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Key Points

m Most of the country views abortion as a complicated issue that does not have one straight-

forward answer.

m Young women stand out as a group that cares about abortion rights, follows them, and

supports them more fiercely than any other group.

m Abortion is potentially a generation-defining issue that could be a top priority for young

voters for years to come.

Midterm elections that feature an unpopular incum-
bent president, acute feelings of economic discon-
tent, and widespread pessimism about the future are
not usually close contests. The party in power nearly
always loses seats under these conditions. While Dem-
ocrats are projected to lose their majority in the House
of Representatives, the picture in the Senate is less
clear. Recent polls in some of the most hotly contested
races have found Democratic candidates pulling even
with or slightly ahead of their Republican opponents
in generic ballot tests. Even if polls are exaggerating
public support for Democratic candidates, as some
suggest, the electoral fortunes of the Democratic can-
didates in individual races and nationally are better
than one might expect given political fundamentals.
Abortion may be an important reason.

Three months after the Supreme Court overturned
Roe v. Wade, the issue of abortion continues to gar-
ner widespread public attention. Most Americans are
still following news about abortion laws and regula-
tions. In fact, they are paying far more attention to the
issue than to the 2022 election itself. Over the summer,

Gallup found spontaneous mentions of abortion as the
“most important problem” facing the country reaching
record highs.]

But after the Dobbs v. Jackson Women's Health
Organization decision, concerns about abortion have
become more politically lopsided. Democrats are far
more likely to say the issue is a priority for them, and
they are paying much closer attention to news about
emerging legislation than Republicans are. Nearly
half of Democrats say abortion is critically important to
them, while fewer than one in three Republicans say
the same. Not only that, Democrats are more likely than
Republicans to say they will only vote for a candidate
who shares their views on abortion—a notable change
from the past.

At the same time, it's not clear that abortion will
define the 2022 midterm elections. Relatively few
Americans—roughly one in three—say abortion is a
critical issue. Inflation and crime rank much higher
among the public’s concerns. It is also not clear that
young women, who feel most passionately about the
issue, will turn out to vote in greater numbers than in
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Figure 1. Young Women Are Following News About Abortion More Closely Than Inflation or the

Election
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the past. And for most Americans, abortion is still one
among many important issues on which they will judge
a candidate.

Still, the Dobbs decision may have an even larger
impact in years to come. It may be a distinctive gen-
erational coming-ofage moment for many young
women, and it may come to define their politics and
worldview going forward. Polls show their attitudes
on this and other issues are remarkably different from
those of other Americans, including young men.

Today, no issue is more important for young
women than abortion. It ranks higher than inflation,
crime, climate change, immigration, gun policy, edu-
cation, and jobs and the economy. What's more,
young women overwhelmingly say abortion should
be legal—including nearly half who say there should
be no restrictions on it. Finally, young women are
more likely than other Americans to say abortion is a
defining issue for their vote.

Abortion and the 2022 Election

As the 2022 campaign comes down to the wire,
abortion remains a potentially important voting issue
in the wake of the Supreme Court’s decision to over-
turn Roe. While concerns about inflation trump all other
issues, a growing number of Democrats say abortion
is critically important to them. This is especially true for

young women. But, at least at this stage of the cam-
paign, younger voters are still much less committed
to voting in November and paying less attention to
election news.

News About Abortion Laws, the Election, and
Inflation. Even as gas prices fall, inflation and gas
prices remain an important issue for most Americans.
Seventy-five percent of Americans say they are follow-
ing news about inflation and gasoline prices very or
fairly closely. Six in 10 (60 percent) Americans say they
are following news about abortion laws and restrictions
closely, while less than half (46 percent) say they are
following news about the midterm elections closely.

Regarding news about abortion laws, men and
women report similar levels of interest. Fifty-nine per-
cent of men and 62 percent of women say they are
following news about abortion laws and regulations
at least fairly closely. However, there is a substantial
gender division among young adults; 64 percent of
young women say they are following news related to
abortion closely, compared to less than half (46 per-
cent) of young men. (See Figure 1.)

There is a notable partisan division in how closely
Americans are following abortion in the news.
Seventy-two percent of Democrats and 59 percent of
Republicans say they are following news about abor-
tion laws and restrictions fairly or very closely. Notably,
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Figure 2. Democrats Are Now More Likely Than Republicans to Say Abortion Is a Critical Issue
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Source: Public Religion Research Institute, Competing Visions of America: An Evolving Identity or a Culture Under Attack? Findings
from the 2021 American Values Survey, November 1, 2021, https://www.prri.org/research/competing-visions-of-america-an-
evolving-identity-or-a-culture-under-attack; and American Perspectives Survey, August 2022.

with the 2022 elections, Democratic and Republican
voters register similar levels of interest.

