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Abstract 

This meta-analysis examined the relationship between moral identity and moral behavior. 

It was based on 111 studies from a broad range of academic fields including business, 

developmental psychology and education, marketing, sociology, and sport sciences. 

Moral identity was found to be significantly associated with moral behavior (random 

effects model, r = .22, p < .01, 95% CI [.19, .25]). Effect sizes did not differ for 

behavioral outcomes (prosocial behavior, avoidance of antisocial behavior, ethical 

behavior). Studies that were entirely based on self-reports yielded larger effect sizes. In 

contrast, the smallest effect was found for studies that were based on implicit measures or 

used priming techniques to elicit moral identity. Moreover, a marginally significant effect 

of culture indicated that studies conducted in collectivistic cultures yielded lower effect 

sizes than studies from individualistic cultures. Overall, the meta-analysis provides 

support for the notion that moral identity strengthens individuals' readiness to engage in 

prosocial and ethical behavior as well as to abstain from antisocial behavior. However, 

moral identity fares no better as a predictor of moral action than other psychological 

constructs. 

Key words: Moral identity, prosocial behavior, antisocial behavior, ethical behavior, 

meta-analysis 
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Does Moral Identity Effectively Predict Moral Behavior? A Meta-Analysis 

Moral identity has been defined as "the degree to which being a moral person is 

important to an individual's identity" (Hardy & Carlo, 2011a, p. 212). In other words, if 

individuals feel that moral values such as being honest, compassionate, fair and generous 

are central for defining their personal identity, they have a strong moral identity. 

Individuals with a strong moral identity are generally supposed to engage more in moral 

action (cf. Hardy & Carlo, 2011; Jennings, Mitchell, & Hannah, 2015). Various 

psychological mechanisms rooted in the importance of morality to an individual's sense 

of self were proposed to account for this effect. Blasi (1983) argued that moral identity 

influences individuals' judgment of moral responsibility and fosters self-consistency and 

moral integrity (see also Schlenker, Miller, & Johnson, 2009). Stets and Carter (2011) 

showed that a moral identity strengthens self-evaluative emotions (e.g., guilty feelings 

following a moral transgression), which in itself is an important predictor of moral action 

(Johnston & Krettenauer, 2011). According to socio-cognitive accounts, a strong moral 

identity enhances the accessibility of knowledge structures and schemata that guide self-

regulation and foster moral action (Lapsley & Hill, 2009). In line with this view, moral 

identity was shown to render mechanisms of moral disengagement less effective (Aquino, 

Reed, Thau, & Freeman, 2007; Hardy, Bean, & Olsen, 2014). 

The list of various accounts presented here for why moral identity predicts moral 

behavior is not exhaustive. Nor are these accounts incompatible. While employing 

different concepts and theories, all of them try to explain what appears to be highly 

intuitive: Individuals with a strong moral identity truly care about matters of morality. As 

a consequence, these individuals more often engage in moral actions. This claim is 



Moral Identity and Moral Behavior   4 

supported by many empirical studies and, thus, seems to be footed on solid empirical 

grounds. However, it can be easily challenged by a counterclaim that is no less credible: 

Individuals' self-views and their actual behavior do not necessarily match. Individuals 

may be mistaken about what truly matters to them. Or, they may want make up a moral 

identity in order to leave a good impression on others. As a consequence, moral identity 

and actual behavior would be largely unconnected.  

There is growing empirical evidence from various research programs in social 

psychology and behavioral economics that demonstrate the weaknesses of identity-based 

moral motivation. In a series of experiments, Batson and colleagues demonstrated that 

individuals are primarily motivated to maintain a positive moral self-view while avoiding 

the costs of actually behaving morally (Batson, Thompson, & Chen, 2002; Batson, 

Thompson, Seuferling, Whitney, & Strongman, 1999). Individuals want to appear moral 

without acting morally. Based on these experiments, Batson (2011) argued that 

individuals are motivated by moral hypocrisy rather than moral integrity. 

Dana, Weber, and Kuang (2007) found that leaving individuals with moral 

"wiggle room" to behave on their own self-interest while maintaining the illusion of 

fairness in a dictator game makes their behavior less generous. According to Dana and 

colleagues, individuals' primary motivation is to appear being fair rather than to actually 

be fair. Frimer, Schaefer, and Oakes (2014) studied individuals' personal goals on 

different levels of self-description invoking an actor-agent distinction. When taking the 

perspective of an actor ("watched self"), people's goal descriptions were found to be more 

moral than when adopting the agent-perspective ("self as executor"). Based on these 
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findings, Frimer and colleagues proposed a dualistic self model according to which 

people are motivated to behave selfishly while appearing moral.  

Taken together, these studies suggest that individuals' moral identities may be a 

weak source of moral motivation, perhaps too weak to exert a noticeable impact on moral 

behavior.  In addition, research on moral licensing (Sachdeva, Iliev, & Medin, 2009) 

demonstrated that the positive confirmation of a person's moral identity is able to 

undermine readiness for future moral action. If people believe that their past behaviors 

have been consistent with their moral identity, they feel licensed to act immorally (see 

also Conway & Peetz, 2012; Monin & Jordan, 2009). Thus, whereas research on moral 

hypocrisy predicts a zero correlation between moral identity and actual behavior, research 

on moral licensing suggests that this correlation even may be negative under certain 

circumstances. In any case, both lines of research strongly question the positive influence 

of moral identity on moral behavior, which has been a guiding principle for moral 

identity research. 

In the present study, we intended to put this guiding principle to an empirical test 

by performing a meta-analysis on all available empirical research that date has been 

conducted on the relationship between moral identity and moral behavior, to date. In 

performing this meta-analysis, we first and foremost wanted to investigate whether the 

notion that moral identity positively predicts moral behavior is empirically sound. 

Second, we wanted to compare the size of this effect with the impact of other 

psychological constructs, notably moral judgment and moral emotions. Third, we wanted 

to investigate potential moderators of this effect in order to identify promising avenues 

for future research. 
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It is important to note that addressing the relationship between moral identity and 

behavior in a quantitative meta-analysis cannot confirm or invalidate any of the theories 

and findings described above. The meta-analysis demonstrates whether or not there is a 

net effect of moral identity on moral behavior, even when mechanisms of moral 

hypocrisy and moral licensing may well be in place. It investigates whether this effect is 

similar to or substantially different from other well-known predictors of moral action. 

Much of moral identity research has been driven by the assumption that moral identity is 

a stronger predictor of moral action than moral judgment (cf. Bergman, 2002; Hardy & 

Carlo, 2005; Walker, 2004). Some authors even argued that moral identity is the best 

psychological construct available for predicting moral behavior (Damon & Hart, 1992). 

As Walker (2004) noted, the idea that moral judgment and moral behavior are largely 

unrelated dimensions is not supported by quantitative meta-analyses (see also Stams et 

al., 2006). However, the overall effect of moral judgment appears to be small explaining 

no more than 10% of the variance.  

Malti and Krettenauer (2013) reported a small to moderate overall effect size of r 

= .18 between children's and adolescents' anticipated emotions following (im)moral 

actions and their actual behavior. Similar findings were obtained by Eisenberg and Miller 

(1987) with regard to the relationship between empathy and prosocial behavior. These 

effects are close to the average effect size of r = .21 that is typically reported in meta-

analyses of social psychological studies (Richard, Bond, & Stokes-Zoota, 2003). Does the 

moral identity construct fare better as a predictor of moral action than these benchmarks? 

If so, researchers appear to be well justified in prioritizing moral identity as a predictor of 

moral behavior. However, if not, the moral identity construct may be better considered as 
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one factor among others that needs to be integrated in a broader theoretical framework for 

explaining moral action.  

Meta-analyses allow for an investigation of potential moderators of effect sizes 

and in this way may point at important avenues for future research. A common concern 

of moral identity research that is fueled by the "moral hypocrisy" and "wiggle room" 

arguments described above is in its reliance on explicit self-reports. Explicit measures of 

moral identity are susceptible to self-presentation biases (self-deception, impression 

management), which may restrict their validity (Walker, 2014). Moreover, explicit 

measures of moral identity are often used in combination with self-report questionnaires 

to assess moral behavior (54% of studies included in the present meta-analysis were of 

this type, see below). If explicit measures of moral identity are used in combination with 

self-report data of moral behavior, the resulting correlation might be inflated by self-

presentation biases. As a consequence, studies may overestimate the actual effect of 

moral identity. This does not apply to studies that use behavioral observations or third-

party behavioral ratings as dependent measures, which may result in much smaller effect 

sizes. On the other hand, if explicit measures of moral identity are of restricted validity 

(as research on moral hypocrisy suggests), studies that combine explicit moral identity 

measures with observational data would tend to underestimate the actual effect of moral 

identity. This would not be the case for implicit measures of moral identity. Thus, by 

comparing effect sizes of various types of studies, it becomes possible to investigate 

whether explicit approaches to the moral identity construct are in fact as problematic as 

some argue it to be.  
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In addition to type of study, the following moderators were investigated: (a) moral 

behavior outcome, (b) moral identity measure, (c) moral behavior measure, (d) age of 

participants, (e) culture, and (f) publication status. In the following, a brief rationale for 

the inclusion of each moderator in the meta-analysis is provided. Please note that for 

some moderators we formulated specific hypotheses, whereas others were more 

exploratory. Moderators (b) moral identity measure and (c) moral behavior measure were 

combined to identify the different study types discussed in the previous paragraph. 

Moral behavior outcome. Moral behavior is not homogenous. On the most 

general level, the term refers to two different categories of behavior and types of rules 

that involve fundamentally different motivational processes: approach versus avoidance 

(see Janoff-Bulman, Sheikh, & Hepp, 2009). There are things people are expected to do 

(do's) and things people should not do (dont's). These two contexts correspond with the 

philosophical distinction between positive (imperfect) and negative (perfect) duties (see 

Fishkin, 1982), as well as the psychological differentiation between prosocial and 

antisocial behavior (and avoidance thereof). Correspondingly, moral behavior can 

manifest itself in avoidance of harm-doing or in actively promoting others' well-being by 

helping, sharing and caring for others. Whereas antisocial behavior is typically prohibited 

and sanctioned, prosocial behavior is more often considered a matter of personal choice 

(at least in Western societies, see Miller, Das, & Chakravarthy, 2011). As prosocial 

behavior tends to be less obligatory and less enforced by external circumstances it might 

be more reflective of a persons' actual moral identity than antisocial behavior. As a 

consequence, moral identity might be more predictive of prosocial behavior than of 

antisocial behavior. This expectation is consistent with the results of a meta-analytic 
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study summarizing findings from hundreds of studies about the relationship between 

attitudes and behavior (Wallace, Paulson, Lord, & Bond; 2005). In this study, it was 

found that attitudes are more predictive of actual behavior when situational constraints 

(such as social pressure) are weak.    

