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A B S T R A C T   

The Climateurope Festivals were designed to create synergies between different European, national and inter-
national initiatives in the fields of Earth-system modelling & Climate Services and enhance the transfer of in-
formation between suppliers and users. It gave an opportunity to display best in class outcomes and engage in 
world class networking in a less rigid environment than a scientific conference. 

A number of formats were adopted in the Festival, from traditional impulse talks to innovative interactive 
sessions, and the thought-provoking discussions allowed the participants to share their experiences and 
knowledge around the advantages and challenges that Climate Services face within different sectors. 

Three Climateurope Festivals were originally planned to be held across Europe. Two Festivals were success-
fully organised, the first in Valencia in 2017, and the second in Belgrade in 2018. Due to the COVID-19 pandemic 
and associated lockdowns and travel restrictions, the third and final Festival was held online as a series of virtual 
web-based Festivals in 2020/2021. 

The Festivals were highly valued by participants. There was a strong desire by the Climateurope network to 
continue a science-stakeholder dialogue and make the Climateurope Festivals a regular event.   

1. Introduction 

In this paper we present the Climateurope Festivals (here after called 
Festivals), that were designed under the motto “Climate information at 
your service”. A key aim was to provide an easy platform to facilitate the 
exchange of climate information at the European and national levels and 
to strengthen science-policy and science-user interfaces. The main idea 
behind was to increase the uptake of science-based Climate Services into 
decision making in the private and public sectors. 

In addition, these Festivals served as a key element for communi-
cation and dissemination within the Climateurope project. Climateurope 
created and managed a framework to coordinate, integrate and support 
Europe’s research and innovation activities in the fields of Earth-System 
modelling (ESM) and Climate Services. The project is described in detail 
in Hewitt et al. (2017), Hewitt et al. (2021) and at https://www. 

climateurope.eu. 
The inspiration for the Climateurope Festivals came from the 

Climate-KIC (Knowledge and Innovation Communities) Festivals, e.g. 
Climate-KIC’s Innovation Festival in 2014 in Valencia. The Climate-KIC 
community realised that their focus on innovation required bringing 
together different stakeholders with different meeting expectations. It 
was recognized that a conventional academic style conference with 
intensive presentations was not a suitable format to engage a wide range 
of stakeholders, for example, business and public servants. What was 
most desirable at the Climate-KIC Festivals was innovation network and 
partnership creation and this could be best achieved by maximising 
opportunities for dialogue. No single format would meet these re-
quirements so multiple activities including informal settings were 
needed and this led to the choice naming of “festival” as opposed to 
“conference”. 
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The Climateurope Festivals were designed to:  

• Demonstrate the progress of European Climate Service and Earth 
System Modelling, building on the network, mapping, and outreach 
activities of the project;  

• Offer two-way engagement to delineate the contents of Climateurope 
and to present findings;  

• Support the uptake of services by decision and policy makers in a 
range of sectors, in order to improve society’s resilience to climate 
change and to mitigate the risk of its dangerous impacts;  

• Provide targeted networking opportunities by actively facilitating 
interaction between suppliers, users and funders of Climate Services;  

• Publicise the outcomes of the Climateurope expert groups and the 
outcomes of the forward looking analysis; 

• Knowledge transfer and exchange to make relevant research infor-
mation available and accessible to stakeholders. 

Three Festivals were planned to be held during the project duration. 
The first Festival was organised in Valencia in April 2017 (Kotova 
et al.,2017), and the second in Belgrade in October 2018. The third 
Festival should have taken place in Riga, Latvia in June 2020. Due to the 
situation with COVID-19 and associated lockdowns and travel re-
strictions, the option of a physical event was ruled out (Hewitt et al., 
2021). The Climateurope Festival in 2020 was held online as a series of 
web-based Festivals (here after called Webstivals). 

The following chapters will explain the organisational process in 
detail, provide the examples of the successful face-to-face Festivals and 
online Webstivals and share the lessons learned. 

