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On behalf of Southwestern Oklahoma State University, welcome to the Twenty-First Oklahoma Research Day!
We are proud to host students and faculty from universities and community colleges from across the state at this
meeting of scholars. Research and scholarly activity ranging from Business Administration, Education and
Professional Studies, Fine Arts and Design, Liberal Arts, and Mathematics and Science.

We are also honored for Dr. Bonnie Dunbar, a shuttle astronaut from 1985-1998, to join us as the Keynote speaker.

We wish to extend special thanks to all who played vital roles in making this event happen, particularly: Provost
James South, for his continued support of research and scholarly activity at all levels; Mr. Scott Miller, Mr. Nate
Downs, and Ms. Radonna Sawatzky, and their staff for helping to set up the facilities and providing catering
services. We also recognize the faculty, staff, students, and administrative sponsors & collaborators who dedicate
significant time and effort toward integrating students into various forms of research and scholarly activity. Also,
a special thank you to those who volunteered their time to assist in the coordination of this year’s Oklahoma
Research Day.

A very special thank you to all of the sponsors who make Oklahoma Research Day a possibility. Without the
contributions from the Oklahoma State Regents for Higher Education, the Oklahoma IDeA Network of
Biomedical Research Excellence (OK-INBRE), the Established Program to Stimulate Competitive Research
(OK-EPSCoR), Cameron University, East Central University, Northeastern State University, Northwestern
Oklahoma State University, Southeastern Oklahoma State University, and University of Central Oklahoma, we



would not have been able to showcase the research excellence and accomplishments of Oklahoma’s
undergraduate students.

We would personally would like to acknowledge the members of the University Research and Scholarly Activity
Committee for their dedication and hard work to make this event a reality. The members include Dr. Lisa
Appeddu, Mr. Fredric Murray, Dr. Elaine Davies, Dr. Jared Edwards, Dr. Jeremy Evert, Dr. Denise Landrum-
Geyer, Dr. Evette Meliza, Dr. Sophia Lee, Ms. Kim Zachary, Dr. Lori Gwyn, Ms. Jennifer Cook-Johns, Mr. C.J.
Smith, Ms. Morgan Corona, and Mr. Aaron Cornell.

Student research is an essential ingredient in undergraduate education. It fosters collaboration, critical thinking,
and creativity in identifying and working to solve a question, and it provides the opportunity to communicate
results. From the student’s perspective, there is the added excitement of potentially being the first to make a
discovery, understand a problem, provide a solution, and/or make a creative contribution to the world. We hope
you will continue to participate in events such as this in sharing your University’s research and scholarly activity
accomplishments — especially at Oklahoma Research Day.

Enjoy the Fair!

Sincerely,

SWOSU Office of Sponsored Programs
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Business Administration.Accounting.02

Using the AICPA Examination Blueprints to
Develop Decision-Based Teaching Objectives for
Accounting Courses

Vanessa Winnie, Zane Swanson, & Edward Walker

Abstract

There is a “gap” between the accounting skills that accounting graduates know and
what employers expect them to know. Consequently, there have been many calls for
a more decision-based approach to teaching accounting. At the same time, the
AICPA has converted its content specification outline for the Uniform CPA
Examination into a series of Blueprints; additionally, it has introduced decision-based
simulation questions into the examination.

Consequently, there is a need for financial accounting courses to actively incorporate
decision-based learning objectives into curriculum and course syllabi. This study
examines learning objectives in course syllabi from existing financial accounting
courses and suggests ways to make them more decision-based and aligned with the
CPA Examination Blueprints.



Business Administration.Accounting.03

Accounting Conservatism and Debt Selection

Yinghong Zhang & Victory Ogunbanwo

Abstract

The amount of debt financing has significantly increased over the past decades.
According to the capital market view from S&P Global Ratings in June 2018, the
total debt of U.S. companies has reached a record of $6.3 trillion. In addition, the
proportions of different debt types vary over time. Rauh and Sufi (2010) show that
about one-quarter of their sample U.S. public companies significantly change the
composition of their debts even though their total debts stay the same. Therefore, an
important research question arises to investigate which motives drive U.S.
corporations to adjust their debt composition.

Accounting conservatism means that earnings reflect “bad news” more quickly than
“good news” or the accounting rules “anticipate no profits but anticipate all losses”
(Basu 1997). Accountants are motivated to require a higher degree of verification to
recognize good news as gains than to recognize bad news as losses.

We examine the impact of accounting conservatism on debt structure (or debt
selection). We predict that more conservative earnings reduce information
asymmetry between borrowers and lenders and increase credibility of financial
statements. Therefore, companies with more conservative earnings need less
monitoring from creditors. These companies are more likely to borrow public debts
than private debts. These companies also tend to use more senior unsecured and
subordinated debts than secured debits.



Business Administration.Business.01

ACADEMIC ETHICS AND FINNISH
COLLEGE STUDENTS: AN EXAMINATION
OF GENDER, AGE, AND EMPLOYMENT

Marty Ludlum

Abstract

The current project examines Finnish college students and their views on the
academic ethics (cheating). Finland is an under examined population on this issue.
In the current project, we surveyed students (n=153) in the spring of 2017. We found
significant differences between students’ attitudes on cheating based on several
demographic factors, including gender, age, employment, marital status, and year in
school. We conclude by discussing the implications for further research in this area.



Business Administration.Business.(02

Applying Classroom Teaching Techniques In
The Online Environment To Improve Student
Performance In Discussion Boards

Abidemi Olaoye

Abstract

Alongside the evolution of technology, distance learning is fast becoming a norm and
has birthed many online programs. Demand for online programs is high because of
flexibility for family and work, and the opportunity for students to work at their own
pace (Thompson, 2006). Not only does it benefit students, it is also a financial success
as “the US distance educator market is estimated at $27 billion” (Docebo, 2018, p.
4).

