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Abstract

Objective: According to the objectification framework, media pressure toward 
body models promotes the internalization of beauty ideals that negatively influence 
individuals’ body image and self-esteem. Historically, women have been the main 
target of sociocultural pressures. However, research has recently suggested that 
self-objectification is a male phenomenon as well, which can be inscribed in men’s 
body experiences. Nevertheless, fewer studies have specifically focused on the male 
experience and general consequences of body-objectification are yet to be extensively 
analyzed regarding males’ body image features. The current cross-sectional study 
explores the consequences of body-objectification on male body esteem, specifically 
testing the predictive role of exercising/dietary habits, body-objectification features, 
and SNS-related practices on male body esteem.

Method: A total of 238 male participants (mean age = 24.28 years, SD = 4.32) 
have been involved in an online survey. Three hierarchical analyses were performed 
to test the influence of objectified body consciousness and social networking-related 
experiences (i.e. Instagram intensity use, photo manipulation, selfie feedback 
investment) on young men’s body esteem with specific reference to the weight, 
appearance, and attribution features of the Body Esteem Scale.

Results: Findings highlighted that body shame played an interesting key role, 
influencing negatively all the body esteem dimensions, thus highlighting that 
attention needs to be deserved on this feature of OBC regarding males’ experience. 
On the contrary, appearance control-related dimensions positively influenced body 
esteem. Overall, findings confirmed that objectification theory can adequately mark 
a pathway by which media imagery is internalized also by men and may negatively 
affect their body esteem.

Conclusions: Despite some limitations, this study may contribute to enlarging 
our knowledge on male body image and self-objectification experience and support 
literature shattering the stereotype that body dissatisfaction is a “female-exclusive” 
issue. Likewise, beyond some questioning positions, these findings also encourage 
further exploration of a healthier “control dimension”, including body appearance-
related activities and beliefs.

Key words: body-objectification, male body-esteem, body shame, instagram intensity 
use, photo manipulation
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Introduction
The objectification theory (Fredrickson & Roberts, 

1997) posits that Western culture led individuals 
(particularly women) to accept socio-cultural standards 
of beauty and body appearance, internalizing an 
outside observer’s perspective on their physical selves 
that typically encourages self-body surveillance 
and shame (Aubrey, 2006; Meier & Gray, 2014). 
Accordingly, McKinley and Hyde (1996) defined 
objectified body consciousness (OBC) the tendency to 
experience and consider the body as an object. They 
operationalized it including three main components: 

body surveillance (persistent thinking and constant 
self-monitoring assuming an outside observer’s 
perspective to comply with cultural body standards and 
avoid negative judgements); body shame (the feeling 
due to the perceived failure to meet cultural standards 
of beauty), and appearance control beliefs (the belief 
that, with enough effort, one’s bodily appearance can be 
controlled) (McKinley & Hyde, 1996).

Historically, women have been the main target 
of sociocultural pressures (Strahan et al., 2006). 
Nevertheless, men also face great body-related 
sociocultural demands and are directly influenced by 
them (Blond, 2008; Stanford & Mccabe, 2002). Indeed, 
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comparison and feedback from others) to build up their 
own body esteem. Accordingly, Mendelson et al. (2001) 
identified three different components of body esteem: 
weight, that means the individual’s weight satisfaction; 
appearance, that includes general feelings about self-
appearance and, finally, attribution, that refers to the 
evaluation attributed to others about one’s own body 
appearance (Confalonieri et al., 2008; Mendelson et 
al., 2001). The latter concept is particularly interesting, 
as the attributional aspects of body esteem imply how 
individuals assume they look to others. Moreover, 
attribution sounds very similar to objectified body 
consciousness as they both seem related to the 
internalization of an observer’s perspective together 
with sociocultural models, likely a component of 
self-esteem which depends on an external point of 
view (Bianchi et al., 2017). Accordingly, negative 
association between mass media influence and body 
image evaluation has been already stated (Wiseman 
et al., 2005), especially in girls (Fardouly et al., 2017; 
Lawler & Nixon, 2011; Musetti et al., 2020). 