2. Festival planning 

The Festivals were planned as an opportunity for all communities 
ranging from climate service providers including climate researchers 
and data providers to data users, intermediaries and funders in the EU 
and elsewhere to display and learn from best in class outcomes and 
engage in world class networking in a less rigid environment than a 
scientific conference. 

For those who were interested in participating but were unable to 
travel to Valencia or Belgrade, remote participation was offered. Tech-
nological solutions such as twitter and online streaming via Climateu-
rope YouTube channel (at the second Festival) were available to a wide 
audience. 

Planning the events included following steps:  

• identifying the key target audiences;  
• choosing suitable locations with options for remote participation;  
• designing an innovative, useful and engaging programme. 

2.1. Target audience 

The potential participants included all of those in the network 
developed through Climateurope. Furthermore, the Festivals aimed at 
expanding the existing project’s network by attracting new commu-
nities, in particular from different European scientific projects and ini-
tiatives and the user communities from the countries where the Festivals 
were held. 

The target audience represented not only the wider Earth System 
Modelling research community but also all other providers and users of 
Climate Services and representatives of governmental institutions or 
funding bodies. In addition, the Festivals were structured in a way to 
make it interesting for commercial companies to attend the event. 

The choice of venue enabled the attraction of participants from 
specific regions. The first Festival in Valencia, Spain, was focused on the 
Mediterranean region. The second Festival was held in Belgrade, Serbia 
to better engage the representatives of Eastern Europe. Moving the focus 

towards Eastern European countries, characterised by a lower propor-
tion of Climate Service providers, was considered strategic to boost user 
and provider engagement. 

The Festivals needed to be sufficiently large enough to attract and be 
representative of key stakeholders, and still be able to allow efficient 
networking. At the beginning, it was anticipated that the Festivals would 
grow through the project, with the first one attended by up to 100 
participants and the third (and the final one) by 200–300 participants 
(Hewitt et al., 2021). 

However, after the success of holding of two physical Festivals, it was 
decided to limit the number of participants to 150 people for the face-to- 
face events. For the virtual Webstivals, the number of participants was 
unlimited to maximise the potential for networking. 

2.2. Suitable location 

Both Festivals were held within Europe and the locations were 
chosen taking into account provision of ambiance, suitable facilities, 
services and amenities, readily accessible and value for money. 

The Festivals were designed to provide a space that encourages open 
communication and a comfortable settings to make sure participants feel 
at ease during the intense Festival’s activities. So, for example, The 
Centre for urban innovation and hub for art and literature “Las Naves” 
was one of the venues in Valencia and inspired a creative and innovative 
atmosphere. 

The Festival’s venue also reflected the festival’s topics. Valencia, for 
example, was selected as a suitable location for discussing themes 
relevant to the Mediterranean region. Furthermore, there was positive 
feedback on holding different workshops in this City. The practical 
application of Climate Services in viticulture, was highlighted during the 
special session at the Jeremic Winery about 30 km away from Belgrade. 

2.3. Innovative formats 

The Festivals adopted the innovative formats to raise the awareness, 
stimulate creativity, innovation and engagement with the target audi-
ence. While the scientific discussions were at the core of the Festivals, 
the Festival’s style gave the opportunity for open discussions, brain-
storming and generating new ideas. 

Furthermore, the events aimed at building connections among par-
ticipants, either by disseminating science in an alternative way or by 
sharing interesting options. These were, among others, presentations on 
where to find images about climate change, presentations about regional 
topics linked to climate services (e.g. local food tasting in Valencia), 
market place looking for matches between service providers and users or 
learning about conservation issues while navigating in Valencia’s 
Albufera Nature Park Nature Park. 

The program themes of the Festivals were chosen based on climate 
issues relevant to the region where the event took place. Thus, for 
example, each day of the first Festival in Valencia was dedicated to 
different themes relevant to the Mediterranean. These were water, 
ecosystems and food production. 

At both Festivals, most of the sessions were structured in a way that a 
number of presentations addressed state-of-the-art Earth System 
Modelling and e-infrastructure followed by talks on how to obtain value 
from climate information and to transform it into bespoke products. 