Traditional classrooms emphasize the role of the teacher. However, online redefines
the teacher relationship by shifting parts of the responsibility from teachers to
students (Stoten, Oliver, O’Brien, & Swain, 2018). Instead of being the consumer of
knowledge, the students are now expected to become co-creators. Hence, it is
important that instructors design virtual classrooms that promote engagement and
successful learning. One popular method is discussion boards which can be effective
if students engage in the learning process (Aloni & Harrigton, 2018). The challenge
is to discover different ways to encourage engagement in discussion boards. To do
this, it is important to consider the learning styles of students.

Learning styles refer to the concept that individuals differ in terms of what mode of
learning 1s most effective for them. “VARK” measures three different learning styles
including visual, auditory, and kinesthetic learning styles. Therefore, it 1s necessary
to present materials in different formats so that each



Business Administration.Business.03

The Impact and Uses for the YouTube Platform

Delarra Zangooei

Abstract

YouTube is the second largest search engine used on the internet, and the third most
visited web site. With this much traffic, it’s no wonder aspiring creators and
companies flock to YouTube for opportunity. This research was done to study the
viewing habits of users, and how creators and advertisers alike would influence the
community. Since YouTube is as big a platform as they come, it’s safe to bet most
people have used it before, or regularly. A large demographic of the community is
children; creators will cater to that audience as to reach higher viewership and attract
advertisers and gain popularity. With so much community created content, it’s
evident that it is a threat to other entertainment businesses The intention of YouTube
usage positively affects consumers, motivating them with goals. We find that most
of these hypotheses hold true as most consumers use YouTube as a source of
Entertainment or educational purposes. The youth especially, is a demographic of
high importance when it comes to creators and advertisers, even if content is above
their age restriction. Depending on the usage type, we found compulsive YouTube
usage leads to negative academic motivation.



Business Administration.Business.(04

One Size Does Not Fit All: Adaptive Learning
Techniques

Suzanne Clinton & Alina Thomas

Abstract

As the education systems move toward providing personalized and customized
learning to engage with each student, schools and universities started preferring
adaptive learning techniques rather than the traditional method of teaching. Adaptive
techniques provide paths and pace for learning which facilitates flexibility in the
timing of completion and also determines the order and timing of course content.
These techniques move away from one-size-fits-all learning and provides individual
treatment for learners. Studies prove some variation between with- and without-
adaptive learning techniques, and hence it is important to know the different learning
tools, their features, and challenges faced. This poster will explore different adaptive
learning tools and their impact on variables like retention rates, pass rates, and exam
scores. The study concludes that these techniques have been successful in identifying
the area the student is weak at and improves student engagement and time
management.

10



Business Administration.Economics.01

Natural Disasters and Stock Market Responses
of Regulated Utilities

Zhen Zhu, Kuang-Chung Hsu, & Tyler Nicholson

Abstract

In this study, we investigate the impact of natural disasters on the stock price of
electric utilities. There appear to be more frequent occurrences of natural disasters
with higher costs in more recent years exemplified by the wildfires in California.
Electric utilities are regulated businesses and they can usually recover the costs
associated with these natural disasters. However, there are several reasons why the
values of electric utility companies can be influenced negatively. Among them are
inverse condemnation laws in the presence of a natural disaster liability, added
burden of investment to harden the grid, lags in cost recovery, lost revenue,
uncertainty with rate case outcomes and so on.

We intend to document the market reactions to various types of natural disasters
including wildfires, hurricanes, ice storms, earthquakes, and tornadoes. Utilizing the
event study methodology, we calculate the abnormal returns and cumulative
abnormal returns to gauge the magnitude of the impact of the major natural disasters
on affected electric utilities, especially those utilities in states where frequent natural
disasters occur. We are set to compare and contrast the market reactions after
documenting them to further understand the market perceptions of the impact of
various natural disasters.

11



Business Administration.Economics.(02

Offshore Drilling: Effects to Local Communities

James Hackney

Abstract

In this study, I will research the effects that oil spills can have on local communities
from offshore drilling. What I intend to bring from this subject is theories that oil
spills can hurt the local economy. Places bordering the Gulf of Mexico, such as
Alabama and Florida rely on the gulf for food and tourism. For example, how did the
Deepwater Horizon spill affect the surrounding coast locations and what are some
reputable effects from having such a “disaster”? I intend to provide evidence that
these oil spills can hurt in the long run to these local communities.

After the BP oil spill, local residents felt the effects financially. There we 37,193
claims against BP for the financial loses local residents incurred. Based on a hearing
with the Committee on Energy and Commerce, I will compile evidence of financial
losses that local residents have incurred. Then I will provide an analysis of these
losses to understand the characteristics of the losses in order to better understand how
local communities have been impacted by these offshore drilling.

12



Business Administration.Economics.03
Oil Supply

Mart Gentry Barclay Cheatham

Abstract

The objective of this research is to econometrically detail the relationship of oil
supply and demand. Oil prices have been decreasing. The working hypothesis is that
oil 1s oversupplied to the market, decreasing price. The methodology to address the
hypothesis will consist of applied analytics concerning data from the Energy
Information Administration, the International Energy Agency, etc.

This research has vast implications for the Oklahoma economy due to its close ties
with the oil market. An oversupply of oil makes drilling expensive wells, like
hydraulic fracking, uneconomic. Additionally the jobs of many Oklahomans depend
on the price that can be commanded by a barrel of oil.

