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A(Serie-A) & FHIZEZTE FRFEANA 2¥g Aol d+= =7 A
3B2Ws Yoz 28 AT FAME (2021.03.11.72021.03.22.) 123t
AAstR e, slad dEA F EAAHS M E AYsta F 308F=
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C(2014),  =72=(2017)¢] ATelA  =F¥ A (attributes) 7

= o
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o wol Agstu g
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Stelzner(2014)7F 2,800¢1 ™ iAoz AA|g HFEFALY wEH, vl
AY @32 T o 7%= vAY FHoR AAdudolE &85t e
W, 932 F oF 92% = AAv| Yot 2y A S Fa% 9T S
shal Aok SHEEATh f EAPA <<Pol=q>L 20194 8¢ 3 o
S AU QtERolE AutEE o] &2 330008 s Ao E ¢ AR &
o of] A

ZAeEAe. 20 A3, 10dHFH 50t 7hA] A AR
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$H=QI0|
el ALBSH= M

2I0|=Y QH=20|= U BALZAIZH (24

Korean

@ 201838 20194 8)l

Hulsefolet sl AlGERARA
f 2 akgirh ZAbel mEw $RE 0 7 9
7] = ZeElx Fg aElE TV 2H(39.1%)0]9on olojA]l

d 94306%), =2 #A GA259%), ¥ =
£ 2ot Raugci(Atdlaele}, 2019). -~

Ho

(231%) o= 917 A%

Xz Fopl e grutie]l FAES T AR AdAst glon, @
< 2¥xz= g 8 2] it SPEFS AFHow &) AH
Pt 201495 Sllel A KBOZ 19| 7} 792 FREES T8 e
W ZHz=E ATt vk @A 1071 P BF A LS 5t
A 9lE B olyE Axx 2AHCNME T4 AES AMEEa ok =
o] AS, g wiA] ‘@ E o] Z(Liverpool Echo)+ HEE Ea)A &
FEZ M g2 e d S A 2000E e dEH R g
& (Liverpool) &7 F93 dx2¥= A7 WFAF SkySports7t f
.

o edo® 20199 109 309 7% viE 66T 394092 (o 79
7,200%F )k 1067 19222] (9F 129] 34007 €)e] 4] & Wrkm A3
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o e EARE oby g wAS AR (FIFA), 3579 (UEFA)
2F = A Al wjd 509k 38703‘@% (2F 59 8,650%F <)%} 12%F 8,033
°] 4903%F f)e] oS WA gHl, 2Fx=1ojx, 2019)

Apge] depds ny 9siA FHZZS9 Bl AHT. o
gt e de] TR FAV oy AHEY. Axx
Aol &AL MBC Sports Plus, KBS N SPORTS, SBS-ESPNo| A
HIZHTE TAG B2 AHES 712375 (A v, 2008).
A A ol H g, B, VIS, TAE 59 FHE I AE o)F NERE
Aol 59, oz &3, o7, BFE 5o FHea dEe] T
Y 57 #=5Y FHZE5T0 g3 3ds =4 7 Ao 2x= A
EolAl g 2o 2] ZL(Premiere League), Z=#|¢1e] =Zavte] 7}
(Primere Liga), =¥ #d2=2]7HBUNDESLIGA), o]& g ole] A ol
A(Serie-A), T&~¢] g 2H(LIGUE 1)o] %ol =&HWA HFRHEES &
3 et fFHEZRET g BEd FaxE 27 5 JA =
o= %Eqii‘:%:rw} = 2=x= s ZeZd=(Killer

contents) A AH|EH 1 Q&L HolFu HEAlel Lglol T Z
o o]
N

2! A =
27O tH(HAEEY 2, 2008). 53], mdlolA= a9 Yoz W=
S f
il

Oﬂﬂﬂrﬂ

O

[

1o,
|

U
AAE ARER 28 £E ANos s 5 A9 1ET 4
= fZeET #d Zu2s Adas g gEsa o o
S

10 % EPL, 2tg] 7}, Tr]&_aﬂ xﬂaoﬂ A, g1 ¢ AR T &



Zeaxz vetd i TRAxz T nAE AR
HA9 F(AF)H BF(AH AT BANA T2
e Abele] WAR AgE I Qv o= A R A FHe
st wet B (au2h e o] T s Bz F4lo
3 k(o] 8], 2011, #HeT, 2008). T2 A =AY A (Manager)
Aol "' ol B RS e Eoof g ‘BAE'E bgEY A2F
= AFS G AEH 9y FAE 7 sl E OS5 ¢ oglen A
o] 7] uw&-of (Gladden, Milne, & Sutton, 1998), "y A= Bal= g
of gk A7 J2 HAS FHsoF drh wEbA miy A= A 7)ol A

