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Abstract - Green Supply Chain management (GSCM) has 

been the focus of many scholars and researchers in recent 

years, all with a common interest to determine how 

companies’ performances are being improved with the 

adoption of GSCM [1]. However, in most of the studies 

conducted by researchers, they are mainly concerned with 

the GSCM in manufacturing industry and less attention was 

given to the food retail industry. Therefore, this research is 

relevant and intend to explore GSCM further, especially in 

the context of Malaysian food retail industry so that the 

results from the findings will be applicable for food retail 

stores to contribute to improving the companies’ 
performances through GSCM. Although, this is the first 

stage exploratory research from relevant literature within 

this area, the paper presents the proposed conceptual 

framework and the research hypothesis to further expand 

upon in the future research studies.  
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I. INTRODUCTION 

 The overall growing concern over environmental 

issues had further emphasized on the importance of 

incorporating green and sustainable practice in the supply 

chain management. Having this new concept, GSCM 

encourages production of more green products alongside 

improving the integration of suppliers with environmental 

issues [2, 3]. Over the years, the study of GSCM had 

often explored in the industrial sector and hardly in other 

sectors such as the food retail industry. In recent years, 

researchers had started to focus on adopting green and 

environment friendly concepts in the service industry 

rather than manufacturing industry [4]. Therefore, 

research relating to GSCM, and food retail industry began 

to surface. Earlier research highlighted that there is 

growing interest on the relation between GSCM and food 

retail industry because food and beverage industry act as a 

primary industry that is most suitable to mitigate 

environmental impacts [5].   

 

II. LITERATURE REVIEW 

 The main purpose of conducting this literature studies 

is to examine the important observed research to identify 

various aspects of green supply chain management. 

Secondly, the studies also aim to determine the practices 

and methods adopted by manufactures and good retail 

sectors. Retailers are responsible for all supply chain 

processes [6]. The link between in-store activities and 

logistics had been identified by [7] as a major aspect to 

research on retailing. This finding was later affirmed by 

[8] through a list of sustainable retailing measures. It was 

then detected that the measures focus on energy, water, 

and waste management. Some retailers do not pay serious 

attention on the importance of water and energy 

management and the impact to the environment. 

However, water management is important in food retail 

stores especially in the areas where hygiene standards are 

prioritized. Besides water, energy management is also one 

of the important in-store processes that associates with 

keeping the environment green. In food retail industries, 

energy management play an important role when it comes 

to temperature regulating for food products such as 

chilled and frozen food. Another study [9] had further 

confirmed that the key drivers of carbon dioxide gas 

emission in Malaysia are economic growth and energy 

consumption [9]. As the industrial sector contributes to 

the Malaysia’s economic growth, research suggested that 

it was not likely to reduce energy consumption as doing 

so may affect the economic growth to dwindle as well. 

The researchers suggested that energy saving methods 

should be emphasize and policy makers could look on 

other alternatives such as investing in exploratory of the 

renewable energy sources [9].  

 In Malaysia, according to Solid Waste and Public 

Cleansing Management Corporation), there are 

approximately 16,650 tons of food waste dumped daily in 

landfills. In fact, the amount of food waste tends to 

increase by 15-20% more especially during festive 

seasons [10]. This food waste disposal method is 

beginning to raise concern of the authorities because the 

improper food waste management will create negative 

impact to the environment as greenhouse gas emission is 

increased due to high amount of methane and carbon 

dioxide produced because of natural decomposition 

process [11]. To tackle the issue of excess food waste, the 

Standard and Industrial Research Institute of Malaysia 

(SIRIM) had come up with some projects with the effort 

of converting these food waste to generate sources of 

energy. Besides, food waste could also be transformed 

into useful organic fertilizer to combat food waste issue. 