13



Business Administration.Economics.(04

Load Forecasting for Oklahoma Gas and
Electric

Mart Gentry Barclay Cheatham

Abstract

I show the analytics and process of forecasting electricity demand for Oklahoma Gas
and Electric. Energy demand data (Load MW) was collected from the Southwest
Power Pool. Data from 2015 - 2016 were used as a training set to forecast demand
for the year 2017. In this research, I will use pure time series models such as ARIMA
and TBATS as well regression models.

Theory and preliminary evidence suggest that there is a strong correlation between
temperature data and demand. However, in order for temperature data to work, we
will need to transform the temperature data into Cooling Degree Days and Heating
Degree Days. I will go through the modeling process to demonstrate how we can
successfully model the demand using these temperature data as well as economic
information.

This research appears to have practical importance as utilities need to schedule
electric production to make sure demand is met by supply such that no blackout will
be generated by lacking of sufficient planning.

14



Business Administration.Economics.05

Oklahoma Electricity

Mart Gentry Barclay Cheatham

Abstract

To examine electricity in Oklahoma, data from the Energy Information
Administration was sorted based on operable generators in Oklahoma. The data
suggests that natural gas is the dominant energy source in Oklahoma at 47% of total
capacity.

Renewable and non-renewable energy sources in Oklahoma were compared.
Renewables are more responsive to current market conditions. Renewable energy, in
Oklahoma, 1s competitive against non-renewables. For example, energy from
onshore wind turbines, solar photovoltaic, and conventional hydroelectric generators
have very little to no startup time. Whereas non-renewables have a considerably
longer startup time.

Renewable energy sources make non-renewables less competitive by nature.
Renewable Energy sources are particularly competitive in that they take demand from
non-renewables which forces these plants to operate at a lower output level, making
them less money. To compensate, the more invariable plants close due to being
unprofitable and unable to keep up with the market. Coal may be cheap, but it is less
variable.

As a statement of fact, renewables are more efficient than non-renewables year-
round. As a measure of the seasonal power factor in Megawatts divided by the
nameplate capacity, during the summer, renewables like Hydroelectric and Wind
Turbine power have perfect efficiency, which is about 20% more efficient than coal,
and 9% more efficient than natural gas in an internal combustion engine.

15



Business Administration.Economics.06

OIL AND GAS EXPLORATION AND
PRODUCTION WASTE MANAGEMENT

Bebe Jessica

Abstract

Over the past decades, the activities of exploration and production of oil and natural
have considerably increased due to technological advancement in drilling and
exploration. As the byproduct of these oil and gas activities, drilling and extraction
wastes have been generated in a large amount. Those wastes include produced water,
drilling muds, acid water, drill cuttings, basic sediment, and servicing fluid. The
drilling and exploration wastes can damage our environment if not dealt with
appropriately. Many states also provide regulations to guide these activities. Our
project intends to look into.

16



Business Administration.Economics.07

Factors Affecting the Variation of Gasoline
Prices and the Effects of it

Eng Kit Oo1

Abstract

In this study, I will attempt to investigate the factors that are affecting the variation
of gasoline prices at gas stations. It seems that gas stations across the United States
sell their gas at different prices even though they are of the same grade. That being
said, one of the issues I will address in this research include the reason why gas may
be cheaper across the street. Several factors that could potentially affect the variation
in gas prices includes state taxes, fuel regulation, location of the gas station, the
volume of gas retailers carry, fuel brand as well as location competition.

I also intend to look into the economic aspects of things by looking at the earnings of
gas stations. I will distinguish whether gas stations generate more of their money
from selling gasoline or from basic essential goods in-store. I will also look into the
survival risk of a gas station. I will document my findings and determine if gas
stations can survive if their competitors across the street are selling gasoline at a
cheaper price. Lastly, I will also attempt to determine the main factor that attracts
customers to a particular gas station. I will use data and statistical models to discuss
if price is the main determinant to why a customer selects that gas station.

This study 1s expected to prove that gasoline prices are not the driving factor to a gas
station’s success.

17



Business Administration.Economics.08

BENEFITS AND HARMS OF ELECTRIC
RETAIL CHOICE

Bebe Jessica

Abstract

Since the mid ‘90s, electric deregulation has taken hold in several states throughout
the U.S. In order to have a better vision of the before and after of deregulation, it is
important to understand the concept of energy deregulation. Deregulation of the
electric market is the process by which states allow various autonomous electric
providers to compete with one another to supply energy to residents, rather than one
utility company dominating the entire electric market.

Throughout this project, I will try to understand the incentives behind deregulation
or the series of events that caused some states to switch from regulation to
deregulation, and weigh the pros and the cons. The particularity of this project is that
it will suggest some strategies that could have been executed to avoid the market
manipulations performed by Enron who played a major role in the history of
deregulation.

18



Business Administration.Economics.09

The Future of Natural Gas Price: In the U.S.

Devon Smith-Dunn

Abstract

The purpose of this paper is to get a better understanding of what natural gas prices
will look like in the future. In order to do so, we must look at the major factors in
determining price. Natural gas and electricity prices are highly correlated since gas is
primarily used in the generation of electricity. Natural gas has become a favorite in
the electricity market because of its low carbon dioxide emissions and is known to be
the cleanest of the fossil fuels. As the demand for electricity ebbs and flows, so will
the demand for natural gas. We will examine the demands for electricity as it will
greatly impact the prices that natural gas brings.The demand for electricity is con
growing. Weather temperatures greatly impact the demand for electricity (heating
and cooling) and is hard to predict. As more electricity is needed (demanded) the
more natural gas will be needed to help fill this demand. We will study, briefly, the
temperatures of now and what can reasonably be expected in the future. Demand
from other countries (exporting) will be another factor we will look at. As emerging
economies, and developed ones, become over populated or in need of more electricity
generation they will look at natural gas as a player in filling this gap.Up until late
2017 (early 2018), the U.S. was a net importer of natural gas, but things shifted as
the U.S. market became oversupplied with natural gas as a direct result of
fracking/drilling. We will study the production of natural gas.

