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Bankers Association 
Cautions Members On 
Discriminatory Clauses

Last year PCPS Chairman Robert L. Israeloff wrote to the 
editors of more than a dozen banking, insurance and legal 
journals, citing a perception that certain accounting and 
auditing services should be performed only by large 
national CPA firms. The mailing resulted in a number of 
favorable items in publications that are read by users of 
financial statements. Here is an example, reprinted 
verbatim from the March 1990 Commercial Lending 
Newsletter, published by Robert Morris Associates:

The size of a CPA firm has no bearing on the quality of 
its services. It's important that lenders keep this in mind, 
even amid the news about big accounting firm mergers. 
We remind lenders of the American Institute of Certified 
Public Accountants’ (AICPA) resolution opposing clauses 
in loan or other agreements which discriminate in favor of 
or against any particular group or type of accounting firm. 
The AICPA recommends that legal instruments or forms 
providing that only accounting services of a “Big 8” or 
“nationally recognized" firm are acceptable should be 
modified to provide that the needed accounting services 
will be performed by “an accounting firm mutually accept
able to the parties."

This change will provide assurance that no firm is 
eliminated arbitrarily on the basis of its size and will afford 
clients the opportunity of broad selection among all firms 
competing in the marketplace. The change may also help 
a bank avoid needless controversy and possible legal 
entanglements with smaller CPA firms and public accoun
tants.

Member firms that are threatened with the loss of a 
client because of a banker’s recommendation may find this 
item helpful, especially since it appeared in such an 
authoritative banking newsletter. It is interesting to note 
that the “possible legal entanglements” concept was added 
by that newsletter, and was not in Mr. Israeloff's letter. (His 
letter appears in your Advocate’s September 1989 issue.)

In 1981 the AICPA’s Board of Directors issued a 
resolution specifically deploring discriminatory practices 
based on the size of a CPA firm. Members who would like 
the Board’s policy statement brought to the attention of 
specific lenders or other users of the profession’s services 
who appear to be operating contrary to the policy should 
contact Donald J. Schneeman, the Institute’s General 
Counsel and Secretary (212/575-6469). □

Annual Education 
Report Discontinued

In January, in response to a member’s letter, the PCPS 
Executive Committee formally deleted the requirement that 
each member firm file an annual education report within 
four months after the completion of its educational year. 
The SECPS Executive Committee also discontinued that 
Section’s annual education report requirement.

In discontinuing the requirement, Committee members 
commented that member firms should, at least once a 
year, monitor their personnel’s compliance with the CPE 
requirement even though no report is required. This will 
give firm management the assurance it needs, and will 
also facilitate peer review procedures. □

Concurring Reviewers 
Needed

One of the membership requirements of the SEC Practice 
Section is “a concurring review of the audit report and the 
financial statements by a partner other than the partner-in- 
charge of the SEC engagement.” Many firms, because of 
their size, are unable to meet this requirement without 
outside help. A data bank of firms willing to perform such 
reviews is therefore being established.

To be included in the data bank, a firm simply submits 
a Concurring Reviewer Interest Form. Forms were mailed 
to all member firms that have SEC clients, and are 
available from the AICPA’s Quality Review Division, 
212/575-6650. □
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Chairman’s Corner

by Edward F. Rockman, Chairman 
Technical Issues Committee

(Editor’s Note: Ed Rockman, partner in the Pittsburgh firm of 
Alpern, Rosenthal & Company, has chaired the PCPS Technical 
Issues Committee since 1987. He hands that title over to TIC 
member Judith H. O'Dell in October.)

While this is my last “Chairman’s Corner” before I rotate off 
the committee this fall, I’ve decided not to take a look back 
at what we’ve accomplished in the past six years. Rather, I 
think it’s more important to look ahead to the hurdles we 
need to clear in the future.

Be Proactive
First, in the coming years the TIC should be increasingly 

proactive. We have tended to be a reactive group, because 
part of our mandate is to review exposure drafts and 
pronouncements to make sure they reflect the interests and 
concerns of local CPAs and their private company clients. 
But as we move forward, we have found that we can also be 
effective by identifying gaps in standards and by suggesting 
changes to existing rules that don’t work.

