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ABSTRACT

This paper focuses on the effects of the Go Global policy in Italy. The main type of Chinese investments,
their strategic motivations, as well as the role of ethnic networks are analyzed. The phenomenon is still not
significant in quantitative terms, but trends are impressive. Italy can provide an access to western markets
and strategic logistic services, as well as to a wide array of distinctive skills/intangible assets in manufac-
turing industries. At the moment, there is a prevalence of greenfield initiatives, but acquisitions are rising
sharply. In geographical terms, the locations chosen by Chinese investors favor areas that offer a wealth
of distinctive skills (typically, but not only, district areas), but are not limited to industries in which Chinese

ethnic groups are involved.

Keywords:
Chinese Ethnic Networks

Chinese Companies in Italy, Chinese OFDlIs in Italy, Go Global Policy, Greenfield Initiatives,

1. INTRODUCTION

One of the most interesting phenomena to have
emerged in the international economic and
financial scenario of late is the leading role
played by various emerging economies as global
investors (Unctad, 2006). New multinational
enterprises (MNEs), primarily those tied to what
is known as the “BRIC” area (Brazil, Russia,
India and China), have embarked upon rapid
globalization processes based on investment
transactions not only of the South-South type,
but also targeting industrialized economies,
particularly Europe and the USA (Wilson &
Purushothaman, 2003; Sauvant, 2005, 2006).

Chinais certainly the most striking example
of this phenomenon, due in part to the strong
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role its government plays in the creation of a
vast network to aid and support the country’s
enterprises. Aid consists mainly of informa-
tion services, financial and fiscal incentives,
insurance coverage, and consulting support
(Shi, 2002). Several cases of acquisitions of
well known Western companies (Wu, 2005;
Anzkiewicz & Whalley, 2006) have drawn
the attention of scholars and the media to the
current and prospective effects of this policy,
known as Go Global, especially considering
the significant acceleration shown by Chinese
initiatives in recent times and the rapid pace
at which these enterprises are expanding on
a global scale (Hong & Sun, 2004; Unctad,
2006, pp. 7-8).

The characteristics and effects of the Go
Global phenomenon have yet to be studied in
depth, chiefly due to the fragmentary nature
and limited extent of available data. The recent
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scientific interest in this issue has produced
several studies describing trends and drivers
of Chinese investments (Taylor, 2002; Deng,
2003, 2004; Wong & Chang, 2003; Buckley et
al., 2008b; Morck et al., 2008; Yeung & Liu,
2008; Alon & Mclntyre, 2008), quantitative
analyses of the reasons behind Chinese invest-
ments (Buckley et al., 2007, 2008b; Morck
et al., 2008; Gao, 2008), and case studies of
individual internationalization experiences (Liu
& Li, 2002; Warner et al., 2004; Antkiewicz &
Whalley, 2006; Bonaglia et al., 2007; Rui &
Yip, 2008; Liu & Tian, 2008).

The goal of this paper is to explore the
initial effects and primary characteristics of the
Go Global phenomenon in Italy. The purpose
is to spur reflection on how to best organize
further study aimed at outlining and predicting
the possible medium- and long-term effects of
this phenomenon on the Italian economy. Pas-
sive internationalization, driven by Chinese
investment flows, could give rise to new fields
of study, new questions regarding the process
ofItalian economic and industrial development,
and the reconfiguration of knowledge and local
value allocation processes.

The paperis divided into two parts. The first
partconsists of areconstruction of the theoretical
framework on which the analysis is based. The
second part is focused on the Italian situation,
in an attempt to draw a map of the phenomenon
and verify several initial hypotheses.

2. MNES FROM EMERGING
COUNTRIES AND GO
GLOBAL: AN OVERVIEW
OF THE LITERATURE

In the broader context of internationalization
studies, new literature has recently developed
(Meyer, 1998; Bonaglia et al., 2007; Mathews,
2002, 2006; Ramamurti, 2008; Rabellotti &
Sanfilippo, 2008; Sauvant, 2008), centered
on the appearance in the global scenario of
new multinationals, late entrants to the market
(Bartlett & Ghoshal, 2000) from emerging
economies. Following several limited cases

of MNEs from developing nations in the early
1980’s (Lecraw, 1977; Kumar & McLeod,
1981; Wells, 1983; Lall, 1983), in the early
1990’s a growing number of enterprises from
Chile, China, Egypt, Malaysia, Mexico, Russia,
South Africa, Thailand, and Turkey (Aykut &
Goldstein, 2006, p. 8) began to enter the world
scene (Aykut & Goldstein, 2006, pp. 11-12;
Unctad, 2006, pp. 18-36). These enterprises,
driven by the search for competitive advantages,
follow atypical patterns of development: they
internationalize in order to grow and make
ample use of alliances and acquisitions in order
to acquire distinctive resources such as brands,
technology, and knowledge (Gammeltoft,
2008). These resources are functional to the
rapid creation of an international competitive
advantage capable of expanding and diversify-
ing their basic competencies.

In this context, the traditional interpreta-
tion based on Dunning’s approach — the OLI
theory (Dunning, 1977,1979, 1980, 1988) does
not seem capable of explaining the outreach
towards international markets. According to
several authors, the approach taken by MNEs
from emerging economies is the opposite of
the traditional one (Bonaglia et al., 2007, p. 3;
Dunning et al., 2008). They internationalize
in order to achieve competitive advantages
rather than to affirm their current advantages
on a global scale. Their success appears to be
tied to their ability to exploit the opportunities
afforded by global competition and their posi-
tion as late entrants to the market (Ramamurti,
2008): by developing a geocentric mentality
(Perlmutter, 1969) they are able to project
their product on a global level before having
achieved global scale themselves (Bartlett &
Ghoshal, 2000). In addition, they specifically
leverage strategic and organizational innovation
in order to internationalize rapidly (Matthews,
2002, 2000).

By focusing attention on firm-specific
elements, albeit with differences related to the
differing contexts (Ramamurti, 2008)?, the fol-
lowing triggers of international action by MNEs
from emerging countries may be identified
(Bertoni et al., 2008):
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e push factors, related to the increasing
costs of resources available on domestic
markets, in addition to the need to follow
the internationalization policies of cli-
ents, suppliers and competitors;

e pull factors, related to opportunities for
growth and expansion abroad, the avail-
ability of natural resources or strategic
assets, the investment attraction policies
of the host countries, and government in-
centives offered by home countries;

*  managerial factors such as the search for
skills and knowledge needed for business
growth through internationalization.

In the context of the new MNEs from
emerging countries, China represents one of
the cases most analyzed and discussed by
scholars and experts (Zwig, 2002; Alon &
Mclntyre, 2008). Box 1 contains a summary
of the characteristics of the Go Global policy
and the results of the main studies conducted
in this area. Those recent studies emphasize
the peculiar nature of an internationalization
process strongly promoted by the government,
but also provide evidence of critical issues and
weaknesses associated with this process.

Box 1 — The Go Global Policy

As early as the late 1970°s, in parallel with the
Open Door policy, which transformed exports
and foreign investment into the drivers of Chi-
nese growth (Yao,2006; Long, 2005; Branstetter
& Lardy, 2006), the government launched an
additional phase of international integration,
based on encouraging its enterprises to make
transnational investments.

The Go Global policy, formally introduced
in the 10" Five-Year Plan (2001-2005) and
marked as strategicinthe 11" Plan (2006-2010),
led the government to make a gradual transition.
From acting as a mere approver and selector
of globalization initiatives, the government
started serving as a vehicle for providing fiscal
and financial aid, and, lastly, in recent years,
becoming a concrete provider of support to

enterprises in terms of operating services and
assistance (Bellabona & Spigarelli, 2007).

Inkeeping with the government’s goals, all
sectors have been interested in the push towards
internationalization (from the primary sector,
in the form of natural resources and energy, to
the secondary sector, particularly mechanics,
the automotive industry, and electronics, and
the tertiary sector, such as financial services,
research and development, and ICT). Many
enterprises, and not only large, publicly con-
trolled companies, are globalizing (Bellabona &
Spigarelli, 2007) through greenfield initiatives,
and especially through acquisitions (Hess, 2006;
Rui & Yip, 2008).

The very justifications for internalization
are evolving, as desired by the authorities
(Yeung & Liu, 2008). Chinese interests are in-
creasingly moving beyond the initial search for
sources of energy and raw materials (Lawrence,
2002). Recentempirical analyses (Zhang, 2005;
Battat, 2006; Jiang, 2006) have shown that en-
terprises frequently internationalize in order to
conquer new markets (Cross & Voss, 2008; Liu
& Tian, 2008) due to the strong competition and
saturation of their domestic markets (Taylor,
2002; Zhang, 2003; Deng, 2004; Buckley et
al., 2008b; Morck et al., 2008). The new mul-
tinationals seek to reduce production costs and
overcome commercial barriers. By acquiring
Western companies, they secure advanced tech-
nologies and strategic competencies, including
managerial skills (Cross, Voss, 2008), as well
as internationally recognized brands, in order
to avoid long market acceptance times (Morck
et al., 2008; Rui & Yip, 2008).

Go Global is taking a strategic role among
Chinese development policies, due in part to
the high degree of fragmentation shown by the
internal market. The international outreach of
enterprises is seen as a tool to bridge the highly
significant development gap shown in many
national areas (Meyer, 2008).

Despite the significant impact that Go
Global is having at the international level,
there are also signs of weakness and fragility
inherent in an “induced” internationalization
process. Firstly, the organizational structure
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of conglomerated enterprises is limiting the
efficacy of their actions in the global context
and their advantages of scale frequently prove
amatter of mere appearance. For historical and
governance-related reasons, subsidiaries tend
to operate as quasi-independent entities, often
pursuing goals that conflict with the strategies
outlined by the government or on behalf of
the government by holding companies (Nolan,
2001; Nolan & Zhang, 2002). There have been
numerous cases of bankruptcy or severe dif-
ficulties encountered on international markets
(Accenture, 2005).