Various formats, from traditional impulse talks to innovative inter-
active sessions, were applied and gave the participants the opportunity 
to share their experiences and knowledge. This provoked discussion of 
the advantages and challenges of Climate Services. 

The short impulse talks in plain language were intended to initiate 
discussions on the Festival’s themes by the representatives not only from 
the scientific community, but also from the stakeholders. These talks 
focused on the aspects that were important for society, sparing atten-
dants some details that are often difficult to follow by non-experts and 
therefore, capturing people’s attention better. 

L. Kotova et al.                                                                                                                                                                                                                                  
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The storytelling sessions were designed to motivate and inspire a wide 
audience. They were structured in a way to demonstrate the pathways 
and lessons learned for transforming climate information from Earth 
System Modeling into Climate Services, with selected case studies from 
across Europe (see the examples in the Sections 3,4,5). 

This storytelling format was further developed and successfully 
implemented at the Webstivals. Two sessions were jointly organised 
with the Baltic Earth initiative (https://www.climateurope.eu/events-cl 
imateurope/festival/webstival-2020-home-page/webstival-october 
-15/); another event was held in collaboration with the Copernicus 
Climate Change Services (https://www.climateurope.eu/events-cl 
imateurope/festival/webstival-2020-home-page/webstivals-january- 
2021/). 

The round-table discussions offered a great opportunity for brain-
storming and generating new ideas between academic experts and the 
users community. At the first Festival, discussions focused on the chal-
lenges and opportunities for the private sector, especially with regard to 
funding innovation, while in the second Festival they were addressed to 
Climate Services from Central and Eastern Europe. 

Another novel approach that was employed at the second Festival 
was an interactive workshop under the motto “Climate Services at work: 
matching users’ needs & discussing solutions”. The purpose of twelve 
breakout sessions was to discuss and further develop a climate service 
(selected from the presentations at the marketplace) in collaboration 
with (potential) customers (selected form the list of participants) (see 
more details in Section 4). 

To assist in making the European landscape of Climate Services less 
fragmented, speed networking was an important part of all events and 
facilitated cooperation between different European research projects 
and initiatives. It was used to help the participants to know each other 
and create an environment favourable for open discussions, collabora-
tion and engagement. 

At both Festivals, open and interactive ‘marketplaces’ offered the 
opportunity to present climate service products and projects and to 
establish new contacts and reconnect with old ones. It was open to 
everyone to present their projects, online tools or products. 

The approach to engage with audiences in a non-traditional fashion 
also extended to social media. The Festivals employed the use of a 
Twitter wall, that integrated all live tweets during the event in English 
(@Climateurope) which used the Festival’s hashtags “#ClimatEU17”, 
“#ClimatEU18”. The Climateurope Twitter wall was well-populated 
with lively interactions and debates between network members from 
all geographical locations. The ability to connect one on one or one to 
many through Twitter opened up a lot of opportunities for collaboration 
and engagement. 

In addition, the conversations in Spanish were led by the organizing 
Committee and were available online via hashtag #ClimatEU17 at the 
first Festival. 

2.4. Arts 

Merging arts and science at the Festivals helped scientists view their 
research from new perspectives, given artists fresh inspiration, and 
helped both scientists and artists engage with the public in exciting and 
innovative ways. Thus, for example, BellHouse 
(https://bellhouseproject.co.uk/) invited delegates of the Webstival to 
share their data to be translated into the chimes of 34 bells, challenging 
how data is presented, communicated and miscommunicated. 

Scribing was used during the Festivals and Webstivals to capture a 
graphical recording of the majority of presentations and conversations 
during the events (Fig. 1). Such visual metaphors were a wonderful way 
of engaging with participants and an innovative way to help them 
remember the main messages, while creating a visual identity of the 
events. 

At the second Festival an interactive poster was displayed which 
gave the delegates the opportunity to co-produce a poster on topics of 

their choosing. 
Also in Belgrade, twelve poems and pieces of artworks relating to 

climate change were selected from the outputs of the Climate Stories 
project, which was funded by the UK Natural Environment Research 
Council (NERC) under the Engaging Environments Programme. These 
pieces of artworks were printed onto canvas for display around the 
Festival’s venue, three examples of which are given in Fig. 2. These were 
intended to be a provocation and invitation to discuss the arts and their 
importance in the discussion with the broader public around the impacts 
of climate change. These were well received, with the poem ‘Diversions’ 
being widely shared on Twitter. 

