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ABSTRACT

Make in India is new national initiative program by government aimed at transforming India into a
global manufacturing hub. Itincludes a slew of proposals aimed at inviting both domestic and foreign
companies to invest in India and help it become a manufacturing powerhouse. “ZERO DEFECT AND
ZERO EFFECT”slogan was defined by our prime minister Narendera Modi, as part of Make in India
programme which handle innovative processes materials, enhance skill development,technologies
and the manufacturing mechanism is guided to make the goods that are defect free and have no
negative environmental or ecological effects. MainMission of this project isto make the productsin
India and sell the products all over the world. The primary focus of "Make in India" project is to
enhance the annual growth rate of 25 sectors from 12-14 % to improve GDP rate and to create 100
million job opportunities within 2022.Thepurpose of this studyis to explain the concept of Make in
Indiacampaign, its importance, schemes,and its impact on Indian economy. This paper also proposes
to identify the challenges and opportunities as well as recommended possible solutions to deal with
the same.

Key words: Make in India, challenges and opportunities

INTRODUCTION

Make in India aims to convert India into a manufacturing powerhouse by eliminating unnecessary
rules and regulations, making bureaucratic procedures easier and quicker and making government
more transparent and accountable. Make in India is an international marketing campaigning slogan
established by India's prime minister on 25"September 2014, to encourage firms from all over the
globe to invest and manufacture in India. Our production should have zero defects so that our items
will not get rejected in the worldwide market. Furthermore we should remember that production
should not have any negative impact on our environment. The manufacturing sector now contributes
little more than 15% of the national GDP. The Make in India intiative aims to increase the contribution
of the manufacturing sector to 25% as observed in other Asian developing economies. The
government is expected to generate employment, attract more foreign direct investment and convert
India into manufacturing hub throughout the world.

The 'Make in India' logo, a lion constructed of gear wheels, represents the importance of
manufacturing in the government's vision and national growth. The 'Make in India' programme is
built on four pillars established to encourage entrepreneurship in India, not just in manufacturing
but also in other areas. Make in India is open invitation to foreign manufacturers to set up shop in
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India. The eventual effect will be that India will be dominated by multinational companies, which will
reap all of the profits while creating jobs in India and paying low wages to factory employees.

Any product that is completely made in India is labeled “Made in India”. It applies to products
manufactured entirely in India, whether by native or foreign companies.

OBJECTIVES OF THE STUDY

1. The main objective of the study is to explain the concept of Make in India campaign, its
importance and schemes.

2. Tofind out the impact of Make in IndiaonIndian economy.

3. Toidentify the challenges and opportunities.

REVIEW OF LITERATURE

2020, Ritika Make in India — An initiative to change the economic landscape of the country.This study
helps to understand the concept of the 'Make in India' campaign, its relevance, and influence on the
Indian economy after a year. The article also offers to identify and clarify the work done thus far, as
well as the major obstacles and possible solutions.

2019,Dr. Richa Srivastava, Impact of 'Make in India' in Indian economy. This study focus on Make in
India will boost the foreign investment in the economy and made in India will help the country being
self-reliant in terms of manufacturing products.

2020,Dr. Nishant RavindraGhuge,An Examination of the Effects of the Make in India Campaign on
the Indian Economy This study helps us understand that simply wanting to invest money on
infrastructure and attract FDIs would not ensure the success of the Make in India effort. The
administration should concentrate on putting the plan into operation.

2019, Dr.S.Senthilraja “Impact of Make in India on Indian Economy” The study examines the impact
of the Make in India movement on the Indian economy. It explains the shifting economic climate and
the necessary adjustments in the nature of the current situation.

2017, Dr. (Smt.) Rajeshwari Impact Of Make In India Campaign: A Global Perspective This research
on Make in India will have a big influence on industries including automobiles, aviation,
biotechnology, military, media, thermal power, oil, gas, and manufacturing.

2018, Make in India Initiative: A study on analysis of program, pillars and challenges.According to the
findings of the study, Make in India will result in significant changes in a variety of domains. As a
result, we may conclude that, despite the fact that Make in India arrived at the right time, its
implementation remains a tremendous issue.

Make in India Mission and Objectives

Make in India was also introduced with the goal of developing talents and constructing the best and
most prestigious infrastructure for our country. The goal was to portray India as developed rather
than developing in the near future. One of the most significant factors for the development and growth
of industry, as well as our country, is the availability of contemporary facilitating infrastructure.
Keeping in mind that smart cities were to be constructed to help our country.

SECTORS IN FOCUS

The make in India program is very important for the economic growth of India as its aims to utilizing
the existing Indian talent base and the initiative targeted mainly 25 economic sectors for job creation
and employment opportunities and skill development. Manufacture the product in India but sell the
product in any country in the world. Make in India is a “Be Indian and made Indian” andthey are
covering major 25 sectors of the economy. Sectors like automobile, auto components, aviation,
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biotechnology, chemicals, construction, defense manufacturing, Electrical machinery, Electronic
system design and manufacturing, food processing, IT&BPM,leather,Media and entertainment,
mining, oil and gas, Pharmaceuticals, ports, trains, renewable energy, roads and highways, space,
textiles, thermal power, tourism and hospitality, and wellness are all examples of industries..

Key schemes launched to support make in Indiaprogramme:

There are various key schemes launched by government of India to support the make in India
compaign time to time. It includes

Skill India Mission:This program mainly focuses on increasing the skill development program.