Moral identity measure. Jennings et al. (2014) noted that the majority of moral 

identity research is based on the Self-Importance of Moral Identity Questionnaire (SMI-

Q; Aquino & Reed, 2002). This measure provides participants with a list of nine 

attributes that are characteristic of a highly moral person (caring, compassionate, fair, 

friendly, generous, helpful, hardworking, honest, kind). Participants are then asked to 

visualize a person who has these characteristics. Once they have a clear image of a person 

with these characteristics, participants are asked to rate ten items that reflect how strongly 

they aspire to be like this person. Items form two different scales labeled internalization 

and symbolization. Whereas internalization expresses the self-importance of moral 

identity as a personal striving (e.g., I strongly desire to have these characteristics), 

symbolization focuses on demonstrating these characteristics in public (e.g., The types of 

things I do in my spare time clearly identify me as having these characteristics). In 65.3% 

of studies included in the present meta-analysis the SMI-Q was used (for details see 

below). Although this demonstrates the great success of this instrument, it also indicates a 

potential problem, given that the measure reflects a particular conceptual and empirical 

approach to the moral identity concept. The Good Self Assessment developed by Arnold 

(1993), for instance, relies on a different list of core moral values presented to the 

participants (fair, truthful, kind, respectful, loyal, compassionate, sincere, generous) and 

asks participants to directly rate the importance of these values to the self. This 
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assessment strategy has been used with minor modifications in various studies (Barriga, 

Morrison, Liau, & Gibbs, 2001; Johnson & Krettenauer, 2011; Pratt, Hunsberger, Pancer, 

& Alisat, 2003).  

The SMI-Q and Good Self Assessment are explicit measures of moral identity. 

Implicit measures do not rely on participants' verbal reports but use reaction times. 

Participants are presented with various stimuli on a computer screen (e.g., ME and 

HONEST). The speed of responding to these pairs is taken as an indicator of the strength 

of the implicit association between morality and the self. 

Taken together, there is a range of different measurement strategies to assess 

moral identity. These strategies may be more or less valid for predicting moral behavior. 

In the present study, we will compare effect sizes based on the SMI-Q with other explicit 

measures (e.g., Good Self Assessment) as well as studies that used implicit measures 

(e.g., Implicit Associations Test). 

Moral behavior measure. Similar to the moral identity construct, moral behavior 

can be assessed in different ways, either through self-reports of past behavior and 

behavioral intentions, or through other-reports and behavioral observations. As discussed 

above, self-reports of past behavior are more susceptible to self-presentation biases and 

therefore may yield larger effect sizes than other-reports and behavioral observations. At 

the same time, self-reported past behavior typically addresses greater variety of situations 

across extended periods of time than self-reported behavioral intentions. Self-reported 

past behavior therefore may be a better indicator of people's actual readiness to engage in 

moral behavior than self-reports of behavioral intentions. 
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Age of participants. Moral identity is a dimension of individual differences and 

an important developmental construct. No child is born with a moral identity. Moral 

identity emerges at a certain point in time and matures as individuals grow older. It is 

typically assumed that moral identities are formed in the age period of adolescence and 

consolidate in adulthood (see Krettenauer & Hertz, 2015). Owing to this developmental 

process, moral identity may become more predictive of actual behavior in adulthood. 

Culture. Like many other psychological constructs, the moral identity concept is 

rooted in a Western cultural context that stresses individualism and an independent self 

(Henrich, Heine, & Norenzayan, 2010). In this context, moral actions result from a desire 

to be consistent with one's self-concept through which individuals are motivated to gain 

independence from external pressures, social conventions, and others' opinions. While 

this account may be a valid description of identity-based moral motivation in 

individualistic cultures, it is an open question whether it applies equally well to 

collectivistic cultures (cf. Miller, 2007). In these cultures, people tend to define 

themselves in the context of social relationships and group membership (Markus & 

Kitayama, 1991). This interdependent self-construal is linked to the motivation to adjust 

to the demands of others and to maintain harmony within one's group (Markus & 

Kitayama, 2003). As a consequence, moral actions may be more reflective of group 

norms than of an individual's moral identity. This would result in a lower effect size of 

moral identity as a predictor of moral action in collectivistic cultures. 

Publication bias. A common concern for any meta-analysis is the fact that studies 

with significant findings and larger effect sizes are easier to publish. As a consequence, 

effect sizes from published papers may be higher than effect sizes from unpublished 
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studies (e.g., unpublished thesis projects) and thus these papers would provide a biased 

view of the actual effect size of moral identity as a predictor of moral behavior. 

Method 

Study Selection 

The initial literature search for studies investigating the relationship between 

moral identity and moral behavior was conducted through ProQuest and included 

documents published up to July 2015.  Databases selected included those representing 

psychological, sociological, business, and educational fields. The search was inclusive of 

unpublished dissertations and book chapters. The term used for the initial search was 

"moral identit*" AND "action OR behavior OR volunteer* OR engagement”. As the 

primary search term, moral identity/ies was selected as being the most representative of 

the concept under scrutiny. The terms representing moral behavior were selected to be 

sufficiently broad and inclusive of potentially relevant research, including research on 

volunteerism and moral (dis)engagement. In addition to the automated literature search, 

prominent reviews, along with their reference lists, were consulted (Hardy & Carlo, 2005, 

2011a; Jennings et al., 2015). The combination of these searches resulted in an initial list 

of 446 publications. After removing conference proceedings and duplicate data records, a 

list of 232 publications was obtained for further scrutiny and application of inclusion 

criteria.  

Inclusion Criteria 

To be selected for inclusion in the meta-analysis, a study would have to meet four 

requirements: First, studies needed to report an independent empirical assessment of 

moral identity as well as moral behavior, effectively excluding research when moral 
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behavior was used as a proxy for moral identity (e.g., Hart, Atkins, & Ford, 1998). 

Second, the behavior reported had to qualify unambiguously as moral. Thus, the behavior 

under study had to be harmful or helpful to others or to be related to an existing ethical 

code in a profession or organization. As a consequence, self-directed health-related risk 

taking behaviors (e.g., drug use, unsafe sex) were excluded because avoidance of these 

behaviors may be primarily prudential and not morally motivated. Third, studies had to 

be based on a sample with participants of at least 12 years of age. This age requirement 

was based on the generally accepted theoretical assumption that moral identities do not 

emerge before adolescence. Younger children may exhibit a moral self-concept 

(Kochanska, 2002; Krettenauer, Campbell, & Hertz, 2013), and while this may be a 

precursor of a moral identity (see Krettenauer, 2014), for the purpose of this meta-

analysis it was assumed to be a separate construct. Finally, studies had to report original 

data. Dissertations were excluded if their findings were later published in a peer reviewed 

journal or book chapter. In case of multiple publications, peer-reviewed articles were 

given priority over book chapters. 

Copies of all suitable manuscripts were obtained. In one case, information given 

in the paper was inconsistent and the corresponding author was contacted for additional 

information. This process did not yield full clarification. As a consequence, the study 

(Atif, Charfi, & Lombardot, 2013) was excluded from further consideration.  

On the basis of these selection criteria, the initial result was culled to the final 

number of 80 publications, of which 31 included multiple studies or effect sizes. The 

publications included a broad range of journals representing various fields from 
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psychology, business, sociology, sport sciences, development and education (see 

Appendix for the full list of studies that were included in the meta analysis). 

Coding of Moderators 

To examine potential moderators of the relation between moral identity and moral 

behavior each study was coded for seven characteristics. These characteristics reflect the 

type of study, the constructs and measures that were used in the particular study, the 

cultural context and age of participants, as well as publication status. 

Moral behaviour outcome. As described in the introduction, morality consists of 

two general rule contexts: do's and don'ts. Correspondingly, moral behavior can manifest 

itself in avoidance of harm-doing or in promoting others' well-being through helping, 

sharing or caring. While these two groups represent prototypical cases of moral behavior 

they are not exhaustive (see Graham et al., 2011). In the context of the present study, 

three types of moral behavior were distinguished: (1) avoidance of antisocial behavior 

(including aggression), (2) prosocial behavior (including volunteering), and (3) ethical 

behavior. The inclusion of the third category (ethical behavior) was necessitated by 

several studies reporting behavior that was not directed towards individuals, but toward 

organizations. These behaviors generally reflected a pro-organizational stance and/or the 

desire to meet ethical standards within a specific profession or organization (e.g., 

organizational citizenship). 

Moral identity measure. Moral identity can be assessed using either explicit or 

implicit measures. The most widely used explicit measure of moral identity is the Self-

Importance of Moral Identity questionnaire (SMI-Q) developed by Aquino & Reed 

(2002). Even though other explicit measures exist (notably the Good Self Assessment), 
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they are used less often. Moreover, it is not uncommon that researchers use modifications 

of existing measures or develop their own ad-hoc scales that appear to be more suitable 

for the research question at hand. Correspondingly, moral identity measures as used in the 

studies were grouped into three categories: (1) explicit (SMI-Q), (2) explicit 

(unspecified), and (3) implicit. 

Moral behaviour measure. Moral behavior can be either observed or reported 

verbally. Correspondingly, moral behavior measures were classified as (1) observational 

(e.g., behavior was documented in an experiment), (2) other-reported (behavior was 

reported by an individual other than the participant or the study administrator), and self-

reported. The self-reported category was further sub-divided into (3) self-reported - 

retrospective (participants reported past behavior) and (4) self-report - prospective 

(participants reported behavioral intentions).  