Actually, the pervasive use of online platforms 
(including creation and sharing self-focused visual 
content on social media) seems to provide a novel 
and highly accessible medium for men’s and women’s 
socializing with social pressure and self-objectification 
experiences (Bell et al., 2018; Caso et al., 2019; Cohen et 
al., 2018; de Vries & Peter, 2013; Fardouly et al., 2015; 
Manago et al., 2015). Indeed, objectification cues in the 
media guide viewers’ attention to a strategic posing/
posturing, emphasize visual presentation, close-ups of 
a specific body part, highlighting externally perceivable 
traits such as body appearance and sexualizing bodies 
(Carrotte et al., 2017; Rohlinger, 2002; Tiggemann 
& Zaccardo, 2018). Moreover, social media use is 
particularly interesting due to the known influence 
of peers on social comparison. In fact, current social 
networking sites use (SNS) appears increasingly based 
upon visual content sharing that may increase physical 
appearance comparison (Fardouly & Vartanian, 2015; 
Hummel & Smith, 2015; Clerkin et al., 2013), with 
greater attentiveness to evaluation cues and photo 
comments/sharing (Mabe et al., 2014). Indeed, SNS 
users are more likely to engage in increased appearance-
based comparisons and self-objectification (Cohen et 
al., 2017), which are consequently associated with body 
shame and lower self-esteem (Hanna et al., 2017). In 
this regard, SNSs may be a source of comparison and 
information to improve physical appearance (Franchina 
& Lo Coco, 2018; Rousseau et al., 2017), self-esteem, 
social confidence (Boursier & Manna, 2019; Pelosi et 
al., 2014; Rodgers et al., 2013), and wellbeing related 
to positive feedback from peers (Bianchi et al., 2017). 
On the other hand, recent studies have suggested that, 
at least for some individuals, greater engagement with 
social networking sites may have harmful effects on 
body image and wellbeing as such activities might 
engender appearance-related concerns and a potentially 
problematic monitoring of body image (Boursier et al., 
2020a, 2020b; Fox & Vendemia, 2016; Gioia et al., 2020; 
Perloff, 2014). Moreover, this great visual attention 
directed towards body appearance might trigger 
behaviors such as body image control and monitoring, 
potentially related, in turn, to self-objectification and 
body dissatisfaction (Butkowski et al. 2019; de Vries 
& Peter, 2013; Fardouly & Vartanian, 2016; Fox & 
Vendemia, 2016; Vandenbosch & Eggermont, 2012).

Indeed, the literature suggested that the nature 
of engagement and the features of SNS use may be 
associated in the development and maintenance of body 
image dissatisfaction (Ryding & Kuss, 2020) and self-

an increasing number of studies have highlighted 
that self-objectification is also experienced by males 
(Boursier et al., 2020a; Carrotte et al., 2017; Daniel 
& Bridges, 2010; Daniel et al., 2014; Dakanalis et 
al., 2012a, b, 2015; Gioia et al., 2020; Holland & 
Tiggemann, 2016; Karsay et al., 2018; Manago et al., 
2015; Moradi, 2010; Moradi & Huang, 2008; Morrison 
et al., 2003; Murashka et al., 2020; Knauss et al., 
2008; Vandenbosch & Eggermont, 2013). Moreover, 
evidence shows that men are becoming increasingly and 
specifically concerned about their own body appearance 
(Parks & Read, 1997; Pope et al., 2000; Ridgeway & 
Tylka, 2005; Strelan & Hargreaves, 2005a).

Indeed, in modern Western societies the 
representation of the ideal male physical appearance 
has become more pervasive, being focused on a lean-
muscular and physically fit body, sharply defined 
(Cafri & Thompson, 2004; McCreary & Sasse, 2000; 
Morrison et al., 2003; Morry & Staska, 2001; Pope et 
al., 1999, 2000). Although the opportunity to assess 
males’ objectification through measures specifically 
constructed within a feminine perspective has been 
questioned (Daniel & Bridges, 2010; Daniel, et al., 
2014), recent literature extended previous studies 
conducted with women by further showing the risks 
that body-objectification bears in promoting men’s 
body dissatisfaction (Harrison & Cantor, 1997; Lavine 
et al., 1999), body shame and control over body image 
via SNS use (Gioia et al., 2020).

In fact, it has been stated that those experiences in 
which the male body is objectified (i.e. monitored and 
evaluated from an outside observer’s perspective) may 
decrease men’s well-being (Rollero, 2013), enhancing 
negative affect (Grabe et al., 2007; Miner-Rubino et 
al., 2002) and self-worth (Duarte & Pinto-Gouveia, 
2017; Grieve, 2007), appearance-related concerns, 
body image-focused shame and body surveillance, 
especially when physical attendance fails to fit with 
such an unrealistic body ideal (Burlew & Shurts, 2013). 
In this regard, the relevance of addressing males’ 
shame experiences when working with body image-
related difficulties and body attitudes has been more 
recently highlighted (Gioia et al., 2020; Oliveira et 
al., 2018). This experience may lead to pathological 
attempts to control physical appearance (Calogero 
& Thompson, 2010; Dakanalis & Riva, 2013) and an 
improved compensatory drive for muscularity (Agliata 
& Tantleff-Dunn, 2004; Choma et al., 2010; Grieve & 
Helmick, 2008; Lorenzen et al., 2004). 