19



Business Administration.Economics.10

Possible Variables Affecting Sales of Tesla
Vehicles

Eng Kit Oo1

Abstract

This research will critically examine the variables that affect the sales of Tesla car
and attempts to forecast it based on previous years data. Several factors that could
potentially affect the changes in the sales volume of Tesla vehicles such as disposable
personal income (DPI), gasoline price (GP), price of electricity (EP), and population
(P) are of interest.

The justifications for each variable are: Disposable personal income is of importance
since motor vehicles are goods that require a large amount of capital to invest in.
Economic theory suggests that more income results into higher spending on all goods
including Tesla Cars (assuming Tesla cars are also normal goods) i.e., increase in
sales. Price of gasoline and price of electricity were selected as predictors in the
model since Tesla vehicles do not require fuel to operate and any change in gasoline
and/or electricity prices could potentially affect Tesla sales. The last independent
variable in the model is the population. The justification here is that when population
is high, there should be more sales of automobiles vehicles (and the opposite is also
true).

The results potentially suggest that price of gas and price of electricity are the main
driving force for the car sales of Tesla. The research will determine the goodness of
fit of the predictors for the model. Statistical models and data will also be used to
determine the impact of each predictor with respect to the car sales.

20



Business Administration.Economics.11

To Burn or Not to Burn? The question of
Natural Gas Flaring

NICKROOZ NEKOUI

Abstract

Extraction of oil is often accompanied by the production of associated gas - a
byproduct of the oil production. In many cases, these associated gas is flared or
burned. Flaring is the process by which natural gas is burned off in a controlled
manner when extracting oil. Flaring gas or not is an economic decision. In instances
where the amount present along with oil is minimal and would be of no benefit, gas
is brought up and burned off. Further, due to the low price of Natural gas, it’s not
economical to build the necessary infrastructure to capture it; doing so would result
in a negative return. In addition to economics involved in this flaring process,
environmental concerns is usually another issue involved. Instead of methane (natural
gas 1s primarily methane) going up to our atmosphere, Carbon dioxide is released
instead after flaring, which is a less detrimental element in comparison to other
greenhouse gasses like methane. However, what would the effect on our oil and
natural gas industry if we were to capture all these minuscule amounts that we end
up just burning off? This is where my research takes place. In my research, I intend
to first discuss pros and cons of flaring. In addition, I will present evidence on amount
of gas flared for different oil/gas producing states. In addition, I will examine the
environmental effect of the gas flaring by exploring the data on greenhouse
emissions. A related issue is the state policies regarding gas flaring.

21



Business Administration.Economics.12
Recycle Drilling Waste

Hector Bullock

Abstract

For this research study, we explain the process of disposal, treatment, and future state
policies for recycling drilling waste. There are three types of drilling mud: water
based, oil-based, and synthetic based mud. Current traditional disposal companies are
not following legitimate recycling criteria that is required by the U.S. EPAs for the
disposal of this mud waste. There are multiple methods to undergo a pre-treatment
filtration. Research found different contaminants in the mud that undergo separation
during the filtration and recycling process. Recent recycling policies and new
concepts of use after the filtered drilling mud has come to be complacent during
testing for approval to recycle the drilling mud, therefore easily manipulated to pass
regulatory tests. Our study is set to compare and contrast the multiple methods of
recycling drilling mud, while exposing regulation faults during testing phases.
Research should show alternatives for future applications for drilling mud after
recycling.

22



Business Administration.Finance.01

Lawsuits and its effect on companies' stock
prices.

Daria Khmelova

Abstract

Objective of the research: The objective of the research is the study of lawsuits, legal
settlements and their effect on companies’ stock prices in different industries.
Thesis or hypothesis: Lawsuits and legal settlements do not affect trustable publicly
traded companies in the long run.

Methodology or approaches: The research was conducting with the help of historical
data. The stock price was compared before and after public announcements regarding
lawsuits. University of Central Oklahoma (UCO) library's databases were used, as
well as famous TV reporters - The Wall Street Journal, Bloomberg, Yahoo Finance.
Summary of the findings: The research proves the theory that the companies’ stock
prices are not affected by the legal cases in the long run and they recover during the
first 1 to 5 years. Some fast-growing companies are not affected by legal settlements
at all, some of them recovered in less than a year as long as they have a high growth
rate, popularity and developing brand name. The perception of companies plays a
major role. Thus, the legal settlements of companies in finance industry affect
company s stock negatively and take more time to recover. While companies that
manufacture apparel are slightly affected by lawsuits and are more likely to recover
the stock price within the year.
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THE INFLUENCE OF PEER MENTORING: A
GUIDE FOR FIRST-YEAR BUSINESS
STUDENTS' ACADEMIC STUDIES AT THE
UNIVERSITY OF CENTRAL OKLAHOMA

Nathan Tayero

Abstract

Peer mentoring is a form of mentorship that usually takes place between a person
who has lived through a specific experience (peer mentor) and a person who is new
to that experience (the peer mentee). The review of literature on peer mentoring
explores the benefits, application and what a peer mentor is. This study focusses on
identifying the qualities of a peer mentor that a student seeks. This research also seeks
to identify ways on how to find a peer mentor who can aid them during their time of
studies in the College of Business at the University of Central Oklahoma. Using the
survey method, data will be obtained from students to learn about the qualities which
students would like to see in a peer mentor. The questionnaire also seeks to identify
the various ways students use to find a peer mentor.
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An Analysis of Project Management
Requirements for Data Analytics

[-Lin Huang

Abstract

Numerous projects of data analytics have been initiated in business areas each year.
The projects of data analytics integrate and transform big data into insights. In the
end, the insights generated by data analytics are expected to help organizations to
gain competitive advantages by, for example, predicting customer trends and
behaviors, and/or increasing business productivity.