However, efforts from the government and NGOs will not 

be enough. The society should play their part and be 

aware of the importance of food waste management for 

the betterment of the environment and future generations 

[12].   
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A. Green Supply Chain Management (GSCM) 

The public has become more aware about 

environmental issues happening worldwide in recent 

years and have directed the focus onto GSCM by 

integrating green concepts and practices into the 

traditional supply chain management. The main reason 

that drives the greening of supply chain in organisations is 

to address the environmental burden caused by the 

industry and its operations [13]. For efforts of greening 

the supply chain to be effective, it also depends greatly on 

the organization nature. There are various green supply 

chain practices that were identified and followed in 

practice in the manufacturing industries. This study 

intends to focus more on GSCM practice in terms of 

cooperation with customers, green purchasing and eco 

design.  

Customer cooperation in supply chain is the extent 

where two parties collaborate with a mutual goal to 

achieve sustainable outcomes [14]. In fact, customer 

pressure would exist within this collaboration and play a 

role in influencing the organisation in adopting GSCM 

[15]. Developing a close cooperation with customers is 

encouraged as this collaboration could enhance and 

strengthen green innovations in supply chains. This 

approach would create a win-win opportunity to meet 

customer demand and improve sustainability effectively. 

Besides that, new green innovations would surely assist 

firms to stay competitive in the market among their 

competitors [16]. The cooperation with customers would 

also be able to contribute positively to the food retail 

industry as interactions with customer is crucial in the 

aspect of setting environment goals and plan together with 

efforts of reducing environmental impact. According to 

studies [17], there will be a direct involvement of 

organisation with its customers for environmental 

collaboration and this will bring about joint development 

of environmental solutions.  

Green purchasing is one of the preliminary steps in 

addressing global environmental concern because the 

basics of purchasing is about acquiring the correct 

materials in the correct quantity or quality and at the 

correct time and place [18]. More specifically, green 

purchasing is simply acquiring environment-friendly or 

green products or services [19].  Nowadays, green 

purchasing appears to be an important component of 

environmental and supply chain strategies. Due to 

consumers’ rising concerns over the environment, 

purchasing companies had stressed on the role of 

purchasing functions in improving the environmental 

performance by integrating environmental aspects into 

business and organisational dimensions in making 

purchasing decisions. To ensure that purchases are green 

and benefits the environment, the practice of green 

purchasing is already introduced and implemented in the 

industries. Green purchasing creates awareness in 

purchasing activities by considering waste reduction and 

at the same time encouraging the effort of recycling and 

reusing certain materials [20]. The green products 

approach is still relatively new in Malaysia [21]. There is 

limited research available for reference which relates to 

green consumer products. Therefore, it is worthwhile 

exploring green purchasing especially in food retail 

industry, in terms of waste reduction and purchasing of 

eco-friendly machineries and materials for food 

production processes with the aim to control the number 

of toxic gases being released into the environment.  

 The eco concept in manufacturing a product considers 

the aim to reduce a product’s environmental effects 

throughout the entire life cycle [21]. It is close to 

impossible to design a product which does not have any 

impact at all to the environment, but at least, with this 

strategy, the eco-design approach would contribute to 

achieving a more sustainable future [13]. In recent years, 

companies are already seriously looking into producing 

eco-designed products to maintain competitiveness in the 

market, based on consumers’ changing perceptions, needs 

and preferences. Furthermore, the concept of eco-design 

also serves as a great opportunity for companies to 

achieve their goal of replacing harmful and hazardous 

materials used with materials that are more environment 

friendly. In the food retail industry, the GSCM eco design 

practice plays an important role especially in the 

production of eco products or packaging which have the 

reusable and recyclable attributes. In a review [18], 

researchers highlighted that the adoption of eco-design 

practice had significantly reduced the negative impact on 

the environment thus improving the company’s ability to 

contribute towards sustainability. Engaging suppliers in 

collaborative programs on eco products designing can 

sometimes lead to introduction of new innovative ideas 

pertaining to environmental technologies and materials.  

