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In the famous book Bowling Alone (2000), Robert D. Putnam explained the disintegration of civic 
tradition in modern society because of a diminishing sense of community. He observed that despite 
technological developments – or because of them – people have fewer interpersonal relationships, 
which renders collaboration difficult to establish and maintain. As people have become isolated, they 
do not participate in clubs and associations, but instead, they bowl alone. The declining informal 
collaboration corresponds to less civic engagement, political equity, solidarity, trust, and tolerance as 
well as associational life (Putnam, 2000).

The NGO-ization of society (Lang, 2013), visible in the increasing number of nongovernmental 
organizations (NGOs) at the national and transnational level, tend to somewhat contradict Putnam’s 
thesis. On the other hand, the number of NGOs is not per se revealing of the quality of citizen 
participation in those organizations. In the course of history, NGOs have been involved in different 
issues, namely humanitarianism, environment, gender equality, human rights, and peace (Davies, 
2019). NGOs are growing faster than any other type of organization in the world, and their econ-
omy represents from 7 to 12 percent of the total workforce in some regions. The estimated number 
of NGOs in the world is 10 million, with India and the United States the countries with the largest 
numbers (Ferguson, 2018). The Yearbook of International Organizations estimates that there are 
more than 30,000 NGOs worldwide.1 According to the Urban Institute report in 2019, the number 
of nonprofit organizations (NPOs) formally registered rose up to 1.54 million in 2016 just in the 
USA alone. These comprise a diverse range of sectors, including art, health, education, and advo-
cacy; labor unions; and business and professional associations.2 Furthermore, we can also consider 
foundations, aid organizations, charities, and social economy actors, like mutual and cooperatives 
as nonprofits – the aggregator of the typology is in fact the nonprofit-driven distinction. However, 
it might be useful to pursue a differentiation between civil society organizations that search for the 
common good and other organizations with private interests, even if they strive for the benefit of 
the collective.

The terms NGOS and nonprofit can be applied to the same organizational forms – some 
authors tend to consider the former as a type of nonprofit. Interestingly enough, in the diversity 
of approaches, and even definitions of this object, there is a common use of the excluding element 
to classify it: nongovernmental and nonprofit. This implies they are not part of the market, nor of 
government entities. Or, at least, they shouldn’t be – NGOs that are state-controlled or that serve 
hidden interests, or that even defend causes that oppose human rights or democracy, should not be 
framed as such. How can we consider a radical group with ideologies like the Ku Klux Klan to be a 
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nonprofit within the common understanding of it? Still, when we applied the criteria proposed by 
Salamon et al. (1999, p. 3), they would be considered as such. This might be the hardest angle on 
the way of having a consensual definition without charging the term with normative dimensions and 
certain values a priori. Or, we can assume the politically charged definition, especially for NGOs, 
as proposed before by some authors (Alvarez, 1999; Alvim & Teodósio, 2004; Aristizábel et  al., 
1997; Landim, 2002; Menescal, 1996; Oliveira, 2019). These authors refer to democratic values and 
human rights principles as a precondition for those specific organizational forms, including even 
internal democratic governance dynamics. The reflection is open, and we hope the discussion will 
go on along this book and with further research.

Some approaches, either in theory or in practice, do treat nonprofits similarly to profit organiza-
tions in a marketplace. Initially, criticisms were raised in the first research with impact on the mar-
ketization (Eikenberry & Kluver, 2004), concluding that this management approach outcome “is the 
potential deterioration of the distinctive contributions that nonprofit organizations make to creating 
and maintaining a strong civil society” (p. 138). In 2020, a case study of two NPOs revealed that one 
was adopting a strong entrepreneurial orientation, while the other integrated the traditional com-
munity orientation with more professionalization, confirming to partial marketization tendencies 
(Sandberg et al., 2020). Also, historically, the need for raising funds has been left in the hands of mar-
keting agencies, due to the fact that activists and other volunteers were not succeeding or wanting to 
engage in such activities (Oliveira, 2017). That created a significant gap between the communication 
on advocacy and the scope of operations – with the communication within the fundraising cam-
paigns being run by the same organization. That imprint can still be felt nowadays (Oliveira, 2017).

It is not our aim in this handbook to be prescriptive or normative, but rather to mirror the diver-
sity that exists in nonprofit communication research and to include visions from distinct academic 
traditions. Nonprofit communication is a field situated at the crossroads of communication, man-
agement, marketing, organizational, and public relations studies. Furthermore, without sociological, 
economic, political, and other social sciences contributions, the study of communication within a 
nonprofit setting could be reduced to a very closed vision of these entities and of their communica-
tive processes and dynamics.

Introducing the field

What is involved in the field of the nonprofit sector, also known as the civil society sector? Civil 
society has been defined as the “space of uncoerced human association and also the set of relational 
networks – formed for the sake of family, faith, interest and ideology – that fill this space” (Walzer, 
1995, p. 7). The concept of civil society requires the precondition of the existence of public and 
organizational life beyond the state’s administration, allowing the voluntary sector to act and inter-
vene in the public sphere.

Deeply intertwined within civil society, NGOs provide “a practical response to problems where 
both the corporate, thus profit centered, and the institutional structures are absent or have failed” 
(Oliveira et al., 2016, p. 6). They can be considered to form a subset of the larger category of NPOs, 
as the latter can include a wider range of organizations such as museums, schools, or universities. 
One main difference between NGOs and other NPOs is the significant dedication of the former to 
the advocacy of public interest issues (Tkalac & Pavicic, 2009).

On the other hand, NPOs are the fabric of civil society – they can have different sizes and 
scopes, but all “serve some public purpose and contribute to the public good” (Salamon, 1999, 
pp. 10–11). To systemize the heterogeneous nature of nonprofits that operate in different countries, 
Salamon et al. (1999, p. 3) developed a “structural-operational definition” that includes five criteria 
that these organizations must share: (i) organized – institutional presence and internal structure; (ii) 
private – institutionally separate from government; (iii) self-governing – independent from external 
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government or corporate influences; (iv) nonprofit-distributing – do not return profits to managers 
or owners; and (v) voluntary – this criteria implies that participation/membership is not compulsory, 
but a matter of choice.

The nonprofit sector has been strongly scrutinized in the management literature. According to 
Maier et al. (2016), NPOs have experienced notable changes from the 1980s onwards, rendering 
them more similar to profit-marketing firms. Whether or not NPOs should be more “business-
like” is indeed a strong area of discussion (Dart, 2004). Often in this context, communication is 
approached as one more variable in the marketing mix, mainly seen as instrumental to message 
transmission and information sharing, contributing to the economic sustainability of the organiza-
tion by securing volunteers, donors, resources, or funds. However, as NPO communication operates 
in a multilayered and organizationally diverse environment, it requires “looking at communication 
as more than a tool to achieve effectiveness” (Koschmann, 2015, p. 215).

NPO communication involves considerable complexity in terms of goals, audiences, and 
resources when compared to the business sector. In relation to goal setting, NPOs often have to jug-
gle what appear to be conflicting objectives set by management needs. Communication goals related 
to transparency, for instance, have been considered problematic by scholars that look to NPO needs 
of balancing audiences’ skepticism (Dethier et al., 2021). In regard to the public, nonprofit com-
munication operates on a multilayered level, considering a diverse group of stakeholders, including 
donors, volunteers, minority groups, activist groups, regulatory bodies, other NPOs, and the like. At 
the operational level, the lack of human and material resources can have consequences on the daily 
life of these organizations. But it is at the social level that NPOs’ legitimacy is strongly dependent 
on their communicative efforts to maintain high ethical standards as “servants of society” (Jeavons, 
2016).

Exploring the field

When searching for journal names related to the nonprofit sector, five journals stand out – 
VOLUNTAS, The Journal of Nonprofit and Public Sector Marketing, Nonprofit Management and Leadership 
Journal, Nonprofit and Voluntary Sector Quarterly, and The International Journal of Nonprofit and Voluntary 
Sector Marketing. None of these journals, however, is categorized in the Web of Science (WOS) 
communication database category, but rather in the business category. Does this mean that research 
on nonprofit communication is not relevant to scholars within the field of communication? Clearly 
not. It means instead that nonprofit research, as an interdisciplinary field, has been addressed from 
diverse theoretical traditions, mainly business and organizational studies but also public relations and 
communication management.

Research in nonprofits can be considered an interdisciplinary field that had sociology, history, 
and political science as its main contributions (Hall, 1999). An analysis of knowledge production 
noticed an intensive advance since the 1980s, but the study of volunteering is the only core theme 
that could be identified (Ma & Konrath, 2018). The same analysis pointed to the main subjects and 
thematic clusters on network analysis, and none of them were focused on communication. Another 
study, which analyzed over 3,000 dissertations and 390 articles in nonprofit journals, has no mention 
of communication in any of the topics, despite the use of the stakeholder’s theory to study NPOs, 
but rather within a management perspective that is not specifically communicative (Schubert et al., 
2022).

Notwithstanding, over the past decade, there has been a growing interest in studying communi-
cations in the context of the nonprofit sector. A WOS search with the keywords “communication” 
and “nonprofit” (and similar terms3) in the specialized nonprofit communication literature shows a 
50 percent increase in published articles, with 28 in 2012 and 56 in 2020.4 In this period, the top 
five journals publishing research on nonprofit communication were the following: (i) Public Relations 
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Review, (ii) Voluntas, (iii) Nonprofit and Voluntary Sector Quarterly, (iv) International Journal of Commu-
nication Sustainability, and (v) Management Communication Quarterly.5

Nevertheless, and according to Koschmann et al. (2015), despite the importance of communi-
cation to the nonprofit sector, communication theory has had relatively little impact on the inter-
disciplinary field of nonprofit studies. A decade before, Lewis’s (2005) article on the civil society 
sector corroborated this idea by “forwarding the claim that organizational communication scholars 
have not paid significant theoretical attention to nonprofit organizations” (p. 241). This means that 
research in this field has most often left unexamined and untested theories relating to the specific 
unique features of NPOs, namely social capital; mission, effectiveness, and accountability; govern-
ance and decision making; and volunteer relationships (Lewis, 2005).

In spite of that, applied research contemplates the study of an organization–public relation-
ship, mainly in the literature on nonprofit public relations (PR) (Waters, 2015). The effective 
management and cultivation of complex relationships with specific stakeholders is at the core of 
nonprofit mission organizations. Therefore, it is not surprising that one of the most spread areas 
of theory-based research in nonprofit PR has been the donor–organization relationship (Sisson, 
2017; Wiggill, 2014) or the organization–volunteer relationship (Bortree & Waters, 2014; Hyde 
et al., 2016).

Another important theme in organization–public relationships research has been the role of tech-
nology in general, and social media in particular, in engaging different audiences (Auger, 2015; Cho 
et al., 2014; Saxton & Waters, 2014; Xu & Saxton, 2019). The public relations dialogic theory has 
also been instrumental to research how charitable foundations use social media to build relationships 
with publics (e.g. Qu, 2020). Additionally, the diversity in fundraising roles (Waters et al., 2012; 
Tindall et al., 2014) and the response of NPOs to the crises that affect their reputation and rela-
tionships with key stakeholders, based on situational crisis communication theory (e.g. Sisco, 2012; 
Janssen et al., 2021), can be found in the literature.