[

ol7l= A Yol BAHEE FF5ta, a4 A& 7 BAE H
Aete Ax=2 AT | H=Fslof sk},

1 2¥ = g9 gEAge U3 B Az o
o] 4 tH(Kunkel, Funk, & King, 2014). UEFA(Union of FEuropean
Football Associations)v ZA¥ Bl 2L P2& o 2 e
7] 9138 Europa League(++= 3} 2]71)92} Champions League(H 3|12~ €
)9 o3 2uE WAL (Chadwick & Holt, 2008; UEFA, 2008),
5 S Sz Bulzgrr Bas 2HY d9 AR 2
g duslete] 7€ B ZaoA AEE 212 WHASA

(DFL, 2010). olA ¥ ~x= x4 9 A= Ax= vl A T4 4
=]

A elnAe] BAER A4d § Qe TEE PR F9 nAE v
g A%e Adsn ok
Aol ~ExME 2Ex Zdgfelzg vie] £7b Srb] we

= &% A}

3t AAS AL Z71star 9gth(James, Kolbe, &
Trail, 2002). 2% %= HA=E 48]z AHA 9 g ZE3A4 o)
A3l o] TR Ay =7t FA ~x =t AEEstr] 98 FolH
234 Fh(Kaynak, Salman, & Tatoglu, 2008). & ¥ = g1
To] BAl= AY HEfs AMgste ol T ostue VI ds

i)
NE, ol



shal A s SRy Aottt V& B[R A Bal=o]
onE ¢S Asteta A Aol 4n] dqeS olF7] g AH 2
TE52 A544 93-S ok (Berry, 2000). T2 A= Ao A HFE
Ao R 7 Ax = Fue] AAYY 2x = g AAY AAH
T 93-S A HIill & Green, 2000), ZZ A~ =0 A o] &) TA =}
7b 2 ze] FASEE fFE3tH(Mason, 1999). A= ‘2= BHdE
Aol A grefske] AREAQl Q1A S 3 Ao R FAete] An[Ae} A&
Al #AZE FHEHS W B AQG defo]l Ay Aol & & vt
(Gladden, Irwin & Sutton, 2001). AR A} vlS-Sof] 3 Fo]al FAHA O
2 A4E 2x= a2 242 ARV =& Ae FHEkE Aol
gleta, HEo] st deo Axx= AW FF2 A7) AT/ TV A
g, Mgl i 55 7IaE & dHEAF, S, & FABA,
2013)

Axz geol s |3 4" 54 Bds A4S dAs] o
fo] Aalo] Foldt: €S wrET o] AL e £3 wE go] g
AF(B7N)e Aeddol®= =73kaL vpzk7bx o] th(Kunkel et al, 2014).
Fz g2l AHR JA] Hl=g Ao gaE AW[Ey Axz g
I ARt A T AlEF(2x= YIS AT & AANE 2HA)
=< s ddE BAE A wied vE A2¥xx gas et o
Ay, 2] AR A, iy A= 3 7|eks S fA]e7] fs)
I BA=E et fAskE WHe dolok v Ed s vE
AX =25 UFEse 2wt oyl 22 A2x = o] AnjAE 9l A4

A3t (Chadwick & Holt, 2008).