The Festivals also provided a platform for awarding the winners of 
various competitions. In Spring 2018 the Horizon 2020 CRESCENDO 
schools network launched a competition inviting high school students to 
produce educational material on climate change. The winner was the 
video from high-school students from Albania; “If the earth was Human” 
(https://www.youtube.com/watch?v=8FAeeH0ZCvQ). In recognition 
of their achievement, the students presented their work and video to the 
Festival audience in Belgrade. It was extremely well received, and 
highlights that communicating the urgency of climate change through 
art and the voices of youth is a powerful medium. 

The inclusion of art in the Festivals was further developed at the 
Webstivals. For example, a number of photo competitions were 

Fig. 1. In-situ scribing posters on display at the first Festival, in Valencia. Inset: 
the artist (Neva©) drawing a poster during talks at the Festival, © Nata-
lie Garrett. 

Fig. 2. Three examples of the 12 Climate Stories posters displayed at the sec-
ond Climateurope Festival. 
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organised and an art and science collaboration in the form of an 
experimental music performance of BellHouse 
(https://bellhouseproject.co.uk/) was a great icebreaker. 

In the following, the Festivals in Valencia and Belgrade will be 
described in detail. 

3. The first Festival in Valencia: April,05 - April,07 2017 

https://www.climateurope.eu/events-climateurope/festival/clima 
teurope-festival-2017/ 

The first Festival took place from 5th to 7th April 2017 in multiple 
venues across the City of Valencia. The venue ADEIT was chosen to 
inspire the discussions on water related issues. ADEIT is situated near 
one of the most prominent places in the Old Town, the Tribunal of 
Waters, which has settled disputes arising from the use of irrigation 
water for over a millennium. The session at Valencia’s Albufera Nature 
Park, just outside the city, gave valuable insights into the real-life impact 
of a changing climate on ecosystems. The Albufera lake (L’Albufera) is 
the largest lake in Spain and one of the most important wetland areas in 
the Iberian Peninsula. 

The key objective of the first Festival was to discuss the advantages 
and challenges that Climate Services face within the sectors of water, 
ecosystems, food production, and food security. Over 100 participants 
representing scientific communities, innovative small and medium-sized 
enterprises and funding bodies from 17 European countries and Canada 
attended the event. Eighty-four organisations were represented in 
Valencia. Twenty-six marketplaces gave a unique opportunity to present 
research projects, funding opportunities and Climate Services products. 

A number of different formats were applied at the first Festival. The 
impulse talk was given by the representative of the world leading in-
ternational water and wastewater company SUEZ, that made its 
business-case in Climate Services visible. 

The storytelling sessions gave the participants the opportunity to 
share their experience, insights, and knowledge on how Climate Services 
are already being successfully delivered. Thus, for example, one story-
telling session was devoted to the Júcar River, which is one of the river 
basins in Spain most affected by climate change. The session was led by 
the Júcar River Basin Authority and showed the efficient way of bringing 
together the research community, urban-agricultural associations, and 
industrial users. 

Another storytelling session was organized in Valencia’s Albufera 
Nature Park. Not only the location of the session at the Albufera Lake 
was highly aesthetically appealing, but the examples and insights into 
ecosystem services (e.g. presentations of the ECOPOTENTIAL and NA-
ture Insurance value: Assessment and Demonstration- NAIAD projects) 
were of great value. 

The speed networking sessions connected the Horizon 2020 projects 
and European initiatives, such as Copernicus Climate Change Services 
(C3S), ERA4CS, the European Climate Research Alliance (ERCA), the 
LIFE Programme and the new innovation activities launched by the 
European Commission for Demonstration of Climate Services. 

