s own clean air plan.

Consumer Reports, in its
September 1996 issue, reported that
“electric cars do surprisingly little to
cut overall carbon-dioxide emissions

.. but the same improvement could
be readily achieved, at lower cost,
just by improving the efficiency of
gas-burning cars.”

“The fact is,” Camegie-Mellon
University economist Lester Lave
told the New York Times in August,
“we’d not get any benefit from elec-
tric cars.”

Sierra Research has conserva-
tively estimated that electric vehicle
subsidies will cost the public at least
$17 billion. California communities
are struggling to stretch dwindling
tax dollars to maintain necessary
levels of public safety, health care
and other essential services, and
both parents must work just to pay
their family’s taxes. Does it make
sense to divert billions to the elite
few who can well afford electric
vehicles without any financial help
from the rest of us?

Joe Kennedy — Saturn’s vice
president of sales, service and mar-
keting — has said: “Together, GM
and Saturn are ready to prove that
this new generation of vehicles can
be a marketplace success.” If they’re
so sure about that, why aren’t they
asking their shareholders to under-
write any necessary purchase incen-
tives? After all, it is those investors
who will reap the financial rewards
if the EV-1 is indeed successful.

There will be no such dividends
for the vast majority of taxpayers
who will be forced to spend billions
of dollars paying for electric cars
they themselves will never drive.

Or, as Chrysler Chairman
Robert Eaton is fond of saying:
“Whenever you pass one of those
electric cars — and you will pass
them — be sure to honk and wave
because you helped pay for it.”

Anita Mangels is executive director
of Californians Against Hidden
Taxes, a statewide coalition whose
members include the Howard Jarvis
Taxpayers Association, Californian
Manufacturers Association, Western
States  Petroleum Aasocmnon
‘ll ’ 1 Ta‘ ’ it ' C

and California Business Alliance.

Dear Editor,

In your December 1996 arti-
cles on barter clubs, your jour-
nal gave a “poor” rating to a
barter club called American
Barter Network. Their name is
so similar to our club that we
got negative feedback from your
article.

Our club is American Barter
USA (AMBUSCA), and we are
not associated with that other
club.

American Barter USA has
been in the Inland Empire for

Barter Club Seeks to Clarify Identity

nine years. As president, I am
proud of our 300 or so members
and try to prevent overcharge.
We recommend they get more
than one bid on barter purchases
the same as they would [for]
cash. ...

You indicated in phone con-
versations that your journal
would be able to clarify the
identity confusion with the
other club. ...

John K. Landrum
President (AMBUSCA)
Colton
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RESOLVED:

The prototype California Earthquake Authority is sound in principal and theory.

EEESES. .. PRO

Analysis of Criticisms of the CEA

by Rondi Walsh

The fund will never reach $10.5 bil-
lion

Critics say that the California
Earthquake Authority (CEA) fund
likely will be closer to $7.3 billion
the $10.5 billion figure
assumes insurers with 100 percent
of the residential property insurance
market will participate.

However, the minimum partici-
pation required before the CEA can
operate is 70 percent. Since oppo-
nents do not expect 100 percent par-
ticipation, they assume that the fig-
ure will be closer to 70 percent. If
this occurs, CEA insureds may see
their claim partially paid or paid in
installments.

Based on the CEA’s figures,
even if participation were at 70 per-
cent, the fund should be substantial
enough to cover an earthquake larg-
er than the Northridge quake.
Further, CEA opponents do not give
reasons as to why participation will
only be at 70 percent. Only time
will tell whether participation will
grow.

since

Insureds are not sufficiently protect-
ed from unfair claims practices

Opponents argue that in certain
situations the CEA policyholders’
bad faith tort rights could be
restricted if the CEA runs low on
funds. In this case, the CEA could
get a court order barring bad faith
lawsuits against the CEA.

However, this could only occur
if the CEA was so low on funds that
the success of the entire program
was in question. But even if private
insurers were providing homeown-
ers with coverage and a large earth-
quake occurred, jeopardizing the
solvency of the companies, the
insured could be in essentially the
same place, without much recourse.
Thus, this alone is not sufficient to
oppose the CEA.

Lenders will be
claimants

The CEA provides for debt
financing when paid benefits exceed
revenue from premiums, insurers’
initial buy-in,

paid  before

contingent capital
contributions and  reinsurance.
Earthquake damage claims would
have a lower priority than repayment
of debts, even though the loan would
be repaid through a 20 percent sur-
charge levied on policyholders.

This is a generalization. Only
$1.5 billion of the total fund will
come from private investors. Based
thereon, if the worst case scenario
occurs (exhausting the entire fund),
only a small proportion of all of the
insureds could be impacted by the
repayment of debt. Further, the 20
percent surcharge would only occur
if the CEA was disbanded while it
owed a debt.

Imposition of a 20 percent tax

Opponents argue that if the
Legislature and governor disband
the CEA while it owed a debt to
bondholders or lenders, insurers
who participated in the CEA would
be required to levy a 20 percent pre-
mium surcharge on all future earth-
quake policies.

While this is an unfortunate
provision of the CEA, it is neces-
sary. There must be some mecha-
nism for funding the CEA. Loans
and bonds are necessary with a fund
of the magnitude of the CEA. Loans
must be paid back whether the CEA
continues or is disbanded. The
fairest way to repay outstanding
loans taken by a defunct CEA is by
surcharging customers who pur-
chase future earthquake policies.
The Legislature has acted prudently
by resolving this potential problem
rather than not having any plan for
repaying the debt if the CEA is dis-
banded.

continued on Page 9
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Government Earthquake Insurance?
Watch Out

by Bill Ahern

The Inland Empire is in the dan-
gerous San Andreas Fault Zone.
People in older homes which repre-
sent their life savings could be
wiped out by a big earthquake.
Homeowners may want and need
earthquake insurance. But watch
out: The new California Earthquake
Authority’s earthquake insurance
policies are not like current home-
owners’, condo or renters’ coverage.
They put much of the risk on con-
sumers, in three ways.

The first risk is the 15 percent
deductible. After a quake, the
claimant pays damage up to 15 per-
cent of the dwelling coverage, plus
damage to contents above $5,000
and living expenses greater than a
mere $1,500. This “mini policy”
coverage was supposed to entice
frightened private insurers back into
the market after Yhe Northridge
quake. Instead, the Legislature graft-
ed the mini policy onto the CEA.

Second, if the CEA must pay
claims of more than $4.2 billion,
policyholders will receive a 20 per-
cent surcharge on their premiums so
the CEA can pay more.

Third, if the claims cost more
than about $7 billion and the CEA
runs out of money, that agency will
pay pro-rata claims. For example, if
claims are $10 billion, policyholders
will receive 70 cents on the dollar
from the CEA. This turns the usual
concept of insurance on its head.

And rates are high: about $5 per
$1,000 of coverage for most Inland

(FEMA) and the Internal Revenue
Service (IRS) tax deduction after
catastrophic loss; and consider fore-
going costly earthquake insurance if
the dwelling is fairly new and on
firm soil.

wishes
Insurance Commissioner Chuck
Quackenbush had not sponsored this
government
called the California Earthquake
Authority.
State Farm, Allstate and Farmers

Consumers  Union

insurance creature

Large insurers such as

wanted to protect their homeowners
market share and limit their earth-
quake risks. State Farm has a huge
25 percent of the market. The insur-
ers particularly like to sell highly
profitable auto and life insurance to
homeowners. So with Commis-
sioner Quackenbush’s help, they
persuaded the governor and the
Legislature to get them off the hook
for earthquake insurance with the
CEA and give much of the risk to the
consumer.
Be careful.

How should this work instead?
Consumers Union believes that
many private insurance companies
should provide multi-peril property
insurance which includes earthquake
coverage. These companies sell
many lines of insurance and spread
their risks geographically over the
whole United States. Then, to pro-
tect against all catastrophes — such
as hurricanes, earthquakes and win-
ter storms — they buy reinsurance
on the world markel. These reinsur-
ance companies insure insurance

Empire homes. So cc
should consider alternatives:
strengthen their houses, especially
making sure the frames are bolted to
the foundation; shop with homeown-
ers and condo insurers who have not
joined the CEA — about 30 percent
of the market; factor in help from the
Us. government’s Federal
Emergency Management Agency

companies for excess catastrophic
losses. Reinsurers spread their risks
worldwide.

That is how the private insur-
ance market should work. Instead,
we have a California-only, earth-
quake insurance only, state-run com-
pany dominating 70 percent of that

continued on Page 9
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Food Hotline —
the People Who Bring the Restaurant to Your Door

by Gloria Bond

Tom was excited when he pulled
into his driveway. It was his sixth
wedding anniversary, and after a
grueling experience at work, he
looked forward to finding his wife
waiting for him at home, dolled up in
her best. For weeks, he and Mary
had planned for this evening.
Together, over prime rib at their
favorite restaurant, they would remi-
nisce about the happy times in their
marriage.

As Tom flung open his front
door, his heart sank when his eyes
fell upon a messy living room.
Sitting on the couch, Mary was look-
ing haggard with her hair still
uncombed from morning as she
rocked their two-year-old daughter.

“We can’t go out tonight,” she
said. “Jackie has had a 104-degree
temperature all day.”

Disappointed, Tom stomped
directly to the kitchen to phone the
restaurant to cancel their evening’s
reservations. As he lifted the receiv-
er, his wife called from the living
room, “Could you put a couple of
TV dinners in the microwave,
honey?”

Tom winced. Somehow, Mary’s

After he was done with the call,
Tom headed toward the freezer for
the TV dinners, but a thought then
flashed through his brain. Just before

he had left work that evening, his
secretary had handed everyone in the
office a pamphlet. For some reason,
that pamphlet seemed unique, but he
could not remember why.

Tom ran to his briefcase and
found the pamphlet stuffed beneath
his report. As he smoothed out its
wrinkled cover, he stared at its
attractive photo of a plate of barbe-
cued ribs and chicken hindquarters.
His mouth watered; its words read,

“Food Hotline — your favorite
restaurants delivered. Delivering:
American, Chinese, Mexican,
Italian, much, much more.”

Below this slogan, he noticed
the logos of numerous famous
restaurants — and among them, the
name of the
same restau-
rant he and
Mary should
be at this very

night.
Tom™*s
breathing

quickened.
He found the
page for his
favorite
restaurant.
Upon it, he
saw its com-
plete menu,
including the
prime rib he
had hoped to
be enjoying
in an hour
With trembling hands, Tom ran to
Mary, waving the pamphlet.

“Honey ... honey ... honey ... ”

Fortunately, at that time Jackie’s
temperature had broken. After Tom
and Mary tucked her in bed, they
hurriedly picked up around the
house. Mary got out her best table-
cloth and lit a couple of candles.
Tom turned the lights down low.

By the time the Food Hotline
driver arrived with their prime ribs,
green salads, baked potatoes and
desserts, Mary had fixed herself up
so that she was absolutely stunning
in her evening gown.

Tom and Mary’s sixth anniver-
sary became an event they always
will remember. On that day, they
experienced more privacy than if
they had dined among a restaurant
full of people. In fact, they had so
much fun that the following week-

end, they stayed at home again and
ordered Chinese food!

Because Food Hotline delivers a
wide range of food from quality
restaurants to customers such as Tom
and Mary, its popularity has mush-

JANUARY 1997

menus from restaurants such as Cask
'n Cleaver, Chili’s, Acapulco, Tony
Roma'’s, Panda Inn and Charley’s.
The delivery fee? Just $4 within
a single area and $7 for restaurants
outside area boundaries. The mini-
mum fee is $12 for lunch and $15 for

roomed. The service began in June
1995 with a list of about 20 restau-
rants. Today, its service encompasses
about 100 eating houses. Food
Hotline has extended its domain
from its original area in the
Claremont-Rancho  Cucamonga-
Ontario-Fontana region into four
additional zones which stretch out
into cities such as Chino Hills, City
of Industry and West Covina. This
year, only a year-and-a-half after its
founding, it will gross $1.9 million.

As he operates from Food
Hotline’s headquarters at 9681
Archibald Ave. in  Rancho
Cucamonga, President Bill Hawkins
anticipates the publication of menu
booklets to total 250,000 next quar-
ter. These booklets, which are dis-
tributed among private individuals
and corporations, consist of eye-
catching covers and are packed with

Drivers who work for Food Hotline are well paid, but they must use their own vehicles and serve as private contractors 10
the company.

dinner. Orders exceeding $75 are
charged an automatic 15 percent gra-
tuity fee. Delivery time is typically
45 minutes to one hour.

When Hawkins and two other
colleagues — Dale Pathe and Garrett
Cox — began their enterprise in
1995, they were well aware that
other such delivery services had
folded under. However, they also
knew that the success of any busi-
ness depended upon creative and
ingenious management. In addition,
because Hawkins already owned two
businesses, he could afford to
finance Food Hotline’s initial fees.

Unlike other food delivery ser-
vices, the partners established a
complex computer system which
their operators and dispatchers uti-
lize to coordinate orders. Each deliv-

continued on Page 9

Gloria Bond
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Food Hotline

continued from Page 8

ery driver is equipped with a two-
way radio and is also well paid
Today, 17 of Food
employees work out of the Rancho

Hotline’s

Cucamonga office; one-third of its
staff consists of full-time, in-house
workers while the remaining two-
thirds are part timers

Hawkins said that despite the
company’s minimal delivery charge,
deliveries still bring profits because
the restaurants offer the company 25
to 35 percent discounts but do not
experience losses from this proce-
dure because their food is brought
When

served on the premises, food costs

directly to the customer

increase to pay for the salaries of
those who do the serving. Further,
whenever these restaurants are over-
ly full, their clients must wait for the
table, but their
kitchens have the capacity to prepare

next available

for larger numbers.

Food Hotline also accumulates
capital book,
Hawkins said. With its front cover in

from its menu

four colors and its presentation of
complete menus of famous restau-

rants, its appeal to the public has
helped the company eam such a
good reputation that, like a newspa-
per, it now generates a large volume
of advertising that pays for its publi-
cation — plus more

Another means for gaining rev-
enue comes from catering, Hawkins
said. With these large orders, the
company uses a toll-free “800” tele-
phone number throughout its five
When the Rancho
Cucamonga headquarters is contact-

Service areas

ed from any of these areas, it can
draw from its pool of 100 restau-
rants to meet the needs of its corpo
rate and catering clients

Growth and large volume is a
key to Food
Hawkins said. He anticipates even

Hotline’s success,

further expansion in the near future,
which will make Food Hotline the
largest meal delivery service in the
Pasadena-to-Palm Springs region.

However, plans for this development

lie heavily upon the shoulders of
Garret Cox, vice president for
expansion.

“Our goal is to have as much of
Southern California as we can,” Cox
said. “Probably the base element
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the people who bring the restaurant to your door

that makes growth so easy is that we
have a product for service that’s
unique of its kind in this whole area.
There're pizza places that deliver,
and maybe one or two other restau-
rants, but no one else delivers that
incorporates 60 or 70 restaurants
You can have any variety of food
that you want delivered through us

“If clients with larger orders are
in Rancho [Cucamonga] and want
something from Claremont or
Diamond Bar or the City of Industry

which are over the border — we
can deal with that for them,” Cox said.

To Hawkins, this food business
is only another challenge, and chal-
lenge has always been a way of life
for him. Behind his desk hangs a
large, framed photograph of a rock
climber with the words,
“Perseverance — you can’t let go
and still win.”

As Hawkins grinned at this pic-
ture, he said, “I've been running a
business ever since [ was 18

For meals from the most popular
restaurants delivered to your home
or office, as well as to fill your cater-
ing needs, contact Food Hotline at
(909) 941-FOOD [3663].

Foreclosure sales by Freddie Mac ...

continued from Page 3
insurance requirements, and is
approving buyers with a higher debt
ratio — which means more buyers
may qualify who might not other-
wise have qualified for conventional
loans. The homes should be in better
condition than when acquired by the
agency because Freddie Mac will
also be investing up to $5,000 in
each home for needed repairs or just
to spruce it up to make the homes
more marketable.

The Federal Home Loan
Mortgage Corp. reportedly has more
than 9,000 houses nationwide in
foreclosure with approximately
3,000 in Southern California. This
figure is growing daily and, as a
spokesperson at the Freddie Mac
hotline put it, “Freddie Mac is not in
the business of owning homes —
they want to sell them.”

Rancho Cucamonga broker John
Kozyra said, “The real estate market

in the Inland Empire has stabilized
in comparison to what it was 34
years ago. | anticipate that the inter-
est rates through 1997 will remain in
the 7.5 percent range, which makes
this truly a time for home buyers.”
Kozyra added, “My business activity
increased 30 percent over 1995.

“Freddie Mac is a secondary
market,” Kozyra said, “They buy up
mortgages and sell them to investors
on Wall Street. They want to liqui-
date their non-performing assets by
offering the 3.5 percent commission
and essentially a $500 bonus per
sale.” While this is good news for
homebuyers, Kozyra said, “It's not
earth shaking.”

Other foreclosed home markets
such as the Veterans Administration
or U.S. Department of Housing and
Urban Development (HUD) offera 6
percent commission, but many of
those homes are vacant and the utili-

ties have been shut off. While it may
be difficult to assess repairs in a
home with no lights or water, the
smart thing to do, Kozyra said, is to
“be sure to have a home inspection
on any property you buy by a
licensed building inspector, especial-
ly if the home was foreclosed. The
prior owners may not have been able
to afford to maintain the property
adequately.”

Kozyra’s advice to prospective
home buyers who are considering a
Freddie Mac purchase is, “Do your
homework, shop around and look at
other homes in the neighborhood
where you're looking.” With Freddie
Mac waiving the appraisal, you want
to make sure you’re getting your
money’s worth — a home could be
overpriced for a particular neighbor-
hood.

—D’Lorah DeBarge

I PRO

continued from Page 7

The coverage is insufficient

The policies would contain a 15
percent deductible with minimal
coverage for contents and additional
living expenses. Critics argue that
this is not enough, especially if the
above scenarios of delayed or partial
payments of claims and surcharges
occur

However, it is not unusual to
have a very high deductible in earth-
quake policies. The deductibles in
private insurers’ policies have
remained in the 10 percent to 15
percent range for years. Regarding
the limits for contents and addition-
al living expenses, this is clearly not
the purpose of the CEA. The priori-
ty of the CEA is to prevent cata-
strophic losses from occurring,
making Californians homeless. It is
voluntary coverage, which can be
supplemented by private insurers if
the homeowners seek to purchase

additional coverage.

Rondi Walsh is an associate with the
Los Angeles office of Cummins &
White LLP. She represents the firm's
clients in insurance coverage mat-
ters, bad faith cases and other
insurance litigation.

S .. CON
continued from Page 7

risky market. No wonder the cover-
age is terrible, rates are high and
much of the risk is on the consumer.

Bill Ahern is senior policy analyst
with Consumers Union’s West Coast
Regional Office. C, s Union,
publisher of Consumer Reports, is
an independent, nonprofit testing
and information organization, serv-
ing only the consumer. We are [rec-
ognized as] a comprehensive source
of unbiased advice about products
and services, personal finance,
health, nutrition, and other con-
sumer concerns. Since 1936, our
mission has been to test products,
inform the public and protect con-

Sumers.
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It's Time to Cut Out the Cutthroat’ in Competition

by Peta G. Penson

Three vice presidents of a local
company were the sole candidates
for the chief executive officer posi-
tion. The board of directors encour-
aged all three to compete for the top
slot with everything they had. The
battle was not ugly, but it was
intense

As soon as the board made its
selection, the remaining two VPs
were told there were no “winners” or
“losers” and that everyone should
now concentrate on working togeth-
er for the good of the organization

Talk about a mixed message!

Competition is an integral part
of American society, but as individu-
als we vacillate on whether we think
of a competitive nature as a good or
bad trait in managers

On the one hand, we want our

companies led by people who strive
to do their best. On the other side of
the ledger, we are wary of individu-
als who are too aggressive and pas-
sionate about victory at all costs

In “Values-based Competition,
scheduled for publication in 1997
research psychologist Dr. John
TFhompson warns that individuals
with too much competitive spirit
“may become so preoccupied with

winning that they may lose focus on

the pursuit of excellence and

achievement, and, as sult, do not

perform up to their real potential. In
general, people with strong, compet-
itive drives tend to ‘beat others’
rather than work with them coopera-
tively.”

It’s interesting to observe what
brings out our competitive streaks
The person who turns into a fiend on

the golf course or when playing
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Trivial Pursuit may not demonstrate
a killer instinct in the workplace. For
another, the thrill of achievement
may come from showing up his team
members in front of the executive
committee, not in breaking a
marathon’s finish line

We overtly and covertly encour-
age competition among our children
almost from birth. Mothers compare
notes on how soon their babies start
ed to walk and talk, as if their devel-
opment was a race with a grand
prize at stake. The schoolroom and
youth sports reinforce the notion that
doing better than others, winning
and being the best are always the top
priorities. By adolescence, it is no
wonder that teens define themselves
in comparison to others “He's a
better athlete than I am.” ... “She’s
smarter than I am.” ... “I have more
friends than you do.

We consistently overlook the
original definition of “competitive”
— striving to do your best and
think instead of its more belligerent
interpretations ruthless, combat-
ve, rival, ambitious, cut-throat

Thompson explains that man-
agers w ho are 100 competilive cause
dissension among members of their
teams and produce a contagious
reaction that results in “a non-sup-
portive, internally-competitive orga-
nizational atmosphere where ideas
and information are withheld.”

Overly-competitive managers
make poorly-detailed plans without
consulting others. They tend to
select weak subordinates who will
not challenge decisions or make
them “look bad.”
ordinates against one another and set

They may pit sub-

uhrealistic performance standards
They also tend to have difficulty
focusing on the highest good of the
organization, preferring instead to
pursue actions that bring personal
recognition.