Single communication issues have also been researched, including areas like trust (e.g. Gaskin, 
1999; Lee et  al., 2012; Sargeant  & Lee, 2002; Viertmann, 2016), reputation (e.g. Liao, 1999; 
Sarstedt & Schloderer, 2010; Zatepilina-Monacell, 2012), social media (e.g. Buckholz, 1972; Bull & 
Schmitz, 1976; Callow, 2004; Dailey, 1986; Einolf & Chambré, 2011; Rodriguez, 2016; Naudé 
et al., 2004), branding (e.g. Abreu, 2006; Dixon, 1997; Grounds & Harkness, 1998; Hankinson, 
2000; Hankinson & Rochester, 2005; Liu et al., 2014; Stride & Lee, 2007), internal communica-
tion (e.g. Liu et  al., 2015; Hume & Leonard, 2014), identity (e.g. Holtzhausen, 2014), engage-
ment and civil engagement (e.g. Jones, 2006; Shiau, 2011; Wollebæk & Strømsnes, 2008), crisis 
(e.g. Dixon, 1997; Frangonikolopoulos & Poulakidakos, 2015), evaluation of communication (e.g. 
O’Neil, 2013), media relations (e.g. Thrall et al., 2014; Powers, 2014), and volunteer communica-
tion (e.g. Hess, 2015).

Besides the issues mentioned earlier, case studies have also been carried out, including the chal-
lenges facing NGOs that work in human rights in post-Soviet states (Tsetsura, 2013); relationship 
building and the use of the internet for PR and advocacy in Chinese NGOs (Yang & Taylor, 2010); 
the study of Lynas public sentiment in Malaysia on an activist campaign (Kaur, 2015); a model for 
NGO media diplomacy in the internet age based on a case study of Washington Profile (Zhang & 
Swartz, 2009); a comparative study of NPOs’ websites in Germany and Switzerland as dialogic tools 
(Ingenhoff  & Koelling, 2010); the difference between reputation and trustworthiness in NPOs’ 
online campaigns (Wiencierz et  al., 2015); and the application of “evidence” in NGO strategic 
communication on war and armed conflict (Fröhlich & Jungblut, 2017). Other research proposals 
include a semiotic analysis of environmental NGOs’ online campaigns from a business communica-
tion perspective (Catellani, 2011).

This proposed exploration of the field can serve to gather some impressions of the jour-
nal publications but has two main drawbacks. First, as an interdisciplinary area with literature 
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coming from humanities and communication, research is typically published in a book, as 
already noticed by other studies (e.g. Ma & Konrath, 2018). One reason can be the format of 
the theoretical proposals; another the publication processes and available journals. Then, there is 
research published in other languages and regions that is not mirrored in WOS journals. A sys-
tematic review of NGO performance research published between 1996 and 2008 concluded 
that despite the large body of NGO publications and 14,469 citations identified, most of it is 
in gray literature and only a small number in peer-reviewed journals (Kareithi & Lund, 2012). 
This can be also due to the bias towards publishing only positive results for fear of losing fund-
ing or even the difficulties of performing studies in low-resourced NGO settings (Kareithi & 
Lund, 2012, p. 5).

Consequently, without aiming for an extensive and systematic review, we would like to mention 
some work that has been published on nonprofit and NGO communication in single issues, books, 
or chapters and in other languages or regions in order to connect dots that can add up to lines in 
the field map.

Recently, we can register two main works that go beyond the functionalist approach to NGO and 
nonprofit communication from an organizational perspective. One is the Instigatory Theory of NGO 
Communication, or ITNC (Oliveira, 2017, 2019) and the other is the book Understanding Nonprofit 
Work: A Communication Perspective (Koschmann & Sandres, 2020). Furthermore, a proposal by Jane 
Johnston relates public interest communication with civil society from a macro approach to PR 
(Johnston, 2016). Moreover, Franzisca Weder (2021) proposes reframing dissent in strategic com-
munication with a critical perspective.

Regarding theoretical insights from other languages and countries on NPO communication, 
Thierry Libaert, in the French-speaking academia, has looked into distinctive elements of commu-
nication at associations, pointing to the singularity of the relationship with the publics in different 
conditions and concludes that “the supporter will never be a shareholder. The cause will never be 
a product. The recipient will never be a customer. Volunteers will never be employers” (Libaert & 
Pierlot, 2009, p. 6), mirroring the complexity of those relationships and the implications for com-
munication, especially the one of transparency to promote trust and legitimation. Among German-
speaking scholars, Thomas Pleil made a list of the challenges of NGO communication, highlighting 
its central role, as well as the fact that communication can be well-established and the central organi-
zational goal (2005); Günter Bentele, Thobias Libert, and Michael Vogt (2001) described the bottom-
up communication dynamic as “PR from under” and presented case studies from German civil 
society organizations and movements.

In South American academic literature, Sylvia Meneghetti has proposed that communication can 
be considered a management approach for NPOs and describes nine dimensions: organizational, 
institutional, humanizing, cultural, fundraising, membership capturing, accountability, lobbying, 
and political (9) (Meneghetti, 2001, p. 27).

Katrin Voss (2007) has researched the excellence theory by James Grunig at German and US 
environmental NGOs, concluding that this PR theory is only partially applicable. Voss recommends 
doing further research on a combined PR and NGO approach, looking at the different communica-
tive working fields, which she identifies as PR, media relations, lobbying, and fundraising. Addition-
ally, she discusses the issue of the participation and civil society function that is expected from NGOs 
(p. 291). Along the same lines, other studies have researched Steyn and Puth’s normative model, 
which combines excellence and relationship management theories in South African NPOs (Wiggill, 
2011). The model heavily focuses on communication strategy development by the communication 
strategist, and the research compared the original proposal with the practices of five NPOs. It was 
concluded that due to constraints like, for example, the nonexistence of a person dedicated to com-
munication, a simplified model could be applied, focusing on skills training rather than on the role 
of the professional.
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Defining NPO communication

Despite being a fruitful area of study, research based on stakeholder relationships presents a narrow 
managerial and functionalist perspective on communication (Koschmann et al., 2015; Koschmann, 
2012), underestimating the importance of a more holistic view of NPO communication.

Framing NPO communication can be relevant to reaching a working definition. First, the context 
indicates that interactions between civil society organizations in postmodern environments become 
less physical and more symbolic toward “strategy, communication and consensus” (Pérez, 2001, 
p. 536). That is even more expressive when considering virtualization in online interaction. This 
ongoing sense-making process (Weick, 1995) from the individuals in a scaling-up6 contributes to the 
ongoing constitution of the organizations in a nondirectly managed communication, but also as a 
conversation in the public sphere. Therefore, we can set the main communication pillars in nonprofits 
as the constitutive role of communication at the macro and meso levels in the interplay of modern 
times (Oliveira, 2017) – it comprehends the macro societal-level approach to communicative action 
and social change in a constitutive way and the constitutive role of communication in creating the 
organization. It also includes the strategic role of communication at the macro level, considering the 
nonprofit discourse and conversations in the public sphere. At the meso level, there is the managed 
communication from an organizational center perspective; and lastly, the legitimation dynamics from 
inside-out, setting also the primary locus of the communicative legitimation from a neo-institutionalist 
perspective with the citizens who are the members of the organization and, therefore, the first group 
that legitimizes the management and all the organization (Oliveira & Wiesenberg, 2016).

The discipline of strategic communication can also be of help, not only on their foundations and 
aims but also on the update of the recent reflections that call for the inclusion of the Communicative 
Constitution of Organizations (CCO) perspective (Oliveira, 2017; Heide et al., 2018). The disci-
pline of strategic communication is based on five foundational assumptions (Holtzhausen & Zerfass, 
2015; Frandsen & Johansen, 2018): (i) strategic communication is the “purposeful use of commu-
nication by an organization to fulfill its mission”; (ii) all types of organizations communicate to gain 
influence; (ii) the communicative activities of an organization can best be viewed from an integrative 
perspective; (iv) all communication disciplines address the same five basic issues: identification and 
segmentation of stakeholders, selection of media channels, behavioral outcomes, reputation manage-
ment, and the agency of communication professionals; and (5) strategy is a multidimensional concept 
that offers alternative understandings to strategic communication, including critical and postmod-
ern, and is not only understood as a rational decision-making process.

Trying to read NPO communication in light of strategic communication assumptions, we may 
underline that NPOs, like any organization, have the need to make strategic decisions and commu-
nicate strategically to attract attention, create a good reputation and trust among their stakeholders, 
and communicate about the subject they campaign and maintain relationships. For that, NPOs can 
focus on communication activities across different fields of practice such as PR, marketing com-
munication, social marketing campaigns, or even political communication. This means that NPOs’ 
strategic communication should look beyond disciplinary differences, searching for integration in 
all their strategies. The NPOs’ purpose is to gain legitimacy by fulfilling their communicative role 
in the public sphere.

To capture the full range of possibilities of NPOs, we suggest the following working definition, 
based on the literature on strategic communication, PR, organizational communication, and com-
munication management:

Nonprofit communication is all the communicative processes enacted by an actor on behalf 
of a communicative entity in the public sphere and inside the collective, framed and gov-
erned polyphonically and according to formal and informal strategies.
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In this definition, the communicative processes carried out by an actor include the aforementioned 
four pillars of communication. The actor is communicating on behalf of an entity, which can be 
a formal organization, a movement, or other collective entity. The communication is framed and 
governed polyphonically as it includes different perspectives and opinions within the group, framed 
within the main purpose of the collective. The formal strategy includes the set goals, purposes, and 
fulfillment of the mission set forth by management. Complementarily, the informal strategies refer 
to goals, purposes, and messages decided by ad hoc groups participating in the ongoing process in 
the public sphere and within the act of organizing.

Outline of the book

This handbook provides a thorough account of the theories, concepts, problems, and challenges that 
converge in nonprofit research in a changing and complex environment. The volume features four 
parts, which cover different aspects of the nonprofit communication sector.

The first part introduces metatheoretical and multidisciplinary approaches to the nonprofit sector, 
including the intersection of the definitions of democracy, civil society, and their dynamics. The sec-
ond part offers distinctive structural approaches to communication and their models of reputation, 
marketing, and communication management. The third part focuses on strategy, communication, 
and discourses and on the relation between these organizations and their stakeholders and publics. 
Subsequently, the last part has a more applied focus and looks at campaigns and case studies.

We believe the handbook to have four main strengths. First, it is very diverse in terms of per-
spectives and theories. Second, it contains works from different continents and different schools of 
thought. Additionally, it covers ontogenesis, an understanding from a structural and strategic per-
spective, as well as new challenges in a networked society and case studies.

The Routledge Handbook of Nonprofit Communication aims to provide an overview of the multiple 
and complex approaches at micro, meso, and macro levels. NPO and communication studies, espe-
cially the applied field of communication sciences, can benefit from a handbook that brings together 
multiple and interdisciplinary perspectives and provides an outline of critical, structural, and strategic 
approaches, besides debating the new challenges, case studies, and recent trends on this social and 
communicational phenomenon. It is now up to you, dear reader, to see if it rises to the occasion.

An edited volume like this one only becomes as interesting and important as the contributors 
make it. As editors, we thus want to express our gratitude, first and foremost, to the 48 contributors 
who dedicated their valuable time and energy to making this book possible. Your perseverance amid 
a pandemic was inspiring. It has been a great pleasure to get to know and work together with you, 
and we are sincerely grateful for all the high-quality and original chapters.

We would also like to thank Felisa Salvago-Keyes and the staff at Routledge. We are grateful for all 
the consistent support we received during the process of conceiving, editing, and publishing the book.

As the chapters in this volume attest, NPO communication has become one of the most dynamic 
and diverse fields of study today. Although there is a rich and varied body of literature on the subject, 
it is hoped that this handbook will help to shed light on the many further avenues for research in 
this domain.

Notes
 1 https://uia.org/yearbook
 2 https://nccs.urban.org/publication/nonprofit-sector-brief-2019#the-nonprofit-sector-in-brief-2019
 3 We searched for keywords and phrases, including “communication,” “non-profit,” and related words and 

spellings, such as “NGO,” “NPO,” “non-governmental,” “not-for-profit,” “third sector,” or “voluntary sec-
tor,” in the titles, abstract, and keywords of published works between 2012 and 2022. We then examined 

https://uia.org
https://nccs.urban.org
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each article of a sum of 389 to determine whether it had a close link with the topic of NPO communication 
from theoretical or empirical perspectives.