Recently, we’ve demonstrated success in changing 
the negative report wording for “OCBOA” statements in 
SAS 14 to the much improved language in SAS 62. We’ve 
also helped to spur the Accounting and Review Services 
Committee to consider new guidance and interpretations 
to SSARS 1.

For the TIC to be proactive, we all must recognize that 
we can influence the status quo. We rely on our committee 
members, their firms and colleagues, and other PCPS 
members to raise issues that trouble them in daily client 
service. But we need more letters from practitioners raising 
ideas and issues, which we will always consider in 
committee meetings.

Address Specialized Subjects
In the future, the TIC will need to provide increased 

input in two specialized areas—international accounting 
and government accounting.

Make no mistake about it. The 1992 integration of the 
European Community, plus the heightened level of 
inbound foreign investment in US companies large and 
small, will impact the entire profession. All standard setters 
will need to be aware of accounting implications—including 
FASB, AcSEC, and other AICPA bodies—and the TIC will 
certainly be up front on this issue, looking at how it effects 
local firms.

For example, TIC member John Compton recently 
raised an important point. When a firm’s client is a foreign- 
owned U.S. company, and the CPA has to report on 
statements done in US GAAP and foreign GAAP, that 
practitioner is likely to need help locating the right 

guidance. This issue—and others like it—are likely to 
come up more and more. The TIC has urged the AICPA to 
publicize sources of information and guidance for CPAs 
with international standards questions.

With the issuance of the new “yellow book” (the GAO’s 
Government Auditing Standards), government accounting 
and auditing has become another field requiring 
specialized expertise. New CPE requirements and other 
developments mean that it will grow increasingly difficult to 
maintain a government practice based on just a few 
governmental engagements. To meet the need for new 
knowledge, the TIC has more than doubled the number of 
people with government accounting experience on the 
committee, to five. Led by Zone Chair Jerome F. Beeson, 
these members take an in-depth interest in government 
subjects, adding significant value to our discussions.
Support Changes in the Profession

The profession is in the midst of implementing its 
mandatory quality review program, so that all firms across 
the country will derive benefits similar to those PCPS firms 
have earned for a decade. As the program grows and 
matures, the TIC plans to work closely with AICPA staff 
and the practice review committees to ensure that review 
standards and procedures are designed to provide 
maximum benefits and minimum confusion to reviewed 
firms.
Monitor Key Accounting Areas

Of course, moving forward, TIC will continue to work 
in key accounting and auditing areas. At the moment, we 
are preparing to monitor closely the AICPA’s project on 
partnership accounting, and FASB’s work on 
consolidations, the equity method and the financial 
reporting entity. These two projects could have significant 
effects on smaller businesses.

We know that the TIC and PCPS member firms can 
make a difference. A good example is the recent FASB 
statement on disclosures about financial instruments. The 
initial draft would have had affected the financial 
statements of an overwhelming majority of private 
companies. The TIC wrote a special alert to all PCPS 
member firms, many of whom shot off letters to FASB. Due 
in part to this strong reaction, the deadline was put off and 
a new exposure draft issued. We’re pleased to report that 
despite its problems the final statement is significantly less 
onerous than the initial draft.
Foster a Spirit of Cooperation

There’s one essential ingredient to our success as we 
move forward into the 1990s—and that’s the cooperation 
and consideration of the fellow groups with whom we work.

Six years ago, we had one of our first meetings with 
the members of FASB. Now, this meeting is an annual 
event, and the Board looks to TIC as an important—and 
vocal—representative for the small business community

Continued on page 8
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Section Membership 
Continues to Expand

Accounts Receivable 
Disclosures Required By 
SFAS No. 105

The accompanying statistics indicate that in the past year 
the number of PCPS member firms grew 48%, from 3,949 
to 5,771, and that more small firms are joining. More than 
84% of the PCPS firms now have just one office, and fewer 
than 9% have any SEC clients.