Literature overall supported mass media pressure as 
significantly related to men’s worse feelings about their 
own bodies, with specific reference to body esteem and 
self–esteem (Barlett et al., 2008), potentially leading 
to negative outcomes and unhealthy behaviors (e.g., 
depression, over-exercising) (Blouin & Goldfield, 1995; 
Ricciardelli & McCabe, 2004). Therefore, exposure 
to images of idealized male bodies had statistically a 
significant negative impact on men’s body satisfaction 
and self-evaluations (see Blond, 2008 for a review). 
Accordingly, men who feel media pressure toward a 
body ideal have lower self-esteem (Muris et al., 2005) 
and body-esteem, especially after being exposed to 
muscular figures (Barlett et al., 2005). However, mixed 
and scarce findings in male samples suggest the need to 
undertake further research in this field (Bardone-Cone 
et al., 2007; Johnson et al., 2007; van den Berg et al., 
2007).

Moreover, body esteem seems a complex and 
multifaceted construct (Mendelson et al., 2001), 
which also needs to consider the degree of attention 
that individuals pay to the views of others (e.g. social 
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2019), thus inspiring men to shed weight and promoting 
eating disorders and/or excessive exercising (Alberga 
et al., 2018; Lewis & Arbuthnott, 2012). Accordingly, 
body objectification may be sensibly applied to men 
who use exercising for appearance-related reasons, 
thus responding to perceived sociocultural pressures, 
and consequently exacerbating the negative impact that 
self-objectification has on their body-esteem (Strelan & 
Hargreaves, 2005a). 

The present study 
The literature highlights that media pressure 

and comparison via SNSs may affect individuals’ 
body image and promote body-objectification in 
females’ experience as well as - currently - in males’ 
experience. In this regard, the evolution of the “male 
ideal” created and shared within the social media arena 
has been related to growing investment and concerns 
that males are turning to their bodies, leading to 
negative consequences on men’s body image and self-
esteem (Barlett et al., 2005, 2008; Muris et al., 2005). 
Consequently, the more individuals are engaged in 
SNS use and related practices in their everyday-life the 
more they could be exposed to social pressures on body 
ideals or they may actively spread self-objectification 
models via visual content sharing. However, the general 
consequences of body-objectification, in terms of body 
shame, body surveillance and body control beliefs still 
lack extensive analysis regarding body image features 
(Moradi & Huang, 2008). Moreover, despite the spate 
of research focusing on female body objectification and 
body image, fewer studies have specifically focused on 
the male experience. Additionally, controversial and 
limited findings concerning the effects of media use and 
pressure on men’s body-esteem suggest that this issue 
should be explored more in-depth. Indeed, although 
initial findings did not observe a direct association 
between Instagram use and self-esteem, the intensity 
of Instagram use could well be influential, particularly 
when individuals’ self-worth is dependent upon 
approval from others online (Stapleton et al., 2017). 

Therefore, the present study aimed to explore the 
consequences of specific appearance-related issues 
within the use of visual content social media on males’ 
body esteem. More precisely, the aim was to explore the 
predictive role of the objectified body consciousness, 
importance given to online feedback from others, photo 
manipulation practice, and intensity of Instagram use 
on the three main dimensions of body esteem, in a 
sample of young male adults.

Method
Participants and procedure

A total of 238 male participants (mean age = 24.28 
years, SD = 4.32) were enrolled in an online survey 
to test the influence of objectified body consciousness 
and social networking-related experiences on young 
men’s body esteem. Adopting opportunity and 
snowball sampling methods, participant recruitment 
was conducted through advertisements in the Internet 
communities of Italian University students and other 
online groups, and they were asked for dissemination 
in their turn. The website link contained in the shared 
advertisements redirected participants to the online 
questionnaire. Before filling out the survey, the 
participants were informed about the aims and goals of 
the research and the measures to be used in generating 