 4 Defining what particular literature is or is not within the field of nonprofit communication can be prob-
lematic. For the sake of argument, we checked the nonprofit literature in terms of recognizable nonprofit 
journals indexed in WOS.

 5 Other journals that publish on nonprofit communication in the last ten years, in descending order of the 
number of articles published, are the following: Management Communication Quarterly, Journal of Nonprofit 
Education and Leadership, Corporate Communication, Journal of Nonprofit & Public Sector Marketing, Environmental 
Communication, and Journal of Communication Management.

 6 The scaling-up process is central in Communication Constitutes Organization research (e.g. Cooren & 
Fairhurst, 2009).
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Almansa-Martínez, A. , & Fernández-Souto, A.-B. (2020). Professional public relations (PR) trends and
challenges. Profesional De La Información, 29(3). https://doi.org/10.3145/epi.2020.may.03 
Almansa-Martínez, A. , Moreno-Cabanillas, A. , & Castillo-Esparcia, A. (2022). Political communication in
Europe. The role of the lobby and its communication strategies. In Á. Rocha , D. Barredo , P. C. López-López ,
& I. Puentes-Rivera (Eds.), Communication and smart technologies. ICOMTA. Smart innovation, systems and
technologies (Vol. 259). Springer. https://doi.org/10.1007/978-981-16-5792-4_24 
Almond, G. A. , & Powell, G. B. (1972). Política comparada. Editorial Paidos. 
Andersen, S. , & Eliassen, K. (1991). European community lobbying. European Journal of Political Research,
20(2), 173–187. 
Batley, R. (2011). Structures and strategies in relationships between non-government service providers and
governments. Public Administration and Development, 31(4), 306–319. https://doi.org/10.1002/pad.606 
Bentley, A. (1983). Il Processo di Governo. Uno studio delle Pressione Sociali. Giuffrè. 
Bowler, S. , & Farrell, D. (1995). The organizing if the European parliament: Committees, specialization and co-
ordination. British Journal of Political Science, 25(2), 219–244. 
Brinkerhoff, J. , & Brinkerhoff, D. (2002). Government – nonprofit relations in comparative perspective:
Evolution, themes and new directions. Public Administration and Development, 22(1), 3–18.
https://doi.org/10.1002/pad.202 
Burchell, J. , & Cook, J. (2011). Banging on open doors? Stakeholder dialogue and the challenge of business
engagement for UK NGOs. Environmental Politics, 20(6), 918–937.
https://doi.org/10.1080/09644016.2011.617176 
Burdeau, G. (1982). Traité de Science Politique (Tom III, La Dynamique Politique) (Vol. I, Les Forces
Politiques). Librairie Génerale de Droit et Jurisprudence. 
Castillo-Esparcia, A. , Almansa-Martínez, A. , & Gonçalves, G. (2022). Lobbies: The hidden side of digital
politics. In B. García-Orosa (Ed.), Digital political communication strategies. The Palgrave Macmillan Series in
International Political Communication. Palgrave Macmillan. https://doi.org/10.1007/978-3-030-81568-4_5 
Castillo-Esparcia, A. , Almansa-Martínez, A. , & Smolak-Lozano, E. (2015, October 1). East European think
tanks in social media – towards the model of evaluation of effective communication/PR strategies: Case study
analysis, Catalan Journal of Communication & Cultural Studies, 7(2), 231–250(20).
https://doi.org/10.1386/cjcs.7.2.231_1 
Castillo-Esparcia, A. , Castillero-Ostio, E. , & Castillo-Díaz, A. (2020). The think tanks in Spain. Analysis of their
digital communication strategies. Revista Latina de Comunicación Social, (77), 253–273.
https://doi.org/10.4185/RLCS-2020-1457 
Castles, F. G. (1973). The political functions of organized groups. Political Studies, XXI(1), 26–34. 
Chalmers, A. W. (2012). Trading information for access: Informational lobbying strategies and interest group
access to the European Union. Journal of European Public Policy, 20(1), 39–58.
https://doi.org/10.1080/13501763.2012.693411 
Comfort, S. E. , & Hester, J. B. (2019). Three dimensions of social media messaging success by environmental
NGOs. Environmental Communication, 13(3), 281–286. https://doi.org/10.1080/17524032.2019.1579746 
Connor, M. , & Yerbury, H. (2018). Information provision and active citizenship: An NGO’s information-based
interactions. Journal of the Australian Library and Information Association, 67(2), 82–95.
https://doi.org/10.1080/24750158.2018.1463076 
Doh, J. P. , & Guay, T. R. (2006). Corporate social responsibility, public policy, and NGO activism in Europe
and the United States: An institutional-stakeholder perspective. Journal of Management Studies, 43(1), 47–73.
https://doi.org/10.1111/joms.2006.43.issue-1 
Drelich-Skulska, B. , & Domiter, M. (2020). The European Union as a platform for the European NGOs’
operations: Market versus democracy. In M. Bilgin , H. Danis , E. Demir , & U. Tony-Okeke (Eds.). Eurasian
Economic Perspectives. Eurasian Studies in Business and Economics, 15(1), 155–167. Springer.
https://doi.org/10.1007/978-3-030-48531-3_11 
Eliantonio, M. (2018). The role of NGOs in environmental implementation conflicts: ‘Stuck in the middle’
between infringement proceedings and preliminary rulings? Journal of European Integration, 40(6), 753–767.



https://doi.org/10.1080/07036337.2018.1500566 
Ericson, R. , Baranek, P. , & Chan, J. (1987). Visualizing deviance: A studi of news organization. University of
Toronto Press. 
Fogarty, E. A. (2011). Nothing succeeds like access? NGO strategies towards multilateral institutions. Journal
of Civil Society, 7(2), 207–227. https://doi.org/10.1080/17448689.2011.573670 
Fogarty, M. (1990). Efficiency and democracy in large voluntary organizations. Policy Studies, 11(3), 42–48. 
García-Galera, M. C. , Fernández Muñoz, C. , & Del Olmo Barbero, F. (2019). NGOs’ communication and youth
engagement in the digital ecosystem. Social network analytics computational research methods and
techniques. In N. Dey , S. Borah , R. Babo , & A. Ashour (Eds.), Social network analytics (pp. 227–247). Social
Academic Press. https://doi.org/10.1016/B978-0-12-815458-8.00012-8. 
Gitlin, T. (1980). The whole world is watching. University of California Press. 
Gray, V. , & Lowery, D. (1993). The diversity of State Interest Group Systems. Political Research Quarterly,
46(1), 81–98. 
Greenwood, J. , & Ronit, K. (1994). Interest groups in the EC (European Community): Newly emerging
dynamics and forms. West European Politics, 17(1), 31–52. 
Herrero-Jiménez, B. , Arcila Calderón, C. , Carratalá, A. , & Berganza, R. (2018). The impact of media and
NGOs on four European Parliament discourses about conflicts in the Middle East. Media, War & Conflict, 11(1),
65–84. https://doi.org/10.1177/1750635217727310 
Hestres, L. E. (2014). Preaching to the choir: Internet-mediated advocacy, issue public mobilization, and
climate change. New Media and Society, 16(2), 323–339. https://doi.org/10.1177/1461444813480361 
Johnston, K. (2015). Public governance: The government of non-state actors in ‘partnerships’. Public Money &
Management, 35(1), 15–22. https://doi.org/10.1080/09540962.2015.986860 
Junk, W. M. (2015). Two logics of NGO advocacy: Understanding inside and outside lobbying on EU
environmental policies. Journal of European Public Policy, 23(2), 236–254.
https://doi.org/10.1080/13501763.2015.1041416 
Korten, D. (1990). Getting to the 21th century: Voluntary action and the global agenda. Kumarian Press. 
Krøvel, R. (2012). Setting the agenda on environmental news in Norway. Journalism Studies, 13(2), 259–276.
https://doi.org/10.1080/1461670X.2011.646402 
Kwaunick, D. (1970). Pressure group demands and the struggle for organizational status: The case of
organized labour in Canadá. Canadian Journal of Political Science, 3, 56–72. 
Lovejoy, K. , Waters, R. D. , & Saxton, G. D. (2012). Engaging stakeholders through Twitter: How nonprofit
organizations are getting more out of 140 characters or less. Public Relations Review, 38(2), 313–318.
https://doi.org/10.1016/j.pubrev.2012.01.005 
Molotoch, H. , & Lester, M. (1974). News as purposive behavior. American Sociological Review, (39), 101–112. 
Morgentau, H. J. (1970). The new Feudalism. In H. S. Kariel (Ed.), The political ordre (pp. 317–336). Random
House. 
Salisbury, R. (1969). An exchange theory on interest groups. Midwest Journal of Political Science, 13(1), 1–32. 
Schmitter, P. C. (1977). Modes of interest intermediation and models of social change in Western Europe.
Comparative Political Studies, 10, 7–38. 
Shamsul Haque, M. (2020). A critique of the role of NGOs as partners in governance. Asia Pacific Journal of
Public Administration, 42(1), 17–32. https://doi.org/10.1080/23276665.2020.1748960 
Sommerfeldt, E. J. , Kent, M. L. , & Taylor, M. (2012). Activist practitioner perspectives of website public
relations: Why aren’t activist websites fulfilling the dialogic promise? Public Relations Review, 38(2), 303–312.
https://doi.org/10.1016/j.pubrev.2012.01.001 
Sørensen, E. (2013). Institutionalizing interactive governance for democracy. Critical Policy Studies, 7(1),
72–86. https://doi.org/10.1080/19460171.2013.766024 
Takahashi, B. , Edwards, G. , Timmons, R. , & Duan, R. (2015). Exploring the use of online platforms for
climate change policy and public engagement by NGOs in Latin America. Environmental Communication, 9(2),
228–247. https://doi.org/10.1080/17524032.2014.1001764 
Teegen, H. , Doh, J. , & Vachani, S. (2004). The importance of noNGOvernmental organizations (NGOs) in
global governance and value creation: An international business research agenda. Journal International
Business Studies, 35, 463–483. https://doi.org/10.1057/palgrave.jibs.8400112 
Trong Duong, H. (2017). Fourth generation NGOs: Communication strategies in social campaigning and
resource mobilization. Journal of Nonprofit & Public Sector Marketing, 29(2), 119–147.
https://doi.org/10.1080/10495142.2017.1293583 
Truman, D. (1968). The govermental process political interest and public opinion. Alfred A. Knopf. 
Tu, X. (2021). Understanding the role of nonprofit organizations in the provision of social services in China: An
exploratory study. Voluntas: International Journal of Voluntary and Nonprofit Organizations.
https://doi.org/10.1007/s11266-021-00375-1 
Walter, J. (1983). The origins and maintenance of interest groups in America. The American Political Science
Review, 77(2), 390–406. 
Ward, J. (1978). Arthur Bentley´s philosophy of social science. American Journal of Political Science, 22(3),
595–603.