These are not the traits we need
to lead our organizations if US
companies are serious about growth
and sustained profitability

If you suspect that “I win, you
lose” competition is too much a part
of your personality, Thompson
offers these suggestions for replac-

ing it with a more collaborative style
of competition
Take a more relaxed approach
o work efforts
* Find ways to help others rather
than worrying about being the best
yourself
* Develop solutions where
k'\L'X‘\A‘HL' wins.
» Think less about recognition

for yourself and more about recogni

tion for the good work of your t

* Express more appreciation and
acknowledgment of the good works
of others

* Find a way to bring a signifi
cant achievement of another person

to the limelight each day

scept that you won’t be the
best at everything and that it is not
even healthy to think that way

* Take time to deliberate rather
than make snap judgments

* Involve others in the decision
pl('k('\\

* Catch yoursell in sell

dizing comparisons
= Shift work from a contest to a

process of collaboration

Last year was a hard year to turn
your back on the thrill of victory and
the agony of defeat — also known as
competition. The Summer Olympics
revered those athletes willing to risk
the most to capture the gold. No one
is interested in praising the also-rans
from the November elections for
their efforts or in discussing new,
innovative ways for political parties
to collaborate in the future. We much
prefer to see which gladiator is first
to draw blood.

But there is no finish line or bal-
lot box in business that so easily
quantifies success and failure. We
have the opportunity to redefine
“competition” in a way that will pro-
pel us into a more effective manage-
ment style and better performance
results

Let’s do it.

eta Penson, Ed.D.,
with Human Factors Inc. in San
Rufael, an
consulting firm. She may he contact
ed by calling (415) 388-8000.

is a principal

executive performance
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Temecula Spec Building ...

continued from Page 3

Officer Michael Perdue said, “We’re
seeing conditions like the conditions
of the late '80s. The opportunity is
now here,” to pursue speculative
industrial real estate projects,
Perdue explained: “The big dif-
ference between today and the '80s
is that the labor pool [in Temecula]
is real good now.” He said that dif-
ference has transformed the city
from an area with industrial vacan-
cies and unimproved land into a city
with about 8 million square feet of
industrial space and no vacancies
Plans for the Temecula
Corporate Center feature two main
entrances, seven dock-high and
grade-level loading bays, an
expandable 8,300-square-foot sec-
ond floor, a 75-foot truck access and
parking for up to 202 small vehicles
Debbie Ubnoske,

planning manager, said city officials

Temecula’s

are not sure how many permanent
jobs the center will add to the local
economy because a tenant has not
been identified. She said the range
of parking spaces approved for the
project a minimum of 158 and a
maximum of 202 — was determined
by conditions of the city’s develop-
ment code

The Ynez Road project is locat-
ed one block east of Interstate 15,
and one block north of Winchester
Road. Completion is anticipated by
early May. Unrelated road widening
at the Winchester overpass will be
complete “within the next couple of
months,” according to Ubnoske,
who said a number of east-west road
widenings are scheduled to facilitate
the flow of traffic from housing
areas east of the freeway to com-
mercial-industrial areas west of the
freeway.

Sher said during groundbreak-
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listings

ing ceremony remarks, “It’s our first
project in Temecula. It took a little
bit of selling to get us interested, but
[the city] has a well-developed
industrial base, affordable housing
and should continue to grow for the
next 10 to 15 years.

T'he project plans were approved
within 90 days, Sher said, adding
“It makes our job easier when we

can communicate with the city staff,
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when we know what they need and
they know what we want.”

Timothy Miller, a Temecula
planning commissioner, said com-
missioners liked the project for its
architectural and other design fea-
tures, which was one reason for
approving plans quickly. “It’s going
to be nicely landscaped and a real
credit to the area,” he said

Don Goldberg of Colliers

International, the Carlsbad exclusive
agent for the project, said listed lease
or sale prices on the property are 20
percent less than for comparable
facilities on the market in Orange,
Los Angeles or north San Diego
counties. He said that affordability
made the project attractive to the
design-build team and will make it
especially attractive for prospective

lenants.
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Tromping the Globe, Opening Another Building

by Rebecca Jo James

He looks right at home stomping around in
muddy boots, wearing a hard-hat, with his tie
flapping in the breeze. Kanellos Astor is in his ele-
ment. Joking with construction workers, tip-toeing
across the scaffolding or discussing building
changes with the foreman, he’s smack-dab in the
middle of construction of the Ontario Convention
Center. And he's loving it.

“The planning and construction of the build-
ing is the
exciting part

was what they called a ‘soda jerk.””

When another opportunity for work opened
up, Astor went to work for H.J. Heinz and then for
Pet Milk Corp.

Fully intending to break away from the “food
chain” that he had been tied to, Astor went to the
University of Baltimore taking undergraduate
courses in pre-law and business. But he was soon
taken off course.

“] had tried to enlist [for military service]
before I went to college, but was denied because of
old football injuries.
When Eisenhower

of the busi- re-classified every-
ness,” Astor body, I was drafted
said. “To see into the Army.”
the labor-sav- He served during
ing ideas the Korean conﬂvicl.
come togeth- but considered him-
er is satisfy- self lucky being sta-
ing — I love tioned in Puerto
the aggrava- Rico.
tion of it.” When Astor
As execu- came back, he once
tive director again enrolled at the
of the Ontario University of
Convention Kanellos J. Astor, executive director of the Ontario Convention Center Baltimore, deter-
Center, Astor mined to become a

has his hands full helping design the building,
bringing new staff members on board and devel-
oping a marketing plan.

But juggling more than one ball at a time is
nothing new to Astor. At a young age, when all he
thought about was “cowboys and Indians,” there
was one thing that Astor swore he wouldn’t do,
and that was 1o go into the food business.

“Being Greek, everyone ends up in the food
business,” he laughed. In spite of his declaration,
Astor’s life seemed to be pre-determined.

Born in Pittsburgh, Penn., he was a little more
than a year old when his parents went to Greece
for a visit and ended up staying for 18 months. As
a result, Astor spoke Greek before he learned
English. His family moved back to Pittsburgh for
a while, then on to Baltimore where he grew up.

Astor’s father, who had married in his late thir-
ties, was already established in the food business
— working for a company that set up restaurants in
department stores. His mother was a waitress.

“ got it from both sides,” he said. “Without
my realizing it, they were a major influence in my
lih.ﬂ

‘When Astor was old enough, he’d accompany

his father to work. “I worked Saturdays and
Thursday nights when the store was open late. I

lawyer. But, when the result of his marriage to
Naomi produced five children, he found it difficult
1o go to night school. Instead, he accepted an offer
to work for the same company his father did in
Scranton, Penn.

Ultimately, he became president of Szabo
Food Services, Western Division, and traveled
from the east to the west coast, serving 11 of the
western states. A major account with the Anaheim
Convention Center changed his life.

“I became friends with the general manager
and we’d talk about the convention centers —
what they should have and how they should be
run,” Astor said. “It really appealed to me.”

When Szabo wanted him to move back to
Chicago, Astor said no — keeping a promise to his
family. "

“We had already moved 17 times and I told
them we wouldn’t move again. I’'m proud to say
that all five of my children graduated from the
same high school.”

When Astor started working for a company
involved with food concessions, dreams of starting
his own business began to form. When the city of
Anchorage, Alaska, was building an arena and
convention center, he bid for the private manage-
ment contract — and won.

A
g
g

His company, Group II International, went on
to provide market studies for cities looking to
invest in public assembly facilities. The company
also helped to choose the architect and to design
and construct the building.

Astor opened two buildings in Anchorage, the
Javitz Center in New York City, the convention
center in Honolulu, Hawaii, and also had opera-
tions in Puerto Rico and London.

The Ontario Convention Center is his seventh
building. However, the conditions were slightly
changed from before. He put his business “in moth
balls” and accepted the conditions as a full-time
city employee.

“This is the first building I've opened where
we've actually lived in the city,” Astor explained.
“Usually 1 handle everything from Washington
state where we live.”

But moving to the Ontario area was not a
hardship for Astor and his wife. With the children
grown, they’ve made it an “adventure” and enjoy
the quick access to the beach, Disneyland and the
mountains.

“We became impressed with the area,” Astor
said. “The amenities are here — the Mills project,
the airport, the annexation of the ‘ag’ complex.
This is going to be the hub of the Inland Empire.”

His enthusiasm for the Ontario Convention
Center is complemented by the energy of the staff

Astor and Angelice Echebarria in the Ontario Convention
Center administrative office

he has brought on board — and Astor sees him
working himself out of a job in about five years —
which is “the way is should be,” he said.

When that happens, Astor is not worried about
the future — he’ll just find another building to
“tromp around in.”

“My wife says when I’'m 80 years old, the
phone’ll ring, they’ll ask for me and she’ll say,
‘Oh, he’s down in South America somewhere get-
ting ready to open another building!””
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Mixed Signals Flare at Economic Forecast Breakfast

by Gary Brodeur

Economists and industry ana-
lysts who spoke at a breakfast panel
presentation last month agreed the
Inland Empire’s economy may
enjoy mixed blessings, with some
clouds still on the horizon for the
housing sector

Speaking at the 10th Annual
Economic Forecast Breakfast held
Dec. 6 at California State University
San Bernardino — and sponsored by

that institution’s Inland Empire

Management Center economists
Dr. Scott Brown and Dr. Howard
Roth tried to answer the challenge,
“Inland

Recovery

Empire Economic
If It’s Real, Prove It”
from national and state perspectives.
Six panelists grappled with the
topic’s scope of meaning for
Southern California and the Inland
Empire

Brown, “the senior and only
economist” at Raymond James and
Associates Inc., said he answers
questions daily about interest rates
“It looks like we're in the best of all
possible worlds right now,” he said,
with national economic growth
down to 2 percent and inflation at an
adjusted 2 percent

“The
Brown said, “is:

logical  conclusion,”
It can only get

worse from here.” He alluded to

remarks made the previous evening
by Federal Reserve Board Chairman
Alan Greenspan on an apparent
over-optimism by Wall St.; those
remarks sent the stock market tum-
bling the morning of the breakfast
and renewed anxieties over possible
hikes in interest rates

Leslie Appleton-Young, vice
president of research and economics
for the California Association of
Realtors (CAR), said the Southern
California adjustment to real estate
equity losses during the first half of
this decade “has been painful.” She
said housing sales activity is up but
prices remain soft

Positive L‘mplu_\lm‘nl news may
be met in five to six months with a
downturn in foreclosures, the CAR
economist said, and, “We’re getting
a balanced market. Offers to actual
sales prices have closed 50 percent”
in the previous quarter.

The Inland Empire should enjoy
“a robust economy and a great hous-
ing market” over the next five to 10
years, Appleton-Young said

Rod LeMond, a partner in the
San Bemardino-based certified pub-
lic accounting firm of McGladrey &
Pullen, expressed concerns over state
budget cuts to education and the
mandates to implement federal pro-
grams at a time when “government is
doing more with fewer resources”
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He said other states continue to
recruit California businesses and
workers, and “two-of-five states have
passed reduced tax rates to com-
pete.” LeMond said that the fight to
balance state and local budgets “can
spell bloom or doom for us.”

Bank of America economist
Roth said the California economy is
un\lvlgmny “a transformation to a
more service-based economy.” He
noted that the loss of aerospace and
manufacturing jobs in the state have
finally been offset by gains in the
service sector

“What we
Southern California,” Roth said, “is

need most in
an expansion in the national econo-
my. Another four years of that and
we'll be in fine shape.”

During the week following the
forecast breakfast, Roth released his
“Economic & Business Outlook —
The California Economy: Looking
Ahead to 1997." In it, he listed the
top 10 reasons to be optimistic about

the California economy and four
risks to the outlook

listed
Californians’ improved confidence

The economist

in the state’s economy as the top rea-
son to be optimistic; he cited
improved job growth paired with
declining unemployment, burgeon-
ing exports and the state govern-
ment’s improved fiscal health as
other leading reasons

Significantly, the report noted
that last year marked the first time
‘since 1990 that jobs grew more
quickly in California than in the
nation,” and an anticipated influx of
first-time homebuyers will accom-
pany permits for new housing
which should reach levels not seen
since 1991

The four risks listed by Roth are
the state’s dependence on a healthy
national economy, county fiscal
problems, the looming threat of
higher interest rates and increasing

consumer debt problems.
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Pamphlet design blamed for voter decline ...

continued from Page 3

for a representative.”

According to Gilliard, certified
results revealed that 30 percent of
the voters did not vote for a congres-
sional candidate but, indeed, voted
for a presidential candidate, listed at
the top of page one — and for
assembly representatives or state
senators on the following page.

Gilliard said he believes that the
pamphlet layout design contributed
to the problem. “It’s not simply a
voter phenomenon, because the
problem did not exist in other coun-
ties,” he said. “In other counties, the
presidential candidates had a single
page, separating their names from
all other candidates.”

“Voting trends usually — across
the board — average a five percent
decrease between federal, state and
local elections,” said Dr. Mike
LeMay, chairman of the Department
of Political Science at California
State University, San Bemardino.

JANUARY 1997

Votes cast in the 42nd Congressional
District dropped off 14 percent com-
pared to voting for the office of pres-
ident.

LeMay said of the pamphlet lay-
out and the vote drop in the Brown
versus Wilde race, “The last several
races against Brown were tight —
Wilde coming within one percent is
not surprising. The drop off due to
placement of Brown’s name on the
ballot — that the voters did not see
the congressional nominees —
might have caused confusion.”

Of the presidential nominees
listed in San Bermnardino County,
Deputy Registrar of Voters Dean
Brinkman said, “That’s the most
nominees ['ve seen in a long time.”
The 1996 voter pamphlet listed eight
nominees — taking up 3/4 of the
page — while in previous election
years the voter pamphlet typically
listed two to four nominees which
took up less than half the page.

Brinkman said the voter pam-
phlet has always been laid out with

THE AVERAGE
TELECOMMUNICATIONS SYSTEMS
WARRANTIES EXPIRE AFTER ONLY—

FED-TEL
offer a full

5 Year Warranty?

FED-TEL i the systems integration
leader of quality telecommunications
equipment in Southern California

We provide premium NEC &
OCTEL equipment, offering you the
most advanced products available for
PBX (wired and wireless), Voice Mail

and Video Conferencing,

with our competitors.
It's because of these products and the
confidence in our highly tmined pro-  When you put it all together.
fessionals that we arc able to offer FED-TEL has the capabilivies
such an industry leading warranty on  and the flexibility 1o meet your

all voice & data integration systems.

emergency, FED-TEL will guarantee
ity response time or the customer will
be reimbursed 25% of the original
purchase price of their equipment

In fact, if you cail us toll free at
1-888-4-FED-TEL, we will send
you 2 free “vendor evaluation” form
allowing you o compare FED-TEL

product and service requirements,

now and into the future. %) i

We are so intent about proving our
excellence, that in the event of an

1-888-4-FED-TEI

federal offices on one page, state
offices on the second page, and
county, city and special district
offices on the third page.

Sharon Beringson, the election
coordinator at the San Bernardino
County Registrar of Voters office
who designed the layout of the voter
pamphlet, said, “We’re always open
to suggestions. In the past, when
we've had problems with the ballot,
we changed the format as quickly as
possible

“There was a time when the
proposition numbers were at the
side of the ballot, but we have long
since corrected that. We placed the
proposition numbers in the middle
of the measure and at the top, and
the yes-no responses on the right so
as not to confuse the voters.”

Beringson said she has not han-
dled any complaints about the bal-
lot’s design, and Registrar of Voters
Candidate Services Representative
Carol Atkinson said, “The com-
plaints are just rumors.

“The organization that handles
the order that the propositions are
placed on the ballot is the secretary
of state,” and any complaints
received would be forwarded to that
office, Atkinson said.

Other weightier factors need to
be taken into consideration concern-
ing the anomalous voting trend in
San Bernardino County besides the
voter pamphlet layout: the number
of presidential hopefuls; comparison
of the 1996, 1992, and 1988
November election voting trends;
county demographics; tone of con-
gre.sional campaigns; early election
results which were featured on tele-
vision; and the effects on overall
voter turnout.

Voter turnout for the November
election was fairly low, capturing
57.1 percent of registered voters in
the county. During a shaky econo-
my, the 1992 presidential elections
seized a whopping 70.5 percent of

registered voters.

While voter turnout in the 42nd
Congressional District fell along
with other districts — which aver-
aged 10 percent declines — its drop
off was notably worse, down a sub-
stantial 24,436 voters, or 14.1 per-
cent. Interestingly, that district also
showed a substantial increase in
voter turnout when cumpuring 1992
figures to 1988’s: when other offices
lost voter attention, that race gained
26,736 votes, up 18.3 percent

The 1996 elections for the con-
gressional districts may have felt the
winds of changing demographics
LeMay said, “It could be due to the
fact that a very high percentage of
Hispanic people moved out, and
new voters moved mto San
Bernardino. The new voters are not
settled in yet. They do not focus in
as much on local leadership as they
do on presidential elections.”

Another GOP supporter
adamantly begs to differ. Fred Avila,
executive director of the Republican
Party of San Bernardino County,
said, “We've received quite a lot of
calls with voters saying, ‘We didn’t
see Linda Wilde on the ballot.” It’s a
phenomenon of flaw design in the
voters pamphlet!”

Comparing the 1996 to 1994
congressional races with the 1994 to
1990 gubernatorial races, Avila said,
“There’s nowhere near the percent-
age of drop off in the guberatorial
races as in the '96 congressional
races.”

Avila suggests a new design lay-
out which would segregate the leg-
islative offices — not only by feder-
al, state and local hierarchies, but by
individual races. Essentially, he rec-
ommends that each office have its
own page, so as to not confuse the
voter.

Correspondents Kristina van Dam
and D’Lorah DeBarge contributed
to this article.

View the business report on ...
Inland Empire Television News

at 6:30 a.m. on KZKI ch 30
or on Comcast Cable at 6:30 p.m.
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Receivables Financing Program Available to Small Businesses

by Daniel L. Thomas

Small- to medium-size business-
es are the core of strength for com-
munity banks. Despite the recession,
small businesses continue to thrive
Small businesses employ 54 percent
of the private work force, contribute
52 percent of all U.S. sales, and are
responsible for 50 percent of our
nation’s private GNP (gross national
product)

Whereas large companies elimi-
nated seven times as many high-
wage jobs as low-wage jobs in 1994,
small businesses added 58 percent
more high-wage jobs than low-wage
jobs! In fact, 1994 small business net
job creation totaled 3,946,000 while
large businesses suffered a net job
decline of 3,489,000

Although community banks have
always prided themselves on their ser-
vice and relationship orientation, they
have also acknowledged the more
diverse business product offerings of
the larger financial institutions. Small
businesses have sometimes been com-
pelled to leave the comfortable rela-
tionship setting of a community bank
in order to avail themselves of more
specialized business products

Accounts receivable financing
has always been a means of provid-
ing growing businesses with the nec-

essary working capital to sustain
growth. Due to the specialized
nature of accounts receivable financ-
ing and its associated costs — such
as auditing and reporting — this
type of financing, until now, has
been the domain of the larger finan-
cial institutions

With costly separate depart-
ments being established, minimum
line amounts frequently preclude
small businesses from accessing this
desirable borrowing method. Not
only was this type of financing not
available at a community bank, but
the smaller businesses many times
did not have sufficient accounts
receivable to meet the larger bank’s
minimum line amount

Recognizing the need of small-
and medium-size business accounts
receivable financing, Private
Business Inc. of Brentwood, Tenn.,
developed “Business Manager,” a
software program that streamlines
the purchase of a borrower’s
accounts receivable and facilitates
the billing, tracking and necessary
follow-up.

This program is now in use by
more than 1,008 community banks
nationwide. Licensing in California
started in 1993, with 76 banks now
licensed in the state. California
banks participating in the program

currently have over $100 million of
outstanding financed receivables

The program is simple in its
concept and is a combination of
accounts receivable financing and
management. Although the borrow-
er's accounts are in fact purchased
by the bank, the borrower continues
to control their collection — thus
eliminating collection calls by the
lender

Since the borrower is responsi-
ble for uncollected accounts, a
reserve is established by withhold-
ing a small percentage of the face
amount of the purchased account.
The reserve is an amount due the

bank’s customer and is held in an
interest-bearing account for the bor-
rower. Every month there is an
accounting, with any excess reserve
being released to the borrower

“Business Manager” has proven
to be an effective product, which
meets the accounts receivable
financing needs of the small- to
medium-size businesses at a cost
which is reasonable and well below
the cost of factoring

Daniel Thomas is executive vice
president at the Upland office of
Metro Commerce Bank, a licensed
“Business Manager” institution.
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Forecasting the Economic Tides of 1997

Are you wondering where your  Scheduled Feb. 28 from 11:30 am

business could end up financially to 2 p.m. at the Red Lion Inn, 222 N

this year? Do you have questions Vineyard Ave., Ontario, the forecast
about health care issues that affect conference will feature movers and
your business? Have interest rates shakers in the health care, banking
got your head swirling in confusion? and real estate industries

Jack Kyser, economist and
The 1997 Inland

Economic Forecast Conference will

Empire director of program research and

development at the Economic

answer those questions and more

Development Corporation of Los

Angeles County, will interpret the
economic trends for Southern
California and Los Angeles
Counties.

The president and chief execu-
tive officer of Ontario-based
Citizens Business Bank, Linn Wiley,
will discuss the projected changes in
banking and interest rates for 1997

San Bernardino County econo-

“My bank has money back
guarantees on SBA Loans.”

Application fees for Small
Business Administration Loans
can run from $500 to $1600
dollars. Which is money down
the drain if you don't qualify. At
my bank if your loan is not
approved by the SBA, my bank
will reimburse the packaging fee.

So if your business is ready
for expansion, needs to purchase
a new building or machinery,
buy out a partner or needs debt
refinancing..my bank may have
the answer with an SBA loan.

My bank's SBA lending
experts take a personal interest in
your success by taking that extra
step in providing a loan package
that will be approved by the
SBA, guaranteed.

For more details about
Foothill Independent Bank's
SBA Lending programs and its
money back guarantee, call (818)
966-2199, (800) 500-BANK
or visit our web site at
heep://www.foothillindbank.com

Member FDIC &

RN

FOOTHILL INDEPENDENT B_A ' M
'y, Ediloni

mist John Husing will be on hand to
discuss projections for Riverside
and San Bemnardino counties

Outlining real estate projections
will be Boyd Plowman, managing
principal of Lee & Associates
Commercial Real Estate Services in
Ontario

Richard Yochum, chief execu-
tive officer, Pomona Valley Hospital
Medical Center, will share his pro-
jections of 1997 health care changes
and their impact on the Inland
Empire

The $65 per person luncheon
event is one of several major annual
conferences sponsored by Inland
Empire Business Journal

William Anthony, the journal’s
publisher, said, “[Since] the Inland
Empire is an economy within itself,
separate and distinct from Los
Angeles and the rest of Southern
California, I feel it is necessary for
business decision makers within the
Inland Empire to have factual eco-
nomic data pertaining to major
Inland Empire indicators,” including
investments in real estate, banking
and health care

Friday, Feb. 28, 1997
11:30 a.m to 2:00 p.m.
$65 per person

(Price includes lunch)

Name

Company
A
City

State Zip

Phone: Fax

Enclosed is my check for §:

Make check payable to
Inland Empire Business Journal
8560 Vineyard Ave., Ste. 306,
Rancho Cucamonga, CA 91730-4352

Charge my
MasterCard

VISA

Account #; Exp.