Digital India: this aim is to transform India into knowledge based and digitally strengthening the
economy through online for providing many services.

Pradhan Mantri Jandhan Yojana:To ensure that financial services, such as savings and deposits,
remittance and credit, insurance, and pensions, are available at a reasonable cost.

Smart cities: The main aim is to create 100 smart cities in India through several sub initiatives
AMRUT:Atal Rejuvenation and Urban Transformation Mission

Swachh bharat abhiyan: This mission aims to make in India cleaner and promote basic sanitation
and hygiene.

IMPACT ON INDIAN ECONOMY

Ministry of Commerce and Industry,Department for Promotion of Industry and Internal Trade are the
nodal agency for the implementation of these initiatives. To facilitate foreign investment, commercial
ease and intellectual property management to create policy framework. This will help to launch the
product in India and to create job opportunities in India. The companies tend to develop a support
eco system around themand strengthen the small enterprises. Exports from these companies will
contribute to our foreign exchange reserves. The Make in India initiative program helps to get more
knowledge about production in India. The campaign impact will be both domestic and international
level. The expansion of manufacturing sector creates jobs for the young people in the country, reduces
poverty, attracts the foreign investment and adds additional value to Indian commodities.

Impact of Make in India on Manufacturingsector:

The goal was to boost the manufacturing sector's contribution to the country's GDP to25%.Previously
the contribution could only be up to 15% but the influence of Make in India increased the contribution
to 7.6%in 2015-2016.After implementing program there were tremendous changes in last year.
Impact of Make in India on Construction sector:

It is one of the second largest sector in India and also construction industry received 2™ highest FDI in
the period 2000-2020.In 2009-2010, this industry contributed about 62-63% of GDP and the
government plans to expand this contribution to70-75% by 2030.

Impact on Tourism and Hospitality sector:

The Tourism and Hospitality industry in India is one of the largest service industries and also it is an
integral pillar of Make in Indiaprogramme. The tourism industry generated growth of 6.7% during the
year 2018.

Impact on IT sector:

Everyone knows that IT industry has the higher level of growth and IT industry accounted for 8% of
Indian GDPin 2020.
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Impact on Automobile sector:

The campaign's impact on this sector will be such that by 2026, it will be the world's third largest
automobile market. Two-wheeler production has increased from 8.5 million to 15.9 million units per
year. By 2020, the car market is predicted to rise by more than 6 million units per year.

CHALLENGES - MAKE IN INDIA

Low level infrastructure:

India is a developing country and we don't have strong infrastructure facility for industrial

development.

Productivity:India's manufacturing sectors productivity is low and skilled labour also 2% only.
Compared to china and Thailand, Indian manufacturing sector productivity is very low.

Complicated labour laws:One of the main reasons why small businesses fail is because of the
complicated labour laws that apply to businesses with more than 100 employees.

Electricity:The cost of electricity charges same in India and China. However, outages are
considerably more common in India.

Transportation: The average speed is in China is 100 km/Hour. In India it is about 60 km/ Hour.

Capital outflow: It is also one of the major challenges for Make in India initiatives. The net outflow of
capital increased as the rupee value has dropped from 54 dollar in 2013 to more than 70 dollar in
2019-2021

Lack of modern technologies: we are lacking to adopt the modern technologies due to capital
deficiency. WorldBank's ease of doing business index it is only ranked 77 among the 190 nations.

CorporateTax: Corporate tax in India is 33%. This is comparatively higher than other countries.

Land laws: The land acquisition policywould make acquisition much easier along with an attractive
compensation package.

OPPORTUNTIES - MAKE IN INDIA:
Job creation:The government will take initiative to the skill enhancement of people.
Infrastructure development:We can improve the infrastrure facility for industrial development

Skill development: We have a large English speaking and smart skilled work force and India have
large number of young blood whois eligible for employment

Foreign Investment:25 industrial sectors are open for foreign investment

Demographic dividend and High demand- India is the only country in the world which offer the
unique combination of democracy, demography and demand from rising middle class.

The politics and economy is comparatively stable.

CONCLUSION

The majority of India's young generations intend to leave the country in search of better job
opportunities. The government would take steps to minimize imports andincrease the export as well
as providemore subsidies to young entrepreneurs. India has always been short on innovative ideas
due to labor shortage.India has always lacked creative and novel ideas.As a result of Make in India
initiative, the youthful population not only hasjobs, but their fresh minds are also implementing
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creative ideas and technologies in various areas. Make in Indiacampaign ensures that not only capital
remains in India, but also that foreign cash will be delivered to the country as a result of Make in
India.If they establish a new education policy in India that focuses on complete holistic
developmentrather than just grades,younger entrepreneurs would emerge.During the Covid 19
pandemic, Bussiness has transformed transaction through digital marketing and making our
county's digital India dream. Consumers also like and buy our Indian products, thus Make in India
would be more successful.

Many knowledgeable Indians work in other countries. Implementing attractive rules will with Make in
India will help to retain them in India. During theCovid 19 situation transportation charges went high
for export. If the government lowers the price of gasoline and diesel Make in India will be more
successful. The government will provide additional incentives for green manufacturing products and
green concepts in all aspects of life in order to ensure long term development.Finally we can conclude
that “Make in India” opportunity is open for everyoneto make products in India to develop India and
its economy.
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