A= =°f, HelAg 1 FT(MLS)= v
2 OE#HT MLSE UE ~¥zg 1‘44;—?5 1=
NHL:National Hockey League)& 7 A

U, MLS+ &3k e ~¥ =5 %3+ EPL, La Liga, Bundeshga/l

H ST g ARAES s AT olYd fase Al A
= 545 Hoﬂ 22k Algoletar & 5 Sl ale] Al =
ANZE Folg 23 FUsS AgFygon muth WAAH fuolEH=

o)
T |

o FolEle
=
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(ManUtd, 2011)¢] 2011 Hw|Foji} AAIFC(Chelsea F.C., 2011)¢]
2011 ofAJo} Foli= EPLe HEA <l An|AE vlojyh 9§ A% ol A
APt ol#f3 HAgFA gl g A MA S e oF 0%7F F
oA 39 W o] A AAe} A EPL A7E AlHEEH 719 At
(Duffy, 2011). "l=arol A= 2lM &3 AAJ9] EPL A71E =3 T4 4
7 LA BEA S F2d oy REe] MLS Elelg Aldd} ujus] TV Al
AA7F Aol F a2 5%t (Hiestand, 2011). EPL 72 7] 3= W44
FY MLS 2=EA dme] Az A5 7MHE& 7 Utk o] Alde
2 dxetal g avy Folxl ~x= 9 g

o
T3 2l EE Yedths A4S B Foh £33 g9 A E7beAdel
s

AxZ AR Aokl FAEE o]y 93 f9d AF T e
9o g dEsta sAAH 553 AnA AdEs FF5E Ao
gtal FAsAT S, AEEd B ouAE FEH3HE Aotk A A
G ~x =0l EAS 7okt o HAYe Ax = FHo| 3 A A
SEe} QA gEFS v B FH 2 Ve o S AHE g
ogx T3 IS s 4= v} (Bauer et al., 2008). oA H AXx
A AEe 22X = g B onAE vtEE AL gl B
= A ALY A olset= Aol Fosiga B 4

A= A A 2ol B AgyAelde] Jhsgk wto FH
E FREE g8t AENA I LHEE AT 550 Al
Ha ok v AA AEA EH A(fobes)7F 2020 2¥ 129 A HE %
AR 71 D& AR E QLS v EEE SANES AR Fd AF

5 BEgn HEd w2 wgEzzoky wol g 1(MLB)E B
59A), wl=riZ 2 EE 2 (NFL)2 Bt 524, w225 (NBA)&= Bt
A3A1 01tk At 2017w AFEH|RYAAEO FAb AR FEW
B7] AAA B vel= MLB(57A]), NFL(5041), NBA(42A4]) <=o] At

AddidE ¢ As=E A& 43 13471741 5 57%7F NBAE 7
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Gk 22 dddgeA MLB9F NFLE Ald HdEshs
Bow A&F Hge ZH7h 4%, 13%°] E33ch vk 504 o)A F
40%+%= MLB, 52%+% NFLS 74 SARE ~¥X==2 #3dth NBAE
‘A2 9, MLBx ‘Yol & W FE7F ol Folti(d-E, 2AYR,
2020).
H) = o] o3 ARl

of\

|
e
P

Z= MLBE 2010458 747

e
ofN
ali

X T
2 A7 AHEC] BhE A @S T olgo] wd HA Eokxlt. 53
20t o3} ul=rel Alolo|A MLBE NFL, NBAQ] <17]e] 3hx =&
ofy e}, MLS7F MLB QI71& #b® ottt dA& MES EolEole
e-An¥zo] AFAE E v 99 2ot MLB= o2 W s}
gt g oH A E A etr] 98 =S "AE HHo] $A S o] &3}
At MLB AF-2S MLB.comO & 23 £9o] 7153 g x3e 9
A Y% YOUTUBE Ads A54o=2 &d&eto] d2 Ades F
dotal A2 A s FHsH7] Al ==stal vk -5 2557
(2020 09. 17. 7]18)e] W& 7hedl AFEe] ey 2 v 2L G4
S AAsta, wute] FAES 8ot FE ATAE AP e 9
tHA gk, 2020.02.21., 4= ol4p). BIrAIES o= kg viAE 9
Fe S A2 WEdA o=

= wjA ‘gHE Oﬂ (leerpool Echo)'+=

THY Jaax= AT Ho”‘/\]' 3\—7}01 ¥ %(Sky Sports)7} FFHE A
9 $do= 20199 10€ 30¥ 7lEoe= wlg 668k 3,940 (¢F 79
7,2009F )9k 106%F 19292 (eF 129 34007 9¥)e] 9 & vty A
ot e BEARE ofY e w A ST AW (FIFA), 385 7TAW(UEFA)
Sl g 505k 3,870€# (oF 59 865057 )3 129k 8,033
o] 49037k )¢ Fols Woh(d T, 2x=1ol 2~ 2019).