Study type. Study type was derived from the two moderators moral identity 

measure and moral behavior measure. Studies that used explicit measures of moral 

identity (SMI-Q or unspecified) and self-report data for moral behavior (retrospective or 

prospective) were classified as (1) self-report only. Studies that were based on explicit 

measures of moral identity and observational data or other-reports for behavior were 

classified as (2) self-report/observational. Finally studies that used implicit measures in 

combination with self-reported behavior or behavioral observations were classified as (3) 

implicit. Note, that the latter category also included studies where priming techniques 

were used for eliciting individuals' moral identity to investigate its effect on moral 

behavior. 
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Culture. The country from which the study's sample was drawn was coded 

according to the individualism vs. collectivism dimension proposed by Hofstede (e.g., 

Hofstede, Hofstede, & Minkow, 2010). Collectivism versus individualism can be 

considered a major dimension of cultural differences that has a bearing on various aspects 

of moral judgment, emotions, and action (Miller, 2007). For the present purpose, each 

study was assigned the country-specific score as provided by Hofstede et al., with higher 

scores indicating a more individualistic culture. For one sample recruited in Samoa 

(Study 68, see Appendix), the country specific individualism-collectivism score was not 

available. However, various geographical, cultural and historical indicators suggest that 

Samoa qualifies as a collectivistic culture (cf. Podsiadlowski & Fox, 2011). 

Correspondingly, the neighboring islands closest to Samoa (Fiji Islands) received a very 

low score on individualism in Hofstede's 78-country list. Samoa was therefore considered 

a collectivist culture. 

Assigning an individualism-collectivism score to each study sample, yielded a 

highly skewed distribution as the vast majority of studies that investigated the 

relationship between moral identity and moral behavior were conducted in Western, 

individualistic countries from North America and Europe. Only few studies were 

conducted in collectivist countries (mostly from South and East-Asia). In order to avoid 

spurious effects due to outliers, the sample was split into two groups along the midpoint 

of the individualism-collectivism scale. Thus, in the present meta-analysis culture was 

represented as dichotomous variable based on low versus high scores in cultural 

individualism. Whereas this dichotomy does not adequately reflect the variability of 
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cultural orientations in general, it represents the distribution of the individualism-

collectivism score as obtained in the present study fairly well.   

Participants' age. Based on the study's sample descriptions, the mean age of 

participants in the study was coded as a continuous variable. For three studies, exact age 

information of the sample was not available. Two of these studies (Studies 8 and 71 see 

Appendix) were based on samples with university students. The missing age information 

was imputed by using the mean age of studies with the same demographic group (M = 

21.51 years). One study with missing age information was based on an adult sample 

(Study 13 see Appendix). In this case, the missing information was replaced by the group 

mean of all studies that were based on adult samples (M = 36.4 years). The grand mean of 

all samples in the present meta-analysis was M = 25.3 years.  

Publication status. Dissertation data were coded as unpublished, whereas peer 

reviewed journal papers and book chapters were coded as published.  

Inter-Rater Reliability 

To assess the reliability of the coding scheme, 21 publications (26%) were 

selected at random and coded by two coders (first and second author). All moderators 

were included in the reliability analysis except for age as it was directly reported and 

study type, which was derived from two other coding dimensions. Cohen’s  for the 

moderators were as follows: Moral behaviour outcome  = .76, moral identity measure  

= 1.00, moral behaviour measure  = .89, culture  = 1.00, publication status  = 1.00. 

All disagreements were discussed between the two coders, and the final values were 

unanimous. 
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Data Analysis  

Many studies on the relationship between moral identity and moral behavior 

included more than one measure of the dependent variable. Moreover, the SMI-Q, which 

is by far the most common measure of moral identity, typically includes two different 

dimensions (internalization and symbolization), for which correlations with behavior on 

occasion were reported separately. As a consequence, many studies included in the meta-

analysis reported multiple effect sizes. Overall, 112 independent studies were included in 

the meta-analysis. For these studies, 218 effect sizes were reported. 

In order to reduce statistical dependency between effect sizes, the following steps 

were taken: If more than one measure of the dependent variable (e.g., antisocial behavior) 

was used, the one measure that was chosen represented actual behavior best. For 

example, if a study included a measure of both behavioral intentions and actual behavior 

(e.g., Study 66, see Appendix), only the effect size for actual behavior was included in 

the analysis. Alternatively, if studies included self-reported and other-reported behavior 

(e.g., Studies 25 and 33, see Appendix), other-reported behavior was the measure of 

choice as it is likely less influenced by self-presentation biases. If it was not possible to 

prioritize one of the behavioral measures, the effect sizes of a single study were combined 

(Studies 62, 68, 77). 

Moreover, if studies separately reported effect sizes for internalization and 

symbolization only the effect size for internalization was included in the analysis. 

Internalization generally has been found to be more predictive of moral outcomes than 

symbolization (cf. Jennings et al., 2015). The desire to express one' moral identity in 

public behavior as it is assessed with the symbolization subscale can take many different 
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forms, of which the actual measure by Aquino and Reed (2002) lists only few (wearing 

clothes, having hobbies, reading books and magazines, membership in organizations). 

Thus, the symbolization subscale likely has less internal validity than the internalization 

subscale, which may account for its lower predictive effect.  

Note, that 12 out of 112 studies (Studies 14, 18, 21, 27, 32, 35, 37, 39-1, 39-2, 49, 

57, 60, see Appendix) reported separate effect sizes for different behavioral outcomes 

(prosocial behavior, avoidance of antisocial behavior, ethical behavior). These effect 

sizes were combined for calculating the overall effect size, but kept separate for 

analyzing moderator effects. Thus, although statistical dependency between effect sizes 

was greatly reduced, it was not fully eliminated in the present data set.  

All effects reported in the studies (correlations, Kendall's tau, t-values for 

correlations, F-values, mean differences between independent groups) were transformed 

into Fisher's Z values using Comprehensive Meta-Analysis 2.2 software (Borenstein et 

al., 2009). In cases where only regression coefficients were reported and no bivariate 

correlations, standardized  were transformed into correlations (r) using the formula 

defined by Peterson and Brown (2005).  

For all analyses, random effects models were used. Random effects models allow 

for variability in true effects across studies and thus do not assume that there is one 

common (fixed) effect that characterizes all studies. Random effects models are most 

adequate in meta-analyses of studies gathered from a larger body of research employing a 

broad range of methods and samples (Borenstein et al., 2009). Please note that the 

moderator variable study type was logically dependent on moral behavior measure and 
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moral identity measure. Consequently, moderator analyses were run separately and each 

moderating effect was tested individually.  

A complete list of all studies with their corresponding moderator codings and 

effect sizes is provided as supplementary material to this study.  

Results 

Study characteristics 

The meta-analysis included 112 studies from 80 publications that generated 124 

effect sizes and included 34,662 participants. Mean age for participants in all 112 studies 

was 25.29 years (SD = 9.73 years), ranging from 14.20 to 55.60 years. As the majority of 

samples where either North American (US, Canada) or European, the average 

individualism score for all studies was M = 82.92 (SD = 16.93), with the lowest score of 

18 (South Korea) and the maximum of 91 (USA).  Out of the 112 studies, ten were 

classified as being from countries with a collectivistic cultural background (Korea, China, 

Hong Kong, India and Samoa), whereas the remaining studies were from individualistic 

cultures. 

Prosocial behavior was the behavioral outcome under study in 51 instances 

(41.1%). Similarly, avoidance of antisocial behavior was investigated in 51 studies 

(41.1%), and ethical behavior was the dependent measure in 22 cases (17.7%). The 

majority of effect sizes (81, 65.3%), were based on the SMI-Q, whereas 33 effect sizes 

(26.6%) were based on other explicit measures (e.g., Good Self Assessment). Ten out of 

124 effect sizes (8.1%) were based on an implicit measure of moral identity. For 

measuring moral behavior, 34 effect sizes (27.4%) were based on observational data, 21 

(16.9%) used reports from third parties other than the participant or study administrator, 
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51 (41.1%) used participants' retrospective self-reports about past behavior and 18 effect 

sizes (14.5%) were based on participants' self-reported behavioral intentions.  Combining 

moral identity measure and moral behavior measure to study type yielded 67 studies 

(54.0%) that were exclusively based on self-report; 47 studies (37.9%) combined self-

report of moral identity with observational behavioral data of behavior and ten studies 

(8.1%) had employed implicit methods or priming techniques (6 out of 10 studies) for 

investigating effects of moral identity on moral behavior. 

In 99 instances (79.8%), effect sizes were published in peer reviewed journals or 

book chapters, whereas 25 effect sizes (20.2%) were drawn from unpublished sources. 

Identification of outliers 

 Before running the main analyses, the study sample was scrutinized for potential 

outliers by applying the three criteria discussed in Hedges and Olkin (1985). The graphic 

display of effect sizes and their confidence intervals revealed one study (Study 50, see 

Appendix) for which the effect size estimate was included in the 95%-confidence 

intervals only of two other studies. This study evidenced the largest standardized residual 

by far (z = 4.09). Removing this study from the sample yielded the largest drop of 

heterogeneity, ΔQ = 82.57, which was much smaller for any other study, ΔQ  ≤ .21.17. 

The study was therefore considered an outlier and excluded from all further analyses.  

Overall effect size 

The meta-analysis yielded a significant overall correlation between moral identity 

and moral behavior of r = .22, p < .01, 95% CI [.19, .24]. This mean effect should be 

interpreted cautiously, however, as effect sizes were heterogeneous across studies Q(110) 

= 558.59, p <. 01. The I2 statistic yielded a score of 82, 95% CI [77, 83], indicating that 
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82% of the variability in effect sizes is substantial and not due sampling error. According 

to Higgins, Thompson, Deeks, and Altman (2003), an I2 score larger than 75% can be 

considered to be high. Thus, an analysis of potential moderators was warranted.  

Moderators 

In an attempt to explain the significant heterogeneity of effect sizes, separate 

moderator analyses were run for all moderator variables described above. Findings of 

these analyses are summarized in Table 1.  

The relationship between moral identity and behavior was not moderated by 

moral behavior outcome. Thus, moral identity predicted prosocial behavior, avoidance of 

antisocial behavior and ethical behavior in the same way. For prosocial behavior, the 

overall effect size was r = .22, for avoidance of antisocial behavior it was r = .22 and for 

ethical behavior it was r = .24 (for further details see Table 1). 

For moral behavior measure a marginally significant effect emerged. Larger 

effect sizes were obtained for other-reports and retrospective self-reports, r = .25, 

whereas observational measures yielded the smallest effect size, r = .17. Measures of 

behavioral intentions (self-report prospective) yielded an effect size of .19 (for further 

details see Table 1).  

