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The purpose of this project was to develop a recruitment plan to increase Central
Washington University’s enrollment of freshmen students from the state of Washington. To
develop this plan, current research and literature related to increasing enrollment at institutions of
higher education were researched and reviewed. A review of current strategies was also
conducted and the new plan developed. The plan will be offered to the Director of Admissions

at Central Washington University for consideration for implementation.
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CHAPTER ONE
BACKGROUND OF THE STUDY

“There is danger in reckless change; but greater danger in blind conservatism.”
--Henry George

Introduction

“Central Washington University (CWU) was established in 1890 as Washington State
Normal School and became a University in 1977. Central is one of six state-supported
institutions offering baccalaureate and graduate degree programs in the state of Washington.
Central’s purpose as a comprehensive university is to provide a quality education to both
undergraduate and graduate students. The University carries out its mission by fostering an
environment which nurtures the physical, intellectual, social, and ethical developments of
each student. That environment is marked by small classes, residential and recreational
programs, and a demonstrated concern for each student as an individual. The University is a
resource for the local community and region.” (CWU Catalog 2000-01).

Central Washington University’s recruitment focus has been the King, Pierce, and
Snohomish Counties (I-5 corridor). These counties have the highest population in the state
of Washington and the majority of students attending the six state institutions of higher
learning come from this geographic region. The most current CW Marketing Plan states
“approximately 61 percent of CWU’s student body, both on and off campus originates from
the I-5 corridor.” (1999).

Yakima, Chelan, Kittitas, Grant, and Benton counties comprise the next largest
market area for CWU, supplying the Ellensburg Campus with over 2000 students each year.
However, according to the CWU Office of Institutional Research at CWU, in the Fall of

1997, only (92) students came from the Yakima Valley and, in the Fall of 1998, only



seventy-six (76) students. These statistics support the premise that the majority of CWU’s
current students are coming from the I-5 corridor.

Two reasons may have contributed to a lower number of stidents coming to CWU
from Yakima, Chelan, Kittitas, Grant, and Benton counties. First, a large number of the
students from these counties are from first generation, low-income families, whom may not
be familiar with the opportunities available and or fully understand the importance of
furthering their education. Secondly, many of the students from these counties attend
community colleges in their area i.e., Yakima Valley Community College, and Wenatchee
Valley College. Community colleges generally have lower tuitior'l than four-year institutions

and hence, more affordable and in many cases students may save money by living at home.

There has been limited recruitment and marketing in the I-5 corridor and in the Lower
Valley due to a very small admissions and marketing budget. Until July of 1998, the
University did not even have a marketing unit or a marketing budget. The current marketing

budget consists of $50,000 which is extremely small.

Purpose of the Project

The purpose of this project was to develop a recruitment plan to increase freshmen
enrollment at Central Washington University. Specifically, recruitment efforts will be

directed towards the lower Yakima Valley and to the 1-5 corridor in the state of Washington.



1. Benefit Segmentation

2. Full Time Equivalent

3. Integrated Marketing

4. Marketing

5. Marketing Mix

6. Media Mix
7. Paradigm

8. Product Mixes

Definition of Terms

Division of the mass market according to the benefits that
people seek from a product.

Undergraduate students averaging 15 credits per quarter.

Is a marketing planning process which includes not only
promotion strategies but product, price, and place strategies. In
addition, it seeks to establish vital exchange relationships with
key target audiences; and is designed to achieve institutional
objectives outlined in a university’s mission, vision, and
strategic plan.

Marketing is the analysis, planning, implementation, and
control of carefully formulated programs designed to bring
about voluntary exchanges of values with target markets for the
purpose of achieving organizational objectives.

Refers to four controllable variables—product, price, place,
and promotion.

An array of promotional strategies an institution uses to
communicate its marketing mix to prospective target
audiences.

An example or model. An accepted way of looking at
something on the basis of experience, background, and
perception.

Represents and identifies various product attributes.



9. Recruitment Plan A plan to increase the number of student prospects, turn

prospects into applicants, and turn applicants into enrolled
students.

10. Segmentation The dividing of heterogeneous popuiations into smaller
homogeneous subsets of a target population.

11. CWU University Centers The university has six Centers located in Lynnwood, SeaTac,

Ft. Steilacoom, Yakima, Wenatchee, and Moses Lake.

Limitations

For the purpose of this project, it was necessary to set the following limitations:

1. The recruitment plan was designed and developed to be compatible with CWU’s
existing policies and vision.

2. The freshmen recruitment plan was designed to recruit students to Central
Washington University’s Ellensburg Campus and did not directly address the
University Centers.

3. The recruitment plan addressed only incoming freshmen and excludes transfer
and graduate students.

4. The marketing plan focused on the recruitment of freshmen students from the

state of Washington.



CHAPTER TWO
REVIEW OF RELATED LITERATURE

Introduction of Related Research

The purpose of this project was to develop a recruitment plan to increase Central
Washington University’s enrollment of freshmen students from the state of Washington. To
develop this plan, current research and literature related to increasing enrollment at
institutions of higher education were researched and reviewed. A review of current strategies
was also conducted and the new plan developed. The review of research and literature
summarized in the following pages has been organized to address:

1. Institutional Marketing and Recruitment

2. Central Washington University’s Past Marketing Practices

3. Central Washington University’s Current Marketing Strategies

4. Central Washington University’s Current Recruitment Plan

Research in Chapter Two was identified through a computer search, statistical data,
magazine articles, professional journals, books, and Central Washington University

publications and reports.

Institutional Marketing and Recruitment

“There are five new megatrends that alone or together could dramatically affect
institutions’ ability to exert their own will in the marketplace: 1) The changing
demographics of college students; 2) cost to attend and the tuition gap between publics and

privates; 3) the rise of publics, including two-year institutions, as major players in recruiting



and fundraising; 4) greater involvement of states in managing their public institutions; and 5)
increased competition for the donated dollar” (Integrated Marketing for Colleges,
Universities, and Schools, 1998).

Economic, demographic, and attitudinal shifts are greatly impacting enrollment at
institutions of higher education. “Students of today and tomorrow are somewhat more
conservative than previous generations of students, likely to be less interested in the pure
liberal arts, very program- and outcomes-oriented, more practical, and more likely to include
convenience and access in defining academic quality” (Integrated Marketing for Colleges,
Universities, and Schools, 1998). These trends will heighten the already significant stresses
on recruiting.

Colleges and universities generally do a poor job of advertising themselves. There
are several reasons: improper planning, resistance to advertising, inexperience, and lack of a

marketing plan (Journal of Marketing for Higher Education, 1995).

Universities must have a leader in the admissions office that understands concepts
such as logistic analysis, predictive modeling, and financial aid leveraging in order to
compete in the market place for students. Today, if a university is not paying attention to its

enrollment planning, problems are ahead (Chronicle of Higher Education, May 1999).

Institutions who do not have a good marketing and recruitment planning process are
considered “at risk” for enrollment problems. According to Lewis Mayhew, characteristics
of “at risk” institutions include: lack of aggressive, knowledgeable leadership; frequent
administrative or faculty turnover; loss of institutional focus; weak or inaccurate image;
overdependency on tuition and tuition increases; small or decreasing endowment, low

graduation rates, low freshman-to-sophomore retention rates; difficulties in student



recruiting; difficulties in fund raising; poor morale; inflexible, bloated, or moribound
curriculum that is controlled by faculty, faculty militancy or apathy; and increased use of
part-time faculty.

Some institutions are in denial and ignoring the new trends and issues in higher
education, some are hunkering down and hoping they pass by, and some institutions are
taking these new challenges head on by assessing their marketplac;e carefully and
systematically, ranking their target audiences, and developing realistic, well-funded
marketing and recruitment goals. To survive and succeed, institutions must know their
markets; attract sufficient resources; convert these resources into appropriate programs,
services, and ideas; and effectively distribute them to the various cbnsuming publics
(Strategic Marketing for Educational Institutions, 1985).

“Marketing and recruiting plans must be founded on the institution’s mission. They
must be logical and even heartfelt extension of an institution’s mission. If the mission and
planning efforts are not in congruence, then something is deeply flawed. It is destructive to
the institution and deceptive to the marketplace to develop and execute a plan that is
inconsistent with the institutional mission” (Integrated Marketing for Colleges, Universities,
and Schools, 1998).

Karl Albrecht states that, “No vision statement or mission statement can ever make
much sense unless it originates in some valid concept about what it takes to succeed. It is not
a platitude. It is not a slogan. It is not an exercise in journalism; it. is an exercise in careful,
clear, creative, disciplined, and mature thought. It provides a critical success premise that

leaders can understand, commit to, and dramatize to others. A good vision and mission



statement also conveys a strong sense of momentum, of unstoppable, implacable movement
in an unambiguous direction.”

Philip Kotler defines marketing as the analysis, planning, implementation, and
control of carefully formulated programs designed to bring about voluntary exchanges of
values with target markets for the purpose of achieving organizational objectives. The four
Ps represent the four variables that institutions manipulate as part of their marketing and
positioning strategy. Sometimes the four Ps are called the marketing mix because they are
the ingredients we mix to develop specific messages for specific target audiences. The first P
is product and is the sum of an institution’s academic, social, physical, and values/spiritual
dimensions and the opportunities that are available to graduates. The second P is price and
includes both dollars and nondollar (faculty availability, advising, etc.) costs. The third P is
place-convenience of location and time has become very important to prospective students.
The fourth P is promotion-communication used to recruit and market.

Of course, the question must be asked: If the potential for marketing is so enormous
why do so few colleges and universities embrace it? Most often the answer is, “We don’t
have enough money.” According to Robert Sevier, a lack of money is almost never the chief
impediment to the creation and implementation of a comprehensive marketing/recruiting
strategy. The main reasons are as follows: prime motivators are missing, no top-down
commitment to marketing, an unwillingness to address issues of territoriality, a reluctance to
undertake realistic situational analysis, an inconsistent definition of marketing among senior
administrators, a confusion between stakeholders and customers, émd a fixation with
historical paradigms. Charles Handy wrote, “People clamor for rights but ignore their

responsibilities, want democracy but expect others to sort out all its problems for them,



complain when others take initiative but take no initiative themselves” and “It is the campus
executive who is caught between societal pressure for change and the faculty’s wish to
maintain the academy in the form they have known—administrators are charged by their
faculty to afford protection from the very pressures that the institution’s external
constituencies are, with increasing resolve, bringing to bear.” Marketing an institution is
something many faculty members believe is not necessary and creates another challenge that
an institution must deal with. When considering an institutions resistance to change,
consider the following formula: Number of years in current system X Age = Resistance to
Change. (Integrated Marketing for Colleges, Universities, and Schools)

Characteristics of a market-oriented institution include: embracing a comprehensive
definition of marketing, recognizing marketplace dynamics, a belie;f in the constancy of
change, transforming vision, primacy of the customer, clarification of stakeholder roles,
redefinition of quality and success, a culture of “now,” data-based decision-making, variation
of product, price, place, and promotion, and clear criteria for evaluating progress.

Solid marketing plans rest on a foundation of research. This reality is reflected in a
basic definition of market research: the systematic design, collection, analysis, and reporting
of data and findings relevant to a specific marketing situation an institution faces. Market
research involves finding specific answers to specific questions—information that is used to
refine marketing goals and to help develop the overall marketing plan. Research can be used
to provide answers and to clarify and set priorities. In today’s mar_keting, fundraising, and
recruitment environment, the problem is not a lack of options but determining which ones are
most likely to succeed or provide the greatest return in the shortest time. Research allows

you to test ideas and can often prevent institutional leaders from making expensive and very



public mistakes. Research helps monitor an institution’s environment. It can quickly
pinpoint problems while they are still manageable. At the same time, research can highlight
opportunities that might be overlooked.

An institution’s image or reputation is one of their most precious and powerful
marketing tools. An image is a set of attitudes or beliefs that a person or audience holds
about an institution. Image has a tremendous and often underappreciated effect on college
choice. Image building is seen as a legitimate pre-recruiting function at market-oriented
institutions. A few years ago Harvard Business Review conducted an interview with Phil
Knight, President of Nike, Inc. During the interview, Knight said Nike really began to soar
when officials realized that they were not in the shoe business but in the image business.
Sure, they make shoes, conceivably some of the best shoes in the world. But Nike sells much
more than shoes—it sells the Nike swoosh. Institutions with strorig images generally have
something they are known and valued for. Strong images just don’t happen. They require a
commitment from top administrators, a clear understanding of who your audiences are and
how you are currently perceived. Images must be managed because they require planning,
execution, and a long-term budgetary commitment. Many institutions would do well to
adopt Churchill’s strategy of being careful to war the same ties and the same hats for 50
years—so as not to confuse us! What would people think of politicians who changed their
public personality every year? Image management acknowledges the following fundamental
image formula: accuracy + clarity + consistency x continuity.

Segmentation is the notion of dividing large, heterogeneous populations into smaller,
homogenous subpopulations and is used in recruiting students. Most colleges use the same

basic strategy to recruit the majority of their students. Recently, there has been some effort
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to develop separate strategies for nontraditional students, students of color, and even honors
students. Segmentation allows you to monitor and survey the nee(is and expectations of
critical target audiences, cut costs, and allows you to communicate with chosen target
audiences more effectively and efficiently. Public institutions often use a mass market
strategy to recruit students. Every student, regardless of academic interest or ability, is
recruited in the same fashion.

An institution must have clearly identified its Strengths, Weaknesses, Opportunities,
and Threats (SWOT). The institution must have a clear mission and vision. It must embrace
what its institutional niche really is. It is very important for the campus community to have
an appreciation for the marketing/recruiting planning process. It is important for the campus
community to understand that creating and implementing a marketing/recruitment plan is in
the best interest of all campus stakeholders, including faculty.

The ten most important college characteristics are: majors/programs 30.9%,
academic reputation 28.4%, location of the college 15.7%, career focus 9.3%, community
7.9%, friendly atmosphere 7.1%, numbers of students/size 4.1%, athletic program 4.0%, and
other 6.9% (Stamats Applications, 2000).

According to Dr. Robert Caruso, if a diverse student population is part of your institutions

mission statement the following three basic steps must be used:

% Institutions must actively seek opportunities for collaboration with elementary, middle,
junior high schools, and high schools all with the primary goal of raising student

aspirations.
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+¢ Institutions must mobilize the resources of the campus and the community to help foster a

caring environment that supports the primacy of learning, academic achievement, and

student support.

X3

%

Prepare students for life after the institution through programs and services that
encourage graduate study and/or facilitate effectiveness in the employment setting.
Any serious attempt to recruit and retain minority students must be part of a larger
institutional strategic plan in which an enrollment management and marketing strategy

play a central role (Access: Improving Diversity in Student Recruiting and Retention,

1998)

Central Washington University’s Past Marketing Practices

Prior to 1997, Central Washington University’s enrollment marketing was done by
different offices on campus working together. The Directors of Admissions, Housing,
Dining Services, and Conference Programs worked together to produce videos, brochures,
compact-disks, and publications to send to prospective students. Admissions Counselors
would visit high schools around the state. Students were hired to give tours of campus and to
call applicants.

Recruitment was done through student camps and conferences held on campus
including: cheer camps, sports camps, Business Week, Girls’ State, JOB’s Daughters, Music
Festivals, and other camps and conferences attended by prospective students.

Different university offices worked together to try to project a positive image of
Central Washington University. This feeling emphasized that we were all in this together

and everyone was necessary to make a positive impression on potential students and their

12



parents. The university lacked a university marketing/recruitment team and no university
dollars were identified for the purpose of marketing the institution.

Based on the recommendation made by a university-wide President Ivory Nelson
created on July 1, 1997, the Division of Marketing and Enrollment (Internal Memorandum,
1997). This new division was composed of units that could support a new higher education
paradigm called Integrated Marketing. President Nelson charged this new division with
developing a university marketing plan to increase student enrollment and improve the image
of CWU. The departments comprising the Division of Enrollment Management and
Marketing included the Office of the Registrar, Admissions, Academic Services, Academic
Skills Center, Graphics Productions, Financial Aid, University Mailroom, Duplicating,
Academic Advising, McNair Scholars Program, and the Educational Opportunity Center.

Recruitment programs were developed to target high schools around the state.
Campus visitation programs, such as the Central Sampler, increased in number and were
actively promoted. From August to December 1997, CWU Admissions Office staff visited
129 sites for the purpose of outreach and recruitment. These visits included ten workshops
for high school counselors, five high school college fairs, three national recruiting fairs, 27
community college visits in combination with 18 night visits targeting high school seniors,

and 67 high school visits (Admissions and Advising Newsletter, April 1998.)

The May 1998 issue of “In Focus,” a newsletter produced by the CWU Office of
Institution Studies showed the results of a survey of the 1996 incoming freshmen. The
survey asked freshmen to state the reasons for choosing to attend Central Washington
University. These reasons are as follows:

¢ Size of university (50%)

13



R/
°0

Very good academic reputation (40%)

X4

Affordable tuition (29%)

L)

% Offers special programs (29%)

¢ Placement of graduates (28%)

From the same newsletter, 71 percent of incoming freshmen respondents reported
Central as their first choice for college (74 percent females, 66 percent males) (In Focus,
1998).

The March 2000 issue of “In Focus” asked CWU freshmen why they chose to attend
college. The top three responses of six out of ten male students were the following:

% Make money

+ Get a better job

% Gain a general education and appreciation of ideas

When comparing responses by gender, women attended CWU for reasons which
differed from their male counterparts. More women considered the size of Central, its
academic reputation, affordable tuition, available financial assistance, and the education and
employment history of recent graduates in helping make their college choice (In Focus,
2000).