Another critical issue, which has been the
subject of extensive debate in both academic
circles and among the Chinese management, is
the effective ability of Chinese enterprises op-
erating abroad to absorb technology, especially
where notaccompanied by an adequate training
process for the managerial and professional
class (Tan, 2005)*.

Another problematic issue associated
with the Go Global policy is that government
support for the internationalization of Chinese
enterprises is an integral part of an economic
diplomacy program the strategic and economic
objectives of which are frequently confused
(Yeung & Liu, 2008). During the most recent
phases of expansion, primarily focused on intan-
gible assets, government intervention has been
viewed with suspicion, slowing or preventing
agreements, alliances and acquisitions, as had
previously occurred elsewhere in Asia (Gold-
stein, 2008)*. The strong bonds between gov-
ernment and enterprises are having deleterious
effects on both managerial culture, as mentioned
above, and the perception of the risk of foreign
investments (Yeung & Liu, 2008).

A recurring issue underlined in recent
scientific contributions in this area is the need
for a revision of the general theory of foreign
investment. This theory must be adapted to
account for the many specific factors that char-
acterize the investment strategies of emerging
economies, and of China in particular (Buckley
etal., 2007; Li, 2007). Imperfections in capital
markets, specific advantages of ownership and
institutional factors are argued to have such a

significant effect on investment expansion pat-
terns that a new ad hoc key theory is required to
interpret international investment flows.

In the case of China in particular, imper-
fections in capital markets mean that investing
companies have access to capital at relatively
advantageous non-market conditions. The im-
perfections in question pertain to the fact that
public companies have access to subsidized
loans aimed at supporting highly ambitious
foreign acquisition policies and proposing a
“light” assessment of the associated risk (Lardy,
1998; Scott, 2002; Warner et al., 2004; Morck
et al., 2008). In addition, the existence of an
undeveloped, inefficient banking system is
argued to favor the contracting of loans at non-
market conditions (Warner et al., 2004; Child
& Rodrigues, 2005; Antkiewcz & Whalley,
20006). Furthermore, the presence of conglom-
erated enterprises in China is argued to result
in a sort of internal capital market that is also
capable of providing significant support for
foreign investments (Liu, 2005). Lastly, family
enterprises are argued to have facilitated access
to financial resources by drawing on the liquid-
ity possessed by the families that own them
(Tsai, 2002; Child & Pleister, 2003; Erdener
& Shapiro, 2005).

The advantages of ownership that condi-
tion foreign expansion processes consist of the
qualities and aptitudes that Chinese enterprises
have developed over time, and which allow
them to compete more effectively in the interna-
tional arena. Various factor include: flexibility,
economic efficiency in the use of certain key
resources —such as labor — (Morck et al., 2008;
Rui & Yip, 2008), familiarity with operating in
the situations typical of emerging and develop-
ing economies (Cuervo-Cazurra & Geng, 2008;
Deng,2003; Hong & Sun, 2006; Kalotay, 2008;
Klein & Wocke, 2007; Pananond, 2007; Rui &
Yip, 2008; Bertoni et al., 2008), and the ability
to establish inter-company relations or relations
with other players in local target markets. One
example of this latter aspect is the presence
of ethnic networks spread throughout Asia in
particular, but also present in the rest of the
world, created by the Chinese diaspora (Buckley
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etal., 2007, 2008; Zhou, 2006; Zanier, 2006)°.
These human and social relationship assets
(Lecraw, 1977; Wells, 1983; Lau, 2003) could
representakey resource explaining the contours
of Chinese foreign investment growth (Luo,
1997; Standifird & Marshall, 2000; Tong, 2003;
Gao, 2008). A positive relationship between
investment activity and the establishment of
ethnic Chinese in the host countries has been
demonstrated in a number of international
contexts (Buckley etal.,2007). Cultural affinity
is argued to decrease psychological distances,
reduce transaction costs and create a positive
network effect capable of attracting capital®.

Lastly, several international factors contrib-
ute to explaining the trend in Chinese invest-
ment, as suggested by the emerging literature in
this field—the institution-based view of strategy
(North, 1990; Peng, 2002; Meyer & Nguyen,
2005; Wright et al., 2005). More specifically,
these factors consist of the formal and informal
rules of play dictated by the institutional context
ofreference. The presence of public support, aid
and subsidies is also argued to allow Chinese
enterprises to overcome many difficulties as-
sociated with access to foreign markets (Hong
& Sun, 2006). At the same time, the degree of
bureaucratization of authorization procedures
is argued to condition the amount and direction
of investment flows.

3. ITALY AND THE GO
GLOBAL EFFECT

The foregoing paragraph examined the main
theoretical positions among which to situate
analyses of emerging economies’ new role
as global investors. By driving significant
investment flows towards Western countries,
enterprises from countries undergoing rapid
development, and firstand foremost from China,
are giving rise to new models of internation-
alization, requiring a revision of consolidated
theoretical approaches (Aulakh, 2007; Gold-
stein, 2007).

This part ofthe paper focuses on the impact
that the Chinese government’s policy of provid-

ing a strong stimulus for foreign investment is
having on Italy.

This exploratory analysis, as mentioned
above, aims to identify possible areas for further
academic inquiry and points of departure for
additional courses of study.

Ananalysis of the extension of Go Globalin
Italy could prove interesting, both in connection
with the well known debate as to the future of
Italian districts (Carabelli et al., 2006), as well
as the phenomenon known as onsite delocal-
ization, which consists of the establishment of
foreign entrepreneurs in various district chains
(Fubini, 2006).

The changes underway in local contexts
(Coro et al., 2005), including from the stand-
point of the transnational fragmentation or
re-composition of knowledge (Rullani, 2006),
may be conditioned by the effects of Go Global,
albeit within certain limits. By acquiring brands,
knowledge and technology, increasingly often
through acquisitions of local companies, Chi-
nese enterprises could lead to “alterations™ or
“anomalies” in current economic development
patterns, especially in certain geographical
areas and sectors.

Furthermore, reflections on Go Global in
Italy appear highly interesting in the light of
the Chinese government’s recent decision to
involve small and medium enterprises in the
international expansion process to a significant
degree. To this end, it is interesting to consider
the possible consequences of internationaliza-
tion initiatives that lead to a “contamination”
of two industrial models which share various
similarities. Much like Italy (Fortis, 2006),
China also has a strong presence of small and
medium enterprises specialized in traditional
industries (manufacturing operations, typically
in the fields of textiles, apparel, footwear, and
mechanics) and organized in district areas
(Amighini & Chiarlone, 2003).

Considering the literature and the results
of previous studies on the Go Global phenom-
enon, several “raw” research hypotheses (key
research points) may be identified and analyzed
through preliminary exploratory inquiries into
the Italian context.
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Hpl- In its initial stages, the Go Global
policy has driven large public enterprises to in-
ternationalize in search of natural resources. For
this reason, countries devoid of raw materials
and energy sources, such as Italy, still benefit to
a limited extent from Chinese capital inflows.

Hp 2 - At the current “mature” stage of the
Go Global policy, as in the case of MNEs from
other emerging nations, Chinese enterprises are
internationalizing in search of high-value assets
(technology, knowledge, brands, and strategic
locations) in order to achieve an active role
in international competition. Countries with a
wealth of such resources, such as Italy, become
privileged targets.

Hp 3 - In their search for strategic assets
thatare difficultto replicate or internally realiz-
able only in the long term, Chinese enterprises
view acquisitions as their favored method of
international expansion.

Hp 4 - Ethnic networks play a key role in
identifying target countries for investment. The
presence of Chinese communities may represent
an advantage of ownership capable of facilitat-
ing the penetration of Western countries.

Avariety of information sources are used in
order to analyze these hypotheses and lay down
an overview of the Chinese presence in Italy
that is as up-to-date and complete as possible.
Specifically, these are:

e Chinese direct investment flows into Ita-
ly, as surveyed by Banca d’Italia’;

* amap of Italian companies with Chinese
ownership, whether incorporated in Italy
ex novo or controlled through the acqui-
sition of Italian companies;

e the number and geographical location
of individual business initiatives, as sur-
veyed by Unioncamere (Association of
Italian Chambers of Commerce), with re-
spect to persons of Chinese ethnicity.

3.1 Chinese Investment
Flows into Italy

The first source of information helpful to
reflecting on the impact of Go Global in Italy

is related, as discussed above, to the surveys
conducted by Banca d’Italia concerning direct
investment flows on the statistical basis of the
balance of payments. Although, as amply em-
phasized by the literature (Mori & Rolli, 1998;
Lipsey, 2001; Federico & Minerva, 2007), this
figure is not significant if viewed in isolation,
it may nonetheless provide several interesting
points of departure for further reflection®. See
Table 1.

At present, inflows of Chinese resources
into Italy are certainly negligible in extent,
especially when compared to total foreign in-
vestments (Rabellotti & Sanfilippo,2008). Even
compared to other Asian countries, China’srole
is decidedly limited: it is the origin of 2.9% of
Asian resources brought into Italy.

However, the growth rate of inflows in
recent years is striking. Between 2001 and
2007, investment flows increased by 303%,
and although they have slowed after the 2006
boom (+136% compared to the previous year),
expansion continues to show a significant up-
trend. In other words, the phenomenon is highly
dynamic and is developing rapidly.

Although the data are not directly com-
parable, Italy’s performance is in line with the
general increase in Chinese investment broad:
Chinese investment flows throughout the world
increased by 172% between 2001 and 2007
(Spigarelli, 2008; Wei, 2008), whereas Chinese
investments destined for Europe, including
Russia, increased by 319% between 2003 and
2006 (Tarmidi & Gammeltoft, 2008).

Focusing the analysis at the geographical
level shows a considerable increase in inflows
to Lazio and Lombardy in recent years, the
continuing absorption of resources by Tuscany,
and strong, constant expansion in Veneto. In
2007 Veneto absorbed 24% of Chinese inflows
into Italy, catalyzing resources primarily in the
provinces of Vicenza and Treviso.