 

B. Performance Outcomes 

In the present, the attention is now churned towards 

balancing between business and environmental challenges 

and requirements. There has been on-going research that 

discover and explore the impact of GSCM on 

performance outcomes which interlinks environment and 

economic performances [22, 20]. However, the interlink 

study of GSCM on environment together with social 

performances are rarely found in the industries. Therefore, 

this study will focus on discovering the impact of GSCM 

on both environment and social performances in food 

retail industry.  

Environment performance can be evaluated based on a 

company’s resources consumed, regulation compliance 

level, processes, products, and services towards the 

environment [23]. The environmental performance can be 

measured in terms of reduction of poisonous gas 

emission, solid wastes and hazardous material 

consumptions created by activities in the supply chain 

network. As there seem to be a significant connection 

between environmental performance with supply chain 

management. The implementation of GSCM will improve 

the environmental performance for both the firm itself and 

to the suppliers or customers that conform to 
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environmental regulations [24]. As there is demand for 

environmental performance, firms had to evaluate their 

performances by taking the initiative to improve on their 

capabilities in this aspect. Other studies mentioned that 

there could be positive effects on environmental 

performance should companies focus more on both 

corporate environmental management and GSCM [23]. 

To enhance environmental performance, [25] suggested 

that companies should engage in environmental 

collaborations and monitoring with the suppliers and 

customers at the supply chain level. Therefore, this study 

investigates whether there will be a similar positive 

impact of GSCM on environmental performance specific 

to food retail industry.  

Social performance in general can be perceived as a 

measure of social related issues that brings about the 

attention of the society [26]. There are various social 

related concerns that a firm should consider along with 

the implementation of GSCM practices. According to 

[27], even though social performance is recognised for its 

importance, however, studies on this aspect is rarely 

found with the reason being that it can be quite a 

challenge to measure this performance based on social 

indicators. Social issues found in supply chain was 

defined by [28] as the effect of product or process-related 

aspects of operation on human safety, welfare, and 

community development. As there could be other metrics 

of measures possibly available for evaluating social 

performance, the metrics could be identified and selected 

by different dimensions [29]. Due to the limited number 

of studies available for reference, the impact of GSCM on 

social performance is yet to be assessed in this study that 

focus on food retail industry and the findings will be 

reported accordingly. 

 

III. PROPOSED RESEARCH FRAMEWORK 

 For many years, there are many studies carried out that 

highlights the importance of the relationships among 

experiences, the green supply chain management 

practices, and firm’s performances [30, 31]. Only a few 

similar works were done in the context of food retail 

industry [20, 32]. However, detailed analysis was carried 

out on different sets of relationship between the individual 

antecedents with individual GSCM practice and, 

individual GSCM practice with individual variables of 

performance outcomes. This research studies provide the 

importance of various attributes of green supply chain 

management practices and the performance variables. 

Hence, the study intends to contribute to a continuation of 

the previous research results and step up to the next level 

by identifying and verifying the relationship and impact 

of GSCM on other performance outcomes, in this case is 

environmental and social performances. The core of this 

study can be represented with a simple conceptual 

framework to connect the variables of interest. In this 

case, the backgrounds here are the in-store logistics 

referring to environmental and waste management. These 

two backgrounds encourage further implementation of 

GSCM practices which are cooperation with customers, 

green purchasing and eco-design that forms the central 

structure of the framework. The final part of the study will 

relate to the performance outcomes, environmental and 

social performance. There are multiple individual 

relationships to be investigated and each one is 

represented as an individual hypothesis. The in-store 

logistic measures are assumed to directly drive the 

practice of GSCM thus forming the hypothesis to be 

explore in future research. The conceptual framework 

summarised by the individual relationships of study 

indicated by the arrows connecting the variables. 

 

 
Fig. 1.  Research Conceptual Framework 

 

 H1a – Water and energy management positively 

affects cooperation of customers. 

 H1b – Water and energy management positively 

affects green purchasing. 

 H1c – Water and energy management positively 

affects eco-design.  

 H2a – Waste management positively affects 

cooperation of customers. 

 H2b – Waste management positively affects green 

purchasing. 