Similarly, a marginally significant effect emerged for moral identity measures. 

Explicit measures evidenced higher effect sizes, rs = .23 and .24 respectively, than 

implicit measures, r = .12 (for further details see Table 1).  

Combining moral behavior measure and moral identity measure into the 

moderator variable study type (self-report only, self-report/observational, implicit) 

yielded a significant effect. The largest effect size of r = .25 was obtained for studies that 
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were exclusively based on self-reports, followed by studies that were based on self-report 

measures of moral identity and other-reports or observations as behavior measures, r = 

.21. The lowest effect size, r = .11, was found for studies that were based on implicit 

measures of moral identity or used priming techniques to elicit individuals' moral 

identity. 

No significant effect of age as a moderator of the relationship between moral 

identity and moral behavior was found.  

Finally, a marginally significant effect of culture indicated that studies conducted 

in collectivistic cultures tended to report smaller effect sizes than studies from Western, 

individualistic countries, r = .14 versus r = .23. 

Publication bias 

Various measures were taken to analyze publication bias. First, publication status 

of studies was considered as a potential moderator. It was found that publication status 

(published vs. unpublished) did not account for heterogeneity in effect sizes, Q(1) = 

0.004, p = .950. Second, a funnel plot was created in order to examine whether study size 

was related to the magnitude of reported effect sizes. The funnel plot (not presented here) 

depicted a slight tendency of smaller studies to report stronger positive effect sizes. 

However, the overall shape of the plot was symmetrical. Finally, classic fail safe N was 

calculated. It was found that 5066 studies with an effect size of zero would be needed to 

render the estimated effect size non-significant (p < .05). As a rule of thumb for 

calculating the minimum number of studies that should be exceeded, Becker (2005) 

suggested the formula N = 5k + 10. According to this formula, fail safe N in the present 

study should be larger than 565.  
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Discussion 

The present meta-analysis summarized 111 studies investigating the relationship 

between moral identity and moral behavior. Overall, a positive correlation was found that 

was significantly different from zero. This correlation did not differ for various 

behavioral outcomes (prosocial behavior, avoidance of antisocial behavior or ethical 

behavior in an organizational context). Thus, the study clearly supports the idea that 

moral identity predicts moral behavior. However, this predictive effect was small to 

moderate in size and close to the average effect size that is common for social 

psychological studies of any type. Moral identity, thus, does not appear to be an 

extraordinarily strong predictor of moral behavior.  

Overall, there was significant heterogeneity in effect sizes, which was partially 

explained by moderating effects of measures and study type. A marginally significant 

moderating effect for moral behavior measure was found. Behavioral observations and 

self-reported behavioral intentions tended to be less strongly correlated with moral 

identity than self-reports and other-reports of past behavior. This may be a result of 

behavioral observations and self-reported intentions typically being tied to specific 

situations or scenarios, whereas self- and other-reports of past behavior cover a greater 

variety of situations across extended periods of time. Thus, it appears that moral identity 

tends to be a better predictor of general behavioral dispositions rather than of actual 

behavior in highly circumscribed situations.  

In line with this conclusion it was found that implicit measures of moral identity 

tended to yield lower effect sizes as a predictor of moral behavior as compared to explicit 

measures. This finding does not support the notion that implicit measures of moral 
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identity are generally more valid than explicit measures because they are less affected by 

self-presentation biases. Six out of ten studies that used implicit measures (Studies 15, 21, 

36, 47, 70, 71, see Appendix) were laboratory studies that employed priming techniques 

to elicit participants' moral identity. Although these priming techniques are generally 

effective (as indicated by manipulation checks), their impact may be small compared to 

individual differences in moral identity that exist independently of whether or not moral 

identity was primed. As a consequence, these studies may have yielded lower effect sizes. 

At this point, it should be noted that the widely used Self-Importance of Moral Identity-

Questionnaire did not yield a stronger effect size than any other explicit measures. This 

finding corresponds with results reported by Hardy et al. (2014) showing that various 

self-report moral identity scales tap equally well into the moral identity construct. 

When combining the moral behavior and moral identity measure into study type 

as a single moderator variable, a significant effect emerged. Not surprisingly, studies that 

were entirely based on self-report data (explicit measures of moral identity as well as 

self-reported moral behavior) yielded the strongest effect. Thus, there is evidence in 

support of the notion that self-presentation biases potentially inflate the association 

between moral identity and behavior. However, it is important to note that the effect size 

of studies combining explicit measures of moral identity with behavioral observations or 

third-party behavior ratings was not much lower. Thus, the inflation in effect sizes due to 

self-presentation biases is modest. By far the lowest effect size was obtained for studies 

that used implicit measures of moral identity or priming techniques to elicit individuals' 

moral identity. As study type was a combination of moral behavior measure and moral 

identity measures, all possible explanations for these effects discussed above apply. Thus, 
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the smaller effect size of studies that used implicit measures of moral identity or priming 

techniques to elicit individuals' moral identity may be due to (a) lower validity of implicit 

measures, (b) more circumscribed assessment of moral behavior in an experimental 

settings or (c) due limited effectiveness of priming techniques. In the present meta-

analysis it was not possible to disentangle these effects.  

All findings discussed so far need to be considered in the context of a marginally 

significant moderating effect of culture suggesting that the predictive effect of moral 

identity may be lower in collectivistic than in individualistic cultures. More studies are 

needed to corroborate this finding given that the number of studies from collectivistic 

cultures available for the present meta-analysis was small. As a consequence, culture was 

merely represented as dichotomous variable, neglecting the full variability in cultural 

orientations. If the finding turns out to be valid, it may indicate that common measures of 

moral identity may lack validity in collectivistic cultures, or it may indicate that the moral 

identity construct in its present form is culturally limited and needs to be expanded in 

order to accommodate to cultures different from the West.  

Contrary to our theoretical expectations, moral behavior outcome and age did not 

account for the heterogeneity in effect sizes. Theoretically, it was expected that moral 

identity is more strongly associated with prosocial behavior due to the less obligatory 

nature of this type of moral behavior. This expectation was not corroborated empirically. 

Engaging in antisocial behavior is often considered a more severe moral transgression 

than the failure to act prosocially (cf. Krettenauer & Jia, 2013). As a consequence, 

differences in effect sizes for prosocial and antisocial behavior owing to different degrees 
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of obligatoriness of both types of behavior may have been offset by the severity of moral 

transgressions.  

It was also expected that moral identity is a better predictor of moral behavior in 

older age-groups due to a developmental process that leads to higher integration of self 

and morality with age. Again, this expectation was not confirmed. This result may be 

attributable to the fact that standard measures of the moral identity such as the SMI-Q and 

the Good Self Assessment are not sensitive to age related differences in moral identity 

and neglect important developmental features of this construct (for an extended 

discussion see Krettenauer & Hertz, 2015). 

Overall, three major conclusions can be drawn from this meta-analysis. First, 

considering all empirical evidence available it seems impossible to deny that moral 

identity positively predicts moral behavior in individuals from Western cultures. 

Although this finding does not refute research on moral hypocrisy, it put the claim that 

people want to appear moral, rather than be moral into perspective (Batson, 2011; Frimer 

et al., 2014). If this were always true, why would people who feel that morality matters to 

them engage more readily in moral action? Second, explicit self-report measures 

represent a valid and valuable approach to the moral identity construct. This is an 

important conclusion because many scholars feel that more effort should be invested into 

developing moral identity measures (e.g., Hardy & Carlo, 2011b, Jennings et al, 2015; 

Lapsley & Stey, 2014). Third, although moral identity positively predicts moral behavior 

the effect is not much stronger than the effects of other constructs, notably moral 

judgment or moral emotions. Thus, there is no reason to prioritize the moral identity 

construct as a predictor of moral action at the expense of other factors. Instead, it seems 
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more appropriate to consider moral identity in a broader conceptual framework where it 

interacts with other personological and situational factors to bring about moral action. 

This approach is well underway in studies that investigate the moderating and mediating 

role of moral identity as a predictor of moral action (e.g. Aquino et al. 2007; Hardy et al., 

2014). As part of this endeavor, it might become necessary to give up an overly 

homogenous notion of the moral identity construct in order to acknowledge that moral 

identities may consist of different motivations and goal orientations. Recently, 

Krettenauer and Casey (2015) provided evidence for two different types of moral 

identities, one that is primarily concerned with demonstrating morality to others, and one 

that is more inwardly defined by being consistent with one's values and beliefs. This 

differentiation has important ramifications for moral emotions and moral action and helps 

to explain why moral identities sometimes strengthen individuals' motivation to act 

morally and sometimes undermine it.  

  



Moral Identity and Moral Behavior   29 

References 

Atif, M., Charfi, A. A., & Lombardot, E. (2013). Why do some consumers consume 

ethically? A contingency framework for understanding ethical decision making. 

Journal of Marketing Research & Case Studies, 2013, 1-20. 

Aquino, K., & Reed, A. (2002). The self-importance of moral identity. Journal of 

Personality and Social Psychology, 83, 1423–1440. 

Aquino, K., Reed, A., Thau, S., & Freeman, D. (2007). A grotesque and dark beauty: 

How moral identity and mechanisms of moral disengagement influence cognitive 

and emotional reactions to war. Journal of Experimental Social Psychology, 43(3), 

385–392. http://doi.org/10.1016/j.jesp.2006.05.013 

Arnold, M. L. (1993). The place of morality in the adolescent self. Unpublished doctoral 

dissertation, Harvard University, Cambridge. 

Barriga, A. Q., Morrison, E. M., Liau, A. K., & Gibbs, J. C. (2001). Moral cognition: 

Explaining the gender difference in antisocial behavior. Merrill-Palmer Quarterly. 

http://doi.org/10.1353/mpq.2001.0020 

Batson, C. D. (2011). What’s wrong with morality? Emotion Review, 3(3), 230–236. 

http://doi.org/10.1177/1754073911402380 

Batson, C. D., Thompson, E. R., & Chen, H. (2002). Moral hypocrisy: Addressing some 

alternatives. Journal of Personality and Social Psychology, 83(2), 330–339. 

http://doi.org/10.1037/0022-3514.83.2.330 

Batson, C. D., Thompson, E. R., Seuferling, G., Whitney, H., & Strongman, J. A. (1999). 