Another novel approach at the first Festival was the ‘Climate Snack’ 
initiative. This involved hosting a few selected relevant talks on latest 
research that dealt with a particular “crop” or “food ingredient” that 
might be affected by climate change and for the production of which 
might become challenging. To better engage the attendees with the 
concept of how climate change affects crop production, example pro-
duce was provided for them as a snack by the end of the first Festival. 

Further details about the first Festival can be found in Kotova et al., 
(2017). 

4. The Second Festival in Belgrade: October,17 - October,19 
2018 

https://www.climateurope.eu/events-climateurope/festival/clima 
teurope-festival-2018/ 

The second Festival took place from 17 October to 19 October 2018 
in Belgrade. Jugoslovenska kinoteka (Yugoslav Film Archive) was cho-
sen for its central location and offered plenty of space for various ac-
tivities at the event. 

The short impulse talks in plain language initiated the discussions on 
perspectives and challenges of Climate Services in Central and Eastern 
Europe. The advantages and challenges that Climate Services face 
within the sectors of agriculture, viticulture and resilient infrastructure 
were discussed at the storytelling sessions. 

The second Festival was financially supported by the European In-
vestment Bank (EIB). Two round table discussions offered a great op-
portunity for brainstorming and generating new ideas between different 
communities to mobilize quality Climate Services expertise for strategic 
sectors (e.g., agriculture and forestry, resilient infrastructures). These 
discussions helped to identify additional climate action projects of EIB. 
They brought together academics (representatives of the EU projects, e. 
g., EU-MACS, Climate-Fit Cities, VISCA) and practitioners from the EIB 
Networks. The discussions were focused on different research questions, 
such as, how can existing Climate Services be effectively connected with 
the Climate Risk Management systems? 

Over 100 participants from 19 European countries and Turkey 
attended the second Festival. More than half of the participants were 
representatives from Albania, Bosnia and Herzegovina, Croatia, 
Hungary, Latvia, Republic of Macedonia, and Serbia. 

As mentioned above, the interactive workshop comprised of 12 
breakout groups was organized to complete a business model template 
for given Climate Services and to develop certain details of the services 
themselves (Fig. 3). This workshop was useful to encourage climate 
service providers, intermediaries, and potential users to interact and 
share ideas on specific Climate Services taking exploitation aspects into 
account. 

Some of the key messages that came out of the breakout sessions 
were summarized in the word cloud (Fig. 4) and in the presentation at 
the last day of the Festival (the video is available at the Climateurope 
YouTube channel). It was shown that developing a business model for a 
climate service involves multiple strands and complexities. The process 
of developing a business model was used to improve existing science- 
based services, and to develop ideas for new services. 

Two side events were held at the second Festival in addition to the 
main program. The virtual C3S Climate Data Store and the initial results 
of the Horizon 2020 EU-MACS - Climate Services for the Finance, 
Tourism and Urban Planning sectors and MARCO-Climate Services 
Market projects were presented. 

Forty-seven projects and services were presented at the ‘market-
place’. Of these, seventeen were focused on the research activities in 
Eastern European Countries. Other initiatives which were showcased 
include JPI-Climate and European Climate Research Alliance (ECRA). 

To provoke some interesting engagement, an interactive poster was 
designed (Fig. 5). The poster was made from magnetic whiteboard 

Fig. 3. Interactive session: Climate Services at work, © Super Travel.  

L. Kotova et al.                                                                                                                                                                                                                                  

https://bellhouseproject.co.uk/
https://www.climateurope.eu/events-climateurope/festival/climateurope-festival-2017/
https://www.climateurope.eu/events-climateurope/festival/climateurope-festival-2017/
https://www.climateurope.eu/events-climateurope/festival/climateurope-festival-2018/
https://www.climateurope.eu/events-climateurope/festival/climateurope-festival-2018/


Climate Services 26 (2022) 100301

5

material, surrounded by magnetic cartoons (created using the scribed 
cartoons from the first Festival) and an array of colored white board 
marker pens. Some delegates used the opportunity to promote their 
projects either by affixing their project fliers (e.g. Climate Fit City and 
IMPREX) or by writing their project names next to a cartoon of an eye (e. 
g. Edu-Arctic, CRESCENDO and Scientix) which was intended to 
encourage people to ‘look into’ these projects for themselves. Other 
delegates shared ideas and quotes, including: “what happens in the 
Arctic doesn’t stay in the Arctic,” a message which refers to melting ice 
and its impacts, such as rising sea level. Another message “engage the 
other half,” referred to the importance of including climate sceptics in 
discussions/engagement relating to climate change. 