objectification (Boursier et al., 2020b; Gioia et al., 2020). 
In recent years, research focusing on the relationship 
between SNS use and body-objectification evidenced 
that greater body-objectification can be associated with 
the amount of time spent on SNS (Andrew et al., 2016; 
Barzoki et al., 2017; Deighton-Smith & Bell, 2018; 
Graff & Czarnomska, 2019; Melioli et al., 2015; Slater 
& Tiggemann, 2015; Vandenbosch & Eggermont, 
2012, 2015). Moreover, high exposure to pictures and 
appearance-related conversations on SNS is related to 
appearance concerns, body dissatisfaction and self-
objectification (Arroyo & Brunner, 2016; Fardouly 
et al., 2015; Fardouly & Vartanian, 2015; Manago et 
al., 2015; Meier & Gray, 2014; Murashka et al., 2020; 
Santarossa et al., 2019; Tiggemann & Barbato, 2018; 
Trekels et al., 2018; Wang et al., 2019b). 

In the context of body image, especially Instagram 
use deserves attention due to the highly visual nature 
of its posted and shared content (above all, photos and 
images) and the opportunity to use filters to retouch and 
enhance photos, while individuals may interact with 
others through a comment and “liking” system, thus 
encouraging comparison via online feedback. 

Therefore, research conducted into body image has 
recently focused on individuals’ Instagram intensity 
and quality of use (Fardouly et al., 2018; Feltman 
& Szymanski, 2018; Murashka et al., 2020). In this 
regard, Instagram use has been found to be positively 
correlated with body anxiety (Adams et al., 2017), self-
objectification and body dissatisfaction (Fardouly et 
al., 2018); moreover, it seems to specifically encourage 
upward social comparisons when self-evaluating (Bue, 
2020). Recently, Sherlock and Wagstaff (2019) showed 
that greater Instagram use was positively correlated with 
lower self-esteem, body image disturbance, and physical 
appearance anxiety, with the mediation of peer social 
comparison via SNSs, that represents a strong factor in 
body image concerns (Ridolfi et al., 2011), negatively 
related to self-worth (Stapleton et al., 2017). Indeed, 
as Ryding and Kuss (2020) highlighted in their recent 
review, online social comparison is a core mediator 
across various dimensions of wellbeing, including self-
esteem and body image dissatisfaction. Furthermore, the 
specific asynchronous nature of SNS use may promote 
individuals’ body image management, allowing people 
to take care of personal images, constructing and 
sharing online the best version of themselves by means 
of photo-editing and photo-manipulation (Boursier & 
Manna, 2018; Casale & Fioravanti, 2017; Cohen et 
al., 2018; Fox & Rooney, 2015; Lonergan et al., 2019; 
Manago et al., 2015; McLean et al., 2016). Indeed, it 
has been suggested that young women in particular may 
be more likely to engage in photo-based activities on 
SNSs, which may consequently heighten their body 
image concerns (Perloff, 2014), even though an Italian 
recent study found that boys are particularly engaged 
in appearance management and control on SNSs via 
selfie-manipulation and photo-editing, before sharing 
personal images online (Gioia et al., 2021).

Moreover, recent research has indicated the pivotal 
role of social media in shaping body perception and 
fitspiration content as a positive male alternative to 
female images based on thinspiration (Raggatt et al., 
2018; Tiggemann & Zaccardo, 2015, 2018). However, 
objectified fitspiration media content has also been 
deemed an unhealthy, risky trend (Easton et al., 2018) 
negatively influencing viewers’ perspective on body 
appearance (Tiggemann & Zaccardo, 2018). This 
trend may reinforce misleading messages that promote 
physical exercising to attain an attractive rather than a 
healthy body (Deighton-Smith & Bell, 2018; Fatt et al., 
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people’s feedback (comments and likes) to Instagram 
selfies as unimportant/important, useless/useful, 
uninteresting/interesting, and boring/entertaining. A 
mean score was computed across the four items with 
a higher score indicating greater investment with 
Instagram selfie feedback. The measure demonstrated 
good internal reliability (α = .70) and the Spearman-
Brown coefficient for the scale was .63.

Instagram Intensity Scale (IIS). A preliminary 
Italian version of Stapleton et al.’s (2017) 8-item 
measure has been used to assess participants’ Instagram 
usage, integrating social capital and frequency of use 
with emotional connectedness and its assimilation into 
the individual’s day-to-day life. More specifically, two 
items explored the number of followers (“About how 
many Instagram followers do you have in total?”), 
ranged on an 8-point Likert scale from 1 (less than 100) 
and 8 (more than 5000), and the frequency of Instagram 
use (“In the past week, on average, approximately how 
many minutes per day have you spent on Instagram?”), 
ranged on a 6-point Likert scale from 1 (less than 10 
minutes) to 6 (more than 3 hours). Six items evaluated 
the emotional connectedness and the assimilation of 
Instagram in the everyday life (e.g., ‘‘I would be sorry 
if Instagram shut down’’; ‘‘Instagram is part of my 
everyday activity’’; ‘‘I feel I am part of the Instagram 
community’’) on a 5-point Likert scale ranging from 1 
(strongly disagree) to 5 (strongly agree). The items were 
first standardized before taking an average to create 
scale due to differing item scale ranges. Cronbach’s α 
value was .83 and the Spearman-Brown coefficient for 
the scale was .85.