Abortion Is Not a Critical Concern for Most
Americans. Despite attracting significant attention,
abortion is not a top-tier issue for most Americans.
Economic concerns, in this case “increasing costs of
housing and everyday expenses,” topped the list of
nine issues in the August American Perspectives Sur-
vey. Fifty-six percent of Americans say inflation is a
critical issue for them personally, followed by 45 per-
cent who say gun policy is a critical concern and nearly
as many (44 percent) who mention crime. What stu-
dents are taught in schools is a critical issue for 39 per-
cent of the public, followed by abortion and climate
change, both at 36 percent. Notably, Americans are
not much more likely to say abortion is a critical issue
today than they were a year earlier, when 33 percent
said abortion was a critical issue.?

However, the partisan gap on views about the
importance of abortion has increased dramatically.

(See Figure 2.) Democrats are now far more likely than
Republicans to say abortion is critically important to
them (49 percent vs. 28 percent, respectively). Last
year, Republicans and Democrats were about equally
as likely to say abortion was a critical concern (36 per-
centvs. 37 percent, respectively).3

After the overturning of Roe, a double-digit gap
has emerged between men and women on the
importance of abortion, a larger gender divide than
on any other issue. In the past, there was little dif-
ference in men’s and women's views on abortion.4
But today, women prioritize the issue far more than
men do. Forty-four percent of women, compared to
28 percent of men, describe abortion as a critical
issue for them personally. There is an equally large
gap between Democratic men and women on abor-
tion; 39 percent of the former, compared to 56 per-
cent of the latter, say abortion is a critical issue. Among
Republicans, women are also somewhat more likely
to prioritize the issue than men are (34 percent vs.
23 percent, respectively).
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Figure 3. Abortion Is the Most Important Issue for Young Women
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Figure 4. A New Gender Divide Among Young Voters
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Young Women and the Importance of Abor-
tion. Although abortion does not rank as a top pri-
ority for most Americans, it is a far greater priority for
young women (age 18-29). Young women are more
likely to say abortion is more of a critical concern than
they are for any other issue. (See Figure 3.) More than
six in 10 (61 percent) young women say abortion is
critically important to them. Fifty-eight percent of
young women say inflation is critically important, while
fewer mention climate change (47 percent), gun
policy (44 percent), crime (37 percent), or jobs and
unemployment (33 percent).

Young women are also far more likely than older
women to prioritize the issue of abortion. Less than half
(44 percent) of women age 30 to 49, fewer than four
in 10 (38 percent) women age 50 to 64, and roughly
one in three (34 percent) women age 65 or older say
abortion is a critical issue.

Abortion and Vote Preference. The question of
likelihood of voting in the upcoming 2022 election

showed a familiar pattern, with older voters being
much more likely to participate than younger ones.
Seventy-three percent of voters 65 years or older
were absolutely certain they would vote, compared
to 35 percent of young adults (age 18-29). Almost
three times as many younger voters said there was
less than a 50 percent chance they would vote (14 to
5 percent).

There is parity in voting intention between Demo-
crats and Republicans. Roughly six in 10 Democratic
voters (60 percent) and Republican voters (62 per-
cent) say they are absolutely certain to vote; only
49 percent of independent voters report being abso-
lutely certain.

At this stage of the campaign, Democrats have a
slight edge on the generic ballot over Republicans.
Thirty-eight percent of registered voters say they would
vote for the Democratic candidate, while 34 percent
say they would vote for the Republican candidate in
their district. However, nearly one in four (23 percent)
registered voters say they are not sure they are going
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to vote or say they are confident they will not be voting
in the fall. Democratic candidates have a slight edge
with independent voters (31 percent to 24 percent),
although a plurality of independent voters (40 per-
cent) say they are supporting some other candidate
or remain uncertain about whom they might support.
(See Figure 4.)

Young people are much less likely than older Amer-
icans to say they would cast a ballot for the Republican
candidate in their district. However, there is a consid-
erable gender divide among young people in their
candidate preferences. Young female voters prefer
the Democratic candidate over the Republican candi-
date by more than a 20-point margin (43 percent vs.
19 percent), while young male voters are evenly
divided in their support for Republican and Demo-
cratic candidates (34 percent vs. 34 percent).