One noteworthy phenomenon is the fact
that new, and perhaps unexpected, regions
began to receive resources in 2006. Inflows to
Calabria, Marche, Molise, Puglia and Umbria
began to be reported, as opposed to the typical
textile manufacturing regions, such as Tuscany
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Table 1. Chinese FDIs in Italy represented by region (per thousand €)

2001 2004
Emilia Romagna 22 Lazio 1,215
Lazio 107 Tuscany 250
Lombardy 1,197 Trentino Alto Adige 70
Piedmont 225 Veneto 659
Tuscany 536 Not specified 612
Veneto 167
Not specitied 100
Total PRC 2,354 Total PRC 2,806
Total from World 37,186,823 Total from World 106,482,743
2005 2006
Friuli Venezia Giulia 50 Calabria 31
Lazio 654 Emilia Romagna 15
Lombardy 233 Lazio 1,587
Piedmont 41 Lombardy 599
Tuscany 110 Marche 25
Veneto 1,331 Molise 280
Not specified 3,764 Piedmont 906
Tuscany 1,300
Umbria 83
Veneto 284
Not specified 9,528
Total PRC 6,183 Total PRC 14,638
Total from World 135,116,479 Total from World 160,356,902
2007
Emilia Romagna 235
Friuli Venezia Giulia 182
Lazio 3,816
Lombardy 668
Molise 309
Piedmont 593
Puglia 34
Tuscany 629
Veneto 2,318
Not specified 711
Total PRC 9,495
Total from World 202,976,480

Source: calculation based on data provided by Banca d’Italia
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and Veneto, which are closely tied to made-
in-Italy products and show a high presence of
residents of Chinese ethnicity. It appears that
Chinese investments are differentiating and
spreading throughout Italy, pushing into new
areas, though always where a strong “tradi-
tional” industrial base exists. Further discussion
of these issues is provided in a subsequent sec-
tion of this paper.

Turning to an analysis by sector (Table 2),
it should be noted that the study is not fully
significant if it is considered that the primary
share of resources was absorbed by the “Fam-
ily” class throughout the entire period analyzed
(2001-2007)°. The percent weight of “Other
non-classifiable branches” is also high.

A comparison with the 2001-2006 figures
shows a decrease in investment flows in com-
mercial services, probably due to significant
past penetration that has tended to saturate the
various markets. Nonetheless, the uptrend in
the resources allocated to this segment resumed
in 2007.

The differentiation of investment targets
has increased over the years: new business seg-
ments are attracting investment. In particular, in
2006 anunusually high percentage of resources
was allocated to the tertiary sector, specifically
hotel, restaurant and bar services. In 2007,
however, 13% of resources was allocated to
the electrical materials and supplies segment,
whereas 6.8% was allocated to maritime and
air transportation services. These trends are
perhaps further evidence that Chinese invest-
ments continue to evolve and mature, and not
only in geographical terms.

3.2 Chinese-Owned
Italian Enterprises

In order to achieve a more detailed understand-
ing of the situation of Chinese investments in
Italy, it would be helpful to move beyond the
overview provided by Bancad’Italia’s survey of
investment flows to areview of Chinese-owned
enterprises incorporated or acquired in Italy.
As emphasized in the literature, the analysis of
this information is even more fundamental to

capturing a country’s international expansion
policy than that of investment flow figures
(Cantwell & Bernard, 2008).

Theresulting map, based on various sourc-
es', indicates that there are 28 companies owned
or co-owned by Chinese entities in Italy at the
end 0f2007'". These companies consist primar-
ily of units incorporated ex novo as greenfield
initiatives and located in northern Italy (Table
3). Several recent cases, as highlighted by the
media, show that the acquisition of enterprises,
typically small or medium-sized enterprises, in
awiderange of business segments, is becoming
increasingly common.

Interms of business segments, it is interest-
ing to note that Chinese enterprises are present
in Italy both in mature sectors (mechanics,
textiles, apparel) and high-technology sectors
(electronics, automotive, communications).
Leading Go Globalplayers in Italy include large
groups, some of which are public in origin, with
aworldwide reputation for the speed and breadth
of their internationalization initiatives. From
Cosco and China Ocean Shipping Company
in the logistics segment, to Haier in the home
appliances industry, to Huawei in telecom-
munications and ICT, and Anhui Jianghuai
Automobile Co. Ltd, ChangAn Automobile
Group and Nanjing Motor Corporation in the
automotive sector. Transactions are commonly
financed by drawing on the extensive financial
reserves possessed by Chinese enterprises.
Nonetheless, there isno lack of support from the
government and the Chinese banking system,
in the form of the internationalization support
measures provided under the Go Global policy
(Bellabona & Spigarelli, 2006).

After delving into these cases in further
detail and reviewing the primary activities
undertaken by Chinese-controlled Italian en-
terprises, it may be stated that these enterprises
commonly act as commercial branch offices
and are assigned tasks such as market analysis,
positioning and product studies, and group
marketing. Twelve of the 28 cases surveyed
match this description.

The market-seeking objective seems clear.
However, positioning commercial companies
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Table 2. Chinese FDIs in Italy represented by sector (thousand €)

2001 % 2004 %
Family 841 36 | Family 1,724 | 61%
Services for trade and commerce 634 27 | Minerals and iron/non iron metals 414 15%
Constructions and public works 595 25 | Constructions and public works 250 9%
Other non-classifiable branches 123 5 | Services for trade and commerce 130 5%
Industrial and agricultural machinery 90 4 | Industrial and agricultural machinery 198 7%
Other services 61 3 | Other services 90 3%
Minerals and iron/non iron metals 10 0
Total PRC 2,354 | 100 | Total PRC 2,806 | 100
2005 2006
Other non-classifiable branches 2,628 | 43 | Services related to hotels and other shops | 8,880 61
Family 1,678 | 27 | Family 1,684 12
Financial services 936 15 | Other non-classifiable branches 1,100 8
Other services 442 7 | Financial services 1,118 8
Minerals and iron/non iron metals 232 4 | Other services 622 4
Textile, leather, shoes, clothing 143 2 Services for trade and commerce 397 3
Services for trade and commerce 104 2 | Other industrial products 260 2
Industrial and agricultural machinery 20 0 | Constructions and public works 98 1
Electrical materials and supplies 219 1
Means of transportation 100 1
Minerals and iron/non iron metals 80 1
Chemical products 80 1
Total PRC 6,183 | 100 | Total PRC 14,638 | 100
2007 %
Family 3,318 35
Electrical materials and supplies 1,242 13
Other services 1,029 11
Other non-classifiable branches 906 10
Services for trade and commerce 700 7
Maritime and air transportation services 646 7
Financial services 486 5
Industrial and agricultural machinery 441 5
Other industrial products 218 2
Metal products (vehicles excluded) 138 1
Textile, leather, shoes, clothing 113 1
Services related to hotel and other shops 54 1

continued on the following page
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Table 2. continued

Services for internal transports 117 1
Means of transportation 36 0
Minerals and iron/non iron metals 14 0
Products of agriculture, fish and plants 37 0
Total PRC 9,495 100

Source: calculation based on data provided by Banca d’Italia

on the Italian market could also be interpreted
as the first step in a broader internationaliza-
tion strategy, which at the current stage aims to
explore the Italian and European situation.

On occasion, such units are also assigned
research and development activities, as is the
case in the ICT and automotive industries in
the province of Turin. In this case, the strate-
gic asset-seeking objective of the investment
becomes readily apparent, given the presence
of consolidated, locally based knowledge in
both industrial and academic capacities. Chang
An Automotive Co. Ltd and Anhui Jianghuai
Automobile Co. Ltd. preferred Turin to other
possible locations around the world precisely
in order to acquire, through a process of “con-
tagion”, planning and design knowledge and
specializations capable of improving their
products and making them attractive in the eyes
of demanding Western consumers.

Other cases of the search for high value-
added assets include the non-greenfield acqui-
sitions aimed at obtaining brands. Particularly
relevant in this regard is the case of Benelli QJ
Srl, a motorcycle manufacturer acquired in a
state of severe crisis by Qianjiang Group Co.
Ltd (QJ Group), which also manufactures mo-
torbikes and scooters (Bellabona & Spigarelli,
20006, p. 157). Abrand with historical resonance
in motorcycle racing, Benelli is intended to
provide anew image for Chinese products to be
distributed in the West, in addition to high-level
design skills (Spigarelli et al., 2009).

Brand-related concerns also character-
ized the acquisition by Fediao Electrics of
Elios S.p.A., which operates in the electric
and electronic components, lamp socket, and

interiorand exterior lighting decoration segment
(Ridella, 2007). It is interesting to note that in
this case the brand is required not so much in
order to establish the company in the eyes of a
vast public of image-conscious consumers, but
rather to emerge in a “technical” business-to-
business segment.

The search for strategic assets by Chinese
investors is also related to the acquisition of
the advantages of localization and the access
to specialized know-how and skills capable of
interpreting the European market’s needs and
technical standards in highly competitive sec-
tors. Thisis the case of Haier, which has become
one of the world’s leading players in the home
appliance sector. In 2001 Haier acquired from
Meneghetti Srl, based in Padua, 100% of the
business unit specialized in the manufacture of
built-in refrigerators. The decision to acquire
an Italian facility is part of a broader strategy
also related to the localization of Haier Europe
in Varese. The latter, in addition to coordinating
the marketing and sale of home appliances in
Europe, manages all logistical activities on the
Continent!2.