The Italian versions of the SFI and IIS were 
obtained using a back-translation method. That is to 
say, one translator translated the tests from the source 
language (English) to the target language (Italian). A 
second translator, without having seen the original test, 
translated the new versions of the tests back to the source 
language. The original and the back-translated versions 
of the tests were then compared, and judgments were 
made about their equivalence.

Statistical analyses
Means and standard deviation of the variables 

were assessed using the Statistical Package for 
Social Sciences SPSS (Version 23 for Windows). 
Pearson’s correlations between the study variables 
were performed. Three hierarchical regression models 
were performed to explore the predictive effect of 
appearance-related healthy habits, objectified body 
consciousness, selfie feedback investment, photo 
manipulation, and Instagram intensity on BES weight, 
attribution, and appearance factors. In the first step 
of each regression, we included marital status, sexual 
orientation, and appearance-related healthy habits as 
covariates. In the second step, we regressed the criterion 
on objectified body consciousness and, in the third step, 
on selfie feedback investment, photo manipulation, and 
Instagram intensity.

Results
Descriptive statistics and bivariate 
correlations

Among the participants, 100% belonged to male 
gender, 45.4% was single, 84.5% was heterosexual, 
8.4% homosexual, and 7.1% bisexual. Moreover, 
59.2% of the sample regularly exercise and adopt food 

the data. Thus, the inclusion criteria for the voluntary 
participation in the study were being male and giving 
informed consent. Confidentiality, anonymity, and 
possible withdrawal from the study at any time were 
assured. No course credits or remunerative rewards 
were given. The study was approved by the University 
of Naples Federico II Research Ethics Committee and 
was conducted according to the ethical guidelines 
for psychological research laid down by the Italian 
Psychological Association (AIP).

Measures
Sociodemographic information and social media 

use. In this section, information was collected about 
gender, age, sexual orientation, marital status, Instagram 
use, and exercising/dietary habits. Specifically, the item 
“Do you regularly (i.e. at least three times a week) 
exercise and adopt dietary restrictions to improve your 
bodily appearance?”, responding Yes or No, has been 
used to explore exercising/dietary habits. 

Body-Esteem Scale (BES). The 14-item Italian 
version of BES (Confalonieri et al., 2008; original 
English version by Mendelson et al., 2001) was used. 
On a five-point Likert scale ranging from 0 (never) to 4 
(always), the scale measures three factors: weight that is 
the satisfaction with own weight (“I am satisfied with my 
weight”), attribution meaning the evaluation attributed 
to others about own bodily appearance (“Other people 
consider me good looking”), and appearance that refers 
to general feeling about own appearance (“I worry 
about the way I look”). Appropriate items were reverse-
coded. Cronbach’s α values were .85 for weight, .66 for 
attribution, and .80 for appearance.

Objectified Body Consciousness Scale (OBCS). The 
Italian version of the OBCS (Dakanalis et al., 2015; 
original English version by McKinley & Hyde, 1996) 
was used. This 24-item scale comprises three 8-item 
subscales that assess body surveillance (e.g., “I often 
worry about whether the clothes I am wearing make me 
look good”), body shame (e.g., “I feel ashamed of myself 
when I haven’t made the effort to look my best”), and 
appearance control beliefs (e.g., “I think a person can 
look pretty much how they want to if they are willing to 
work at it”), on a 7-point scale ranging from 1 (strongly 
disagree) to 7 (strongly agree). Appropriate items were 
reverse-coded. In the present study, Cronbach’s α values 
were .72 for body surveillance, .82 for body shame, and 
.79 for appearance control beliefs.