Waters, R. D. , & Jamal, J. Y. (2011). Tweet, tweet, tweet: A content analysis of nonprofit organizations’ Twitter
updates. Public Relations Review, 37(3), 321–324. https://doi.org/10.1016/j.pubrev.2011.03.002 
Whiteley, P. F. , & Winyard, S. J. (1984). The origins of the new poverty lobby. Political Studies, XXXII(1),
32–54. 
Youmans, W. L. , & York, J. C. (2012). Social media and the activist toolkit: User agreements, corporate
interests, and the information infrastructure of modern social movements. Journal of Communication, 62(2),
315–329. https://doi.org/10.1111/j.1460-2466.2012.01636.x 

 
Open justice and court communication 
Australian Law Reform Commission (2015, August). Open justice in traditional rights and freedoms –
encroachments by Commonwealth laws. Interim Report 127 (chapter 10). www.alrc.gov.au/publications/open-
justice 
Bentham, J. (1843). The works of Jeremy Bentham (Vol. 2) (Judicial Procedure, Anarchical Fallacies, works on
Taxation) ( J. Bowring , Ed.). Edinburgh. https://oll.libertyfund.org/titles/bentham-the-works-of-jeremy-bentham-
vol-2 
Brennan, G. (1997, April 22). The third branch and the fourth estate. Paper presented at the Broadcasting,
Society and the Law, University College of Dublin. www.hcourt.gov.au/publications/speeches/former/speeches-
by-the-hon-sir-gerard-brennan 
Caldeira, G. (1986). Neither the purse nor the sword: Dynamics of public support for the United States Supreme
Court. American Political Science Review, 80(4): 1209–1226. 
Chermak, S. , & Weiss, A. (2005). Maintaining legitimacy using external communication strategies: An analysis
of police-media relations. Journal of Criminal Justice, 33(5), 501–512. 
Conference of Court Public Information Officers (2019, August). Annual CCPIO Conference, Cleveland, Ohio. 
Davey, C. J. , Salaz, K. , Hodson, T. , & National Center for State Courts. (2010, August). New media and the
courts: The current status and a look at the future. Presented at the Conference of Court Public Information
Officers 19th annual meeting, Atlanta, Georgia. Retrieved from http://ccpio.org/wp-
content/uploads/2012/02/2010-ccpio-report-summary.pdf 
Davey, C. J. , Salaz, K. , Hodson, T. , & National Center for State Courts. (2014, August 6). CCPIO new media
survey: A report of the conference of court public information officers. Conference of Court Public Information
Officers 23rd Annual Meeting, Las Vegas, Nevada. http://ccpio.org/wp-content/uploads/2014/08/CCPIO-New-
Media-survey-report_2014.pdf 
Davis, R. (1994). Decisions and images: The supreme court and the press, Prentice Hall. 
de Rechtspraak (n.d.). Press judge profile. The Netherlands, Council for the Judiciary, 1–5. 
Ericson, R. , Baranek, P. , & Chan, J. (1989). Negotiating control: A study of news sources. University of
Toronto Press. 
European Network of Councils for the Judiciary (2019). Public confidence and the image of the judiciary:
Individual and institutional use of social media within the judiciary. ENCJ Report, Bratislava. 
Fife-Yeomans, J. (1995). Fear and loathing: The courts and the media. Journal of Judicial Administration, 5,
39–42. 
Gies, L. (2005). The empire strikes back: Press judges and communication advisers in Dutch courts. Journal of
Law and Society, 32(3), 450–472. 
Ginsburg, R. B. (1995). Communicating and commenting on the court’s work. The Georgetown Law Journal,
83, 2119–2129. 
Gleeson, M. (1998, November 10). First court information officer. Jan Nelson, Court Media Officer, 1945–1998.
The Australian, 16. 
Greenhouse, L. (1996). Telling the court’s story: Justice and journalism at the Supreme Court. Yale Law
Journal, 105(6), 1537–1561. 
Hickle, J. (2020, October). Justice policy series part II, open justice. The Open Government Partnership.
www.opengovpartnership.org/wp-content/uploads/2020/10/Open-Justice-OGP_Introduction.pdf 
High Court of Australia . (2003). Annual report 2002–03. Halstead Press. 
Johnston, J. (2012). Courts new visibility 2.0. In P. Keyzer , J. Johnston , & M. Pearson (Eds.), Courts and the
media in the digital age (pp. 41–54). Halstead Press. 
Johnston, J. (2017). Courts use of social media: A community of practice model. International Journal of
Communication, 11, 1–15. 
Johnston, J. (2018a). Three phases of courts’ publicity: Reconfiguring Bentham’s open justice in the twenty-first
century. International Journal of Law in Context, 14, 525–538. https://doi.org/10.1017/S1744552318000228 
Johnston, J. (2018b). History of court public information officers in Australia 1993–2018. Report commissioned
for the Australasian Institute of Judicial Administration, Melbourne. 
Johnston, J. , Keyzer, P. , Holland, G. Pearson, M. , Wallace, A. , & Rodrick, S. (2013). Social media and juries.
Report commissioned by the Victorian Attorney General on behalf of the Standing Council on Law and Justice,



Melbourne. 
Johnston, J. , & McGovern, A. (2013). Communicating Justice: A comparison of courts and police use of
contemporary media. International Journal of Communication, 7. http://ijoc.org/index.php/ijoc/article/view/2029 
Kirby, M. (1998, January 5). Attacks on judges a universal phenomenon. Speech delivered to the American Bar
Association, Winter Leadership Meeting, Maui Hawaii. 
Kirby, M. (2017, August 31). Opening address: PIO forum. AIJA Annual Conference, Federal Court Building,
Sydney. 
Luban, D. (1998). The publicity principle. In R. E. Goodin (Ed.), The theory of institutional design (pp. 154–198).
Cambridge University Press. 
McLachlan, B. (2003). Courts, transparency and public confidence – to the better administration of justice.
Deakin Law Review, 8. www.austlii.edu.au/au/journals/DeakinLawRw/2003/1.html. 
Meyer, N. (2014). Social media and the courts: Innovative tools or dangerous fad? A practical guide for court
administrators. International Journal for Court Administration, 6, 1–27. 
Moran, L. J. (2014). Managing the ‘critical interdependencies’ of the media and the judiciary in the United
Kingdom. In M. Asimow , K. Brown , & D. R. Papke (Eds.), Law and popular culture: International perspectives
(pp. 194–215). Cambridge Scholars Publishing. 
National Association for Court Management . (2015). Curriculum design: Public relations. Training material.
http://nacmcore.org/app/uploads/Public-Relations.pdf 
Nelson, J. (1995). The Role of the Public Information Officer in New South Wales Courts, Journal of Judicia
Administration, 5(1):34–38. 
Nettheim, G. (1984). The principle of open justice. University of Tasmania Law Review, 8(1), 25–45. 
Newland, C. A. (1964). Press coverage of the United States Supreme Court. The Western Political Quarterly,
17, 15–36. 
Owen, J. (2017, July 12). Back to university for former supreme court comms chief. PR Week.
www.prweek.com/article/1438821/back-university-former-supreme-court-comms-chief 
Peleg, A. , & Bogoch, B. (2014). Silence is no longer golden: Media, public relations and the judiciary in Israel
(pp. 819–835). Oñati Socio-legal Series [online] 4. http://opo.iisj.net/index.php/osls/article/viewFile/332/474. 
Pithers, E. (2019). Meet Baroness Hale, the judge who presided over the Hammer Blow to Boris Johnson’s
premiership. British Vogue. www.vogue.co.uk/arts-and-lifestyle/article/baroness-hale-of-richmond-interview. 
Postema, G. J. (2014). The soul of justice: Bentham on publicity, law and the rule of law. In X. Zhai & M. Quinn
(Eds.), Bentham’s theory of law & public opinion (pp. 40–62). Cambridge University Press. 
Resnik, J. (2013). The democracy in courts: Jeremy Bentham, ‘publicity’, and the privatization of process in the
twenty-first century. No Foundations: An Interdisciplinary Journal of Law & Justice, 10, 77–119. 
Rodrick, S. (2014). Achieving the aims of open justice? The relationship between the courts, the media and the
public. Deakin Law Review, 19, 123–162. 
Schulz, P. (2008). Rougher than usual treatment: A discourse analysis of media reporting and justice on trial.
Journal of Judicial Administration, 17, 223–236. 
Scott v Scott [1913] AC 417. 
Slayton, D. W. (2011). Social media: A new way to communicate that can no longer be ignored. In National
Center for State Courts (Ed.), Future trends for state courts, 34.
www.ncsc.org/~/media/Microsites/Files/Future%20Trends/Author%20PDFs/Slayton.ashx 
Sterk, K. , & Chis, A. (n.d.). Reaching out to the general public. European Network of Councils for the judiciary,
UNODC. www.unodc.org/dohadeclaration/en/news/2019/04/reaching-out-to-the-general-public.html 
Stoker, K. , & Rawlins, B. L. (2005). The ‘light’ of publicity in the progressive era. Journalism History, 30,
177–188. 
Supreme Court of the United Kingdom . (2018/2019, June 6). The supreme court annual report and accounts
2018–2019. Crown copyright. https://www.supremecourt.uk/docs/annual-report-2018-19.pdf 
Teague, B. (1999). Access to the courts and its implications. In University of Technology Sydney (UTS) (Ed.),
The courts and the media (pp. 112–118). Halstead Press. 
United Nations Office on Drugs and Crime . (2020). Open justice and public confidence. Global Judicial Integrity
Network. www.unodc.org/ji/en/knowledge-products/open-justice.html 
Warren, M. (2014). Open justice in the technological age. Monash University Law Review, 40(1), 45–58. 
Wilson, J. (2015). Open justice and the courts: From Fairfax to Fair Work. Ethos, 20–22. 

 
Semiotic analysis of environmental communication campaigns 
Adam, J.-M. (1997). Les Textes, types et prototypes. Récit, description, argumentation, explication et dialogue.
Nathan. 
Baroni, R. (2007). La Tension narrative. Seuil. 



Berthelot-Guiet, K. , & Boutaud, J. (2014, 2015). Sémiotique, mode d’emploi. Le bord de l’eau. 
Bertrand, D. (2000). Précis de sémiotique littéraire. Nathan. 
Catellani, A. (2011a). La justification et la présentation des démarches de responsabilité sociétale dans la
communication corporate: notes d’analyse textuelle d’une nouvelle rhétorique épidictique. Etudes de
communication, 37, 159–176. 
Catellani, A. (2011b). Environmentalists NGOs and the Construction of the Culprit: Semiotic Analysis. Journal
of Communication Management, 15(4), 280–297. 
Catellani, A. (2012a). Critiques visuelles: Observations socio-sémiotiques sur quelques campagnes parodiques
environnementalistes. Communiquer dans un monde de normes. L’information et la communication dans les
enjeux contemporains de la “mondialisation”. Proceedings of the congress “Communiquer dans un monde de
normes. L’information et la communication dans les enjeux contemporains de la ‘mondialisation’ ”.
http://hal.univ-lille3.fr/hal-00823885 
Catellani, A. (2012b). Pro-nuclear European discourses: Socio-semiotic Observations. Public Relations Inquiry,
1(3), 285–311. 
Catellani, A. (2015). Visual aspects of CSR reports: A semiotic and chronological case analysis. In A. Duarte
Melo , I. Somerville ., & G. Gonçalves (Eds.), Organisational and strategic communication research: European
perspectives II (pp. 129–149). CECS – Centro de Estudos de Comunicação e Sociedade Universidade do
Minho. 
Catellani, A. (2016). Écrire et instruire la méditation et la contemplation chrétiennes: les Exercices spirituels
d’Ignace de Loyola. Communication & Langages, 2016, 85–106. https://doi.org/10.4074/S0336150016013053 
Catellani, A. (2018). Environmentalist Multi-modal Communication: Semiotic Observations on Recent
Campaigns. In S. Roberts-Bowman & S. Collister (Eds.), Visual public relations: Strategic communication
beyond text (pp. 161–176). Routledge. 
Catellani, A. , Pascual Espuny, C. , & Malibabo Lavu, P. (2022). Environmental communication research in the
French-speaking world. In B. Takahashi , J. Metag , J. Thaker , & S. Evans Comfort (Eds.), The handbook of
international trends in environmental communication. Routledge. 
Catellani, A. , Pascual Espuny, C. , Malibabo Lavu, P. , & Jalenques Vigouroux, B. (2019). Les recherches en
communication environnementale. Communication, 36(2).
http://journals.openedition.org/communication/10559. https://doi.org/10.4000/communication.10559 
Chandler, D. (2017). Semiotics: The basics. Taylor & Francis. 
Cobley, P. (ed.), 2010. The Routledge companion to semiotics. Routledge. 
Evans Comfort, S. , & Eun Park, Y. (2018). On the field of environmental communication: A systematic review
of the peer-reviewed literature. Environmental Communication, 12(7), 862–875. 
Fairclough, N. (1995). Critical discourse analysis. Longman. 
Floch, J.-M. (2001). Semiotics, marketing and communication: Beneath the signs, the strategies. Palgrave
(original version: 1990. Sémiotique, marketing et communication. PUF). 
Fontanille, J. (2006). The semiotics of discourse. Peter Lang. 
Foucault, M. (2001). L’herméneutique du sujet. Cours au Collège de France 1981–1982. Seuil/Gallimard. 
Greimas, A. J. , & Courtés, J. (1982). Semiotics and language: An analytical dictionary. Indiana University
Press. 
Groupe MU . (2015). Principia Semiotica. Aux Sources du sens. Les Impressions Nouvelles. 
Hallahan, K. , Holtzhausen, D. , van Ruler, B. , Vercic, D. , & Sriramesh, K. (2007). Defining strategic
communication. International Journal of Strategic Communication, 1(1), 3–35. 
Hansen, A. (2011). Communication, media and environment: Towards reconnecting research on the
production, content and social implications of environmental communication. International Communication
Gazette, 73, 7–25. https://doi.org/10.1177/1748048510386739 
Hansen, A. , & Machin, D. (2013). Researching visual environmental communication. Environmental
Communication, 7(2), 151–168. https://doi.org/10.1080/17524032.2013.785441 
Hébert, L. (2019). An introduction to applied semiotics: Tools for text and image analysis. Routledge.
www.routledge.com/9780367351120. 
Ihlen , Ø. (2016). Critical rhetoric and public relations. In J. L’Etang , D. McKie , N. Snow , & J. Xifra (Eds.), The
Routledge handbook of critical public relations (pp. 90–100). Routledge. 
Kress, G. R. (2010). Multimodality: A social semiotic approach to contemporary communication. Routledge. 
Markham, A. (2013). Remix culture, remix methods: Reframing qualitative inquiry for social media contexts.
Global Dimensions of Qualitative Inquiry, 63, 81. 
Oliveira, E. , Melo, A. D. , & Goncalves, G. (2019). Strategic communication for non-profit organisations:
Challenges and alternative approaches. Vernon Press. 
Perusset, A. (2020). Sémiotique des formes de vie. De Boeck. 
Pezzullo, P. , & Cox, R. (2018). Environmental communication and the public sphere. Sage. 
Schaeffer, J.-M. (2010). Why fiction? University of Nebraska Press. 
Van Leeuwen, T. (2005). Introducing social semiotics. Routledge. 
Verhaegen, P. (2010). Signe et communication. De Boeck.