Not only is abortion not a critical concern for most
Americans, but relatively few say they would be unwill-
ing to support a candidate whose position on the issue
differed from their own. Only 26 percent of Americans
say they would only vote for a candidate who shared
their views on the issue, while 53 percent say a candi-
date’s position would be just one of many important
factors in their vote decision, and 18 percent do not
see abortion as a major issue.

In May 2022, after the leak of the Supreme Court’s
Dobbs decision but before the final decision was
issued, a Gallup poll found nearly identical results:
27 percent said they could not support a candidate
whose views on abortion were different from their
own.5> A majority (54 percent) said a candidate’s
position on abortion was one among many import-
antissues, and 16 percent said it was not an import-
ant consideration.®

Democrats are more likely than Republicans to
describe themselves as single-issue voters on abortion
(36 percent vs. 23 percent, respectively), although for
most Democrats and Republicans, abortion remains
one issue among many. There are no significant differ-
ences between Democratic men and women: 34 per-
cent of Democratic men and 37 percent of Democratic
women say they would not vote for a candidate they
disagree with on abortion. Fewer Republican men
(23 percent) and Republican women (24 percent) say
the same.

One-third of young adults are single-issue abortion
voters, roughly 10 points higher than 50- to 64-year-
olds and those 65 or older. Young women are almost
10 points more likely than young men to say they

would not support a candidate they disagreed with on
abortion (37 percent vs. 29 percent, respectively).

Abortion: Legality, Morality, and
Identity

American attitudes on abortion have been measured
more often and differently than most any other pub-
lic policy questions.” Despite this regular polling, atti-
tudes have been relatively stable over time. Over the
past 30 years, Americans have generally supported a
policy of legal abortion with some restrictions.

Today, the share of Americans who believe abortion
should be legal under any circumstances (35 percent)
is three times the size of those who feel it should be
illegal in all circumstances (12 percent). But half of the
respondents, 50 percent, still put themselves in a mid-
dle category: legal only under certain circumstances.
Among those who say abortion should be legal only
under certain circumstances, more say it should be
legal only in a few circumstances (38 percent) than
under most circumstances (61 percent).

In the past couple of years, there has been a mod-
est increase in public support for making abortion
legal under any circumstances. In 2020, 29 percent
of the public said abortion should be legal under
any circumstances.®

Young women stand out in their strong support for
legal abortion without any restrictions. (See Figure 5.)
Nearly half (48 percent) of young women believe
abortion should be legal under any circumstance. In
contrast, only about one-third of young men (34 per-
cent) and an identical number of senior women (34 per-
cent) say abortion should be legal without restrictions.

Democratic men and women did not differ sub-
stantially on the question, with majorities of both
groups (55 percent and 59 percent, respectively)
saying it should be legal under all circumstances. A
chasm separates them from Republican men and
women; 12 and 17 percent, respectively, say abor-
tion should be legal in all circumstances. Notably,
only one in five (20 percent) Republicans, including
roughly equal numbers of men and women (19 per-
cent of men and 22 percent of women), say abortion
should be illegal in all circumstances.

The Morality Divide on Abortion. Americans
are evenly divided over whether abortion is morally
acceptable or wrong. (See Figure 6.) Roughly four in
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Figure 5. Young Women Strongly Support Legal Abortion
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Figure 6. Most Americans Reject the Idea That Abortion Is Always Morally Acceptable or Morally

Wrong
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10 say abortion is always morally acceptable (15 per-
cent) or acceptable most of the time (25 percent).
Roughly the same number of Americans say abortion
is always morally wrong (15 percent) or wrong most
of the time (29 percent). Fourteen percent of the
public say abortion is not a moral issue at all.

Even among partisans, few say abortion is always
morally right or morally wrong. Roughly one in four
(26 percent) Democrats say abortion is always morally
acceptable, while 34 percent say it is morally accept-
able most of the time. Among Republicans, an identi-
cal number say abortion is always morally wrong, and
43 percent say it is wrong most of the time.

Overall, there is not a large gender divide in views
about the morality of abortion—in fact, the views of
men and women are nearly identical. However, young
women and men have distinctly contrasting views on
the issue. More than half of young women say abortion

is morally acceptable all the time (23 percent) or most
of the time (29 percent). In contrast, more than one in
three young men say abortion is acceptable always
(16 percent) or most of the time (20 percent). Nearly
half of young men say abortion is morally wrong most
ofthe time or all the time.