For faster service,
fax this form to: (909) 391-3160.

JANUARY 1997

INLAND EMPIRE BUSINESS JOURNAL - PAGE 17

Students Swim Beyond Books with ‘Trout in the Classroom

by Gary Brodeur

A unique program designed to educate elementary school students about
Nature’s life cycle is being operated by the Redlands-based Deep Creek
Flyfishers. Called “Trout in the Classroom,” the approximately 10-week pro-
gram teaches young students about the ecology of Southern California
streams, the life cycles of rainbow trout and their prey, the importance of
clean water and a respect for the environment

*“This is not a science class,” said Mary Ward, a Trout in the Classroom
teacher instructor, “this is a life class.”

She said the course involves aspects of all other elementary school sub-
jects, including English, mathematics and art. It begins with raising rainbow
trout from eggs to fingerlings and ends with their release into Southern
California streams under the auspices of government agencies.

Some classroom instructors include a role-playing activity in which stu-
dents act out the events of food chain survival in the trout’s native habitat:
large bugs catch smaller bugs, and fish catch the larger bugs

The club’s program depends on the support of the federal and state
departments of Fish and Game, the U.S. Forest Service and county fish and
game commissions. Forest Service personnel provide program administrators
technical expertise. The departments of Fish and Game must authorize the
club’s applications for rainbow trout eggs which are hatched and raised from
the alevin (egg) stage to the fry and fingerling stages. Those eggs may only
be obtained during the alevin stage, which lasts three to five days. The eggs

FOCUS

with

SOUTHERN CALIFORNIA FOCUS

KCKC-AM 1350
Monday through Friday

7:05 p.m. or following Mighty Ducks hockey

hatch about 28 days after fertilization

Attention must be given to the time frame in which trout may be placed
in the prepared classroom environment which includes special preparation of
the rocks and water used in the trout tanks.

Ward is an employee at Otto Instrument Service Inc. in Ontario. Although
not a flyfisher herself, she was introduced to the club and its program by her

Ben Matibag of the U.S. Forest Service instructs students in the field about the aquatic
ecosystem above Forest Falls in the San Bernardino Mountains.

employer, Rick Otto, who chairs the Deep Creek Flyfishers’ conservation
commiltee

Now in charge of recruiting interested teachers and training them during
weekend instructional seminars, Ward works with at least half a dozen teacher
“coordinators” for Trout in the Classroom — from Diamond Bar to Corona,
Riverside, San Bernardino, Highland and Phelan.

Not coincidentally, during the trout release trip to local streams, a field
demonstration of flyfishing techniques is staged by club members 1o acquaint
students with their pastime. At that time, “The catch and release program is
stressed,” said Otto, who has been a flyfisherman for 20 years. He said he
joined Deep Creek Flyfishers 10 years ago and has worked with the Trout in
the Classroom program for two years.

Classroom equipment requires an investment of $750, Otto said, but
added that the program is running behind the demand for tanks. At least two
are needed as backup units in case of classroom equipment problems. He said
the installation of Trout in the Classroom equipment and curriculum materi-
als has resulted in “better attendance during the week” in participating class-
rooms.

Otto and Ward said they are seeking sponsors for fish tanks and for
field trips because of decreased funding for such school activities. They
may be contacted for information about the program, training classroom
instructors or corporate sponsorships by calling (909) 930-5808.

Now available

The Book of Lists
1996/1997

to order call Ingrid Anthony at
(909) 484-9765 ext. 27
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xecutive Programs in

e Inland Empire

——————————————————————————————————— s

Name Programs Offered  Faculty to Student Ratio  Type of Institution Tuition & Fees
Address MBA/Eari. # Full Time Faculty Year Founded  MBA Prog: CA Res/Non-CA Res. # Yrs. Wk. Exp. Req. for
City/State/Zip Executive/Earl.  # Part Time Faculty Exec. Prog: CA Res/Non-CA Res. Admittance
*Cal Poly, Pomona Yesi475 112 State University ~ $1,920 per Year/$7,168 per Year NA
3801 West Temple Ave. Yes/200 (off 50 1938 $8,000 per Year/$8,000 per Year 3.5 years
Pomona, CA 91763 campus program) 5
*Cal State Univ., San Bemn.  Yes/300(quarterly) 1.7 State 6.1 Units-$514/31,314 $4,763
5500 University Parkway No 30-Grad 1972 N/A NA
San Bemnardino, CA 92407 0
1:10 Private $180/Sem. UnivSame NA
2 1861 (Orange) NA
13
1:10 Private $12,501 $9,362
4 1922 NA N/A
6
1% Private $7,925-Sem/Same N/A
33 1965 NA 35Yrs.
- na
1:17 Private $305 per Unit NA
2 1891 NA N/A
47
o 1:16 Private $369 per Univ/Same N/A
N6 1907 NA 5 Years
m 2
1:15 State NA NA
25 1950 $1,800 - $2,500 per termv/Same 3 Years
10
18 Private $315.00/credit No
0 1976 * NA MBA-3
A 917 655 - NA
" 0 b - 4 i
SN T o,

On Campus Rm. & Board. Average Grad. Starting Salary Top Local Executive
MBA Program Title

Executive Program Phone/Fax
$36,000 Dr. Rhonda Rhodes
$48,000 Dir. of Grad. Swdies
(909) 869-2363
N/A Barry Knight
N/A Director of MBA Programs
(909) 880-5000/880-5903
NA Steve Mansfield
N/A Program Advisor
(619) 341-8051/346-4628
$35,000 Lizette Norton
N/A Human Resource Director
(909) 359-5800/351-9801
$50,990 Chris Towers
N/A Executive Director
(909) 621-8073/621-8543
N/A William Relf 1950
NA Dean, Sch. Bus. & Econ
(909) 593-3511/596-8990
NA James R. Appleton
N/A President Redlands,
(909) 793-2121/335-4076
$42,000 Dr. Ray Maghroori
N/A Associate Dean
(909) 787-4592/787-3970
NA Jeanne Lochart
N/A Campus Director
(B00)888-1968
(9094670237

The following institutions have been included on this list even though they failed 10 provide up o date data by our degdline: See thase marked by asterisk. N/A = Not Applicable WND = Would Not Disclose na = not available. The information
in the above list was obiained from the colleges listed. To the best of our knowledge, the information supplied is accurate as of press time. While every effort is made to ensure the accuracy and thoroughness of the list, omissions and typo-
graphical errors sometmes occur: Please send corrections or additions on company letierhead to: The Inland Empire Business Journal, 8560 Vineyard Ave. Suite 306, Rancho Cucamonga, CA 917304352, Researched by J. Strauss.

Copyright 1995 IEBJ

ADVERTORIAL

Western State Offers a Superior Legal Education

Western State University (WSU)  munication skills necessary to excel  plement to classroom studies — that
College of Law is a distinguished  as attorneys. Some of those courses  way, graduates can “hit the ground
law school for unique students. include mediation, arbitration, oral  running” upon graduating from law

WSU confers more than 350
Juris Doctorate degrees annually.
Many of those graduates are now
prominent attorneys, judges and
politicians. So, why did they choose
Western State? For the practical
skills of legal advocacy and analysis.

Competent practice of law in
today’s society requires profession-
als with a broad range of expertise.
Consequently, WSU’s curriculum
allows students to explore the

advocacy, and practical California
criminal procedure.

WSU is expanding its curricu-
lum electives and professional skills
courses to include externship pro-
grams with the U.S. Ninth Circuit
Court of Appeals, the Fourth District
Court of Appeals and with judicial
clerkships. Faculty members may
also select several students each year
to brief and argue a complex case
before the United States Court of

school and entering the job market.

Western State University is
accredited by the Committee of Bar
Examiners of the State Bar of
California and by the Western
Association of Schools and
Colleges. The law school has
announced its intention — and is
currently actively making plans —
to file an application for approval by
the American Bar Association.

For more information regarding

breadth of the law through elective  Appeals for the Ninth District. admissions and scholarships, con-
offerings and helps students ‘WSU strongly endorses practical ~ tact an admissions counselor at
strengthen the oral and written com-  experience in the legal field as asup-  (714) 738-1000 ext. 2600.

Hospital mergers ...
continued from Page 5

operating at less than 70 percent
capacity.

While state legislatures nation-
wide are discussing the issue, only
California and Nebraska have enact-
ed laws that require public disclo-
sure and review of the takeovers of
non-profit hospitals. There are nois-
es in Congress about federal action,
and both the Internal Revenue
Service and Congress’ General
Accounting Office are examining
the issue.

But for now, Schwartz said, “We
have an interest in any hospital that
Columbia/HCA wants to buy in
California and will plan strategic
action to stop them.”

— Robert W. Belsky
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Businesses Provide Needed Assistance
to Inland Empire Colleges and Universities

by Steven M. Mintz

Over the last decade, the propor-
tion of the state’s General Fund allo-
cations to higher education has
decreased by 25 percent, 22 percent,
and 12 percent, respectively, for the
community
University of California and state uni-

colleges, and the

versity systems. The business com-
munity has helped to make up some
of the shortfall, but the need for assis-
tance will be even greater in the future
because the California Postsecondary
Education Commission has forecast a
24.3 percent increase in its public col-
lege and university enrollments by the
year 2005.

The colleges and universities in
the Inland Empire have benefited
from the generous support of the
business community in a variety of
ways. The community colleges work
with local businesses to provide
needed resources for practical train-
ing. For example, at Crafton Hills
College the students learn how to
develop marketing promotional
campaigns through the financial
support of Hatfield Buick-GMC of
Redlands.

At San Bernardino Valley
College, the students in the
Technical Division gain practical
experience in the automotive indus-
try by working with donated parts
from San Bernardino businesses
such as Holiday Oldsmobile-Mazda
and Moss Brothers Dodge. Of par-
ticular note is the 1995 Chevrolet
van that was donated by Center
Chevrolet to Valley College.

‘Through the co-sponsorship of local
organizations such as the Inland Empire
Inteational Business Association and
the Greater Riverside Chamber of
Commerce, the Center for International
Trade Development at Riverside
Community College develops workshops
and seminars to help fims to conduct
intemnational market research and export
products.

The state universities all have
advisory groups that financially sup-
port the business schools and pro-
vide advice on developing programs
of i to the business cc i
ty. For example, the A. Gary
Anderson  Graduate School of

Management at the University of
California, Riverside (UCR) pre-
sents programs related to the con-
cerns of the management communi-
ty and issues related to economic
development through its Man-
agement Forums. The School of
Business and Public Administration
at the California State University,
San Bernardino (CSUSB) offers
executive briefings to help business
executives make informed business
decisions.

The business students attending
the California State Polytechnic
University, Pomona, benefit from
many programs involving the busi-
ness community, including the lec-
ture program “Professor for a Day.”
The Pomona business community
also provides extensive internships
for students and consulting opportu-
nities that are linked to a senior level
class project.

The business community also
assists students attending Inland
Empire universities by helping to
raise funds for scholarships. One
example at CSUSB is the Food
Industry Sales Club of Riverside and
San Bernardino Counties’ endowed
scholarship fund in honor of Jack H.
Brown, the president and chief exec-
utive officer of Stater Bros. Markets.
That fund provides $1,000 scholar-
ships to academically talented busi-
ness and public administration stu-
dents.

Another scholarship program at
CSUSB is the Business Access and
Opportunity Program. It provides
$1,000 to high school and communi-
ty college students from under-rep-
resented groups who choose to study
business, public administration or
business economics. This program
began with a $50,000 gift from Bank
of America that is being matched in
total contributions from a large num-
ber of local banks, including
Business Bank of California,
Redlands Federal Bank, Riverside
National Bank, Life Savings Bank,
Inland Community Bank, First
Interstate Bank— before it was
acquired by Wells Fargo — and
Citizens Business Bank.

Of course, local businesses are
solicited by the universities to make

major gifts that are acknowledged in
a variety of ways. For example, at
UCR an annual black tie event is
held to honor individual contribu-
tions of $1,500 or $10,000 for orga-
nizational memberships.

Last October, the Anheuser-
Busch Auditorium was dedicated
in Jack H. Brown Hall at CSUSB

recognizing that  company’s

$150,000 donation

As we approach the 21st centu-
ry, the need for financial assistance
will grow because of declining state
support for public colleges and uni-
versities coupled with rapid techno-
logical change. The latter requires
these institutions to upgrade their

continued on Page 37

Institute Resumes Publication

A publication of California State
University at San Bernardino’s
Institute of Applied Research sprang
back to life two months after it was
suspended for lack of funding.
Ironically, the suspension occurred at
a time which the institute regarded as
favorable to the regional economy.

The institute’s
Business was given financial support
from The Gas Co., which made pos-
sible the publication of the
December issue.

The report was — and will con-
tinue to be — issued on the first
business day of each month to coin-
cide with the release of the National
Association of Purchasing Managers
report.

Report on Business is best

Report  on

understood as a highly sensitive
leading indicator of monthly
changes in the condition of the man-
ufacturing sector and the economy
as a whole. It is compiled from
responses made by more than 100
purchasing managers in the Inland
Empire to 13 questions.

Five of the questions are used as
a composite diffusion index called a
Purchasing Managers Index (PMI);
the questions pertain to production,
new orders, supplier deliveries,
inventories and employment. A PMI
scoring more than 50 for three con-
secutive months indicates the manu-
facturing sector is growing, whereas
an indicator less than 50 for three
consecutive months might indicate a
possible downturn.

Bank Promotes Six Officers

Pomona-based PFF Bank & Trust promoted six officers early last month.
The move follows expansion of the institution’s Claremont trust and invest-
ment department in November with the hiring of Derek Adams and Albert
Scudder, who were both promoted to vice president.

Julie Deane and Martin Levy were also promoted to vice president, and
Liz Perez and Karen Shirley were named assistant vice presidents.

Deane is a 26-year veteran of the financial services industry and serves
as PFF’s account administration manager. She joined the bank in 1986 and
most recently served as assistant manager of the institution’s Alta Loma
branch.

Levy joined the bank last September and is director of human resources.
He previously worked in similar capacities at Carole Little, Valley Hospital
Medical Center and HR Textron.

An 18-year veteran of PFF Bank & Trust, Perez serves as the branch sup-
port manager and previously held a number of positions in the retail banking
division.

Shirley has served with the institution for 16 years and worked in various
branch positions. She transferred to the retail banking division in 1983 and
now works with the retirement plans portfolio.
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Top Colleges and Universities in the Inland Empire

Institution Students: Faculty: Type of Institution  Tuition & Fees:
Address Total Enroliment Full-Time Year Founded Calif. Resident ROOII? & Bua‘rd
City, State, Zip Student-Faculty Ratio  Part-Time Non-Resident (Avg. Yearly Cost)
16,304 637 State $1,584 $4,724
13:1 283 1938 $3,964
California State University, San Bernardino 12,121 650 4-year Public $1,878 $4,857
2. 5500 University Parkway 20:1 200 1965 $7,590
San Bernardino, CA 92407-2397
8,591 513 Public University $4,093 $5,430
14:1 179 1954 $11,792
*University of La Verne 5,939 130 Private $12,890 $5,050
4. 1950 Third St. 19:1 262 1891 $12,890
La Verne, CA 91750
3,100 871 Private/Health Sci. Undergrad. $11,115- $1,740
3:1 240 1905 Grad. $10,260/
Ist Professional $20k-$22k
Ch Univ. (Coachella Valley Academic Ctr.) 2,500 8 Private $152 per unit/Undergrad. N/A
6. 42-600 Cook St., Ste. 134 10:1 144 1861 (Orange) $180 per unit/Grad.
Palm Desert, CA 92211
75 Graduate Studies $16,800 N/A
58 1925 $16,800
University of Redlands 1,508 106 Private $17,110 $6,515
8. P.O. Box 3080, 1200 E. Colton Avenue 13:1 28 1907 $17,110
Redlands, CA 92373-0999
Medical College  $19,060-Dr. of Osteo., NA
1977 $8,940-PA, $17,990-PT,
$175 per Unit-MS of Health Pro.
Fine Arts College $7.428 $4,160
10. 8432 Magnolia Ave. 14.18:1 36 1950 §7,428
Riverside, CA 92504
Private/Women's $16,442 $7,050
1926 N/A
Private $157 per unit/Undergrad N/A
(Non-Profit) $195 per univ/Grad.
1861 (Orange)
Comprehensive Private  $8,000 per year N/A
1971 NA
University of Phoenix 502 0 Private $315.00/credit N/A
14. 337 North Vineyard Ave., Ste. 100 18 655 1976 N/A
Ontario, CA 91764

d o provide 1p 10 date data by our deadlin: See those marked by asterisk.
sgplied i accurate as of press time. While every cffort is madk Y fthe b, PogTey
8560 Vineyard Ave. Suite 306, Rancho Cucamonga, CA 917304352, Researched by Penny Swift Copyright 199 IER).

Ranked by 1995-96 Enrollment

On Campus:

Top Local Exec.
Title
Phone/Fax

Dr. Bob H. Suzuki
President
(909) 869-2290

Anthony H. Evans
President
(909) 880-5002/880-5901

Raymond L. Orbach
Chancellor
(909) 787-5201/787-3866

Dr. Stephen Morgan
President
(909) 593-3511 ext. 4900/392-0364

Dr. B. Lyn Behrens
President
(909) B24-4540/824-4577

Ronald C. Stephens
Director
(619) 341-8051/346-4628

John D. Maguire
President

(909) 621-8025/621-8390

Dr. James R. Appleton
President
(909) 793-2121/335-4076

Philip Pumerantz
Founding President
(909) 469-5200/629-7255

Dr. Russell Tuck
President
(909) 689-5771Ex1. 208/351-1808

Nancy Y. Bekavac
President
(909) 621-8148/621-8323

Al Di Stefano
Director
(909) 481-1804/481-9510

Dr. Jerry Alston
Regional Dean, Southern Calif.
(909) 715-3300/715-3398

Jeanne Lochart
Campus Director
(909) 888-1968/467-0237

NIA = Not Applicable, WND = Woudd Not Discose, na = not aailable. The informaiion in the
g o R 3
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Forming Innovative Links between Business and Education

by Jim Hornbuckle

At California State Polytechnic
University at Pomona, the collabora-
tion between higher education and
industry results in much more than a
simple exchange of students for edu-
cated workers and managers.
Producing graduates who are savvy
in the latest industry trends and tech-
nology has become the hallmark of
the university — in a blend of acad-
emic theory and hands-on learning

“Increasingly, business needs
graduates that can hit the ground
running,” said Ron Eaves, dean of
the College of Business Admin-
istration. “That is, students who not
only understand theory, but who are
innovative and proficient in the latest
technologies in their fields.”

To meet this demand, students
are encouraged to work on real-
world problems by taking on intern-
ships and senior projects that often
double as pro bono corporate con-
sulting assignments.

This academic year, Cal Poly
Pomona engineering students are
investigating real problems for the
Main San Gabriel Basin Water-
master as a senior project. Under the
direction of Dr. Julie Wei, students
from the College of Engineering will
work with experienced watermaster
technical staff to develop innovative
improvements in the methods used
to manage the quantity and quality
of the local groundwater resource.

“We see this as a win-win
opportunity,” said Carol Williams,
executive officer of watermaster.
“The students will benefit net only
from the experience in dealing with
real-life problems but also from the
knowledge they will gain about
water resource management. We
will benefit, too, from the fresh per-
spectives and new ideas that the stu-
dents will bring to our issues.”

In addition to providing techni-
cal support, the agency provides
funds to offset Cal Poly Pomona’s
cost to administer the program.

The College of Business
Administration’s computer informa-
tion systems (CIS) program is anoth-
er area typical of the university’s
hands-on approach. Faculty mem-
bers have developed educational

programs for computer specialists
who design business information
systems, manage business databases
and analyze companies’ telecommu-
nications needs

By combining rigorous informa-
tion-systems training and hands-on,
project-oriented activities and senior
projects, students learn to under-
stand business and how to use com-
puters to solve business problems

During 1996, two CIS student
teams competed against 60 other
university teams in the first Data
Processing Management Associ-
ation collegiate conference and
brought home first and third prizes

“The Cal Poly Pomona teams
fully grasped the business issues and
knew how to use computer systems
to solve problems,” said Al Alborn,
management consultant with Texas
Instruments and one of the confer-
ence evaluators. “Texas Instruments
normally doesn’t recruit students
right out of college,” he said, “but
we fully intend to hire some Cal
Poly Pomona graduates if they are
available.”

Community outreach and devel-
opment are part of the university’s
five-year strategic plan. President
Bob Suzuki has dedicated resources
to community and regional econom-
ic development in Pomona and the
Inland Empire through various out-
reach programs and through the uni-
versity's membership in the Sunrise
Inland Empire Economic
Partnership.

In response to the needs of the
community, the College of the
Extended University— in conjunc-
tion with various Cal Poly Pomona
schools and colleges — is offering
22 certificate programs, with seven
more programs in development.
Certifications are offered in fields as
varied as multimedia design, equine
operations management and work-
ers’ compensation law. Fifteen of the
programs are focused in computer
technology with business clients
such as McDonnell Douglas
Aerospace, Southern California
Edison, Citibank and California
Steel.

“In addition to designing spe-
cialized programs, the college also
responds to the needs of the commu-

nity through the active solicitation
of grants and contracts,” said Van
Garner, dean of the College of the
Extended University. “Recently we
received a $75,000 grant to work
with Los Angeles County, Cal Poly
Pomona’s LandLab and Southern
California Edison to design a pro-
posal for a new business incubator

project focused on waste manage-

In addition to helping new busi-
nesses develop and grow, the univer-
sity has made a commitment to help-
ing existing industries solve prob-
lems and stay current with new
industry developments. The School
of Hotel Restaurant Management,
recently ranked in the top 10 by the
hospitality industry, offers courses
for hospitality managers through its

ment issues.”

continued on Page 23

EXTEND

T KEEP ON TOP OF
A CHANGING
lEDUCATION WORLD

The Cal State San Bernardino Office of
m Extended Education has individual courses
== and certificate programs just for educators.