Central Washington University’s Graduating Student Ques’.tionnaire has been
distributed annually to undergraduate students applying for graduation. The survey’s main
objective is to assess the satisfaction of seniors on their undergraduate experiences at Central
as it relates to all aspects of the University. Seventy-three percent responded yes to the
question, “Would you attend this school again if given the opportunity.” When asked to rate

the school overall, 74 percent gave CWU an excellent or good rating. Ninety-three percent
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of the graduates said they would recommend CWU to a friend or acquaintance (Graduate

Student Questionnaire, 1998.)

Annually, an average of 1,075 new freshmen enter CWU. Undergraduate students
make up about 92 percent of the total enrollment. Approximately, 50 percent of the new

freshmen are first-generation college students.

CWU Current Marketing Strategies

In September 2000, President Mclntyre eliminated the Division of Enrollment
Management and Marketing. University Relations was included in the Division of
Development, Marketing, and Alumni Relations. The Offices of the Registrar and
Admissions reported to the Division of Student Affairs and Enrollment Management. Mark
Anderson was hired as Director of Marketing and Media Relations and Graphics Productions
now reports to the director Mark Anderson. Mr. Anderson has been in the position for about
four months and has formed a new Marketing Task Force. Mr. Anderson has not yet
produced a new or updated marketing plan. The university recently hired Stamats, Inc., a
marketing consulting firm, to prepare a market study.

Under the direction of Dr. James Pappas, CWU developed a marketing plan that
involved running radio, television, and print ads. A theme was developed and strategies were
identified to target specific audiences. These ads showed different aspects of college life on
the Ellensburg campus and its University Centers. Outstanding graduates of CWU, such as
Jon Kitna, Quarterback for the Seattle Seahawks and Ron Sims, City Manager for the City of

Seattle were featured in these ads.
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The television ads were shown on cable stations during the Antique Road Show and
the Seattle Sonic Basketball games. The ads show the CWU Ellensburg campus and stress
academic programs. Another marketing strategy was to place signage at the West and South
Interchanges. A banner was hung across Eighth Avenue. Buttons, t-shirts, caps, pens,
pennants, shopping bags were all developed with the same theme.

Central Washington University faces many issues in the attempt to attract qualified
freshmen to the Ellensburg campus. One of the biggest challenges is how to unify faculty,
students, administration, and staff in promoting the university with a consistent message.
Central has been mentioned as one of the top ten best buys for sch<')ols of its size in the nation
for three years. Recent university problems like the NCATE probation and
administration/faculty issues have received negative publicity and have hurt the image of the
university.

Increased tuition, room and board, and fee increases negatively affects CWU’s edge
when competing with other institutions. The University was not featured in Colleges: 100
Best Buys in 2001. A new tuition waiver policy has just been approved by the Board of
Trustees to attract high-calibur students. Incoming freshmen with a 3.5 g.p.a. or higher will
be eligible to receive a tuition waiver for Fall 2001 and 2002. Students with a 3.5-3.89 will
receive $1,500 and freshmen with a 3.9-4.0 g.p.a. will receive $1,800. This new strategy will
help in the recruitment of new, academically talented freshmen.

We must continue to improve our image and promotion through our “flagship”
programs, celebration of faculty and staff, outreach and recruitment, publications, and a
consistent message and theme. We must utilize current students and alumni to be

ambassadors.
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Central Washington University’s Current Recruitment Plan

Over the next ten years the number of high school graduates in the state of
Washington is projected to rise 36 percent according to a newly released report from the
Office of the Superintendent of Public Instruction (April 1999). Overall growth in the
Western United States is expected to average 31 percent. The number of Washington
graduates will rise from 47,727 in 1995-96 to a peak of 66,792 in 2008-09.

There is intense competition among colleges and universities to attract qualified high
school graduates. Student recruitment programs both within and without the state of
Washington have been aggressive. A student graduating from high school can select where
he/she would like to attend college. Central Washington University has not been able to
offer the scholarships and financial incentives available at other schools and this may have
placed the university at a disadvantage in attracting new students.

According to the 1998 Match Study Report from the Office of Financial Management
(OFM), Washington State University (WSU) and Eastern Washington University (EWU) are
Central Washington University’s main competitors for students. Students in the state of
Washington apply to institutions in the following order: UW, WSU, WWU, CWU, EWU,
and TESC. The report also points out that a larger number of freshmen enroll in the State’s
28 community colleges than in four-year universities and colleges (Match Study Report,
1998). |

The American College Testing (ACT) Service and the College Board’s Scholastic
Aptitude Test (SAT) provide state-wide reports on the numbers and percentages of students

who list their college choices as first, second, or third. This information is made available to
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the colleges and universities in the State. Prior to 1986-87 CWU held fifth place in
institutional ranking. Between 1987-91, CWU was “the” place to attend and moved to third
place in the ranking until 1990-91. From 1992-present, a number of highly publicized

university problems created a negative image and enrollment has declined (CWU Marketing

Report, 1999).

Central Washington University is in competition for freshmen students with five
other public four-year universities in the state of Washington. They are: University of
Washington, Washington State University, Western Washington University, Eastern
Washington University, and The Evergreen State College. In recent years, there is new
competition besides the public institutions in Washington State. Distance learning, web
courses, and universities like the University of Phoenix have created a whole new paradigm.
Over 60 percent of enrolled freshmen indicate that CWU was their first choice college.
Many students choose to enter CWU because of the central location of the Ellensburg
campus and the strong accounting, business administration, teacher education, law and
justice, music, psychology, and biology programs (CWU Institutienal Studies, 2000).
Students are selecting schools and classes to meet their needs in day, time, location, and
program offerings.

The current CWU recruitment plan is divided into following four categories:

1. Development of Prospect/Inquiry Pool

2. Conversion of Prospects to Applicants

3. Conversion of Admitted Students to Confirmed Students

4. Other Initiatives

The development of the prospect/inquiry pool include the following activities:
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e Attend the following tours and fairs: Spring Junior Washington Council for High
School/College Relations (WCHSCR) tour throughout the state of Washington (March
and April), Fall WCHSCR Community College tour and High School Evening tour
(October and November), National Association for College Admissions Counselors
(NACAUQC) Fairs in Seattle, Spokane, Portland, Boise, Alaska, and Hawaii (November),
Spring PNACAC Fairs in Seattle and Portland (April), NACAC Fine and Performing
Arts Fairs in Seattle and Portland (October), and other various high school and
community college fairs.

e Targeted high school, community college, and community visits by Admissions staff
(approximately 140 high schools and all community colleges).

e High School Senior Nights sponsored by CWU Alumni Assoc'iation (April)

e Direct mail is sent to: 8,000 Washington Juniors through the use of the PSAT Search
Service, senior SAT and ACT score reports, prospects who have returned response cards,
CWU Conference Center attendees, selected high achieving students, and to any requests
for information.

e On-campus programming includes publicized weekday campus tours, Central Sampler
(overnight visit), group visits, and CWU Open House in October.

e Connections with high school and community college counselors occur as follows: Fall
WCHSCR high school counselor tour, participation in the Inter-College Relations
Commission, Spring high school counselor on-campus workshops (May), and Spring
transfer advisor on-campus workshops (April).

Conversion of Prospects to Applicants includes:

e Visits to selected high schools and community colleges.
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e Direct mail efforts.

e CWU Open House in October.

e Utilizing the CWU Calling Center to call admitted students.

Conversion of admitted students to confirmed students includes:

e Post-acceptance mailing sequence (congratulations letter, acceptance book, letter from
department chair, spring newsletter, invitation to orientation, and invitation to open
house, and financial aid award letters (if applicable).

Other Initiatives include:

e Discussions with selected community colleges to develop dual admission programs.

e Host small groups of low-income students by providing van transportation from the high
school to CWU.

e Scholarship partnerships with HACER, the Hispanic Academic Achievement Program
(HAAP), the Yakama Nation, and the Tlinget Nation.

e Work with MEChA and the Black Student Union to visit selected high schools.
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CHAPTER THREE

PROCEDURES OF THE PROJECT

INTRODUCTION

The purpose of this project was to develop a recruitment plan to increase the
enrollment of freshmen students at Central Washington University_. To develop the
recruitment plan, current research and literature related to increasing enrollment at
institutions of higher education was reviewed along with a study of current CWU practices.

Chapter Three contains background information regarding:

1. Need for the Project

2. Development of Support for the Project

3. Procedures

4. Planned Implementation

Need for the Project

The need for the project was influenced by the following considerations:

1. Enrollment as a whole at CWU has been declining since 1992.

2. University housing numbers have also declined. This may be due to fewer
freshmen and the existing requirement that they live on campus dliring their

freshmen year.

3. The state of Washington Higher Education Coordinating Board bases funding to
institutions of higher learning on the number of full-time equivalent (FTE)

students.
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4. The state of Washington’s Office of Financial Management continues to publish
figures which indicate the number of students graduating from high school
continues to increase.

5. The competition for freshmen students from peer institutions in the state of
Washington continues to grow.

6. The writers position as Manager of Admissions Administrative and Computing
Operations at CWU provided impetus for the project. In addition, it coincided
with the writers need to undertake a project for the completion of a Masters

Degree in Education Administration.

Development of Support for the Project,

The writer met with Dr. James G. Pappas, Vice President for Student Affairs and
Mike Reilly, Director of Admissions to discuss the need for the project and was subsequently
encouraged to pursue the development of a freshmen recruitment plan.

Dr. Gregory Chan encouraged me and gave me the initial idea for this project. I
served on the initial Marketing Committee that was under his direction. Dr. Chan provided
me with an historical record of the research and recommendations made by the original
University Marketing Committee.

Mark Lundgren, Director of Institutional Studies, offered his support and assistance
in identifying data to support the project.

Mark Anderson, Director of Marketing and University Relations, offered his support

and provided input on possible integrated marketing initiatives.
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Procedures

Research and study of literature, data, and the current CWU recruitment plan was
undertaken. Study of other state institutional recruitment plans WélS also undertaken will little
success. Study found that institutional recruitment plans were generally not shared due to the
competitive nature of the recruitment process and the reluctance of Admissions Directors to
share what was an individual institution’s approach. Special attention was given to Eastern
Washington University’s (EWU) recruitment and recovery plan which was available through
the Higher Education Coordinating Board. The plan included initiatives and strategies to

assist EWU in their recruitment efforts with emphasis on an integrated marketing plan.

Planned Implementation

This freshmen recruitment plan will be submitted to the Director of Admissions at
Central Washington University for consideration in the recruitment of freshmen students in

the Fall of 2001.
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CHAPTER FOUR

THE PROJECT

The purpose of this project was to develop an integrated freshmen recruitment plan to
increase freshmen enrollment at Central Washington University. The project is presented in

the following pages of Chapter Four in four sections:

SectioN ONE..ovevveeeveeiiiiieeieeeeeeeeerereeean, Introduction
Section TWO cceceveviiieeieeeeeeeeeeeeeeeeeeeee. Institutional Information
Section TRI€E ..uvvevreeeeeeeeeeeereeerrerenns Freshmen Recruitment Plan
SECHON FONP weumimasmioismsmessmmns Implementation
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SECTION ONE

Introduction

Central Washington University (CWU) is located Ellensburg, Washington, in the
geographic center of the state. The University is a liberal arts college which offers over 100
different majors and is considered a residential campus. Freshmen students are required to
live in campus housing and are required to enroll in a University 101 course that helps
prepare them for university life.

The purpose of this project was to develop an integrated freshmen plan to increase the
enrollment of freshmen students at CWU. The plan will be presented to the Director of
Admissions for consideration for implementation. Prior to the development of the plan, a
survey of current research and literature related to increasing freshmen enrollment at

institutions of higher education was undertaken.
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SECTION TWO

Institutional Focus and Information

Central Washington University is one of six state-supported institutions offering
baccalaureate and graduate degrees in the state of Washington. Established in 1890 as
Washington State Normal School, it became Central Washington College of Education in
1937, Central Washington State College in 1961, and Central Washington University in
1977. (University Catalog 2001-02)

Central Washington University’s mission is to prepare students for responsible
citizenship, responsible stewardship of the earth, and enlightened and productive lives.
Faculty, staff, students, and alumni serve as an intellectual resource to assist Central
Washington, the state, and the region in solving human and environmental problems. Faculty
and staff create a community that encourages and supports the emotional, personal, and
professional growth of students from a variety of backgrounds. (University Catalog 2001-02)

The university’s shared values are as follows:

e To hold the student’s highest good as our paramount concern.

e To build student expertise through exploration and application, based on a liberal

arts and sciences foundation.

e To foster quality teaching, with faculty as primary arbiters of the curriculum.

e To create a climate of intellectual openness, inquiry, and sharing of ideas.

e To engender a lifelong aspiration for knowledge and develop the capacity to attain

that knowledge.

e To promote stewardship of academic, human, physical, and fiscal resources.

e To form a community that is both supportive and challenging.
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e To nurture a recognition of and respect for the diversity within our state, our
nation, and the world.

e To recognize and appreciate the intrinsic worth of knowledge, education, and
learning.

Central Washington University plans around five areas of strategic emphasis:

1. Provide an outstanding academic and student life experience on the Ellensburg
Campus.

2. Develop a diversified funding base to support our academic and student programs.

3. Build mutually beneficial partnerships with industry, professional groups, and
institutions, and with the communities surrounding our campus.

4. Strengthen the university’s position as a leader in the field of education.

5. Create and sustain a productive, civil, and pleasant campus and workplace.

Central Washington University is accredited by the Commission on Colleges of the

Northwest Association of Schools and Colleges (NASC). Some programs have been

accredited by specialized accrediting associations. (University Catalog 2001-02)

Program Focus

Central Washington University is committed to opening its doors to the citizens of the
state of Washington for higher education. The University must promote its strengths and
increase awareness of its existence throughout the state.

Recommended strategies for the promotion of CWU’s strengths and awareness

e Promote the University’s strengths through new and improved publications.

e Create a University marketing campaign.
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e Increase awareness and promote the University’s strengths through media buys
(radio, television, and newspaper).

e Increase awareness and promote strengths through an increased presence of recruiters
at high schools and community colleges throughout the state.

e Increase awareness through the use of billboards strategically located in targeted
populated areas.

e Increase awareness and enrollment by offering “College in the High School” courses.

e Increase the number of programs that bring groups of students to campus.

e Increase the number of “College Honor Nights” to create goodwill and to increase

awareness.

Living Focus

Central Washington University is nestled in the beautiful Kittitas Valley in the
geographic center of the state of Washington. Interstate 90, I-82, a{nd 1-97 intersect in
Ellensburg and provide residents an opportunity to take advantage of recreational,
entertainment, and the fine and performing arts within a couple of hours. Central is a
residential campus that offers a relatively safe learning and living environment.

Recreational opportunities include fishing, water/down hill/cross-country skiing,
rafting, hiking, rock climbing, hunting, horseback riding, snowmo_bile riding, and dirt bike
riding within a hours drive from CWU. The Ellensburg Rodeo, the largest rodeo of its size
on Labor Day Weekend, provides residents with an opportunity to see “the old west.” The

Gorge, and outdoor amphitheater, is an hour away and provides world-class entertainment.
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The quality of life in Ellensburg is considered by most as great due to the small-town
atmosphere, quality school system, family activities, and the low crime rate.

Most CWU students live on or near the campus. All freshmen students under the age
of 20 are required to live in a residence hall the first year of study. The University’s
residence halls and apartments can accommodate approximately 2,700 students. Residence
halls offer a variety of living environments and range from housing 35 to 250 students and 1-
3 students per room. Each hall offers programs to enhance classroom experiences. The
rooms are all furnished and provide basic cable, Internet hookﬁp via Res-Net, basic telephone
service, and utilities. Laundry facilities are also available. Some residence halls offer
computer labs and exercise rooms. All residence halls are smoke f'ree. There are also math
and English labs staffed by experienced tutors to help students be successful in two areas that
are considered challenging. For students that are uncomfortable living in a coed
environment, there is one all male hall and one all female hall. There are also designed quiet
halls and alcohol free halls. Central also offers approximately 500 apartments designed for

single students and students with families.

Student Life
The Office of Campus Life offers a variety of activities for students. The University

now has available a new website http://cwulife.com that is a combination of a university-

wide calendar and an opportunity for students, prospective students, and friends of the
university to enter areas of interest and have automated emails sent regarding those activities.
For example, if a prospective student is interested in women’s basketball games, automated

emails will be sent when there are home games. Special events include Homecoming,
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Parents Weekend, Wildcat Week, Native American Awareness Week, etc. On any day of the
week you can find speakers, panel discussions, debates, and bands performing in the Student
Union Building. There are 90 student clubs on campus.

Central has a rich tradition in athletics. Central’s football and basketball teams have
been very successful over the years, as well as CWU’s swim team. Intermural sports are also
available for students.

The International Studies Program brings exchange professors to campus and students
from around the world. The Asia University Program offers English as a Second Language
to many Japanese and Chinese students. Central students can travel abroad to study for one

year or they can experience a one-quarter exchange program.

