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Abstract: The goal of this research was to check the impact of eco-tourism attitude, eco-tourism interest, and destination image on eco-

intention. The sample size of this study was 309, gathered using convenience sampling. The data collection instrument was developed

using five-point Likert scale. The data was analyzed by using PLS-SEM. The findings of data analysis showed that the ecotourism

attitude was positively affecting the ecotourism interest. However, ecotourism attitude was not significantly affecting the ecotourism

intention. The ecotourism interest was positively affecting the ecotourism intention. The destination image was also significantly

affecting ecotourism intention. Ecotourism service operators may work with tourism community members for creating projects targeting

domestic people and provide them with learning experiences regarding nature, ecological and cultural heritage protection attempts and

initiatives, and how ecotourism will support such efforts and initiatives and conserve them.

Keywords: Eco-tourism Attitude, Eco-tourism Interest, Destination Image, Eco-intention, Saudi Arabia

1 Introduction

Ecotourism is a specific form of sustainable tourism
strongly related to environmentally and culturally
vulnerable regions [1]. This was created in an attempt to
avoid the traditional mass tourism issues and
consequences [2]. Because ecotourism contributes both to
the protection of the ecosystem and to the economy, it has
grown in the tourism industry [3]. Ecotourism has been
defined in different ways, also named eco-tourism or
nature-based tourism [4]. In the literature review report,
Bjork defined ecotourism as an activity, relied on a set of
terms developed in the present literature, in which
governments, the tourism industry, tourists and residents
allow visitors to travel to actual places to take a look at
and enjoy nature and heritage in a way that does not
misuse the available resources but contributes to
improving them [5]. This explanation provides a detailed

understanding of ecotourism and discusses the numerous
sorts of stakeholders participating in ecotourism;
nonetheless, it is overly complex for the purposes of this
assessment [3]. Simply said, this work is about
ecotourism, which is a type of tourism that focuses on the
discovery and protection of natural resources.

As a result, this paper explains ecotourism as a
tourist’s intention to visit an ecotourism location in the
near future. Many studies examined variables which
could have an effect on tourist travel motive and the
desire to extra pay for ecotourism products, for example,
the visitors’ ecotourism defiance and their preference [6].
Although identifying visitors ’ecotourism attitudes and
concerns are absolutely a critical requirement for the
successful enforcement of ecotourism initiatives, a review
of the background of individuals’ ecotourism attitudes
and concerns could be more pertinent to ecotourism
operators. This research could enable the operators to
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acquire a deeper sight in determining mechanisms that are
appropriate for applying or performing in order to
enhance customers’ positive attitudes and commitment to
ecotourism [7].

As a result of climate change and rising ecological
concerns, ecotourism has had increased the attention of
professionals and academics alike [8]. Academically, in
spite of many forms of research appearance about the
ecotourism activities chronicle, the realization of
variables impacting demand for ecotourism is still scarce.
Accordingly, further research is necessary to discuss
factors that potentially increase travellers’ desire to visit
ecotourism places that have yet to be explained in the
present literature [9]. The emergence of such studies will
enable a better comprehension of the purpose of
ecotourism, thus will lead the development of more
appropriate mechanisms for promoting its expansion.
Based on the present literature, this study predicts that
individuals’ expectations about destination image are a
significant factor that could impact the choice of their
tourism destinations. Although an eco-destination image,
which is known as a ”person’s understanding of an
ecotourism site”, induces travellers’ ecological friendly
attitudes, there are no further accomplishments about how
the impact of an eco-destination image on travellers’
environmentally safe behaviours may influence their
intention to visit ecotourism destinations [10,11].

Ecotourism studies have made considerable strides in
discussing the demand factor of ecotourism, in particular
concerning the determinants of ecotourism activity, in
which environmental attention is generally demonstrated
as a precedent [12]. The analytical research on the
demand side of ecotourism has given less attention to the
intention of ecotourism, although more emphasis has
been focused on recognizing the customer desires,
happiness, and demographic characteristics of ecotourism
as shown in [13] analyses. Hence, the objective of this
study is to check the impact of eco-tourism attitude,
eco-tourism interest, and destination image on
eco-intention.