Moral hypocrisy: Appearing moral to oneself without being so. Journal of 



Moral Identity and Moral Behavior   30 

Personality and Social Psychology, 77(3), 525–537. http://doi.org/10.1037/0022-

3514.77.3.525 

Becker, B. J. (2005). Failsafe N or file drawer-number. In H . R. Rothstein, A. J. Sutton, 

& M. Borenstein (Eds.), Publication bias in meta-analysis. Prevention, assessment 

and adjustments (pp. 11.125). Hoboken, NJ: Wiley. 

Bergman, R. (2002). Why be moral? A conceptual model from developmental 

psychology. Human Development, 45, 104–124. 

Blasi, A. (1983). Moral cognition and moral action: A theoretical perspective. 

Developmental Review, 3, 178–210. 

Borenstein, M., Hedges, L. V., Higgins, J. P. T., & Rothstein, H. R. (2009). Introduction 

to meta-analysis. Hoboken, NJ: Wiley. 

Conway, P., & Peetz, J. (2012). When does feeling moral actually make you a better 

person?. Personality and Social Psychology Bulletin 38(7), 907–919. 

Damon, W., & Hart. D. (1992). Self-understanding and its role in social and moral 

development. In M. H. Bornstein & M. E. Lamb (Eds.), Developmental 

Psychology: An advanced textbook (3rd. ed. pp. 421-464). Hillsdale: Erlbaum. 

Dana, J., Weber, R. A., & Kuang, J. X. (2007). Exploiting moral wiggle room: 

Experiments demonstrating an illusory preference for fairness. Economic Theory, 

33(1), 67–80. http://doi.org/10.1007/s00199-006-0153-z 

Eisenberg, N., & Miller, P. A. (1987). The relation of empathy to prosocial and related 

behaviors. Psychological Bulletin, 101(1), 91–119. http://doi.org/10.1037/0033-

2909.101.1.91 

Fishkin, J. S. (1982). The limits of obligation. New Haven: Yale University Press. 



Moral Identity and Moral Behavior   31 

Frimer, J. A., Schaefer, N. K., & Oakes, H. (2014). Moral actor, selfish agent. Journal of 

Personality and Social Psychology, 106(5), 790–802. 

http://doi.org/10.1037/a0036040 

Graham, J., Nosek, B. A., Haidt, J., Iyer, R., Koleva, S., & Ditto, P. H. (2011). Mapping 

the moral domain. Journal of Personality and Social Psychology, 101(2), 366–385. 

http://doi.org/10.1097/00005053-199107000-00016 

Hardy, S., Bean, D., & Olsen, J. (2014). Moral identity and adolescent prosocial and 

antisocial behaviors: Interactions with moral disengagement and self-regulation. 

Journal of Youth and Adolescence, 44(8), 1542–1554. 

http://doi.org/10.1007/s10964-014-0172-1 

Hardy, S., & Carlo, G. (2005). Identity as a source of moral motivation. Human 

Development, 48, 232–256. 

Hardy, S., & Carlo, G. (2011a). Moral identity. In S. J. Schwartz (Ed.), Handbook of 

identity theory and research (pp. 495–513). New York: Springer Science+Business 

Media. 

Hardy, S., & Carlo, G. (2011b). Moral Identity: What is it, how does it develop, and is it 

linked to moral action? Child Development Perspectives, 5, 212–218. 

Hart, D., Atkins, R., & Ford, D. (1998). Urban America as a context for the develoment 

of moral identity in adolescence, Journal of Social Issues (54), 513–530. 

Hedges, L. V., & Olkin, I. (1985). Statistical methods for meta-analysis. Orlando: 

Academic Press. 

Henrich, J., Heine, S. J., & Norenzayan, A. (2010). Most people are not WEIRD. Nature, 

466(7302), 29. http://doi.org/10.1038/466029a 



Moral Identity and Moral Behavior   32 

Higgins, J. P. T., Thompson, S. G., Deeks, J. J., & Altman, D. G. (2003). Measuring 

inconsistency in meta-analyses. British Medical Journal, 327(7414), 557–560. 

http://doi.org/10.1136/bmj.327.7414.557 

Hofstede G., Hofstede G. J., & Minkov M. (2010). Cultures and organizations (3rd ed.), 

New York: McGraw Hill. 

Janoff-Bulman, R., Sheikh, S., & Hepp, S. (2009). Proscriptive versus prescriptive 

morality: Two faces of moral regulation, Journal of Personality and Social 

Psychology, 96, 521–537. 

Jennings, P. L., Mitchell, M. S., & Hannah, S. T. (2015). The moral self: A review and 

integration of the literature. Journal of Organizational Behavior, S104-S168. 

http://doi.org/10.1002/job.1919 

Johnston, M., & Krettenauer, T. (2011). Moral self and moral emotion expectancies as 

predictors of anti- and prosocial behaviour in adolescence: A case for mediation? 

European Journal of Developmental Psychology, 8(2), 228–243. 

http://doi.org/10.1080/17405621003619945 

Kochanska, G. (2002). Committed compliance, moral self, and internalization: A 

mediational model. Developmental Psychology, 38, 339–351. 

Krettenauer, T. (2014). Revisiting the moral self construct: Developmental perspectives 

on moral selfhood. In B. W. Sokol, U. Müller, & F. Grouzet (Eds.), Self-regulation 

and autonomy (pp. 115–140). Cambridge: Cambridge University Press. 

Krettenauer, T., Campbell, S., & Hertz, S. (2013). Moral emotions and the development 

of the moral self in childhood. European Journal of Developmental Psychology, 

10(2), 159–173. http://doi.org/10.1080/17405629.2012.762750 



Moral Identity and Moral Behavior   33 

Krettenauer, T. & Casey, V. (2015). Moral identity development and positive moral 

emotions: Differences involving authentic and hubristic pride. Identity: An 

International Journal of Theory and Research. 15(3), 173-187. 

DOI:10.1080/15283488.2015.1023441 

Krettenauer, T., & Hertz, S. G. (2015). What develops in moral identities? A critical 

review. Human Development, 58, 137-153.  

Krettenauer, T., & Jia, F. (2013). Investigating the actor effect in moral emotion 

expectancies across cultures: A comparison of Chinese and Canadian adolescents, 

British Journal of Developmental Psychology, 31, 349–362. 

http://doi.org/10.1111/bjdp.12012 

Lapsley, D. K., & Hill, P. L. (2009). The development of moral personality. In D. 

Narvaez & D. K. Lapsley (Eds.), Personality, identity, and character: Explorations 

in moral psychology. (pp. 185–213). Cambridge: Cambridge University Press. 

Malti, T., & Krettenauer, T. (2013). The relation of moral emotion attributions to 

prosocial and antisocial behavior: A meta-analysis. Child Development, 84(2), 397–

412. http://doi.org/10.1111/j.1467-8624.2012.01851.x 

Markus, H. R., & Kitayama, S. (1991). Culture and the self: Implications for cognition, 

emotion, and motivation. Psychological Review, 98(2). http://doi.org/10.1037/0033-

295X.98.2.224 

Markus, H. R., & Kitayama, S. (2003). Models of agency: sociocultural diversity in the 

construction of action. Nebraska Symposium on Motivation. Nebraska Symposium 

on Motivation, 49, 1–57. 



Moral Identity and Moral Behavior   34 

Miller, J. G. (2007). Cultural pschology of moral development. In S. Kitayama & D. 

Cohen (Eds.), Handbook of cultural psychology (pp. 477–499). New York: 

Guilford. 

Miller, J. G., Das, R., & Chakravarthy, S. (2011). Culture and the role of choice in 

agency. Journal of Personality and Social Psychology, 101(1), 46–61. 

http://doi.org/10.1037/a0023330 

Monin, B., & Jordan, A. H. (2009). The dynamic moral self: A social psychological 

perspective. In D. Narvaez & D. K. Lapsley (Eds.), Personality, identity, and 

character: Explorations in moral psychology (pp. 341–354). Cambridge: 

Cambridge University Press. http://doi.org/10.1017/cbo9780511627125.016 

Peterson, R. A, & Brown, S. P. (2005). On the use of beta coefficients in meta-analysis. 

The Journal of Applied Psychology, 90(1), 175–181. http://doi.org/10.1037/0021-

9010.90.1.175 

Podsiadlowski, A., & Fox, S. (2011). Collectivist value orientations among four ethnic 

groups: Collectivism in the New Zealand context. New Zealand Journal of 

Psychology, 40(1), 5–17. 

Pratt, M. W., Hunsberger, B., Pancer, S. M., & Alisat, S. (2003). A longitudinal analysis 

of personal values socialization: Correlates of a moral self-ideal in late adolescence. 

Social Development, 12(4), 563-585. doi: http://dx.doi.org/10.1111/1467-

9507.00249 

Richard, F. D., Bond, C. F., & Stokes-Zoota, J. J. (2003). One hundred years of social 

psychology quantitatively described. Review of General Psychology, 7(4), 331–363. 

http://doi.org/10.1037/1089-2680.7.4.331 



Moral Identity and Moral Behavior   35 

Sachdeva, S., Iliev, R., & Medin, D. L. (2009). Sinning saints and saintly sinners: the 

paradox of moral self-regulation. Psychological Science, 20(4), 523–8. 

http://doi.org/10.1111/j.1467-9280.2009.02326.x 

Schlenker, B. R., Miller, M. L., & Johnson, R. M. (2009). Moral identity, integrity, and 

personal responsibility. In D. Narvaez & D. K. Laplsey (Eds.), Personality, identity, 

and character: Explorations in moral psychology (pp. 316–340). Cambridge: 

Cambridge University Press. 

Stams, G. J., Brugman, D., Deković, M., van Rosmalen, L., van der Laan, P., & Gibbs, J. 

C. (2006). The moral judgment of juvenile delinquents: a meta-analysis. Journal of 

Abnormal Child Psychology, 34(5), 697–713. http://doi.org/10.1007/s10802-006-

9056-5 

Stets, J. E., & Carter, M. J. (2011). The moral self: Applying identity theory. Social 

Psychology Quarterly, 74(2), 192–215. http://doi.org/10.1177/0190272511407621 

Walker, L. J. (2004). Gus in the gap: Bridging the judgment-action gap in moral 

functioning. In D. K. Lapsley & D. Narvaez (Eds.), Moral development, self, and 

identity (pp. 1–20). Mahwah, NJ: Erlbaum. 