 H2c – Waste management positively affects eco-

design.  

 

 The above connection formed between in-store 

logistics and GSCM practices are further extended to link 

the relationship with the environmental and social 

performance of the firm. It is believed that the 

cooperation of customers, green purchasing and eco-

design should lead to improving the environmental and 

social performances. Thus, the formulation of the 

remaining hypotheses as:  

 H3a – Cooperation with customers positively affects 

the environmental performance. 

 H3b – Cooperation with customers positively affects 

the social performance. 

 H4a – Green purchasing positively affects the 

environmental performance. 

 H4b – Green purchasing positively affects the social 

performance. 
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 H5a – Eco-design positively affects the environmental 

performance. 

 H5b – Eco-design positively affects the social 

performance. 

 

IV. CONCLUSION AND FUTURE RESEARCH 

 With the limited number of earlier studies found 

studying green supply chain management (GSCM) within 

food retail industry, a preliminary conclusion can be 

drawn that even though GSCM is widely known and 

implemented in companies, it could rarely be taken for the 

food retail industry. The in-store logistics that are 

potential impacts on GSCM practices were identified and 

justified the importance of implementing GSCM practices 

in business and organisational operations. However, there 

are various GSCM practices that a company can adopt 

depending on their organizational needs, business 

functions and nature. In this study, three GSCM practices 

such as cooperation with customers, green purchasing and 

eco-design are chosen as the focus due to these variables 

are important components to be concerned of in the 

company when incorporating green concept in the 

organisation. Past research revealed that GSCM practices 

tend to affect environmental performance in the 

industries. However, limited evidence was found relating 

to social performance as not many studies were done in 

the aspect. Therefore, in food retail industry, the findings 

obtained at the end of this study shall be able to provide a 

better picture whether GSCM practices are able to 

contribute on improving company’s performance 

outcomes. 

 This research focuses on food retail industries in 

Malaysia. However, the area of study in Malaysia itself is 

too wide. Being a country comprising of 14 states, the 

area of study for this research has been narrowed down 

and Penang is selected as the prime location for data 

collection. Penang is well-known for being the food 

capital of Malaysia, thus food retail industry tends to 

occupy a relatively big market. In fact, Penang was also 

previously reported as one of the top three states with the 

highest retail sub-sector occupancy. There are several 

studies that explored the concepts of GSCM, including its 

implications and applications. In Malaysia, studies related 

to GSCM in food retail industry is indeed very rare. This 

research, in trying to establish the association between 

green in-store logistics and food retail industry 

performance outcome due to the implementation of green 

supply chain management, produces the results that 

should contribute to enhancing the management focus on 

adopting green concepts and cultures in supply chain 

management of food retail industry. The study aimed to 

identify various aspects of green supply chain 

management practices through comprehensive review of 

literature based on the outcomes of various studies carried 

out within the context of food retail and food 

manufacturing environments. Through our study it was 

noted that many researchers have proposed different 

framework based on the specific criteria and attributes 

within their context, and one which can be taken as the 

basis of future work for our research studies. One of the 

other aspects for future research could also examine the 

managerial and strategic implications on the adoption of 

GSCM practices within food retail sector. It should aim to 

inform and provide key decision makers, including 

management on any patters of observations and practices 

to be adopted by retailers. Businesses could be able to 

explore any drivers and barriers towards adoption of these 

methods and frameworks to enable them towards their 

future retail practices and user experiences towards green 

practices. Finally, like any research or conceptual studies, 

our study also has few limitations. Although, our study 

adopted a systematic approach towards researching the 

existing knowledge and articles, the authors do envisage 

some gaps that could be further explored by future 

research studies. For example, a social dimension study 

on the impact and behaviours of individuals and users 

from different cultural, social and usage backgrounds can 

be explored in future. Similarly, demographic, and 

behavioral studies may also be explored as a dimension in 

the future. Future researchers and studies are encouraged 

to focus on both conceptual and empirical studies to 

further examine and evaluate the concepts of green supply 

chain management practices. 