Certificate Programs

MS DOS Computers for Business Professionals
School Business Management

Mathematics Enrichment for K-8 Teachers
Spanish Interpreting and Translating in Schools
Geographic Information Systems (GIS)
Science for Elementary Teachers
Women in Management

Computer Courses
Getting the Most Out of the Internet

Macintosh Courses for Educators
Microsoft Windows for Educators

For more information or to receive an extension course catalog,

call the Office of Extended Education at (909) 880-5981, Ext. 560.

UNIVERSITY OF CALIFORNIA

RIVERSIDE
MBA Program

It’s time to get serious about
planning for your future!

We offer full-time and part-time enrollment with day and evening
classes to meet your schedule. Fall, Winter and Spring enrollment.

MBA Specializations include:

*Accounting * Management Information Systems
eFinance * Management Science

*General M; * Marketing

*HRM/Or Behavior « Prod and Operations Mgmt.
elnternational Management * Entrepreneurial Management

For information, call: (909) 787-4551, or E-Mail: gary.kuzas@ucr.edu

The A. Gary Anderson Graduate School of Management

WWW: http:/pk ucr.edu/; html
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Community

Ranked by 1995-96 Enrollment

Colleges in the Inland Empire

Institution Students: Faculty: Type of Institution
Address Total Enrollment Full-Time Year Founded
City, State, Zip Faculty-Student Ratio Part-Time
Riverside Community College 20,368 20 Public
1. 4800 Magrnolia Ave. 1:30 651 1916
Riverside, CA 92506
Chaffey College 14,000 162 Comm. College
2. 5885 Haven Ave 1:30 367 1883
Rancho Cucamonga, CA 91737
San Bernardino Valley College 10,817 198 Comm. College(2 year)
3. 701 S. Mt. Vemon Ave, NA 350 1926
San Bemardino, CA 92410
Victor Valley College 10,000 110 Comm. College
4. 18422 Bear Valley Rd 1227 250 1961
Victorville, CA 92392
Mt. San Jacinto College 9,696 65 Comm. College
5. 1499 North State St 1:29 180 1963
San Jacinto, CA 93583-2399
College of the Desert 6,161 121 Comm. College
6. 43-500 Monterey Ave N/A 200-300 1968
Palm Desert, CA 92260
Palo Verde College 3,500 2 Public
7. 811 West Chanslorway 1:18 34 1947
Blythe, CA 92225
Community Christian College 20 1 Private Christian
8. 251 Tennessee St 1:10 20 Jr. College
Redlands, CA 92373 1995
= slature and are subject 10 ¢ g on the Statg

On Campus:
Room & Board

Tuition & Fees:
Calif. Resident*
Non Resident

$13 per Unit, $50 w/BA N/A
$102 per Unit
§13 per Unit N/A
$107 per Unit, $50 w/Bach
$13 per Unit, $46 Fees N/A
$115 per Unit, $46 Fees
$13 per Unit N/A
$90 per Unit
$13 per Unit, $50 w/Bach. N/A
$114 per Unit
Set by State N/A
$114 per Unit
$13 per Unit, $50 max. N/A
$107 per Unit
$5,125 N/A
$5,125

et adopted for each year NA = Not Applicable WND = Would Not Disclase na

(Avg. Yearly Cost)

Top Local Exec.
Title
Phone/Fax

Dr. Salvatore G. Rotella
President

(909) 222-8800/222-8035
Dr. Jerry Young
Superintendent/President
(909) 941-2110/941-2783
Dr. Donald L. Singer
President

(909) 888-6511 Ext. 1623/889-6849
Nick Halisky
Superiniendent/President
(619) 245-4271/245-9744
Dr. Roy B. Mason 11
Superintendent/President
(909) 487-MSJC ext. 1100/654-6236
William Kroonen
Interim President

(619) 773-2500/341-8678
Donald Averill
Superintendent/President
(619) 921-5399/922-0230
Dr. Gayne J. Anacker
President

(909) 335-8863/335-8127

= not available. The information in the above list

was oblained from the wllqges listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometime
occur. Please send correcnons or additions an company letterhead 1o: The Inland Empire Business Journal, 8560 Vineyard Ave., Suite 306, Rancho Cucamonga, CA 917304352 Researched by G. Hoiland. Copyright 1996 IERJ
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SAN BERNARDIN

BUSINESS PRRTNERS
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February 26, 1937-
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Direct Access

business and government leaders.

Future Executive Briefings
ETHICS IN BUSINESS: AN OXYHORON?*

Presented by Steven M. Mintz
Dean, School of Business and Public Administration

“FINANCING ALTERNATIVES FOR SMALL BUSINESS™

Presented by Kenneth Thygerson
Professor, Department of Accounting & Finance

“MARHETING TO THE LATIND MARKET™

Presented by David Munoz

Events are heid in the Student Union Events Center at the university from 7:30-9:00
a.m. Executive briefings provide timely information that will help business executives
make informed business decisions. This is one of the missions of the school as it
strives to better serve the educational and informational needs of the region’s

Registration fee: $17 (includes breakfast)
$12 for Business Partners members
Reservations by phone (909) 880-5771

?ES' D Please send me more information about this event :
[ Pilease send me more information about Business s

Partners at Cal State, San Bernardino =

D Please send me more information on the (circle) ot

MBA Program MPA Program :

DR Y SRR N g o -
.

Addrass — == .
.

o et e e s S e SR Zp .
.

Phone | ) e el - ) .
.

Return fo: (5058 School of Business and Public Adminisiration, 500 University Parkway, San Bernarding. (8 32407 .
.

Pumerantz Receives Good Scout Award

Philip Pumerantz, founding
president of Western University of
Health Sciences, was presented the
“Good Scout of the Year” award by
the Old Baldy Council, Boy Scouts
of America at a dinner held Dec. 4 at
the Red Lion Inn, Ontario.

“This award was created to pay
tribute to those special individuals
whose dedication and values have
contributed to the betterment of a
community,” said Bill Dalton, exec-
utive director of the Old Baldy
Council.

Pumeraniz came to Pomona in
the fall of 1977 as president of the
College of Osteopathic Medicine of
the Pacific (COMP). Under his lead-
ership over the past 20 years, the
small medical school has become a
university of health sciences with
three colleges, an academic health
center, and a health care delivery

subscribe today! ...

network consisting of three ambula-
tory medical centers. The university
has three campuses: the main cam-
pus in downtown Pomona; a region-
al campus in Chico; and a clinical
campus at the San Bernardino
County Medical Center.

Pumerantz said his
achievement is not only providing
quality educational programs which
produce highly skilled and compe-
tent health care professionals, but
producing programs through which
the graduates also become compas-
sionate, humanistic caregivers.

“This sets Western University
apart from all the rest,” Pumerantz
said. “I am honored to receive the
‘Good Scout’ award, primarily
because it represents values, disci-
pline and commitment, all of which
I believe in and strive to impart to all
of our students.”

greatest
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Free Help Available in Planning

for College Costs

Here's Sallie Mae’s checklist for
the “loansome” those worried
less about next month’s credit card
balance than next year’s college
tuition bill

* “Paying for College.” This free
20-page brochure provides a handy
overview of the college financial aid
process. It includes a step-by-step
roadmap on applying for aid, advice
on saving for college and useful tips
on coping with tuition and other col-
lege costs. For a free copy, call (800)
806-3681

* “Borrowing for College.” This
booklet
helpful guidance on federal loan

free billfold-sized offers
programs, including information on
federal borrowing limits, interest
rates and other loan terms. The guide
also counsels borrowers on how to
shop for lenders and lists lenders
from each state which offer borrow-
ers less expensive student loans. Call
(800) 891-4595 for a free copy

» Internet. Students and their
parents with access to the World
Wide Web will find the Internet a
valuable source of free information
on college financing. Sallie Mae’s
comprehensive Web site, for exam-
ple, features interactive calculators
to help families easily estimate col-

lege costs, savings goals or monthly

loan payments as well as tips on
reducing borrowing costs. Students

who use lenders that partner with
Sallie Mae, for instance, can reduce
their monthly interest rate by as
much as 2.25 percent by establishing
good repayment habits. Sallie Mae’s
Web site address is “http://www.sal
liemae.com’

* “Affording Higher Education.”
T'his award-winning half-hour video
program, hosted by NBC “Dateline”
consumer reporter Lea Thompson,
offers parents an overview on meet-
ing the challenge of paying for col-
lege. It includes advice from educa-
tors, financial aid experts, and finan-
cial planners. The videotape is $6,
including postage and handling, and
may be ordered through the National
Association of Secondary School
Principals (NASSP) by calling (800)
253-7746, or by writing to the
National Association of Elementary
School Principals (NAESP) at 1615
Duke Street, Alexandria, VA 22314.

* “Planning and Saving for
College.” This series of three 15-
minute video programs offers advice
to parents and children on readying
themselves for college at various
stages of their lives. The first pro-
gram, “Your Child’s Early Years,”
focuses on helping parents of young
children plan and save, providing
long-term strategies.

The second program, *“Your
Child’s Middle School Years,” tar-

Forming innovative links ...

continued from Page 21

Professional Development Institute.

The Cal Poly Pomona College
of Agriculture’s Apparel Technology
and Research Center (ATRC) show-
cases cost-effective ways of making
improvements in the apparel indus-
try. Funded by a $12.5 million con-
tract to demonstrate Quick Response
— shared production and direct ven-
dor delivery of military uniforms for
the Department of Defense — the
ATRC’s activities are intended to
strengthen the region’s apparel man-
ufacturing industrial base.

The center will
demonstration site for the apparel

serve as a

industry — while providing educa-
tion and training programs for indus-
try workers and managers — and as
a living lab for students in the appar-
el merchandising program.

The recently formed ATRC
Coalition, made up of 50 members
from all segments of the apparel
industry, provides guidance and
direction to the ATRC factory opera-
tions and research projects.

“The response, interest and will-
ingness by industry to participate in
the ATRC Coalition is remarkable,”
said Jean Gipe, director of the
ATRC. “To see such a broad repre-

continued on Page 47
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gets middle-school children and
their parents, emphasizing academic
and financial planning. The third
program, “Your Child’s High School
Years,” addresses short-term strate-
gies for families of high school stu-
dents and examines financial aid
alternatives

The
available on one videotape from
NAESP at the address above; the
second and third programs are avail-
able on a single tape from NASSP
Each

first two programs are

by calling the number above
tape is $6

* College Answer(SM), This new
toll-free service is like having your
own personal financial aid expert
just a phone call away. College
Answer representatives are available
weekdays from 9 am. to 9 p.m
Eastern time to answer questions
about financial aid — including the
Federal
Student Aid,” federal and private

“Free Application for
student loans, and other college
financing issues

Readers may contact College
Answer by calling (800) 891-4599.

Federally chartered and stockholder
owned, Sallie Mae is the nation's
largest source of funds for higher
education.

Learn a new skill.
Move up in your job.
Train for a new job.

958

College of the Desert

Palm Desert
ring Semester Begins
January 21st
Register now
Call
(619) 773-2516

or visit our Home Page:

WwWw \\.])N-llt’l.t’l"ll cod

Where Do Inland Empire

Residents Choose
to Attend Law School?

WESTERN STATE

[ JN[VERSITY m—

COLLEGE OF LAW

Accredited by Western Association of Schools and Colleges
and Committee of Bar Examiners of the State Bar of California

WSU Graduate Attorneys are Working
in Riverside and San Bernardino Counties as

425 Attorneys (15% of the total)

29 Judges and Commissioners
61 Deputy District Attorneys and Public Defenders

2 in County Counsels offices

For information on application procedures,
financial assistance, scholarships and career opportunities,
call (800) WSU-4LAW.

Data is latest available to WSU Placement Office

1111 North State College Blvd., Fullerton, CA 92831

(714) 738-1000 ext. 2600 * e-mail: adm@wsulaw.edu
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Colleges and Universities Challenged to Fight for Autonomy

“As we enter into the 21st centu-
ry, the U.S. needs a government that
doesn’t interfere with the autonomy
of our colleges and universities, yet
recognizes the value and importance
of higher education and its central
role in providing jobs,” Lamar
Alexander, former presidential can-

didate, secretary of education, uni-
versity president and governor of
Tennessee, said Dec. 16

Gov. Alexander’s remarks were
a part of a keynote address he deliv-
ered to more than 200 higher educa-
tion executives at the “21st Century
Higher Education Conference”

sponsored by KPMG Peat Marwick
LLP’s Higher Education, Research
and Other Not-For-Profits practice
It was the 10th year that KPMG held
the conference as a vehicle to enable
the nation’s college and university
presidents, vice presidents, con-
trollers and business officers to

WE CAN DELIVER AROUND THE GLOBE
AS IF IT WERE AROUND THE BLOCK.

With Global Priority Mail” from the US. Postal Service,
you can work overseas without going over budget.

Fast, reliable delivery that gets attention across the Atlantic,
the Pacific and in Canada, And prices start as low as $3.75,
less than you'd probably pay to send a package across town.

For more information, call 1 800 THE USPS, ext. 2025

GLOBAL DELIVERY
S ESERVK‘ES
7D 514103 PR SHCE (=

il

assemble and share their ideas, con-
cerns and visions for the future

Alexander called for conference
attendees to fight for autonomy and
freedom from government rules that
limit their ability to make their own
decisions.

He also told the college and uni-
versity executives that their institu-
tions should be “solution providers”
in the next century. “We look for
solutions from our political leaders
and our churches. But we should
also look to our colleges and univer-
sities for solutions. In the 21st cen-
tury, colleges and universities —
whether public or private — need to
be more responsible citizens.

“Help your governor be an ‘edu-
cation governor” Make him or her
realize the importance of higher
education. Telecommunications will
play a large role in the development
of higher education initiatives in the
21st century. Our colleges and uni-
versities can help our states with
telecommunications solutions. And,
by providing your governors with
solutions, you, in turn can be in the
position to receive the funding you
need to remain competitive.”

“Today, colleges and universi-
ties are undergoing many of the
same changes as our other clients —
the world’s leading corporations,”
said Ronald E. Salluzzo, national
partner-in-charge of KPMG’s higher
education practice.

“Reengineering, business pro-
cess redesign and advances in tech-
nology are critical issues to the
higher education community. But
college and university executives
need to act now to determine their
own institutions’ successes in the
next century.”

Salluzzo was the chairperson of
the three-day conference, which
covered such ground as the role of
technology in traditional and virtual
classrooms, including the predic-
tions, nightmares and visions for
technology and education; the steps
colleges and universities should take
to recover from disaster; the chal-
lenges faced by research institu-
tions; and customized job training
and the future of workforce develop-
ment.

— BusinessWire
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1996

January
DEA Agents Voice Alarm Over Drug Trafficking
T'he U.S. Drug Enforcement Administration
responded with stepped-up interdiction activity
after two of its agents expressed alarm over
increased drug trafficking in the Coachella Valley
I'he area was identified a major transportation cor-
ridor for the shipment of drugs from Mexico into
the Los Angeles basin, and it served as an ideal
region in which to hide drugs and cash prior to dis-
tribution

February
San Bernardinc Hosts Superblock’
Groundbreaking

T'he city of San Bemardino hosted Gov. Pete
Wilson and other dignitaries for an evening
groundbreaking for its downtown “Superblock.”
The square-block project site will house a 12-story
California  Department of Transportation
(Caltrans) tower, a six-story consolidated state
office building and adjacent parking structures
Bond funding was spearheaded in the state senate
by Sen. Bill Leonard, R-Upland, and in the lower
house by Assemblyman Jim Brulte, R-Rancho

Cucamonga

March
Prisons in the Region: A Growth Industry

While the crime rate continues to decline in
California from its peak in 1992, the construction
of prisons in the state rises due to a plethora of
laws requiring increased sentences for convicted
criminals. In 1995 alone, the Chino Institute for
Men, a minor-medium security institution,
processed more than 32,000 prisoners and operat-
ed on a budget of more than $100 million

April
Inland Empire Counties Co-found Medi-Cal
Provider

Riverside and San Bernardino counties
formed a unique joint powers agency to adminis-
ter the Medi-Cal program within their areas of
responsibility. Inter Valley Health Plan’s (IVHP)
Executive Officer Richard Bruno said, “Our mis-
sion is to be a leader in Medi-Cal managed care,
[to] provide access to quality preventive and total
health care services in a cost-effective manner.”
An alternative to the two-county plan was Molina
Medical.

May
‘Sunrise Inland Empire’ Launched

An ambitious $10 million program was
launched in Riverside by the Inland Empire
Economic Partnership and numerous private and
public sponsors to attract 50,000 high-paying jobs
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to the two-county region over the next five years

T'he goals of “Sunrise Inland Empire” are to attract
new businesses, retain and expand existing busi-
nesses, improve the image and reputation of the
region and nurture a pro-business policy in the
region

June
Intermodal Cargo Facility Dedicated

Burlington Northern Santa Fe Corp. dedicated
the $30 million expansion of its intermodal cargo
facility in San Bernardino. By doubling capacity, a
company official said the facility would improve
transit time by “as much as 24 hours on transcon-
tinental freight deliveries.” The Fourth Street inter-
modal cargo facility handles up to 2,800 truck
trailers and containers, 500 railroad cars and can
process up to 100 trucks per hour destined to or

from Southern California airports or ocean ports

July
Cadiz Gears Up for Massive Agricultural Venture

Ranch Cucamonga-based Cadiz Land Co.
obtained U.S. Bankruptcy Court permission to
acquire the assets of Sun World International Inc
The acquisition positioned Cadiz Land Co. to
increase agricultural holdings, processing facili-
ties and water rights; the company was proposing
to sell — through a circuitous deal — some water
from its Cadiz Aquifer to the Mojave Water
Agency, watermaster for Mojave River Basin.

* Ontario-based Citizens Business Bank
became the Inland Empire’s first financial institu-
tion to exceed $1 billion in deposits. Its announce-
ment was joined later in the month by Hemet
Federal Savings and Loan’s similar achievement.

August
Hospital Sues IEHP, State Over Medi-Cal
Decision

A stay was granted Aug. 30 on Pomona Valley
Hospital Medical Center’s (PVHMC) suit which
sought to restrain Inland Empire Health Plan
(TEHP) from enrolling beneficiaries and beginning
operations Sept. 1. The unique two-county health
plan did not recognize the hospital as a designated
alternative provider for west San Bernardino
County Medi-Cal patients, although the Pomona
Valley Hospital Medical Center counted 35 per-
cent of its total hospital stays from such patients
and is located 1 1/2 miles within Los Angeles
County. A state Superior Court judge ruled Nov.
22 in favor of PVHMC.

September
Does the World Revolve Around Worldpointe?

Cal Tai Associates principal John Miskell —
developer of the proposed $400 million

Worldpointe International Center for Trade on 147
acres of former Norton Air Force Base property —
was granted extensions on the due date for
depositing $350,000 and beginning demolition on
unused buildings. Originally due June 7, the dead-
line was continued until Sept. 1, Sept. 30, then to
dates in December and into this month. Miskell
blamed delays on a new regime in Taiwan which
affected his foreign partners” activities

* Fender Instruments announced plans to
remain in Corona and to build a performing arts
theater in the city’s downtown redevelopment area
and a museum dedicated to the prominence of the
company’s electric guitars and basses in modern
music, particularly their influence in shaping the
sound of rock and roll

October
Space and Tech Firm to Soar

Kelly Space and Technology Inc. received an
$89 million launch vehicle contract from Motorola
Satellite Communications Group. The 18-member
firm of former TRW Inc. engineers would launch
its reusable Eclipse vehicle from a modified
Boeing 747 to place Motorola satellites in orbit,
then glide back to Earth

* Toyota Motor Sales USA Inc. assumed oper-
ations for North American parts distribution at its
Ontario Parts Center Oct. 3. The 760,000-square-
foot facility is the company’s largest such center,
serving 11 U.S., two Canadian and five Pacific and
Caribbean distributorships.

November
Attorney General Delays Sale of Hospitals
Attorney General Dan Lungren requested that
Riverside Hospital and
Columbia/HCA Healthcare Corp. enter into a
“stand-still” agreement concerning the proposed
acquisition of 50 percent of the non-profit hospi-
tal’s limited partnership. Lungren said his office
was concerned about the possible effects of
Columbia/HCA’s offer which “severely underval-
ues the charitable assets that would be used for the
community.”

Community

December
Plan Revisions Delay Adelanto “Trade Town’
Delays in building a 1.1 million-square-foot
wholesale “trade town” in Adelanto were due to
changes in project plans, not to turmoil in the
politically volatile High Desert city, according to
the project developer’s chief financial officer.
Originally due to break ground last September, the
new groundbreaking date was set for sometime in
February 1997. Revised project plans call for the
addition of retail spaces and lush landscaping to
brighten the desert location.



PAGE 26

* INLAND EMPIRE BUSINESS JOURNAL

City of Ontario

The key to your business future

« Affordable and
available land for
development

» Foreign Trade
Zone for
International
business

- Transportation

hub of the Inland
Empire, including
Ontario

International Airport

- Abundant local
workforce

- Executive and
affordable housing

» Quality educational
environment

« Cooperative and
supportive local
government,
Redevelopment
Agency and Industrial
Development

Unlock the possibilities

Call the City of Ontario Redevelopment Agency
Economic Development Division

for information

(909) 986-1151 ext. 4332
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CITY OF
ONTARIO

Ontario — The Inland Empire’s Leader in Economic Growth

The year 1996 was an excit-
ing one for the city of Ontario. A
combination of retail, entertain-
ment, transportation, and indus-
trial projects propelled construc-
tion activity well beyond the $1
billion mark, making Ontario one
of the hottest real estate locations
in Southern California.

Ontario Mills Mall, North
America’s largest retail develop-
ment project in 1996, successful-
ly opened its doors in Ontario last
November with more than
150,000 visitors its first day
Stretching over 131 acres, with a
roof large enough to cover 38
football fields, the Mills is the
state’s largest shopping complex
With more than 200 specialty
stores, 23 anchor-major stores,
and the world’s largest movie
theater complex, it is expected to
draw more than 15 million shop-
pers its first year — more than
those who visited Disneyland
during its 1995 record year.