Walker, L. J. (2014). Moral personality, motivation, and identity. In M. Killen & J. G. 

Smetana (Eds.), Handbook of moral development (pp. 497–519). New York: 

Psychology Press. 

Wallace, D. S., Paulson, R. M., Lord, C. G., & Bond, C. F. J. (2005). Which behaviors do 

attitudes predict? Meta-analyzing the effects of social pressure and perceived 

difficulty. Review of General Psychology, 9(3), 214–227. 

http://doi.org/10.1037/1089-2680.9.3.214 



Moral Identity and Moral Behavior   36 

Appendix: List of Studies Included in the Meta-Analysis 

(1) Adler, C. (2013). Doing well at doing good: Corporate social responsibility follow-

through and the moderating effect of individual differences on perceived behavioral 

integrity. Dissertation Abstracts International: Section B: The Sciences and 

Engineering, Retrieved from 

http://search.proquest.com/docview/1471980267?accountid=15090. (1471980267; 

2013-99220-028). 

(2) Aquino, K., Freeman, D., Reed, I., Americus, Lim, V. K. G., & Felps, W. (2009). 

Testing a social-cognitive model of moral behavior: The interactive influence of 

situations and moral identity centrality. Journal of Personality and Social Psychology, 

97(1), 123-141. doi:http://dx.doi.org/10.1037/a0015406 

(3) Aquino, K., McFerran, B., & Laven, M. (2011). Moral identity and the experience of 

moral elevation in response to acts of uncommon goodness. Journal of Personality 

and Social Psychology, 100(4), 703-718. doi:http://dx.doi.org/10.1037/a0022540 

(4) Aquino, K., & Reed, A.,II. (2002). The self-importance of moral identity. Journal of 

Personality and Social Psychology, 83(6), 1423-1440. 

doi:http://dx.doi.org/10.1037/0022-3514.83.6.1423 

(5) Arnold, M. L. (1994). The place of morality in the adolescent self. Available from 

PsycINFO. (618958298; 1996-73683-001). Retrieved from 

http://search.proquest.com/docview/618958298?accountid=15090 

(6) Barclay, L. J., Whiteside, D. B., & Aquino, K. (2013). To avenge or not to avenge? 

exploring the interactive effects of moral identity and the negative reciprocity norm. 

Journal of Business Ethics, doi:http://dx.doi.org/10.1007/s10551-013-1674-6 

http://search.proquest.com/docview/1471980267?accountid=15090
http://dx.doi.org/10.1037/a0015406
http://dx.doi.org/10.1037/a0022540
http://dx.doi.org/10.1037/0022-3514.83.6.1423
http://dx.doi.org/10.1007/s10551-013-1674-6


Moral Identity and Moral Behavior   37 

(7) Barriga, A. Q., Morrison, E. M., Liau, A. K., & Gibbs, J. C. (2001). Moral cognition: 

Explaining the gender difference in antisocial behavior. Merrill-Palmer Quarterly, 

47(4), 532-562.   

(8) Birtch, T. A., & Chiang, F. F. T. (2014). The influence of business school's ethical 

climate on students' unethical behavior. Journal of Business Ethics, 123(2), 283-294. 

doi:http://dx.doi.org/10.1007/s10551-013-1795-y 

(9) Borchert, D. M. (2012). A meta-model of ethical behavior: An empirical examination 

of ethical leadership, ethical identity, ethical climate and emotions on unethical work 

behavior. Dissertation Abstracts International Section A: Humanities and Social 

Sciences, Retrieved from 

http://search.proquest.com/docview/1018477142?accountid=15090. (1018477142; 

2012-99070-135). 

(10) Brebels, L., De Cremer, D., Van Dijke, M., & Van Hiel, A. (2011). Fairness as social 

responsibility: A moral self‐regulation account of procedural justice enactment. 

British Journal of Management, 22(Suppl 1), S47-S58. 

doi:http://dx.doi.org/10.1111/j.1467-8551.2010.00715.x 

(11) Brown, T. G. (2013). Job stress and counterproductive work behaviors: Does moral 

identity matter? Dissertation Abstracts International: Section B: The Sciences and 

Engineering, Retrieved from 

http://search.proquest.com/docview/1429634752?accountid=15090. (1429634752; 

2013-99140-086). 

http://dx.doi.org/10.1007/s10551-013-1795-y
http://search.proquest.com/docview/1018477142?accountid=15090
http://dx.doi.org/10.1111/j.1467-8551.2010.00715.x
http://search.proquest.com/docview/1429634752?accountid=15090


Moral Identity and Moral Behavior   38 

(12) Chang, Y. K. (2013). How and why employees engage in corporate volunteering. 

(Ph.D., University of Kansas). ProQuest Dissertations and Theses, Retrieved from 

http://search.proquest.com/docview/1428359955?accountid=15090. (1428359955). 

(13) Chowdhury, R. M. M. I., & Fernando, M. (2014). The relationships of empathy, moral 

identity and cynicism with consumers’ ethical beliefs: The mediating role of moral 

disengagement. Journal of Business Ethics, 124(4), 677-694. 

doi:http://dx.doi.org/10.1007/s10551-013-1896-7 

(14) Cohen, T. R., Panter, A. T., Turan, N., Morse, L., & Kim, Y. (2014). Moral character 

in the workplace. Journal of Personality and Social Psychology, 107(5), 943-963. 

doi:http://dx.doi.org/10.1037/a0037245 

(15) Conway, P., & Peetz, J. (2012). When does feeling moral actually make you a better 

person? conceptual abstraction moderates whether past moral deeds motivate 

consistency or compensatory behavior. Personality and Social Psychology Bulletin, 

38(7), 907-919. doi:http://dx.doi.org/10.1177/0146167212442394 

(16) Cornelissen, G., Bashshur, M. R., Rode, J., & Le Menestrel, M. (2013). Rules or 

consequences? the role of ethical mind-sets in moral dynamics. Psychological Science, 

24(4), 482-488. doi:http://dx.doi.org/10.1177/0956797612457376 

(17) Côté, S., DeCelles, K. A., McCarthy, J. M., Van Kleef, G. A., & Hideg, I. (2011). The 

jekyll and hyde of emotional intelligence: Emotion-regulation knowledge facilitates 

both prosocial and interpersonally deviant behavior. Psychological Science, 22(8), 

1073-1080. doi:http://dx.doi.org/10.1177/0956797611416251 

http://search.proquest.com/docview/1428359955?accountid=15090
http://dx.doi.org/10.1007/s10551-013-1896-7
http://dx.doi.org/10.1037/a0037245
http://dx.doi.org/10.1177/0146167212442394
http://dx.doi.org/10.1177/0956797612457376
http://dx.doi.org/10.1177/0956797611416251


Moral Identity and Moral Behavior   39 

(18) DeCelles, K. A., DeRue, D. S., Margolis, J. D., & Ceranic, T. L. (2012). Does power 

corrupt or enable? when and why power facilitates self-interested behavior. Journal of 

Applied Psychology, 97(3), 681-689. doi:http://dx.doi.org/10.1037/a0026811 

(19) Frimer, J. A., & Walker, L. J. (2009). Reconciling the self and morality: An empirical 

model of moral centrality development. Developmental Psychology, 45(6), 1669-1681. 

doi:http://dx.doi.org/10.1037/a0017418   

(20) Gino, F., Schweitzer, M. E., Mead, N. L., & Ariely, D. (2011). Unable to resist 

temptation: How self-control depletion promotes unethical behavior. Organizational 

Behavior and Human Decision Processes, 115(2), 191-203. 

doi:http://dx.doi.org/10.1016/j.obhdp.2011.03.001 

(21) Gladden, P. R. (2012). Rule governed behavior: Investigating a structural model of 

influences on adherence to rules. Dissertation Abstracts International: Section B: The 

Sciences and Engineering, Retrieved from 

http://search.proquest.com/docview/928983473?accountid=15090. (928983473; 2012-

99020-174).   

(22) Greenbaum, R. L., Mawritz, M. B., Mayer, D. M., & Priesemuth, M. (2013). To act 

out, to withdraw, or to constructively resist? Employee reactions to supervisor abuse 

of customers and the moderating role of employee moral identity. Human Relations, 

66(7), 925-950. doi:http://dx.doi.org/10.1177/0018726713482992 

(23) Gu, J. (2013). Toward a general model of moral regulation: How fluctuations in 

general integrity influence moral behavior. Dissertation Abstracts International 

Section A: Humanities and Social Sciences, Retrieved from 

http://dx.doi.org/10.1037/a0026811
http://dx.doi.org/10.1037/a0017418
http://dx.doi.org/10.1016/j.obhdp.2011.03.001
http://search.proquest.com/docview/928983473?accountid=15090
http://dx.doi.org/10.1177/0018726713482992


Moral Identity and Moral Behavior   40 

http://search.proquest.com/docview/1322257559?accountid=15090. (1322257559; 

2013-99010-474). 

(24) Guivernau Rojas, M. (Jan 2001). The impact of motivational and moral variables on 

aggressive tendencies in sport. Dissertation Abstracts International: Section B: The 

Sciences and Engineering, Retrieved from 

http://search.proquest.com/docview/619718689?accountid=15090. (619718689; 2001-

95024-111). 

(25) Hardy, S. A. (2005). Identity as a source of prosocial motivation in young adulthood. 

Dissertation Abstracts International: Section B: The Sciences and Engineering, 

Retrieved from http://search.proquest.com/docview/621073623?accountid=15090. 

(621073623; 2005-99022-228). 