 

REFERENCES 

 
[1] Q. Zhu, J. Sarkis, K. H. Lai, “Green supply chain management 

innovation diffusion and its relationship to organizational 

improvement: An ecological modernization perspective”, Journal 

of Engineering and Technology Management, 29(1), pp.168-185, 

2012.  

[2] M. Shahriarpour, A. A. Tabriz, “The Importance of Green Supply 

Chain Management and Its Role in Marketing Management”, 

International Journal of Economics and Financial Issues, 7(3), 

p.265, 2017.  

[3] H. F. Wang, S. M. Gupta, “Green supply chain management: 

Product life cycle approach”, McGraw-Hill Education, 2011.  

[4] Z. Wang, K. Mathiyazhagan, L. Xu, A. Diabat, “A decision making 

trial and evaluation laboratory approach to analyze the barriers to 

Green Supply Chain Management adoption in a food packaging 

company”, Journal of Cleaner Production, 117, pp.19-28, 2016.  

[5] A. Diabat, K. Govindan, V. V. Panicker, “Supply chain risk 

management and its mitigation in a food industry”, International 

Journal of Production Research, 50(11), pp.3039-3050, 2012.  

[6] J. F. Kirchoff, W. L. Tate, D. A. Mollenkopf, “The impact of 

strategic organizational orientations on green supply chain 

management and firm performance”, International Journal of 

Physical Distribution & Logistics Management, 46(3), pp. 269-

292, 2016.  

[7] K. H. Lai, T.C.E. Cheng, A.K. Tang, “Green retailing: factors for 

success”, California Management Review, 52(2), pp.6-31, 2010.  

[8] C. Youn, S.Y. Kim, Y. Lee, H.J. Choo, S. Jang, J.I. Jang, 

“Measuring retailers' sustainable development”, Business strategy 

and the environment, 26(3), pp.385-398, 2017.  

[9] C. Sulaiman, A.S. Abdul-Rahim, “The relationship between CO2 

emission, energy consumption and economic growth in Malaysia: a 

three-way linkage approach”, Environmental Science and Pollution 

Research, 24(32), pp.25204-220, 2017.  

[10] B. Bernama., Households Generate Largest Amount of Food 

Waste, Bernama.com [Online]. Available at: 

http://www.bernama.com/en/news.php?id=1716719 2019, 

[Assessed: 26 September 2020],  



Proceeding Book of The 6th ICMEM 2021, 11-13 August 2021, Bandung, Indonesia 

ISBN: 978-623-92201-2-9  

 

© 2021  The 6th International Conference on Management in Emerging Markets (ICMEM 2021) 
 

[11] B.K. Adhikari, S. Barrington, J. Martinez, “Predicted growth of 

world urban food waste and methane production”, Waste 

Management & Research, 24(5), pp.421-433, 2006.  

[12] N.F. Sulaiman, A. Ahmad, “Save the Food for A Better Future: A 

Discussion on Food Wastage in Malaysia”, International Journal 

of Law, Government and Communication, 3(10), pp. 12-21, 2018.  

[13] J. Sarkis, Y. Dou, Green supply chain management: A concise 

introduction. Routledge, 2017.  

[14] C. Sancha, C.W. Wong, C.G. Thomsen, 2016. Buyer–supplier 

relationships on environmental issues: A contingency perspective. 

Journal of cleaner production, 112, pp.1849-1860, 2016. 

[15] D. Harms, E.G. Hansen, S. Schaltegger, “Strategies in sustainable 

supply chain management: an empirical investigation of large 

German companies”, Corporate social responsibility and 

environmental management, 20(4), pp.205-218, 2013. 

[16] U. Burki, P. Ersoy, U. Najam, “Top management, green 

innovations, and the mediating effect of customer cooperation in 

green supply chains”, Sustainability, 11(4), p.1031, 2019 

[17] R. Kaipia, I. Dukovska-Popovska, L. Loikkanen, “Creating 

sustainable fresh food supply chains through waste reduction”, 

International journal of physical distribution & logistics 

management, 43(3), pp. 262-276, 2013. 