Besides providing Ontario
with a much needed shopping
and entertainment center, the pro-
ject is a major economic boost to

the local economy. It has created
more than 7,300 new full- and
part-time jobs with an annual
payroll exceeding $65 million

year of operation.
Ontario officials facilitated
construction this year on the

city’s much anticipated Ontario

and 27,000 square feet of divisi-
ble meeting space. Expected to
provide an infusion of local eco-

nomic Ilk’ll\‘ll_\', the Ontario

Final construction on the world’s largest multiplex cinema theater, Ontario’s AMC 30 located at Ontario Mills.

and is expected to generate more
than $4.1 million in local sales
tax for the city during its first

Take
Stock

IN America

SAVINGS
,\J.BONDS

Convention Center. The new
state-of-the-art  $66 million,
225,000-square-foot  facility,
conveniently located across the
street from Ontario International
Airport, will open for business in
November of 1997. It will be a
showcase of the latest in
advanced  technology and
telecommunications capabilities,
featuring video teleconferencing
facilities, satellite communica-
tion  capability,  computer
hookups in all meeting rooms
and booth locations, wireless
telephone provisions, computer-
ized information kiosks, and var-
ious other services linked
through full integrated fiber-optic
technology. It will also contain a
70,000-square-foot exhibit hall, a
20,000-square-foot  ballroom,

Convention Center has already
booked 27 different conventions
for the facility.

As Ontario moves into the
next century, so does Ontario
International Airport. After more
than a decade of delays, financial
battles, last minute aborts and
extensive lobbying by the
Ontario mayor and city council,
the Los Angeles Department of
Airports has finally agreed to
expand and modernize Ontario
International Airport. The year
1996 saw major construction on
a new state-of-the-art, 530,000-
square-foot passenger facility
that will be nine times larger than
the current terminal and have the
capacity to accommodate almost

continued to Page 58
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City of |
Hesperia

City comes out on top for furnish-
ings giant Heilig-Meyers

Heilig-Meyers, the largest home
furnishing retailer in the country, has
chosen Hesperia for its southwestern
U.S. distribution center. The compa-
ny began construction in mid-
October of a new, nearly 500,000-
square-foot building — the largest in
the entire Victor Valley — on a 30-
acre site which has excellent visibil-
ity along the I-15 corridor.

Heilig-Meyers chose Hesperia
for its $14 million investment after an
exhaustive search which focused on
many of the criteria which make the
city so attractive — reasonable land
cost, an excellent local work force,
superb transportation resources and a
pro-business government.

In keeping with the Hesperia

ny announced plans to add
twin 10,000-square-foot
additions to its two exist-
ing Hesperia buildings.
The company’s
skilled workers produce
high-quality, close-toler-
ance diesel turbochargers
parts for the world mar-
ket.  Dial
expects to add 28 new
employees to its current
payroll of 64. The total
expansion cost is expected
to be approximately $1
million with construction
underway in December.
Dial Precision’s
expansion provides a text-
book example of
Hesperia’s commitment

Precision

Redevel P Agency’s P ion
for assisting quality development,
the agency is offsetting Heilig-
Meyers’ cost for city building and
development fees, and is paying for
infrastructure improvements along
two streets adjacent to the project.

The huge development will
house Heilig-Meyers’ Southwestern
United States Regional Distribution

Center, a service center, and a
42,000-square-foot retail store. This
complex is the first Heilig-Meyers
distribution center to include a retail
outlet. The plant’s opening is sched-
uled for July 1997 and it will have
230 full-time employees.

Heilig-Meyers’ 1996 revenues
are expected to top $1.5 billion from

more than 950 retail outlets in 32
states and Puerto Rico. The Hesperia
facility will serve all 91 Heilig-
Meyers stores in the southwest and

will be a springboard for a major

expansion into area markets.

Turbocharged expansion for Dial
Precision

Dial Precision Inc., a world-
wide manufacturer of precision parts
for diesel turbochargers, has decided
to more than double its Hesperia
manufacturing facility. The compa-

to busi success. Two

of the city’s pro-business
programs are helping the company
expand. The Redevelopment
Agency’s business expansion pro-
gram will offset a large portion of
building and development fees. In
addition, company officials at Dial
Precision plan to retrofit existing
structures with fire sprinkler systems
using funds from the city’s new
Economic Development Revolving
Loan Fund Program (EDRLF).

Hesperia adds another business
assistance program

Hesperia’s Economic
Development Revolving Loan Fund
Program goes by a somewhat
imposing name, but the idea is sim-
ple: city assistance for commercial
fire safety.

The EDRLF is a generous
incentive program initiated to help
Hesperia busi retrofit existing
buildings with fire sprinklers, fire
suppression equipment or systems
consistent with the newly-adopted
fire code. In June 1996, the city

il made application to secure
$2 million to fund the revolving loan
program, and in November outlined
three priority levels with distinctive
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Reasonable land cost, an excellent local work force, superb transportation resources and a pro-

business government make Hesperia attractive to new industry.

qualifying requirements.

Priority Level I provides fully
deferred loans to upgrade buildings
to fully meet the fire flow require-
ments specified in the city fire
code. These projects are funded
with $1.1 million of the available
funds. The program ends June 30,
1997.

Priority Level II is aimed at
helping noncompliant commercial
building owners install fire sup-
pression systems. The Level II pro-
gram only partially defers the inter-
est, requires repayments within 15
years, and ends June 30, 1998.

Specific  guidelines  for

Priority Level III will be estab-
lished in early 1998.

Give us a call

With a population of more than
60,000, Hesperia is one of the
largest of the growing high desert
cities. The city is business-friendly
and family-oriented with a highly-
skilled work force. Hesperia has
more than 2,400 acres available for
development.

For information on business and
development  opportunities  in
Hesperia, contact Steve Dukett,
redevelopment director, by calling
(619) 947-1200.
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CITY OF
CORONA

Location and Community Characteristics
Bode Well for Corona’s Continued Success

by John E. Husing, Ph.D.

As the city of Corona approach-
es the 21st century, a combination of
location, timing and attitude are
turning it into one of Southern
California’s success stories.

Location, because the city sits at
the mouth of the Santa Ana Canyon,
making it the first Inland Empire city
to receive growth impulses from the
outward movement of people and
firms from traditionally prosperous
Orange County.

Timing, because Corona was
inevitably slated to be at the dynamic
edge of Southern California’s growth
— that day just happens to be now.

Attitude, because Corona’s lead-
ership is approaching this period of
intense prosperity in a manner that
will create a livable environment and
solid economic base well into the
future.

For generations, Southern
California has grown outward along
its transportation corridors. During
each decade, the current outer ring
of development has eventually
become saturated. This has driven up
its cost of living and level of conges-
tion, pushing people and firms still
farther out.

At different times, this “spill
over” process has made the San
Fernando Valley and Orange County
metaphors for Southern California
energy and growth.

Today, that mantle is falling on
the Inland Empire, with Corona one
of the prime beneficiaries.

Demographics

The city’s demographic profile
shows a fast-growing, ethnically
diverse place, where relatively
young, well-educated families are
raising children and succeeding eco-
nomically. Since 1990, Corona has
added more people than any other
Inland Empire city and its growth
rate was the highest for area cities
exceeding 80,000 residents. The

city’s 1990 mean age was younger
than the Southern California aver-
age; the city had greater ethnic diver-
sity, that is, more Hispanics and
Asians, less Blacks.

Corona’s population is dominat-
ed by young families, with the cen-
sus showing the largest group at ages
30 to 39; the second largest is their
0- to 9-year-old children. Far
exceeding Southern California aver-
ages, two-thirds of Corona adults are
married and live with their spouses.
Sixty percent of these couples have
young children.

The city’s 1996 median family
income of $53,000 is well above
Inland Empire and Los ‘Angeles
County levels, and close to Orange
County; the largest percentage of its
families make $45,000 to $74,999
per year.

Corona residents are well edu-
cated: more than half have attended
some college and one-quarter have
bachelor’s or graduate degrees.

Housing markets

Corona’s housing stock is feel-
ing the impact of its position at the
leading edge of  Southern
California’s fastest-growing region.
Since 1980, the number of dwellings
grew more than 2.5 times, dominat-
ed by single-family homes.

Today, the city’s existing and
new home sales are their highest
since 1990. They are unique in hav-
ing trended upward since 1992-93.
New home prices have risen for
three consecutive quarters; existing
home prices are stable. City home
prices average $70,000 to $80,000
less than in Orange or L.A. counties.

In the investment grade multi-
family housing market, 1-in-10
Inland Empire units is in Corona.
Nineteen-of-20 units are occupied,
with average rental rates ranked sec-
ond-highest in the region.

Looking ahead, Corona has been
the only Inland Empire community
to see several years of accelerating

growth in single-family building per-
mits. Last year, its total permits of all
kinds were worth nearly 2.5 times
those in the Riverside
County community.

With  the
Corona’s housing markets will see

nearest

recession  over,
demand rise as interest rates remain
2 percent below historic averages,
and the monthly new and existing
home payments are the lowest in a
addition, Southern
California’s strengthening job mar-
kets will finally make consumers
more confident.

decade. In

Retail trade

Also following the recession,
Corona’s taxable sales are setting
records. In 1995, they just missed
the $1 billion mark — up almost 10
percent. In the first quarter of 1996,
sales were up another 11.8 percent.
Given the city’s leading-edge posi-
tion in the Inland Empire, its sales
growth percentage has exceeded
Riverside County for nine of the past
10 years. While Corona’s population
is just less than 100,000 people, its
retail activity is higher than that in
three of the six area cities greater
than that size.

On a per person basis, Corona’s

retail trade is back above the -

$10,000 level, second only to
Ontario among major local cities.
The rate is one-third above the
Riverside County average, and for
the past three years has grown three
times as fast. This means that
Corona is in a good position to
finance services to its population.

Interestingly, in the past decade,
Corona’s sales growth has been
largely driven by retail sales by non-
retail outlets such as contractors,
manufacturing or distribution firms.
In this period, the group accounted
for one-third of the city’s sales gain
and is now responsible for 30 per-
cent of all sales.

Today, it is the city’s largest sec-
tor, well ahead of the slower growing

automotive group. Looking at per
store performance, city outlets
exceeded Inland Empire averages in
eight of 12 sectors. For all stores, the
sales average was $765,000, 30 per-
cent above Riverside County’s aver-
age. Building material outlets did the
best, averaging greater than $1 million
more than their local competitors.

Industrial real estate

Since January 1994, Corona’s
location advantages and aggressive
marketing have lured 38 firms to the
city. Not counting secondary
impacts, these companies will add
2,300 jobs to its economic base.
Most are manufacturers, a few are
distributors and a small number are
firms providing services throughout
California.

The largest number have migrat-
ed from LA or Orange counties.
They are coming for reasonable
lease rates, competitive labor costs
and uncongested access to the Inland
Empire’s wide ranging rail, air and
trucking infrastructure. They like
Corona’s Route 91 and I-15 location,
near Orange County.

Along with these location fac-
tors, firms find that the Corona city
government has created policies and
procedures to increase the efficiency
by which it interacts with the busi-
ness community. Their success was
seen in recent decisions by Fender
Guitar — first to stay in the city, then
to expand twice, with assistance in
developing a guitar museum and
performing arts center.

Today, Corona has nearly 14
million square feet of manufacturing
and distribution space, ranking fifth
in the Inland Empire. In a five-year
period, the rush of firms to the city
has reduced its industrial vacancy
rate from 24 percent to very low lev-
els: 1.3 percent, according to Lee &
Associates, or 9.4 percent, according
to Grubb & Ellis. In any case, the
market is tight and is spurring new
space development.
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~ DESERT HOT

o SPRINGS

Mineral Water,

of | hot | water r
beneath the city. Years later, these
crystal clear, odorless waters
brought about the building of many
spa resorts with their magic healing
waters. Marketing these waters has
always been the central focus of the
community, bringing visitors from
near and far, making tourism the
city’s major industry.

But something dramatic has
occurred in the past few years.
Besides being a major tourist destina-
tion, the city now has the fastest grow-
ing school-age population in the
Coachella Valley. This is because of
the many families moving into the city
as a result of its affordable housing.

Rancho Del Oro, a large tract of
homes in the city’s northwest sec-
tion, exemplifies the quality of avail-
able, affordable housing with its
tiled roof three- and four-bedroom,
single-family homes. The developer
continues to build out this carefully
planned, walled community of more
than 200 homes with still another
phase started this year.

Both the city and the school dis-
trict have shifted their focus to the
youth of the city. The school district
will begin construction next year of
Desert Hot Springs’ first high
school, with completion anticipated
by fall 1998.

This will be followed by con-
struction of a new elementary school
to complement the three elementary
and one middle school already in
town. By the end of 1999, the school
children of DHS will go from
kindergarten through high school

In order to provide a whole-
some environment for the youth of
the community, a large new park —
called Mission Springs — was com-

pleted south of the middle school. A
new teen center was added to
Arroyo Park, which already had

tennis and shuffleboard courts and
soon will have a roller hockey
court. This complements the Boys
and Girls Club in the city’s
Wardman Park which has lighted
baseball fields, tennis courts and a
public swimming pool.

The same group that started the
teen center also built a Youth Fitness
and Boxing Club in an empty com-
mercial building in the center of
town. Indeed, the town has turned its
attention to the welfare of its
younger citizens, giving them lots of
healthy activities and places to play.

Two vocational schools — the
Image School of Cosmetology and
the School of Somotherapy — are
located in the heart of town in a
major shopping center. The cosme-
tology school offers courses in hair,
skin and nail care as well as skin
peels, facials and waxing. Students
come from as far east as El Centro
and as far west as San Bernardino.
Image School of Cosmetology trains
instructors and retrains former cos-
metologists.

The somothierapy school trains
students in about 14 modalities of
body massage and therapy. Stud

Hacienda Avenue, one of the
city’s major thoroughfares, will be
completely rebuilt east of Palm
Drive to Eliseo Road. Seventeen of
the city’s resorts are on, or just off
of, Hacienda Avenue.

A new post office will be built in
1997 to replace the existing old,
inadequate structure. The city also
added two new code enforcement
officers to the one existing officer in
order to bring the city’s neighbor-
hoods up to code.

A group of residents began a cru-
sade to clean up empty lots in the city
and have made remarkable progress.
By enlisting residents throughout the
city to join forces in their crusade for
a spotless city, and together with the
three code enforcement officers, the
future of the city has taken a turn in
the right direction.

A fresh vitality is apparent in the
business community. The chamber
of commerce sponsored an all-day
business symposium in October,
together with the Riverside County
Economic Development Agency, the

city, the Desert Sentinel newspaper
and the Hoteliers Association.

The  symposium, entitled

come from as far away as New York
and Montana. The school’s best stu-
dents are women who have never
held a job and those seeking a career
change so they can become self
employed.

With Desert Hot Springs’ ample
labor force, vocational schools are a
major asset to the city.

Long delayed physical improve-
ments are finally being accom-
plished in the city. Riverside County
and the Coachella Valley Associati
of Governments (CVAG) have
approved the widening of Palm
Drive from Interstate 10 north to
Two Bunch Palms Trail. Palm Drive
is the city’s major link with the inter-
state that brings most of its tourists
to town.

“Teaming up for B! " brought
together realtors and developers,

ilers and rep ives of the
service industries. The chamber of
commerce was able to establish
unity among the various segments of
the business ccmmunity and a new
sensg of direction.

Desert Hot Springs excels as a
community of volunteers. The last
two years have seen the city break
Coachella Valley records in pints of
blood donated. Residents have volun-
teered in record numbers for help with
children’s activities, the Boxing and
Fitness Center and building of a park
and Teen Center, just to name a few.

Every time a family in town
experiences a tragedy, neighbors
show an outpouring of support —
both monetary and moral. This vol-
unteerism has become the envy of
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Planning and Volunteers
Are Helping Create a Desert Paradise

What is known today as the city
of Desert Hot Springs (DHS) began
with the discovery in the early 1900s

the Coachella Valley. It says a lot
about the citizens of DHS.

Not to be overlooked is the city’s
tourism which remains strong. New
owners of the 115-room former
Royal Fox Inn, now called the Agua
Caliente Hotel and Spa, are remodel-
ing the facility. The beautiful Sunset
Inn is adding 22 rooms. The former
Ponce De Leon, now called Mineral
Springs Resort Hotel, has been
remodeled. Its fountains have
become a landmark. Several other
hoteliers have used redevelopment
monies to remodel their resorts.

Desert Hot Springs boasts of the
best hot mineral water and the best
cold mineral drinking water found
anywhere on the face of the earth.
With the completion last fall of
Mineral Springs Park on Palm Drive,
visitors can view the city's famous
natural hot mineral waters as they
flow over a beautiful rock formation
and can learn the history of the
waters by reading placards. The
city’s cold mineral drinking water
flows from fountains in another part
of the park.

An enterprising hotelier has
built a state-of-the-art bottling plant
in his hotel and produces delicious
low salt mineral water in one- and
two-liter bottles. These bottled
waters have won the acclaim of resi-
dents and visitors alike and are for
sale in several city outlets.

The community is developing a
trail for hikers on the east end of
town through Long Canyon that
allows hikers to reach Joshua Tree
National Park from the city. This is
but one of many canyon trails on the
north side of town available to avid
hikers.

A new era is dawning in Desert
Hot Springs. With thousands of
acres of land on the city’s west end
waiting to be developed, DHS has a
real positive future ahead.

— Hank Schmitz
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Victorville — Key City of the High Desert

The city of Victorville is the
retail and commercial hub of the
Victor Valley. Due in large part to the
conservative fiscal policies of its
five-member council and city man-
ager, the city has continued to pro-
vide a high level of municipal ser-
vices 1o its citizens.

The city covers 67.68 square
miles with a population of 62,810;
its annual budget is $69.9 million.

Within the city of Victorville,
about 3,300 acres are zoned for com-
mercial use. The combined value of
all construction projects, including
commercial and add-ons, hit a two-
year peak. Sales tax figures for the
second quarter also show an increase
over prior years.

Business growth

The city has continued its sup-
port and commitment to the
RogersDale USA project. This
multi-million dollar project of the
Roy Rogers family will become a
world-class tourist attraction and a
must-see destination for the millions
of motorists and tourists who travel
Interstate 15 between Los Angeles
and Las Vegas each year.

Desert  Valley Hospital and
Medical Center, which opened its
doors in September 1994, expanded
its services with the addition of a
birthing center and a certified emer-
gency room. Plans are also being
discussed for an additional 50,000
square feet of medical office build-
ings in the general vicinity of the
hospital and a zoned medical cam-
pus.

The medical services campus is
underway in the Bear Valley Road
Redevelopment Project Area, on 20
acres at the northeast corner of
Hesperia and Silica roads. The pro-
ject will mix general practitioners,
specialists, dental services, chiro-
practic services and other ancillary
services such as physical therapy
and laboratories. Construction is
nearing completion on the new
20,000-square-foot dialysis center
being built by Dr. Jaya Shankar in

the medical campus, and two other
doctors will be adding 5,000- to
6,000-square-foot office buildings in
that area within the coming year.

Two new commercial centers,
anchored by fast food and gas ser-
vices, opened along Highway 395 at
the intersection of Bear Valley and
Palmdale roads, allowing the city to
capture commercial traffic not only
along Interstate 15, but also along
the Highway 395 corridor.

The federal correctional com-
plex planned for the property just
south of the former George Air Force
Base is set to begin construction in
1997, with a target opening date of
late 1999. This facility will house up
t0 1,200 inmates. This project will
generate a sizeable number of con-
struction jobs during the two-years
of construction, and between 250 to
800 new jobs when the various phas-
es of the facility open.

High Desert Dessert Centers is
purchasing 1.1 acres adjacent to and
south of the new Harley Davidson of
Victorville building on Valley Center
Drive in the Hook Road Rede-
velopment Project Area. The compa-
ny plans to build a 2,400- to 3,000-
square-foot Dairy Queen. The store
will generate as much as $1.3 mil-
lion annually in taxable sales and
provide between 25 to 35 new full-
and part-time jobs. High Desert
Dessert Centers planned to begin
construction by the first part of
December 1996 and to open in
March 1997.

Team Rental Group Inc. is pur-
chasing 4.1 acres at the northeast
corner of the Roy Rogers-I-15 inter-
change, also in the Hook Road
Redevelopment Project Area. The
company plans to construct a Budget
car and truck sales lot, which will
have 7,000 square feet of buildings,
including a new showroom for same-
year cars for sale and the creation of
a new auto rental station and service
bays for cars. The new business will
add at least 15 new jobs and generate
between $13 million to $15 million
annually in  taxable sales.

Construction on the facility is sched-
uled to begin early this year and be
open for business by June.

In the Bear Valley Road
Redevelopment  Project  Area,
Victorville is working with Sonshine
Auto and Repair which will relocate
and expand from a 16,000-square-
foot facility to a new 32,000-square-
foot facility; it will add an additional
75 new jobs as a result

The Circuit City plaza (Victor
Valley Home Plaza) was recently
sold to West Trust Financial and
BAV Post Realty Partners IV in Los
Angeles. The new owners plan on
making the center a family-themed
entertainment plaza and they have a
new user for the 30,000-square-foot
building previously used by Pharmor
and Expo. The company is in discus-
sions with the city planning depart-
ment .

The Village Center —
Montgomery Ward, etc. — was
recently purchased by Lincoln

National Insurance. It was formerly
owned by Jack Tarr Development.
additions to the center
include an L.A. Cellular Superstore
— which is planning major expan-
sions in the coming year — and
Shaw Carpet. Another 5,000 square
feet of new leasable space remains.

Two new vocational colleges
opened sites in Victorville.
Advanced Career College, specializ-
ing in computer science, and
California Health Institute, special-
izing in health care, opened during
the first part of September.

Harley Davidson of Victorville
opened a new 14,000-square-foot
facility in September, one of the 10
largest dealerships in the country; it
is located just across the street from
the Price-Costco and Home Base
center.

GTE has opened a customer ser-
vice “mega-center” in Victorville,
similar to GTE’s customer service
center in Oxnard, and in November
P lly opened its new PhoneM
to complement existing facilities.

Victor Valley Union High

Recent

School District opened the first
phase of the new Silverado High
School on Cobalt and Palmdale
roads. This state-of-the-art high
school was necessary to accommo-
date the children of the many new
residents moving into the area.
Victor Elementary School District
has a new elementary school under
construction within the Brentwood
Master-Planned housing community.