(26) Hardy, S. A. (2006). Identity, reasoning, and emotion: An empirical comparison of 

three sources of moral motivation. Motivation and Emotion, 30(3), 207-215. 

doi:http://dx.doi.org/10.1007/s11031-006-9034-9 

(27) Hardy, S. A., Bean, D. S., & Olsen, J. A. (2015). Moral identity and adolescent 

prosocial and antisocial behaviors: Interactions with moral disengagement and self-

regulation. Journal of Youth and Adolescence, 44(8), 1542-1554. 

doi:http://dx.doi.org/10.1007/s10964-014-0172-1 

(28) Hardy, S. A., Francis, S. W., Zamboanga, B. L., Kim, S. Y., Anderson, S. G., & 

Forthun, L. F. (2013). The roles of identity formation and moral identity in college 

student mental health, health‐risk behaviors, and psychological well‐being. Journal of 

Clinical Psychology, 69(4), 364-382. Retrieved from 

http://search.proquest.com/docview/1355852855?accountid=15090 

http://search.proquest.com/docview/1322257559?accountid=15090
http://search.proquest.com/docview/619718689?accountid=15090
http://search.proquest.com/docview/621073623?accountid=15090
http://dx.doi.org/10.1007/s11031-006-9034-9
http://dx.doi.org/10.1007/s10964-014-0172-1
http://search.proquest.com/docview/1355852855?accountid=15090


Moral Identity and Moral Behavior   41 

(29) Hardy, S. A., Walker, L. J., Olsen, J. A., Woodbury, R. D., & Hickman, J. R. (2014). 

Moral identity as moral ideal self: Links to adolescent outcomes. Developmental 

Psychology, 50(1), 45-57. doi:http://dx.doi.org/10.1037/a0033598 

(30) Hardy, S. A., Walker, L. J., Rackham, D. D., & Olsen, J. A. (2012). Religiosity and 

adolescent empathy and aggression: The mediating role of moral identity. Psychology 

of Religion and Spirituality, 4(3), 237-248. doi:http://dx.doi.org/10.1037/a0027566 

(31) Ilie, A. (2013). Unethical pro-organizational behaviors: Antecedents and boundary 

conditions. Dissertation Abstracts International: Section B: The Sciences and 

Engineering, Retrieved from 

http://search.proquest.com/docview/1429634482?accountid=15090. (1429634482; 

2013-99140-098). 

(32) Johnston, M., & Krettenauer, T. (2011). Moral self and moral emotion expectancies as 

predictors of anti- and prosocial behaviour in adolescence: A case for mediation? 

European Journal of Developmental Psychology, 8(2), 228-243. 

doi:http://dx.doi.org/10.1080/17405621003619945 

(33) Joosten, A., Van Dijke, M., Van Hiel, A., & De Cremer, D. (2013). Being “in control” 

may make you lose control: The role of self-regulation in unethical leadership 

behavior. Journal of Business Ethics, doi:http://dx.doi.org/10.1007/s10551-013-1686-

2 

(34) Joosten, A., Van Dijke, M., Van Hiel, A., & De Cremer, D. (2015). Out of control!? 

How loss of self-control influences prosocial behavior: The role of power and moral 

values. PloS One, 10(5), 1. doi:http://dx.doi.org/10.1371/journal.pone.0126377 

http://dx.doi.org/10.1037/a0033598
http://dx.doi.org/10.1037/a0027566
http://search.proquest.com/docview/1429634482?accountid=15090
http://dx.doi.org/10.1080/17405621003619945
http://dx.doi.org/10.1007/s10551-013-1686-2
http://dx.doi.org/10.1007/s10551-013-1686-2
http://dx.doi.org/10.1371/journal.pone.0126377


Moral Identity and Moral Behavior   42 

(35) Kavussanu, M., Stanger, N., & Boardley, I. D. (2013). The prosocial and antisocial 

behaviour in sport scale: Further evidence for construct validity and reliability. 

Journal of Sports Sciences, 31(11), 1208-1221. 

doi:http://dx.doi.org/10.1080/02640414.2013.775473 

(36) Kavussanu, M., Stanger, N., & Ring, C. (2015). The effects of moral identity on moral 

emotion and antisocial behavior in sport. Sport, Exercise, and Performance 

Psychology, doi:http://dx.doi.org/10.1037/spy0000040 

(37) Krettenauer, T. & Casey, V. (2015). Moral identity development and positive moral 

emotions: Differences involving authentic and hubristic pride. Identity: An 

International Journal of Theory and Research. 15 (3), 173-187. 

DOI:10.1080/15283488.2015.1023441 

(38) May, D. R., Chang, Y. K., & Shao, R. (2015). Does ethical membership matter? moral 

identification and its organizational implications. Journal of Applied Psychology, 

100(3), 681-694. doi:http://dx.doi.org/10.1037/a0038344 

(39) Matherne, C. F.,III. (2009). The relationship between moral identity congruence and 

extra-role behaviors in organizational settings. Dissertation Abstracts International 

Section A: Humanities and Social Sciences, Retrieved from 

http://search.proquest.com/docview/622081142?accountid=15090. (622081142; 2009-

99190-027). 

(40) Matherne, C. F.,III, & Litchfield, S. R. (2012). Investigating the relationship between 

affective commitment and unethical pro-organizational behaviors: The role of moral 

identity. Journal of Leadership, Accountability and Ethics, 9(5), 35-46. Retrieved 

from http://search.proquest.com/docview/1321675408?accountid=15090 

http://dx.doi.org/10.1080/02640414.2013.775473
http://dx.doi.org/10.1037/spy0000040
http://dx.doi.org/10.1037/a0038344
http://search.proquest.com/docview/622081142?accountid=15090
http://search.proquest.com/docview/1321675408?accountid=15090


Moral Identity and Moral Behavior   43 

(41) Mayer, D. M., Aquino, K., Greenbaum, R. L., & Kuenzi, M. (2012). Who displays 

ethical leadership, and why does it matter? an examination of antecedents and 

consequences of ethical leadership. Academy of Management Journal, 55(1), 151-171. 

doi:http://dx.doi.org/10.5465/amj.2008.0276 

(42) McFerran, B., Aquino, K., & Duffy, M. (2010). How personality and moral identity 

relate to individuals' ethical ideology. Business Ethics Quarterly, 20(1), 35. Retrieved 

from http://search.proquest.com/docview/216359411?accountid=15090 

(43) Mitchell, M. S., Vogel, R. M., & Folger, R. (2014). Third parties’ reactions to the 

abusive supervision of coworkers. Journal of Applied Psychology, 

doi:http://dx.doi.org/10.1037/apl0000002 

(44) Mulder, L. B., & Aquino, K. (2013). The role of moral identity in the aftermath of 

dishonesty. Organizational Behavior and Human Decision Processes, 121(2), 219-

230. doi:http://dx.doi.org/10.1016/j.obhdp.2013.03.005 

(45) Needham-Penrose, J., & Friedman, H. L. (2012). Moral identity versus moral 

reasoning in religious conservatives: Do Christian evangelical leaders really lack 

moral maturity? The Humanistic Psychologist, 40(4), 343-363. 

doi:http://dx.doi.org/10.1080/08873267.2012.724256 

(46) Nickerson, K. S. (2004). Moral self-understanding in adolescence: A re-exploration of 

domain analysis of risk and prosocial behavior. Dissertation Abstracts International: 

Section B: The Sciences and Engineering, Retrieved from 

http://search.proquest.com/docview/620628741?accountid=15090. (620628741; 2004-

99020-136). 

http://dx.doi.org/10.5465/amj.2008.0276
http://search.proquest.com/docview/216359411?accountid=15090
http://dx.doi.org/10.1037/apl0000002
http://dx.doi.org/10.1016/j.obhdp.2013.03.005
http://dx.doi.org/10.1080/08873267.2012.724256
http://search.proquest.com/docview/620628741?accountid=15090


Moral Identity and Moral Behavior   44 

(47) O’Fallon, M. J., & Butterfield, K. D. (2011). Moral differentiation: Exploring 

boundaries of the “monkey see, monkey do” perspective. Journal of Business Ethics, 

102(3), 379-399. doi:http://dx.doi.org/10.1007/s10551-011-0820-2 

(48) Olsen, O. K., Eid, J., & Johnsen, B. H. (2006). Moral behavior and transformational 

leadership in norwegian naval cadets. Military Psychology, 18(Suppl), S37-S56. 

doi:http://dx.doi.org/10.1207/s15327876mp1803s_4 

(49) Ormiston, M. E., & Wong, E. M. (2013). License to ill: The effects of corporate social 

responsibility and CEO moral identity on corporate social irresponsibility. Personnel 

Psychology, 66(4), 861-893. doi:http://dx.doi.org/10.1111/peps.12029 

(50) Padilla-Walker, L., & Fraser, A. M. (2014). How much is it going to cost me? 

Bidirectional relations between adolescents' moral personality and prosocial behavior. 

Journal of Adolescence, 37(7), 993-1001. 

doi:http://dx.doi.org/10.1016/j.adolescence.2014.07.008 

(51) Perugini, M., & Leone, L. (2009). Implicit self-concept and moral action. Journal of 

Research in Personality, 43(5), 747-754. 

doi:http://dx.doi.org/10.1016/j.jrp.2009.03.015 

(52) Porter, T. J. (2013). Moral and political identity and civic involvement in adolescents. 

Journal of Moral Education, 42(2), 239-255. 

doi:http://dx.doi.org/10.1080/03057240.2012.761133 

(53) Pratt, M. W., Hunsberger, B., Pancer, S. M., & Alisat, S. (2003). A longitudinal 

analysis of personal values socialization: Correlates of a moral self-ideal in late 

adolescence. Social Development, 12(4), 563-585. doi:http://dx.doi.org/10.1111/1467-

9507.00249 

http://dx.doi.org/10.1007/s10551-011-0820-2
http://dx.doi.org/10.1207/s15327876mp1803s_4
http://dx.doi.org/10.1111/peps.12029
http://dx.doi.org/10.1016/j.adolescence.2014.07.008
http://dx.doi.org/10.1016/j.jrp.2009.03.015
http://dx.doi.org/10.1080/03057240.2012.761133
http://dx.doi.org/10.1111/1467-9507.00249
http://dx.doi.org/10.1111/1467-9507.00249


Moral Identity and Moral Behavior   45 

(54) Reed, A., II, & Aquino, K. F. (2003). Moral identity and the expanding circle of moral 

regard toward out-groups. Journal of Personality and Social Psychology, 84(6), 1270-

1286. doi:http://dx.doi.org/10.1037/0022-3514.84.6.1270 

(55) Reed, A., II, Aquino, K., & Levy, E. (2007). Moral identity and judgments of 

charitable behaviors. Journal of Marketing, 71(1), 178-193. 

doi:http://dx.doi.org/10.1509/jmkg.71.1.178 

(56) Reimer, K. S., DeWitt Goudelock, B. M., & Walker, L. J. (2009). Developing 

conceptions of moral maturity: Traits and identity in adolescent personality. The 

Journal of Positive Psychology, 4(5), 372-388. 

doi:http://dx.doi.org.libproxy.wlu.ca/10.1080/17439760902992431 

(57) Reynolds, S. J., & Ceranic, T. L. (2007). The effects of moral judgment and moral 

identity on moral behavior: An empirical examination of the moral individual. Journal 

of Applied Psychology, 92(6), 1610-1624. doi:http://dx.doi.org/10.1037/0021-

9010.92.6.1610 

(58) Reynolds, S. J., Dang, C. T., Yam, K. C., & Leavitt, K. (2014). The role of moral 

knowledge in everyday immorality: What does it matter if I know what is right? 