The Section’s committees are very aware that more 
and more smaller firms are joining, and are focusing on 
developing an appropriate array of member services and 
benefits. □

PCPS Membership Statistics
March 
1990

March 
1989

March 
1987

TOTALS
Number of Member

Firms 5,771 3,949 1,695
Number of CPAs

in Member Firms 76,088 74,019 62,224
Number of Professionals

in Member Firms 149,753 145,971 119,994
RATIOS
Number of Partners

1 46.0% 36.9% 13.0%
2-5 42.4 48.1 60.0

6-10 8.6 11.0 18.9
11 or more 3.0 4.0 8.1

100.0% 100.0% 100.0%

Number of Professionals
1 28.6% 20.2% 4.7%

2-5 30.6 29.7 18.5
6-10 16.3 19.1 23.6
11-20 13.0 16.3 25.1
21-50 8.8 11.1 20.8

51 or more 2.7 3.6 7.3
100.0% 100.0% 100.0%

Number of Offices
1 84.1% 80.6% 69.1%

2-5 14.8 17.9 27.8
6 or more 1.1 1.5 3.1

100.0% 100.0% 100.0%

Number of SEC Clients
None 91.5% 90.0% 81.9%
1-4 7.3 8.0 14.6

5 or more 1.2 2.0 3.5
100.0% 100.0% 100.0%

The Technical Issues Committee (TIC) had asked your Advo
cate to watch carefully for the final issuance of Statement of 
Financial Accounting Standards No. 105, in order to alert 
readers to a new disclosure that will soon be required in the 
financial statements of many small businesses. The TIC was 
concerned that this requirement would not be immediately 
apparent from a quick reading of the Statement’s title and 
summary.

The Statement, which is entitled “Disclosure of Informa
tion About Financial Instruments with Off-Balance-Sheet 
Risk and Financial Instruments With Concentrations of 
Credit Risk,” is effective for fiscal years ending after June 15, 
1990.

Paragraph 20 requires, generally, that “an entity shall 
disclose all significant concentrations of credit risk arising 
from all financial instruments....” It is important to note that 
the term “financial instruments” includes, among other 
things, trade accounts receivable.

An appendix provides these illustrations, at paragraph 
48.

For certain entities, industry or regional concentrations of 
credit risk may be disclosed adequately by a description of 
the business. For example:
a. A Retailer — XYZ Corporation is a retailer of family 

clothing with three stores, all of which are located in 
Littletown. The Corporation grants credit to customers, 
substantially all of whom are local residents.

b. A Bank—ABC Bank grants agribusiness, commercial, 
and residential loans to customers throughout the 
state. Although the Bank has a diversified loan port
folio, a substantial portion of its debtors’ ability to honor 
their contracts is dependent upon the agribusiness 
economic sector.

Since the accounts receivable of many private 
companies have either a regional or industry 
concentration, the TIC asked your Advocate to alert all 
PCPS members to this new requirement.

On several occasions over the last two years the TIC 
commented on drafts of this statement. The comments, 
which were delivered in direct discussions with FASB 
members and representatives and in two formal comment 
letters, resulted in some significant improvements. 
However, the TIC’s attempts to mitigate this particular 
requirement were unsuccessful. □
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Public Relations Tip: 
Publicity Opportunities

Now that busy season is over, many CPAs turn their 
attention back to the important subject of practice 
development. Because accounting, as a profession, has 
always been a referral-driven business, it’s difficult for 
many firms to be comfortable with marketing their services 
directly through advertising or direct mail.

That’s why name recognition through publicity is so 
important. It builds the firm’s name recognition and image 
through the services of a third party: the press.

Following is a brief checklist of events that should 
trigger a CPA firm to issue a press release about the firm 
or the activities of its partners.

Firm News
• Appointment of a new partner
• Other key promotions
• Merger or acquisition of another firm
• Joining an association of firms
• Announcement of firm seminars held for bankers/ 

lawyers/clients
• Successful completion of peer review
• Announcing new services or capabilities available at the 

firm

Partner News
• Joining a professional organization
• Appointment to a committee or board
• Attendance at a national seminar or conference
• Delivery of a speech to a business or professional group
• Successful completion of a training course

A press release doesn’t have to be long—one page 
will usually do. The first paragraph announces the news, 
the second paragraph(s) provide some specific detail, and 
the final paragraph can be standard “boilerplate” text 
about the firm, its location and services.

Send each release to a short press list of local media, 
including newspapers, business magazines, state 
accounting newsletters and regional publications that 
reach bankers and lawyers. Simple as they may be, press 
releases should occupy an important place in any firm’s 
marketing program, because they regularly put the firm’s 
name in front of media that reach the firm’s target market.