However, it was reported that around 85% of the projects of data analytics would fail
by the end of 2017. Various causes of failure have been discussed in the literature.
However, there is no systematic organization of the causes of failure to help project
managers of data analytics to avoid making the same mistakes in the future.

This research study used content analysis to investigate the causes of failure of the
projects of data analytics in literature. Then a three-sphere model for systems
management is chosen as the framework to categorize the causes of failure. Finally,
a framework of causes of failure is proposed as the project management requirements
for the success of a project of data analytics.
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Does the Remote-Control “Control” Our
Future?

Selena Romero & Ashley Salim

Abstract

In generations past, a remote control was merely the consumer manually turning a
channel on the television. The concept of using an actual remote device to change a
channel revolutionized the television industry and unlocked other uses of a remote
device. This research explores the advancements of remote-control technology and
tries to determine the direction of device usage in the future. Specific focus is placed
on the dependency of repeated use and the variety of devices utilized, predicting
phones are replacing all remotes in general. Also, do people prefer to search for a lost
remote rather than use the appliance, even if it is closer? Would consumers be highly
frustrated by not having the convenience of a remote? The methodology of this
research was an online survey of random college students, faculty and a variety of
professional participants, conducted over a three-week period. In concurrence with
the survey, research data and published articles pertaining to this study were collected
and reviewed. Research results indicate a clear pattern of predictable increased
remote-control reliance.
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The Impact and Uses for the YouTube Platform

Delarra Zangooei

Abstract

YouTube is the second largest search engine used on the internet, and the third most
visited web site. With this much traffic, it’s no wonder aspiring creators and
companies flock to YouTube for opportunity.

This research was done to study the viewing habits of users, and how creators and
advertisers alike would influence the community.

Since YouTube is as big a platform as they come, it’s safe to bet most people have
used it before, or regularly.

A large demographic of the community is children; creators will cater to that
audience as to reach higher viewership and attract advertisers and gain popularity.
With so much community created content, it’s evident that it is a threat to other
entertainment businesses

The intention of YouTube usage positively affects consumers, motivating them with
goals.
We find that most of these hypotheses hold true as most consumers use YouTube as
a source of Entertainment or educational purposes. The youth especially, is a
demographic of high importance when it comes to creators and advertisers, even if
content is above their age restriction. Depending on the usage type, we found
compulsive YouTube usage leads to negative academic motivation.
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An Examination of Factors Affecting Online
Video Streaming

Mart Gentry Barclay Cheatham

Abstract

We examined the users of online video streaming services. We wanted to discover
what age groups primarily used video streaming services, which video streaming
services are most popular, and the reasons people use online video streaming. We
hypothesized that those who are 18-24 years old use streaming services most. Our
hypothesis also predicted that Netflix is the most popular streaming service based on
its Netflix Originals. Qualtrics survey links were given to respondents, 106
participated. The data suggests that Netflix is a dominant player in the market.
Respondents were primarily 18-24 years old and two-thirds were women.
Additionally, majority of respondents indicated that viewing options and
convenience primarily influenced their choice of streaming service. There were three
"other" responses to the streaming service question, the others were VRV and Sling.
It appears that streamers typically watch five or fewer hours of video per day.
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Is Click and Collect an effective strategy to
implement to increase consumers’ willingness to
buy?

Taylor Patry

Abstract

As the market becomes more competitive, companies develop new technologies to
attract customers. For instance, retailers, such as Amazon, Walmart, Kroger, etc.,
recently introduced “Click and Collect”, which gives customers the convenience of
placing orders online and picking them up in store (Haddon, 2018). This service has
become popular among consumers, and even has become a “basic expectation of
shoppers” (Bond, 2018), who are interested in micro-shopping trips, i.e., less than
five-minute visits to the store (Pearson, 2018). It allows the retailers to better compete
against rival companies, reduce delivery costs (Haddon, 2018) and extend their
product offerings via complementary services such as promotional alerts, product
suggestions, and inventory reminders (Pearson, 2018). However, the implementation
of this service may negatively impact in-store traffic (Baird, 2018), and potentially,
the overall revenues of the stores. To better understand the tradeoffs that retailers are
facing when implementing this innovative technology, this research investigates how
consumers make purchase decisions having this option available to them.
Specifically, in the first study, I investigate the moderating effect of product types on
consumers’ willingness to buy with the Click and Collect service. In the second, I
explore how consumers with different levels of technological fluency are willing to
adopt this service.
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The JavaScript or jQuery Dilemma - What to
Use

Bill Rosener

Abstract

JavaScript is a client-side scripting language for Internet browsers. It allows for
interactive and dynamic elements on a web page. This could include listening and
reacting to various user input. jQuery is a JavaScript library that makes it easier for
developers to create interactive websites without having to write as much code. This
is thanks to the pre-written code packaged up in jQuery. It would seem that using
jQuery is a no-brainer?