Summary

Central Washington University offers an opportunity to achieve dreams of completing
a degree of higher education at a liberal arts college, the opportunity to make life-long
friends, and to explore world issues at an affordable cost in a safe environment. Washington
CEO Magazine calls Central Washington University “Washington State’s Hidden Education

22
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SECTION THREE

The Proposed Integrated Freshmen Recruitment Plan for Central Washington
University has for clarity and user friendliness been presented in the format of a monthly
calendar of activities. Materials and various forms of communication in the recruitment plan

are identified and illustrate the integrated nature of the recruitment plan.
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acknowledging followup call
‘receipt of test |Letter, visit Freshmen 1 \ and send any |
scores brochure, and 'viewbook in |Invitation to | additional Spring
Test tapes (12)/DHC info |scholarship Spring Ithe fall of their |Open House |Fall Newsletter |information as [Newsletter |

(ACT/SAT)/HS Juniors |to qualified (16) |letter (13) [Newsletter (5) |senior year (2) (3) (6) |needed (4) (5)




Central Washington University
Recruiting Activities 2001-02

May

Recruitirﬁ /}ciiv_ity

Daily Online Inquiry/HS
Seniors

Daily Online Inquiry/HS
Juniors

Daily Requests by
Telephone/HS Seniors

Daily Requests by
Telephone/HS Juniors

Daily requests by
mail/HS Seniors

Approxi-
Second Third Fourth Sixth Seventh |Eighth mate
First Communi~ Communi- Communi- Communi- Fifth Communi- Communi- Communi- Communi-Number of
cation  |cation |cation cation (cation ~_|cation cation (cation l"an;ac!sv :
Calling Center | |
Freshmen followup calls | ‘ ‘
viewbook and 'and send ‘ ‘
| specific | requested ‘
|Automatic email |requested |Invitation to information if | Spring |
{response (1) information (2) |Open House (3) any (4) |Newsletter (5) _ ' 562
|Calling Center
Freshmen followup call
[viewbook and Freshmen | and send any |
specific viewbook in the additional ‘Spring
Automatic email requested Spring fall of their ‘lnvitation to |Fall Newsletter |information as Newsletter
response (1)  |information (2) |Newsletter (5) senior year (2) 'Open House (3) (6) _needed (4)  ((5) .
Calling Center |
Freshmen followup calls
viewbook and 'and send ‘
specific requested
requested Invitation to linformation if | Spring \
/information (2) |Open House (3) any (4) :Newsletter (5) N B B 151
Calling Center
Freshmen followup call
viewbook and Freshmen and send any
specific viewbook in the additional
requested Spring fall of their Invitation to Fall Newsletter |information as | Spring
iinformation (2) |Newsletter (5) |senior year (2) Open House (3) (6) - needed (4) |Newsletter (5) |
Calling Center
Freshmen followup calls
viewbook and and send
specific requested
requested Invitation to information if  |Spring
information (2) Open House (3) any (4) Newsletter (5) 37




Central Washington University

_ Recruiting Activity

Daily requests by
mail/HS Juniors

|First Communi- Communi-

cation

Freshmen
viewbook and
specific
requested

\information (2)

Daily receipt of
applications by mail

Daily receipt of
applications online.

Daily tours of campus

Send letter and
nomination forms to
high schools for next
year's senior
scholarships (20)

Send either
missing
document letter
or accept letter

7

Automatic email

|response (10)

Letter to confirm
tour
appointment
(14)

Recruiting Activities 2001-02

Approxi-
Second 'Third Fourth Sixth Seventh Eighth 'mate
Communi- Communi- Fifth Communi- Communi- Communi- |Communi-|Number of
cation |cation cation cation (cation |cation (cation Contacts
'Calling Center | ‘
‘ followup call ‘ ‘
Freshmen ‘ and send any | ‘
viewbook in the additional ‘
Spring fall of their Invitation to Fall Newsletter |information as |Spring |
Newsletter (5) |senior year (2) Open House (3) |(6) ~ ineeded (4) | Newsletter (5) |
Send | ' '
housing/accept 'Send postcard
book and confirming Calling Center
request ‘receipt of calls incomplete
confirmation fee |confirmation fee [file applicants | Spring
(8) 1(9) (4) Newsletter (5) ) | 78
'Send \
Send either housing/accept Send postcard
missing book and confirming Calling Center
document letter request receipt of calls incomplete
or accept letter |confirmation fee |confirmation fee (file applicants  |Spring
1@ 1) 19) ) |Newsletter (5) 27

Send additional 'Spring and Fall
information |Newsletter
__|uponrequest  [(5&6)

Followup letter
(15)

1075




Central Washington University
Recruiting Activities 2001-02

Approxi-
Second Third Fourth Sixth Seventh Eighth mate
First Communi- Communi- Communi- Communi- \Fifth Communi- Communi- Communi- [Communi- Number of
Recruiting Activity |cation |cation |cation _ |cation cation \cation cation !_cation |Contacts
|
| |
Freshmen }
Viewbook ‘ \
Test tapes (11)/DHC info to | Invitation to Spring 1 ‘l
(ACT/SAT)/HS Seniors |qualified (16)  |Open House (3) |Newsletter (5) | _ t - | - N ' ]
Postcard Calling Center
acknowledging [followup call |
receipt of test | Letter, visit Freshmen and send any
scores brochure, and | viewbook in the additional Spring
Test tapes (12)/DHC info to|scholarship |Spring fall of their Invitation to Fall information as |Newsletter

(ACT/SAT)/HS Juniors |qualified (16) |letter (13) Newsletter (5) |senior year (2) |Open House (3) Newsletter(6) |needed (4) (5)




Central Washington University
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June

First {Second Third Fourth Fifth Sixth Seventh Eighth Approxi-
Communi- Communi- |Communi- Communi- Communi- |Communi- |Communi- Communi- mate Number
Recruiting Activity cation |cation (cation cation |cation cation \cation |cation ‘of Contacts
Freshmen Calling Center
viewbook and followup calls
|specific and send
Automatic requested Invitation to  |requested Spring
Daily Online email response |information Open House |information if Newsletter-
Inquiry/HS Seniors (1) (2) (3) |any (4) ‘may cutoff (5) | 375
Freshmen | Calling Center
viewbook and Freshmen ‘followup call
specific viewbook in and send any
Automatic requested Spring the fall of their | Invitation to additional
Daily Online email response |information Newsletter-  |senior year  Open House Fall information as |Spring
Inquiry/HS Juniors (1) 2) ‘may cutoff (5) |(2) (3) Newsletter (6) |needed (4) Newsletter (5)
Calling Center
Freshmen followup calls
viewbook and and send
specific |Invitation to  requested
Daily Requests by requested Open House |information if | Spring
Telephone/HS Seniors |information (2) [(3) any (4) _Newsletter_(S)i | B | 100
Calling Center
Freshmen Freshmen followup call
viewbook and viewbook in and send any
specific Spring the fall of their Invitation to additional Spring
Daily Requests by requested Newsletter- senior year | Open House Fall information as Newsletter-
Telephone/HS Juniors |information (2) |May cutoff (5) (2) 3) Newsletter (6) needed (4)  May cutoff (5)




Central Washington University

Recruiting Activities 2001-02

Recruiting Activity

Daily requests by

mail/HS Seniors

Daily requests by
mail/HS Juniors

Daily receipt of
applications by mail

Daily receipt of
applications online.

Daily tours of campus

|First Second Third
Communi- Communi- | Communi-
|cation cation ‘cation |
Calling Center
Freshmen followup calis
viewbook and 'and send
specific Invitation to  |requested
requested Open House |information if
linformation (2) |(3) any (4)
|
Freshmen Freshmen
viewbook and viewbook in
'specific Spring the fall of their
requested Newsletter- | senior year
information (2) 'May cutoff (5) |(2)
Send Send
Send either housing/acce postcard
|missing pt book and |confirming
document letter request receipt of
or accept letter confirmation |confirmation
17 fee (8) fee (9)
‘ Send either | Send
missing housing/acce
; document pt book and
Automatic letter or request
‘email response accept letter |confirmation
(10) (7) [fee (8)
Letter Send
‘confirming tour additional
appointment  Followup information
(14) letter (15) upon request

Fourth
Communi-
cation

‘Fifth
Communi-
|cation

Spring
Newsletter-

IMa)‘/ cutoff (5) |

Invitation to
Open House Fall

@

Calling Center

Newsletter (6) needed (4)

Sixth Seventh
Communi- |Communi-
(cation ‘cation
Calling Center

followup call

and send any

additional 'Spring

information as Newsletter-

Spring

incomplete file Newsletter-

‘May cutoff (5) |

calls Spring
incomplete file Newsletter-
applicants ‘may cutoff (5)
Send

postcard

confirming Calling Center
receipt of calls
confirmation

fee (9) |applicants
Spring and

Fall

Newsletter

(5886)

{May cutoff (5) |

|Eighth
Communi-
‘cation

| Approxi-

{mate Number
_qf_(Zontacts




Central Washington University
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|First |Second Third Fourth Fifth Sixth Seventh [Eighth |Approxi-
Communi- \Communi- |Communi- |Communi- |Communi- |Communi- |Communi- Communi- |mate Number
~ Recruiting Activity | cation |cation ‘cation ~ |cation |cation |cation |cation (cation |of Contacts
|
Freshmen
Viewbook Invitation to | Spring |
Test tapes (11)/DHC info |Open House |Newsletter- |
(ACT/SAT)HS Seniors |to qualified (16)|(3) ‘may cutoff (5) i
|Postcard Calling Center
acknowledging Freshmen followup call
rreceipt of test | Letter, visit | viewbook in and send any
|scores brochure, and |Spring the fall of their Invitation to additional Spring
Test tapes ‘(1 2)/DHC info |scholarship |Newsletter- |senioryear |Open House |Fall information as |Newsletter-

(ACT/SAT)/HS Juniors |to qualified (16) letter (13) may cutoff (5) |(2) (3) Newsletter (6) needed (4) May cutoff (5)




Central Washington University
Recruiting Activities 2001-02

July ]
| Approxi-
Second Third Fourth Fifth Sixth Seventh |Eighth mate
First Communi~- Communi- Communi- Communi- Communi- |Communi- Communi- Communi- |Number of
Recruiting Activity |cation _|cation ~|cation ‘cation ~|cation cation ~ |cation :ﬂon ) Contacts
‘ | Calling Center | ‘
|Freshmen followup calls ‘ i
'viewbook and and send ‘ 1
| specific | requested Spring | |
Daily Online |Automatic email requested Invitation to information if Newsletter- \
Inquiry/HS Seniors lresponse (1)  |information (2) Open House (3) any(4)  May cutoff(5) | | B 750
. 'Calling Center
\ Freshmen followup call
viewbook and 'Freshmen and send any | Spring
specific Spring viewbook in the |Invitation to additional Newsletter-
Daily Online Automatic email requested Newsletter-May |fall of their Open House Fall Newsletter |information as May cutoff
Inquiry/HS Juniors jresponse (1) information (2) | cutoff (5) |senior year (2) (3) (6) - needed (4) (5)
| Calling Center
Freshmen followup calls
!viewbook and and send
Daily Requests by  |specific requested Spring
Telephone/HS requested [nvitation to information if Newsletter-May
Seniors linformation (2) Open House (3)|any (4) cutoff (5) | ] ] - _ 200
Calling Center
Freshmen followup call
viewbook and Freshmen and send any
Daily Requests by specific Spring viewbook in the additional Spring
Telephone/HS requested Newsletter-May fall of their Invitation to Fall information as  |Newsletter-May
Juniors \information (2) ‘cutoff(5)  |senior year (2) 'Open House (3) Newsletter (6) needed (4) ‘cutoff (5)
Calling Center
Freshmen followup calls
viewbook and and send
'specific requested Spring
Daily requests by requested Invitation to information if Newsletter-May

mail/HS Seniors information (2) Open House (3) lany (4) cutoff (5) 50




Central Washington University
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Second
First Communi- Communi-
Recruiting Activity |cation cation
Freshmen
viewbook and
specific Spring
Daily requests by requested Newsletter-May
mail/HS Juniors  linformation (2) | cutoff (5)
‘ [Send
'Send either 'housing/accept
‘missing book and

|document letter |request
Daily receipt of lor accept letter |confirmation fee
applications by mail ,.,(7,) B 774@)7

Send either
missing
document letter
Daily receipt of Automatic email jor accept letter
applications online.  response (10) |(7)
|

Letter

confirming tour

appointment
Daily tours of campus (14)

Followup letter
[(15)

Freshmen
Test tapes Viewbook
(ACT/SAT)/HS (11)/DHC info to Invitation to
Seniors qualified (16)  Open House (3)

upon request | (586)

Third Fourth Fifth Sixth
Communi- |Communi- Communi- Communi-
‘cation | cation |cation |cation

' Calling Center

followup call

Freshmen |and send any
viewbook in the additional
fall of their Invitation to 'Fall information as

|senior year (2) Open House (3) }Newsleﬁer (6) needed (4)

Send postcard |

confirming |

receipt of Calling Center | Spring

confirmation fee |calls incomplete Newsletter-

(9) file applicants  |May cutoff (5)
Send

housing/accept Send postcard

book and confirming Calling Center

request receipt of calls Spring
confirmation fee |confirmation fee incomplete  |Newsletter-May
(8) (9) file applicants | cutoff (5)

Send additional |Spring and Fall |
information Newsletter

Spring
Newsletter-May
cutoff (5)

Seventh
Communi-

_ gation

Spring
'Newsletter-May
cutoff (5)

Eighth

Communi-
(cation

Approxi-
mate
Number of
|Contacts

il




Central Washington University

Recruiting Activities 2001-02

Approxi-
Second Third Fourth Fifth Sixth Seventh Eighth mate
First Communi-Communi- |Communi- Communi- Communi- Communi- Communi- Communi- |Number of
Recruiting Activity |cation cation |cation cation ‘cation cation |cation cation |Contacts
Postcard ‘ Calling Center |
\acknowledging ‘ [followup call
receipt of test | Letter, visit Freshmen and send any | Spring
Test tapes scores brochure, and | Spring viewbook in the |Invitation to additional Newsletter-
(ACT/SAT)/HS (12)/DHC info to scholarship 'Newsletter-May |fall of their Open House |Fall Newsletter |information as | May cutoff
Juniors qualified (16) letter (13) cutoff (5) senior year (2) [(3) 1(6) needed (4) (5)




Central Washington University
Recruiting Activities 2001-02

August ]
Second Third Fourth Sixth
Recruiting First Communi- Communi- Communi- Communi- Fifth Communi- Communi-
|  Activity  cation  |cation B cation |cation cation cation
Calling Center
Freshmen ‘ followup calls
viewbook and | and send
specific requested Spring
Daily Online Automatic email requested Invitation to information if  |Newsletter-May
Inquiry/HS Seniors response 1) information (2) |Open House (3) any (4) cutoff (5)

|Freshmen

viewbook and Freshmen

specific Spring viewbook in the
Daily Online Automatic email |requested Newsletter-May [fall of their Invitation to Fall Newsletter
Inquiry/HS Juniors response (1)  |information (2) |cutoff (5) senior year (2) Open House (3) |(6)

I Calling Center |

Freshmen

followup calls

viewbook and and send
Daily Requests by |specific requested Spring
Telephone/HS requested Invitation to information if  |Newsletter-May
Seniors \information (2) |Open House (3) any (4) |cutoff (5) | )
Calling Center
Freshmen followup call
viewbook and Freshmen and send any
Daily Requests by |specific Spring viewbook in the additional
Telephone/HS requested Newsletter-May fall of their Invitation to Fall Newsletter |information as
Juniors linformation (2) |cutoff (5) ~ |senior year (2) Open House (3) (6) ‘needed (4)
Calling Center
Freshmen followup calls
viewbook and and send
specific requested Spring
Daily requests by requested Invitation to information if  [Newsletter-May

mail/HS Seniors |information (2) |Open House (3) |any (4)

‘cutoff (5)

Seventh Eighth
|Communi- Communi-
|cation \cation

|
Calling Center
followup call
and send any
additional Spring
information as | Newsletter-
‘needed (4) |May cutoff (5)
Spring
Newsletter-May
cutoff (5)

'Apprdxi-

mate
Number of

_Contacts

1125

300

75




Central Washington University
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Second Third Fourth Sixth Seventh
Recruiting First Communi- Communi- Communi- Communi- Fifth Communi- Communi- Communi-
~ Activity |cation ~|cation |cation (cation ~ |cation .cation cation
| | | Calling Center |
'Freshmen | followup call
viewbook and Freshmen ‘ and send any
specific Spring viewbook in the additional 'Spring
Daily requests by |requested Newsletter-May |fall of their Invitation to lFaII Newsletter information as |Newsletter-May
mail/HS Juniors  |information (2) cutoff (5)  |senior year (2) |Open House (3) |(6) ~ |needed (4) cutoff (5)
\ Send \
'Send either housing/accept 'Send postcard ]
missing book and |confirming
Daily receipt of document letter request receipt of Calling Center |Spring
applications by or accept letter |confirmation fee |confirmation fee calls incomplete |[Newsletter-May
mail (7) 1(8) 9) file applicants | cutoff (5) S
Send
Send either housing/accept Send postcard
missing book and confirming
Daily receipt of document letter request receipt of Calling Center | Spring
applications 'Automatic email |or accept letter confirmation fee confirmation fee |calls incomplete Newsletter-May
online. __response (10) (7) (8) ©) file applicants  cutoff (5)
— , —
|Letter to confirm
tour Send additional
Daily tours of ‘appointment Followup letter | information Newsletter-May
campus (14) (15) ~ |uponrequest cutoff (5) - -
Freshmen
Test tapes Viewbook Spring
(ACT/SAT)/HS (11)DHC info to |Invitation to Newsletter-May
Seniors |qualified (16) | Open House (3) |cutoff (5)

