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Recruiting Vulnerable Populations Using Social Media:
Implications for Nursing Research
Abbey Jo Klein, PhDc, BSN, RN, & Alyson Hanish, PhD, MSN, RN 
University of Nebraska Medical Center, College of Nursing, Omaha, NE

Background
• Recruiting vulnerable populations can be challenging

and costly1

• Vulnerable populations can also be hard-to-reach2-4
populations due to diagnosis,5 stigma,6,7 and systems
level factors1

Purpose
• Describe the recruitment methods used
• Examine the efficacy of recruitment methods

Results

Reach: 16,500 10,132 11,352 7,756
Link clicks:         507              198              181                81

Participants Enrolled

• Social media = efficient with time/money and safe 
• Collaboration with marketing helps target boosted 

posts for maximum reach
• Further refinement of social media protocols could 

impact recruitment efforts for hard-to-reach and 
vulnerable populations

This clinical trial is funded by NINR under award 
1K01NR017465-01A1.

Methods
social media (experiment) vs. clinic (standard) 

Framework & Design
• Biopsychosocial model of common sleep problems

• Sequential, multiple assignment randomized trial

GAP

Paucity of data exploring the use of social 
media as a recruitment tool for adolescents 

and hard-to-reach populations
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genes/biology environment

disordered sleep
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bedtime bank

combination 
or bedtime 

bank

combination 
or melatonin

melatonin bedtime bank

melatonin

Background

non-responder non-responder

responder

75%
(n=30)

randomized

30%
(n=9)

2.5%
(n=1)

Social media
Clinic
Other

Purpose

Framework & Design

Methods

Results

References 

Facebook
7 ads

14 active hours

XXX 

30 enrolled

$47/participant

reach: 75,483

Clinic
2 clinic days

15 active hours

people reached

1 enrolled

$375/participant$47/participant $375/participant

reach: 5

Conclusion

$425

$200

$100 $85

Social media is an 
efficient and cost-effective 
way to reach and recruit 

vulnerable pediatric 
populations.

Reach location:

92.3% 7.7%92.3%
7.7%

impact

facebook
Home Favorites Recent

UNMC Munroe-Meyer Institute
We are looking for children, and parents of children, who 
are 10-18 years old, diagnosed with Autism and/or 
Attention Deficit Hyperactivity Disorder (ADHD), and 
sleeping less than 8 hours per night (3 or more times per 
week). Participants may be compensated for their time 
and efforts.
To learn more, visit the website.
Questions? Contact Dr. Alyson Hanish, PhD, MSN, RN 
IRB# 775-18-FB
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