Organizational Behavior and Human Decision Processes, 123(2), 124-137. 

doi:http://dx.doi.org/10.1016/j.obhdp.2013.10.008 

(59) Rupp, D. E., Shao, R., Thornton, M. A., & Skarlicki, D. P. (2013). Applicants' and 

employees' reactions to corporate social responsibility: The moderating effects of 

first‐party justice perceptions and moral identity. Personnel Psychology, 66(4), 895-

933. doi:http://dx.doi.org/10.1111/peps.12030 

http://dx.doi.org/10.1037/0022-3514.84.6.1270
http://dx.doi.org/10.1509/jmkg.71.1.178
http://dx.doi.org.libproxy.wlu.ca/10.1080/17439760902992431
http://dx.doi.org/10.1037/0021-9010.92.6.1610
http://dx.doi.org/10.1037/0021-9010.92.6.1610
http://dx.doi.org/10.1016/j.obhdp.2013.10.008
http://dx.doi.org/10.1111/peps.12030


Moral Identity and Moral Behavior   46 

(60) Sage, L., Kavussanu, M., & Duda, J. (2006). Goal orientations and moral identity as 

predictors of prosocial and antisocial functioning in male association football players. 

Journal of Sports Sciences, 24(5), 455-466. 

doi:http://dx.doi.org/10.1080/02640410500244531 

(61) Sando, L. C. (2011). Self-transcendent values, civic engagement, and moral identity in 

adolescence. Dissertation Abstracts International: Section B: The Sciences and 

Engineering, Retrieved from 

http://search.proquest.com/docview/898670590?accountid=15090. (898670590; 2011-

99140-266). 

(62) Schlenker, B. R. (2008). Integrity and character: Implications of principled expedient 

ethical ideologies. Journal of Social and Clinical Psychology, 27(10), 1078-1125. 

doi:http://dx.doi.org/10.1521/jscp.2008.27.10.1078 

(63) Skarlicki, D. P., & Turner, R. A. (2014). Unfairness begets unfairness: Victim 

derogation bias in employee ratings. Organizational Behavior and Human Decision 

Processes, 124(1), 34-46. doi:http://dx.doi.org/10.1016/j.obhdp.2013.11.004 

(64) Skarlicki, D. P., van Jaarsveld, D. D., & Walker, D. D. (2008). Getting even for 

customer mistreatment: The role of moral identity in the relationship between 

customer interpersonal injustice and employee sabotage. Journal of Applied 

Psychology, 93(6), 1335-1347. doi:http://dx.doi.org/10.1037/a0012704 

(65) Stets, J. E. (2011). Applying identity theory to moral acts of commission and 

omission. Advances in Group Processes, 28, 97-124. 

doi:http://dx.doi.org/10.1108/S0882-6145(2011)0000028007 

http://dx.doi.org/10.1080/02640410500244531
http://search.proquest.com/docview/898670590?accountid=15090
http://dx.doi.org/10.1521/jscp.2008.27.10.1078
http://dx.doi.org/10.1016/j.obhdp.2013.11.004
http://dx.doi.org/10.1037/a0012704
http://dx.doi.org/10.1108/S0882-6145(2011)0000028007


Moral Identity and Moral Behavior   47 

(66) Stets, J. E., & Carter, M. J. (2011). The moral self: Applying identity theory. Social 

Psychology Quarterly, 74(2), 192-215. Retrieved from 

http://search.proquest.com/docview/881454424?accountid=15090 

(67) Stets, J. E., & Carter, M. J. (2012). A theory of the self for the sociology of morality. 

American Sociological Review, 77(1), 120-140. Retrieved from 

http://search.proquest.com/docview/924679920?accountid=15090 

(68) Stevens, D. L., & Hardy, S. A. (2013). Individual, family, and peer predictors of 

violence among Samoan adolescents. Youth & Society, 45(3), 428-449. 

doi:http://dx.doi.org/10.1177/0044118X11424756 

(69) Vadera, A. K. (2011). Comparing extrinsic and intrinsic processes of whistle-blowing: 

A multi-method approach. Dissertation Abstracts International Section A: Humanities 

and Social Sciences, Retrieved from 

http://search.proquest.com/docview/884680487?accountid=15090. (884680487; 2011-

99110-362). 

(70) Verplanken, B., & Holland, R. W. (2002). Motivated decision making: Effects of 

activation and self-centrality of values on choices and behavior. Journal of Personality 

and Social Psychology, 82(3), 434-447. doi:http://dx.doi.org/10.1037/0022-

3514.82.3.434 

(71) Wang, X., & Tong, L. (2015). Hide the light or let it shine? examining the factors 

influencing the effect of publicizing donations on donors’ happiness. International 

Journal of Research in Marketing, 

doi:http://dx.doi.org/10.1016/j.ijresmar.2015.06.001 

http://search.proquest.com/docview/881454424?accountid=15090
http://search.proquest.com/docview/924679920?accountid=15090
http://dx.doi.org/10.1177/0044118X11424756
http://search.proquest.com/docview/884680487?accountid=15090
http://dx.doi.org/10.1016/j.ijresmar.2015.06.001


Moral Identity and Moral Behavior   48 

(72) Wiltermuth, S. S., & Flynn, F. J. (2013). Power, moral clarity, and punishment in the 

workplace. Academy of Management Journal, 56(4), 1002-1023. 

doi:http://dx.doi.org/10.5465/amj.2010.0960 

(73) Winterich, K. P. (2008). Self-other connectedness in consumer affect, judgments, and 

action. Dissertation Abstracts International Section A: Humanities and Social 

Sciences, Retrieved from 

http://search.proquest.com/docview/621722093?accountid=15090. (621722093; 2008-

99051-248). 

(74) Winterich, K. P., Aquino, K., Mittal, V., & Swartz, R. (2013). When moral identity 

symbolization motivates prosocial behavior: The role of recognition and moral identity 

internalization. Journal of Applied Psychology, 98(5), 759-770. 

doi:http://dx.doi.org/10.1037/a0033177 

(75) Winterich, K. P., Mittal, V., & Aquino, K. (2013). When does recognition increase 

charitable behavior? toward a moral identity-based model. Journal of Marketing, 

77(3), 121-134. doi:http://dx.doi.org/10.1509/jm.11.0477 

(76) Winterich, K. P., Mittal, V., & Ross, W. T., Jr. (2009). Donation behavior toward in-

groups and out-groups: The role of gender and moral identity. Journal of Consumer 

Research, 36(2), 199-214. doi:http://dx.doi.org/10.1086/596720 

(77) Wowra, S. A. (2007). Moral identities, social anxiety, and academic dishonesty among 

American college students. Ethics & Behavior, 17(3), 303-321. 

doi:http://dx.doi.org/10.1080/10508420701519312 

http://dx.doi.org/10.5465/amj.2010.0960
http://search.proquest.com/docview/621722093?accountid=15090
http://dx.doi.org/10.1037/a0033177
http://dx.doi.org/10.1509/jm.11.0477
http://dx.doi.org/10.1086/596720
http://dx.doi.org/10.1080/10508420701519312


Moral Identity and Moral Behavior   49 

(78) Xu, Z. X., & Ma, H. K. (2014). Does honesty result from moral will or moral grace? 

why moral identity matters. Journal of Business Ethics, 

doi:http://dx.doi.org/10.1007/s10551-014-2050-x 

(79) Xu, Z. X., & Ma, H. K. (2015). How can a deontological decision lead to moral 

behavior? the moderating role of moral identity. Journal of Business Ethics, 

doi:http://dx.doi.org/10.1007/s10551-015-2576-6 

(80) Zaha, N. A. (2011). Moral identity formation and its relationship to adolescent 

volunteer behavior. Dissertation Abstracts International: Section B: The Sciences and 

Engineering, Retrieved from 

http://search.proquest.com/docview/900620722?accountid=15090 

 

http://dx.doi.org/10.1007/s10551-014-2050-x
http://dx.doi.org/10.1007/s10551-015-2576-6
http://search.proquest.com/docview/900620722?accountid=15090


Table 1. 

Summary of Moderation Analyses 

 k r LL UP  Q df p I2 (CI 95%) 
          

Moral behavior outcome      .528 2 .786  

Avoidance of antisocial 51 .22 .17 .26  330.37 50  84 (81-88) 

Prosocial 50 .22 .18 .25  173.34 49  71 (63-79) 

Ethical 22 .24 .18 .30  116.75 21  82 (74-88) 
          

Moral behavior measure      7.78 3 .051  

Observational 34 .17 .11 .22  117.89 33  72 (61-80) 

Other-report 21 .25 .20 .30  61.44 20  67 (49-79) 

Self-report (retrospective) 51 .25 .21 .28  305.24 50  84 (79-87) 

Self-report (prospective) 17 .19 .13 .25  52.89 16  70 (50-81) 
          

Moral identity measure      5.35 2 .069  

Explicit - SMI-Q 80 .23 .20 .25  373.72 79  78 (74-83) 

Explicit - unspecified 33 .24 .18 .29  220.39 32  85 (81-89) 

Implicit 10 .12 .02 .21  21.14 9  57 (17-78) 
          

Study type      6.08 2 .048  

Self-report only 66 .24 .21 .27  373.77 65  83 (78-86) 

Self-report/observational 47 .21 .17 .26  202.19 46  77 (70-83) 

Implicit 10 .12 .02 .21  21.14 9  57 (17-78) 

Culture      3.67 1 .055  

Collectivist 10 .14 .05 .23  28.35 9  68 (40-83) 

Individualist 114 .23 .21 .26  593.24 113  81 (77-84) 
          

Age (in years)      1.02 1 0.31  
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