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BILDIRI BASLIGI: Antalya Destinasyon Kisiliginin Kesfi Uzerine Nitel Bir Arastirma
(A Qualitative Study on Identification of Antalya Destination Personality)

BILDiRI OZETi: Destinasyonlara atfedilen kisilik ozelliklerine iliskin algilarin
kesfedilmesi kiiresellesen diinyada siirdiiriilebilir bir rekabet avantaji yaratmaktadir. Bu
baglamda bu ¢aligmanin temel amaci, Antalya destinasyon kisiligine iliskin algilar1 ortaya
cikarmaktir. Kesfedici bir yaklagimla durum calismasi deseninde planlanan bu arastirmada
coklu turizm paydaslarindan elde edilen veriler, nitel aragtirma yontemi ile analiz edilmistir.
Arastirma periyodu boyunca elde edilen soru formlari, katilimcilari mesleklerine gore tasnif
edilerek kapsamli bir igerik analizine tabi tutulmustur. Bu kapsamda veriler, anahtar
kelimeler yardimiyla kodlamalara tabii tutulmus ve sonrasinda kategorilere ayrilarak
¢Ozlimlenmistir. Sonug olarak destinasyon kisiligine iliskin ana temalar ile bunlara bagl alt
temalar olusturularak tekrar sikligina gore smiflamalar elde edilmistir. Calisma kapsaminda
gergeklestirilen igerik analizi sonucunda Antalya destinasyonu ile iliskilendirilen olumlu
kisilik 6zellikleri “canli, ¢agdas, ¢cok yonlii, hiimanist ve samimi” olarak toplam bes boyutta
ortaya cikarken, olumsuz kisilik Ozellikleri ise “metalasmis, karisik, ¢ikarci ve depresif”
olmak tlizere dort boyutta ortaya ¢ikmaistir.

ANAHTAR KELIMELER: Destinasyon Pazarlamasi, Destinasyon Kisiligi, Turizm
Pazarlamasi, Antalya.

ABSTRACT: Identification of personality traits attributed to destinations creates a
sustainable competitive advantage in the globalizing world. In this context, the main
objective of this study is to reveal the perceptions associated with destination personality of
Antalya. Researchers obtained the data from the multi-tourism stakeholders by applying case
study based on exploratory qualitative research method. The questionnaires obtained during
the research period were classified according to the participants' professions and subjected to
a comprehensive content analysis. In this context, the data were coded with the help of key
words, and then categories have been formed. As a result, the main themes and sub-themes
related to the destination personality have been created and classified according to their
frequencies. As a result of the content analysis, the positive personality traits associated with
the Antalya destination were found out as "dynamism, modern, versatile, humanist and
sincere" while negative personality traits appeared as "commodified, mixed, self-seeker and
depressed".

ANAHTAR KELIMELER: Destination Marketing, Destination Personality, Tourism Marketing,
Antalya.
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