Eighth
‘Communi-
cation

Approxi-
mate
Number of

Contacts

13




Central Washington University
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Approxi-
Second |Third Fourth Sixth Seventh Eighth mate
Recruiting First Communis Communi- |Communi- Communi- Fifth Communi- Communi- Communi- Communi-  Number of
Activity ication ~ |cation = |cation ‘cation ~ |cation ~ |cation cation cation |Contacts
Postcard ‘ Calling Center
acknowledging ‘ followup call
ireceipt of test  |Letter, visit Freshmen ‘and send any
Test tapes |scores brochure, and |Spring viewbook in the additional w \
(ACT/SAT)/HS |(12)/DHC info to|scholarship Newsletter-May |fall of their Invitation to 'Fall Newsletter |information as ‘Spring \
Juniors qualified (16)  |letter (13) |cutoff (5) senior year (2) Open House (3) (6) needed (4) Newsletter (5)




Central Washington University
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September

&c!'uitin_g Activigy_[cqtjgg

Daily Online
Inquiry/HS Seniors

Daily Online
Inquiry/HS Juniors

Daily Requests by
Telephone/HS
Seniors _

Daily Requests by
Telephone/HS
Juniors

Daily requests by
mail/HS Seniors

|response (1)

response (1)

Second ‘Third Fourth
First Communi- Communi- Communi- Communi-
~|cation cation cation
Calling Center
|Freshmen followup calls
|viewbook and and send
specific requested
Automatic email requested Invitation to information if

. inf9rmati<o_n7(2)

'Freshmen

viewbook and

specific
Automatic email requested
‘Iinformation 2)

Freshmen
viewbook and
specific

requested Invitation to

Freshmen
viewbook and
specific
requested

Spring

Freshmen
viewbook and
specific
requested
information (2)

Invitation to

|Spring

Open House (3) any (4)

Freshmen
viewbook in the

Newsletter-May [fall of their

cutoff (5)

Calling Center
followup calls
and send
requested
information if

linformation (2) | Open House (3) jany (4)

Freshmen
viewbook in the

Newsletter-May fall of their
[information (2) cutoff(5)

'senior year (2)
Calling Center
followup calls
and send
requested
information if

Open House (3) any (4)

'senior year (2)

Spring
Newsletter-May
[cutoff (5)

Invitation to

\Open House (3)|(6)

Spring
Newsletter-May
cutoff (5)

Approxi-
‘ mate
Sixth |Seventh Eighth Number
'Fifth Communi-Communi-  |Communi- Communi- |of
|cation cation |cation cation |Contacts
\ \
\
|
[Spring
Newsletter-May | |
cutoff (5) | 1500
Calling Center
[followup call
and send any | Spring
additional Newsletter-
Invitation to Fall Newsletter |information as |May cutoff
Open House (3) |(6) _|needed (4)  (5)
|
‘ |
| | . 300
Calling Center | }
followup call
and send any
additional |Spring
Fall Newsletter | information as |Newsletter-May
needed (4)  |cutoff (5) o B
75
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Second
First Communi- Communi-
Recruiting Activity |cation |cation
| |
:Freshmen
viewbook and
specific Spring
Daily requests by requested Newsletter-May
mail/HS Juniors linformation (2) cutoff (5)
Send
\Send either |housing/accept
missing ‘book and

document letter :request
|or accept letter |confirmation fee

(7) ®|

Daily receipt of
applications by mail

Send either
missing
document letter

Daily receipt of Automatic email |or accept letter

applications online. response (10) |(7)
Cards returned
Inquiry cards sent by |to us and send
company to 26,000 |letter and
high school seniors |freshmen Invitation to
in WA, OR, and AK viewbook (21) | Open House (3)

Letter to confirm

tour

appointment
Daily tour of campus (14)

Followup letter
1(15)

Spring and Fall
Newsletter-May
cutoff for spring
(5&86)

Send additional
information if
\needed

Approxi-
mate

Third ’Fourth Sixth Seventh Eighth Number
|Communi- Communi- Fifth Communi- Communi- |Communi- Communi- |of

}_cation |cation cation _\citigq |cation |cation |Contacts |

\Calling Center
followup call

Freshmen and send any ‘

viewbook in the additional 'Spring

fall of their Invitation to \Fall Newsletter |information as [Newsletter-May
|senior year (2) |Open House (3) |(6) _Iniede_d 4) ‘cutoff (5) | [

| |

'Send postcard

confirming

receipt of Calling Center | Spring

confirmation fee calls incomplete Newsletter-May

(9) file applicants | cutoff (5) - 14
Send ‘

housing/accept 'Send postcard

book and confirming \

request receipt of Calling Center |Spring |

confirmation fee |confirmation fee |calls incomplete |Newsletter-

® e file applicants  May cutoff (5) - ] 5
Calling Center

followup calls

and send

requested Spring

information if Newsletter-May 600 cards
|any (4) |cutoff (5) returned
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Recruiting Activity cation

Test tapes
(ACT/SAT)/HS
Seniors

Test tapes
(ACT/SAT)HS
Juniors

Senior students
qualifying for a
President's
Scholarship

Senior students

Second |Third
First Communi- Communi- Communi-
‘cation (cation
Freshmen \
Viewbook ‘ |Spring
(11)/DHC info  |Invitation to Newsletter-May

for qualified (16) Open House (3) cutoff (5)
Postcard

acknowledging
‘receipt of test

Letter, visit

|scores brochure, and  Spring

(12)/DHC info to|scholarship Newsletter-May
~ |qualified (16) letter (13) (cutoff (5)

Freshmen

viewbook and

scholarship Invitation to Fall Newsletter

‘application (22) /Open House (3) (6)

qualifying for Central 'Letter, search

Investment Fund
(CIF) or CIF and
President's

Conference Center
(camps, Business
Week, Girls' and
Boy's State, etc.)

piece, and
scholarship Invitation to Fall Newsletter
\application (23) Open House (3) (6)

Conference Letter and If card returned,
Center Postcard search piece send requested
(24) (25) information

|cal

Fourth
Communi-
cation

Freshmen

iviewbook in the

fall of their

senior year (2) Open House (3) (6)

Spring
Newsletter-

cutoff (5)

Spring
Newsletter-

cutoff (5)

Sixth Seventh
Fifth Communi- Communi- Communi-
|cation \cation cation
|
\ |
\

I S
|Calling Center
|followup call
and send any
|additional

Invitation to Fall Newsletter information as
needed (4)

vay |
|

May

|Approxi-
Imate
Eighth {Number
Communi- of
‘cation |Contacts
\
\
\
Spring
Newsletter-
May cutoff
)
1075
7000
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Second Third Fourth
{First Communi+ Communi- Communi- Communi-
Recruiting Activity cation |cation |cation cation
Counselors take Invitation to

Fall Senior Tour

search pieces If card returned, Fall Newsletter-  Open House-
and viewbooks |send complete |October cutoff |November
to high schools |senior packet |(6) cutoff (3)

|Fifth Communi- Communi-
cation

‘cation

| Calling Center
‘followup and
[send any
additional
information as
needed (4)

Sixth

Seventh
Communi-

cation

'Eighth
Communi-
1cation

Approxi-
mate
Number
|of
Contacts




Central Washington University
Recruiting Activities 2001-02

October 7 | -
\
i ' ' Approxi-
'Second Third Fourth Fifth Sixth Seventh Eighth ‘mate
'First Communi- Communi- ‘Communi- Communi- [Communi- [Communi- |Communi- Communi- |Number of
Recruiting Activity |cation cation |cation ~|cation lcation _ |cation cation cation !Contacts
| 'Calling Center |
Freshmen followup calls |
| viewbook and and send Spring |
specific |Invitation to requested Newsletter- ‘
Daily Online Automatic email requested Open House | information if  |May cutoff
Inquiry/HS Seniors response (1) |information (2) |(3) any (4) [(5) | 1500
Calling Center
Freshmen followup call
viewbook and Freshmen and send any | Spring
specific Spring viewbook in the |Invitation to | ‘additional 'Newsletter-
Daily Online Automatic email Irequested Newsletter-May fall of their Open House |Fall Newsletter|information as |May cutoff
Inquiry/HS Juniors  response (1)  |information (2) |cutoff (5) 'senior year (2) |(3) (6) ~ needed (4) (5)
Calling Center
Freshmen followup calls
\viewbook and and send |
Daily Requests by |specific requested Spring
Telephone/HS requested \Invitation to information if |Newsletter-May \
Seniors linformation (2) Open House (3) any (4) ~ cutoff (5) . | . 1 400
Calling Center
Freshmen followup call
viewbook and Freshmen land send any
Daily Requests by specific Spring viewbook in the Fall additional |Spring
Telephone/HS requested Newsletter-May [fall of their Invitation to Newsletter | information as Newsletter-
Juniors information (2)  cutoff (5) ~senior year (2) Open House (3) (6) needed (4) |May cutoff (5) |
Calling Center
Freshmen followup calls
viewbook and and send
specific requested Spring
Daily requests by requested Invitation to information if  Newsletter-May
mail/HS Seniors information (2) |Open House (3)/any (3) cutoff (5) 100
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|Second Third Fourth Fifth
First Communi+ Communi- |Communi- Communi- Communi-
Recruiting Activity cation |cation jcation  |cation |cation
Freshmen
viewbook and Freshmen
'specific Spring viewbook in the Fall
Daily requests by |Invitation to Newsletter

mail/HS Juniors
'Send
‘Send either
'missing
document letter request
Daily receipt of or accept letter
applications by mail (7) 1(8)
|

‘ Send either

missing

\ document letter request
Automatic email or accept letter |confirmation

Daily receipt of
applications online. }responser(r10) (7)
\

Letter
confirming tour

Daily tours of |lappointment

campus  (14) (19)
Freshmen
Viewbook
Test tapes (11)/DHC info
(ACT/SAT)/HS sent to qualified |Invitation to
Seniors (16)

'requested Newsletter-May fall of their
[information (2) Jgjtoff ()

confirmation fee confirmation

Followup letter

'senior year (2) |Open House (3) (6)

‘housing/accept |Send postcard
|book and

confirming
receipt of

Spring
Calling Center |Newsletter-
calls incomplete |May cutoff

[fee (9) __|file applicants  (5)

Send

housing/accept |Send postcard | Calling

book and confirming Center calls
receipt of incomplete
confirmation fee [file

fee (8) 9

Send any

additional Spring and Fall
information as |Newsletter-May
rrequested cutoff (5&6)
Spring

Newsletter-May

Open House (3) cutoff (5)

Approxi-
'mate
Number of
Contacts

Sixth ‘Seventh Eighth

Communi- Communi- Communi-
~ cation |cation |cation

Calling Center \

followup call

and send any |

additonal  |Spring

\information as |Newsletter-

'”needed (4)  |May cutoff (5) |

Spring

Newsletter-

‘applicants  |May cutoff (5) |

17




Central Washington University
Recruiting Activities 2001-02

Approxi-
| Second |Third Fourth Fifth Sixth |Seventh Eighth mate
First Communi-Communi- Communi- Communi- 'Communi- Communi- Communi- Communi- [Number of
Recruiting Activity cation (cation cation cation cation cation cation cation Contacts
|Postcard |
acknowledging |Calling Center
receipt of test |followup call
scores Letter, visit Freshmen and send any | Spring
Test tapes (12)/DHC info  |brochure, and |Spring viewbook in the |Invitation to additional Newsletter-
(ACT/SAT)/HS sent to qualified 'scholarship Newsletter-May fall of their Open House |Fall Newsletter|information as 'May cutoff ’
Juniors 1(16) letter (13) |cutoff (5) 'senior year (2) (3) [(6) |needed (4) (5) ' -
Seniors receive
letter and Fall and Spring
viewbook and Newsletters-
juniors receive May cutoff for  Juniors receive
letter and Additional spring and viewbook in the
NACAC College Fair|search piece information October for fall fall of their
in Portland (26&19) \upon request  |(5&6) senior year (2) 400
Seniors receive
letter and Fall and Spring
viewbook and Newsletters-
:juniors receive May cutoff for | Juniors receive
letter and Additional spring and viewbook in the
NACAC College Fair|search piece information October for fall fall of their
in Seattle (26&19) upon request  [(5&6) senior year (2) 800
Seniors receive
letter and Fall and Spring
viewbook and Newsletters-
juniors receive May cutoff for  Juniors receive
letter and Additional spring and viewbook in the
NACAC College Fair|search piece information October for fall fall of their
in Spokane (26&19) upon request  (5&6) senior year (2) 725




Central Washington University
Recruiting Activities 2001-02

Approxi-
Second Third Fourth
First Communi- Communi- Communi- Communi- [Communi- | Communi- Communi- Communi- |Number of
Recruiting Activity cation |cation |cation ‘cation

|Seniors receive
letter and

Fall and Spring

viewbook and Newsletters-

juniors receive May cutoff for |Juniors receive
letter and Additional spring and viewbook in the
search piece |information October for fall |fall of their

Juneau College Fair (26&19)

Seniors receive
letter and
viewbook and

\upon request

(586)

Fall and Spring
Newsletters-

|senior year (2)

juniors receive May cutoff for |Juniors receive
letter and Additional spring and viewbook in the
Anchorage College |search piece information October for fall |fall of their
Fair (26&19) \upon request (5&6) 'senior year (2)

Seniors receive
letter and
viewbook and

Fall and Spring
Newsletters-

juniors receive May cutoff for | Juniors receive
letter and Additional spring and viewbook in the
Ketchikan College |search piece information October for fall fall of their
Fair B (26&19) \upon request  (5&6) ~|senior year (2)
Seniors receive :
letter and 'Fall and Spring

viewbook and

INewsletters-

juniors receive jEMay cutoff for  Juniors receive
letter and Additional |spring and viewbook in the
Fairbanks College | search piece information iOctober for fall [fall of their
Fair (26&19) upon request | (5&6) senior year (2)




Central Washington University
Recruiting Activities 2001-02

Second

|First Communi- Communi-
Bgcruiting_ Actjvit_y [gatigni

Viewbook mailing to |

all juniors who are
now in the fall of
their senior year

Letter and
viewbook
(27&2)

‘cation

Invitation to

' Open House (3)|needed (4)

‘Third
'Communi-
|cation
Calling Center
|followup calls
and send
requested

information if

Boise College Fair

Oregon/ldaho
Coliege Fair

Seniors receive
letter and
'viewbook and
juniors receive
letter and
search piece

{26619

Seniors receive
letter and
viewbook and
ljuniors receive
letter and
search piece
(26&19)

Lane County,

Seniors receive
letter and
viewbook and
juniors receive
letter and
search piece

Oregon College Fair |(26&19)

Additional
information
‘upon request

Additional
information

~upon request

Additional
information
upon request

|Fall and Spring
\ Newsletters-
‘May cutoff for
‘spring and
'October for fall
;_(5&6) -
’Fall and Spring
[Newsletters-
'May cutoff for
spring and
October for fall

1(586)

Fall and Spring
Newsletters-
May cutoff for
spring and
October for fall
(5&6)

|Fourth Fifth Sixth Seventh
|{Communi- {Communi- [ Communi- Communi-
@atiﬂ ~ |cation cation \cation
Spring
Fall Newsletter |Newsletter
6 ®)

Juniors receive
viewbook in the

fall of their
senioryear (2) |

‘, Approxi-
[Eighth 'mate
Communi- Number of
cation | _(}ontacts
|
|
|
| 2400

200

" 5 |
Juniors receive

viewbook in the
fall of their
senioryear (2) |

Juniors receive
viewbook in the
fall of their
senior year (2)

100

100




Central Washington University
Recruiting Activities 2001-02

Recruiting Activity cation

Central Sampler
Program

Seventeen High
School Information
Evenings

Washington High
School Visits

College Fairs at
High Schools (25)

|Second
First Communi- Communi-
Acation
Seniors receive
‘letter and
viewbook and
juniors receive
letter and Additional
search piece information
"(26&19) \upon request

Seniors receive |
letter and ‘

viewbook and
|

ljuniors receive |

letter and Additional
search piece information
(26&19) upon request

Third | Fourth |Fifth
|Communi- Communi- 'Communi-
[cation - |cation ‘catﬁon

Fall and Spring |

Newsletters-
May cutoff for  Juniors receive
spring and viewbook in the

October for fall |fall of their
|(5&6) 7 |senior year (2)

'Fall and Spring

Newsletters-

!May cutoff for ‘Juniors receive
lspring and viewbook in the
October for fall |fall of their
[(5&6) senior year (2) |

Seniors receive
letter and
\viewbook and

juniors receive |

letter and Additional
search piece information
(26&19) \upon request

Seniors receive
letter and
viewbook and

juniors receive

letter and Additional
search piece information
(26&19) upon request

Fall and Spring

'Newsletters-

‘May cutoff for | Juniors receive

spring and viewbook in the
October for fall |fall of their

|(5&6) |senioryear (2) |

\Fall and Spring
Newsletters-

May cutoff for |Juniors receive

spring and viewbook in the i
October for fall [fall of their ‘
(5&6) senior year (2) |

Approxi-
|Sixth Seventh Eighth mate
Communi- | Communi- Communi- |[Number of
|cation cation |cation |Contacts

_ 290




Central Washington University

Recruiting Activities 2001-02

November

|First \
‘Communi- |
_ Recruiting Activity |cation

‘Automatic
Daily Online Inquiry/HS |email response
Seniors —— ) -

Automatic
Daily Online Inquiry/HS 'email response
Juniors 1(1)

\

Second |Third
Communi- |Communi-
cation _|cation
Freshmen ‘

viewbook and

specific Invitation to
requested Open House
\information (2) (3)
Freshmen

viewbook and

specific

requested Spring

Calling Center

viewbook in the |Invitation to

fall of their

Fourth Fifth
Communi- ‘Communi-
cation |cation
Calling Center |
followup calls
and send
requested Spring
linformation if Newsletter
any (4) ®

[
Freshmen

Open House Fall
[information (2) Newsletter (5) senior year (2) |(3)

Sixth Seventh Eighth
Communi- Communi- Communi-
|cation |cation |cation
\

Calling Center

followup call

'and send any

'additional Spring

linformation as  |Newsletter
Newsletter (6) needed (4)  |(5)

' Approxi-
mate
Number of
Contacts

1500

;Freshmen followup calls
|viewbook and and send
}specific Invitation to  |requested
Daily Requests by |requested Open House |information if | Spring
Telephone/HS Seniors |information 213  |any (4) |Newsletter (5) - I 300
1 \ Calling Center
Freshmen followup call
|viewbook and |Freshmen and send any
specific Spring viewbook in the Fall additional Spring
Daily Requests by requested Newsletter-  |fall of their Invitation to Newsletter information as Newsletter-May
Telephone/HS Juniors information (2) 'May cutoff (5) |senior year (2) Open House (3) (6) needed (4) | cutoff (5)
Calling Center
Freshmen followup calls
viewbook and and send
specific Invitationto  requested Spring
Daily requests by requested Open House |information if  Newsletter-May
mail/HS Seniors information (2) (3) any (4) cutoff (5) 75




Central Washington University
Recruiting Activities 2001-02

Recruiting Activity

Daily requests by
mail/HS Juniors

Daily receipt of
applications by mail

Daily receipt of
applications online.