A “Complicated” Issue. Most Americans believe
abortion is complicated as opposed to being simple
and straightforward. Fifty-three percent of the pub-
lic say abortion is a complex issue, while less than half
(45 percent) say it is straightforward. However, more
Americans believe the issue is simple than did a few
years earlier. In 2018, more than six in 10 (62 percent)
Americans said they thought abortion was a compli-
cated issue.?

Perhaps because of the more liberal attitudes young
women hold on abortion generally, they are much
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more inclined to see abortion as simple and straight-
forward as opposed to complicated. Young women
are divided evenly about whether abortion is compli-
cated or straightforward (49 percent vs. 49 percent,
respectively). Among women, a majority of all other
age groups believe the issue is complicated.

There is a strong connection between views about
the morality of abortion and perceptions of whether it
is a simple or complicated issue. Nearly three-quarters
(73 percent) of Americans who say abortion is always
morally acceptable say the issue is simple and straight-
forward. In contrast, only 38 percent of those who say
abortion is morally acceptable most of the time say it is
a simple issue. The pattern is similar among those who
say abortion is morally wrong.

Pro-Choice, Pro-Life, or Both? The “pro-choice”
and “pro-life” labels are commonly used to shorthand
American abortion attitudes. Yet American affinity for
these traditional labels is somewhat more compli-
cated than binary forced-choice questions allow, and
they do a relatively poor job of reflecting American
attitudes on abortion. Today, many Americans identify
with both the pro-choice and pro-life labels or reject
both. One-third (33 percent) of Americans say both
labels describe them at least somewhat well, while
9 percent say neither label represents them. One in
three (33 percent) Americans identify as pro-choice
but not pro-life, while more than one in four (26 per-
cent) say the reverse—that they identify as pro-life
but not pro-choice.

A significant number of Americans express views
on abortion that do not align with the traditional
understanding of abortion labels. More than one-third
(36 percent) of Americans who identify as pro-life
believe abortion should be available in all or most
circumstances. Similarly, more than one in five (22 per-
cent) Americans who identify as pro-choice say abor-
tion should be available only in a few circumstances
ornotatall.

American Society After Roe

When the Supreme Court overturned Roe, it upended
the 50-year status quo. Now, as public interest in the
issue has spiked, corporations, places of worship, and
elected officials have to adapt to the rapidly evolv-
ing political terrain. Americans are now more likely
to believe Supreme Court decisions are influenced

by politics and religious beliefs, while few want
corporations wading into public debates over abor-
tion access.

Views of Supreme Court Decision-Making.
Although the Supreme Court is charged with inter-
preting the law impartially, most Americans believe
that justices are guided as much or more by their
personal political views and religious convictions
than their understanding of constitutional issues and
case law. More than six in 10 (61 percent) Americans
say that justices are guided “a lot” by their political
views when rendering decisions on particular cases.
Nearly half (48 percent) the public believe that jus-
tices’ religious beliefs inform their decision-making.
Fewer than four in 10 (39 percent) Americans believe
that their understanding of constitutional issues and
relevant cases has a lot of influence on how justices
rule. Few Americans believe that decisions are influ-
enced by public opinion. Only 13 percent of Amer-
icans say the views of the public have significant
influence over Court decisions.

In the wake of high-profile Supreme Court cases
affirming religious liberty rights and more recently the
Dobbs ruling, Americans increasingly perceive reli-
gious motives in Supreme Court decisions. (See Fig-
ure 7.) In 2013, only 37 percent said that the justices’
religious beliefs played an important role in influenc-
ing decisions, 11 points lower than today. Americans
perceive that personal political beliefs play a some-
what larger role in Supreme Court decisions as well,
although the shift has been much more modest. In
2013, a majority (55 percent) of Americans said that
the justices” personal political beliefs guided Supreme
Court decisions.10

Democrats and Republicans have starkly different
views about what most influences Supreme Court
decisions. Republicans are more likely to say an
understanding of the Constitution and relevant case
law (54 percent), rather than personal political views
(47 percent) or religious beliefs (30 percent), is a major
influence on Supreme Court decision-making. In con-
trast, more than two-thirds of Democrats say the justices’
political views (78 percent) and religious convictions
(68 percent) exercise a lot influence over how justices
rule, while only 28 percent say an appreciation of the
constitutional and legal issues does.

Views about the sources of influence over Supreme
Court decision-making have polarized over the past
decade. In 2013, equal numbers of Republicans
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Figure 7. Most Americans Say Supreme Court Decisions Are Influenced by Politics
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Figure 8. Americans Who Oppose Abortion Say Compromise Is Not Possible
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(56 percent) and Democrats (56 percent) said justices
were influenced by their own political views “a lot” in
making decisions.!! Today, there is more than a 30-point
gap between Democrats’ and Republicans’ views.