The paper structured to include section 2 consists of a
literature review, hypotheses development. Section 3has
included research design, approach, sampling technique,
data analysis technique. Section 4 includes data analysis
and hypothesis testing whereas section 5 includes
conclusion and recommendation for both managers and
potential researchers.

2 Theoretical framework and hypotheses

development

Because individuals’ tends toward ecotourism is deemed
the major critical antecedents of the travel decision to
ecotourism planned destinations and engage in
ecotourism events [14,15]. Knowing their function needs
to define and classify behaviors in a structured and

multi-dimensional structure reflecting their structural
significance with respect to their expectations and
perspectives [16]. A variety of social psychologists, such
as [4], proposed that behaviors may function as bases of
intention on how people communicate with their
surroundings. Only [17] claimed that behaviors have
psycho-dynamic roles that enable individuals to behave in
such ways.

This mindset became one of the mechanisms most
researched in the humanities sciences and was exercised
to characterize measurable behavioural consistencies
[18]. A meta-analysis, conducted by [19] in an effort to
explain the variable(s) (attitude, awareness of the
problem, awareness of action strategies, locus of
influence, etc.) tend to be the critical significant foreteller
of the ecological behaviour of customers, the attitude has
been reported as the main powerful predictor of the green
consumer conduct plan. Based on the previous subject,
customer purpose and engagement in ecotourism could be
the predicted research constructs that are positively
foretold by consumers’ appropriated attitudes towards
ecotourism. Hence, the research hypotheses were
suggested:
H1:Ecotourism interest is positively influenced by

ecotourism attitude.

H2:Ecotourism intention is positively influenced by

ecotourism attitude.

Authors in study [20] argued that several of the
commonly established ecotourism concepts include three
specific components, which are nature-based climate,
ecological awareness, and sustainability. As the main
objective of the current research was not to profile the
attitudes and behaviors of any specific ecotourism
segment but to investigate the impact of materialism
interest on people’s attitudes towards ecotourism, this
research represented ecotourism in prevalent meaning
using the common features listed in the studies instead of
diminishing it down to any particular ecotourism
segment. Hence, eco-tourists were classified in the paper
as those who are concerned not only with cultural and
ecological preservation but also with wildlife and natural
experiences and analysis [21]. This illustration clearly
indicates that eco-tourists plan to visit an eco-tourism site
not just to relax and escape, but also to learn about
ecology and biodiversity [22]. Customers’ interest in
ecotourism is likely to increase their desire to invest in
ecotourism-related products and services. The following
hypothesis is suggested, based on the previous discussion:
H3: Ecotourism intention is positively influenced by

ecotourism interest.

Destination image may be interpreted as the ultimate
consciousness or absolute perceptions of a place’s person
[23]. Destination image considers a crucial role in
decisions surrounding travel. It affects the
decision-making cycle around destination preferences and
also determines the post-decision activities like
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engagement, appraisal, and potential behavioral
expectations [24]. If a visitor has a good impression of a
place, it enhances the probability of visiting the venue.
Extended observational studies [18] note the positive
impact on travel intention of the destination image. In
brief, if an eco-destination seems appealing to a visitor,
they would have a better probability of going to the
eco-destination. Thus, the fourth research hypothesis was:
H4: Ecotourism intention is positively influenced by

eco-destination image.

Figure 1: Conceptual Model

3 Methodology

3.1 Research design

The positivistic philosophical approach to research
focused on the extension and enrichment of
knowledge-base of the research horizon and it is widely
accepted in understanding human behavior [25,26,27,28,
29,30]. Herein, the pre-existing phenomenon of the
ecotourism emphasizes on the theory-testing approach for
understanding the behavioral intention towards
ecotourism and therefore, quantitative research choice fits
well with the objective. However, the subjectivity of the
research horizon stresses the logical reasoning for
behavioral intention that aims towards ecotourism in
Jordan based on the attitudes [31], opinions, and
perspectives of the large-scale population. In this regard,
the objective of the study particularly absorbed the
determinants of behavioral intention towards ecotourism
using nonrandom and non-manipulative explanatory
variables and therefore, non-experimental correlational
design has been embedded in the methodological
perspective of the paper.