National
Performing/Visual Arts
Fair in Seattle

First Second

Communi- |{Communi-

cation (cation

Freshmen

viewbook and

specific Spring

requested Newsletter-

[information (2) iMay cutoff(5) |
\Send

Send either

‘missing 't book and

document letter request
or accept letter |confirmation

(7) fee (8)
Send either
missing
document

Automatic letter or

email response |accept letter

(10) (7

Seniors receive
letter and
viewbook and
juniors receive

letter and Additional
search piece |information
(26/19) |upon request

Third Fourth Fifth Sixth Seventh
Communi- Communi- Communi- ' Communi- Communi-
_cation | gation ’cation ﬁation B :cation

‘ Calling Center
followup call
Freshmen Fall and send any
viewbook in the Newsletter- |additional
fall of their Invitation to October (information as |Spring

senior year (2) ' Open House (3) cutoff (6) needed (4)  |Newsletter (5)

'housing/accep Send postcard

confirming ‘

receipt of Calling Center  Spring

confirmation  |calls incomplete Newsletter-

[fee (9) |file applicants  May cutoff(5) | -
Send

housing/accept |Send postcard

book and confirming Calling

request receipt of Center calls |Spring

confirmation confirmation fee lincomplete | Newsletter-

fee (8) 1(9) file applicants|May cutoff (5)

Spring and Fall

Newsletters-

May cutoff for | Juniors receive
spring and viewbook in the
October cutoff fall of their

for fall (5&6)  |senior year (2) |

Communi-

Approxi-
mate
Number of

_ gontacts

142

47

50




Central Washington University
Recruiting Activities 2001-02

Recruiting Activity |cation

National

Performing/Visual Arts |search piece
Fair in Portland ~(26119)

Honolulu College Fair

|First |Second

|Communi- Communi-
Ication

Seniors receive

letter and

viewbook and

juniors receive

letter and Additional
information

|upon request

Third Fourth
Communi- |Communi-
‘cﬁation B ]cation

Spring and Fall
Newsletters-
'May cutoff for |Juniors receive
spring and viewbook in the
October cutoff |fall of their

(for fall (5&6)

B |
lSeniors receive

letter and
viewbook and
juniors receive

Daily Tour of Campus

\ [
'Spring and Fall |
Newsletters-
May cutoff for
spring and
October cutoff
for fall (5&6)

Juniors receive
viewbook in the
fall of their
'senior year (2)

letter and Additional
search piece | information
(26/19) ~upon request
Letter to

confirm

Spring and Fall

Newsletters-

May cutoff for
Send additional ' spring and

Central Sampler
Program

appointment  Followup information October cutoff
(14) letter (15) upon request  for fall (5&6) _
Spring and Fall
Newsletters-
Letter May cutoff for
confirming Additional spring and
Sampler Followup information October cutoff

participation (3) letter

upon request |for fall (5&6)

|senior year (2)

|Fifth Sixth
Communi- |Communi-
;caticm |cation

|Seventh
[Communi-
\cation

Approxi-
|Eighth mate
[Communi- |[Number of
|cation A Contacts

200

125




Central Washington University
Recruiting Activities 2001-02

Third Fourth Fifth Sixth
Communi- Communi- Communi- |Communi-
cation |cation cation (cation
'Spring and Fall
Newsletters-
May cutoff for
Open House  |spring and
followup letter | October cutoff

(3) for fall (586) |

First Second
Communi- ‘Communi-
Recruiting Activity |cation (cation

Open House invitations |Invitation to Confirmation
sent to 5,800 students, |Open House | of attendance
400 high schools (3) 1)

Freshmen

Viewbook Invitation to

Test tapes (11)/DHC info |Open House

Postcard
acknowledging
receipt of test
scores
Test tapes (12)/DHC info |scholarship
[(ACT/SAT)/HS Juniors |to qualified (16) letter (13)

Letter, visit

Letter from the Director |Letter

of Admissions to encouraging
students who were students to
accepted but have not | confirm their

accepted for fall term  letter and white information
but chose not to attend response card (29)

(ACT/SAT)/HS Seniors |to qualified (16) (3) -

'brochure, and Spring

confirmed ~ admission (28) | =
If card

Letter from the Director returned, mail

of Admissions to letter and

students who were Mail merge requested

Spring
Newsletter-May
Joutoff(5) |

\

'Freshmen

viewbook in the | Invitation to
Newsletter-May |fall of their Open House |Fall
cutoff (5)  |senior year (2) (3)

Seventh
Communi-

cation

iCalling Center

followup call
and send any
additional
information as

Newsletter (6) needed (4)

Eighth
|Communi-
|€ cation

Spring
Newsletter-
May cutoff

16}

Approxi-
mate
Number of

Vgontacts 7

500




Central Washington University
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December

Telephone/HS Juniors |information (2) |cutoff (5)

Open House | October cutoff information as iNewsIetter-

|senior year (2) (3) [(6) needed (4) |May cutoff (5) |

Appoxi-
First Second \Third Fourth Fifth Sixth Seventh |Eighth mate
Communi- Communi- Communi- ‘Communi- Communi- Communi- | Communi- | Communi- Number of
Recruiting Activity |cation cation cation (cation cation cation |cation |cation Contacts
\Calling Center |
|Freshmen followup calls
viewbook and and send \ ‘
Automatic specific requested Spring
Daily Online email requested Invitation to information if |Newsletter-
Inquiry/HS Seniors _|response (1) |information (2) |Open House (3)_‘any |May cutoff (5) | | ___| 1500
Calling Center
i Freshmen ‘ followup call |
\ viewbook and ‘ 'Freshmen Fali and send any |Spring
Automatic 'specific Spring \viewbook in Invitation to Newsletter-  additional Newsletter- |
Daily Online email ‘requested Newsletter-May |the fall of their | Open House | October cutoff information as |May cutoff
Inquiry/HS Juniors __\‘res_ponse_(jr) iinformation (2) cutoff (5) senioryear (2) (3) (6) ‘needed (4) (5)
Calling Center ‘
!Freshmen followup calls
viewbook and \and send ‘
specific 'requested Spring '
Daily Requests by requested invitation to \information if  |Newsletter- ‘ ‘
Telephone/HS Seniors |information (2) Open House (3) lany (4) ‘May cutoff (5) ‘ 4 R B 300
| |
| Calling Center
'Freshmen followup call |
viewbook and |Freshmen and send any
specific Spring viewbook in the Invitation to Fall Newsletter-additional |Spring
Daily Requests by requested Newsletter-May |fall of their




Central Washington University
Recruiting Activities 2001-02

First |Second
Communi- |Communi-
Recruiting Activity cation (cation
|Freshmen
viewbook and |
specific
Daily requests by requested Invitation to

mail/HS Seniors

~|information (2) | Open House (3) any (4)

Third Fourth Fifth Sixth |Seventh
Communi- Communi- Communi- Communi- |Communi-
|cation ~ |cation |cation |cation |cation
Calling Center
followup calls
and send ‘
requested Spring
information if Newsletter-
_May cutoff (5) | - |
Calling Center|
followup call
Freshmen and send any
viewbook in the |Invitation to Fall Newsletter+additional Spring
fall of their Open House | October cutoff |information as |Newsletter-

senior year (2) [(3) (6)

Freshmen
viewbook and
specific 'Spring
Daily requests by requested \Newsletter—May
mail/HS Juniors \information () |cutoff (5)
‘Send
Send either  |housing/accept
missing book and
document rrequest
Daily receipt of letter or accept | confirmation fee
applications by mail  |letter (7) [(8)
|
|Send either
missing
\Automatic document letter
Daily receipt of email or accept letter

applications online.  response (10) ((7)

Letter to
confirm tour
appointment
(14)

Followup letter

Daily tour of campus (15)

_16)

Send postcard |

confirming |Calling Center
receipt of calls Spring
confirmation fee incomplete file Newsletter-
|applicants May cutoff (5)
Send _
housing/accept |Send postcard
book and confirming Calling Center
request receipt of calls Spring
confirmation fee confirmation incomplete file Newsletter-
(8)  fee (9) applicants |May cutoff (5) |

Send additional | Spring
information Newsletter-
upon request May cutoff (5)

Eighth
Communi-

cation_

needed (4) |May cutoff (5) |

Appoxi-
mate
Number of
Contacts

75

405

i
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Appoxi-
|First Second |Third Fourth Fifth Sixth |Seventh Eighth mate
‘Communi- Communi- Communi- ‘Communi- ‘Communi- Communi- |Communi- Communi- |Number of
Recruiting Activity |cation |cation (cation |cation |cation \cation |cation cation Contacts
\ \
Freshmen ‘
Viewbook
Test tapes (11)/DHC info | Spring
(ACT/SAT)/HS to qualified Invitation to Newsletter-May |
Seniors | BéBtcard ygpen House (3) cutoff (5) . | | B J ) |
acknowledging |Calling Center
receipt of test followup call
scores Letter, visit Freshmen Fall |and send any |Spring
(12)/DHC info |brochure, and |Spring viewbook in  |Invitationto  |Newsletter- |additional Newsletter-
Test tapes to qualified scholarship Newsletter-May the fall of their |Open House |October cutoff information as ' May cutoff
(ACT/SAT)/HS Juniors|(16) letter (13) \cutoff (5) senior year (2) |(3) (6) |needed (4) (5)
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https://admin.applyweb.comy/cgi-bin/esponse.pl

About Triggers Event Triggers Data Triggers

Go Back

New E-sponse

Use this form to create a new E-sponse.
E-sponse Name: ' Auto Email to Online} (for internal reference only)

Subject:

| Online Request for If(text you enter here will replace "RE: previous subject")

Sender Name: |7I\/_Iichael Reilly lSender Address:| https://cwuadmis s@cv;q.(required)

L

Thank you for requesting information about Central Washington University.

The information you requested will be mailed to you within 10 working days.

The opportunities for learning and involvement at CWU have never been
greater, whether it's working with a faculty member on a research project
or leading one of our many student organizations. I believe you will find
the experience here at CWU both challenging and rewarding.

If you have not already visited our beautiful campus, we encourage you to
do so and to meet with faculty in your academic area of interest.

If we can answer any questions for you, please call our toll-free line at
1-866-CWU-4YOU (1-866-298-4968) or 509/963-1211.

Sincerely,

Michael Reilly
Director of Admissions

Save Response |

6/14/01 3:18 PM



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG +« LYNNWOOD ¢ MOSES LAKE ¢ SEATAC « STEILACOOM ¢ WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your recent inquiry into Central Washington University! I am pleased to hear of your interest.

_)

I have enclosed a copy of our Viewbook, which should provide you with a good picture of our
University and the programs we offer. In it you will find information on our academic programs,
application procedures, and an Application for Admission, and a postage-paid envelope for either you
or your counselor to submit your application.

You may also wish to visit our web site at www.cwu.edu for more detailed information on specific CWU
programs. You can apply for admission on line at the Admissions section of our web site.

It you are interested in obtaining financial aid you will need to apply for aid using the FAFSA (Free
Application for Federal Student Aid). The FAFSA may be submitted beginning January 1 of the year
you intend to begin college. Many students find the on-line version of the FAFSA a convenient way to
apply for aid. You can find it at www.fafsa.ed.gov.

The best way to learn about CWU is to visit us. We have several programs to assist you, including the
Central Sampler - an overnight program that includes tours of the campus and residence halls, meetings
with faculty in your area of interest, and presentations on admissions and financial aid. We also offer
daily tours Monday through Friday and can arrange informational appointments with faculty. Contact
the Central Visitation Program at (509) 963-1262 or email us at visit@cwu.edu for more information.

CWU'’s current catalog is now on line: http://www.cwu.edu/catalogs.html.

Good luck with your college search. Feel free to contact the Office of Admissions at 1-866-CWU-4YOU (1-
866-298-4968) or (509) 963-1211, if you have further questions.

Sincerely,

Michael Reilly
Director of Admissions

DPF/Enclosures

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 » 509-963-1211  FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AATITLE IX INSTITUTION « TDD 509 963-3323
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE « SEATAC ¢ STEILACOOM e« WENATCHEE « YAKIMA

OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your recent inquiry into Central Washington University! 1 am pleased to hear of your interest.

—

I have enclosed a copy of our Viewbook, which should provide you with a good picture of our
University and the programs we offer. In it you will find information on our academic programs,
application procedures, and an Application for Admission, and a postage-paid envelope for either you
or your counselor to submit your application.

You may also wish to visit our web site at www.cwu.edu for more detailed information on specific CWU
programs. You can apply for admission on line at the Admissions section of our web site.

If you are interested in obtaining financial aid you will need to apply for aid using the FAFSA (Free
Application for Federal Student Aid). The FAFSA may be submitted beginning January 1 of the year
you intend to begin college. Many students find the on-line version of the FAFSA a convenient way to
apply for aid. You can find it at www.fafsa.ed.gov.

The best way to learn about CWU is to visit us. We have several programs to assist you, including the
Central Sampler - an overnight program that includes tours of the campus and residence halls, meetings
with faculty in your area of interest, and presentations on admissions and financial aid. We also offer
daily tours Monday through Friday and can arrange informational appointments with faculty. Contact
the Central Visitation Program at (509) 963-1262 or email us at visit@cwu.edu for more information.

CWU’s current catalog is now on line: http://www.cwu.edu/catalogs.html.

Good luck with your college search. Feel free to contact the Office of Admissions at 1-866-CWU-4YOU (1-
866-298-4968) or (509) 963-1211, if you have further questions.

Sincerely,

Michael Reilly
Director of Admissions

DMEF/Enclosures

400 E. 8th Avenue » Ellensburg WA 98926-7463 » 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AATITLE IXINSTITUTION » TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM ¢ WENATCHEE « YAKIMA

OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your recent inquiry into Central Washington University! I am pleased to hear of your interest.

—

I have enclosed a copy of our Viewbook, which should provide you with a good picture of our
University and the programs we offer. In it you will find information on our academic programs,
application procedures, and an Application for Admission, and a postage-paid envelope for either you
or your counselor to submit your application.

You may also wish to visit our web site at www.cwu.edu for more detailed information on specific CWU
programs. You can apply for admission on line at the Admissions section of our web site.

If you are interested in obtaining financial aid you will need to apply for aid using the FAFSA (Free
Application for Federal Student Aid). The FAFSA may be submitted beginning January 1 of the year
you intend to begin college. Many students find the on-line version of the FAFSA a convenient way to
apply for aid. You can find it at www.fafsa.ed.gov.

The best way to learn about CWU is to visit us. We have several programs to assist you, including the
Central Sampler - an overnight program that includes tours of the campus and residence halls, meetings
with faculty in your area of interest, and presentations on admissions and financial aid. We also offer
daily tours Monday through Friday and can arrange informational appointments with faculty. Contact
the Central Visitation Program at (509) 963-1262 or email us at visit@cwu.edu for more information.

CWU’s current catalog is now on line: http://www.cwu.edu/catalogs.html.

Good luck with your college search. Feel free to contact the Office of Admissions at 1-866-CWU-4YOU (1-
866-298-4968) or (509) 963-1211, if you have further questions.

Sincerely,

Michael Reilly
Director of Admissions

DWF/Enclosures

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 * 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEQ/AA/TITLE IX INSTITUTION « TDD 509 963-3323
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OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your interest in Central Washington University. Enclosed is the information you recently
requested.

If you have requested information which must come from another office(s) or a particular academic
department, etc.), a copy of your request has been sent to each office for their direct response.

