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AHDIHACHKOIO:

(00 10 cnig)
AHoTanis
VYKpaiHCBKOIO:
JlocimkenHst Ha 3100yTTS OCBITHBOTO PiBHS Marictpa 3a cnenianbHicTio 075
«MapkeTrHr» — TepHONUIbCHKUI HAIIOHAJIBHUIA TEXHIYHWH yHiBepcuTeT imeHi IBana Ilymios. —
Tepnormine, 2022.
Po3poGneno MapKkeTHHTOBO-JOTICTHUHY  cTparerito  ympamminHs TOB
«MATICTP-/I», 30kpeMa MpoBENEHO aHai3 MApKETHHIOBOI MisSUIBHOCTI MiINPUEMCTBA, a TAKOXK
TOCTIHKEHO MaKpo- Ta MIKpOCEpeIoBHIEe, Ha OCHOBI sikoro cdopmoBano SWOT-anamis.
3anponoHOBaHO HUISAXM peanizaiii cTpaTerii ynpapiiHHSI MapKETUHTOBO-JOTICTUYHOIO CTPATETIEI0
JUTSI 10 CITIKYBaHOTOITIIITPUEMCTBA.

AHTITHACHKOIO:

Research for obtaining a master's degree in specialty 075 "Marketing™ - Ternopil National Technical
University named after Ivan Pulyu. — Ternopil, 2022.

A marketing and logistics management strategy of "MAGISTR-D" LLC was developed, in
particular, an analysis of the company's marketing activities was carriedout, as well as a macro and
micro environment was studied, on the basis of which a SWOT analysis was formed. Ways of
implementing the marketing and logistics strategy management strategy for the enterprise under
study are proposed.