= = gadAME FA A (St Z 2ok KBO League,
Sty 2 2= K LEAGUE, sk=rx 2+ KOVO, st~ 2% KBL
TV)S MAdste] Z= e gk dAZQ] AE Ax 2 A7 G4,

AEF 5o e AFsta vk 2l AANte] 7HAaL 3= vH o

=
[K
it
P
!
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(i
AC)

l'U (

2 ggalA o B FA4 AES LA nio] AW B85S
5@ #7199 9L 3B o A FRE /% 5 JE /3
d F ek oAY Baeld FRE B4 Ade A sx=
A5 Uzol Q7% vAY B AASL Qx, elwke] ARl
BAE Z3 e B AEN A% M@ WA FAFE dn 9
ool BAE ojux Fah wHe ~¥x x4 Frivel I
om ® OE 90 3ET 5 U= AR £ 2L WE 5 9
.

gz AR AR BAC ﬂ%%iW%f%i%,E%E.ﬂt%
ZANTE Aol 2A9) Aeta & & ATHEAE, 2005, BA= 2

Aboll A3k A3 AT (Aaker, 1991; Keller, 1993; Ross, James & Vargas,
2006)9] olshW MU= Apare] P Lu|Ae BUs Hel nos g

T- — =

del 7138, 7 o=, At oA Zeu ) 7HE A= oA, vHAlE A

A= zqke] JE S ol &gk B A7 A HAH LR &
A8, 2005, A71El, 2010, =7, 2017, Bauer, Sauer, & Schmitt,
2005; Gladden et al., 1998; Ross, 2006; Ross, Russell, & Bang, 2008).

53], BdE A4 o)X= Bl 24 P fAe JgFES T 9
A Aol golo Z(Aaker, 1991; Ross et al., 2006), Bal= <IAF o]n|A] <

8ol AxH B sSAsEo] BilE ANS SHHETE AMEse] 9
Tl E], 2006; o]/, oldA, A, 2008 =74, 2017; A
o, o, 2006; A%, 2007a, 2007b; Gladden & Funk, 2002; Ross,
2006; Ross et al., 2006).

FHo® ol
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TESE HAE FogA ofH BT} AH|AES] Yste STFE FFA
ATF=AE TS Ao Bl AvxEe] Aus ddstes #3A
o Ao  oAAAS degdlTe Ty HHE Xﬂ/\ Sk} (Jacoby,

S A0S AU UEE WAL Ea, GAQ, BE OIF 5

Aoz  ARgsta RS X2Eee AowE Asta Q.
Farquhar(1989)&= B HE=E AU A7F AFolu; AH] 2= dis] &3S =
A oz F7ksk AF 7HA=2 Jodn. oy shatso] Aok B2

Amo) Gae gelaA, auAe GTE WEAA 99 e, o
£ AE 2 Auzs asE £ e 5459 agAgE o] T
(o) s

" et dE 5o JEd= Zewo] g (EPL), =¥ 2 7t

(La Liga), &Y #d 2~ 7HBundesliga), &2 #1219 (LIGUE 1), °o]&
glol Aol A(Serie-A)v= F-(football) gt 232 = WS é?axl‘?l
g1ef BdERA M2 g ugt 7HXE 7Hve Flojth Hill==
23, olF, A TR Y= 4 S48 ofv 7}x]9‘r A=
T 2 HolX & FEY A=A E@f{‘:‘ri’ & F At o] ¢
oA B9 ojuxel =7 AAAY T& LML ukE & HolF=
Aol HAL Bdlze] xdst g AHEE ofue} &AM Rbo Al Q)58 A A,
T2 oA & ZEE & Aol tH(Keller, 2003).