Werder, K. P. (2015). The integration of domains: Multidisciplinary approaches to strategic communication
campaigns. International Journal of Strategic Communication, 9(2), 79–86.
https://doi.org/10.1080/1553118X.2015.1010829 

 
Eco-art as discourse driver 
Allan, J. I. , & Hadden, J. (2017). Exploring the framing power of NGOs in global climate politics. Environmental
Politics, 26(4), 600–620. https://doi.org/10.1080/09644016.2017.1319017 
Anheier, H. K. (2014). Nonprofit organizations: Theory, management, policy (2nd ed.). Routledge. 
Bäckstrand, K. , & Lövbrand, E. (2016). The road to Paris: Contending climate governance discourses in the
post-Copenhagen era. Journal of Environmental Policy & Planning, 21(5), 519–532.
https://doi.org/10.1080/1523908X.2016.1150777 
Belfiore, E. , & Bennett, O. (2007). Rethinking the social impact of the arts: A critical-historical review.
International Journal of Cultural Policy, 13(2), 135–151. https://doi.org/10.1080/10286630701342741 
Bentele, G. , & Nothhaft, H. (2011). Trust and credibility as the basis of corporate social responsibility: (Mass-)
mediated construction of responsibility and accountability. In Øyvind Ihlen , Jennifer L. Bartlett & Steve May
(Eds.), The handbook of communication and corporate social responsibility (pp. 208–230). Wiley. 
Berger Peter, L. , & Luckmann, T. (1966). The social construction of reality. A treatise in the sociology of
knowledge. Penguin Books. 
Berny, N. , & Rootes, C. (2018). Environmental NGOs at a crossroads? Environmental Politics, 27(6), 947–972.
https://doi.org/10.1080/09644016.2018.1536293 
Boli, J. , & Thomas, G. M. (1999). Constructing world culture. International nongovernmental organization since
1875. Stanford University Press. 
Brand, T. , Blok, V. , & Verweij, M. (2019). Stakeholder dialogue as agonistic deliberation: Exploring the role of
conflict and self-interest in business-NGO interaction. Business Ethics Quarterly, 30(1), 3–30.
https://doi.org/10.1017/beq.2019.21 
Buchholz, R. A. (1989). Business environment and public policy. Implications for management and strategy
formulation. Englewood Cliffs. 
Buchholz, R. A. , Evans, W. , & Wagley, R. (1985). Management response to public issues. Concepts and
cases in strategy formulation. Englewood Cliffs. 
Buckland, D. (2013). Climate is culture. In World social science report 2013: Changing global environments (pp.
365–367). OECD Publishing and UNESCO Publishing. 
Buckland, D. , & Wainwright, C. (2010). Unfold: A cultural response to climate change. Springer. 
Bünzli, F. , & Eppler, M. J. (2019). Strategizing for social change in Nonprofit contexts: A typology of
communication approaches in public communication campaigns. Nonprofit Management and Leadership,
29(4), 491–508. https://doi.org/10.1002/nml.21346 
Burchell, J. , & Cook, J. (2013). Sleeping with the enemy? Strategic transformations in business – NGO
relationships through stakeholder dialogue. Journal of Business Ethics, 113(3), 505–518. 
Callon, M. , & Latour, B. (1981). Unscrewing the Big Leviathan: How actors macrostruc-ture reality and how
sociologists help them to do so. In K. Knorr-Cetina & A. V. Cicourel (Eds.), Advances in social theory and
methodology: Towards an integration of micro- and macro-sociologies (pp. 277–303). Routledge and Kegan
Paul. 
Castells, M. (2000). Toward a sociology of the network society. Contemporary Sociology, 29(5), 693–699. 
Castells, M. (2002). Local and global: Cities in the network society. Tijdschrift voor economische en sociale
geografie, 93(5), 548–558. 
Clarke, G. (1998). Non-governmental organizations (NGOs) and politics in the developing world. Political
Studies, 46(1), 36–52. 
Crable, R. E. , & Vibbert, S. L. (1985). Managing issues and influencing public policy. Public Relations Review,
11(2), 3–15. 
Crane, A. (2000). Culture clash and mediation exploring the cultural dynamics of business-NGO collaboration.
In J. Bendell (Ed.), Terms for endearment: Business, NGO and sustainable development (pp. 163–177).
Greenleaf. 
Curbach, J. (2009). Die corporate-social-responsibility-Bewegung. VS Verlag. 
Curtis, D. J. , Reid, N. , & Ballard, G. (2012). Communicating ecology through art: What scientists think.
Ecology and Society, 17(2). http://dx.doi.org/10.5751/ES-04670-170203 
Darts, D. (2004). Visual culture jam: Art, pedagogy, and creative resistance. Studies in Art Education, 45(4),
313–327. https://doi.org/10.1080/00393541.2004.11651778. 
Davidson, S. (2016). Public relations theory: An agonistic critique of the turns to dialogue and symmetry. Public
Relations Inquiry, 5(2), 145–167. 
Davoudi, S. (2012). Climate risk and security: New meanings of “the environment” in the English planning
system. European Planning Studies, 20(1), 49–69.



Della Porta, D. , & Parks, L. (2014). Framing processes in the climate movement: From climate change to
climate justice. In M. Dietz & H. Garrelts (Eds.), Routledge handbook of climate change movements. Routledge. 
Den Hond, F. , & De Bakker, F. G. A. (2007). Ideologically motivated activism. How activist groups influence
corporate social change activities. Academy of Management Review, 48, 147–160. 
Diehl, S. , Karmasin, M. , Mueller, B. , Terlutter, R. , & Weder, F. (Eds.). (2017). Handbook of integrated CSR
communication. Springer. 
Dubbink, W. , Graafland, J. , & Van Liedekerke, L. (2008). CSR, transparency and the role of intermediate
organisations. Journal of Business Ethics, 82(2), 391–406. 
Eisenegger, M. , & Schranz, M. (2011). CSR – Moralisierung des Reputationsmanagements. In Handbuch CSR
(pp. 71–96). VS Verlag für Sozialwissenschaften. 
Fischer, D. , Stanszus, L. , Geiger, S. , Grossman, P. , & Schrader, U. (2017). Mindfulness and sustainable
consumption: A systematic literature review of research approaches and findings. Journal of Cleaner
Production, 162, 544–558. 
Forbes Nonprofit Council . (2019). 12 nonprofit trends we’re likely to see in 2020, according to experts.
www.forbes.com/sites/forbesNonprofitcouncil/2019/10/22/12-Nonprofit-trends-were-likely-to-see-in-2020-
according-to-experts/#3f4448cf72af 
Frank, A. K. (2017). What is the story with sustainability? A narrative analysis of diverse and contested
understandings. Journal of Environmental Studies and Sciences, 7, 310–323. 
Gabrys, J. , & Yusoff, K. (2012). Arts, science and climate change: Practices and politics at the threshold.
Science as Culture, 21(1), 11–21. https://doi.org/10.1080/09505431.2010.550139 
Giannachi, G. (2012). Representing, performing and mitigating climate change in contemporary art practice.
Leonardo, 45(2), 124–131. 
Giorgetti, C. (1998). The role of nongovernmental organizations in the climate change negotiations. Colorado
Journal of International Environmental Law and Policy, 9, 115. 
Giroux, H. (1981). Hegemony, resistance, and the paradox of educational reform. Interchange on Educational
Policy, 12(2), 3–26. 
Golob, U. , & Bartlett, J. (2007). Communicating about corporate social responsibility: A comparative study of
CSR reporting in Australia and Slovenia. Public Relations Review, 33(1), 1–9. 
Grafström, M. , & Windell, K. (2011). The role of infomediaries: CSR in the business press during 2000–2009.
Journal of Business Ethics, 103(2), 221–237. 
Guy, S. , Henshaw, V. , & Heidrich, O. (2015). Climate change, adaptation and eco-art in Singapore. Journal of
Environmental Planning and Management, 58(1), 39–54. https://doi.org/10.1080/09640568.2013.839446 
Heidegger, M. (1965). Being and truth. Yale University Press. 
Hopkins, C. , & McKeown, R. (2002). Education for sustainable development: An international perspective.
Education and Sustainability: Responding to the Global Challenge, 13. 
Hurst, B. , & Ihlen, O. (2018). Corporate social responsibility and engagement: Commitment, mapping of
responsibilities, and closing the loop. Wiley Blackwell. 
Ihlen, Ø. (2011). Rhetoric and Corporate Social Responsibility. In Ø. Ihlen , J. Bartlett , und S. May (Hg.), The
handbook of communication and corporate social responsibility. Wiley-Blackwell. 
Koschmann, M. A. (2012). Developing a communicative theory of the nonprofit. Management Communication
Quarterly, 26(1), 139–146. https://doi.org/10.1177/0893318911423640 
Laestadius, L. , Neff, I. , Barry, R. , & Frattaroli, A. (2013). Meat consumption and climate change: The role of
non-governmental organizations. Climatic Change, 120(1–2), 25–38. https://doi.org/10.1007/s10584-013-0807-
3 
Lecy, J. D. , Schmitz, H. P. , & Swedlund, H. (2012). Non-governmental and not-for-profit organizational
effectiveness: A modern synthesis. Voluntas: International Journal of Voluntary and Nonprofit Organizations,
23(2), 434–457. 
L’Etang, J. (2008). Public relations: Concepts, practice and critique. London: Sage. 
Liu, B. (2012). Toward a better understanding of Nonprofit-communication management. Journal of
Communication Management, 16(4), 388–404. 
Martens, K. (2002). Mission impossible? Defining nongovernmental organizations. VOLUNTAS: International
Journal of Voluntary and Nonprofit Organizations, 13, 271–285. https://doi.org/10.1023/A:1020341526691 
McGregor, I. , Yerbury, H. , & Shahid, A. (2018). The voices of local NGOs in climate change issues: Examples
from climate vulnerable nations. Cosmopolitan Civil Societies: An Interdisciplinary Journal, 10(3), 63–80.
https://doi.org/10.5130/ccs.v10.i3.6019. 
McNaught, R. , Warrick, O. , & Cooper, A. (2014). Communicating climate change for adaptation in rural
communities: A Pacific study. Regional Environmental Change, 14(4), 1491–1503.
https://doi.org/10.1007/s10113-014-0592-1 
Meneghetti, S. B. (2001). Comunicação e marketing: fazendo a diferença no dia-a-dia de organizações da
sociedade civil. Global. 
Miles, M. (2010). Representing nature: Art and climate change. Cultural Geographies, 17(1), 19–35. 
Mouffe, C. (2005). On the political. Routledge.