Old Town

Victorville has also worked to
address the revitalization efforts in
Old Town Victorville. The efforts
have created a strong partnership
between the city, the Old Town
Property  Owners
Association and other area business-

Victorville

es and residents.

The deterioration of Old Town
did not happen overnight, and the
revitalization of Old Town will not
happen overnight, but significant
progress has already been made,
including:

* The adoption of a specific plan
for the Old Town area;

* Significant improvements on
Seventh Street, including improve-
ments and streetscaping in Old
Town;

« Construction of a veterans
memorial at the entrance to Old
Town;

* Plans to construct a new
Transportation Service Center in Old
Town, which will provide a central
hub for regional transportation needs
as well as help with the revitalization
of the area.

Infrastructure

One of the main reasons that
Victorville has been so successful in
attracting businesses and new jobs
lies in the fact that the city has
always had a commitment toward
providing the infrastructure neces-
sary for businesses to grow and suc-
ceed.

The city budgets nearly $20 mil-
lion per year just for capital
improvement projects.
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Temecula Prospers in 1996!

Temecula has emerged as one of
the fastest growing cities in Southern
California. With a population of
46,000 and growing, residents enjoy
one of the richest and most varied
opportunities for the good life of any
city in Southern California.
Beautiful scenery, clean air, diversi-
fied recreation, award-winning
schools, an attractive housing market
and safe neighborhoods resulted in
Temecula being ranked as “The
Most Livable City” in the county.

Reflecting on the past year, 1996
was a very prosperous one for the
city of Temecula. The city council
accomplished many important mile-
stones throughout the year, reaching
its projected goals.

Tremendous business growth

Temecula experienced its- share
of success last year in attracting
businesses to the area, as well as
assisting local companies with
expansion. Some of the highlights
include:

* Professional Hospital Supply,
noted for its production and distribu-

4

phone companies. The company
operates in a 160,000-square-foot
manufacturing and office facility in
Temecula and is building a 99,840-
square-foot manufacturing-distribu-
tion center in the city.

* Plant Equipment, a manufac-
turer of emergency 911 data sys-
tems, moved into its new 36,053-
square-foot industrial building in
November.

* Zevo Golf, a manufacturer of
custom-fitted golf clubs, has plans to
build a factory, test center and pri-
vate driving range on 18.8 acres in
Temecula and plans to employ 200
within 2 1/2 years. The golf facility
will include a state-of-the-art test
center and a driving range for testing
golf equipment.

* Magnecomp Corp., the largest
business relocating to Temecula last
year, is the world’s largest manufac-
turer and developer of high-quality
hard disk suspension assemblies.
With 2,100 employees worldwide,
Magnecomp relocated its Group
Operations Headquarters and its
300-plus employees to a 100,660-

foot buildi

tion of medical supplies, completed
expansion of a new 290,000-square-
foot building in January. That expan-
sion was successful because it was
completed within 120 days from the
time construction began under the
city’s Fast Track program.

» Amscan Inc., a New York City-
based national distributor of party
supplies, completed its expansion in
January by building an additional
98,918-square-foot  distribution
facility providing a total df 200,000
square feet for operations. The
expansion will include 40 new
employees.

« FFF Enterprises is a distributor
of blood products and pharmaceuti-
cal supplies. Its new facility, with
completion slated for spring, will
encompass 77,582 square feet of

space.
* Channell Commercial is a

s o
Temecula provides many advan-

tages to businesses including easy
access to the I-15 and I-215 corridor,
a wide range of transportation, a
highly skilled labor force, fast-track
permitting, competitive land costs
and a business-friendly city govern-
ment that is dedicated to economic
growth.

Old Town Temecula

One of the most exciting pro-
jects planned for the Old Town area
is the Old Town Entertainment
Center. The Entertainment Center is
scheduled to break ground early this
year and will be a $100 million fam-
ily entertainment center featuring
concerts, dance, theater, adventure
and interactive entertainment in a
turn-of-the-century theme.

Various attractions will add up
to 10 entertainment venues, includ-
ing a 2,200-seat Opera House and a
4,800-seat Wild West Arena.

The Entertainment Center is

proposed to generate more than $84
million in annual spending within
the city and will create approximate-
ly 2,500 jobs area-wide, of which
approximately 1,400 will be in the
city of Temecula.

New city hall

Seven years after incorporation,
the city paid cash for a new city hall
in July 1995 and moved into its first
owner-occupied facility last October.
The two-story, 30,000-square-foot
office building offers special fea-
tures, including a high-tech council
chambers equipped with wall-
mounted cameras, display screens, a
television monitor and projectors. It
also includes a law library, records
management room, and an Internet
work station for visitors to access
agendas and ordinances.

A 9,000-square-foot city main-
tenance and storage facility located
behind city hall is under construction
and is scheduled for completion by
mid-February.

New fire station

The Temecula Fire Department
looks forward to the addition of its
third fire station this spring. The
10,000-square-foot Eastside Fire
Station will serve as headquarters for
its volunteer program.

Last June, the Temecula city
council agreed to purchase a new
“virtual reality” fire helmet equipped
with a thermal imaging system. Only
60 of these helmets are being used in
fire departments across the United
States and Temecula is the first on
the West Coast to put the helmet into
service.

Capital improvement projects

Temecula continues its commit-
ment toward planning for growth
and for providing the infrastructure
necessary for that growth.

* The Winchester Bridge
Widening Project will widen Win-
chester Road bridge over the I-15
Freeway, Santa Gertrudis Creek
bridge and the construction of a new
northbound loop on-ramp.

» Sixth Street Parking Lot pro-
ject, currently under construction,
includes providing public restrooms
and 80 parking stalls on Sixth and
Front Streets in Old Town. This pro-
ject will tie into the proposed 1 1/2-
acre transportation center scheduled
for completion this year.

* Sam Hicks Monument Park
Improvement Project, a 2 1/2-acre
park, received improvements includ-
ing a concession-restroom facilily,
gazebo, rose garden, renovated play
area, lighting, landscaping and
improvements to the existing monu-
ment, coupled with a beautiful plaza
area, meandering walkways and pic-
nic facilities. 2

The new building for The
Temecula Valley Museum, located
behind the park, is under construc-
tion, as well as St. Catherine’s
Church which will operate as a wed-
ding chapel and serve as a communi-
ty meeting place.

* Design of the citywide intelli-
gent traffic management system is
underway which will allow the tim-
ing of all major traffic signals in des-
ignated areas to operate more effi-
ciently. In addition, four new traffic
signals were installed at intersec-
tions in the city.

Parks and recreation facility

Temecula is widely recognized
for its exceptional quality of life.
Residents of all ages enjoy a wide
range of recreational and leisure
opportunities within the city. The city
has adopted a parks master plan with
142 acres of developed and beautiful-
ly landscaped park facilities.

The Community Services
Department opened four new city
park sites last year, bringing the
number to 18 city-operated parks.
The new parks include: the
Butterfield Stage Park, Rotary Park
and Nakayama Park. The Duck
Pond, a S-acre park site with 1.5-
acre pond, received a face lift and
was dedicated in June. The Duck
Pond exhibits a beautiful entrance t0
the city and allows visitors a seren¢
setting in which to relax.
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Coming to Terms with the Shifting Issues of Urban Development

Claremont’s accomplishments
for 1996 cover a wide range of pro-
jects and issues. They are the result
of the combined efforts of elected
officials, staff professionals, com-
munity members and the business
community. Cooperation has been
— and will continue to be — the key
to ensuring that Claremont is respon-
sive to the needs of the entire com-
munity.

Priorities based on resident input

Claremont’s accomplishments
for 1996 directly reflect the issues
that our community members told us
are most important to them. A series
of community workshops held in
January allowed the public to pro-
vide their comments regarding the
level of municipal service provided
by the city, Claremont’s quality of
life and what they thought the com-
munity should be like 10 to 20 years
from now.

Participants in the process re-
affirmed their desire to maintain cur-
rent city service levels with an
emphasis on basic municipal ser-
vices, particularly police and infra-
structure maintenance. The city
responded by allocating more than
54 percent of its general fund budget
to police department operations. The
city’s work plan also calls for stay-
ing current with scheduled mainte-
nance efforts in order to avoid creat-
ing a backlog of deferred projects.

Included in the balance of ser-
vices provided by the city in 1996
were those which enhance the quali-
ty of life enjoyed by Claremont resi-
dents. The city provides a wide
range of nationally-recognized pro-
grams designed to meet the needs of
all age groups, for the young and for
the old.

Some of Claremont’s most note-
worthy accomplishments for 1996
are described below.

Aggressive capital improvement
program

Claremont’s physical infrastruc-
ture represents a sizable financial

investment on the part of its citizens
and business owners, one that is,
quite literally, a lifeline for the entire
community. Protecting that invest-
ment through adequate maintenance
is a responsibility that the city does
not take lightly.

This effort will continue into
1997. Projects slated for this year
include the realignment of Monte
Vista
Boulevard, widening the Indian Hill
Boulevard offramps from the San
(I-10) and
widening Base Line Road to four

Avenue at Claremont

Bernardino Freeway

lanes.

Economic development

Proposals for new or expanded
businesses in Claremont are on the
rise, a trend that city officials
attribute not just to a turnaround in
the general economy but to the
attractiveness of Claremont as a
business location as well.

Last year, the Claremont
Redevelopment Agency entered into
an agreement with a developer to
purchase and develop a highly visi-
ble corner in the downtown Village
as a retail center. This site is particu-
larly important because it is the last
undeveloped parcel in the Village
and serves as an “entrance” to the
downtown district. The developer is
committed to designing a building
with an architectural style that is dis-
tinctive yet compatible with the rest
of the Village.

The agency also acquired an his-
toric citrus packing house and cold
storage facility just west of the
Village. Owning these buildings
improves the agency’s ability to
guide development of this “Village
West” area into a commercial-mixed
used district.

Efforts to develop the Foothill
East site also got a boost in 1996
with the announcement by an inter-
national manufacturer of its desire to
build two 50,000-square-foot build-
ings on the site. This proposal fits in
well with the redevelopment
agency’s strategy for Foothill East,

which allows for industrial develop-
ment on the northern section of the
site while envisioning a single com-
mercial-retail project along Foothill
Boulevard.

Improved public facilities

When asked to comment on
what Claremont should be like 10 to
20 years from now, the majority of
Claremonters saw the need to
improve existing public facilities. To
help clarify and prioritize those
needs, a Public Facilities Needs
Assessment (PFNA) task force was
formed. A report released by that
group last summer identified the
highest-priority community facility
needs as: a community center; addi-
tional parks and sports fields; a state-
of-the-art library; and more facilities
for seniors and young people.

The city responded by entering
into an agreement with the local
school district to buy a “surplus”
school with the ultimate goal of con-
verting the facility into a community
center.

Whether the project can be com-
pleted as planned depends on the
city being able to identify where to
get enough money. At this point,
sources for less than half the needed
amount have been identified. There
is some time available to develop
options, however, since the balance
of the purchase price isn’t due until
July 31 and renovation can’t begin
until the district vacates the building
on Sept. 30, 1998. Should funding
not be available, the site would most
likely be sold for residential devel-
opment.

Emphasis on youth continues
Claremont’s Youth Master Plan is
a community-developed, nationally-
recognized “blueprint” for guiding
Claremont decision makers and ser-
vice providers in their efforts to
address the needs of local youth and
their families. Implementation of the
Plan is being overseen by the

Claremont Youth Master Plan
P; hip, an indep commit-

tee made up of community members
representing a wide range of interests.

Implementing the recommenda-
tions spelled out in the youth master
plan was a high priority in 1996. In
addition to continuing the highly
successful Youth Activity Center for
high school students and the expand-
ed TRACKS junior high after-school
program, the city introduced an
after-school program for students in
the fourth through sixth grades.
Participants enjoy arts, crafts, sports;
drama, an afternoon snack and much
more in a supervised, recreational
setting. A second site will be added
this month.

Looking ahead

The coming year promises to
provide a number of exciling activi-
ties and events in Claremont. We’re
especially looking forward to the
opening of the 1,200-acre Claremont
Hills Wilderness Park, one of the
largest urban wilderness parks in the
country. The land for the park came
to the city as the result of a unique
cooperative arrangement with a large
private landowner and without any
costs to the city’s general fund.

But Claremont also faces some
financial uncertainties in the coming
year, including those created by two
lawsuits filed against the city by the
Howard Jarvis Taxpayers’ Associ-
ation and its supporters, and the pas-
sage of Proposition 218 on the
November ballot.

Both of these have the potential
to seriously impact the city’s ability
to provide services to Claremont’s
citizens. In response, the city has
placed a measure on the March 1997
ballot asking Claremont voters
whether or not they want to continue
the city’s utility user tax and its
Landscape and Lighting Assessment
District.

Claremont is very proud of its
approach for dealing with the fiscal
realities of today, realities in which
traditional government funding
sources can’t keep pace with the cost
of services our citizens demand.
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City of
Moreno Valley

A Place Families and Businesses Call Home

In 1996, dramatic events sig-
naled the arrival of Moreno Valley as
a hometown for many residents and
businesses. These events solidly
establish it as the community to
watch in the 21st century.

Having turned 12 years old last
month, Moreno Valley has been
catching up to provide the same
quality of life amenities as many of
the region’s older communities. As
the fourth-largest city in the Inland
Empire, with a population of
134,000, Moreno Valley has created
high expectations from residents and
companies alike.

Moreno Valley has succeeded in
making itself a hometown, accom-
plishing this despite starting a city
from scratch in 1984 and having to
grow it through a long recession.

The past year was outstanding,
with significant progress made in
business attraction, recreation, pub-
lic safety and education.

Business attraction and expansion
Last year, two manufacturers
made Moreno Valley home. Thor
California, a start-up company
which produces recreational vehi-
cles, opened in January with 80
employees. Demand for product
grew quickly and the company
panded to 220 employees in the
first three months. The company is
projecting sales of $40 million in its
first year.

Supreme Truck Bodies of
California also chose Moreno Valley
for its expansion. The company is a
premier manufacturer of commercial
truck bodies. It has an impressive list
of customers, including Coca Cola,
Frito Lay and Ryder.

Supreme Truck Bodies conduct-
ed an extensive site search in the
Inland Empire but selected Moreno
Valley for economic reasons. “There
were several very good Inland
Empire sites we considered,” said
Supreme’s general manager, Lee
Granus. “But overall, Moreno Valley

met our space and price needs best.”
sion in the growing back-office

industry. In 1995, United Airlines
moved a 125-employee ticket reser-
vations center into town. After one
year, United announced that it is
expanding operations to 190
employees.

Recreation

Moreno Valley’s large and youth-
ful population has generated much
interest in family-orientated sports
and recreation. In fact, the Riverside
Press Enterprise named Moreno
Valley No. 1 in family recreation.

Enthusiasm generated by local
sports teams has quickly turned the
community into a sports tournament
center. In August, Moreno Valley
played host to the National Bobby
Sox Girls Softball Tournament.
More than 1,400 girls on 120 teams
competed in the 10-day tournament.

In all, Moreno Valley was home
for six major tournaments in 1996,
including the Amateur Athletic
Union Baseball Qualifying
Tournament and the Moreno Valley
Heat Summer Classic, which attract-
ed 170 teams from three states.

Besides youth athletics, the city
hosts the PGA-sponsored NIKE
Inland Empire Open golf tourna-
ment. This event is played every
February at the top-rated Moreno
Valley Ranch Golf Club and brings
144 golf pros and more than 10,000
fans to the community to participate
in the four-day event.

Tournaments have a major eco-
nomic impact on local businesses. A
family of four spends an estimated
$125 per day on hotels, food and
shopping while visiting Moreno
Valley during a tournament. The
Bobby Sox Tournament alone gener-
ated more than $1.5 million in rev-
enues for local businesses.

Public safety and education

An essential element of any
hometown is public safety. Moreno
Valley has made tremendous strides
in improving community policing,
saving money in the fire department
and maintaining a zero-tolerance
program to control graffiti. These

achievements have resulted in lower
crime rates, improved efficiencies
and have given residents a secure
feeling about their community.

The city’s Problem Oriented
Police (POP) Team works with resi-
dents in older parts of the communi-
ty to address specific neighborhood
problems. POP Team officers hold
community meetings, work with
property owners to remove blight
and encourage residents to get
involved in crime prevention. The
POP team receives 40 percent of its
funding from federal grants, allow-
ing the city to stretch citizens’ tax
dollars a little further.

In September, the cities of
Moreno Valley and Riverside opened
the first jointly owned and operated
fire station in California. Firefighters
and equipment from both cities are
housed in one facility. The cities are
sharing utility and maintenance
costs and will even respond to ser-
vice calls in each other’s jurisdic-
tion.

“By sharing the fire station with
Riverside, we get the benefit of an
extra engine company serving
Moreno Valley at no extra cost to
taxpayers,” said Bob Green, Moreno
Valley’s fire chief.

The city saved $700,000 in con-
struction costs and will save $50,000
annually in operations costs by shar-
ing the facility with Riverside.

The ugly effects of graffiti upon
a community are apparent to most
residents. In addition to the eyesores
graffiti creates, it encourages addi-
tional crime and vandalism. Moreno
Valley has taken an aggressive

stance to combat the problem and by
last year graffiti became virtually
nonexistent.

The city uses a three-pronged
approach to fight graffiti: removal,
prevention and prosecution. An anti-
graffiti hotline is available for resi-
dents to report recent incidents. The
city’s graffiti removal team and vol-
unteer groups then quickly remove
the graffiti, usually within 24 hours.
A 37-member anti-graffiti patrol
works with the police department to
patrol the city in search of taggers.
When caught, graffiti vandals are
arrested, prosecuted and ordered to
pay restitution.

The results are impressive. Since
its inception in 1993, the anti-graffi-
ti program has resulted in 200
arrests, calls for removal have
decreased 85 percent and the pro-
gram cost dropped from $440,000
per year to $136,544.

Creating a hometown

Moreno Valley has worked hard
to create a hometown atmosphere
for residents. Successes in business,
recreation and public safety are just
a few of the areas in which the city is
excelling. These achievements are
the result of hard work by many
individuals and groups, who collec-
tively are striving to make Moreno
Valley a great place to live, work and
raise a family. From entrepreneurs to
soccer moms, and from concerned
citizens to city staff, Moreno Valley
has become their hometown.

Look for more exciting news
coming from Moreno Valley in the
future.
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San Bernardino Coﬁnty Economicevelopment 1996 Overview

The San Bernardino County
Economic and Community
Development Department (ECD)
provides a variety of programs and
services designed to attract new
industry to the county while retaining
existing businesses, with the ultimate
objective of maximizing employ-
ment opportunities and increasing
capital investment in the area.

In order to reach this goal most
effectively, San Bernardino County
utilizes a unique combination of
public and private resources. The
resulting program provides a full
gamut of economic development
activities, ranging from financial
incentives and demographic data to
trade show participation and promo-
tional materials.

These sophisticated programs,
applied in concert with the region’s
built-in attractiveness to industry,
made San Bernardino County one of
1996’s fastest growing areas. While
industrial
continue to create new jobs, the full
spectrum of services provided by
ECD continues to enhance the quali-
ty of life in San Bernardino County,
assuring that it remains not only a
leading area in which to work and
invest, but also an attractive place in
which to live.

development activities

DIVISION RESPONSIBILITIES
Business financing

During the past year, Economic
and Community Development
Department (ECD) expanded its
loan programs from four to eight,
thereby covering business needs
from small entrepreneurs to major
industries. Four of the programs uti-
lize Community Development Block
Grant (CDBG) funds to spur eco-
nomic development.

Regional cooperation

Through agreements and con-
tracts with private sector, non-profit
organizations, the county continues
to generate a high-level profile in
economic development arenas. ECD
actively participates in programs and
projects in an effort to reach the eco-

S

nomic development goals of the
county.

Agua Mansa Enterprise Zone

The California Enterprise Zone
Program was established to stimu-
late private business and industrial
growth in economically distressed
areas. The Agua Mansa Enterprise
Zone, authorized in 1986, covers
nearly 10,000 acres and is centrally
located in the western Riverside-San
Bernardino counties area and
includes portions of both counties
and the cities of Colton, Rialto and
Riverside.

These five entities entered into a
Joint Powers Agreement which
established the Agua
Industrial  Growth Association
(AMIGA). This agency was formed
in order to promote business and
industrial growth in the zone by
coordinating marketing and adminis-
tering economic development pro-
grams.

State Enterprise Zone incentives
include: sales and use tax credits;
hiring credits; business expense
deductions; net operating loss carry-
overs; nontaxable investments; and
employee tax credits. In addition to
state incentives, local jurisdictions
offer low-cost, long-term financing
to qualified businesses locating or
expanding within the zone.

A Recycling Market
Development Zone (RMDZ) over-
lays the Enterprise Zone, and the
California  Integrated = Waste
Management Board has created a
special low-interest revolving loan
fund to assist recycling-related busi-
nesses in the zone.

Mansa

Base re-use:
* San Bernardino International
Airport and Trade Center — former-
ly Norton Air Force Base

The Inland Valley Development
Agency (IVDA), created in 1990, is
the original joint powers agency that
was formed to oversee the reuse of
the former Norton Air Force Base
and implement programs to assist in
recovering from the economic
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impacts of its closure. The county is
a member of, and the fifth district
supervisor co-chairs, the agency

The IVDA serves as the proper-
ty and facilities manager of all non-
aviation-related commercial activi-
ties at the former air force base. The
property encompasses approximate-
ly 400 acres adjacent to San
Bernardino International Airport,
also under development. Through its
early efforts, the IVDA has assisted
in the creation of more than 3,300
Jjobs on its property and has propos-
als pending which would result in
approximately 3,000 more.

The San Bernardino
International ~ Airport  Authority
(SBIAA) is also a joint powers
agency made up of the County of
San Bernardino and the cities of San
Bernardino, Loma Linda, Highland
and Colton. The authority is respon-
sible for operating, repairing, main-
taining and
approximately 1,300 acres of airport
property. The SBIAA operates and
manages the public, mixed-use,
commercial service airport. It has
the capacity to provide regional air
traffic for domestic and international
use serving both the passenger and
cargo markets,

* Southern California International
Airport — formerly George Air Force
Base

In the High Desert region of the
county, another military installation
— formerly George Air Force Base
in the Victor Valley area — has
resulted in the formation of a joint
powers authority, the Victor Valley
Economic Development Authority
(VVEDA), in order to effectively
plan for reuse of this property.