Another significant sector in which to
acquire high-value intangible resources is
logistics. In accordance with a trend shown at
the global and European level, Italy also seems
to be becoming a destination of increasing
interest for Chinese entrepreneurs aiming to
dominate the commercial maritime shipping
business, which is expanding rapidly due to the
intensification of trade between China and the
rest of the world (Morelli, 2004, pp. 8-10). Italy
is viewed as a gateway to the Mediterranean,
the vast European market, and the Balkans, in
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Table 3. Italian companies with Chinese ownership

(ICT, white goods)

Year of
Italian Company Sector/activity Chinese owner establishment/
acquisition
Transport and logistics
Air China Commercial offices Air China 1986
China Shipping Agency N . China Shipping
Co. sil Shipping and logistics Co. 1999
Co.Na.Te.Co. Shipping and logistics Cosco Group 2002
Cos Cos srl Shipping and logistics Cosco Group 1996
Penta Shipping Italia srl Shipping and logistics Cosco Group 1995
ICT
. . . Commercial and marketing services Huawei Techolo-
Huawei Techologies Italia for the group (TLC, ICT) gies 2004
Primary sector
Baosteel Italia Distribution Commercial and marketing services Baosteel arou 2001
Center spa for the group (steel) group
Temi Grou Commercial and marketing services Tongling Nonfer- nd
P for the group (copper products) rous Metals Inc o
Manufacturing
Lo . . Anhui Jianghuai
Anhui Jlanglglsl Automobile R&D for the group (automotive) Automobile Co. 2004
' Ltd
Benelli QJ srl Motorcycle Quinjiang Group 2005
Cemate Machinery - Tech- Industrial machinery Cemate Machinery 1988
nology srl
. Commercial and marketing services | Chang An Automo-
Changan Automobile Group for the group (automotive) tive Co. Ltd. 2003
Chunlan Commercial and marketing services Chuanlan Group na
for the group (white goods) Co. ’
Elios spa Electric and electronic components Feidiao Electrics 2006
Co. Ltd
Haier Appliances (Italy) spa White goods production Haier Group Corp. 2001
. . Commercial, marketing and R&D .
Haier Europe Trading services for the group (white goods) Haier Group Corp. 2000
- Machinery and molds for plastic Ningbo Haitian
Haitian Europe products Group Co. Ltd na
Commercial and marketing services
Hengdian Group Europe for the group (pharmaceutical, chemi- | Hengdiang Group na
cal, electronics)
Hunan Sunward
HPM Europe Wholesale of contructor Intelligent 2007
Machinery
Hisense Italy Commercial services for the group Hinsense Group 2001

continued on the following page
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Table 3. continued

. . Commercial, marketing and R&D Nanjing Motor
Nanjing Motor Corporation services for the group (automotive) Corporation 1986
Peaktop Technologies srl Plastic products Peaktopggl;eschnolo— 2000
. . Xi’an Electric Mo-
Univent spa Mechanical tools tor Works n.a.
Wilson Design and production of shoes Wenzhou Hazan 2004
Trading
China National
China Long Co. srl Wholesale trade Arts And Crafts n.a.
1&E
China Silk Commercial and marketing services China Silk n.a.
Temax Italia srl Commercial and marketlr.lg Serviees Genertec Group 1991
for the group (trading)
Financial services
Bank of China Banking Bank of China 1998

Source: map based on data provided by Sviluppo Italia, CCPIT, specialist economic press

particular. The acquisition of portinfrastructure
and logistical networks is typically achieved
through joint ventures with local partners who
have long-term experience in the successful
operation of Italy’s primary hubs. In this case,
Chinese players are large multinationals such
as Cosco and China Ocean Shipping, as cited
above, which boast dense international networks
of firms and partnerships.

3.3 Ethnic Networks and
Chinese Entrepreneurism

Another area of interest which requires further
inquiry to understanding the Go Global phe-
nomenon in Italy is the relationship between
the enterprises that act as protagonists in the
internationalization process and the broad
network of Chinese micro-entrepreneurs with
deep roots in district areas.

Although individual entrepreneurism is
symptomatic of a type of internationalization
that differs from that soughtunder the Go Global
policy, its strong presence in Italy ought to be
compared and linked to the phenomenon of
the internationalization of Chinese companies
examined in the foregoing paragraph. It is suf-

ficient to consider that the historical presence
of Chinese micro entrepreneurs in Italy could
become a resource for large and medium en-
terprises to exploit, by forming relationships
with business initiatives that have already
been launched and established in district areas.
As mentioned above, several recent studies
(Buckley et al., 2007) demonstrate that the
presence of an ethnic network, consisting of
strong social relationships that also extend to
business, creates a key ownership asset for
investor enterprises.

One way of understanding the phenomenon
in Italy is to analyze the data on the nationality
of natural individual persons who act as entre-
preneurs, as surveyed by Unioncamere'.

An analysis of the ethnic composition
and distribution by industry of non-EU entre-
preneurs was conducted drawing on the most
recent available data (2004-2007).

The results indicate, firstly, that entrepre-
neurial activity is highly dynamic: the pres-
ence of Chinese entrepreneurs increased by
45% between 2004 and 2007, compared to the
22% increase in total non-EU entrepreneurs
(Table 4).
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Table 4. Chinese entrepreneurs in Italy (number of individual entrepreneurs)

2004 2005 2006 2007
Chinese Total non Efsi(; Total non | Chinese | Totalnon | Chinese | Total non
entr. UE entr. entr. UE entr. entr. UE entr. entr. UE entr.
Lombardy 6,222 70,140 6.222 70,140 7,790 84,864 8,355 83,911
Tuscany 6,164 28,837 6,164 28,837 7,705 36,288 8,475 35,588
Lazio 3,021 33,970 3,021 33,970 3,773 41,497 4,112 39,129
Emilia Romagna 2,996 28,666 2,996 28,666 3,798 37,260 4,255 37,761
Veneto 2,614 30,241 2,614 30,241 3,800 37,992 4,576 37,586
Campania 1,607 17,140 1,607 17,140 1,976 20,559 2,241 21,548
Piedmont 1,341 23,268 1,341 23,268 1,795 30,073 1,959 28,113
Sicily 1,056 14,420 1,056 14,420 1,595 16,991 1,759 17,682
Marche 656 8,898 656 8,898 1,011 11,272 1,163 11,339
Puglia 621 9,737 621 9,737 87 11,067 948 11,424
Liguria 618 10,241 618 10,241 764 12,392 810 12,869
Abruzzo 596 9,018 596 9,018 807 10,443 907 10,489
Sardinia 481 5,320 481 5,320 663 6,274 721 6,408
Calabria 378 7,590 378 7,590 597 8,794 630 8,939
Friuli V. Giulia 354 9,790 354 9,790 515 11,119 620 11,123
Trentino A. Adi-
ge 165 4,082 165 4,082 251 5,191 303 5,388
Umbria 144 4,517 144 4,517 230 5,704 292 5,509
Basilicata 45 1,513 45 1,513 92 1,655 98 1,672
Molise 33 1,387 33 1,387 50 1,543 51 1,520
Aosta Valley 6 525 6 525 16 629 15 612

Source: calculation based on data provided by Unioncamere

The numbers are particularly significant
if compared with the corresponding percent-
age calculated on national data: active Italian
enterprises grew at rates near 1%. In terms of
geographical distribution, at the end of 2007,
the regions in which Chinese entrepreneurs
were prevalent were Lombardy and Tuscany
(20%), Veneto (11%), Emilia Romagna and
Lazio (10%). Intheseregions, the highincidence
of Chinese entrepreneurs is also supported by
the significant presence of Chinese citizens,
who represent a significant percentage of the
population compared to other ethnic groups

and are particularly concentrated in the areas
mentioned above (Istat, 2007).

Polarization in geographical areas that are
home to specialized districts'* does not prevent
new Chinese business initiatives from expand-
ing throughout the territory. The preferred loca-
tions for new establishments are unexplored
regions, including those of southern Italy, that
show the same tendency towards specialized
districts’. ISTAT data on foreign citizens
confirm significant growth of new Chinese
residents in southern Italy in the three-year
period 2005-2007 (Istat, 2007).
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Another significant phenomenon that
comes to light from an interpretation of the data
is the concentration of Chinese entrepreneurs
in specific business segments (ethnic special-
ization) and the tendency of this ethnic group
to saturate business initiatives in the sector of
“Initial establishment” (industry ethnicization).
Considerthatin2007, overall, Chinese business
initiatives represented 8 1% of the non-EU total
in the manufacture of articles of apparel and fur
articles, 78% in the preparation and tanning of
leather and the manufacture of travel goods,
and 45% in the textiles industry. As already
shown in previous studies (Borsari etal.,2006),
Chinese entrepreneurs, and especially in the
textiles and apparel segment, take a place in
the district production chain by offering com-
petitive advantages such as processing costs,
the flexibility of production capacity, and the
rapidity of execution of orders (Borsari et al.,
2006, p. 5).

Another interesting trend is the gradually
increasing positioning of Chinese entrepreneurs
in retail distribution of personal and household
articles (+73% of initiatives between 2004 and
2007) leveraging products imported directly
from their home country. Production, ordered
in the homeland, is adapted to European
specifications, thereby maintaining highly
competitive prices and avoiding the problems
and bureaucratic issues typical of the Italian
market (Borsari et al., 2006, p. 16).

4. CLOSING REMARKS

On the whole, Italy appears to be feeling the
effects of the Go Global policy to a progres-
sively increasing extent. The phenomenon is
still not significant in quantitative terms. What
is interesting, however, is the trend shown in
recent years and the rapid pace at which the
situation is evolving.

The reason behind the delay of the arrival
of the wave of Chinese investments in Italy
is most likely due to the gradual maturity and
evolution of China’s international penetration
Strategy.

As emphasized above, Chinese authorities
have progressed from initial resource-seeking
expansion aimed at the procurement of scarce
raw materials, to direct stimulation of the entry
into foreign markets, for market-seeking pur-
poses in search of new commercial markets.
Only in recent times the government has en-
acted specific measures and taken action aimed
at stimulating investments in strategic assets.
Italy, which offers few natural resources, yet
provides a deep market outlet and a wide array
of distinctive skills in manufacturing indus-
tries, has only become an interesting target for
Chinese internationalization over the last few
years. As a matter of fact, in addition to the 28
enterprises surveyed in this paper, the press and
mediahave reported anumber of cases in which
negotiations are ongoing or nearing the closing
stages. The uptrend in investments over time,
as also reported in other studies, bears witness
to the increasing interest shown in Italy'®. In
this regard, research hypotheses 1 and 2 may
be confirmed.

