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ABSTRAK 

 

 

Ghina Nur Azizah. 201610325260. Pengaruh Corporate Social 

Responsibility (CSR), Debt to Equity Ratio (DER) dan Manajemen Laba 

(ML) terhadap Cost of Equity (COE) Perusahaan (Pada Sub Sektor Farmasi 

periode tahun 2013-2018). 

Banyak faktor yang dapat mempengaruhi Cost of Equity, beberapa 

faktor tersebut adalah Corporate Social Responsibility, Debt to Equity 

Ratio dan Manajemen Laba. Corporate Social Reponsibility merupakan 

kewajiban perusahaan dalam mematuhi peraturan perundang-undangan 

pemerintah untuk menciptakan dampak positif bagi masyarakat baik dari 

segi lingkungan dan pembangunan berkelanjutan. Debt to Equity Ratio 

untuk menilai seberapa jauh perusahaan dibiayai oleh hutang dan 

kemampuan perusahaan untuk memenuhi kewajibannya dengan ekuitas 

yang dimiliki. Sedangkan Manajemen Laba adalah campur tangan dalam 

proses penyusunan laporan keuangan eksternal, dengan tujuan untuk 

memperoleh keuntungan pribadi. Penelitian ini dilakukan karena masih 

adanya hasil yang tidak relevan antara teori dengan kenyataan. Teknik 

analisis data yang digunakan dalam penelitian ini yaitu analisis statistik 

deskriptif (minimum, maksimum, rata-rata dan standar deviasi), pengujian 

asumsi klasik dan uji hipotesis. Hasil dalam penelitian ini adalah bahwa 

Corporate Sosial Responsibility (CSR) tidak memiliki pengaruh signifikan 

terhadap Cost of Equity (COE), Debt to Equity Ratio (DER) memiliki 

pengaruh negatif signifikan terhadap Cost of Equity (COE), Manajemen 

Laba memiliki pengaruh yang signifikan terhadap COE dengan arah positif, 

dan secara simultan CSR, DER, dan manajemen laba berpengaruh 

signifikan terhadap Cost of Equity (COE). 

 

 
Kata Kunci : Corporate Social Responsibility, Debt to Equity Ratio, 

Manajamen Laba, Cost of Equity
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ABSTRACT 

 

 
Ghina Nur Azizah. 201610325260. Effect of Corporate Social Responsibility 

(CSR), Debt to Equity Ratio (DER) and Profit Management (ML) on the Cost of 

Equity (COE) of the Company (in the Pharmaceutical Sub Sector 2013-2018). 

Many factors can affect the Cost of Equity, some of these factors are 

Corporate Social Responsibility, Debt to Equity Ratio and Earnings 

Management. Corporate Social Responsibility is a company's obligation to 

comply with government laws and regulations to create a positive impact on 

society both in terms of the environment and sustainable development. Debt to 

Equity Ratio to assess how far the company is financed by debt and the company's 

ability to meet its obligations with the equity owned. While Profit Management 

is an intervention in the process of preparing external financial statements, with 

the aim of obtaining personal profit. This research was conducted because there 

are still irrelevant results between theory and reality. Data analysis techniques 

used in this study are descriptive statistical analysis (minimum, maximum, 

average and standard deviation), testing classic assumptions and hypothesis 

testing. The results in this study are that Corporate Social Responsibility (CSR) 

does not have a significant effect on Cost of Equity (COE), Debt to Equity Ratio 

(DER) has a significant negative effect on Cost of Equity (COE), Profit 

Management has a significant effect on COE with a positive direction, and 

simultaneously CSR, DER, and earnings management significantly influence the 

Cost of Equity (COE). 

 
Keywords : Corporate Social Responsibility, Debt to Equity Ratio, Manajamen 

Laba, Cost of Equity 
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