During the second Festival, an excursion to the Smederevo region, a 
wine-growing region famous from the ancient times by the Danube 
river, was organised. After a tour of wine production and a welcoming 
speech of the winery owner, Mr. Jeremic, the inspiring presentations of 
Maha Al-Salehi from the Horizon 2020 VISCA project and Antonio Graça 
from Sogrape Vinhos, Portugal were real-world examples of Climate 
Services and showed an ideal way to build a compelling narrative in 
order to engage with local wine producers more effectively. Discussion 
on the future of wine became more vivid after wine degustation. 

5. A series of Webstivals, June 2020 - January 2021 

https://www.climateurope.eu/events-climateurope/festival/websti 
val-2020-home-page/ 

Due to the COVID-19 pandemic a series of virtual events were 
organised to replace the third Festival due to be held in Latvia in June 
2020. While the physical Festivals had a duration of two and half days, 
each of the Webstivals lasted three to four hours in a single day. 

The series of Webstivals began with a kick-off Webstival on June 
18th 2020, with subsequent events on September 17th, October 15th 
and November 19th 2020. The fifth and final Webstival was organized 
jointly with the Copernicus Climate Change Service (C3S) in January 
2021. 

Each of these events had a different theme, focusing either on a 
sector or geographic region. However, there was a common thread 
linking them all, the broad topic “Climate information at your service“, 
which was also used throughout the Festivals. The Webstivals used a 
variety of innovative and engaging programme sessions to ensure 
attractiveness to different communities e.g. Climate Services providers, 
users, and researchers. 

The programme of each Webstival was designed in a form of 
restaurant menu (Fig. 6), with a more detailed agenda also provided in 
the form of a recipe list. These innovative agendas also represented the 
geographic region featured in the event e.g., a smorgasbord in Fig. 6 
represented Northern / Eastern Europe, other boards included a selec-
tion of pizzas representing the Mediterranean region, and a wine list 
reflecting the Portuguese wine industry. 

Social media was an important platform to promote the Webstival 
and throughout the events participants were encouraged to use the 
Webstivals’ hashtags “#ClimatEU20” and “#ClimatEU21”, which were 
trending throughout all events. 

As mentioned previously, at both Festivals special sessions were 
organised in different locations to see the impacts of climate change and 
to understand how specific sectors cope with climate change. In 2020, 
this format was not possible. Instead, a virtual excursion through many 
countries was made via the Webstival of Culture and a small scale “photo 
competition” on weather/climate, impact of climate change or adapta-
tion to climate change was organised among the participants of each 
Webstival. 

All sessions at all Webstivals were recorded and are available at 
https://www.climateurope.eu and Climateurope YouTube channel. 

6. Lessons learned 

Feedback on both Festivals was actively collected from participants 
during the Festivals itself. At the first Festival, a so-called wish tree was 
created, and the participants were invited to write their wishes for the 
future events of Climateurope. In addition, at the end of the first Festival, 
there was an open forum discussion inviting feedback from the audience 
which helped to form future events. Furthermore, key participants and 
speakers of the first Festival were identified for more in-depth interviews 
to provide targeted feedback which was also used to form the basis of 
recommendations for future events. 

Fig. 4. Interactive session: Word Cloud.  

Fig. 5. Interactive poster at the second Climateurope Festival in Belgrade, © 
Natalie Garrett. 

Fig. 6. The program of the third Webstival with different translations in En-
glish, Swedish, Latvian, and Estonian. produced by Rebecca Parfitt. 
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The following main core lessons emerged from the wish-tree, open 
forum discussion and the interviews at the first Festival:  

• Holding the Festivals in different regions of Europe to allow better 
engagement with the local government representatives and climate 
service users;  

• Emphasis on participants from Eastern Europe as an often under- 
represented region;  

• More interactive sessions and less lecture-style presentations - e.g. 
“working in groups” or storytelling sessions can be structured as a 
mixture of impulse talks and round table discussions;  

• More “festival” style in the programme, e.g. music or art 
performances.  