The recent expansion of Chinese invest-
ments in [taly may also be linked to the gradual
internationalization of medium-size enterprises.
Such enterprises, to a much greater extent than
public groups or large multinationals, tend to
find fertile ground for alliances and acquisi-
tions in Italy. Indeed, they have a greater focus
on high value-added and intangible resources
(image, brands, research, and innovation) in the
traditional industries that are so well represented
in Italy. Medium-sized Chinese enterprises,
attracted by the quality and brands of many
exemplars of the made-in-Italy tradition, could
increasingly cometo view the acquisition of the
resources of [talian companies as a gateway to
rapid “external” growth capable of offsetting
their image as low-cost, lower-quality produc-
ers. In addition, the availability of financially
“accessible” target companies of limited size
in Italy could tend to facilitate penetration and
entry into the European market.

The scope of this paper offers a general
overview highlighting areas of interest that
require further analysis. Firstly, the scarce
presence of Chinese enterprises in Italy could
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also be linked to the symmetrical weakness
of the Italian presence in China in the form of
enterprises, institutional representation, and
university exchanges. An equally interesting
issue is attempting to understand the extent to
which managerial, cultural and bureaucratic dif-
ficulties are affecting the decision as to whether
to invest in Italy, in a manner similar to the
obstacles encountered by Italian companies
in China.

The survey of production and commercial
investments in Italy by Chinese enterprises
shows that there is currently a prevalence of
greenfield initiatives. However, acquisitions
have risen sharply in recent months. Acqui-
sitions seem to have become the dominant
strategy, as opposed to the opening of new
establishments or commercial units. It can
consequently be stated that the third research
hypothesis is substantially, but not fully, con-
firmed. In this case as well, further pursuit of
the analysis would be of interest, in an attempt
to understand fully which factors (institutional,
situational, localization-related, and firm-
specific) tend to stimulate, and which tend to
hamper, M&A transactions. Scouting and the
search for information on potential targets, as
well as the availability of consulting and infor-
mation support in the homeland or Italy, also
represent subjects worthy of investigation.

In geographical terms, the locations chosen
by Chinese investors tend to favor areas that
offerawealth of distinctive skills (typically, but
not only, district areas), but are not limited to
industries in which Chinese ethnic groups are
involved. At present, the mechanics segment
is that most affected by both acquisitions and
greenfieldinitiatives. Thelogistics and IT indus-
tries are also common targets. Textiles, apparel
and footwear, industries in which the Chinese
ethnic group has historically been concentrated
in Italy, have still not emerged as target seg-
ments for the internationalization processes
of Chinese enterprises. Nonetheless, Banca
d’Italia figures confirm that the rapid growth
of Chinese investments in Italy also involves
segments and regions that manufacture typical
made-in-Italy products and are organized into

specialized districts. These are areas in which
the data onnon-EU entrepreneurs show a strong
Chinese ethnic presence.

On the whole, the phenomenon is probably
stillinthe “embryonic” stage and therefore does
notallow foranaccurate evaluation of the fourth
research hypothesis, which at present, given the
limited data available, may not be confirmed.
In addition, it should be emphasized that, as
compared to other countries, in which Chinese
MNESs may join other large Chinese companies
created and developed in the West, Italy offers
a wealth of small entrepreneurs. The data cur-
rently available do not allow it to be determined
whether, and to what extent, enterprises created
by Chinese immigrants serve as effective driv-
ers to draw MNE:s to Italy. This is yet another
interesting issue open to further inquiry through
specific analyses in the field'".

In conclusion of this paper, it would be
pertinent to shed light on its principle limita-
tions. In particular, the observations refer to a
set of data that is very limited in quantitative
and temporal terms. Go Global is both recent,
especially in regards to its impact on Italy, and
therefore difficult to survey. On the one hand,
the sources are fragmentary and heterogeneous,
and on the other, a part of the phenomenon is
not covered by the available official statistics
and do not allow econometric and more so-
phisticated analysis. Consider, for example, the
problems encountered in the attempt to survey
companies acquired or incorporated by Chinese
entities. In addition, even the data provided by
Banca d’Italia are inadequate to an exhaustive
overview of foreign investments due to their
lack of timeliness and the methods by which
they were collected.

In view of these considerations, what may
be the positive aspect of this study is its attempt
to shed light on a very recent phenomenon by
building a framework of inquiry helpful to orga-
nizing additional courses of study. In addition,
the topic of MNEs from emerging countries
is meeting with increasing interest from the
academic community, given the need to adjust
consolidated internationalization theories and
understand the effects of the actions of the new
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global investors on Western nations. Continu-
ing to investigate this phenomenon also seems
an interesting course of action considering its
significant policy implications. There is an ur-
gent need to understand the current extent and
primary drivers of the phenomenon, in order
to assess the expedience of specific attraction
policies, as implemented by the main Western
countries, which view passive internationaliza-
tion as an opportunity to turn mature segments
around or achieve growth in strategic sectors.
The action taken by the Italian central govern-
ment and regions appears not only sluggish and
lagging behind that taken by other European
countries, but also often uncoordinated and
heterogeneous. In addition, there are numer-
ous issues for further study and hypotheses to
be tested, beyond those already mentioned, in
ordertounderstand Go Global’s possible effects
on Italy’s distinctive skills, local aggregations,
and the strategies of national companies. The
foregoingisinrelation to the potential effects on
local knowledge (contamination, appropriation,
fragmentation, reinforcement) and national and
local economic development patterns.

REFERENCES

Accenture. (2005). China spreads its wings — Chi-
nese companies Go Global. Retrieved from www.
accenture.com

Alon, 1., & Mclntyre, J. R. (2008). Globalizing of Chi-
nese Enterprises. New York: Palgrave Macmillan.

Amighini, A., & Chiarlone, S. (2003). Rischi e op-
portunita dell’integrazione commerciale cinese per

Paper, 149, CESPRI).

Anzkiewicz, A., & Whalley, J. (2006). Recent Chi-
nese buyout activity and the implications for global
architecture (Working Paper, 12072, NBER).

Aulakh, P. S. (2007). Emerging multinationals from
developing economies: motivations, paths and perfor-
mance. Journal of International Management, 13(3),
235-402. doi:10.1016/j.intman.2007.05.001

Aykut, D., & Goldstein, A. (2006). Developing
countries multinationals: south-south investment
comes of age (Working Paper, 257, OECD).

Bartlett, C. A., & Ghoshal, S. (1989). Management
Across Borders. The Transnational Solution. Boston,
MA: Hutchinson Business Books.

Bartlett, C. A., & Ghoshal, S. (2000). Going global:
Lessons from late movers. Harvard Business Review,
78(2), 133-142.

Battat, J. (2006). China s Outward Foreign Direct In-
vestment. Washington: FIAS, World Bank Group.

Bellabona, P., & Spigarelli, F. (2006). Ladimensione
transnazionale dell’economia cinese . In Abbiati,
M. (Ed.), Propizio ¢ intraprendere imprese (pp.
147-165). Venice: Ca Foscarina.

Bellabona, P., & Spigarelli, F. (2007). Moving from
Open Door to Go Global: China goes on the world
stage. International Journal on Chinese culture and
management, 1(1), 93-107.

Bertoni, F., Elia, S., & Rabbiosi, L. (2008, October
9-10). Drivers of acquisition from Brics to advanced
countries: firm level evidence. Paper presented at
Emerging Multinationals: Outward Foreign Direct
Investment from Emerging and Developing Econo-
mies Conference, Copenhagen, Denmark.

Bonaglia, F., Goldstein, A., & Mathews, J. A. (2007).
Accelerated internationalization by emerging mar-
kets’ multinationals: The case of the white goods
sector. Journal of World Business, 42(4), 369—383.
doi:10.1016/j.jwb.2007.06.001

Borsari, S., Ceccagno, A., Gallo, A., & Gaudino,
S. (2006). I cinesi e gli altri. L'imprenditoria ex-
tracomunitaria in Italia. Bologna, Italy: Consorzio
Spinner.

Branstetter, L., & Lardy, N. (2006). China s embrace
of globalization (Working Paper, 12373, NBER).

Buch, C. M., Kleinert, J., & Toubal, F. (2006).
Where enterprises lead, people follow? Links be-
tween migration and FDI in Germany. European
Economic Review, 50(8),2017-2036.doi:10.1016/.
euroecorev.2005.11.002

Buckley, P. J. (2002). Is the International Business
research agenda running out of steam? Journal of
International Business Studies, 33(2), 365-373.
doi:10.1057/palgrave.jibs.8491021

Buckley, P. J., Clegg, J., Cross, A., Voss, H., Rho-
des, M., & Zheng, P. (2008a). Explaining China’s
Outward FDI . In Sauvant, K. P. (Ed.), The Rise of
Transnational Corporations From Emerging Mar-
kets: Threat or Opportunity?Willinston, VT: Edward
Elgar Publishing.

Copyright © 2010, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global

is prohibited.



70 International Journal of Asian Business and Information Management, 1(1), 54-76, January-March 2010

Buckley, P. J., Clegg, L. J., Cross, A. R., Liu, X.,
Voss, H., & Zheng, P. (2007). The determinants of
Chinese outward foreign direct investment. Journal
of International Business Studies, 38(4), 499-518.
doi:10.1057/palgrave.jibs.8400277

Buckley, P. J., Cross, A. R., Tan, H., Liu, X., &
Voss, H. (2008b). Historic and Emergent trends in
Chinese Outward Direct Investments. Management
International Review, 48(6), 715-748. doi:10.1007/
s11575-008-0104-y

Cantwell, J., & Barnard, H. (2008). Do Firms
from Emerging Markets have to Invest Abroad?
Outward FDI and the Competitiveness of Firms .
In Sauvant, K. P. (Ed.), The Rise of Transnational
Corporations From Emerging Markets: Threat
or Opportunity?Willinston, VT: Edward Elgar
Publishing.

Carabelli, A., Hirsch, G., & Rabellotti, R. (2006).
[talian SMEs and Industrial District on the move:
Where are they going? (Working Paper, 3). Bolo-
gna, Italy: University of Bologna, Department of
Economic Science.

Child, J., & Pleister, H. (2003). Governance and
management in China’s private sector. Management
international, 7(3), 13-24.