3.2 Sampling design

Jordan’s tourism sector grew at a slower rate than the
average, despite the fact that tourism is an important and
growing industry, accounting for 19.2 percent of the
country’s GDP in 2018. As the sector was not increasing
at an exponential rate, the study concentrated on
gathering 250 responses from Jordanian local tourists. As
a result, the current study’s sample was estimated using
the N10 method proposed by [32], where N is the number
of items. Furthermore, convenience sampling was
performed, which deals with gathering data from persons
who are easily and conveniently available and have no
recognized precise rule for data collection. The
demographics of respondents have been shown in the
following table 1.

Table 1: Demographics statistics (N=309)

Frequency Percent

Gender Male 169 54.7
Female 140 45.3

Age Group Less than 18 50 16.2
20-29 130 42.1
30-39 99 32.0
Above 40 30 9.7

Education Undergraduate 89 28.8
Graduate 190 61.5
Post-Graduate 30 9.7

Frequency of Visit Less than 2 times in an year 29 9.4
2 - 5 times in an year 30 9.7
5 - 7 times in an year 120 38.8
More than 7 times in an year 130 42.1

3.3 Data collection

The current study has used survey methodology
comprising of a self-administered questionnaire focusing
on collecting data using the face-to-face process and it
helped in decreasing the biases from the data [33,34,35,
36,37,38]. Also, a five-point Likert scale was used which
developed a close-ended questionnaire and it provided
more significant and enhanced results [39].

3.4 Data analysis

The SEM analysis technique using PLS was used in this
study using Smart-PLS 3.2.8 that deals with high and
in-depth variance and gives effective validity and
reliability as well [40,41,42]. Similarly, the hypothesis
testing in this analysis technique provided relatively high
significant results and gave quite better and improved
logical conclusions [43].
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3.5 Ethical considerations

The research process was kept highly confidential and
secure and the data provided by the respondents was used
only for academic and research purposes [44]. Also,
respondent’s consent was taken and their desire to leave
the data collection process was also respected as well.

4 Data analysis results

4.1 Measurement model

The following table 2 has shown the measurement model
results.

Table 2: Measurement model

Variables Items Loadings Alpha CR AVE

Destination Image DI2 0.916 0.923 0.946 0.814
DI3 0.935
DI4 0.903

Ecotourism Attitude EA1 0.877 0.824 0.895 0.740
EA3 0.809
EA4 0.893

Ecotourism Interest EI2 0.886 0.830 0.898 0.747
EI3 0.875
EI4 0.830

Ecotourism Intention EIT1 0.799 0.836 0.901 0.753
EIT2 0.942
EIT3 0.857

Table 2 showed outer loadings that have a
recommended threshold given by [45] that all values must
be greater than 0.70. Also, the values of CR and AVE
should be higher than the recommended threshold given
by [46]. The threshold is 0.70 and 0.50 respectively.
Hence, the above table had achieved a measurement
model.

4.2 Discriminant validity

The following table 3 has shown Fornell and Larcker
criterion.

Table 3: Fornell-Larcker Criterion

DI EA EIT EI

Destination Image 0.902

Ecotourism Attitude 0.665 0.860

Ecotourism Intention 0.726 0.579 0.868

Ecotourism Interest 0.571 0.591 0.716 0.864

Table 3 has a recommended limits that all values are
presented in a diagonal form should be higher in their
constructs as compared to other values. Hence, the table

had shown all values according to the threshold and
therefore, discriminant validity had been achieved using
[47]. The following table 4 has shown results of
cross-loadings.