Photo Manipulation Scale-Revised (PMS-R). A 
preliminarily validated and revised Italian version of 
the PMS, (Gioia et al., 2021; original English version, 
McLean et al., 2015) to assess the frequency of photo 
manipulation. The PMS-R consists of 8 items rated on 
a 5-point-Likert scale, from 1 (Never) to 5 (Always) 
and evaluates participants’ strategies of photo-editing 
through photo filter use (e.g., “How often do you 
adjust the light/darkness of the photo?”), body image 
manipulation (e.g., “How often do you make yourself 
look skinnier?”), and facial image manipulation (e.g., 
“How often do you edit or use apps to smoothen your 
skin?”). Higher scores indicate higher engagement in 
photo manipulation strategies. Cronbach’s α in the 
current study was .75.

Selfie Feedback Investment (SFI). A four-item 
measure was used (Butkowski et al., 2019) to assess 
participants’ investment in feedback received on their 
own Instagram selfies or the degree to which they value 
Instagram feedback on selfies. On 7-point semantic 
differential scales, participants evaluated the other 
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final model accounted for 31% of the variance of BES 
weight (F(3,227)=3.456; p<.05).

Concerning the second hierarchical regression 
analysis, only the exercising/dietary habits were 
significant in the first step. In the second step, after 
adding OBCS, body shame and appearance control 
beliefs appeared as significant negative and positive 
predictors, respectively, while exercising/dietary habits 
remained a significant predictor. In the third step, both 
photo manipulation and Instagram intensity appeared 
to be significant predictors. Exercising/dietary habits, 

body shame, and appearance control beliefs remained 
significant. The final model accounted for 32.7% of the 
variance of BES attribution (F(3,227)=8.652; p<.001).

Finally, regarding the third hierarchical regression 
analysis, heterosexuality, homosexuality, and 
exercising/dietary habits were significant in the first 
step. After adding OBCS, only exercising/dietary 
habits remained significant, body surveillance and body 
shame negatively predicted BES appearance while the 
appearance control beliefs dimension was a significant 
positive predictor. In the third step, selfie feedback 
investment, photo manipulation, and Instagram intensity 
did not appear as significant predictors. Exercising/
dietary habits, body surveillance, body shame, and 
appearance control beliefs remained significant. The 
final model accounted for 51.5% of the variance of BES 
appearance (F(3,227)=8.652; p = .701, ns).

Discussion
The literature has recently shattered the stereotype 

that body dissatisfaction is a “female-exclusive” issue 
(Primus, 2014); likewise, beyond some questioning 
positions (Daniel & Bridges, 2010; Daniel et al., 2014), 
research has recently suggested that self-objectification 

restrictions to improve their own bodily appearance. 
All participants were Instagram users and reported 
spending between 30 minutes and 2 hours on average 
using Instagram each day (mean=3.24; SD=1.222) and 
reported having between 200 and 500 followers listed on 
their profile (mean=3.53; SD=1.308). Means, standard 
deviations, and bivariate correlations among variables 
are shown in table 1. Significant co-occurrence has been 
found especially between body esteem and objectified 
body consciousness factors.

Hierarchical regression analyses
Before running the hierarchical regressions, 

multicollinearity was checked. There was no 
indication of multicollinearity as tolerance statistics 
were above .20 and variance influence factors were 
well below 10 (Bowerman & O’Connell, 1990). 
Three hierarchical regressions have been tested to 
determine whether objectified body consciousness, 
selfie feedback investment, photo manipulation, and 
Instagram intensity predict BES weight, attribution, 
and appearance factors-controlling for marital status, 
sexual orientation, and appearance-related healthy 
habits (table 2). Regarding the first hierarchical 
regression analysis, only the exercising/dietary habits 
were significant in the first step. After adding OBCS, 
body surveillance and body shame appeared to be 
significant predictors of BES weight and exercising/
dietary habits remained a significant predictor. In the 
third step, adding selfie feedback investment, photo 
manipulation, and Instagram intensity, only photo 
manipulation was a significant predictor. Exercising/
dietary habits and body shame remained predictors, 
body surveillance did not remain a significant predictor 
and appearance control beliefs became significant. The 

Table 1. Means, standard deviations and bivariate correlations between all variables
Ob-

served 
range

Mean(SD) 1 2 3 4 5 6 7 8 9 10

1 Exercising/
dietary habits 0 - 1 -

2 BES weight 0 - 4 2.126(1.149) .192** - -

3BES attribution 0 - 4 2.273(.88) .427*** .390*** -

4 BES appear-
ance 0 - 4 2.124(.870) .286*** .425*** .451*** -

5 OBCS body 
surveillance 1 - 6.25 4(.976) -.137* -.136* -.065 -.542*** -

6 OBCS body 
shame 1 - 6.38 3.089(1.21) -.161* -.466*** -.235*** -.634*** .531*** -

7 OBCS appear-
ance control 
beliefs

1.75 - 7 5.121(1.000) .088 .237*** .248*** .236*** -.019 -.251*** -

8 Selfie feedback 
investment 1 - 5 2.804(.795) -.009 .034 .052 -.135* .118 .149* -.050 -

9 Photo 
manipulation 1 - 5 1.637(.582) .069 .059 .206** -.168* .193** .226*** -.104 .288*** -

10 Instagram 
intensity

-1.58 - 
1.58 -.114(.666) .084 .139* .270*** -.025 .194** .031 .118 .412*** .373*** -