Child, J., & Rodrigues, S. B. (2005). The internation-
alization of Chinese firms: a case of theoretical exten-
sion? Management and Organization Review, 1(3),
381-410. doi:10.1111/j.1740-8784.2005.0020a.x

Chittoor, R., & Ray, S. (2007). Internationaliza-
tion paths of Indian pharmaceutical firms — A
strategic group analysis. Journal of International
Management, 13(3), 338-355. doi:10.1016/j.int-
man.2007.05.008

Coro, G., Volpe, M., & Bonaldo, S. (2005, May 27).
Local production systems in Italy between fragmenta-
tion and international integration. Paper presented at
the Economia Internazionale e Sviluppo conference,
University of Urbino, Urbino, Italy.

Cross, A. R., & Voss, H. (2008, February 1-2).
Chinese direct investment in the United Kingdom:
An assessment of motivations and competitiveness.
Paper presented at the Corporate Strategies in the
New Asia Conference, University of Bremen, Bre-
men, Germany.

Cuervo-Cazurra,A. (2007). Sequence of value-added
activities in the multinationalization of developing
country firms. Journal of International Management,
13(3),258-277. doi:10.1016/j.intman.2007.05.009

Cuervo-Cazurra, A., & Genc, M. (2008). Transform-
ing disadvantages into advantages: developing-
country MNEs in the least developed countries.
Journal of International Business Studies, 39(6),
957-979. doi:10.1057/palgrave.jibs.8400390

d’Italia, B., & Cambi, U. L. (2004). Manuale della
Bilancia dei Pagamenti e della posizione patrimo-
niale dell’Italia sull estero. Roma. Retrieved from
http://www.bancaditalia.it/statistiche/quadro_nor-
ma_metodo/metodoc/manuale bilpag.pdf

De Felice, A. (2006). Investimenti Diretti Esteri in
Romania: nuove prospettive per il Mezzogiorno . In
Del Prete, F. (Ed.), Prossimita e Sviluppo. Milano,
Italy: Franco Angeli.

Deng, P. (2003). Foreign direct investment by trans-
nationals from emerging countries: the case of China.
JournalofLeadership & Organizational Studies, 10(2),
113-124. doi:10.1177/107179190301000211

Deng, P. (2004). Outward investment by Chinese
MNCs: motivations and implications. Business
Horizons, 47(3), 8-16. doi:10.1016/S0007-
6813(04)00023-0

Di Minin, A., & Zhang, J. (2008, October 9-10).
Preliminary Evidence on the International R&D
strategies of Chinese companies in Europe. Paper
presented at the Emerging Multinationals: Outward
Foreign Direct Investment From Emerging and
Developing Economies Conference, Copenhagen,
Denmark.

Dunning, J. H. (1977). Trade, Location of Economic
Activity and the Multinational Enterprise: A Search
foran Eclectic Approach. In Ohlin, B., Hesselborn, P.
0., & Wijkman, P. M. (Eds.), The International Allo-
cation of Economic Activity. London: Macmillan.

Dunning, J. H. (1979). Explaining Changing Pat-
terns of International Production: In Defence of the
Eclectic Theory. Oxford Bulletin of Economics and
Statistics, 41(4), 269-296.

Dunning, J. H. (1980). Toward an Eclectic Theory
of International Production: Some Empirical Tests.
Journal of International Business Studies, 11(1),
9-31. doi:10.1057/palgrave.jibs.8490593

Dunning, J. H. (1988). The Eclectic Paradigm of
International Production: A Restatement and Some
Possible Extensions. Journal of International Busi-
ness Studies, 19(1), 1-31. doi:10.1057/palgrave.
jibs.8490372

Copyright © 2010, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global

is prohibited.



International Journal of Asian Business and Information Management, 1(1), 54-76, January-March 2010 71

Dunning, J. H., Kim, C., & Park, D. (2008). Old
Wine in New Bottles: a Comparison of Emerging
Market TNCs Today and Developed Country TNCs
Thirty Years Ago . In Sauvant, K. P. (Ed.), The Rise
of Transnational Corporations From Emerging
Markets: Threat or Opportunity?Willinsont, VT:
Edward Elgar Publishing.

Erdener, C., & Shapiro, D. M. (2005). The inter-
nationalization of Chinese family enterprise and
Dunning’s ecletic MNE paradigm. Management and
Organization Review, 1(3), 411-436. doi:10.1111/
j.1740-8784.2005.00021.x

Fatiguso,R. (2006, November 14). Investire in Italia?
Che fatica. I/ Sole24ore.

Federico, S., & Minerva, G. A. (2007). Outward
FDI and local employment growth in Italy. Temi di
Discussione del Servizio Studi (Economic Working
Papers, 613). Banca d’Italia.

Flisi, S., & Murat, M. (2009). Immigrants links,
Diasporas and FDI. An empirical Investigation on
Five Eureopean Countries. Materiali di discussion
(608). Universita degli Studi di Modena e Reggio
Emilia. Retrieved from http://merlino.unimo.it/
web_dep/materiali_discussione/0608.pdf

Fortis, M. (2006). I distretti industriali e la loro
rilevanza nell’economia italiana: alcuni profili di
analisi . In Quadrio Curzio, A., & Fortis, M. (Eds.),
Societa, Stato e Mercato in Italia (pp. 477-483).
Bologna, Italy: Sussidiarieta, Laboratori, Distretti,
11 Mulino.

Fubini, F. (2006, July 7). Il distretto di Prato? Salvato
dai cinesi. Il Corriere della Sera.

Gammeltoft, P. (2008). Emerging multinationals:
outward FDI from the BRICS countries. Int. J. Tech-
nology and Globalisation, 4(1), 5-22. doi:10.1504/
1JTG.2008.016184

Gao, L. (2008, April 1-2). Determinants of China's
Outward Foreign Direct Investment. Paper presented
at the 19th CEA, UK Conference — China’s Three
Decades of Economic Reform (1978-2008), Univer-
sity of Cambridge, Cambridge, UK.

Gao, T. (2003). Ethnic Chinese networks and inter-
national investment: evidence from inward FDI in
China. Journal of Asian Economics, 14, 611-629.
doi:10.1016/S1049-0078(03)00098-8

Garg, M., & Delios, A. (2007). Survival of the
foreign subsidiaries of TMNCs: the influence of
business group affiliation. Journal of International
Management, 13(3), 278-395. doi:10.1016/j.int-
man.2007.05.007

Goldstein, A. (2007). Multinational Companies from
Emerging Economies. Composition, Conceptualiza-
tion and Direction in the Global Economy. New
York: Macmillan, Palgrave.

Goldstein, A. (2008). Who’s Afraid of Emerging
Market TNCs? Or: Are Developing Countries
Missing Something in the Globalization Debate?
In Sauvant, K. P. (Ed.), The Rise of Transnational
Corporations From Emerging Markets: Threat or
Opportunity? (pp. 183-203). Willinston, VT: Edward
Elgar Publishing.

Goldstein, A., & Pananond, P. (2008). Singapore
Inc. goes shopping abroad: profits and pitfalls.
Journal of Contemporary Asia, 38(3), 417-438.
doi:10.1080/00472330802078493

Hernandez, Z. (2008). Outward foreign direct invest-
ment from emerging markets: annotated bibliography
. In Sauvant, K. P. (Ed.), The Rise of Transnational
Corporations From Emerging Markets: Threat or
Opportunity? (pp.339-373). Willinston, VT: Edward
Elgar Publishing.

Hess, W. (2006). Going Outside, Round tripping
and dollar diplomacy: an introduction to outward
direct investment. World Market Analysis, January.
Retrieved from www.globalinsight.com

Hong, E., & Sun, L. (2004). Go overseas via Direct
Investment. Internationalization strategy of Chinese
Corporation in a comparative prism (Discussion
Paper40). London, UK: SOAS University of London,
Center for financial and management studies.

Hong, E., & Sun, L. (2006). Dynamics of Internation-
alization and Outward Investment: Chinese Corpora-
tions Strategies. The China Quarterly, 187(Septem-
ber), 610-634. doi:10.1017/S0305741006000403

ICE. (2008). Rapporto ICE 2007-2008 — L’Ttalia
nell’economia internazionale. Retrieved from www.
ice.it/statistiche/rapporto.htm

International Monetary Fund. (1993). Balance of
Payments Manual (5" ed.). Washington, DC. Re-
trieved from http://www.imf.org/external/pubs/ft/
bopman/bopman.pdf

ISTAT. (2007). Cittadini Stranieri, Bilancio de-
mografico anni 2005-7 e popolazione residente al 31
Dicembre. Retrieved from http://demo.istat.it/

Jiang, W. (2006, June 14). Survey: Firms achieve
goals abroad. China Daily.

Copyright © 2010, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global

is prohibited.



72 International Journal of Asian Business and Information Management, 1(1), 54-76, January-March 2010

Kalotay, K. (2008). Russian transnational and
international investments paradigms. Research in
International Business and Finance, 22(2), 85-107.
doi:10.1016/j.ribaf.2006.12.002

Klein, S., & Wocke, A. (2007). Emerging global
contenders: the South African Experience. Journal
of International Management, 13(3), 319-337.
doi:10.1016/j.intman.2007.05.002

Kumar, K., & McLeod, M. G. (1981). Multination-
als from developing countries. Lexington, MA:
Lexington Books.

Kynge, J. (2006). China Shakes the World. Boston:
Houghton Mifflin Company.

Lall, S. (1983). The new multinationals: The spread
of third world enterprises. Chichester, UK: Wiley.

Lardy, N. R. (1998). China's unfinished economic
revolution. Washington, DC: Brookings Institu-
tion.

Lau, H.F.(2003). Industry evolution and internation-
alization process of firms from anewly industrialized
economy. Journal of Business Research, 56(10),
847-852. doi:10.1016/S0148-2963(02)00472-1

Lawrence, S. V. (2002). Going global. Far Eastern
Economic Review, 165(12), 30-33.

Lecraw, D. (1977). Direct Investment by Firms
from Less-Developed Countries. Oxford Economic
Papers, 29(3), 442-457.