This poster presentation will compare and contrast the time to develop applications
using JavaScript and jQuery. It will also focus on software engineering. How easy
is for other people to read and modify someone else’s code.
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Performance Orientation versus Learning
Orientation and its Effect on Organizational
Ethics

Brayden Battershell

Abstract

The mindset of an organization and its people can have a huge impact on the ethics
and decision-making of that organization. The purpose of this paper is to see the
power of mindset when it comes to ethical decision-making. Specifically, it will focus
on performance orientation and learning orientation and how they compare to the
fixed and growth mindsets, which is the research of world-renowned Stanford
University Psychologist Carol S. Dweck. A performance orientation reflects the
extent to which a community encourages and rewards innovation, high standards,
excellence, and performance improvement. A learning orientation is the tendency or
habit of seeking to increase one's knowledge and skills; toward valuing the learning
process to accomplish mastery over a task; toward being interested in challenging
activities; and toward using information seeking as a personal strategy when
problems arise. My hypothesis is that companies that have this performance
orientation are more likely to make unethical decisions in order to achieve the desired
results and have a good performance. Likewise, learner-oriented companies are more
likely to make ethical decisions because these companies are focused on growth and
learning, not on the results. To support this hypothesis, this paper will examine three
companies who have famously been labeled as an ethical or unethical organization
because of certain business decisions, and 1 will see how their mindset each
contributed to those decisions.
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Supervisor-subordinate relational mentoring
episode

Hongguo Wei

Abstract

This paper aims to understand supervisor-subordinate relational mentoring that
addresses short-term challenges and learning needs. With 5 separate studies, the
author develops the scale of supervisor-subordinate relational mentoring episode
(SSRME), including three dimensions: empathic initiation, conversational
cultivation, and developmental enhancement. Empirical results from multi-source
data show that SSRME impacts employee job performance and leader effectiveness
through the mediation of leader-member exchange.
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Cannabis in the Workplace

Destiny Waller

Abstract

With new state legislation regarding cannabis (“marijuana’) being enacted in 2019,
Oklahoma human resource (HR) professionals are implementing policy changes in
order to comply with new state regulations. Oklahoma Medical Marijuana and
Patient Protection Act, known as the “Unity Bill,” allows physicians to prescribe
medical marijuana and restricts employers from taking action (including refusing to
hire, discipline, discharge or penalize) against applicants or employees solely based
on their status as a medical marijuana license holder or because of a positive drug
test. While Oklahoma, as well as 45 other states, have begun to legalize the use of
cannabis for medical and non-medical (recreational) purposes, federal law (including
The Controlled Substance Act 1970) continues to maintain and classify marijuana as
a Schedule I substance and deeming the consumption, possession and production of
marijuana as illegal. Our qualitative research objective was to examine how HR
practitioners and organizations were reacting to recent cannabis regulation changes.
Legislative changes have resulted in HR managers to (1) reevaluate organizational
drug testing policies to include defining being “under the influence,” and (2) clarify
policies related to “safety-sensitive” positions and performance testing.
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Using Rate My Professors Data to Develop More
Effective Faculty Development Programs

Amanda Evert, Shelbey Trawick, Jonna Myers, & Clark
Kurtis

Abstract

With higher education becoming more student-focused, colleges and universities are
placing more importance on student feedback (Steyn, Clint, & Sambo, 2018). When
higher education institutions request this feedback, many may focus on quantitative
responses - ratings, Likert scales, etc. However, these quantitative studies neglect a
substantial amount of data presented in the form of qualitative responses. Qualitative
feedback can help institutions develop better ways to increase the quality of education
provided.

While individual professors may seek out tools to develop their teaching
independently, research shows that introducing faculty development programs
(FDPs) at the institutional level promotes stronger instructional practices (Bilal,
Salman, & Songsheng, 2019; Roberts, et al. 2019). A meta-analysis conducted by
Bilal, Salman, and Songsheng (2019) reveals that FDPs create a “significant and
positive impact” on faculty competence. Additionally, a second study by Roberts, et
al. (2019) displays that student evaluation scores increased after the implementation
of FDPs.

A scrape of Rate My Professors’ data shows that certain qualities are more prevalent
in the 4- to 5-star quality categories than anywhere else: Gives Good Feedback,
Caring, Respected, and Amazing Lectures. Using this information, this study aims to
provide guidance and insight into the strategic design of FDPs that can increase the
quality of higher education at the state and nation
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A Theory of Strategic Stakeholder Emergence

Lincoln Brown

Abstract

Firms are facing heightened demands to include multiple stakeholder perspectives in
their strategic management practices (Filatotchev & Nakajima, 2014; Nason, Bacq,
& Gras, 2018) in order to achieve sustainable advantage. Stakeholder management is
an inclusive strategy implemented to address the needs and concerns of a broad array
of stakeholder groups. The depth and breadth of extant stakeholder research bolsters
the notion that stakeholder concerns merit strategic attention and management, yet to
date, the genesis of stakeholder management has been under theorized and under
developed as a function of the entrepreneurial process. While generally regarded as
an extant self-sustaining organism, we contend stakeholders exist only in relationship
to the firm. Without the firm, there are no stakeholders, and without the entrepreneur,
there 1s no firm.