Mouffe, C. (2013). Agonistics: Thinking the world politically. Verso. 
Munden, P. (2008). Feeling the pressure – Poetry and science of climate change. British Council. 
Murphy, A. G. , Dixon, M. A. , Kirby, E. L. , & Koschmann, M. A. (2012). Discourse, identity, and power in
international nonprofit collaborations. Management Communication Quarterly, 26(1), 166–172.
https://doi.org/10.1177/0893318911424374 
Newig, J. , Schulz, D. , Fischer, D. , Hetze, K. , Laws, N. , Lüdecke, G. , & Rieckmann, M. (2013).
Communication regarding sustainability: Conceptual perspectives and exploration of societal subsystems.
Sustainability, 5, 2976–2990. https://doi.org/10.3390/su5072976. 
Nonprofit action . (2019). Statistics. http://Nonprofitaction.org/2015/09/facts-and-stats-about-ngos-worldwide/ 
Oliveira, E. (2011). Comunicação estratégica integrada para a participação cívica, activismo e campanhas para
mudanças em organizações sem fins lucrativos: Greenpeace, Amnistia e Ser+ em Portugal. Universidade do
Minho. 
Oliveira, E. (2019). Outline of the instigatory theory of NGO communication. In The Instigatory theory of NGO
communication. Springer VS. 
Oliveira, E. , Melo, A. , & Gonçalves, G. (Eds.). (2016). Strategic communication for Nonprofit organisations:
Challenges and alternative approaches. Vernon Press. 
Pandey, C. L. (2015). Managing climate change: Shifting roles for NGOs in the climate negotiations.
Environmental Values, 24, 799–824. 
Parker, S. , & Parker, M. (2017). Antagonism, accommodation and agonism in Critical Management Studies:
Alternative organizations allies. Human Relations, 70(11), 1366–1387.
https://doi.org/10.1177/0018726717696135. 
Quinn-Thibodeau, T. , & Wu, B. (2016). NGOs and the climate justice movement in the age of Trumpism.
Development, 59, 251–256. https://doi.org/10.1057/s41301-017-0091-z 
Rasche, A. , Morsing, M. , & Moon, J. (2017). Corporate social responsibility. Strategy, communication,
governance. Cambridge University Press. 
Roosen, L. J. , Klöckner, A. K. , & Swim, J. K. (2018). Visual art as a way to communicate climate change: A
psychological perspective on climate change – related art. World Art, 8(1), 85–110.
https://doi.org/10.1080/21500894.2017.1375002 
SB . (2018). NOGs leading the way on sustainable development goals. www.sustainablesids.org/wp-
content/uploads/2018/08/NGOs-leading-SDGs-Sustainable-Brands.pdf . 
Schoeneborn, D. (2011). Organization as communication: A Luhmannian perspective. Management
Communication Quarterly, 25(4), 663–689. https://doi.org/10.1177/0893318911405622 
Schwarz, A. , & Fritsch, A. (2015). Strategic communication practice of international non-governmental
organizations. In D. R. Holtzhausen & A. Zerfaß (Eds.), The Routledge handbook of strategic communication
(pp. 459–480). Routledge. 
Seo, H. , Kim, J. Y. , & Yang, S.-U. (2009). Global activism and new media: A study of transnational NGOs’
online public relations. Public Relations Review, 35(2), 123–126. 
Taylor, J. R. , & van Every, E. J. (2000). The emergent organization. Communication as its site and surface.
Lawrence Erlbaum. 
Thornes, J. E. (2008). A rough guide to environmental art. Annual Review of Environment and Resources, 33,
391–411. 
UN . (2015). Transforming our world: The 2030 agenda for sustainable development.
www.un.org/ga/search/view_doc.asp?symbol=A/RES/70/1&Lang=E 
UN . (2020). Sustainable development goals. https://sustainabledevelopment.un.org/?menu=1300 
Valor, C. (2008). Can consumers buy responsibly? Analysis and solutions for market failures. Journal of
Consumer Policy, 31(3), 315–326. 
Vu, H. T. , Blomberg, M. , Seo, H. , Liu, Y. , Shayesteh, F. , & Do, H. V. (2021). Social media and environmental
activism: Framing climate change on Facebook by global NGOs. Science Communication, 43(1), 91–115. 
Waddell, S. (2004). NGO strategies to engage business: Trends, critical issues and next steps. Retrieved
March 2, 2020, from http://networkingaction.net 
Wakeland, R. G. (2012). Eco-art installation. Experiential Nature, 160, 119–124. 
Weder, F. (2012). Verantwortung‘als trendige Referenz der Wirtschaftsberichterstattung. Oder: Der fehlende
öffentliche Diskurs über Corporate Social Responsibility, Springer Verlag. 
Weder, F. (2017). CSR as common sense issue. In S. Diehl , M. Karmasin , B. Mueller , R. Terlutter , & F.
Weder (Eds.), Handbook of integrated CSR communication (pp. 23–36). Springer. 
Weder, F. (2021a). Strategic problematization of sustainability reframing dissent in strategic communication for
transformation. Public Relations Inquiry, 2046147X211026857. 
Weder, F. (2021b). Sustainability as master frame of the future? Potency and limits of sustainability as
normative framework in corporate, political and NGO communication. In The sustainability communication
reader: A reflective compendium (pp. 103–119). Springer. 
Weder, F. , & Baker, T. (2021, July 11–15). The evolution of the sustainability story in corporate
communication. International Association for Media and Communication Research 2021, Nairobi, Kenya.



Weder, F. , & Egger, H. (2018). Unternehmen als Diskurs-Treiber? In Handbuch NGO-Kommunikation (pp.
405–424). Springer VS, Wiesbaden. 
Weder, F. , Krainer, L. , & Karmasin, M. (2021). The sustainability communication reader: A reflective
compendium. Springer. 
Weder, F. , Lemke, S. , & Tungarat, A. (2019). (Re)storying sustainability: The use of story cubes in narrative
inquiries to understand individual perceptions of sustainability. Sustainability, 11(19),
https://doi.org/10.3390/su11195264 
Weder, F. , & Milstein, T. (2021, accepted for publication). Revolutionaries needed! Environmental
Communication as a Transformative Discipline. In B. Takahashi , J. Metag , J. Thaker , & S. E. Comfort (Eds.),
ICA-Routledge handbook of international trends in environmental communication. Routledge. 
Weder, F. , & Voci, D. (2021). From ignorance to resonance: Analysis of the transformative potential of
dissensus and agonistic deliberation in sustainability Communication. International Journal of Communication,
15, 24. 
Weder, F. , Voci, D. , & Vogl, N. C. (2019). (Lack of) problematization of water supply use and abuse of
environmental discourses and natural resource related claims in German, Austrian, Slovenian and Italian
media. Journal of Sustainable Development, 12(1), 39–54. 
Weick, K. E. (1995). Sensemaking in organizations (Vol. 3). Sage. 
Weintraub, L. (2006). Final thoughts: Eco-art in practice. Art Journal, 65(1), 81–82. 
Weintraub, L. (2012). To life! Eco art in pursuit of a sustainable planet. University of California Press. 
Wenman, M. (2013). Agonistic democracy: Constituent power in the era of globalisation. Cambridge University
Press. 

 
Positive communication and public relations in the nonprofit sector 
Alfes, K. , Shantz, A. , & Bailey, C. (2016). Enhancing volunteer engagement to achieve desirable outcomes:
What can non-profit employers do? Voluntas, 27(2), 595–617. https://doi.org/10.1007/s11266-015-9601-3 
Bernays, E. (1998). Cristalizando la opinión pública. Gestión 2000. 
Bilbao, M. , Martínez-Zelaya, G. , Pavez, J. , & Morales, K. (2018). Burnout of NGO workers who implement
social policy in Chile. PsicoPerspectivas, 17(3), 199–210. https://doi.org/10.5027/psicoperspectivas/vol17-
issue3-fulltext-1454 
Bowen, S. A. , & Bhalla, N. (2021). 30 ethical theories and public relations: Issues and challenges. In C.
Valentini (Ed.), Public relations (pp. 581–598). De Gruyter Mouton. https://doi.org/10.1515/9783110554250-030 
Castillo Esparcia, A. (2007). Relaciones Públicas en las organizaciones no gubernamentales. Sphera Pública,
7, 193–210. 
Gable, S. , & Haidt, J. (2005). What (and why) is positive psychology? Review of General Psychology, 9.
https://doi.org/10.1037/1089-2680.9.2.103 
Grunig, J. E. , Dozier, D. M. , Ehling, W. P. , Grunig, L. A. , Repper, F. C. , & White, J. (Eds.). (1992).
Excellence in public relations and communication management. Erlbaum. 
Grunig, J. E. , & Grunig, L. (1992). Models of public relations and communication. In J. E. Grunig (Ed.),
Excellence in public relations and communication management (pp. 285–325). Lawrence Erlbaum Associates. 
Gruning, J. , & Hunt, T. (1984). Managing public relations. Holt, Rinehart and Winston. 
Harzer, C. , & Ruch, W. (2013). The application of signature character strengths and positive experiences at
work. Journal of Happiness Studies, 14, 965–983, https://doi.org/10.1007/s10902-012-9364-0 
Huber, A. , Strecker, C. , Hausler, M. , Kachel, T. , Höge, T. , & Höfer, S. (2020). Possession and applicability of
signature character strengths: What is essential for well-being, work engagement, and burnout? Applied
Research in Quality of Life, 15(2), 415–436. https://doi.org/10.1007/s11482-018-9699-8 
Lee, S. T. , & Desai, H. (2014). Dialogic communication and media relations in non-governmental
organizations. Journal of Communication Management, 18(1). https://doi.org/10.1108/JCOM-07-2012-0059 
L’Etang, J. , & Pieczka, M. (1996). Critical perspectives in public relations. International Thomson Business
Press. 
Lu, M. , & Li, G. (2015). A study on the effects of authentic leadership on psychological capital and knowledge
in China association for NGO cooperation. Acta Oeconomica, 65(2), 115–129.
https://doi.org/10.1556/032.65.2015.S2.9 
McIntyre, L. (2018). Post-truth. MIT Press. 
Muñiz-Velázquez, J. A. , & Álvarez-Nobell, A. (2013). Comunicación Positiva: la comunicación organizacional al
servicio de la felicidad. Vivat Academia, 124, 90–109. https://doi.org/10.15178/va.2013.124.90-109 
Muñiz-Velázquez, J. A. , & Pulido, C. (2019). The Routledge handbook of positive communication. Routledge. 
Niemiec, R. M. , & Pearce, R. (2021). The practice of character strengths: Unifying definitions, principles, and
exploration of what’s soaring, emerging, and ripe with potential in science and in practice. Frontiers in
Psychology, 11, 3863. https://doi.org/10.3389/fpsyg.2020.590220