• Balanced participation of women and men. 

By organising the second Festival all these ideas were taken into 
account. It took place in Serbia and more than half of the participants 
were regional representatives from the Balkan countries. Based on the 
elements that participants of the first Festival highlighted as more use-
ful, most of the sessions were structured as impulse talks and round 
tables; the new interactive workshop was organized as well. It kept 
participants active and engaged for the entirety of the event. 

Networking opportunities received much positive feedback at both 
Festivals. It not only gave an opportunity to meet old colleagues, but to 
also get in touch with new communities. 

Another positive outcome was the organisation of side events that 
Climateurope offered to different European initiatives as enriching ele-
ments of the Festival’s program. For example, in Valencia, a working 
diner was organised by JPI Climate to collect ideas for the development 
and implementation directions of the 26 projects granted through 
ERA4CS. 

The Festivals helped to expand the Climateurope network and attract 
new members to the Climateurope Twitter and Linkedin communities. 
Both Festivals were well-attended (over 100 participants at each 
Festival); most of attendees expressed a desire to participate in follow-up 
events. 

The Festival’s marketplace proved to be popular with a wide range, 
and large number of projects who expressed interest in being repre-
sented at the event. 

The representatives of the world-leading SUEZ group and commer-
cial providers of climate services Technalia and Acclimatise shared their 
experiences at the first Festival in Valencia. The European Investment 
Bank actively supported the organization of the second Festival in Bel-
grade, Serbia. 

Despite the successes, some challenges were identified for the future. 
The Festivals have helped to create a sense of community (the 

climate services community) that is very difficult to create in other types 
of research venues. One of the challenges in evaluation is that we do not 
know the attitudes of those that didn’t attend the events. In particular, it 
continues to be a challenge to attract commercial participants, in 
particular users of climate services from private companies and business 
sectors. There could be several reasons. Commercial participants will 
need to provide estimates of benefits to their companies to justify travel 
budget spend. This will be more challenging for small and medium en-
terprises. It also becomes more difficult when there is not a narrow focus 
on their own sector. 

Furthermore, if we want to engage different communities (beyond 
academia), we need to do things differently. It may be more effective in 
the future to integrate climate service engagement activities within 
established trade events that commercial actors would be expected to 
attend anyway. An example are business innovation events like hack-
athons and, more specifically, climate innovation initiatives or clima-
thons, where the different actors come together to co-create ideas to 

tackle local climate challenges. 

7. Practical Implications 

The experiences of organising the Festivals reveals several practical 
applications worthy of organizing future events. The Festival’s innova-
tive formats such as storytelling sessions, marketplaces and round tables 
gave an excellent opportunity to exchange knowledge between aca-
demics and a wide range of stakeholders, for example, business com-
panies and public authorities. Furthermore, the Festivals provided 
excellent networking opportunities by actively facilitating interaction 
between suppliers, users, and funders of Climate Services. Bringing the 
Festivals to the regions, for example Eastern Europe, that are charac-
terised by a lower proportion of Climate Service providers, was a 
considered strategy to boost user and provider engagement. More than 
half of the participants in the second Festival were representatives from 
Eastern Europe. The EiB also showed great interest in taking an active 
part in the organization of the Festival in Belgrade. 

8. Conclusion 

The Festivals were used as an opportunity to showcase numerous 
examples of the integration of Climate Services and Earth System 
Modelling and to further strengthen its integration in the future. 
Awareness raising leading to stakeholders’ engagement was made 
possible through the Climateurope project website and social media. The 
innovation approach applied by the Festivals, including different tech-
niques for interaction and discussion, were very well-received by par-
ticipants and proved to be effective in linking science with society and 
were very well-received by participants. 

In general, both Festivals were successful activities and highly valued 
by participants. There was a strong desire to continue the dialog be-
tween stakeholders and scientists and make the Festival a regular event. 
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