Note. BES: Body Esteem Scale; OBCS: Objectified Body Consciousness Scale.
*** p<.001; ** p<.01; * p<.05
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study explored the influence of exercising/dietary 
habits, body objectification, and SNS-related practices 
(i.e. Instagram intensity use, photo manipulation, 
selfie feedback investment) on men’s body esteem, 
with specific reference to the weight, appearance, and 
attribution features of BES. Moreover, as suggested 
by Massey and colleagues (2020), we considered 
participant’s sexual orientation in this examination, 
however, no differences emerged in our sample among 

is a male phenomenon as well, which can be inscribed 
in men’s body experience. Indeed, in line with Strelan 
and Hargreaves (2005a) we assumed that body 
objectification may be sensibly applied to men. However, 
the general consequences of body-objectification still 
lack to be extensively analyzed especially regarding 
male body image features. Therefore, according to 
Mendelson et al.’s (2001) perspective on the triple 
composition of the body esteem construct, the current 
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positively influence body-esteem showing its helpful 
role. In this regard, interestingly, current findings have 
evidenced the encouraging feature - likely protective/
healthy - of a “control dimension” that participants 
seem to play when they believe in - or implement - the 
possibility to change how their body looks. This result 
confirmed previous research that related stronger beliefs 
in personal control over body appearance to higher self-
esteem, positive healthy behaviors and body satisfaction 
(Boursier et al., 2020b; Lowery et al., 2005; McKinley, 
1998; Noser & Zeigler-Hill, 2014; Sinclair & Myers, 
2004; Sinclair, 2010). Future research is needed to 
explore this suggestion more deeply, also taking into 
account the specifically unclear position held by body 
appearance control beliefs within the OBC field (Knauss 
et al., 2008; Moradi & Varnes, 2017).

Finally, according to the body of research on OBC, 
the more individuals use visual content social media, 
the more they are exposed to social pressures on body 
ideals, or they may create and share body images as 
social media active users. Therefore, the influence 
that specific SNS-related practices may have on men’s 
body esteem was here tested. Indeed, the literature 
posited that media pressure toward an ideal masculine 
body may negatively influence men’s body image 
and self-esteem (Barlett et al., 2005, 2008; Muris et 
al., 2005). In our sample, all the participants reported 
they were regular Instagram users and confirmed the 
centrality that Instagram has in their day-to-day life 
and relationships. It has been previously stated that 
Instagram use not directly affects self-esteem, but it is 
influential when individuals’ self-worth is contingent on 
social comparison and approval (Stapleton et al., 2017). 
In our sample, Instagram intensity use significantly and 
positively predicted BES attribution. These findings 
boosted the link between this specific feature of body 
esteem, body objectification and social media pressure/
comparison via Instagram connectiveness. Furthermore, 
the active role of Instagram users who themselves 
spread social pressure toward body ideals by creating, 
sharing and judging visual content, such as body 
images and selfies, should not be overlooked. In our 
sample, photo manipulation before sharing own pictures 
positively predicted BES attribution and weight, thus 
highlighting the role of an encouraging - although 
risky and mystifying - control dimension on how the 
body could look to the others, in order to gain their 
(supposed) approval. In this regard, health professionals 
and clinicians should take into account the risky role 
that the practice of photo manipulation and body image 
control in photos may play in the relationship between 
selfie expectancies, selfie posting and body shame/
body dissatisfaction in men and male adolescents, also 
by combining it with excessive or problematic use of 
SNSs (Gioia et al., 2020; Gioia et al., 2021; Meier & 
Gray, 2014; Modica, 2020). Future research should 
investigate these risks on larger samples, also analyzing 
if a more problematic use of visual content social media 
may more heavily influence body esteem construction 
in male (and female) adolescents and emerging adults.