Disagreement and Compromise. Despite the
strong feelings many Americans have about the issue
of abortion, most believe it is important to try and
understand the beliefs of people who disagree with
them. More than half (53 percent) of Americans say
that the best thing to do when someone disagrees
with you about abortion is to try to better understand
their point of view. Roughly four in 10 (38 percent)
Americans say it is better to avoid discussing the issue
at all, and only 7 percent believe trying to persuade
the person to change their mind is the best course
of action.

Reflecting the public’s nuanced views on the issue,
most Americans believe compromising on the issue
of abortion is possible. (See Figure 8.) A majority (58
percent) of Americans believe it is possible to find

common ground and compromise on abortion, while
40 percent say this is not possible.

Americans who express more conflicted or nuanced
views of abortion—they say it should be legal but with
at least some limitations—are most likely to believe
compromise is possible. Seven in 10 (70 percent)
believe reaching a compromise on abortion is possi-
ble. However, more than half (54 percent) of Amer-
icans who believe abortion should be legal under any
circumstance say it is possible to find common ground
on the issue as well.

Americans who say abortion should always be ille-
gal do not believe compromise is possible. Only one
in four (26 percent) say Americans can find common
ground on the issue. Nearly three-quarters (73 per-
cent) reject it.

Should Corporations and Churches Publicly
Address Abortion? Americans are generally com-
fortable with corporations and businesses speak-
ing out on a variety of issues, with some important
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Figure 9. Few Americans Say Businesses Should Speak Out on Abortion
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exceptions. More than six in 10 Americans say that
businesses should speak out on the issues of poverty
(69 percent), racism and racial inequality (63 percent),
and climate change (63 percent). The public is more
divided over whether businesses should get involved
in debates over gun policy (52 percent) and LGBTQ
rights (45 percent). Only 39 percent of Americans say
corporations should publicly engage on the abortion
issue. (See Figure 9.) A majority (58 percent) of Ameri-
cans say they should avoid getting involved.

Regarding churches and places of worship, Amer-
icans agree that they should address poverty (77 per-
cent) and racism or racial inequality (66 percent).
Americans are divided over most other issues, with
about half saying churches should address gun policy
(50 percent), climate change (49 percent), abortion
(48 percent), and LGBTQ issues (45 percent).

White evangelical Christians are distinct to the extent
that they support churches and religious organizations,
but not businesses and corporations, speaking out on
the issue of abortion. Nearly eight in 10 (78 percent)
white evangelical Christians say churches should pub-
licly address the issue of abortion, but only 21 percent
say businesses should do the same.

The views of young women are nearly the oppo-
site. More than six in 10 (63 percent) young women
say that businesses and corporations should publicly
speak out on the issue of abortion, but fewer than four
in 10 (39 percent) say churches and houses of worship
should address the issue publicly. In contrast, a majority
(56 percent) of senior men and nearly half (48 percent)
of senior women support churches speaking out on

the issue of abortion, perhaps reflecting higher levels of
religiosity among these groups.

Should Employers Help Workers Access Abor-
tion? Although most Americans believe corporations
and businesses should stay out of the debate over
abortion, there is more support for employers assisting
their workers in obtaining an abortion. More than six in
10 (61 percent) Americans say they would support
employers assisting their workers in accessing abortion
if it is not available where they live. Roughly one in three
(34 percent) Americans would be opposed to this.

The State of Women in American
Society

Previous research has found that gender is less import-
ant in predicting attitudes on abortion than other
personal attributes are, such as religious affiliation,
political identity, and educational status.'2 However,
more recent work suggests a connection between
support for abortion rights and “linked fate,” a socio-
logical theory that contends that individuals interpret
social and political experiences as a member of a dis-
tinctive group.!3 Christopher Stout and his colleagues
define it as follows: “Linked fate refers to the sense
that an individual'’s life is inextricably tied to those who
share similar characteristics.”14

Gender-Linked Fate. Overall, roughly half (48 per-
cent) of women believe that the experiences of other
women in the US affect everything or most things in
their own lives. More than half (51 percent) say the
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Figure 10. Young Women See Their Lives as Connected to Other Women

Percentage of women who think what happens to women in the US affects their own lives

[l Everything or Most Things

18-29 §a¥s
30-49
50-64 EE

65+ 3

Some Things [ A Few Things [l Nothing

19

Note: Survey of US adults (N = 2,512).
Source: American Perspectives Survey, August 2022.

experiences of other women have little or no bearing
on what happens to them.