If you need any further information, please contact our office and we will send it to you immediately.

If we have enclosed housing information, please be advised that this material is all that is available until you
are officially accepted. You will then receive a complete housing packet, including an application.

We hope that this will assist you. If we can be of further help, please contact us at 1-866-CWU-4YOU (1-
866-298-4968) or (509) 963-1211.

Sincerely,

Michael Reilly
Director of Admissions

DW2Enclosure

P. S. CWU’s current catalog is now on line: http://www.cwu.edu/catalogs.html.
Access http://www.fafsa.ed.gov for online FAFSA application and information.

400 E. 8th Avenue ® Ellensburg WA 98926-7463 * 509-963-1211 « FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEQ/AA/TITLE IX INSTITUTION » TDD 509 963-3323
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG * LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM ¢ WENATCHEE ° YAKIMA

OFFICE OF ADMISSIONS

June, 2001

Dear Student:

We are pleased to announce that CWU has the following new tuition awards available for beginning
freshmen for Fall 2001 and Fall 2002:

e $1800 CWU Trustee Award that recognizes students with a 3.9 and above grade point average;
$1500 Dean’s Distinction Award for students with a 3.5-3.89 grade point average.

The awards are for new students enrolling at the University and will apply to tuition for the first year of
study.

To be considered for one of these awards, you must submit a Free Application for Federal Student Aid
(FAFSA). The FAFSA is available at most high schools or can be completed on line at www.fafsa.ed.gov.
Be sure to list CWU’s Title IV code, 003771, on the FAFSA so that we will receive your Student Aid Report
information. The award will be included in your financial aid award letter.

I hope you will join us at Central Washington University. You will find faculty committed to teaching and a
student-centered campus where it is clear that students are our primary concern. Programs such as the
Symposium on Undergraduate Research and Creative Expression (SOURCE) enable you to work together
with faculty on scholarship and research projects that are normally available to only graduate students.

I wish you continued success in pursuit of your educational goals and dreams. If you have any questions,
please call the Office of Admissions @ 509-963-1211.

Sincerely,

James G. Pappas
Vice President for Student Affairs
and Enrollment Management

400 E. 8th Avenue * Ellensburg WA 98926-7463 » 509-963-1211  FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AA/TITLE IX INSTITUTION » TDD 509 963-3323



OPEN HOUSE AGENDA

Guests should park in Visitor lots G15 and G16 {see map on back).

8:00 - 9:00 a.m.
Check in at the SUB Pit — Receive your packet containing updated agenda, lunch and foothall tickets.
Coffee and muffins will be available.

9:00 - 9:30 a.m.
McConnell Auditorium — Open House begins with a welcome from President Jerilyn S. Mclntyre.

9:45 - 10:15 a.m.
College/School Presentations (locations fo be announced).

10:15 - Noon
Science Building — Academic and Student Services Fair — You will have the opportunity to meet with:
University Faculty
Financial Aid
Residential Services
Campus Life
Admissions and Advising

11:30 a.m. - 1:00 p.m.
LUNCH
SUB, Central Cafe — 11:30 a.m. - 1:30 p.m.
Holmes Dining Hall —12:15 - 1:30 p.m.
Tailgate Lunch, Tomlinson Field — Noon - 1:00 p.m.

1:00 - 4:00 p.m.
Tomlinson Field — Wildcat Football Game

Tours of the campus will leave from the Science Building every 15 minutes. Tours include:
Full Campus Tour
Residence Halls
Academic Buildings

The Open House includes free door prizes, lunch and a Wildcat football
game immediately following the open house activities.

For more information regarding the Open House, please contact the C(WU Visitation program at
(509) 963-1262 or email: visit@cwu.edy
If you need overnight accommodations, please contact Courson Conference Center at 1-800-752-4379.

N '
Persons of disability may make arrangements for reasonable accommodations by leaving a message on
TDD (509) 963-3323. Central Washington University is an AA/EEO /Title IX Institution.



CWU CAMPUS MAP - DIRECTIONS TO CENTRAL WASHINGTON UNIVERSITY
FROM SEATTLE: Take I-90 East to Ellensburg Exit #106. Follow arferial to CWU. FROM SPOKANE: Take I-90 West to Ellensburg Exit #109. Make
a right off the exit ramp and follow to 8th Ave. Turn right on 8th Ave. FROM YAKIMA /TRI CITIES: Take I-82 North to 1-90 West and toke
Ellensburg Exit #109. Make a right off the exit ramp and follow to 8th Ave. Turn right on 8th Ave. FROM PORTLAND: Take I-5 North to 1-90 East
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG « LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM ¢ WENATCHEE « YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

name
address
city,state,zip

Dear name:

We are pleased that you have accepted our invitation for the Central Washington University
Open House on Saturday, October 17, 1998. We have a very exciting and productive day
planned for you.

The Open House will begin with a welcome by President Nelson. You should plan to check in
at Nicholson Pavilion between 9:00 and 9:45 a.m. At that time you will receive materials for
the day's events including an agenda, T-shirt, and a complimentary lunch ticket. Lunch will be
held in Tunstall Commons from 11:30 a.m.-1:30 p.m. and will cost $3 for your guests.

We have enclosed a tentative agenda of the day's events as well as a map of the campus and
directions to Central. Parking lots are designated on the campus map by a letter/number
combination (e.g. G16). Parking is free in all of the lots on campus, however; please do not park
in the posted timed-lots such as 30-minute or 2-hour parking as well as handicapped parking, for
they will still be monitored. There will be staff on hand in some of the lots to assist you with
parking. The Parking Kiosk, located on 8th street, will also be available to assist you.

Lodging is available in our Courson Conference Center at reasonable rates. To make
arrangements please call the Conference Center at 1-800-752-4379.

Persons of disability may request material in alternative format or make arrangements for
reasonable accommodations by calling me at (509) 963-1206 or TDD (509) 963-3323. If special

arrangements are needed please notify me three days prior to the date of the event.

If you have any questions, please call the Visitation Program at (509) 963-1262. We look
forward to meeting with you at the Open House.

Sincerely,

Tracy Benham
Admissions Counselor

Enclosures

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 « 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEOQ/AA/TITLE IX INSTITUTION » TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM ¢ WENATCHEE * YAKIMA

OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

On behalf of Central Washington University I would like to thank you for attending our Fall Open House on
October 21, 2000. We enjoyed the opportunity to welcome more than 350 guests to our campus. I think
you will agree that we have a beautiful, student friendly campus.

Hopefully you had the opportunity to get all of your questions about CWU answered. If not, feel free to
contact the CWU Admissions Office directly at 1-866-CWU-4YOU (1-866-298-4968) or (509) 963-1211.
We would be happy assist you in any way we can. I also encourage you to visit our web site at www.cwu.edu,
where we provide updated news, a comprehensive calendar of CWU events, and academic program
information.

We have already begun making admission offers to students applying for Fall Quarter 2001. If you have
recently applied for admission and provided all supporting materials, you should hear from our office soon.

I wish you continued success and look forward to your joining us at Central.

Sincerely,

Michael Reilly
Director of Admissions

OH2/Enclosures

400 E. 8th Avenue ° Ellensburg WA 98926-7463 * 509-963-1211 « FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEOQ/AA/TITLE IX INSTITUTION « TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG « LYNNWOOD « MOSES LAKE ¢ SEATAC ¢ STEILACOOM « WENATCHEE  YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Enclosed is the additional information you requested during our recent phone conversation. I hope we have
provided you with all the information you need to help you with your decision to join us at Central
Washington University.

If you have any additional questions, concerns, or would like any other information, please do not hesitate to
call the Office of Admissions at 1-866-CWU-4YOU (1-866-298-4968) or (509) 963-1211.

We look forward to having you on campus.

Sincerely,

Michael Reilly
Director of Admissions

PCF
Enclosure

P. S. CWU’s current catalog is now on line: http://www.cwu.edu/catalogs.html.
Access http://www.fafsa.ed.gov for online FAFSA application and information.

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 « 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AATITLE IX INSTITUTION » TDD 509 963-3323
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PROGRAMS ENHANCE
THE LIVING AND
ACADEMICEXPERIENCE

by Stacy Klippenstein, Director of Residence Life

A student’s first year at college is believed to be the most
crucial in his/her success. Studies show that the first six
weeks is a critical time...one that challenges students to
evaluate why they are in college, review their academic
ability and assess their ambition to obtain a degree.
Beginning Fall 2001, the Office of Residential Services
will introduce “Wildcat

Connections,” a program

aimed at first-year students

and their transitional issues.

First-year students will reside

in specific halls and will be

offered intentional programs

focusing on issues that

impact academic success.

Topics can range from test-

taking anxiety to diversity.

Students and professional

staff are trained on

transitional issues and

outside resources, such as

Counseling and Health Services, and the Center for Student
Empowerment and Service Learning, are brought into the
residence hall to assist students. Tutoring will also be offered
in the Bassettis (freshman housing) areas.

For students who have a major in mind and would like to
visit with faculty outside the classroom, Residential Services
offers Academic Interest Areas. Geological Sciences, Music,
Accounting and Foreign Languages will be the academic
programs represented in certain residence halls next fall.
Faculty and staff conduct programs outside the classroom
that complement what students learn in the classroom. The
Faculty/Staff Mentor program assigns a faculty or staff
member to a specific residence hall to work with hall staff
to create programs or just go to dinner with students. This
provides a comfortable environment for students to meet
and talk to members of the university whom they may
never meet.

CENTRAL WASHINGTON UNIVERSITY

SPRING 2001

Upper-class students returning to the residence halls will
have new housing options for Fall 2001. Muzzall Hall offers
students a single room, quarterly contract and/or a voluntary-
meal plan option. Stephens/Whitney Hall, a three-person
suite living environment, will be available to sophomores,
juniors, seniors and transfer students. Sue Lombard Hall, one
of the historic buildings on 8th Avenue, will continue to
house students 21 years and older. Quiet and single gender

| halls will be offered in Green and Kennedy halls,

respectively.

The Office of Residential
Services promotes academic
achievement and learning
and social skills to help
students become strong
community leaders. We hope
you take advantage of one of
the many programs offered
on campus and get involved with the academic and campus
life. If you have questions pertaining to living options or
programs, please contact Residential Services at (509) 963-
1831 or 1-888-CWU-HOME (1-888-298-4663).

NATIVE AMERICAN WEEK

Central Washington University and the American Indian
Science and Engineering Society (AISES) invite you to take
part in Native American (NAA) week April 23-28, 2001.
There will be guest speakers, discussions on environmental
issues in Indian Country, artist demonstrations, art displays,
Title IX Dancers, panel

discussions, storytelling, and

a salmon bake. Also during

Native American Awareness

week, starting March 29,

there will be special topic

movies including, “Incident

at Ogalala” and “Powwow

Highway.” All movies take

place in the CWU SUB

Theatre.

For more information, contact Elizabeth at
www.cwuaises @hotmail.com

A newsletter from Central Washington University to prospective students.




ANOTE FROM
THE DIRECTOR OF ADMISSIONS

Greetings. It has been a busy
year in the Admissions office.
We began the fall quarter by
welcoming the second largest
freshmen class in a decade
(1,094 new freshmen) and,
before we could catch our
breath, began travelling to high
schools and community colleges
to meet with students who will
be joining us next fall. By the
time the fall quarter ended, we
had visited every community
college in the state and more
than 180 high schools.

There is a lot of behind-the-scene work that takes place in
an admissions office. I thought it might be helpful to
introduce the staff of the Admissions office so that you
know a bit more about us. Lisa Garcia-Hanson is our
Assistant Director of Admission. Our Admissions
Counselors are Tracy Dyk, Kathy Gaer-Carlton, Renee
Novak (stationed in the Seattle area), and Norm Wright. Jill
Orcutt, Shirley Hood, Saundra McLaughlin, and Michelle
Drexler handle all of the admissions applications and
records. Connie Bliss and Menell Mina-Nelson make sure
that you get all the information you need about CWU. We
also have a great team of students who assist with
application and inquiry processing, run our visitation
program, and lead tours of campus.

If you have questions about Central, any of the staff in our
office would be happy to help. We would also love to have
you stop by our office when you come to campus so that
we can put a face to the voices we’ve gotten to know over
the last year.

I look forward to seeing you at Central.

Mike Reilly

(OMPUTER SCIENCE:
NATIONAL SCIENCE
FOUNDATION
(OMPUTER SCIENCE
SCHOLARSHIP PROGRAM

The National Science Foundation Computer Science
Scholarship Program provides scholarships to academically
talented undergraduates majoring in computer science at
Central Washington University.

Students selected into the program will receive an award of

$3,125 per year for up to two years. Students may use the
scholarship award for
tuition, books, supplies,
and/or equipment.

In addition, scholarship
recipients will be
assigned a faculty
mentor, a peer mentor,
and participate in a
special enhancement
program designed to
foster successful
completion of the
Computer Science Bachelor of Science degree.

The Computer Science Department seeks to educate
graduates who will be productive and creative in
the computer industry and business environments. Studies
range from theory through experimental techniques to
engineering methodology. The program exposes students
to aspects of each of these disciplines and fosters an
appreciation and understanding of each. Research,
laboratory, and on-the-job experiences complement student
classroom studies.

[
Students are offered wide access to computer science
programs and courses. Specialties in areas such as software
engineering, information systems, computer systems,
scientific computing and artificial intelligence are availa-
ble. Students should note that the faculty teach all courses.

If your are interested in more information, please contact:
Central Washington University

Computer Science Department

400 E. 8th Avenue

Ellensburg, WA 98926-7520

(509) 963-2924
http://www.cwu.edu/~cs_dept

SUMMER REGISTRATION AND
ORIENTATION FOR FRESHMEN
AND TRANSFER STUDENTS

FRESHMEN ORIENTATION AND
REGISTRATION SUMMER OF 2001

What’s it like living in a residence hall? How will I make
new friends? What’s the food like? How do I get my
classes? What classes should I take? How does financial
aid work? When do I pay my bills? If you need any of
these questions answered then you need to come to our
freshmen orientation and registration program. Along
with getting your questions answered, this two-day event
will allow you to experience what life will be like at
Central. The dates for summer 2001 are June 27 and 28,
July 5 and 6, July 16 and 17 and July 19 and 20. If
you’re planning a vacation for the summer make sure
you set aside one of these dates. Students who have paid
their admissions confirmation fee will receive a letter in
early May inviting them to our summer orientation and
registration program. Don’t be one of the last ones to get
this information. Make sure you have all of your
application materials in and have paid the admissions
confirmation fee before May.

TRANSFER ORIENTATION AND
REGISTRATION FOR

SUMMER 2001

ELLENSBURG CAMPUS

What classes do I need to take to complete my major?
How do I contact an advisor in my major? What types of
student services does Central provide? To help transfer
students get answers to these questions we will be having
our summer transfer orientation and registration day on
July 27. On this day we will have all of our departmental
and general advisors available to assist you in selecting
courses for fall quarter. You will also have the
opportunity to talk with financial aid, housing, campus
life and recreation, health and counseling and many other
student service offices. Make sure to mark your calendar
so you don’t miss this great opportunity to get started on
the right foot for fall quarter.

TRANSFER ORIENTATION AND
REGISTRATION FOR

SUMMER 2001

LYNNWOOD, MOSES LAKE,
SEATAC, STEILACOOM,
WENATCHEE AND YAKIMA

Students attending one of Central’s university centers
will want to make sure they attend the appropriate
campus orientation and registration program. Each
campus handles their program slightly differently based
on the programs offered and the number of students
attending. You will want to contact the appropriate
center to determine when your orientation will be.

NEW STUDENT REMINDER

If you are a new student planning on attending CWU
this fall, please remember that to confirm your intention
to enroll, you must submit your $55 confirmation fee by
May 1, 2001. This fee applies to your first quarter’s
tuition. If you have questions, please call the Admissions
Office at (509) 963-1211.




(ENTRAL
VISITATION PROGRAMS

Visiting campus is the best way to determine if CWU
has what you're looking for!

Visiting will play an important role in your college
decision, and we make every effort to provide you a true

taste of what awaits at CWU through the following options:

THE CENTRAL SAMPLER
The Central Sampler is a comprehensive overnight
visitation that consists of:
* Overnight stay, including meals
» Campus tour
* Meetings with professors in your major area of interest,
admissions counselors or student services staff
* Presentations by financial aid, housing and admissions
* Chimposium; meet Washoe and her family

Spring quarter Sampler dates:
April 5 & 6, 2001
April 19 & 20, 2001
May 3 & 4, 2001
May 17 & 18, 2001

Daily campus visits are also available
Monday through Friday at 10 a.m. or
2 p.m. by appointment. Please call at
least a week ahead of time if you
would like to meet with academic
departments or university staff. If you
have any questions or would like to
arrange a daily campus tour, please
call (509) 963-1262.

N
1111

(ENTRAL WASHINGTON UNIVERSITY
OFFICE OF ADMISSIONS

400 EAST 8TH AVENUE
ELLENSBURG, WA 98926-7463

Central Washington University is an AA/EEQ/Title IX Institution.
TDD 509-963-3323

THE NATIONAL
EXCHANGE PROGRAM

While you were weighing your options during your college
search, did you ever consider attending a college or
university outside of Washington state? Do you consider
yourself an adventurous person who likes to see and
explore new places? If you answered “yes” to either of
these questions, then the National Exchange Program
(NSE) may be for you. Through the NSE program, CWU
students can study for a quarter, semester, or an academic
year at another accredited institution within the United
States and earn transfer credit. CWU has national
exchanges with more than 150 universities in 48 states and
U.S. Territories (Guam, Puerto Rico, and the U.S. Virgin
Islands). The bonus of the program is that exchange
participants have the option of paying in-state tuition of
either the host institution or CWU. This is a huge
savings considering the cost of out-of-state tuition
at most colleges and universities.