For more suggestions, send for the AICPA’s 39-page 
booklet, Public Relations Guide for CPAs. The booklet 
(No. 889632) costs $5.00, and can be ordered by calling 
the AICPA at 1-800-334-6961 (in New York State, 
1-800-248-0445). □

Practice Review 
Courses Scheduled
Nationwide

Responding to the unprecedented number of practice 
reviews to be conducted this year, state CPA societies 
have scheduled more than 80 presentations of the two all- 
new practice review courses developed by the AICPA’s 
CPE Division.

More than 2600 PCPS and SECPS peer reviews are 
anticipated this year, along with about 5,000 reviews under 
the AICPA’s new quality review program. Almost all will be 
conducted on the premises of the reviewed firm, requiring 
a large number of qualified reviewers. All team captains 
are required to have attended an approved training course 
since 1985.

The first presentations will be in conjunction with the 
Twelfth Annual PCPS Conference, May 6-9, in Orlando. 
They start Wednesday May 9, just after the conference’s 
adjournment.

How to Conduct a Review Under the AICPA Practice 
Monitoring Programs is a two day course designed to 
enable participants to plan and perform peer reviews and 
quality reviews. About 40 presentations are scheduled for 
May, June and July, and another 20 from August through 
January.

Nuts & Bolts of the Review Process is a half day 
course to help participants prepare their firms to be 
reviewed. Twenty presentations are scheduled from late 
May through October.

Two other practice monitoring courses are also 
available. How a Firm Can Perform an Effective and 
Efficient Internal Inspection is a new half day seminar. The 
popular one day seminar, Preparing for Review: 
Maintaining Quality Control, provides firms with a practical 
approach to developing and maintaining the QC system.

For schedule details call your state CPA society, or 
those of neighboring states. Schedule information is also 
available from the AICPA’s CPE Info Hotline, 800/AICPANY 
(in NY 212/575-5696).

Firms that are interested in conducting reviews and 
individuals who are interested in joining the reviewer bank 
from which both the AICPA and the state CPA societies 
select reviewers should contact the Institute’s Quality 
Review Division, 212/575-6650. The Division is 
aggressively seeking reviewers and needs your 
help. □
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Four Steps to Better 
Banker Events

Conducting information meetings for local bankers is an 
excellent way for a firm to get its name in front of a rich 
source of potential referrals. And there are some important 
steps that can help leverage the investment in time and 
out-of-pocket expenses.

Schmaltz & Company, a three partner, 25-person firm, 
has been holding special events for a large regional bank 
for the past three years. According to partner Donald 
Clayton, who manages the program, this Southfield, 
Michigan-based firm has gotten a “flood of referrals and 
excellent exposure.”

For each gathering, the firm conducts a seminar on an 
accounting topic for 10-12 loan officers from one of the 
bank’s eight regions. Following the 90 minute seminar and 
discussion, the loan officers then join Schmaltz & 
Company’s professionals for an informal wine-and-cheese 
gathering. “They get to mingle in a relaxed setting—and 
they get to see our high-tech environment,” Mr. Clayton 
said. The entire meeting typically lasts from 3:30 to about 
6:00.

PCPS firms that want to initiate or improve their own 
banker programs should consider the four factors that, 
according to Mr. Clayton, make Schmaltz & Company’s 
meetings such a success.

Use a high-quality presentation. “If you can’t provide 
meaningful information, you shouldn’t bother,” he said. “A 
poor presentation does more harm than good.” Because of 
the firm’s experience, Schmaltz & Company’s 
presentations are polished and tailored whenever 
necessary to address the bankers’ current concerns. 
Schmaltz & Company lets the bank select its seminar 
topic: accountants’ reports, taxes, cash flow statements 
and OCBOA, to name a few. For the accountants’ report 
presentation—a popular choice that discusses the 
difference between a compilation, a review and an audit— 
the firm uses a one-hour slide presentation adapted from a 
program provided by its association, Associated Regional 
Accounting Firms. For other presentations, Schmaltz & 
Company uses overhead transparencies and handouts 
that were developed in-house.