We develop a framework incorporating stakeholder emergence within the
entrepreneurial process. The entrepreneur, as the bearer of uncertainty in exchange
(Bylund & McCaffrey, 2017) ultimately determines stakeholder clout through
entrepreneurial choices, which are formulated over time. Choices ultimately reflect
the Adam Smith notion of The Invisible Hand, where exchange must be mutually
beneficial in order to sustain the entrepreneurs’ individual subjective well-being
objectives (Smith, 1776). What makes a stakeholder a stakeholder? In our framework
it 1s the entrepreneur.
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Exploring How Research Engagement
Influences Career Mobility among Diverse
Student Scholars Alumni

Zoie Hing, Karen Anderson, Mindy Vo, & Jeanetta Sims

Abstract

Diverse Student Scholars is a program that provides student research engagement
opportunities targeting women and people of color. Through 20 interviews with the
program’s alumni, this project explores how undergraduate research engagement
influenced their career mobility, which has not yet been explored in this
undergraduate research program. Understanding career mobility will assist students,
faculty, and program directors in marketing the value of research engagement to
students and to potential employers.
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Exploring the Impact of Diverse Student
Scholars on Career Transferable Skills
Development among Alumni

Jeanetta Sims

Abstract

Diverse Student Scholars provides research engagement to women and people of
color at the University of Central Oklahoma. Through 20 interviews, this project
explores career transferable skills among Diverse Student Scholars alumni, which has
not yet been examined in undergraduate research. Exploring the impact of career
transferable skills will provide students and faculty an understanding on the
importance of undergraduate research and communication skills in future
professions.
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Exploring Post Baccalaureate Impact of
Research Engagement among Diverse Student
Scholar Alumni

Jeanetta Sims

Abstract

Diverse Student Scholar Research Engagement is the process of preparing the student
for post baccalaureate existence, enhancing the students cognitive, affective, and
behavioral skills, related to research and professional career preparation. This study
will show how research engagement has impacted the diverse student Scholars
personal and professional lives, post-graduation. Revealing nurtured skills that have
released abilities to interact and work with people whose backgrounds are different
from their own, and why is this important.
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The Effect of LGBTQIA+ Support on TTRPG
Companies’ Social Media Engagement

Dillon Martone

Abstract

Since their first bout of popularity in the 1980s, tabletop roleplaying games
(TTRPGs) have been notorious for attracting, advertising toward, and being gatekept
by a specific demographic: straight men. However, in recent years, TTRPGs have
enjoyed a secondary boom thanks to a combination of a simplified ruleset, popular
podcasts, and the progressive policies and expanded target clientele of companies
like Wizards of the Coast, who produce Dungeons & Dragons. Through analyzing
the pro-LGBTIA+ social media content of Wizards of the Coast and its competitors,
it can be determined if supporting this community has had a positive, negative, or
alternative effect on their engagement and the perception. Given the company’s
recent pivot toward inclusivity and expansion of its customer base, it can be expected
that catering social media posts toward a marginalized community hungry for
representation will increase its net engagement (likes, reposts, and comments) as well
as positively affect its reputation. Specifically, Twitter will be used as the basis for
recording the social media data, and each company’s June (Pride Month) posts from
each year dating back to the respective account’s creation will be analyzed and sorted
by amount of likes, re-tweets, and comments. The conclusions drawn from this
research can assist companies in the industry with identifying gaps in their
representation as well as bring awareness to a trend that can affect profits and the size
of a
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Evaluating the Marketing of Triad Fitness
Supplement Nutrition: A Comparison between
Social Media Target Audiences

Chavan Sampley

Abstract

Triad Fitness Supplement Nutrition is a supplement shop located in Northwest
Oklahoma City with a mission statement to fulfill their customer’s potential. They
strive to educate customers with their National Academy of Sports Medicine certified
employees by implementing meal plan advice, workouts, and supplement guidance.
Their target audience ranges from youth athletes fulfilling their potential to elderly
citizens looking to improve their health. The key to reaching Triad’s ideal target
market may lie between reaching their Facebook and Instagram audiences. We will
inspect previous posts to analyze likes, shares, views, and comments to help improve
both their Facebook and Instagram marketing. After conducting an in-depth
evaluation, we will demonstrate what improvements could help Triad communicate
with their current and potential clients throughout both social media formats. This
will not only be applicable to Triad, but other local businesses and baby boomer
generation to have a better grasp on using social media to reach their prospective
clients.
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Instagram Marketing in the Wedding Venue
Industry

Katrina Wichert

Abstract

In the last decade, the wedding industry has been growing more popular and
profitable, a huge reason being social media. Southwind Hills, Rosemary Ridge, and
Spain Ranch are three examples of successful wedding venues in Oklahoma. The
different marketing strategies each venue uses on their Instagram accounts can be
evaluated to determine which types of posts are most successful. General engagement
and captions are variables that determine how new posts do. Many people use
Instagram to chronicle their lives and a large part of their lives could be a wedding.
Knowing potential venues can increase interest, showcase different wedding styles,
and determine reputation. This research can be used for both new and old wedding
venues alike, as well as other vendors in the industry, by potentially increasing
profits, clientele, brand, and popularity.

41



Business Administration.Marketing.07

Soda Companies Market Water and Tea: An
Instagram Content Analysis of Beverage
Marketing

Madison Boothe

Abstract

Pepsi and Coke have brand extensions in traditional soda, water, and tea product
categories. The Instagram marketing tactics for their six specific products are
beneficial to the company’s water base. Pepsi, Aquafina and Gold Peak are brands
owned by the Pepsi Company. Coke, Dasani, and Pure Leaf are competitor brands
owned by the Coca Cola Company. Analyzing Instagram posts of three competing
products from each brand can predict future engagement numbers and consider
factors that impact brand loyalty. Comparing brand performance using engagement
as a common trait can determine which brand and product are most popular. The data
derived from these calculations will support predictions relating to bottled water
marketing strategies and how brand loyalty might affect outcomes. This study
provides information that can be used to improve Instagram marketing for companies
that already offer brand extension products or are considering new product offerings.
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College Students Fighting Hunger

Raven Cabrera

Abstract

A group of students conducted a feasibility regarding an on campus Food Pantry at
Cameron University to address the problem of food insecurity among students. The
study resulted in a partnership with a local food bank to provide services for students
in the area. The ramifications of food insecurity include poor academic performance
and students unable to persist in their college education. This presentation shares the
results of this project with an emphasis placed on the utilization of writing and
communication skills to convince administrators and the community to endorse the
project.
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Effective Promotional Strategies That Increase
Adoptive Homes For Teens In Foster Care: A
Guide For Future Initiatives.