Table 4: Crossloadings

DI EA EI EIT

DI1 0.852 0.514 0.427 0.604
DI2 0.916 0.539 0.523 0.612
DI3 0.935 0.655 0.568 0.679
DI4 0.903 0.672 0.532 0.713
EA1 0.593 0.877 0.484 0.564
EA3 0.575 0.809 0.451 0.401
EA4 0.554 0.893 0.581 0.515
EI2 0.505 0.520 0.886 0.554
EI3 0.535 0.537 0.875 0.585
EI4 0.440 0.476 0.830 0.706
EIT1 0.456 0.392 0.545 0.799

EIT2 0.776 0.588 0.721 0.942

EIT3 0.611 0.502 0.578 0.857

Table 4 has a recommended threshold that all bold
values should be higher in their constructs as compared to
other values [48]. Therefore, discriminant validity had
been achieved using cross-loadings.

Figure 2: PLS Algorithm

The following table 5 has shownthe results of HTMT
ratio.

Table 5: Heterotrait-Monotrait Ratio (HTMT)

DI EA EIT EI

Destination Image
Ecotourism Attitude 0.760
Ecotourism Intention 0.803 0.680
Ecotourism Interest 0.650 0.711 0.845

The above table has a recommendation that all values
in the table should be less than 0.90 for acceptance [49].
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Hence, the table showed all acceptable values and
therefore, the discriminant value had been achieved using
HTMT ratio.

4.3 Structural model

The following table 6 has shown the results of path
analysis.

Table 6: Path Analysis using PLS-SEM

Estimate T-Stats Prob.

Destination Image → Ecotourism Intention 0.469 9.082 0.000
Ecotourism Attitude → Ecotourism Intention 0.003 0.084 0.933
Ecotourism Attitude → Ecotourism Interest 0.591 17.519 0.000
Ecotourism Interest → Ecotourism Intention 0.447 9.199 0.000

The above table showed that the ecotourism attitude
was positively affecting the ecotourism interest (0.591,
P<0.05). However, ecotourism attitude was not
significantly affecting the ecotourism intention (0.003,
P>0.05). The ecotourism interest was positively affecting
the ecotourism intention (0.447, P<0.05). The destination
image was also significantly affecting the ecotourism
intention (0.469, P<0.05).

Figure 3: PLS Bootstrapping

The following table 7 shows the results of predictive
relevance.

Table 7: Predictive Relevance

R Square Q Square

Ecotourism Intention 0.662 0.466
Ecotourism Interest 0.349 0.248

The above table showed that the ecotourism interest
was affected 34.9% and ecotourism intention was affected

66.2% by the independent variables. Moreover the values
of Q-square were also found higher than perfect zero.

5 Conclusion

This work gives significant academic contributions to the
novel ecotourism studies and sustainable development of
tourism. Unlike another previous ecotourism research,
which showed the positive correlation between people’s
ecological values / attitudes and their stimulus and
behaviours for ecotourism [50,51]. The research
enhances the literature on tourism through its results that
confirm the major positive impacts of customer
ecotourism’s appropriate attitude on their participation in
ecotourism, ecotourism purpose. It further offers
scientific evidence to use logical action theories in
attempting to grasp and describe the reactions of
individuals to perceptions and actions surrounding
ecotourism. This result is compatible with [52,53],
regarding the major impact of eco-destination image on
eco-tourism intention. While these studies also directly
investigate the relation among eco-destination image and
ecotourism intention, the result of this research, similar to
theirs, suggests that destination image practices a major
role in the decision-making process for travel.

Nonetheless, different from previous studies; finding
from this research gives further insight into the function
of the picture of eco-destination [1]. According to this
analysis, in particular, the direction of ”eco-destination
image-environment associated with eco-tourism
intention” appears apparent. Eco-destination image
affects the decision-making cycle on travel and also leads
to the growth of the optimistic mindset of tourists towards
the environment, which in effect reinforces their
eco-tourism preference [1]. Therefore, efforts to create or
boost a destination’s eco-image encourage sustainable
tourism growth. The findings also show that the
ecotourism mindset of customers will positively affect the
intention of ecotourism, the interest of ecotourism. These
results are compatible with the logic behind the reasoned
action theory [54]. The TRA model demonstrates that
behaviors are dictated by the desire of an individual to
conduct a particular action, and that behavioral purpose is
extracted from two factors: (1) behavioral attitude and (2)
social norms [55,56].