[18] S.A.R. Khan, D. Qianli, “Impact of green supply chain 

management practices on firms’ performance: an empirical study 

from the perspective of Pakistan”, Environmental Science and 

Pollution Research, 24(20), pp.829-844, 2017.  

[19] C. Achillas, D.D. Bochtis, D. Aidonis, D. Folinas, Green Supply 

Chain Management. Routledge, 2018.  

[20] K. Petljak, K. Zulauf, I. Štulec, S. Seuring, R. Wagner, “Green 

supply chain management in food retailing: survey-based evidence 

in Croatia”, Supply Chain Management: An International Journal, 

23(1), pp.1-15, 2018.  

[21] M.N. Mohamad, C.S.S. Koilpillai, “The influence of green supply 

chain practices towards environmental development: The 

Malaysian ISO14001 certified manufacturing companies’ 
perspective”, Journal of Southeast Asian Research, pp.1-10, 2018.  

[22] E. Iakovou, D. Bochtis, D. Vlachos, D. Aidonis, “Supply chain 

management for sustainable food networks”, Hoboken, NJ: John 

Wiley & Sons, 2016.  

[23] Y. Kazancoglu, I. Kazancoglu, M. Sagnak, “A new holistic 

conceptual framework for green supply chain management 

performance assessment based on circular economy”, Journal of 

Cleaner Production, 195, pp.1282-1299, 2018.  

[24] S. Laari, J. Töyli, T. Solakivi, L. Ojala, “Firm performance and 

customer-driven green supply chain management”, Journal of 

Cleaner Production, 112, pp.1960-1970, 2016.  

[25] K.W. Green, P.J Zelbst, V.S. Bhadauria, J. Meacham, “Do 

environmental collaboration and monitoring enhance 

organizational performance”, Industrial Management & Data 

Systems, 112(2), pp. 186–205, 2012.  

[26] C. Searcy, “Corporate sustainability performance measurement 

systems: A review and research agenda”, Journal of Business 

Ethics, 107(3), pp.239-253, 2012.  

[27] D.O.C. De-Morais, J.C. Barbieri, “Social Sustainability in Supply 

Chain Management”, Revista Ciências Administrativas, 24(3), 

2019.  

[28] R.D. Klassen, A. Vereecke, “Social issues in supply chains: 

Capabilities link responsibility, risk (opportunity), and 

performance”, International Journal of Production Economics, 

140(1), pp.103-115, 2012.  

[29] E. Hassini, C. Surti, C. Searcy, “A literature review and a case 

study of sustainable supply chains with a focus on metrics”, 

International Journal of Production Economics, 140(1), pp.69-82, 

2012.  

[30] S.L. Golicic, C.D. Smith, “A meta-analysis of environmentally 

sustainable supply chain management practices and firm 

performance”, Journal of Supply Chain Management, 49(2), pp.78-

95, 2013.  

[31] C.Y. Wong, C.W. Wong, S. Boon-itt, “Integrating environmental 

management into supply chains: a systematic literature review and 

theoretical framework”, International Journal of Physical 

Distribution and Logistics Management, 45(1/2), pp.43-68, 2015.  

[32] M.A. Channa, M. Asim, “Impact of Green In-Store & Green 

Supply Chain Processes on the Performance of Large Retailers in 

Pakistan”, International Journal of Experiential Learning & Case 

Studies, 4(1), pp.102-115, 2019.   

 
   

 

 

 

 

 

 

 

 


	Green Supply Chain Management in Food Retail Industry: An Exploratory Study
	I. INTRODUCTION
	II. LITERATURE REVIEW
	A. Green Supply Chain Management (GSCM)
	B. Performance Outcomes

	III. PROPOSED RESEARCH FRAMEWORK
	IV. CONCLUSION AND FUTURE RESEARCH


