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● A fad diet is a popular diet that is “too good to be true” 
and promises weight loss results. Promoted fad diets 
are often unattainable, not well-rounded or balanced, 
and do not support long-term weight loss success [1].

● In the present day many people spend much of their 
time on social media. Social media use is extremely 
popular, with an estimated 94% of Canadians having an 
account on at least one platform and around 42% of 
individuals using social media to seek food-related 
advice [2]. 

● Modern social media platforms allow unregulated 
misinformation to be shared at a rapid rate [3]. Fad diet 
misinformation is no exception to this. Therefore, it is 
important to continually consider how social media 
platforms can influence their users’ diet behaviours.

INTRODUCTION

OBJECTIVE

● Of the n=204 participants who took the survey, n=176 
participants gave consent and responded to the 
demographic questions. n=165 participants answered the 
demographic questions and one or more survey questions 
and were included in the study demographics.

RESULTS RESULTS DISCUSSION & CONCLUSION
● Despite the presence of nutrition education programs in schools 

across Canada, the implementation of these programs has been met 
with barriers [4]. This suggests that students may not be receiving 
enough effective nutrition education in school before they enter 
secondary education.

● Comparison 1: 
○ Members of a health science college accessed less nutrition 

information from social media than participants who were not 
members of a health science college.

○ Members of a health science college may receive more education 
on how to assess the reliability of health information.

○ To improve health and media literacy, researchers suggest 
cultivating critical thinking to help individuals evaluate information 
credibility [3]. 

● Comparison 2: 
○ Group 1: Felt like they had not been well educated on nutrition in 

primary and secondary school and had not taken a basic nutrition 
course in university.  

○ Group 2: Felt like they had been well educated on nutrition in 
primary and secondary school and also did not take a basic 
nutrition course in university.  

○ Group 1 accessed more nutrition information from social media 
than group 2. 

○ Nutrition education programs in elementary and high schools may 
be important for creating good information seeking habits. 

○ Group 1 selected Instagram and TikTok as places that they see fad 
diet information less often than Group 2. Group 2 may be better at 
recognizing fad diet information, thus indicate seeing it more often. 

○ Instagram was chosen as the platform fad diet information was 
seen on most often by both groups of participants, regardless of 
how well-educated they felt they were on nutrition in primary and 
secondary school. Similarly, another study found that 79% of 
participants reported using Instagram for viewing dietary-related 
social media content [4].

● This study investigated the prevalence of seeing fad diet 
information on social media in the UofS community. When it 
comes to accessing nutrition information on social media and 
recognizing fad diet information, education may be a crucial 
factor to consider. 

● Limitations: 
○ Skip questions caused a small sample size of 77 participants for 

many of the analyses.
○ Students vs. faculty/staff regarding nutrition information accessed 

on social media.
● Suggestions for future research:

○ Effects of primary, secondary and post-secondary education on 
judgement of validity of nutrition information viewed social media.

○ Students vs. faculty regarding nutrition information accessed on 
social media. 
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● The purpose of this study is to investigate the 
consumption of nutrition information from social media by 
the University of Saskatchewan community and how it 
may relate to the level of nutrition education participants 
received in primary and secondary school.

Nutrition Education, Fad Diets, and Social Media in the 
University of Saskatchewan Community

Jessie Young, Sophia Meimaris, Jordyn Petryk, and Jordy Voykin

MATERIALS & METHODS
● This study used  a survey that consisted of seven 

demographic questions and five questions that 
investigated social media use, nutrition information, and 
fad diets. Multiple choice (single and multiple response) 
and slider scale answer formats were used. 

● The online survey used was hosted on SurveyMonkey. 
● Participants included in this study were current students, 

staff, faculty members, and post-doctoral fellows of the 
University of Saskatchewan. 

● Participants were recruited through the University of 
Saskatchewan’s PAWS website via an advertisement that 
remained active from October 20th 2022 - November 2, 
2022. They  were also recruited by student researchers 
through social media, direct messaging, and email 
advertising during this time period. 

● The survey results were analysed by generating 
descriptive statistics using Microsoft Excel. 

● This study received ethics approval from the University of 
Saskatchewan Behavioural Research Ethics Board (BEH 
291).

Data Cleaning:
RESULTS Comparison 3: Percentage of Nutrition Information 

Taken from Social Media: Students vs. 
Faculty/Staff
● On average, students accessed 40.5% of their nutrition 

information from social media and faculty/staff accessed 
45.0% of their nutrition information from social media. 

Comparison 2: Education, Percentage of 
Nutrition Information Taken from Social Media, 
and the Top 2 Social Media Platforms where Fad 
Diet Information was Seen Most Frequently

Comparison 1: Average Percentage of Nutrition 
Information Taken from Social Media vs. 
Membership or Non-membership in a Health 
Science College
● Participants who were not members of a health science 

college accessed on average 45.3% of their nutrition 
information from social media. Participants who were 
members of a health science college accessed on average 
37.0% of their nutrition information from social media.

Participants that Saw Fad Diet Content on Social 
Media (inside) vs. Participants that Tried a Fad 

Diet They Saw on Social Media (outside):

Participants Lacking Post-Secondary Nutrition Education:
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