The former facility has been
officially  renamed  Southern
California International Airport. It is
also the first closed military installa-
tion in California to receive a LAM-
BRA (Local Agency Military Base
Recovery Area) designation. The
LAMBRA designation allows com-
munities to extend tax and wage
credits to companies located on
closed military bases.

administering the

COUNTY OF
SAN BERNARDINO

In addition, VVEDA is pursing a
Federal Free Trade Zone designation
and the establishment of a Federal
Aviation Administration (FAA) con-
tract inspection station. As of the end
of 1996, 21 leases had been signed
and more than 350 new jobs had

been created.

Overall Economic Development
Program (OEDP)

The Overall Economic
Program (OEDP)
Annual Report is prepared by the
Economic Development Division
and is the document which qualifies
public agencies throughout the coun-
ty for grant funding offered by the
US. Economic Development
Administration (EDA).

The OEDP is a comprehensive
overview of the local economy
which describes the area’s attributes
and potential opportunities while
addressing particular problems or
impediments. Most importantly, the
report presents project descriptions
which are presented for considera-
tion in the EDA funding process.

Development

Business retention

To complement its efforts to
attract new employers to the county,
the Economic Development Division
has implemented its business reten-
tion program aimed at combating the
outward migration of industry from
California and San Bernardino
County. In this important effort, the
division works closely with the
California Trade and Commerce
Agency, local jurisdictions, commu-
nity organizations, economic devel-
opment agencies, utility companies
and regulatory agencies to identify
firms considering a move and then
takes positive steps to assure their
continued local operation.

Promotional activities

Economic development promo-
tional activities cover a variety of
avenues lo convince existing and
potential employers that San .
Bemardino County is the best and
most profitable location.
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Palm Desert

Palm Desert has long been rec-
ognized as a forward thinking city
and a leader in the Coachella Valley.
Looking back at 1996, Palm Desert,
lived up to its reputation. Following
are highlights of the city’s accom-
plishments throughout the year.

Retail

High retail sales figures have
earned Palm Desert the name “King
of Retail” Sales for the first half of
1996 were up to $381 million. That’s
nearly a 10 percent increase com-
pared to the same period in 1995.
With vacancies being filled and new
centers being constructed, projec-
tions for 1997 look even better.

The once partially empty One-
Eleven Town Center will soon be
home to Best Buy which will occupy
nearly 50,000 square feet of the center
where Cost Plus, several restaurants
and other specialty stores are located
and will remain open. World Gym
recently opened its doors at the north
end of the center, on the comer of
Fred Waring and Town Center Way.

Scheduled to open in early 1997
is the Lucky’s center on Deep Canyon
and Highway 111. This 90,000-
square-foot center also will include
several retail stores, with Lucky’s
occupying 60,000 square feet.

Construction began on the
Gardens on El Paseo which, when
complete, will add an additional
207,000 square feet to south El Paseo.
Anchored by Saks Fifth Avenue, the
Gardens also will include approxi-
mately 40 stores and restaurants, and

a semi-subterranean parking struc-
ture. The Gardens on El Paseo is slat-
ed to open in February 1998.

Tourism

Tourism continues to be a dri-
ving force in Palm Desert with hotel
room rentals for the first half of 1996
nearly 8 percent higher than for the
same period in 1995, totaling $34
This year, Palm Desert contin-
ued its promotion with a multi-page
site on the World Wide Web
(http://www.palm-desert.org). The

city also maintains its own low-watt
radio station — 1610-AM — to keep
residents and visitors informed of
special events, points of interest and
general city information.

The Palm Desert Visitor and
Information Center staff assisted
personally more than 24,000 people
and responded to nearly 4,500
inquiries in 1996, answering ques-
tions and directing visitors to hotels,
restaurants and other recreational
and popular sites.

Palm Desert is doing its part to
make the world a little smaller. For
more than 15 years, the city has had
a relationship with Gisborne, New
Zealand, under the Sister Cities
Program, and five years ago, the city
welcomed another sister, Osoyoos,
British Columbia. The cities share
information on culture and issues
such as recycling, land usage and
development. In May 1997, Palm
Desert will host the Southern
California Sister Cities Conference.

Education

Palm Desert celebrated National
Library Week in April by opening
the Multi-Agency Library, one of the
first of its kind in the nation.

“A joint project of the city of
Palm Desert, College of the Desert
and the County of Riverside, the
$8.5 million Multi-Agency Library
is a testimony to great teamwork and
provides a much needed community
resource,” said Principal Librarian
Barbara Bowie.

The 43,000-square-foot facility
features a children’s library, a story
room and a community room, as
well as computers and numerous
art exhibits which rotate through-
out the year.

Just in time for the new school
year, a fourth elementary school —
James Carter Elementary — was
opened by Desert Sands Unified
School District. The school accom-
modates approximately 700 students.

Recreation
Palm Desert’s biggest develop-
ment of the year was the beginning

urges Ahead to 2000 and Beyond

of Desert Willow, a $45 million,
515-acre project that will include
two 18-hole championship golf
courses, a time share development
and a resort hotel, as well as a few
smaller hotels.

The two desert-style golf cours-
es were designed by PGA Tour play-
er John Cook and noted architect
Michael Hurdzan. The champi-
onship north course will be available
to the public next month; construc-
tion of the resort course is set to
begin in June. Desert Willow is
located between Country Club and
Frank Sinatra, and between Cook
and Portola.

For some added fun and recre-
ation, the Palm Desert city council
approved a soccer complex consist-
ing of five lighted fields to be locat-
ed on Hovely between Portola and
Cook. Play is scheduled to begin in
the fall.

2000 and beyond

In attempting to keep ahead of
the times, instead of just keeping up
with them, Palm Desert established a
strategic planning committee in
1984 which outlined goals and
objectives for the city to reach by the
year 2000. City officials wanted to
improve curbs and gutters allowing
for better drainage. The committee
wanted a major destination resort to
locate within Palm Desert, which
eventually was realized in Marriott’s
Desert Springs Resort & Spa. Other
goals included increasing park land,
creating an “Art in Public Places”
program, and building the Multi-
Agency Library.

These strategic pl g com-
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interchanges, allowing easier flow of
traffic into and out of Palm Desert.

In order to reduce congestion on
Washington and Monterey avenues,
motorists will be able to access
Interstate 10 through Cook Street,
effective next month. To add some
character to these interchanges,
Palm Desert’s Art in Public Places
program has placed native wildlife
petroglyphs on the walls and
columns of the overpasses.

Special events

Palm Desert isn’t all business.
The city takes pride in presenting a
variety of free community events
throughout the year. Each year, the
events become increasingly popular.
The Haute Nites, Cool Sounds
Summer Concert Series attracted
record breaking crowds to nearly a
dozen concerts held throughout the
summer in the Civic Center Park
Amphitheater.

SpringFest, held annually in
April, is a family day in the park
which kicks off the spring season
with arts and crafts for children, a
petting zoo, food and more. Palm
Desert also is the site of one of the
largest Fourth of July celebrations in
the valley.

Unique to Palm Desert is the
Golf Cart Parade which celebrated
its 32nd birthday last year. This
annual November event
more than 25,000 spectators.

In 1996, Palm Desert held its
first annual tree lighting ceremony in
Civic Center Park, where two trees
were planted especially for the occa-
sion. In conjunction with the tree
lighting was the second annual Pat

attracts

mittees serve to ensure that Palm
Desert’s visions will become reality.

Transportation

Four major public works pro-
jects began in 1996. The four-lane
Monterey Avenue Bridge was con-
structed to provide the Coachella
Valley’s second all-weather crossing
at the Whi r Ch 1. Im-

Anderson Memorial Children’s
Literature Festival and the Holiday
Festival of Music.

For more information about
starting a business in — or relocat-
ing one — Palm Desert, contact the
city’s Economic Development
Department at (619) 346-0611. For
residential or visitor information,
[ the Palm Desert Visitor

provements also are being made to
the I-10’s Monterey and Washington

Information center by calling (800)
873-2428.

JANUARY 1997

1996

INLAND EMPIRE BUSINESS JOURNAL * PAGE 37

Fontana Emerges as a Leader in Business Development

The city of Fontana is part of the
world’s largest economic market and
is a city totally committed to busi-
ness success. Of cities with popula-
tions exceeding 100,000, Fontana is
the third-fastest growing city in
California and the ninth-fastest
growing in the nation. Fontana has
become a leader in the Inland
Empire.

Financially stable municipality

The year 1996 found Fontana
continuing to solidify finances by
fully funding liability and adding to
its reserves. A five-year fiscal model
is being prepared which will give the
city a perspective on how proposed
economic development will impact
its financial future and will provide
for a proactive approach to issues
and opportunities.

In December, a newly seated
city council vowed to be more busi-
ness and development friendly.
Mayor David Eshleman, newly
elected Mayor Pro Tem Mark
Nuaimi, council members Nancy
Hooper and John Roberts, and the
newly elected Manuel Mancha have
brought a new sense of mission to
the council.

The Fontana city council meets
regularly with city commissions to
review goals and objectives so that
all people involved in serving the
city will be united in their decisions.

Cooperative efforts

Fontana is one of the three cities
involved in the Tri-City Marketing
Program, a cooperative effort with
the cities of Rancho Cucamonga and
Ontario along with the Ontario
Convention and Visitors Bureau.
The Fontana city council recognizes
the Tri-City Marketing Program as a
way to work together with neighbor-
ing jurisdictions in order to promote
major projects that will complement
the economic life of the entire
region.

The city has adopted a stream-
lined development code and devel-
opment review process and has
reduced many development process-

ing fees. A new spirit of cooperation
and understanding between the city
and the development community has
emerged and is bringing the return
of major development activity.

* Construction continues in
Hunter’s Ridge Specific Plan — a
570-acre  residential-commercial
development located at the base of
the San Mountains
Construction began in 1995 and

Bernardino

since that time there have been nine
development companies involved in
various stages of home production.
All 844 lots have been purchased
within Phase I of the development
and major infrastructure is under
construction.

* Sierra Lakes,
mixed-use upscale Specific Plan
project, was approved in 1995. This
development will have 2,239 resi-
dential units, 66 acres of commercial
development and a 153-acre golf
course.

* Rough grading has com-
menced on California Landings — a
750-unit residential Specific Plan
development. Kaufman & Broad
received planning commission
approval Nov. 25 for design review
of 120 single-family residences.

*  Westgate Specific Plan
received final commercial-industrial
design approval by the city council
Oct. 15.

* Summit Heights (commercial-
residential) and the Morningside
mixed-use community are proposed
specific plans which are currently
under review.

* Southridge Village Specific
Plan continues to show increasing
activity in residential development.

* More than 2 million square
feet of development in Fontana's
industrial parks is moving through
the plan checking process. Projects
include: Tech Data’s 835,000-
square-foot building; a 510,000-
square-foot building for United
Facilities; United Pacific Pet Food’s,
154,000-square-foot building; a
210,000-square-foot building; and a
303,000-square-foot building. It is
anticipated that construction will

a 640-acre

commence on these buildings during
1997.

Zoning consistency plan

A zoning consistency program
for the Fontana planning area is being
implemented. The process involves
bringing  the Plan,
Development Code, General Plan
Land Use Policy Map and Zoning
Map into consistency with each other.
As of the end of 1996, the city had
brought the zoning of almost one-half
of the planning area into consistency
with the 1990 General Plan.

General

Homebuyer Assistance Program
Under the auspices of the
“Building Great Neighborhoods
Program,” the city of Fontana's
Homebuyer Assistance Program
(HAP) was implemented during
1996 to help first-time homebuyers
realize their dream of home owner-
ship. The program provides
extremely attractive financial incen-
tives — down payment and closing

costs assistance — to eligible first-
time homebuyers.

The Building Great
Neighborhoods Program also pro-
vides:

* Neighborhood beautification
— targeting major arterials such as
Juniper Avenue with paint, landscap-
ing and clean-up programs.

* Multi-family revitalization —
including the acquisition, substantial
rehabilitation and professional man-
agement of selected apartments and-
or neighborhoods.

» Infill housing development —
solicitation of builders to construct
quality single-family homes on resi-
dential tracts of one to 10 acres.

Although 1996 was an exciting
year for the city of Fontana, 1997
will provide for an even more excit-
ing year as Fontana moves ever clos-
er to realization of its mission state-
ment: “The city of Fontana is com-
mitted to its emergence as the pre-
mier quality-of-life community in
the Inland Empire.”

Businesses provide needed assistance ...

continued from Page 19

computer facilities periodically and to change the software programs taught
50 that students can continue to be exposed to state-of-the-art technology and

application programs.

The colleges and universities in the Inland Empire and throughout
California must have the continued financial support of the business commu-
nity if we are to have the resources necessary to educate tomorrow’s work-
force to be competitive in our increasingly interconnected and global econo-

my.

Steven Mintz is the dean of the School of Business and Public Administration
at the California State University, San Bernardino.

[fwe don't do this, who will?

If you're a woman in your 50s, 60s or 70s, and
past menopause, join the Women's Health
Initiative. This landmark study will give us ans-
wers on how hormones and diet affect women’s
risk of heart disease, cancer and osteoporosis.

Call today for more information. The

health of your daughters and generations

of women depends on your decision

L part of Ibuarete ' call 1-500-54 WOMEN

Sponsared by The National irstitutes of Health
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NOW!

This Year, The Los Anaeles County Fair Celebrates 75 Years of Southern California Tradltlon

Since 1922 a lot of things have changed at the Los Angeles County Fair. This year marks the 75th Anniversary of the first Los
Angeles County Fair, held way back in 1922. Along the way, the Fair has hosted more than 65 million Southern Californians who
have experienced the ultimate in wholesome family fun, laughter and entertainment.

The 1997 world-class Los Angeles County Fair promises to be the best-ever in its long and colorful history. Make your plans now
to relive the fond memories and the rich traditions of the past--pickles and pies, great free entertainment, contests, fantastic food,
barnyard critters and down home family fun. Just imagine, all this combined with the latest in computer and electronic technology!
Where else can you have so much family fun?

So mark your calendar now and make sure you attend the other great Southern California tradition this September - the Los

Angeles County Fair. Give us a call and watch for more information. This is the year you just don't want to miss!

1022-1997

: Los Angeles County Fair at Fairplex. Located where the I-10 and the 57 Freeways meet. For more information: (909) 623-3111. Home Page: http//www.fairplex.com
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Fairplex Turns 75, Plans for Next Century

Like much of Southern Calif-
ornia in the 1920s, many Inland
Empire towns were driven by farm-
ing and agriculture. Vineyards, citrus
groves and dairies covered the local
landscape. Pomona, aptly named for
the Roman goddess of fruit, was one
of Los Angeles County’s largest
cities, renowned for its production of
citrus and other rich crops.

Given Pomona’s agricultural
prominence, it was the decision by
city leaders in 1922 to sacrifice some
of its valuable farmland — which
may have shaped the community
more than any other event. At the
urging of a group of local business-
men, the city purchased a 43-acre
beet and barley field on the north-
west side of town. The group erected
tents, temporary buildings and a 1/2
mile racetrack to stage the inaugural
Los Angeles County Fair.

According to the Los Angeles
County Fair Association’s charter,
the fair was organized “primarily for
the promotion of the agricultural,
horticultural and animal husbandry
interests of the great Southwest.”

A lot has happened since 1922.
The plot of land purchased from the
original rancho of wealthy Mexican
cattleman Ricardo Vejar has since
expanded to 487 acres. The five-day
event which drew 49,461 people that
first year has grown into the largest
county fair in the world, drawing
attendance figures in excess of 1 mil-
lion people in 48 of the past 49 years.

The Los Angeles County Fair
celebrates its 75th anniversary in
1997, and it has undergone obvious
growth since its debut. Along the
way, more than 65 million people
have returned to Pomona each
September to ride thrilling carnival
rides, observe the latest inventions,
pet barnyard animals and eat to their
stomachs’ delight. The same fun-
filled days they enjoyed as young-
sters they now share with their own
children.

Plenty has happened since Oct.
17 through 21, 1922, the dates of the
first L.A. County Fair. The inaugural
event was actually the offshoot of a
merchants’ exposition held along the
Southern Pacific Railway in down-
town Pomona in 1921. Its success,
coupled with the fact that Los
Angeles County did not have a coun-
ty fair, motivated several local busi-
nessmen to form the Los Angeles

County Fair Association and set out
to bring added
Pomona

Financing started with the sale
of $28,000 in stock, but only
$23,000 was realized because some
of the pledges were not met. The
sum was not sufficient for the neces-
sary work, so an additional $15,000
was gathered from personal loans to
committee members from local
banks. Reluctantly, the board of
supervisors appropriated $10,000 for
the fair.

Ground was broken and access
roads were built. A 1/2 mile race
track and a grandstand with seating
for 4,000 were constriicted. Two cat-
tle barns, two livestock buildings, a
livestock barn and an administration
building were also built. Circus tents
were purchased to house the agricul-
tural and horticultural displays. A
wooden fence surrounded most of
the grounds.

For a period during the 1930s,
the Los Angeles County Fair was
held as a tri-county fair, along with
Riverside and Orange counties.
During that time, the federal govern-
ment’s Works Progress Ad-
ministration (WPA) program assist-
ed in the construction of buildings
around the grounds.

A new grandstand seating
10,000 people was constructed in
1932, and in 1933 the fair boasted
the first Southern California race-
track to offer legalized pari-mutuel
wagering on horse racing.

The fair ran each year through
1941, but was halted from 1942-47
because the U.S. Army used the
grounds for a variety of purposes
during World War II. The event
resumed in 1948 with record crowds,
and it has been held every year since.

Additional expansion and con-
struction followed and continue
today; the fair is still the local gath-
ering place for friends, neighbors
and relatives. But that happens more
frequently than just during
September. In fact, the place hardly
ever shuts down.

Even the name has changed
from the fairgrounds to Fairplex,
which is short for Los Angeles
County Fair, Hotel and Exposition
Complex. The name Fairplex more
accurately describes the facility as
the year-round events complex it has
become, playing host to more than

recognition to

300 different events from January
through December.

Unlike any other fairgrounds,
Fairplex boasts its own luxury hotel,
a recreational vehicle park, an
expansive modern exposition com-
plex, a nationally-recognized child
development center, a world-class
motor sports dragstrip, an interna-
tionally-known thoroughbred auc-
tion complex, a horse racing track
and parking for 40,000 vehicles.

“Fairplex truly has so many
things which appeal to so many peo-
ple that it is no surprise that 3 mil-
lion people visit the facility each
year for the fair and other events,”
said Jim Henwood, who took over as
Fair Association president and chief
executive officer in late 1995.

Thanks to more than $75 million
in capital improvements to the facil-
ity since 1981 — including the reno-
vation of the exhibition building
complex and the construction of the
247-suite Sheraton Suites Fairplex
Hotel on the grounds — Fairplex has
become a year-round convention,
exposition and automotive center. Its
wide range of diverse and enterpris-
ing audiences attend trade and con-
sumer shows, motor sports events,
inter-track wagering, conventions,
meetings, international equine auc-
tions and agricultural events.

Aside from the huge attendance
numbers at the fair, the Fairplex
clientele include country music fans
at StarFest, anglers and sailors at the
Spring Boat Show, computer wiz-
ards at the Computer Marketplace,
animal fanciers at America’s Family
Pet Expo, campers and travelers at
the California Recreational Vehicle
Show, holiday shoppers at the
Harvest Festival, car hounds at the
many classic automobile shows held
on the grounds and just about every-
body else with any sort of special
passion or unique interest.

With so much happening at one.
location, the Fair Association has
organized itself into four separate
businesses — equine activities; self-
produced events; convention, expo-
sition and automotive busi and

advancing toward having something
going on or something to do at
Fairplex every day of the year,” said
Henwood. “We will be improving
the quality of our current events and
adding new events and businesses
which will make Fairplex a true
regional year-round entertainment
destination.

“I'm sure none of the original
Fair Association leaders from 1922
dreamt what this facility would be
today, but we are trying to capture
our dreams for the future of Fairplex
and start to make them happen.”

As the plan takes shape, the
Fairplex staff have been busy working
to put the pieces in place which will
add to the year-round flavor of the
facility. Fairplex now has freeway vis-
ibility with a 90-foot-high electronic
message board along the San
Bemardino (I-10) Freeway. A drag
racing school which offers classes
throughout the year opened at
Pomona Raceway on the grounds
shortly after the 1996 Fair. The
National Hot Rod Association is plan-
ning to open a national museum and
hall of fame on the grounds in 1997.

Negotiations are also ongoing
with a national organization which
will relocate a top weekend attrac-
tion to Fairplex in 1998. The Fair
Association is actively pursuing the
expansion of its horse racetrack,
Fairplex Park, from 5/8 mile to one
mile, and adding a 7/8 mile turf track
inside the main dirt track.

Among the other projects men-
tioned as future possibilities at
Fairplex are a 10,000-seat multi-pur-
pose arena, an entertainment com-
plex with restaurants and movie the-
aters, a retail center, ice and roller
skating rinks, an art gallery and an
amphitheater. All would be done
with the intent of increasing the
overall visibility of Fairplex and
building the occupancy at the
Sheraton Suites Fairplex.

The planning process will exam-
ine the past and present program-
ming at Fairplex. Each of the four
business groups are working inde-

new and other business. The four
business areas are being organized in
the company’s overall plan for the
next five years, titled “Focus 2001: A
Plan for the Future.”

“We are escalating the focus of
the business we already have and

dently, and the individual efforts
wxll be combined in a single docu-
ment, which is expected to be
revealed this year.

The result is expected to be the
first glimpse of just some of what
can be expected over the next 75
years at Fairplex.
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City of
POMONA

Pomona Reaps the Rewards of Business Promotion and Expansion

The city of Pomona continued to
focus on economic development in
1996. In January, Pomona adopted
an  “Economic  Development
Strategy” to maximize existing
assets, retain and assist existing busi-
nesses and attract new industrial and
commercial enterprises.

The ic develop
strategy includes the following focal
points: moving ahead with planning
and redevelopment of the former
General Dynamics site; targeting the
main thoroughfares through the city
for revitalization and redevelopment;
completing Pomona Ranch Plaza
and the Pomona MarketPlace to cre-
ate new jobs and revenue; marketing
Pomona, strengthening its image and
linking marketing to the overall eco-
nomic development plan; and
increasing retail activity, especially
downtown.