In order to participate in'the program,
you must have completed one year at
CWU and have a 2.5 cumulative GPA.
If this sounds like something you
might be interested in, contact
Rob Lynam in the International
Studies and Programs Office at
(509) 963-3612 or check out
their Webpage at
http://www.cwu.edu/~intlprog/intpage.htmlx.
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WHAT T0 DO.AT (WU

We have more than 300 days of sunshine a year in Ellensburg!
This makes CWU the perfect tocation to enjoy all kinds of
recreational activities. Try a day hike on Manastash ridge, or
take a tent along and make a camping trip out of it. If you

like to golf, you can play 18 holes at one of the two courses

in Ellensburg or just practice your swing at the driving
range. When it's hot outside and you need to cool off, you
can pack a picnic and get a group of friends together to float
the Yakima River.

Jump on your bike

and explore the

Kittitas Valley, or head

for the hills and enjoy

all the mountain

biking trails. You can

also test out your

four-wheel drive by

exploring the moun-

tain roads that are not

far from campus.

There is also plenty to
do if you are more
into indoor activities.
You can go to the
CWU theatre depart-
ment productions, or
the film festival in the
Student Union
Building. How about a
dance or one of the
special dinners Dining
Services puts on?

If you feel like a movie,
Ellensburg has two theatres, with plenty of popcorn. Or,
grab some friends and go to the local bowling alley and roll
a few balls! Careful, don't hit the gutter!

Hiking Manastash Ridge

If you drive 30 minutes to the east, you can spend the day
in Vantage. Activities include water skiing on the Columbia
River, playing volleyball on the beach, or rock climbing.
Before you head home, you can catch a concert at the
Gorge, which is just 12 miles from Vantage.

In November, when the snow starts falling, you can shift
gears a little. Winter is the perfect time to ski, snowboard,
or sled at one of the nearby ski areas. You will also find
some great snowmobile trails in Cle Elum and Salmon La
Sac. Snowshoeing and cross-country skiing are also very
popular during the winter.

SPRING 2000

As you can see, there is a ton of stuff to do in Ellensburg.
Many students balance their schaol schedules so they have
time to enjoy recreational activities. We asked students,
“what are your favorite things to do, outside of the class-

" room?” Here is what they had to say:

Angie Brandeburg, sophomore
Elementary Education major.

“My favorite thing to do in Ellensburg is to go with a group of
friends to the lake. We take our homework and just lay in the
sun and work on our tans. I also love to float the river when
we have time.”

Erin Strawder, senior Public

Relations major.

“My favorite thing to do in the winter is to drive up to
Snoqualmie and go skiing. This year [ also had the opportu-
nity to go snowshoeing on Manastash, and that was
awesome. When the snow gets really deep, I go with a group
of friends and we play snow football; we only tackle if the
snow is really soft.”

Snowboarding at Snoqualmie Pass

Brian Harley, senior Health

Education major.

“Spring quarter is my favorite in Ellensburg because there is
a ton of stuff to do. I play a lot of outdoor volleyball and
tennis, and I love to rollerblade around campus. The cool
thing is that everyone is outside, and it seems like everyone
is more outgoing during the spring. It is a great time to meet
new friends.”

A newsletter from Central Washington University to prospective students.



(WU PROFESSOR RATED NO.
INWASHINGTON STATE

— -t

the Advancement of

Teaching and the Council for

Advancement and Support
of Education (CASE) named
Dr. James Nimnicht, Central
Washington University busi-
ness administration
professor, Washington

Sate Professor of the Year,

for his extraordinary dedica-

tion to teaching, commit-
ment to students and inno-
vative teaching methods.

Created by CASE in 1981,
Dr. James Nimnicht  the U.S. Professors of the
Year program is the only national award that recognizes
college and university professors for their teaching. This
year, awards are being presented to professors in 44 states,
the District of Columbia, Guam, Puerto Rico and the Virgin
[slands.

“Tomorrow’s leaders and scholars are being shaped in our
undergraduate classrooms and laboratories,” Carnegie
Foundation President Lee Shulman said.

CASE President Eustace Theodore added, “The professors
we honor this year embody the spirit of education in their
passionate pursuit of knowledge and in their talent to
encourage those around them to explore, inquire, and
imagine.”

The winners were selected from more than 400 faculty
members nominated by colleges and universities across
the country. Nominees were evaluated on their impact on
and involvement with undergraduate students; scholarly
approach to teaching and learning; contributions to
undergraduate education within the institution; community
and profession; and support from colleagues and students.

Ironically, CWU'’s Nimnicht never set out to become a
teacher. He originally thought he was destined for a profes-
sional baseball career. However, that plan was cut short by
injury. So, it was on to college instead.

Nimnicht joined the Central faculty in 1988. He has also
taught at EWU, University of Nebraska, Gonzaga University
and Rogue Community College, in Grants Pass, Ore. He's
now in his 28th year of teaching.

“I respect students; each one is truly unique,” Nimnicht
states. “When you respect each student - the fact that they
work hard, care about their future and the future of our
country - what ends up happening is that you give them

a chance to excel.”

Nimnicht was the first CWU professor to teach via the
university's two-way interactive distance education link to
Central’s center at Wenatchee Valley Community College.

The Carnegie Foundation for

He was also instrumental in founding CWU'’s student
chapter of the Society of Human Resource Management
(SHRM); which has become one of the nation’s largest and
most highly decorated chapters.

If you have not yet visited CWU, there are still plenty of
opportunities for you and your family to come see what
CWU and Ellensburg have to offer.

e The CWU Symposium on Undergraduate Research and
Creative Expression (SOURCE) is scheduled for Friday,
May 19, in the Science Building. The symposium cele-
brates outstanding undergraduate research, and is open
to the public. For more information, call (509) 963-2755.

e The 2000 Washington State History Day contest will be
held May 5-6 on the CWU campus. This year’s theme is
“Turning Points in History: People, Ideas, and Events.”
For more information, call (509) 963-2292 or visit their
web site at www.cwu.edu/~history/hstryday/.

VISITATION PROGRAM

There are also available dates in the spring to take advan-
tage of the Central Sampler Program. The Central Sampler
consists of:

e Overnight stay, including meals

e Campus tour

* Meetings with professors in you major area of interest,
admissions counselors or student services staff

¢ Presentations by financial aid, housing and admissions

* Chimposium, meet Washoe and her family

Daily campus visits are also available Monday through
Friday at 10 a.m. or 2 p.m. by appointment. Please call at
least a week ahead of time if you would like to meet with
academic departments or university staff. If you have any
questions or would like to arrange a daily campus tour,
please call (509) 963-1262.

SPRING QUARTER SAMPLER DATES:
May 11 and 12, 2000
May 25 and 26, 2000

BUSINESS WEEK PLANNED

Washington Business Week 2000 is being hosted at CWU
July 9-22. For questions regarding Business Week oppor-
tunities, contact;

Washington Business Week

P.O. Box 658, Olympia,Washington 98507-0658
Call 800-686-6442 or email wabsnwk@wbw.org
Stephen A. Hyer, Executive Director

Washington Business Week www.wbw.org




DEPARTMENT UPDATES
HISTORY

Dr. James Cook, history professor, took a group of

CWU students to China during spring break. The 10-day
program allowed students to experience Chinese history
and culture by participating in lectures and daily field
excursions.

ANTHROPOLOGY

During summer break
students will join
Anthropology professor

Dr. Agustin Fuentes as he
takes his third group of
students to Indonesia. The
group will spend a month in
Bali to study and observe
the Macaques monkeys that
inhibit the island. While
they are in Bali, students
will take part in observing
the Macaques population,
collecting data, visiting
temples, interacting with
local villagers and partici-
pating in cultural events.
The students will examine
both the effects of over-crowding and human manipulation
on Macaque behavior.

Dr. Agustin Fuentes

COMMUNICATION

The Communication department, in partnership with

the Public Relations Student Society of America, is in the
process of building its own student-run pubic relations
agency. The agency's plan is to first provide public relations
services on campus and eventually extend their business
to the Ellensburg community. The idea of the agency is to
help students gain real experience in business and public
relations before they graduate. This will better prepare

the students to take on the responsibilities of the

business world.

CONSTRUCTION MANAGEMENT

A university major that is increasing in popularity at
CWU is Construction Management. [t prepares graduates
for management positions in the construction industry.
Each year graduates experience an abundance of job
opportunities. The job placement rate is consistently
between 95-100 percent. Upon graduation, the positions
that are offered are generally Assistant Project Manager
or Project Engineer, with starting salaries between
$38,000 and $42,000.

CWU International students in Spain

STUDY ABROAD AT (WU

Have you ever thought about what it would be like to camp
in the Outback of Australia or backpack across Europe?
Well, don’t just think about it, do it, and let CWU help. The
time you spend in college is a great opportunity to go to
places that you have only dreamt about.

Central Washington University has excellent study abroad
and exchange programs for travel to almost any country in
the world. You can experience a whole new culture while
earning credits toward graduation at CWU.

Exchange programs last from about four weeks, or up to a
whole academic year. In many cases, the cost is the same
as it would be if you were taking classes at CWU, and most
forms of financial aid do apply.

Studying abroad provides students with the personal
growth and professional development that potential
employers are looking for. For more information about
study abroad or exchange programs, contact the office of
International Studies and Programs at (509) 963-3612 or visit
their web site at www.cwu.edu/~intlprog/intpage.htmlx .

NEW STUDENT REMINDER

If you are a new student planning on attending CWU this
fall, please remember that to confirm your intention to
enroll you must submit your $55 confirmation fee by May 1,
2000. This fee applies to your first quarter's tuition. If you
have questions, please call the Admissions Office at (509)
963-3001.




WILDCAT ATHLETICS

~(WU HOOP COACHES WIN AWARDS
Greg Sparling (men’s coach) was named
PacWest Coach-of-the-Year, along with Ken
Bone of Seattle Pacific University. CWU and
SPU finished in a tie for first place this winter in
the PacWest West Division men's basketball race with

12-2 records. The team'’s also ended up ranked 1-2 in the
NCAA Division Il West Region poll.

Jeff Whitney, women's coach, was also named Coach-of-
the-Year in the Pacific West. Whitney led the Wildcats to a
19-8 record and to their first national tournament berth
since 1988.

THREE WILDCAT MEN NAMED TO PACWEST
ALL-CONFERENCE TEAM

CWU forward Carson Payne (Sr., Vancouver - Mountain
View & Clark CC) earned first team honors and two
other CWU players were named to the second team

of the Pacific West Conference West Division men's
all-star basketball team. Earning second team honors
were CWU starting guards Reggie Ball (Sr., Seattle -
O'Dea) and Corby Schuh (Sr., Spokane - Central

Valley & Edmonds CC).

(ENTRAL WASHINGTON UNIVERSITY
OFFICE OF ADMISSIONS

400 EAST 8TH AVENUE
ELLENSBURG, WA 98926-7463

Central Washington University is an AA/EEOQ/Title IX Institution.

TWO WILDCAT WOMEN NAMED TO
PACWEST ALL-(ONFERENCE TEAM

CWU guard Kristen Willis (Jr, Kennewick) earned first
team honors and center Rose Shaw (So., Bellevue,
Interlake) was named to the second team of the Pacific
West Conference West Division.

Congratulations to all student athletes for a great winter
season. Please contact the Athletic Department’s website
at www.wildcatsports.com/news.html, for Spring schedules
and for current sports updates.

Corby Schuh

Kristen Willis

NON PROFIT ORG.
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG * LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM < WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS

June 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Congratulations. It is with great pleasure that I offer you admission to Central Washington University for
Error! Bookmark not defined. Quarter, Error! Bookmark not defined..

You will soon receive a booklet of Acceptance Information that will help you with the next steps in the
enrollment process. It includes information on housing options, financial aid, advising, and registration for
classes. If you plan to attend the Ellensburg campus, you will be asked to confirm your intention to enroll
by submitting a $55 confirmation fee with the form provided in the Acceptance Information booklet. You
are encouraged to confirm your enrollment within 30 days of receipt of this letter (or by May 1st if you are
seeking admission for Fall Quarter, whichever is later). Students enrolling at CWU for the summer are not
required to pay the confirmation fee.

I look forward to your attending Central Washington University. The opportunities for involvement have
never been greater, whether it’s working with a faculty member on a research project or leading one of our
many student organizations. I think you will find your experience here both challenging and rewarding.

Please note that you have been classified as a Washington state resident for tuition-paying purposes.

Please feel free to call should you have any questions at 1-866-CWU-4YOU (1-866-298-4968) or (509) 963-
1211. Again, congratulations on your acceptance.

Sincerely,

Michael Reilly
Director of Admissions

acc-gen.txt

400 E. 8th Avenue » Ellensburg WA 98926-7463  509-963-1211 » FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEOQ/AA/TITLE IX INSTITUTION » TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG * LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM + WENATCHEE * YAKIMA

OFFICE OF ADMISSIONS
June 14, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:
Thank you for applying for admission to Central Washington University.

In order for us to continue processing your application, however, we need the following (if you are planning
to attend a University Center, please have these documents sent to that specific Center):

AN OFFICIAL COPY OF YOUR COLLEGE TRANSCRIPTS FROM THE FOLLOWING INSTITUTION(S):
Pierce College
Columbia College

The official transcript must be received in a SEALED envelope from the institution and should bear the
school’s official seal and an authorized signature. '

We look forward to serving you in the future.

The Office of Admissions
Central Washington University

400 E. 8th Avenue ° Ellensburg WA 98926-7463 » 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEQ/AATITLE IX INSTITUTION « TDD 509 963-3323
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Subject: ' CWU Office of Admissitext you enter here will replace "RE: previous subject")
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+ Thank you for submitting your application to Central Washington University. For
freshmen applicants we will need an official high school transcript (document
in sealed envelope from your high school) and an official copy of your ACT or
SAT test scores. For transfer students, official transcripts from each
college you have attended are required to complete your file and to determine
how many credits will transfer. Once all required documents have been
received, you will be notified of an admissions decision.

If you have not already visited our beautiful campus, we encourage you to do so
and to meet with faculty in your academic area of interest.

If we can answer any questions for you, please call our toll-free line at
1-866-CWU~-4You (1-866-298-4968) or 509/963-1211.

Sincerely,

Michael Reilly
Director of Admissions [

{ Save Changes |
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM e+ WENATCHEE « YAKIMA

OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

We have received you admissions test scores and are pleased you are interested in Cenfral Washington
University! 1 wanted to take some time to further introduce you to Central.

— I have enclosed a copy of our Viewbook, which should provide you with a good picture of our
University and the programs we offer. In it you will find information on our academic programs,
application procedures, and an Application for Admission and a postage-paid envelope for either you
or your counselor to submit your application.

—  You may also wish to visit our web site at www.cwu.edu for more detailed information on specific CWU
programs. You can apply for admission on line at the Admissions section of our web site.

—  If you are interested in obtaining financial aid you will need to apply for aid using the FAFSA (Free
Application for Federal Student Aid). The FAFSA may be submitted beginning January 1 of the year
you intend to begin college. Many students find the on-line version of the FAFSA a convenient way to
apply for aid. You can find it at www.fafsa.ed.gov.

—  The best way to learn about CWU is to visit us. We have several programs to assist you, including the
Central Sampler - an overnight program that includes tours of the campus and residence halls, meetings
with faculty in your area of interest, and presentations on admissions and financial aid. We also offer
daily tours Monday through Friday and can arrange informational appointments with faculty. Contact
the Central Visitation Program at (509) 963-1262 or email us at visit@cwu.edu for more information.

—  CWU’s current catalog is now on line: http://www.cwu.edu/catalogs.html.

Good luck with your college search. Feel free to contact the Office of Admissions at 1-866-CWU-4YOU (1-
866-298-4968) or (509) 963-1211, if you have further questions.

Sincerely,

Michael Reilly
Director of Admissions

TES

Enclosur
200 E. 8th Avenue ¢ Ellensburg WA 98926-7463 ¢ 509-963-1211 » FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968) :

EEQ/AA/TITLE IX INSTITUTION » TDD 509 963-3323



(12) Postcard to acknowledge
receipt of junior ACT/SAT test

scores
=N CENTRAL NON-PROFIT
2 WASHINGTON S
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Office of Admissions ELLENSBURG, WA
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We have received your college
admissions test scores and are
pleased that you are interested in
Central Washington University.

If we can answer any questions
please contact us.

CWU Oftice of Admissions
(509) 963-1211
www.cwu.edu

CWU is an AA/EEO/Title IX Institution.
TDD (509) 963-3323

CENTRAL WASHINGTON UNIVERSITY
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG * LYNNWOOD ¢ MOSES LAKE * SEATAC ¢ STEILACOOM « WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your interest in Central Washington University. We believe we have assembled all the
necessary elements for an exceptional college experience, including a residential campus, faculty committed
to teaching, small classes, and boundless opportunities for students to involve themselves in research and
leadership. And as the only public institution in the state of Washington recognized in America’s 100 Best
College Buys, 1999, we offer you a quality education and an outstanding value.