Park, Sung M. , & Kim, M. (2016). Antecedents and outcomes of non-profit public service motivation in Korean
NPOs. International Journal of Manpower, 37(5), 777–803. https://doi.org/10.1108/IJM-12-2014-0242 
Parsons, P. J. (2016). Ethics in public relations: A guide to best practice. Kogan Page Ltd. 
Penning, T. (2015). PR capacity on nonprofit boards. In R. D. Waters (Ed.), Public relations in the nonprofit
sector: Theory and practice. Routledge. 
Pérez Sanz, F. J. , Gargallo-Castel, A. F. , & Esteban-Salvador, M. L. (2019). CSR practices among co-
operatives. Experience and results of case studies. CIRIEC, 97. 
Peterson, C. , & Seligman, M. E. P. (2004). Character strengths and virtues: A handbook and classification.
Oxford University Press. 
Puertas-Hdalgo, R. , Camacho, J. , & Altamirano-Benítez, V. (2019). Communication for development in
Ecuador. In 14th iberian conference on information systems and technologies (CISTI) (pp. 1–6).
https://doi.org/10.23919/CISTI.2019.8760691 
Ruch, W. , & Proyer, R. T. (2015). Mapping strengths into virtues: The relation of the 24 VIA-strengths to six
ubiquitous virtues. Frontiers in Psychology, 6, 460. https://doi.org/10.3389/fpsyg.2015.00460 
Salanova Soria, M. , Llorens Gumbau, S. , & Martínez Martínez, I. A. (2016). Contributions from positive
organizational psychology to develop healthy and resilient organizations. Papeles del psicólogo, 37(3),
177–184. 
Seligman, M. E. P. (2002). Positive psychology, positive prevention, and positive therapy. In C. R. Snyder & S.
J. Lopez (Eds.), Handbook of positive psychology (pp. 3–9). Oxford University Press. 
Seligman, M. E. P. (2011). Flourish: A visionary new understanding of happiness and well-being. Free Press. 
Seligman, M. E. P. , & Csikszentmihalyi, M. (2000). Positive psychology: An introduction. American
Psychologist, 55(1), 5–14. https://doi.org/10.1037/0003-066X.55.1.5 
Steyn, B. , & Puth, G. (2000). Corporate communication strategy. Sandown. 
Tapia, A. (2015). Fundamentos de las Relaciones Públicas. Pirámide. 
Villanueva, D. (2021). Morderse la lengua: Corrección política y posverdad. Espasa. 
Wiggill, M. N. (2011). Strategic communication management in the non-profit sector: A simplified model.
Journal of Public Affairs, 11(4), 226–235. https://doi.org/10.1002/pa.415 
Yang, S. U. , & Grunig, J. E. (2005). Decomposing organisational reputation: The effects of organisation-public
relationship outcomes on cognitive representations of organisations and evaluations of organisational
performance. Journal of Communication Management, 9(4). https://doi.org/10.1108/13632540510621623 

 
Balancing collective action and connective action in new food cooperatives 
Aarts, N. (2018). Dynamics and dependence in socio-ecological interactions. Inaugural address Radboud
University. https://repository.ubn.ru.nl/bitstream/handle/2066/197147/197147.pdf 
Avelino, F. , Dumitru, A. , Cipolla, C. , Kunze, I. , & Wittmayer, J. (2020). Translocal empowerment in
transformative social innovation networks. European Planning Studies, 28(5), 955–977. 
Avelino, F. , Wittmayer, J. M. , Pel, B. , Weaver, P. , Dumitru, A. , Haxeltine, A. , … O’Riordan, T. (2019).
Transformative social innovation and (dis) empowerment. Technological Forecasting and Social Change, 145,
195–206. 
Baldassarri, D. (2015). Cooperative networks: Altruism, group solidarity, reciprocity, and sanctioning in
Ugandan producer organizations. American Journal of Sociology, 121(2), 355–395. 
Balvanera, P. , Calderón-Contreras, R. , Castro, A. J. , Felipe-Lucia, M. R. , Geijzendorffer, I. R. , Jacobs, S. , &
Gillson, L. (2017). Interconnected place-based social – ecological research can inform global sustainability.
Current Opinion in Environmental Sustainability, 29, 1–7. 
Bennett, W. L. , & Segerberg, A. (2012). The logic of connective action: Digital media and the personalization of
contentious politics. Information, Communication & Society, 15(5), 739–768. 
Castells, M. (2007). Communication, power and counter-power in the network society. International Journal of
Communication, 1(1), 238–266. 
Cieslik, K. J. , Leeuwis, C. , Dewulf, A. R. P. J. , Lie, R. , Werners, S. E. , Van Wessel, M. , … Struik, P. C.
(2018). Addressing socio-ecological development challenges in the digital age: Exploring the potential of
Environmental Virtual Observatories for Connective Action (EVOCA). NJAS – Wageningen Journal of Life
Sciences, 86, 2–11. 
Damtew, E. , Leeuwis, C. , Struik, P. C. , Cecchi, F. , van Mierlo, B. , Lie, R. , … Cieslik, K. (2021).
Communicative interventions for collective action in the management of potato late blight: Evidence from a
framed field game experiment in Ethiopia. Food Security, 13(2), 255–271. 
De Vries, J. R. , Van der Zee, E. , Beunen, R. , Kat, R. , & Feindt, P. H. (2019). Trusting the people and the
system. The interrelation between interpersonal and institutional trust in collective action for agri- environmental
management. Sustainability, 11(24), 7022. https://doi.org/10.3390/su11247022 
Geels, F. W. (2011). The multi-level perspective on sustainability transitions: Responses to seven criticisms.
Environmental Innovation and Societal Transitions, 1(1), 24–40.



Geels, F. W. (2020). Micro-foundations of the multi-level perspective on socio-technical transitions: Developing
a multi-dimensional model of agency through crossovers between social constructivism, evolutionary
economics and neo-institutional theory. Technological Forecasting and Social Change, 152, 119894.
https://doi.org/10.1016/j.techfore.2019.119894 
Gergen, K. J. , McNamee, S. , & Barrett, F. J. (2001). Toward transformative dialogue. International Journal of
Public Administration, 24(7–8), 679–707. 
Gray, B. (2004). Strong opposition: Frame-based resistance to collaboration. Journal of Community & Applied
Social Psychology, 14(3), 166–176. 
Gray, B. , & Purdy, J. (2018). Collaborating for our future: Multistakeholder partnerships for solving complex
problems. Oxford University Press. 
Hardy, C. , Lawrence, T. B. , & Grant, D. (2005). Discourse and collaboration: The role of conversations and
collective identity. Academy of Management Review, 30(1), 58–77. 
Hebinck, A. , Selomane, O. , Veen, E. , De Vrieze, A. , Hasnain, S. , Sellberg, M. , … Wood, A. (2021).
Exploring the transformative potential of urban food. Urban Sustainability, 1(1), 1–9. 
Hölscher, K. , Frantzeskaki, N. , & Loorbach, D. (2019). Steering transformations under climate change:
Capacities for transformative climate governance and the case of Rotterdam, the Netherlands. Regional
Environmental Change, 19(3), 791–805. 
Hovelynck, J. , Craps, M. , Dewulf, A. , Sips, K. , Taillieu, T. , & Bouwen, R. (2020). Relational practices for
generative multi-actor collaboration. In S. McNamee , M. M. Gergen , C. Camargo-Borges , & E. F. Rasera
(Eds.), The Sage handbook of social constructionist practice (pp. 258–267). Sage. 
IPBES (Intergovernmental Science-Policy Platform on Biodiversity and Ecosystem Services) . (2019). Global
assessment summary for policy makers. IPBES. 
Koppenjan, J. , & Klijn, E. H. (2004). Managing uncertainties in networks: A network approach to problem
solving and decision making. Routledge. 
Labanca, N. , Pereira, Â. G. , Watson, M. , Krieger, K. , Padovan, D. , Watts, L. , … Mehta, L. (2020).
Transforming innovation for decarbonisation? Insights from combining complex systems and social practice
perspectives. Energy Research & Social Science, 65. https://doi.org/10.1016/j.erss.2020.101452 
Leeuwis, C. , & Aarts, N. (2011). Rethinking communication in innovation processes: Creating space for change
in complex systems. Journal of Agricultural Education and Extension, 17(1), 21–36. 
Leeuwis, C. , & Aarts, N. (2020). Rethinking adoption and diffusion as a collective social process: Towards an
interactional perspective. In H. Campos (Ed.), The innovation revolution in agriculture: A roadmap to value
creation (pp. 95–116). Springer. 
Leeuwis, C. , Boogaard, B. K. , & Atta-Krah, K. (2021). How food systems change (or not): Governance
implications for system transformation processes. Food Security, 13(4), 761–780. 
Lindblom, C. E. (1979). Still muddling, not yet through. Public Administration Review, 39(6), 517–526. 
Loorbach, D. , Wittmayer, J. , Avelino, F. , von Wirth, T. , & Frantzeskaki, N. (2020). Transformative innovation
and translocal diffusion. Environmental Innovation and Societal Transitions, 35, 251–260. 
Moore, M. L. , Tjornbo, O. , Enfors, E. , Knapp, C. , Hodbod, J. , Baggio, J. A. , … Biggs, D. (2014). Studying
the complexity of change: Toward an analytical framework for understanding deliberate social-ecological
transformations. Ecology and Society, 19(4). http://dx.doi.org/10.5751/ES-06966-190454 
Moragues-Faus, A. , & Morgan, K. (2015). Reframing the foodscape: The emergent world of urban food policy.
Environment and Planning A: Economy and Space, 47(7), 1558–1573. 
Ostrom, E. (1990). Governing the commons: The evolution of institutions for collective action. Cambridge
University Press. 
Ostrom, E. (2009). A general framework for analyzing sustainability of social-ecological systems. Science,
325(5939), 419–422. 
Ostrom, E. (2010). Analyzing collective action. Agricultural Economics, 41, 155–166. 
Patterson, M. (2016). The global city versus the city of neighborhoods: Spatial practice, cognitive maps, and the
aesthetics of urban conflict. City & Community, 15(2), 163–183. 
Pel, B. , Haxeltine, A. , Avelino, F. , Dumitru, A. , Kemp, R. , Bauler, T. , … Jørgensen, M. S. (2020). Towards a
theory of transformative social innovation: A relational framework and 12 propositions. Research Policy, 49(8).
https://doi.org/10.1016/j.respol.2020.104080 
Pickering, J. , Hickmann, T. , Bäckstrand, K. , Kalfagianni, A. , Bloomfield, M. , Mert, A. , … Lo, A. Y. (2022).
Democratising sustainability transformations: Assessing the transformative potential of democratic practices in
environmental governance. Earth System Governance, 11, 100131.
https://doi.org/10.1016/j.gloenvcha.2021.102422 
Rosenbaum, J. E. (2020). Twitter, social movements and the logic of connective action: Activism in the 21st
century – An introduction. Participation, 17(1), 120–125. 
Seyfang, G. , & Smith, A. (2007). Grassroots innovations for sustainable development: Towards a new research
and policy agenda. Environmental Politics, 16(4), 584–603. 
Shove, E. , & Walker, G. (2010). Governing transitions in the sustainability of everyday life. Research Policy,
39(4), 471–476. 