Bring along senior-level people. “Don’t send out just 
your rookie talent. You’ve got one chance to make a good 
first impression,” said Mr. Clayton. Two senior 
professionals from Schmaltz & Company, usually a 
manager or supervisor and a technical expert, conduct the 
seminar. At the social gathering, however, all senior people 
and newer professionals are invited to attend. Usually 
about 8 to 10 professionals join the festivities, providing a 

comfortable one-to-one ratio with the loan officers.
Targeting just one specific bank is the best 

approach. “You’ve got to concentrate on just one. If you 
try to do two or three, you’re probably spreading yourself 
too thin,” said Mr. Clayton. Schmaltz & Company has 
focused on one large Detroit bank, conducting 
presentations with different loan officer groups at least five 
times a year. By targeting one institution and giving 
presentations on a consistent basis, a firm establishes 
continuity and gains visibility—which in turn helps develop 
the high level of trust that’s critical for encouraging 
referrals.

Follow up with key bank personnel. As Mr. Clayton 
said: “During the meeting we pick out the people who 
appear to be the most influential. Then, we set up a 
followup luncheon with these two or three people to ask 
them how they liked the meeting.” Such personal follow- 
through shows an ongoing commitment to building a 
mutually beneficial relationship. □

Pressure Mounts On 
Year End Conformity 
Issue

Practitioners in firms of all sizes continue to struggle with 
the peak loads imposed by TRA 86’s tax year conformity 
provisions. For more than three years the PCPS Executive 
Committee has been pressing for relief. Earlier this year 
Ronald S. Katch represented the Committee at a meeting 
to try to devise a solution and develop a legislative 
strategy.

Representatives of the AICPA’s Tax Division, several 
other Institute components, and a state CPA society met in 
the morning to review the problem and plan an approach. 
They were joined that afternoon by high level IRS officials 
and Congressional committee staff representatives.

The Congressional staff members acknowledge the 
problem, as do the IRS representatives, but they insist 
that, to be politically feasible, a proposed solution must be 
“revenue neutral.” Members and staff of the Tax Division 
are working to develop a specific proposal and hope to see 
it introduced in this session of Congress. However, no one 
contacted by your Advocate would estimate its chances of 
being passed.

Meanwhile, the Tax Division is surveying a sample of 
the AICPA membership in order to have clear evidence of 
the problems caused by the conformity rules. The PCPS 
Executive Committee supports the Tax Division’s activity, 
and is determined to keep the issue alive until a workable 
solution is in place. □
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Survey Reveals 
Opportunities for 
Improving Member 
Services

“PCPS should act similar to the executive office of a 
national firm in the way members are supported.”

This is the way one PCPS member described how the 
Section should help small firms. It is one comment from 
the 834 responses to the PCPS survey of long-term 
members, which was sent to the approximately 1,700 firms 
that had been members of the PCPS prior to the passage 
of the AICPA’s Plan to Restructure in January 1988.

The survey allowed respondents—members of firms 
that had demonstrated their long-term, voluntary 
commitment to PCPS—to provide feedback and 
constructive suggestions to the PCPS Executive 
Committee in its efforts to continue making membership 
worthwhile.

The key survey question was an open-ended invitation 
to comment on (1) new services or programs members 
believe the PCPS should provide, and/or (2) current 
activities members believe PCPS should place more 
emphasis on. This question drew more than 300 
responses, enough to fill 25 single-spaced pages.

The comments revealed several major themes. 
Almost a third of members responding (29%) stressed the 
importance of the PCPS advocacy role—working within 
the AICPA and with standard-setters to promote small firm 
interests. Many longtime members stated that the PCPS is 
an excellent voice for the local firms, and believe that, 
without the Section, there would be no effective way to 
lobby for small firm issues.

Some members, however, believe that the PCPS must 
do even more to help small firms. One respondent wrote, 
“There needs to be a continued effort to express the 
concerns and viewpoint of the local firms to the power 
structure of the AICPA.”

The PCPS Executive Committee has responded to 
this issue in several ways. First, PCPS met with 
representatives of the AICPA Committee on Governance 
and Structure and recommended steps to strengthen the 
AICPA’s commitment to small and local CPA firms. PCPS 
has strongly argued for retaining the current name and 
structure of the PCPS and broadening its advocacy 
responsibilities.