Li, P. P. (2007). Toward an Integrated Theory of
Multinational Evolution: the Evidence of Chinese
Multinational Enterprises as Latecomers. Journal
of International Management, 13(3), 296-318.
doi:10.1016/j.intman.2007.05.004

Linder, B.S.(1961). An Essay on Trade and Transfor-
mation. Stockholm, Sweden: Almqvist & Wiksell.

Lipsey, R. E. (2001). Foreign Direct Investment and
the Operations of multinational firms: concepts, his-
tory and data (Workinng Paper, 8665, NBER).

Liu, H., & Li, K. (2002). Strategic implications of
emerging Chinese multinational: the Haier case study.
European Management Journal, 20(6), 699—-706.
doi:10.1016/50263-2373(02)00119-6

Liu, L. (2005). China's industrial policies and the
global business revolution: the case of the domestic
appliance industry. London: Routledge Curzon.

Liu, L., & Tian, Y. (2008). The internationalization
of Chinese enterprises: the analysis of the UK case.
Int. J. Technology and Globalisation, 4(1), 87-102.
doi:10.1504/1JTG.2008.016189

Long, G. (2005). China’s Policies on FDI: Review
and Evaluation . In Moran, T. H., Graham, E. M.,
& Blomstrom, M. (Eds.), Does Foreign Direct
Investment Promote Development? (pp. 315-336).
Washington, DC: Peterson Institute for International
Economics.

Luo, Y. (1997). Guanxi: principles, philosophies
and implications. Human Systems Management,
16(1),43-51.

Mathews, J. A. (2002). Dragon multinationals: A
new model of global growth. New York: Oxford
University Press.

Mathews, J. A. (2006). Dragon multinationals: New
players in 21% century globalization. Asia Pacific
Journal of Management, 23(1), 5-27. doi:10.1007/
$10490-006-6113-0

Meyer, K. (1998). Direct Investment in Economies in
Transition. Cheltenham, UK: Edward Elgar.

Meyer, K. (2008). China’s second economic transi-
tion: building national markets. Management and
Organization Review, (1):3-15.doi:10.1111/5.1740-
8784.2008.00094.x

Meyer, K., & Nguyen, H. V. (2005). Foreign in-
vestment strategies and sub-national institutions in
emerging markets: evidence from Vietnam. Journal
of Management Studies, 42(1), 63-93. doi:10.1111/
j.1467-6486.2005.00489.x

MOFCOM. (2008). File (2008) 529 issued by the
Department of Commerce National Bureau of Sta-
tistics State Administration of Foreign Exchange.
Retrieved from http://tradeinservices.mofcom.gov.
cn/upload/2009/04/10/1239346168141_ 200053 14.
pdf

MOFCOM. (2009). Statistical Bulletin of China’s
Outward Foreign Direct Investments. Retrieved
from http://tradeinservices.mofcom.gov.cn/up-
10ad/2009/04/10/1239346168141_20005314.pdf

Morck, R., Yeung, B., & Zhao, M. (2008). Perspec-
tives on China’s outward foreign direct investment.
Journal of International Business Studies, 39(3),
337-350. doi:10.1057/palgrave.jibs.8400366

Morelli, A. (2004). Cina alla conquista degli oceani.
Altraeconomia. Retrieved from www.altracconomia.
it

Copyright © 2010, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global

is prohibited.



International Journal of Asian Business and Information Management, 1(1), 54-76, January-March 2010 73

Mori, A., & Rolli, V. (1998). Investimenti diretti
all’estero e commercio: complementi o sostituti?
Temi di discussione, 337.

Murat, M., & Pistoresi, B. (2006). Emigrants and
immigrants networks in FDI. forthcoming in Applied
Economics Letter. Retrieved from http://merlino.
unimo.it/web_dep/materiali_discussione/0546.pdf

Nolan, P. (2001). China and the Global Economy:
National Champions, Industrial Policy and the Big
Business Revolution. New York: Palgrave.

Nolan, P., & Zhang, J. (2002). The challenge of
globalization for large Chinese firms. World Devel-
opment, 30(12), 2089-2107. doi:10.1016/S0305-
750X(02)00148-1

North, D. C.(1990). Institutions, Institutional change
and Economic Performance. Cambridge, MA: Cam-
bridge University Press.

OECD. (2006). Benchmark Definition of Foreign
Direct Investments (3 ed.). Retrieved from http://
www.oecd.org/dataoecd/10/16/2090148.pdf

OECD. (2008). China encouraging responsible
business conduct.

Pananond, P. (2007). The changing dynamics of Thai
multinationals after the Asian economic crisis. Jour-
nal of International Management, 13(3), 356-375.
doi:10.1016/j.intman.2007.05.005

Peng, M. W. (2002). Towards an insitution-
based view of business strategy. Asia Pa-
cific Journal of Management, 19(2), 251-267.
doi:10.1023/A:1016291702714

Perlmutter, H. V. (1969). The tortuous evolution of
the multinational corporation. The Columbia Journal
of World Business, 4(1), 9-18.

Posner, V. (1961). International Trade and Tech-
nical Change. Oxford Economic Papers, 13(3),
323-341.

Rabellotti, R., & Sanfilippo, M. (2008, October 9-10).
Chinese FDI in Italy. Paper presented at Emerging
Multinationals: Outward Foreign Direct Investment
from Emerging and Developing Economies Confer-
ence, Copenhagen, Denmark.

Ramamurti, R. (2008). What Have We Learned
About Emerging-Market MNEs? In Ramamurti,
R., & Singh, J. V. (Eds.), Emerging Multinationals
from Emerging Markets. Cambridge, UK: Cambridge
University Press. Cambridge.

Rauch, J. (2001). Business and social networks in
international trade. Journal of Economic Literature,
39, 1177-1203.

Ridella, R. (2007, November 8). La presenza diretta
delle aziende cinesiin Italia. Paper presented at China
meets Italy Conference, Osservatorio, Turin.

Rui, H., & Yip, G. S. (2008). Foreign acquisitions by
Chinese firms: a strategic intent perspective. Journal
of World Business, 43(2), 213-226. doi:10.1016/].
jwb.2007.11.006

Rullani, E. (2006). L’internazionalizzazione invisi-
bile. La nuova geografia dei distretti e delle filiere
produttive. Sinergie, 24(69), 3-32.

Sauvant, K. P. (2005). New sources of FDI: the
BRICs. Outward FDI from Brazil, Russia, India
and China. Journal of World Investment & Trade,
6(5), 639-709.

Sauvant, K. P. (2006). Inward and outward FDI
and the BRICs . In Subhash, C. J. (Ed.), Emerging
Economies and the Transformation of International
Business: Brazil, Russia, India and China (pp.
313-409). Cheltenham, UK: Edward Elgar.

Sauvant, K. P.(2008). The Rise of TNCs from emerg-
ing markets: the issues . In Sauvant, K. P. (Ed.), The
Rise of Transnational Corporations From Emerging
Markets: Threat or Opportunity? (pp. 3—14). Wil-
linston, VT: Edward Elgar Publishing.

Scott, W. R. (2002). The changing world of Chinese
enterprises: an institutional perspective . In Tsui, A.
S., & Lau, M. (Eds.), Management of Enterprises
in People's Republic of China (pp. 59-78). Boston:
Kluwer Academic Press.

Shi, G. (2002, November 13). Speech in the 16™
National Congress of the Communist Party of China.
People’s Daily.

Spigarelli, F. (2008). Nuovi investitori globali: le
imprese cinesi in Italia (Working Paper, 12). Mac-
erata, Italy: University of Macerata, Department of
Studies on Economic Development.

Spigarelli, F. (2009). Multinazionali dai paesi
emergenti: il caso delle imprese cinesi . Economia
e Politica Industriale, 2, 131-159.

Spigarelli, F., Alon, L., & Wei, W. (2009). 4 speed
race: Benelli and QJ competing on the motorbike
international arena. Richard School of Business.
London, Ontario: Ivey Publishing.

Copyright © 2010, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global

is prohibited.



74 International Journal of Asian Business and Information Management, 1(1), 54-76, January-March 2010

Standifird, S. S., & Marshall, R. S. (2000). The
transaction cost advantage of Guanxi-based business
practices. Journal of World Business, 35(1), 21-42.
doi:10.1016/S1090-9516(99)00032-2

Sun, Y., Von Zedtwitz, M., & Simon, D. F. (2007).
Globalization of R&D and China: An Introduction.
Asia Pacific Business Review, 13(3), 311-319.
doi:10.1080/13602380701291867

Tan, W. (2005, June 23). Culture Conflicts in Sino-
Foreign Ventures. Beijing Review.

Tarmidi, L., & Gammeltoft, P. (2008, October 9-10).
The characteristics of China's multinationals in the
manufacturing sector operating in Indonesia. Paper
presented at Emerging Multinationals: Outward
Foreign Direct Investment From Emerging and
Developing Economies Conference, Copenhagen,
Denmark.

Taylor, R. (2002). Globalization strategies of Chi-
nese companies: current development and future
prospects. Asian Business & Management, 1(2),
209-225. doi:10.1057/palgrave.abm.9200011

Tong, S. J. (2005). Ethnic Networks in FDI and
the Impact of Institutional Development. Re-
view of Development Economics, 9(4), 563-580.
doi:10.1111/j.1467-9361.2005.00294.x

Tong, S. Y. (2003). Ethnic Chinese Networking in
cross-border investment: the impact of economic and
institutional development (Working Paper). Hong
Kong, China: University of Honk Kong, Hong Kong
Institute of Economics and Business Strategy.

Tsai, K. S. (2002). Back Alley Banking: Private
Entrepreneurs in China. Ithaca, NY: Cornell Uni-
versity Press.

UNCTAD. (2005). Prospects for Foreign Direct
Investment and the Strategies of Transnational Cor-
porations. 2005-2008. New York: United Nations.

UNCTAD. (2006). World Investment Report. Over-
view FDI from Developing and Transition Econo-
mies, United Nations. New York: Geneva.

UNCTAD. (2007). World Investment Report. Trans-
national Corporations, Extractive Industries and
development, United Nations. New York: Geneva.

Valdani, E., & Bertoli, G. (2006). Mercati internazi-
onali e marketing. Milano, Italy: Egea.