Springmann, M. , Clark, M. , Mason-D’Croz, D. , Wiebe, K. , Bodirsky, B. L. , Lassaletta, L. , … Willett, W.
(2018). Options for keeping the food system within environmental limits. Nature, 562(7728), 519–525. 
Stacey, R. (2007). The challenge of human interdependence: Consequences for thinking about the day to day
practice of management in organizations. European Business Review, 119(4), 292–302. 
Staggenborg, S. (2016). Social movements. Oxford University Press. 
Stevens, T. M. , Aarts, N. , & Dewulf, A. (2021). Using emotions to frame issues and identities in conflict:
Farmer movements on social media. Negotiation and Conflict Management Research, 14(2), 75–93. 
Termeer, C. J. , & Dewulf, A. (2019). A small wins framework to overcome the evaluation paradox of governing
wicked problems. Policy and Society, 38(2), 298–314. 
Termeer, C. J. , Dewulf, A. , & Biesbroek, G. R. (2017). Transformational change: Governance interventions for
climate change adaptation from a continuous change perspective. Journal of Environmental Planning and
Management, 60(4), 558–576. 
Van Bueren, E. M. , Klijn, E. H. , & Koppenjan, J. F. (2003). Dealing with wicked problems in networks:
Analyzing an environmental debate from a network perspective. Journal of Public Administration Research and
Theory, 13(2), 193–212. 
Van Vuuren-Verkerk, K. , Aarts, N. , & Van der Stoep, J. (2021). Meaning-making on the ground:
(Re)discovering the competence of interactional framing in environmental conflicts. Journal of Communication
Management, 25(4), 368–384. 
Weick, K. E. (1984). Small wins: Redefining the scale of social problems. American Psychologist, 39(1), 40–49. 
Weick, K. E. , & Quinn, R. E. (1999). Organizational change and development. Annual Review of Psychology,
50(1), 361–386. 
Weick, K. E. , & Sutcliffe, K. M. (2011). Managing the unexpected. Resilient performance in an age of
uncertainty (2nd ed.). Jossey-Bass. 
Wittmayer, J. M. , Backhaus, J. , Avelino, F. , Pel, B. , Strasser, T. , Kunze, I. , & Zuijderwijk, L. (2019).
Narratives of change: How social innovation initiatives construct societal transformation. Futures, 112, 102433.
https://doi.org/10.1016/j.futures.2019.06.005 
Zhang, J. Y. , & Barr, M. (2019). The transformative power of commoning and alternative food networks.
Environmental Politics, 28(4), 771–789. 

 
Local NGO e-communication on environmental issues 
Andres, S. (2011). Communication, the essence of management of a nonprofit organization. Annals of Eftimie
Murgu University Resita, Fascicle II, Economic Studies, 1(1), 121–130. 
Burksiene, V. (2013). Influence of personal competence in creation of organizational knowledge for sustainable
development. Socialiniai Tyrimai, 3(32), 71–83. https://etalpykla.lituanistikadb.lt/fedora/objects/LT-LDB-
0001:J.04~2013~1384620190862/datastreams/DS.002.1.01.ARTIC/content 
Burksiene, V. , Dvorak, J. , & Duda, M. (2019). Upstream social marketing for implementing mobile
government. Societies, 9(3), 54. https://doi.org/10.3390/soc9030054 
Comfort, S. E. , & Hester, J. B. (2019). Three dimensions of social media messaging success by environmental
NGOs. Environmental Communication, 13(3), 281–286. https://doi.org/10.1080/17524032.2019.1579746 
Dvorak, J. , Burbulytė-Tsiskarishvili, G. A. , & Barkauskaitė, B. (2017). Local governments and NGO’s network
cooperation: Lithuanian evidence. Journal of the Belarusian State University, International Relations, 1, 21–27. 
Dvorak, J. , & Civinskas, R. (2018). The determinants of cooperation and the need for better communication
between stakeholders in EU countries: The case of posted workers. Polish Journal of Management Studies,
18(1), 94–106 https://doi.org/10.17512/pjms.2018.18.1.08 
Haselkorn, M. (2007). National research council strategic management of information and communication
technology: The United States Air Force Experience with Y2K. Policy and global affairs. The National
Academies Press. 
Herranz de la Casa, J. M. , Alvarez-Villa, A. , & Mercado-Saez, M. T. (2018). Communication and effectiveness
of the protest: Anti-fracking movements in Spain. Zer, 23(45), 35–56. https://doi.org/10.1387/zer.19543 
Kilger, C. , Reuter, B. , & Stadtler, H. (2015). Collaborative planning. In H. Stadtler , C. Kilger , & H. Meyr
(Eds.), Supply chain management and advanced panning (5th ed., pp. 257–277). Springer, Springer Texts in
Business and Economics. 
Krippendorff, K. (2013). Content analysis: An introduction to its methodology. Sage Publications. 
Kroll, A. , Neshkova, M. I. , & Pandey, S. K. (2019). Spillover effects from customer to citizen orientation: How
performance management reforms can foster public participation. Administration &Society, 51(8), 1227–1253.
https://doi.org/10.1177/0095399716687341 
Liu, B. F. (2012). Toward a better understanding of nonprofit communication management. Journal of
Communication Management, 16(4), 388–404. https://doi.org/10.1108/13632541211279012 
MacIndoe, H. , & Sullivan, F. (2014). Nonprofit response to financial uncertainty: How does financial
vulnerability shape nonprofit collaboration. Journal of Management and Sustainability, 4(3).



https://doi.org/10.5539/jms.v4n3p1 
Mayring, P. (2014). Qualitative content analysis: Theoretical foundation, basic procedures and software
solution. https://nbn-resolving.org/urn:nbn:de:0168-ssoar-395173 
Mihai, R. L. (2017). Corporate communication management: A management approach. Valahian Journal of
Economic Studies, 8(22), 2. https://doi.org/10.1515/vjes-2017-0023 
Muszynska, K. (2015). Communication management in project teams – practices and patterns. Managing
Intellectual Capital and Innovation for Sustainable and Inclusive Society: Managing Intellectual Capital and
Innovation; Proceedings of the MakeLearn and TIIM Joint International Conference.
https://EconPapers.repec.org/RePEc:tkp:mklp15:1369-1366 
Oliveira, E. (2019). Strategic communication and NGOs. In The instigatory theory of NGO communication:
Organisationskommunikation. Springer VS. https://doi.org/10.1007/978-3-658-26858-9_4 
Pavlovic, J. , Dusan Lalic, D. , & Djuraskovic, D. (2014). Communication of non – governmental organizations
via Facebook social network. Inzinerine Ekonomika-Engineering Economics, 25(2), 186–193.
https://doi.org/10.5755/j01.ee.25.2.3594 
Rajhans, K. (2018). Effective communication management: A key to stakeholder relationship management in
project-based organizations. The IUP Journal of Soft Skills, XII(4), 47–66. 
Raupp, J. , & Hoffjann, O. (2012). Understanding strategy in communication management. Journal of
Communication Management, 16(2), 146–161. http://doi.org/10.1108/13632541211217579 
Ruehl, C. H. , & Ingenhoff, D. (2015). Communication management on social networking sites: Stakeholder
motives and usage types of corporate Facebook, Twitter and YouTube pages. Journal of Communication
Management, 19(3), 288–302. https://doi.org/10.1108/JCOM-04-2015-0025 
Sidor, M. , & Abdelhafez, D. (2021). NGO – public administration relationships in tackling the homelessness
problem in the Czech Republic and Poland. Administrative Sciences, 11(1), 24.
https://doi.org/10.3390/admsci11010024 
Sieber, R. E. , Robinson, P. J. , Johnson, P. A. , & Corbett, J. M. (2016). Doing public participation on the
geospatial web. Annals of the American Association of Geographers, 106(5), 1030–1046.
https://doi.org/10.1080/24694452.2016.1191325 
Telešienė, A. , & Kriaučiūnaitė, N. (2008). Trends of nongovernmental organizations’ environmental activism in
Lithuania. Public Policy and Administration, 1(25), 94–103. 
Tumulytė, I. (2012). Darnaus vystymosi komunikacija: Pilietinės iniciatyvos aplinkosaugos komunikacijoje.
Informacijos mokslai, 62, 7–17. 
Vveinhardt, J. , Stonkutė, E. , & Sroka, W. (2019). Discourse on corporate social responsibility in the external
communication of agricultural enterprises. European Journal of International Management, 13(6), 864–879. 
Unander, T. E. , & Sørensen, K. H. (2020). Rhizomic learning: How environmental non-governmental
organizations (ENGOs) acquire and assemble knowledge. Social Studies of Science, 50(5), 821–833.
https://doi.org/10.1177/0306312720908343 
Yearley, S. (2017). Communication strategies of environmental NGOs and advocacy groups. In Oxford
research encyclopedia of climate science. Oxford University Press.
https://doi.org/10.1093/acrefore/9780190228620.013.402 

 
The grassroots women water collective in India 
Cox, R. (2012). Environmental communication and the public sphere. Sage Publications. 
Dasgupta, K. (2016, May 10). Don’t blame nature for the drought in Bundelkhand. Hindustan Times. Retrieved
February 18, 2017, from www.hindustantimes.com/editorials/don-t-blame-nature-for-the-drought-in-
bundelkhand/story-4ZJjFLdYJ3Tq8pN1sJvrsO.html 
Development Alternatives . (2012). Sustainable civil society initiative to address global environmental
challenges. Development Alternatives. 
James, C. (2011). Theory of change review. A report commissioned by Comic Relief. Comic Relief. 
Kumar, M. (2019, January 18). Personal communication [Personal interview]. 
Milsten, T. (2009). Environmental communication theories. In S. W. Foss (Ed.), Encyclopedia of communication
theory (pp. 344–348). Sage Publications Inc. 
Mishra, M. (2013). Environmental communication in India: Lessons from Orissa. Media Asia, 85–95.
https://doi.org/10.1080/01296612.2013.11689953 
Pezzulo, P. C. , & Cox, R. (2018). Environmental communication and the public sphere. Sage. 
Singh, J. (2014, June 9). Bundelkhand’s cycle of droughts: Is it man-made? Down to Earth. Retrieved February
15, 2017, from www.downtoearth.org.in/news/bundelkhands-cycle-of-droughts-is-it-manmade-44677 
Singh, M. (2018, December 21). Personal communication [Personal interview]. 
Singh, S. (2018, December 19). Personal communication [Personal interview]. 
UNICEF . (2007). Women and children: The double dividend of equality. UNICEF.



Yadav, V. (2018, December 28). Personal communication [Personal interview]. 
Yang, G. , & Calhoun, C. (2007). Media, civil society, and the rise of a green public sphere in China. China
Information, 21(2), 211–236. https://doi.org/10.1177/0920203X07079644 

 
The role of communication within a domestic violence context during a lockdown 
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Fröhlich, R. , & Jungblut, M. (2018). Between factoids and facts: The application of ‘evidence’ in NGO strategic
communication on war and armed conflict. Media, War & Conflict, 11(1), 85–106.
https://doi.org/10.1177/1750635217727308



Gama, A. , Pedro, A. , Carvalhoc, M. J. , Guerreiro, A. , Duarte, V. , Quinta, J. , … Dias, S. (2021). Domestic
violence during the COVID-19 pandemic in Portugal. Portuguese Journal of Public Health, 38(1), 32–40.
https://doi.org/10.1159/000516228 
Gonçalves, G. , & Lisboa, J. (2017). ONG e Comunicação dialógica: A AMI em estudo de caso. Em C.
Cerqueira & S. Lamy (orgs.), Vozes Plurais – A comunicação das organizações da sociedade civil (pp. 49–64).
Documenta. 
Gonçalves, G. , Piñeiro-Naval, V. , & Sá, S. (2022). Risk communication and disinformation in Portugal: How
media consumption affects the understanding of COVID-19 health-protective messages. Em R. Tench , J.
Meng , & A. Moreno (Eds.), Strategic communication in a global crisis. Routledge. 
Grilo, M. C. (2018). Terceiro Sector: Estratégias, dinâmicas e desafios de comunicação (resenha). Questões
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