The results of this report give certain realistic
consequences for the operators and advertisers of
ecotourism [17]. Findings strongly show that an
individual’s attitude would impact his / her desire to buy
ecotourism goods and his / her ability to offer them a
premium. This indicates that designing and introducing
engagement approaches to build or improve the optimistic
perceptions of customers towards ecotourism is essential
to the viability and sustainability of ecotourism
operations [57]. To that end, the ecotourism, operators ,
agents, guides could jointly improve interaction plans and
resources in order to highlight the majority of ecotourism
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advantages relying on protecting the ecologic and
heritage while producing meaningful opportunities for
domestic population. For instance, ecotourism service
operators that collaborate with members of the tourism
community to create projects that target local people and
provide them with learning experiences about efforts and
initiatives to preserve wildlife, the environment and
cultural resources, and how ecotourism can help and
maintain these efforts.

Research showed that most eco-tourists prefer to
travel together with partners or as a couple to maximize
participation [58]. So an efficient and successful solution
is that municipal and central agencies should create
market and development campaigns and strategies aimed
at improving the attitudes of customers around
environmental and socio-cultural issues. These strategies
and initiatives would stress the value of preserving the
ecosystem as well as promoting minor behavioral
improvements to help preserve environmental and
socio-cultural capital better, thus growing the satisfaction
of people in life and enhancing the overall quality of life.
Operators should have services and events that are
family-oriented around nature and biodiversity in the
ecotourism and to target specific groups. Community
citizens may often be given exclusive incentives by
operators to encourage them to seek ecotourism goods
within their neighborhoods. This will boost the positive
attitudes of people within their society and promote
ecotourism operations. Moreover, it is equally important
to encourage and understand potential economic benefits
from ecotourism through a region.

Tourism decision-makers can connect with local
people and communicate the value of ecotourism in work
development and leisure opportunities via different media
channels such as Twitter, TV, radio, journal, printed
content, etc. For better awareness and marketing,
ecotourism promoters may even organize a sequence of
special ecotourism activities and festivals. Increases in
customer education and understanding of the value and
advantages of ecotourism are likely to result in a mindset
conducive to ecotourism. This, in effect, will tend to raise
market interest in ecotourism, desire, and ability to
produce more ecotourism goods, like listed in this
research.

6 Limitations and suggestions for future

research

This research may be constrained by the form of data
collecting followed. Another disadvantage of this
research is cross-sectional nature, which may restrict the
opportunity to analyze the evolving behaviors of
participants over time. This can also trigger the causal
association among independent and dependent constructs
to be misidentified. Future work will tackle these
concerns by the use of longitudinal methods to identify

and track differences and patterns between topics. This
work is only confined to the Jordanian travelers’
background. This thesis promotes more research utilizing
data obtained from other nations. Readers will consider
the probability of gender inequality in responses when
analyzing information. For generalizability purposes, it is
highly advised that subsequent experiments utilize a
random sampling method. Potential experiments would
ideally be carried out on a cross-national population
collected at random to resolve this question regarding
generalizability. Last but not least, all the endogenous
factors included in this analysis are tests of behavioral
expectations of the subjects, not actual behaviors. Based
on several observational research it has been seen that the
personal expectations of people to participate in
pro-ecological behaviors were not necessarily ensure
which they could participate in pro-ecological behaviors.
Therefore, future studies efforts could evaluate the
behavioral expectations of both respondents and their real
actions to enhance comprehension of the relationship
between the two and to create more meaningful
functional consequences for ecotourism operators.

Conflict of Interest

The authors declare that they have no conflict of interest.

References

[1] B.B. Boley and G.T. Green, Ecotourism and natural resource

conservation: The ”potential” for a sustainable symbiotic

relationship, Journal of Ecotourism,15, 36-50, (2016).
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