Second, the PCPS has assumed active responsibility 
for the Institute’s ongoing activities related to small 
business. It is currently working on the Journal of 
Accountancy's Small Business issue, conducting a 
nationwide survey of small business clients and 

investigating ways PCPS firms can take advantage of 
Small Business Week.

Finally, the Section has scheduled eight more TEAM 
meetings. TEAM stands for “TEn At Most,” a program of 
practice management for firms with ten or fewer 
professionals. Each meeting is organized as a roundtable 
of practitioners and allows members to exchange 
management ideas in an informal setting. Begun in 
November 1988, these meetings have drawn strong 
support from small firm members.

More than three out of four survey respondents (78%) 
said they would attend a TEAM meeting. In fact, many 
firms commented that the PCPS should broaden its MAP 
and CPE offerings to smaller firms, especially in a regional 
format. One respondent from Texas wrote, “The TEAM 
concept is very interesting and has the potential to really 
benefit the small firm.”

A Georgia firm noted that, “If the PCPS could, it 
should expand its regional meetings to include more than 
10 professionals.” In fact, this year PCPS plans to do just 
that, introducing its first “SET” meeting. (“SET” stands for 
“Size Eleven to Twenty.”) Details will be forthcoming in the 
Advocate.

Another theme revealed by the survey is that 
members want the PCPS to find better ways to control 
standards overload and provide simplified technical 
information and training for small firm members. One 
member wrote, “PCPS needs to become more of an 
advocate for the local accounting firm and/or privately held 
business regarding accounting and reporting issues.”

PCPS has many initiatives in this regard, mostly 
spearheaded by its Technical Issues Committee. One 
major program over the next six months is specifically 
designed to provide practitioners with more guidance on 
how and when to use OCBOA financial statements rather 
than GAAP

The third major theme dealt with communications. 
20% of respondents believe that the PCPS needs to 
increase public awareness and understanding of the 
Section and its programs. Many suggested an expanded 
communications program aimed at informing businesses, 
lawyers, bankers and the general public about PCPS and 
peer review. One member suggested that “PCPS should 
target certain markets to inform them of what PCPS is all 
about and encourage them to use the firms that are 
members of PCPS.” Some respondents complained that 
few people outside the accounting profession know the 
difference between member and non-member firms. (Until 
a few years ago this was the main focus of the Section’s 
advertising and public relations programs. The emphasis 
was changed when practice review became mandatory for 
all AICPA firms.)

Continued on page 8
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PCPS “Plain Paper” 
Campaign Bears Fruit

PCPS leaders have been urging the Accounting and 
Review Services Committee (ARSC) to amend SSARS 1 
so as to authorize a new level of service in connection with 
financial statements. The proposed service is sometimes 
referred to as a “plain paper” service, although “legended” 
would be more accurate because the PCPS always 
contemplated placing an appropriate legend on each page 
of the financials, with no mention of the CPA involved.

The November PCPS Advocate described PCPS 
participation in an ARSC open meeting on this, reported 
that the ARSC decided not to amend SSARS 1, and 
observed that the subject is probably not closed.

In January the ARSC held a roundtable to discuss 
how and when to apply SSARS 1. The meeting included all 
seven committee members, several committee alumni, 
and two key guests who were invited to provide input: 
Edward F. Rockman and Ernest F. Baugh, chairman and 
member, respectively, of the PCPS Technical Issues 
Committee (TIC).

The participants arrived at several conclusions that 
should greatly facilitate CPAs’ providing timely and 
meaningful financial information to their clients. The 
committee agreed to develop interpretations covering the 
following topics.

When is the CPA "submitting” financial statements? 
The CPA should report under SSARS 1 when he or she 
submits to the client financial statements that he or she 
has generated. There is a wide diversity of opinion as to 
what actions trigger that requirement. Some people 
illustrate the problem by asking who pressed the 
computer’s “Print” button, but the question is far more 
complex than that. The ARSC will provide answers!

What constitutes a financial statement? When a CPA 
submits financial information that does not constitute a 
financial statement he or she is generally not required to 
report under SSARS 1. The ARSC agreed that trial 
balances and adjusting journal entries do not constitute 
financial statements and therefore do not trigger the 
requirement. This could be true even if the trial balance 
identifies net income. There are, however, many situations 
where there is uncertainty about whether a presentation is 
a trial balance or a financial statement. The ARSC plans to 
provide guidance to help practitioners avoid presentations 
that fall in this “gray area.”