Cameron Herrera

Abstract

More than 100,000 children in foster care need to be adopted or have yet to find a
suitable and loving home. Our goal is to find the best marketing procedure to better
the chances of teens being adopted. There are three different type of adoption
recruiting methods. Child specific is a method used for seeking out a family for a
specific child. General recruiting methods are mainly based on the public and focus
on needs of adoptive families. Target recruiting methods focuses primarily on
“adolescents of Hispanic youth.” Our group has decided to look into National and
State campaigns using specific promotional strategies. We measured which
promotional strategies have worked most effectively that could better and increase
teen adoption from foster care. The “General” adoption recruiting method has
become most effective especially when it is used by local marketing platforms such
as social media. We are going to take an over look at promotional strategies that have
increased awareness, overcome stereotypes, and ultimately increased the number of
teen adoption from foster care based on these specific promotional strategies. No
child should grow up without a family and our goal is to increase awareness and help
solve the problem of teens aging out of foster care without a family by showcasing
and highlighting effective promotional campaigns.
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Application of Consumer Perceptions on
Printed Media Campaigns Promoting Healthy
Eating in Cafeterias

Shelbey Trawick

Abstract

This literature review studies the effects and consumer perceptions of printed media
campaigns on promoting healthy choices in different cafeteria settings. The American
College Health Association reported that the number of overweight and obese
undergraduate students increased by seven percent from 2010 to 2015. This statistic
became the basis of many studies that examined the effectiveness of different
promotional strategies on food choices in cafeterias. Three primary healthy eating
campaigns were highlighted in the literature: traffic light labeling systems, choice
architecture, and healthy eating plate diagrams. While research findings suggested
these campaigns did not appear to have a significant effect on food choice, the
limitations discussed in the studies - along with feedback supplied by surveys and
focus groups - provide insight into how to best implement similar printed media
campaigns without patronizing students or losing the purpose of the promotional
strategies. The findings of this literature review will be used to implement a media
campaign at Southwestern Oklahoma State University to promote healthy eating
choices on campus.
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How Social Media (Facebook) Affects the
Impact of Real Estate Bubble on Home
Ownership Cost in India and Dubai

Ali Musaqlab

Abstract

The real estate bubble has affected housing prices in both Dubai and India. The prices
went so high in recent years to a level that they cannot be supported anymore. Factors
that may have contributed to this include high demand, high dispensable income, and
rapid economic development. Our company, Rocky Properties, relies on Facebook as
a social media platform for marketing. This tool allows us to position the company
better because they serve the purpose of creating a bond with the target market
through the creation of the necessary trust. This research study seeks to establish how
Facebook as a social media marketing tool plays a role in the influence of the real
estate bubble on the cost of homeownership for Rocky Properties in the two regions
- India and Dubai. Facebook has increased our company’s visibility. This is achieved
through the use of Facebook business pages to share pictures of the houses on offer
for the customers. The managers can gather consumer information that can be used
in pricing. Also, information from potential buyers will help in generating key
messages that will attract home buyers and fight off price competition. The platform
provides reliable means to engage with the customers personally through the
comments section rather than the use of automated messages. This creates an
environment of trust between the clients and the seller.
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(Inter)National Basketball Association: A Case
Study of NBA India's Instagram Marketing The
National Basketball Association (NBA) has the
strategic plan to expand the game globally.

Madison Woods

Abstract

Specifically, Commissioner Adam Silver is pushing for growth of the NBA brand in
India. The NBA, just this preseason, hosted a game, community events, and other
activities within the country. We are investigating the difference of activity of the
NBA and the NBA India pages on Instagram. The followers of the pages are
massively different, with the NBA having 44.2 million followers and the NBA India
page having just 233,000 followers. Given that there are more than 1.3 billion people
in India, this appears to be a very small portion of the possible target audience. With
the start of the pages only being a year or less apart, NBA India is posting around 2.5
times less than the NBA. Part of the low number of Instagram followers could be the
relatively low number of posts shared on the Indian Instagram page. Investigating
differences in types of posts and viewer interactions may provide a better
understanding of new tactics that could be employed on the NBA India Instagram
page and help Adam Silver achieve his goal. Although we do need to consider that
the NBA page is not exclusive to the US alone, conducting this research will benefit
both the NBA and India by growing the popularity of the amazing sport of basketball.
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Evaluating the Facebook marketing campaigns
of Lucky Star Casinos in Oklahoma

Samantha Waterman

Abstract

Lucky Star Casino has six locations throughout western Oklahoma. Social media has
become a big resource for boosting advertisement and marketing for businesses.
The objective of this research is to analyze Lucky Star Casino’s Facebook pages to
show a comparison between promotional advertisement and customer testimonials.
The content analysis will cover the promotions advertised from October through
December of 2019 as those are considered the biggest holiday months of the year. It
will compare interactions between advertisements posted and the testimonials that
follow on the same day or week.

Results will show which promotions significantly increase engagement, and which
promotions have the tendency to lower engagement.

In the end, this study will provide strategies on how other casino social media
administrators can better compose social media content to improve engagement, to
better market their offerings, and to increase the reach of their posts.
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Language, Categorization, and Literacy: A
Study of Skills in Deaf and Hard of Hearing
Students

Erin Swanson-Shepherd

Abstract

Categorizing the world is one of the very first steps in language acquistion, and most
of the time it 1s implicitly learned. Children who are deprived of language due to
being deaf and hard of hearing are not receiving this implicit learning.

It’s been th