Vernon, R. (1966). International Investment and
International Trade in the Product Cycle. The
Quarterly Journal of Economics, 82(2), 190-207.
doi:10.2307/1880689

Vinciguerra, L. (2007, September 28). Sergio Tac-
chini, la missione salvataggio arriva dalla Cina. 1/
Sole24ore.

Wagner, D., Head, K. C., & Reis, J. C. (2002).
Immigration and the Trade of provinces. Scottish
Journal of Political Economy, 49(5), 507-525.
doi:10.1111/1467-9485.00245

Warner, M., Hong, N. S., & Xu, S. (2004). Late
developments experience and the evolution of trans-
national firms in the People’s Republic of China.
Asia Pacific Business Review, 10(3-4), 324-345.
doi:10.1080/1360238042000264397

Wei, J. (2008, April 23). Non-financial investment
rises 6%. China Daily.

Wells, L. (1983). Third world multinationals: The
role of foreign direct investment from developing
countries. Cambridge, MA: MIT Press.

Wilson, D., & Purushothaman, R. (2003). Dreaming

With BRICs: The Path to 2050 (Global Economics Pa-
per 99). Retrieved from http://www2.goldmansachs.
com/ideas/brics/book/99-dreaming.pdf

Wong, J., & Chan, S. (2003). China’s outward direct
investment: expanding worldwide. China . Interna-
tional Journal (Toronto, Ont.), 1(2), 273-301.

Wright, M., Filatotchev, I., Hoskisson, R. E., &
Peng, M. W. (2005). Strategy Research in emerging
economies: challenging the conventional wisdom.
Journal of Management Studies, 42(1), 1-33.
doi:10.1111/5.1467-6486.2005.00487 x

Wu, F. (2005). The Globalization of Corporate China.
NBR Analysis, 16(3). Retrieved from http://www.nbr.
org/publications/analysis/pdf/voll6no3.pdf

Yao, S. (2006). On economic growth, FDI and ex-
ports in China. Applied Economics, 38(3),339-351.
doi:10.1080/00036840500368730

Yeung, H. W., & Liu, W. (2008). Globalizing China:
the rise of mainland firms in the global economy.
Eurasian Geography and Economics, 49(1), 57-86.
doi:10.2747/1539-7216.49.1.57

Zanier, V. (2006). 11 sistema economico . In Abbiati,
M. (Ed.), Propizio é intraprendere imprese (pp.
79-105). Venice, Italy: Ca Foscarina.

Zhang, K. (2005). Going Global. The Why, When,
Where and How of Chinese Companies’ Outward
Investment intention. Asia Pacific Foundation of
Canada, Vancouver. Retrieved from www.asiapa-
cific.ca

Copyright © 2010, IGI Global. Copying or distributing in print or electronic forms without written permission of IGI Global

is prohibited.



International Journal of Asian Business and Information Management, 1(1), 54-76, January-March 2010 75

Zhang,Y.(2003). China s Emerging Global Business:
Political Economy and Institutional Investigations.
Basingtoke, UK: Palgrave Macmillan.

Zhao, W., & Liu, L. (2008, October 9-10). Outward
Direct Investment and R&D spillovers: the China's
case. Paper presented at Emerging Multinationals:
Outward Foreign Direct Investment From Emerging
and Developing Economies Conference, Copenha-
gen, Denmark.

Zhou, M. (2006). The Chinese Diaspora and In-
ternational Migration . In Bian, Y., Kwok-bun, C.,
& Tak-sing, C. (Eds.), Social Transformations in
Chinese Societies. Leiden, The Netherlands: Brill
Academic Publishers.

Zweig, D. (2002). Internationalizing China: Do-
mestic Interests and Global Linkages. Ithaca, NY:
Cornell University Press.

ENDNOTES

A preliminary version of this paper was
published in the Italian Review “Economia e
Politica Industriale” (n. 2/2009) as “Le multi-
nazionali dei paesi emergenti: gli investimenti
cinesi in Italia”. See Spigarelli, 2009.

For further exploration of the Indian case, see
Chittoor & Ray, 2007; Garg & Delios, 2007.
On the Brazilian case, see Cuervo-Cazurra,
2007; on the Russian case, refer to Kalotay,
2008. For a broad bibliographical review of
the primary scientific contributions concern-
ing MNEs, broken down by emerging nation
of origin, see Hernandez, 2008.
Furthermore, the recognition of the limits of
the Open Door policy in the attempt to the
transfer know-how through joint ventures
with Western companies was one of the key
reasons for implementing a strategy based on
foreign acquisitions and expansion (Di Minin
& Zhang, 2008; Zhao & Liu, 2008). For a dis-
cussion of issues associated with technological
transfer and the ability of Chinese enterprises
to capture value through the establishment of
R&D centers and partnerships, see Sun, et al.
2007.

In connection with the Asian situation, the
case of the government of Singapore and the
company Temasek, particularly as regards
problems associated with expansion in Thai-
land, is relevant (Goldstein & Pananond,
2008). As pertains to China, the failed acquisi-
tion of the U.S. Unocal by Chinese National

Offshore Oil Corporation in 2005 is one of
the most striking examples of how the pres-
ence of potential political and military public
interests may impede international integration
transactions (Kynge, 2006).

It is estimated that there are over 33 million
people of Chinese ethnicity beyond the borders
of the PRC (including Hong Kong, Macau,
and Taiwan). This population is distributed
throughout 151 countries: 80% lives in Asia
and 15% in the Americas. The countries with
the largest Chinese presence are Thailand (9.2
million), Indonesia (8 million), Malaysia (5.8
million), Singapore (2.7 million), the USA (2.9
million) and Canada (1 million). Cfr. Zanier,
2006, p. 90; Zhou, 2006, p. 162.

For empirical studies on the impact of trans-
national ties on FDIs see: Gao, 2003; Tong,
2005; Buch et al. 2006, Murat & Pistoresi,
2006; Flisi & Murat, 2009. For reviews on
this topic see: Rauch, 2001; Wagner et al.,
2002.

In this paper, data from Banca d’Italia were
preferred to those released by Mofcom be-
cause only since 2006 the Chinese statistical
systems has been adopting the internationally
accepted methodology (OECD, 2006, p. 8). It
changed from recording “all occurred in the
activities of foreign direct investment enter-
prises, public, etc...” to recording “all foreign
direct investment occurred in the territory of
the activities of institutions and individuals”
(Mofcom, 2008, p. 1). So since 2006 Mof-
com has been keeping track not only of data
on foreign direct investments performed by
companies, but also by other private and
public bodies and individuals. This fact can
explain the differences in data released by the
two institutions, especially before 2006. For
problems related to measurements of China’s
OFDI see also OECD, 2008, p. 71. Banca
d’Italia could provide a complete set of data
for the whole period of analysis (2001-2007),
built following the internationally accepted
methodology and split by sectors and regions
ofinvestments. For data on Chinese OFDIs in
Italy (flows and stocks) released by Mofcom,
see Mofcom, 2009, p.62 and p. 67.

In addition to the issues of the completeness
and timeliness ofthe data, of specific relevance
to the Chinese case is the consideration that
investments are often made by groups that
hold companies abroad, sometimes in tax
havens, through which the transactions are
organized. Insuch circumstances, transactions
are not considered as Chinese in originand are
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therefore not recognized in the Banca d’Italia
survey.

In accordance with the national accounting
definition, this item includes artisans, sole
proprietorships, and consumers (De Felice,
2006, p. 11). The contents of this highly
heterogeneous item do not allow a significant
review of the effective destination of invest-
ments at the national level.

The sources referred to are: Sviluppo Italia,
based on Reprint data; CCPIT database; and
the specialisteconomic press. The fact thatthe
information provided by the various sources
does not overlap is a symptom of the non-
exhaustive nature of this information.
Companies based in Hong Kong, Taiwan,
Macao or tax havens have been excluded from
the map. The analysis is limited to companies
based in mainland China, considering that
these companies are the privileged beneficia-
ries of the action taken by the government to
support active internationalization. For this
reason, for example, the analysis of the Italian
case does not consider the acquisition of Sergio
Tacchini by Hong Kong Hembley Interna-
tional Holdings, a leading apparel outsourcer
and distributor (Vinciguerra,2007). Likewise,
the acquisition of Omas, a manufacturer of
luxury pens, by the Xinyu Hengdeli Holdings
group, based in the Cayman Islands, in 2007,
has also been excluded (ICE, 2008).

The choice of Varese and Padua is related not
only to the strategic location for Europe, but
also to the general tradition in these areas of
Italy of the manufacture of home appliances,
the professional skills and abilities available,
the network of sub-suppliers specialized in
industrial components and technologies, and
the proximity to the main Western competi-
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tors (Bellabona & Spigarelli, 2006¢, pp.
159-161).

For further information and clarification
concerning Unioncamere figures, as well as
the data issued by the Register of Companies
maintained by Chambers of Commerce and the
REAArchive, see the detailed methodological
note in Borsari et al. (2006), pp. 31-33. In the
paper cited above, the conclusions drawn refer
to data originating from the same source as
that used in this paper.

Worthy of note is the limited presence of
Chinese entrepreneurs in the Marche region
(3% of total Chinese entrepreneurs in Italy
in 2007), even though 61% of their business
initiatives were concentrated in textiles, ap-
parel and footwear in 2007.

Consider, for example, the case of the area
of San Giuseppe Vesuviano (Napoli), in the
textiles-apparel sector.

In a recent analysis, Rabellotti & Sanfilippo
(2008), p. 17, demonstrate that of all Chinese
enterprises that have invested in Italy, includ-
ing those based in Hong Kong or in foreign
tax havens, 19% first became established in
Italy in the period from 1986 to 1999, 34%
from 2000 to 2004, and 47% from 2005 to
the present day.

Toassess the role of ethnic network in influenc-
ing Chinese OFDIs in Italy, data on education
level of Chinese immigrants should also be
used in the future, as soon as available. In this
way, the effect of different levels of skills of
Chinese citizens - living in different Italian
geographical areas - on investments performed
by Chinese companies in the country could
be verified.
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