The city’s “Economic Devel-
opment Image and Marketing Plan”
was also finalized in 1996. The plan
specifies specific action steps to help
raise the city’s profile and market
Pomona to both internal customers
— its residents, existing businesses
— and external customers — busi-
ness prospects, media and residents
in surrounding communities.

General purpose ‘Information
Kit’

The comerstone of our market-
ing materials is a comprehensive
“Information Kit” which can be tai-
lored to a wide array of audiences.

* A three-panel folder with two
panels having pockets for inserts;

« A full-color brochure which
includes a general description of
Pomona’s attributes and business
opportunities; it will be designed to
serve as a stand-alore piece or to be
included as part of the general pur-

* A set of fact brochures which
can be easily updated as needed.
They include “Facts and Figures,”
“Lifestyle,”  “Business”  and
“Housing.”

« Case histories and testimonials
from businesses of all sizes and
demographic information.

General Dynamics RFQ/RFP
and advertising

In order to market the former
General Dynamics site international-
ly, the city prepared an RFQ/RFP —
request for quote-request for proposal
— that described the facility, includ-
ing detailed specifications, an aerial
view of the site and an area map
delineating more than 1.8 million
square feet of buildings. The General
Dynamics marketing campaign
included advertising in regional and
national publications such as the Wall
Street Journal, Los Angeles Times and

B Facilities mag
Carnaval
Kicking off the events campaign

this year was Pomona’s first ever
“Carnaval.” Named after a famous
Brazilian parade, it was a lively
street fair attended by more than
10,000 people, including resid:
students, collectors and tourists.
Carnaval brought residents and busi-
nesses together to showcase
Pomona. 3

City awards

The city of Pomona received
two awards for these economic
development and marketing efforts.
The first award was received under
the category of “Economic
Development Promotion” given by
the national Council for Urban
Economic Development (CUED).
That agency selected the city of
Pomona Image and Marketing Plan
as the winner of the third Economic
Development Promotion Award
sponsored by Business Facilities

the Special Publications Award cate-
gory.

Redevelopment Agency projects
Auto Center Sign Program

On Sept. 5, city council awarded
a contract for production of the
Pomona Auto Center sign program.
The sign program will include the
construction and installation of an
85-foot high main pylon sign with an
electronic message-unit display
board and trivision panel, two 20-
foot high entry signs and a 10-foot
high directional sign visible from the
71 Corona Expressway.

General Dynamics New Deve-
lopments

The city of Pomona is finalizing
its efforts to acquire and redevelop
the former General Dynamics prop-
erty on west Mission Boulevard.
Pending certification of the complet-
ed envirc | diation activi-
ties by the state of California
Department of Toxic Substances
Control, the city expects to close
escrow on the property early this
year. In the meantime, city staff are
completing the necessary pre-acqui-
sition activities with federal and
state agencies.

The city council is also review-
ing final proposals from developers

approximately 75,000 square feet in
building area and will consist of 18
movie screens. The complex will be
a first-class development which will
show first-run movies.

The city council also approved a
90-day exclusive negotiating agree-
ment with GVD Redevelopment to
pursue the development of a 3,500-
square-foot El  Pollo Loco
R The re: will be
approximately 3,500 square feet in
area and will be located on approxi-
mately 1.4 acres at the front of the
site adjacent to Rio Rancho Road.

Business development projects
Business Incubator

Planning activities for a business
incubator to be located in the city of
Pomona began in July, thanks to a
co-funded grant award from the
County of Los Angeles Economic
Development Commission and
Southern California Edison.

A business incubator is designed
to foster the growth of a business and
to increase its chances of survival. A
business incubator can be a physical
facility which provides new busi-
nesses with a support network such
as work space, shared equipment
and services, and a professional and
experienced manager to provide
advice and professional expertise.

and potential tenants which respond
ed to the city’s nationwide marketing
effort earlier in the year. The enthu-
siastic response to this development
opportunity will allow the city of
Pomona to formulate the best reuse
scenario and development plan for
the site.

Pomona Ranch Plaza

On Nov. 25, the city council
approved a 12-month exclusive
negotiating agreement with GVD
Redevelopment to complete talks
with a major retail chain for devel-
oping a movie theater complex with
related parking and landscaping. The
movie theater complex will be locat-
ed on a 14.83-acre parcel of the
Pomona Ranch Plaza, comprise

The incubator b plan is being
developed and is expected to be
complete in February; site selection
continues.

Mission Corridor Project

The city of Pomona selected a
consultant team and awarded a con-
tract to begin on Phase I of the
Mission Corridor Improvement
Project.

The Mission Corridor Master
Plan identifies improvements to
Mission Boulevard, including repair-
ing and-or installing curbs and side-
walks and improving lighting and
landscaping. A facade improvement
program is also being considered, as
well as the development of vacant
and-or underutilized properties.
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City of
Rancho Cucamonga

Rancho Cucamonga Invests in the Future

Rancho Cucamonga’s popula-
tion has leaped over the 100,000
mark during the 1990s. This growth
stems from its proximity and acces-
sibility to Greater Los Angeles, good
infrastructure, access to a large labor
base and a sizable local economy.
Since the city’s population is expect-
ed to grow steadily into the next cen-
tury, city activities will focus on
building local economic strength,
vitality and support.

The city of Rancho Cucamonga
is on track for a successful future
This year, the city adopted its
Economic Development Strategic
Plan to effectively guide the local
economy into the 21st century. The
plan’s consultant, PHH Fantus, iden-
tified Rancho Cucamonga’s four
fundamental economic advantages:

» large labor base

* positive image

« comprehensive infrastructure

* exceptional quality of life

Development on Foothill Corridor

The city’s Foothill Commercial
Corridor has been strengthened by
major retailers located along Foothill
Boulevard from Vineyard Avenue
east to the I-15 freeway.

Just east of the I-15-Foothill
interchange, a Watson/Amo Group
development = Foothill
Marketplace — boasts Price Club,
Walmart, Circuit City, Petsmart,
Claim Jumper, Sports Chalet and
Michaels.

From west of the interchange to
Haven Avenue, Lewis Homes Retail
— a division of Lewis Homes
Management Corp. — is marketing
and developing several retail centers
on behalf of its affiliates within the
Lewis Homes group of companies.
These include Terra Vista
Promenade, Terra Vista Town Center
and Town Center Square.

In September, Home Depot
opened with the completion of phase
one of Terra Vista Promenade, a
450,000-square-foot power center
across from the Epicenter stadium.

Town Center Square exhibits

winning art from the
the Square”

“Sculpture in
competition held by
Lewis Homes Retail in association
with the Chaffey College Wignall
Gallery-Museum and the Arts
Foundation of San
County. Town Center Square also
celebrated the opening of OfficeMax
TriMax Super Center and Barnes
and Noble,
Starbucks
Terra Vista Town Center boasts

Bernardino

complete with a

Target, Mervyn’s, Montgomery
Ross,
Men’s Wearhouse, Big 5, Discovery
Zone, Boston Market and the recent-

ly opened Romano’s Macaroni Grill.

Ward, Service Merchandise,

Tenant improvements for Magic
Wok and new construction of a
underway
south of the Lewis projects.

Mimi’s restaurant are

On the corridor’s west segment,
Foothill Vineyard Center — another
Lewis affiliate — finalized two ten-
ant leases at Rancho Towne Center
for a 55,000-square-foot Orchard
Supply Hardware and a 34,000-
square-foot community recreation
center to be occupied by the city of
Rancho Cucamonga. Both are
expected to open in the spring.

Furthering business opportunities

The city has positioned itself as
a business-friendly municipality
through a variety of “Opportunity”
programs including site visitations,
new business receptions and permit
assistance and support. More than
300 local manufacturers were con-
tacted and presented with welcom-
ing packets — which included busi-
ness assistance contacts — and were
provided city assistance as needed.
Three business receptions attracted
more than 150 attendees.

In addition, the city hosted an
inaugural “Manufacturers Appre-
ciation Week” in May. This function
provided recognition for a strong
segment of the business community.

Several manufacturers took
advantage of Rancho Cucamonga’s
third-party electrical certification
program, receiving fi ial and

permit assistance for new or expand-
ing local businesses which require
safety certifications for manufactur-
ing equipment.

More than 400 requests for com-
mercial and industrial properties
were processed through the city’s
new fax on demand immediate
access program. This service and
other successful national and global
marketing campaigns have resulted
in several corporate relocations or

expansions within the city of Rancho

Cucamonga, including Penwall,
Fisher Mills and Cerplex.

The FBI ranked Rancho
Cucamonga among the 10 safest

cities for the second year in a row.
Mayor William J. Alexander attribut-
es our safe community to good
design and proactive public safety.
The police department offers a secu-
rity assessment through their
“Robbery Prevention for Business”
program. This service is free and has
received a very positive response
from the local business community.

Fostering partnerships

Rancho Cucamonga partners
with several local, regional and state
agencies to further economic devel-
opment. For businesses contemplat-
ing expansion or relocation within
the city, meetings are facilitated by
the Inland Empire Permit Assistance
Center and city staff to provide pre-
liminary comments from outside
agencies on proposed expansion or
relocation requests.

City staff are kept informed about
business issues and trends through
agencies such as Chaffey College
Center For Economic Development
(CCCED) and the SBDC. The city
also partners with CCCED to partici-
pate in monitoring industry trends,
job training and development and
labor force issues of concern to the
business community.

Growth and cooperation

The city is an active member of
the IEEP (Inland Empire Economic
Par hip) which provides national

and regional support for economic
development including
film, trade, tourism, site selection,
demographic and industry trends and
on-line information. The IEEP has
assisted with the creation of 662 new

ventures

jobs within the Rancho Cucamonga
community, including those created
by a major expansion of the Frito
Lay facility

The city partners with the
Rancho Cucamonga Chamber of
Commerce through the BRACE
Retention  Attraction
Creation and Enhancement) pro-
gram. The city and the chamber of
commerce work

(Business

in concert to
address business concerns.

In 1996, the cities of Rancho
Cucamonga, Ontario and Fontana
developed a marketing campaign
and published a joint “Tri-Cities
Brochure” highlighting the sub-
regional economic and tourist attrac-
tions including Ontario International
Airport, The California Speedway,
Epicenter, Empire Lakes Golf
Course and Ontario Convention
Center. Proximity to beaches, moun-
tains, Greater Los Angeles and the
abundance of recreational activities
such as skiing, golfing, hiking, boat-
ing, ball games, theater and concerts
are also highlighted.

Empire Lakes Golf Course,
designed by Armold Palmer, was
completed last year at the former
General Dynamics site. Empire
Lakes and other points of interest
have been featured on a community
interest sign along the 1-15 freeway.
The sign thematically ties together
Historic Route 66 as a “Tour Route™
and a “Trade Route.”

The J. Filippi Winery, Rancho
Cucamonga Visitor’s  Bureau,
Chaffey-Garcia Museum, the Raines
House County Museum and the
Epicenter — the city’s stadium —
are featured as tour destinations. On
the opposite face, major retailers are
featured as trade destinations. The
community interest sign is the cor-
nerstone for a “Shop Rancho
Cucamonga” campaign.
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Loma Linda University and its Medical Center
Reach Out to the Region and to the World

January

Three School of Allied Health
Professions faculty members trav-
eled to Israel to assist in developing
new sonography equipment. For the
past two years, Loma Linda
University and its medical center
have been working with Diasonics, a
manufacturer of ultrasound equip-
ment. They were testing a new
machine that is being developed by
Elbit Ltd., an Israeli company

The annual Loma Linda
University Children’s Hospital “Tree
of Angels” project raised greater
than $35,000 from more than 450
people for the children’s hospital

February

Graduate School student Elaine
Bobbitt joined four other students
from throughout California when she
was awarded a $5,000 governor’s
“Call to Action” scholarship. The
governor’s scholarship grants five
such awards to women pursuing
studies in medicine, mathematics,
law, criminal justice and public ser-
vice. Among the criteria for selection
were grade point average, communi-
ty activities and volunteer work

The Graduate School was
authored by the Loma Linda
University board of trustees to offer
a master of arts degree in experimen-
tal psychology and a master’s degree
in general psychology. These pro-
grams will utilize course work and
research already in place for the doc-
toral students.

U.S. Sen. Barbara Boxer
stopped by Loma Linda University
Children’s Hospital and the Loma
Linda University Proton Treatment
Center late in the month.

March

Loma Linda University (LLU)
was ranked among top 400 non-prof-
it organizations receiving philan-
thropic support. This was the fourth
year that Loma Linda University has
earned a place on the list. There are
now more than 1 million nonprofit
organizations in the United States.
Loma Linda University was ranked
number 237.

Representatives from Loma
Linda University and the medical
center recently signed a memoran-

dum of understanding with the gov-
ernment of Kerala, a state located in
the southern portion of India
Heading the Loma Linda delegation
was Joan Coggin, MD, special assis-
tant to the Loma Linda University
president for international affairs

TouchStar  Productions  in
Seattle, Wash., consulted with Lee S
Berk, DrPH, in the production of a
video: “Affirmations for Living
Beyond Cancer” The interactive
wellness video combines positive
affirmation based on medical sci-
ence findings with creative beauty
and the harmony of nature’s scenery

More than $1 million was donat-
ed to Loma Linda University
Medical Center for cancer research
by Vincent and Virginia Ricci. They
confirmed their strong commitment
to philanthropy by giving property
valued at $1.1 million to Loma
Linda University.

The Loma Linda University
board of trustees voted to establish a
“Center for Spiritual Life in
Integrative Health Care.” The new
center is headed by Wil Alexander,
PhD, special assistant to the univer-
sity president for spiritual life and
wholeness

Loma Linda University Medical
Center physician Leonard Bailey,
MD, was honored by the city of
Loma Linda by having a park named
in his honor. The Leonard Bailey
Park is a 10-acre site that provides a
baseball diamond, tennis court, tot
lot, open play areas and a full-sized
soccer field.

Three Loma Linda University
Medical Center physicians were
named among the nation’s best heart
physicians by the magazine, Good
Housekeeping. The physicians
named were Leonard Bailey, MD,
Steven Gundry, MD, and Pravin M.
Shah, MD.

April

An experiment developed by a
Loma Linda University Medical
Center researcher was on board the
Space Shuttle Atlantis that landed at
Edwards Air Force Base. Gregory A.
Nelson, PhD, prof of radiation

on genetic material within micro-
scopic size nematodies — any of
various worms of the phylum
Nematodes.

Several thousand individuals
took advantage of Health Fair Expo
’06 that was held Sunday, April 21,
in the Loma Linda University
Drayson Center. Loma Linda
University Medical Center was one
of 50 sites throughout Southern
California participating in the 19th
annual Health Fair Expo.

The Loma Linda University
Behavioral Medicine Center High
Desert Program held an open house
at Victorville. The Behavioral
Medicine Center opened that facility
as an extension of the Loma Linda
program which is designed to serve
the needs of patients suffering from
severe and acute emotional or psy-
chiatric problems.

May

Dr. Coggin was among a three-
person delegation to visit North
Korea. Coggin visited North Korea
to explore the possibility of a heart
team visit to the Asian country.

Shawna Leilani and Janelle
Kiana Roderick, conjoined twins,
were successfully separated by
Loma Linda University Children’s
Hospital physicians on May 30. The
twins, daughters of Jeff and Michelle
Roderick of Prescott, Ariz., were
facing each other and were joined at
the abdomen.

June

Nearly 1,000 Loma Linda
University students received diplo-
mas during June graduation cere-
monies. Students from the Graduate
School and the schools of Nursing,
Public Health and Allied Health
Professions were among those
receiving degrees.

Loma Linda University profes-
sor David Abbey traveled to China
where he taught a course to 26
provincial public health leaders and
discussed air pollution issues with
researchers at the National Institute
of Environmental Health Scientists
in Beiii

medicine, had a research project on
board which involved studying the
effects of galactic and solar radiation

IS

July
The A. Gary Anderson Family

Foundation awarded the Loma Linda
University Children’s Hospital and
the Loma Linda Ronald McDonald
House a grant totaling $750,000.
The foundation will disburse the
grants over a five-year period.

Twenty-five Loma Linda
University students traveled to the
Amazon River where they provided
primary medical and dental care for
the individuals living along the
world’s biggest river system.

Loma Linda University Medical
Center surgeon Steven Gundry, MD,
performed a “Batista” heart surgery
on 56-year-old James Lyons. The
unusual surgery removes a large part
of the individual’s heart. The con-
cept was developed by Brazilian sur-
geon Dr. Randas Batista. The
surgery creates a smaller but more
efficient heart than the patient’s
enlarged heart.

August

Murray E. Brandstater, MD,
PhD, medical director of the
Rehabilitation Institute, introduced
intrathecal baclofen therapy, a new
treatment option specifically indicat-
ed for patients suffering from chron-
ic muscle stiffness or spasticity asso-
ciated with cerebral palsy and brain
injury.

September
The Loma Linda Ronald
McDonald House, Southern

California’s newest “house that love
built” officially opened its doors on
Sept. 11 with a special grand open-
ing ceremony witnessed by commu-
nity leaders, medical officials and,
most importantly, families for whom
the facility is intended. The 18-bed-
room facility is a “home away from
home” for families of children
receiving treatment for cancer and
other serious illnesses at Loma
Linda  University  Children’s
Hospital and other nearby medical
facilities.

October

A concert featuring some of the
best in Latino music as well as a
variety of entertainers was held
Sunday, Oct. 13 at the Epicenter in
Rancho Cucamonga, highlighted by
the appearance of Jimmy Smits.
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Montclair Plaza Offrs New Look, Same High Quality for Shoppers

Where has a serious Inland Empire shopper
been able to find a variety of stores in a quality
shopping environment for the last 28 years? Why,
the Montclair Plaza, of course. Since 1968, the
Montclair Plaza has offered Inland Empire shop-
pers a familiar place to take the family shopping
that features selection, cleanliness, convenience
and customer service.

The city of Montclair had a vision for hosting
a major retail shopping mall to serve residents in
the valley.
Montclair Plaza
is the result of
this vision.
Located in one
of the city’s
commercial
redevelopment
project  areas,
Montclair Plaza
is the area’s pre-
mier retail facili-
ty. The Plaza is

anchored by
Nordstrom,
Sears, Macy’s,
Robinson’s-May
and J.C. Penney.

Montclair
Plaza  owners
recently decided to give the Plaza a bright, new
look by implementing changes at the shopping
mall. These changes are designed to keep con-
sumers continually consumed with the idea of
shopping at Montclair Plaza.

The Plaza’s general manager, Bill
Mendelsohn, says that changes to a shopping mall
property need to occur every three to five years in
order to keep a “best foot forward approach.”
Periodic renewal keeps shoppers interested in a
particular shopping area and people most enjoy
shopping in a place that looks polished.

The cost of the most recent best foot forward
approach for Plaza owners is $4 million dollars.
Recent changes center on exterior, landscaping
and graphics. Change highlights include a com-
plete resurfacing of the parking lot, a new light-
ing system with whiter, brighter lights to
increase safety and customer service orientation,

a new logo image and signage at the I-10 free-
way and plaza entrances and coordinated re-
landscaping of the parking lot entrances which
contrast with surrounding streets.
If you have not had a chance to check out

The Montclair Plaza sports colorful new signs indicative of its vibrant shopping atmosphere.

o %

these recent changes, you may wish to visit the
Plaza and be aesthetically delighted. Please be
advised that the bright new colored logo may
cause a stir amongst the Plaza travelers in your
party and may possibly cause a family debate on
whether or not this logo should have replaced the
last one. You may just find out who in your fami-
ly welcomes change and likes bright colors
According to Plaza staff, “the new logo was
designed to convey a quality, convenient shopping

experience.”

The Plaza staff themselves have received an
overwhelming amount of favorable comments
from shoppers and merchants who are thrilled
with the recent changes — especially the exterior
parking lot lighting and, yes, the bright blue, yel-
low, teal and magenta signs.

If you did not know that any changes have
been made to the Montclair Plaza, you either have
been sleeping all winter instead of shopping or
you have not been watching cable television. Plaza
managers have been advertising Montclair Plaza
on cable television about 1,000 times per week on
stations such as CNN and A&E.

Approximately 23 million shoppers visit the
more than 200 stores located at the Plaza each
year. On an average, shoppers spend $79 per visit
and stay 92 minutes. The Plaza does not like to
compare itself to other regional malls; managers
have chosen rather to focus on the Montclair oper-
ation to ensure that it continues as a top-notch
Plaza which serves the needs of the shopping com-
munity.

Plaza staff have worked to attract stores which
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will appeal to various tastes and budgets to please
more shoppers. Recent store additions include Anp
Taylor, Lids (a hat store), Georgiou and Linens and
Things.

The Plaza management believe that it is
important to give back to the community by plan-
ning and hosting special events and programs
designed to bring good will. The most recently
completed program was the Sugar Plum Project in
December whereat a Christmas tree was set up
inside the Plaza. On the tree, names of children
who are at-risk San Bernardino County foster chil-

dren were hung. Shoppers had the opportunity of
selecting a name and then buying a toy for the
child. The gift was brought back to a special area

and the gift would later be given to the child
Many of the children would not have had a
Christmas gift if not for the generosity of people
participating in this program. This past season,
several thousand children received gifts from the
Sugar Plum Project.

Montclair Plaza also sponsors other communi-
ty oriented activities. “An Evening at the Plaza” is
a yearly black tie event hosted at the Plaza with
food vendors and musicians. Proceeds benefit the
Chaffey College Organization and the Montclair
Youth Fund. The Plaza is an active Drug Abuse
Resistance Education (DARE) program sponsor
and has donated a DARE van to the Montclair
Police Department. Fantastic Kids is a program
that helps children in the school system build self
esteem and solve issues involving peer pressure.
The Plaza pays for books, tapes and other materi-
als used.

The Regional Occupation Program (ROP) is
an excellent program put together by the Mt
Baldy School District which provides occupation-
al training for a semester and includes résumé
preparation and professional development.

The Plaza provides a classroom in the mall
and retail work experience. Many of the students
gain internships at the Plaza which may turn into a
job.

The Plaza has a couple of recycling programs
which, as you can imagine, are needed when you
consider the amount of waste this shopping center
can generate. The solid waste generated is approx-
imately 40 percent to 70 percent cardboard, which
is recycled. Green waste material is also separated
from regular trash and is used for mulch.

Future goals are to continue making Montclair
Plaza the best it can be through providing period-
ic renewal, community service and an app