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Abstract

Beginning the early 1990s the ways In
which humans communicated with one
another went through a rapid and
Irreversible evolution, based upon the
Invention and spread of the Internet.
Reaching into all aspects of human life
— communication, science, education
and of course, religion — the structural
changes that took place have impacted
humanity In various ways. In Shr’ite
Islam various competing religious
authoritative  sources have been
created, and old ones have evolved to
accommodate the newly free access to
Information made possible through the
Internet.
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Research Questions

Has the Internet dismantled historical
structures of authority In Shi‘ite
Islam?

Has the Internet changed how Shi’ite
religious authorities articulate the
relationship between the local and the
global?

What are the demographics of
Internet users In Shi’ite religious
Institutions?

How and to what extent has the
Internet aided the construction and
propagation of public knowledge by
Shi‘i religious authorities?

Main Arguments

The rise in computer and Internet usage In the
Arab world has allowed Arab ayatollahs to
expand their authority and challenge Iranian Shi’i
hegemony.

When ayatollahs use the Internet a paradox
results where center-periphery dynamics result in
a pull-pull effect on religious authority.

Internet websites allow self-styled ayatollahs to
proliferate and diverse centers of authority to
form that are based exclusively on the Internet,
creating new knowledge.

This knowledge, once constructed, is proliferated
through new media technologies and broadcast to
a wider audience than perhaps even intended.

It 1s this proliferation of knowledge that
elucidates the important nexus between the
production of knowledge and its application in
the construction of socio-political authority.
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Theories and Research
Methodology

Qualitative  evaluations of current
websites and other online materials from
Shi’ite religious sources.

Analysis of website traffic In various
Shi’ite communities to determine
usage and demographics

Theoretical Frames: Discourse
Analysis,  Actor-Network  Theory,
Globalization modeling
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Conclusions

The Arab Shi‘ite leadership have
remained largely localized iIn their
political engagement, in exchange for
substantial political gain In various
nation-states where they live. Ayatollahs
represent continuity and innovation as
an authoritative religious institutional
reference point for the Arab Shi‘ites,
paradoxically providing a source of
communal cohesiveness and the
potential for Intra-sectarian
fragmentation. Their engagement with
the Internet and the outcomes that
derive from their actions challenge
previous understandings of  the
boundaries of Shi‘i authority.

= .l ™M T 1:07 am

Shia Tv Channels

~ A
-.’e».-‘/
’ -
ArmutmAYTY TV

AhlulBayt Almaaref

B=le=J)

BBl 15 o

AlKawthar Assirat
©@
AlAlam AlManar

55

IFilm Alforat

ATED my: TALAL

MERLLTAMT  AMEINA A AR MM STTAMLA TR AT 00w

Selected References

Morgan Clarke,‘Neo-calligraphy:
religious authority and media technology
In contemporary  Shiite  Islam’,
Comparative Studies In Society and
History 52 no.2, (2010): 351-383.
Douglas E. Cowan, "Online U-Topia:
Cyberspace and the Mythology of
Placelessness." Journal for the scientific
study of religion 44, no. 3 (2005): 257-
263.

Khalid Sindawi, “Hawza Instruction and
ts Role iIn Shaping Modern Shi‘ite
dentity: The Hawza of al-Najaf and
Qumm as a Case Study.” Middle Eastern
Studies 43.6 (2007): 831-856.



https://core.ac.uk/display/52956245?utm_source=pdf&utm_medium=banner&utm_campaign=pdf-decoration-v1