During the coming months we will be sending you information that should help you in your college
planning, including opportunities to visit our campus, a newsletter to keep you up to date on new programs,
and other announcements that may be of interest to you. At the beginning of your senior year we will send
you the CWU Viewbook, which will give you a detailed look at CWU and includes an application for
admission.

Central Washington University has been serving the needs of students in the state of Washington and the
Northwest for over 100 years, and we are very excited to be continuing that tradition as we move into a new
century. Should you have any questions, please feel free to call us at 1-866-CWU-4YOU (1-866-298-4968)
or (509) 963-1211. If you would like to visit CWU, you can make arrangements by calling the Central
Visitation Program at (509) 963-1262 or email visit@cwu.edu.

I wish you continued success during the remainder of your high school career.

Sincerely,

Michael Reilly
Director of Admissions

TEJ

Enclosure

400 E. 8th Avenue * Ellensburg WA 98926-7463 * 509-963-1211 » FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEQ/AA/TITLE IX INSTITUTION « TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD + MOSES LAKE ¢ SEATAC ¢ STEILACOOM +« WENATCHEE * YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

This is to confirm that your campus tour has been scheduled for at

. Please come to the first floor of Mitchell Hall at least 10 minutes before your tour (see enclosed
map) and check in at the Visitation Desk; a tour guide will meet you there. At this time you may gather any
admissions materials or brochures you need.

You also have the following appointment(s) scheduled:

Time Dept Location Professor

Parking: Please drive to the Parking/Information Kiosk (highlighted on the enclosed map). There you will
be given your daily permit and directed to the visitor parking. The Admissions Office cannot be held
responsible for any parking tickets incurred during your stay.

We look forward to meeting with you and showing you all that Central Washington University has to offer.

Sincerely,

Lisa Garcia-Hanson
Assistant Director of Admissions

CVD

Enclosure

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 « 509-963-1211 « FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AATITLE IX INSTITUTION » TDD 509 963-3323
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢« LYNNWOOD « MOSES LAKE ¢ SEATAC « STEILACOOM + WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

We are happy you had an opportunity to visit with us at Central Washington University. Through your
participation in the Central Sampler, we hope you obtained a good idea of what CWU is like.

Remember, the admissions process should be completed early to insure full consideration for housing
assignments and financial aid awards. If you have not already applied, you will need to do so as soon as
possible. If you need an application or have further questions, please call the Office of Admissions at 1-866-
CWU-4YOU (1-866-298-4968) or (509) 963-1211. s

Sincerely,

Lisa Garcia-Hanson
Assistant Director of Admissions

CVP

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 ¢ 509-963-1211 » FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEOQ/AA/TITLE IX INSTITUTION » TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG « LYNNWOOD « MOSES LAKE * SEATAC » STEILACOOM « WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

We are happy you had an opportunity to visit with us at Central Washington University. Through your
participation in the Central Sampler, we hope you obtained a feel of what CWU is like.

Since you have been accepted to Central, you will need to submit deposits and prepayments as soon as
possible, if you haven’t already done so.

If you have any further questions or concerns about the application process, please feel free to call the Office
of Admissions at 1-866-CWU-4YOU (1-866-298-4968) or (509) 963-1211.

Sincerely,

Lisa Garcia-Hanson
Assistant Director of Admissions

cv2

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 * 509-963-1211 « FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AA/TITLE IX INSTITUTION » TDD 509 963-3323
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD « MOSES LAKE ¢ SEATAC ¢ STEILACOOM ¢ WENATCHEE ¢ YAKIMA

THE WILLIAM O. DOUGLAS HONORS COLLEGE

APPLICATION FOR ADMISSION

Name Social Security Number

Mailing Address

Street City State Zip

Telephone ( )
Area Code

Name and location of high school or college that you are presently attending

Quarter and year you are planning to enter Douglas Honors College

A TRANSCRIPTS:

Please have your high school (and college if applicable) send an official copy of your transcript directly to the
below address. (This is in addition to the transcript required by the Admissions Office.)

B. TEST SCORES:

Please give your scores on the Scholastic Aptitude Test (SAT) and/or American College Test (ACT).

SAT

Verbal Quantitative Total

ACT

English Math Reading Science Composite

C. HIGH SCHOOL OR COLLEGE GRADE POINT AVERAGE:

400 E. 8th Avenue ¢ Ellensburg WA 98926-7521 « 509-963-1445

EEO/AA/TITLE IX INSTITUTION » TDD 509 963-3323



NOTE: Transfer students and people older than traditional college students who have developed serious

academic interests are encouraged to apply. Some of the information requested may not be appropriate to such

applicants. In this case, please supply information below which you believe to show.equivalent preparation in
some alternate form.

D. ACADEMIC BACKGROUND: In high school (grades 9-12), applicants should have competed three years of
mathematics, two years of foreign language, two years of social science, and two years of natural science
including one year of laboratory science, and two additional years from among the foregoing subjects. In the
spaces below, indicate the courses you wish to apply toward these background requirements. You may include
courses you plan to take before graduation.

Requirement Course titles and years (e.g., 9th grade, etc.)

English (4 years)

Foreign Language (2 years)

Social Science (2 years)

Natural Science (2 years, including 1 year of laboratory science)

Mathematics (3 years)

Two additional years in above subjects

NOTE: This form is for use by the Douglas Honors College only and is not a substitute for Central Washington
University admission requirements. Information on this form is subject to verification by official transcripts and test

reports. Remember to submit separate copies of your high school transcript and test results to the Douglas Honors

College and the CWU Admissions Office.




CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG * LYNNWOOD « MOSES LAKE ¢ SEATAC ¢ STEILACOOM e+ WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS
March, 2001

«First_Name» «Last Name»
«Address»
«City» «St» «Zip»

Dear «First_ Name»:

Greetings from Central Washington University. [ am writing to encourage you to consider CWU as you
begin to make your college plans.

Central Washington University provides a great college experience. Our classes are small and are taught
by faculty who have committed their careers to teaching undergraduate students. Our residential campus
provides an atmosphere where you can meet with friends to study, attend a lecture, or just hang out, and
never have to walk more than a few minutes from where you live. Your professors will challenge you,
and the new friends you meet—from around the country and the world—will provide new perspectives.

Feeding your mind and discovering yourself is what college is all about, and at CWU we’ll provide you
plenty of ways to do both. Our Symposium on Undergraduate Research and Creative Expression
(SOURCE) showcases the research and talent of students from all disciplines, from accounting to theatre
to physics. Faculty invite students to join them in the laboratory or travel to other countries in the pursuit
of new ideas.

I have enclosed a brochure to give you a brief introduction to CWU. If you would like to learn more,
simply complete and return the attached interest card. I also encourage you to visit our web site at
www.cwu.edu where you can check out the program that interests you, schedule a visit to campus, even
apply for admission using our on-line application.

Best wishes in your college search.

Sincerely,

Michael Reilly
Director of Admissions

Enclosure

400 E. 8th Avenue * Ellensburg WA 98926-7463 * 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AA/TITLE IX INSTITUTION « TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM + WENATCHEE * YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your interest in Central Washington University. We believe we have assembled all the
necessary elements for an exceptional college experience, including a residential campus, faculty committed
to teaching, small classes, and boundless opportunities for students to involve themselves in research and
leadership. And as the only public institution in the state of Washington recognized in America’s 100 Best -
College Buys, 1999, we offer you a quality education and an outstanding value.

During the coming months we will be sending you information that should help you in your college
planning, including opportunities to visit our campus, a newsletter to keep you up to date on new programs,
and other announcements that may be of interest to you. At the beginning of your senior year we will send
you the CWU Viewbook, which will give you a detailed look at CWU and includes an application for
admission. I also encourage you to visit our website at www.cwu.edu.

Central Washington University has been serving the needs of students in the state of Washington and the
Northwest for over 100 years, and we are very excited to be continuing that tradition as we move into a new
century. Should you have any questions, please feel free to call us at 1-866-CWU-4YOU (1-866-298-4968)
or (509) 963-1211. If you would like to visit CWU, you can make arrangements by calling the Central
Visitation Program at (509) 963-1262 or email visit@cwu.edu. '

I wish you continued success during the remainder of your high school career.

Sincerely,

Michael Reilly
Director of Admissions

PS2

400 E. 8th Avenue » Ellensburg WA 98926-7463 « 509-963-1211  FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEQ/AA/TITLE IX INSTITUTION « TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE « SEATAC ¢ STEILACOOM + WENATCHEE * YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your interest in Central Washington University. We believe we have assembled all the
necessary elements for an exceptional college experience, including a residential campus, faculty committed
to teaching, small classes, and boundless opportunities for students to involve themselves in research and
leadership. And as the only public institution in the state of Washington recognized in America’s 100 Best
College Buys, 1999, we offer you a quality education and an outstanding value.

During the coming months we will be sending you information that should help you in your college
planning, including opportunities to visit our campus, a newsletter to keep you up to date on new programs,
and other announcements that may be of interest to you. At the beginning of your senior year we will send
you the CWU Viewbook, which will give you a detailed look at CWU and includes an application for
admission.

Central Washington University has been serving the needs of students in the state of Washington and the
Northwest for over 100 years, and we are very excited to be continuing that tradition as we move into a new
century. Should you have any questions, please feel free to call us at 1-866-CWU-4YOU (1-866-298-4968)
or (509) 963-1211. If you would like to visit CWU, you can make arrangements by calling the Central
Visitation Program at (509) 963-1262 or email visit@cwu.edu.

I wish you continued success during the remainder of your high school career.

Sincerely,

Michael Reilly
Director of Admissions

HVIJ

Enclosures

400 E. 8th Avenue © Ellensburg WA 98926-7463 * 509-963-1211 » FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AA/TITLE IX INSTITUTION « TDD 509 863-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD + MOSES LAKE ¢ SEATAC  STEILACOOM +« WENATCHEE « YAKIMA

OFFICE OF ADMISSIONS

May 7, 2001

«ScholF» «ScholL»
«hS»

wan

aCn «S» «Z»

Dear «ScholNamen»:

For the last 19 years I have asked many high school counselors to nominate outstanding members of their
present junior class - students who will be graduating in June of 2002 - for scholarship awards to Central
Washington University. From these lists I mail appropriate scholarship applications directly to the students.
They will receive the applications in early September so they will have ample time to complete and return them
by the deadline date, which is usually late December to early January.

As a consequence of this effort this past year, the University selected 12 Central Investment Fund Leadership
winners (tuition for one year), 25 Academic Diversity Scholarship winners (tuition for one year with possibility
of renewal up to four years), two President’s Scholars (four years, tuition), five Farrell Pre-Med/Pre-Dental
Scholarships (one year tuition, books, lab fees for pre-med/dental majors), 16 Academic Tuition-Fee Waiver
winners, one Eric T. Moe (tuition and books for four years); one Alumni (tuition and fees for one year); one GTE
(tuition for four years for math or science education major); one Merrick Endowed (tuition for one year), and two
Hal Wolf (tuition and books for one year). Most of the scholarship applicants and candidates who receive awards
are a result of this process and your nominations.

Let me bring to your attention something new that the Financial Aid Office does upon receiving admissions
applications from students with 3.5 or higher grade point averages. The University will offer a $1500 or $1800
tuition and fee award to students with a 3.5-3.89 and 3.9-4.0 as Dean’s Distinction or Trustee Distinction
Awards, respectively.

Once again, I am asking you to please list the outstanding members of the class of 2002 (except exchange
students) based on any of the following factors: high grade point average, academic honors, student government,
arts, athletics, or other extracurricular activities. I have enclosed a Nomination Survey Sheet for this purpose.
For the students’ benefit, please be sure to include grade point averages. Also, we need student’s social security
numbers (if available) and dates of birth (for identification purposes), and please be sure to list your high school’s
name at the top of the form.

Thank you for being so helpful. I look forward to working with you again next year.

Sincerely,

James G. Pappas
Vice President for Student Affairs
and Enrollment Management

Enclosure

P.S. If possible, please return before June 8, 2001.
400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 » 509-963-1211 » FAX: 509-963-3022

Toll Free: 866-CWU-4YOU (866-298-4968)

EEOQ/AANTITLE IX INSTITUTION « TDD 509 963-3323



Check reason(s) for nomination

' Approx.| Academic | Stu. Other
NAME SS#/ADDRESS DOB 6PA | Honors |6ov't. | Music | Sports Activities (list)




CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD » MOSES LAKE * SEATAC ¢ STEILACOOM  WENATCHEE * YAKIMA

OFFICE OF ADMISSIONS

June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

Thank you for your inquiry about Central Washington University! 1 hope you’ll find our Viewbook helpful.
Inside the Viewbook you will find:

—  An Application for admission.
— A Freshmen Admissions Requirements Brochure.

— A Visitation brochure -- come see our campus!! We strongly encourage students to visit colleges
they are interested in attending! See enclosed brochure about overnight accommodations.

Additional information:

—  Financial Aid -- CWU uses only the FAFSA (Free Application for Federal Student
Aid). Please contact either your school counselor or our office for an application.
Access http://www.fafsa.ed.gov for online FAFSA application and information.

—  CWU’s current catalog is now on line: http://www.cwu.edu/catalogs.html.

Good luck with your college search. Should you need further assistance, feel free to contact the
Office of Admissions at 1-866-CWU-4YOU (1-866-298-4968) or (509) 963-1211.

Sincerely,

Michael Reilly
Director of Admissions
NRC

Enclosure

400 E. 8th Avenue » Ellensburg WA 98926-7463 » 509-963-1211 ¢ FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AATITLE IX INSTITUTION » TDD 509 963-3323
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM +» WENATCHEE - YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

I am pleased to offer you an extraordinary scholarship opportunity from Central Washington University.
Based on your strong academic record, your high school counselor has nominated you as a potential
recipient of the Presidents” Scholars award. This award is based on academic achievement and is presented to
as many as four students each year. It is a renewable, four-year, full-tuition scholarship!

Central is located in the picturesque Kittitas Valley on the eastern slopes of the Cascade Mountains in the
college-town of Ellensburg. The University offers students a variety of quality academic programs, small
classes, a concerned and distinguished faculty, and outstanding facilities. Within this pleasant, 380-acre
campus you may enjoy a setting which abounds in recreational possibilities.

Enclosed is our current Viewbook, an Application, and information on visiting our campus. We strongly
encourage students to visit all institutions they are considering attending. I encourage you to review this
material and discuss it with your parents, teachers, and counselor. We also encourage you to visit our web site
@ http://www.cwu.edu.

In addition, I strongly encourage you to read the enclosed scholarship information sheet to see if you qualify
for other awards. Remember to apply early as the scholarship application deadline is January 8, 2001.

The Admissions staff is looking forward to hearing from you and perhaps meeting you this Fall at your
school or during one of our Campus Visitation Programs.

Sincerely,

James G. Pappas
Interim Vice President for Student Affairs
and Enrollment Management

PRS

Enclosures

400 E. 8th Avenue * Ellensburg WA 98926-7463 * 509-963-1211 « FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AATITLE IX INSTITUTION = TDD 509 963-3323
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CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD ¢ MOSES LAKE ¢ SEATAC ¢ STEILACOOM + WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

I am inviting you to apply for a scholarship at Central Washington University. Based on your academic
record and participation in out-of-class activities, your high school counselor has nominated you as a
potential recipient of the Central Investment Fund Scholarship. This award, presented each year to
approximately 14 student leaders, provides tuition for one year. It appears you have the necessary
qualifications, thus, I encourage you to apply.

Central is located in the picturesque Kittitas Valley on the eastern slopes of the Cascade Mountains in the
college-town of Ellensburg. The University offers students a variety of quality academic programs, small
classes, a concerned and distinguished faculty, and excellent facilities. In addition, Central has a pleasant,
380-acre campus and enjoys a setting which abounds in recreational possibilities.

Enclosed is an informational brochure for your review. If you have not already received our current
Viewbook, which includes an application and information on visiting our campus, just complete and return
the postage-paid card inside the brochure. We strongly encourage students to visit all institutions they are
considering attending. We also encourage you to visit our web site @ http://www.cwu.edu.

I strongly encourage you to read the enclosed scholarship information sheet to see if you qualify for other
awards. Please remember to apply early as the scholarship application deadline is January 8, 2001.

The Admissions staff is looking forward to hearing from you and perhaps seeing you this Fall at your high
school or during one of our Campus Visitation Programs.

Sincerely,

James G. Pappas
Interim Vice President for Student Affairs
and Enrollment Management

CIF

Enclosures

400 E. 8th Avenue ¢ Ellensburg WA 98926-7463 ¢ 509-963-1211 » FAX: 509-963-3022
Toll Free: 866-CWU-4YOU (866-298-4968)

EEO/AA/TITLE IX INSTITUTION » TDD 509 963-3323



CENTRAL WASHINGTON UNIVERSITY

ELLENSBURG ¢ LYNNWOOD « MOSES LAKE ¢ SEATAC ¢ STEILACOOM ¢ WENATCHEE ¢ YAKIMA

OFFICE OF ADMISSIONS
June 15, 2001

John Doe
123 St
Nowheresville WA 98001

Dear John:

I am inviting you to consider a scholarship opportunity at Central Washington University. Based on your
excellent academic record and participation in out-of-class activities, your high school counselor has
nominated you as a potential recipient of the Presidents’ Scholars or the Central Investment Fund
Scholarships.

The Presidents’ Scholars award, which is based on academic achievement and is presented to as many as four
students each year, is a four-year, renewable, full tuition scholarship. The Central Investment Fund
Schol<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>