In the wake of the Dobbs ruling overturning Roe,
young women generally believe that their lives are
connected to other women in American society, while
older women are less inclined to agree. (See Figure 10.)
Two-thirds (67 percent) of young women (age 18-29)
believe that in most ways or in every way, what hap-
pens to women in the US will have a bearing on them
as well. Only 36 percent of senior women (age 65 or
older) believe their lives are connected to the lives of
women in general.

The views of women sharply diverge along political
lines as well. More than six in 10 (63 percent) Demo-
cratic women believe that the experiences of women
in the US will ultimately affect everything or most
things in their own lives. Only one in three (31 per-
cent) Republican women believe this is the case.

Women who believe that what happens to them is
linked to the experiences of other women in the US are
far more supportive of abortion rights than are those
who see no connection. More than six in 10 (64 per-
cent) women who say “everything” that happens to
other women also affects them believe abortion should
be available in any circumstances. Conversely, only
16 percent of women who believe that nothing that
happens to other women in the US affects their own
lives say abortion should always be available.

Does Society Treat Men Better Than Women?
Most Americans believe that society generally treats
men better than women. Fifty-seven percent of the
public say society treats men better than women.
Fewer than one in three (32 percent) Americans
believe that men and women are treated equally, and

only 9 percent say women are treated better. That's
a sharp change from a few years earlier. In 2019, less
than half (46 percent) of Americans said that men
generally received better treatment in American soci-
ety than women received. More than half said women
were treated better (11 percent) or women and men
received equal treatment (42 percent).1°

Men and women differ significantly in their per-
ceptions of how society treats women. Two-thirds
(67 percent) of women believe that men fare better in
American society, while less than half (46 percent) of
men agree. (See Figure 11.)

Perceptions also vary considerably between Demo-
crats and Republicans. Nearly eight in 10 (79 percent)
Democrats, compared to 35 percent of Republicans,
believe that men receive preferential treatment in
American society. Republican men are uniquely dis-
posed to reject the idea that women are worse off in
American society. Only 24 percent of Republican men—
compared to nearly half (45 percent) of Republican
women—believe society treats women worse. Notably,
roughly as many Republican men (21 percent) say that
men are treated worse in American society today.

Despite widespread perception that American soci-
ety values men more than women, relatively few women
report that people treat them worse because of their
gender. Seventy percent of women—and 79 percent of
men—say that in their personal life, people do not treat
them any better or any worse because of their gender.

Young women are not much more likely than older
women to believe that women are treated worse in
society, but they are far more likely to report having
been mistreated by people in their own lives. Nearly
four in 10 (39 percent) young women believe they
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Figure 11. Two-Thirds of Women Say That American Society Treats Men Better Than Women

Do you think that in our country today, society generally treats women better than men, both

equally, or men better than women?
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Note: Survey of US adults (N = 2,512) for 2022 data. Survey of US adults (N = 1,000) for 2019 data.
Source: American Perspectives Survey, August 2022; and Gallup World Poll Survey.

have been mistreated solely because of their gender,
while only 14 percent of senior women say the same.

Experiences vary somewhat by political orientation.
Nearly equal numbers of Republican men (90 percent)
and women (86 percent) believe they have never per-
sonally been treated worse because of their gender.
Fewer Democratic women (61 percent) and Demo-
cratic men (70 percent) believe they have never been
treated any differently due to their gender. One in three
(33 percent) Democratic women believe they have
been treated worse, and one in four (25 percent)
Democratic men say their gender has resulted in them
receiving better treatment.

Conclusion

The Supreme Court decision overturning Roe was
a seismic political event. It is difficult to predict how
abortion will affect future elections or how it might
reorient the two political parties’ priorities or coali-
tions. At this stage, there are few signs that the ruling
has fundamentally altered public preferences on abor-
tion policy.

Taken as a whole, Americans have not experienced
a sweeping shift in how they understand the issue or
the way they want lawmakers to approach it. Despite
contentious debates and uncompromising rhetoric
featured in political campaigns, the public is open to
finding common ground on the issue. Most Americans

say abortion is a complicated issue and believe reach-
ing a compromise is possible. Even among hardened
partisans, most reject the idea that abortion is universally
morally acceptable or morally wrong. Americans con-
tinue to express support for legal abortion, albeit with
some limitations, a position they have maintained for
much of the past 50 years.
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