May a CPA issue "draft” financials? The expected 
interpretation will indicate that this is permissible without a 
compilation or review report, provided the CPA intends to 
issue final financials with the appropriate report.

A few days after the meeting this outcome was 
reported to the PCPS Executive Committee, which then 
congratulated its TIC representatives and the ARSC. This 
was considered a fine example of how standard-setters 
can be responsive to the evolving needs of 
practitioners. □

New Catalog of PCPS 
Marketing Materials

In the mail right now is a brand-new catalog of practice 
development materials available exclusively to PCPS 
members from Newkirk Publications. These marketing 
tools include tax planning guides, the popular “PCPS 
Express” client alerts, and single subject flyers covering 
subjects such as 401(k) plans, interest deductions and 
lease/purchase decisions. All are imprinted with a firm’s 
name and logotype, at no extra charge.

This year, Newkirk features two special services. The 
first is a PCPS client survey program, with everything a 
firm needs to solicit opinions on satisfaction and service. 
Client surveys provide invaluable information which CPAs 
can use to manage and market more effectively. The cost 
is just $190 for 100 questionnaires—the firm does the initial 
mailing and Newkirk does the rest, right down to tabulating 
the results.

Smaller PCPS firms should welcome the second 
feature, the “TEAM Special.” PCPS committees have 
heard that many local firms don’t order Newkirk products 
because the 100 booklet minimum is too high. Now these 
firms can take advantage of this special package: 50 
copies each of six different Newkirk titles—each imprinted 
with the firm’s name—at a substantial discount.

Look for the Newkirk catalog in the mail. For more 
information, call Paul Ainsworth at 800/525-4237. □
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Survey Reveals Opportunities
Continued from page 6

PCPS has several projects aimed at increasing 
awareness about the Section. First, it began a program 
last fall to publicize the problem of discrimination against 
local CPA firms. The program was designed to heighten 
awareness that clients can find quality work in firms of all 
sizes, and pointed to the availability of peer review reports 
as proof of a firm’s quality. In conjunction with publicizing 
this issue, the PCPS also distributed information about the 
PCPS to the press to increase the media’s knowledge 
about PCPS programs and services. To date, articles have 
been written in several national and regional business 
publications about discrimination and the Section’s role in 
helping to eliminate it.

Relations with bankers are also a priority for PCPS. 
The recent article in the Commercial Lending Newsletter 
is an important first step. The PCPS is sending more 
information on the Section to that key publication in an 
effort to develop a mutually beneficial relationship. The 
Section will alert this newsletter, along with all the major 
regional banking publications, of the availability of the 1990 
membership directory as soon as it is published.

In another effort, the Section has targeted the 
academic community. PCPS has written to the admin
istrators of accounting programs at about 800 colleges and 
universities, expressing concern that many professors tend 
to urge their top students to join national firms. In the 
letters, PCPS describes the strong career opportunities 
available at local and regional firms, and recommends 

specific ways that the schools can make students aware of 
these options.

The PCPS long-term member survey, mailed in July 
1989, received a 50.5% response rate, well above average 
for this type of survey. This suggests the importance that 
firms attach to their membership. Responses came from 
almost every state.

The survey complements the PCPS survey of new 
members, an ongoing project begun over a year ago. The 
Executive Committee plans to continue using the results of 
both surveys in its future planning and decision-mak
ing. □

Chairman’s Corner
Continued from page 2

and local CPAs. We’ve worked hard to achieve this status, 
and are also developing closer relationships with the 
members and staff of the ASB, the Ethics Committee and 
the AcSEC.

The way we earn their respect is by striving to provide 
input that is accurate, relevant and technically sound. This 
process must continue. If it does, I am confident that the 
TIC’s activities in the next ten years will prove as effective 
and beneficial for the local practitioners we represent as in 
the last decade.

A major reason for my confidence is that I leave the 
committee in the good hands of Judy O’Dell, a dynamic 
person who is sure to steer a steady course on behalf of 
PCPS members and all small firms. □
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