Surprisingly, our results did not reveal the influence 
of the others’ feedback on the body esteem features, 
unlike previous findings regarding the key value 
that social comparison and approval generally have 
on individuals’ self-esteem (Bue, 2020; Fardouly & 
Vartanian, 2016; Fardouly et al., 2018; Franchina & 
Lo Coco, 2018; Ridolfi et al., 2011; Rousseau et al., 
2017; Rodgers et al., 2013; Stapleton et al., 2017; van 
den Berg et al., 2007). However, the measure here 
used was specifically limited to what participants 
declared about the importance they attribute to the 

heterosexual, homosexual and bisexual men, thus 
concurring with controversial literature findings on this 
issue (Greentree & Lewis, 2011).

Results showed the direct influence of body-
objectification and SNSs features on the participants’ 
body esteem, highlighting the role that particularly 
body shame, as well as the body control beliefs and 
the appearance-related habits (exercising/dietary) 
and practices (photo-manipulation), concretely play 
on males’ body esteem. In particular, body shame 
was a significant negative predictor of BES weight; 
on the contrary, individuals’ beliefs concerning the 
opportunity to change how their body looks, by means 
of reported practices of exercising and dietary, may 
positively impact body-esteem weight. Particular 
attention should be addressed to the practice of photo 
manipulation, which impacts how body appearance 
might be profitably managed, in order to achieve 
better self-esteem, albeit by virtually mystifying it. 
Not surprisingly, the core dimensions of OBC (i.e. 
body shame and surveillance) persist in their negative 
influence on body esteem, specifically regarding 
the appearance, thus strengthening the interrelation 
between body-objectification (the body as an object to 
be put on show and looked at) and individuals’ feelings 
about how to appear. On the contrary, exercising/
dietary habits, as well as body appearance control 
beliefs, positively influence the body esteem related 
to one’s own appearance, highlighting once again the 
encouraging role of control attitudes. Instagram use and 
related practices do not seem to play a significant role 
regarding the appearance feature of body esteem, unlike 
what specifically concerns the BES attribution. In this 
case, the evaluation attributed to others about one’s own 
body appearance resulted to be negatively influenced 
by body shame, while it was positively predicted by the 
appearance-control individuals believe they may have, in 
reality (by exercising/dietary habits) or virtually (by the 
use of photo manipulation). The intensity of Instagram 
use positively affects BES attribution, as a practice that 
reinforces the value Instagrammers specifically give 
to the attribution feature of body esteem. Accordingly, 
social media seem to encourage individuals to scrutinize 
their own body comparing it with other body images 
and ideals, thereby influencing the construction of body 
esteem. Surprisingly, in this context, the selfie feedback 
investment never appeared as a significant variable. 

Overall, according to the literature (Choma et al., 
2010; Duarte & Pinto-Gouveia, 2017; Grieve, 2007; 
Lowery et al., 2005), our findings confirm that body 
shame negatively influences self-esteem. However, 
within the objectified body consciousness framework 
(McKinley & Hyde, 1996), a small number of studies 
have focused on body shame in general samples, or 
among females (Gioia et al., 2020; Manago et al., 2015; 
Slater & Tiggemann, 2015; Tiggemann & Slater, 2013, 
2015; Wang et al., 2019a). Nonetheless, body shame is 
a risky, key component of body image and satisfaction 
(Noll & Fredrickson, 1998) that increasingly affects 
male adolescents (Gioia et al., 2020). This issue also 
appears true for the young men involved in our survey, 
thus reinforcing the need to explore more in-depth 
males’ vulnerability to experiencing body objectification 
and shame (Oliveira et al., 2018).

Furthermore, it has been stated that men who self-
objectify are more likely to exercise for appearance 
enhancement reasons and to report lower body esteem 
(Strelan & Hargreaves, 2005a). In our experience, 
just over half of the sample declared they habitually 
exercised and adopted dietary restrictions to improve 
their bodily appearance and this attitude seems to 
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appearance related activities as well as in the body 
control beliefs feature of OBC. Nevertheless, this 
“control dimension” warrants attention and should be 
questioned. Indeed, providing for control over how the 
body appears, in order to compensate for body shame, 
may lead men to potentially risky - along with healthy 
- behaviors. Accordingly, as already mentioned, it is 
important to point out that health professionals and 
clinicians should take into account the risky role that the 
practice of photo manipulation and body-image control 
in photos may have, also by combining it with excessive 
or problematic use of SNSs (Gioia et al., 2020; Gioia et 
al., 2021). Moreover, such findings support the need for 
further exploration in potential body image and media 
literacy interventions to inform and educate individuals, 
especially adolescents and emerging adults, about the 
potential effects of body objectification and comparisons 
via SNSs on the wellbeing.
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