AR[A7E 54 Bz s vo O]U]Z] 2 A Y ARE zZk= A
ol s Bz gk dEy AR =A dEde® Bz o
g olm x| e =4S AH] AL A ’1‘:]01?% Zlol wi-g- F Qs ol A
BAEE dedt viAY G FaeE o A" Bk olye}t 71y Al
A AR Aom AAAL v wepA AB[A A AE3 Ha=
oH| A& A T7|A] Zot= 7HS AGAANA =T = ok
A eed 7Y B 249 vAY dee BAE ARt & 5
ghom HAe a9 S 719w 2 5, HdE ARbs S7hA7)= Aol 7]
Fel HAHA AAG & ATHEA E, 2005)

AU vAE e 57 9484 Keller(1993)% 212k #3104
ZHzke] qEg olsfistar 4n At Asol FFe F7] el A 7Rk
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1990). Newman(1957)2 AlgEo] o'l 54 H#l=of A A3t
RE Fo® FAREE Aol Bl oju X gta Aot

Dunn(1961)> 2= ojnx& 54 7|de] Aitetar dvfjst= &3
= B

T Az g3 AuA7E =7 =4 e Ao R vt

Ao AuA7|= BE Av Aol 782 F4dolegtal BFosialtt
Kotler(1997:55)°] w2 AH| 27 Ball=of tfs) zk= “Ald e M 3H(a

set of belief)& B = olm A2 uofatil 4] HFe HaA=9

ol hstel 2mlAbsl FES HAel el =t Frlel GO vhebd
& Qs

Keller(1993)= B#= ojux] & ‘&Mz dld BAHES A4S o
J ol
o

2 =
dal e AwA Qdow mRacs ddn A45e Agow Ha
= olm X7}t ARG STk

Aaker(199D)% o]mA & HAs dxe]l 49 Adons dysuA
vUse Bad gozt o5y Add. ok 54 na=d o
AN HI wE: NES} AU AS Ade] BS5E 2Ed nds o
ol A7AL, 7 A4 7t AF AEE Eoldth AF m: AuA 1
g3 pAse wd® g 402N FAHE LAY FaA
o oA Be 5& wakeh W ojvle] nase ga oA
g BAE omARn @ 5 Utk 5A na=e] AF Fu) A A
= AlE AAT FEE Ao] ohue A nAse] s NG T

sl A ¥ Ao|lth(Ind, 1997; Melewar & Alwi, 2015).

1 BAE oju A= &u7F s HllE FoA o
w3 BHA=E AMEs A = 72 sdolH(Ataman & Ulengin,
2003), &4 BA=w zg 7] 9% dF8aE AAAL UAH
(Warlop, L., Ratneshwar, S., & Van Osselaer, S. M., 2005). 53], Johnson,
M. D., Gustafsson, A., Andreassen, T. W., Lervik, & L., Cha, J.et al.(2001)
of e mas oAt gAHARE suA} s A
% 744, 2en masd g RS

=
th A kel o]l Bz tigh A&uAbe] S A olu A= B
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T TFAR] 84 IFAT. B BAE A EE BAs 3
AH(Brand Recall)?} E# = A2 (Brand Recognition)o. & ¥t} s
Row, BaAl= ojux= A4l el g &4 (Attributes)¥ 3
(Benefits), &= (Attitudes)e} #HE AFEZ FEEY. A 7 A2
‘A& % (Favorability), & &¥|A7F dld Bdles 344, 744
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ATH OJAES nHIPS W 4w
Balzo daf soAola, ey, H53 ouAE I LT
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Ho| o Ax =73 ntAE Fofoll A BT Ao ek A7}
o]Folxa 9t} hiEAHA o E Gladden® Funk(2002)+= Keller(1993)<¢]
CBBE(Customer-Based-Brand-Equity)°| & Hl@o® I8 A¥=2FH

Bl = A (Team Association Measurement: TAM)S FAL<AS A

TaATh o] AFE T HAY XAL OF BANR ﬁsﬂ%ﬂo“ﬂ 37
2 O A gistedAd s did e R sto] 16%A T OFo R AAES]
U FHXALE S8 2FX =25 A4H[Es 929 e Y oeR 1 AdE =
Z3th A7 AT, ~2x 2 g 2dE Ao A8 £4, HE, 3§
o] 37k#] 217 &k 8212 167HA 2 YErRTh Al 7HA 38 F Al
3 AE"E A4 29e ZE(head coach), 77]  AA|(product

delivery), Zil(logo design), ¥ X4 (star player), 7 7]%(stadium),
73 9 (management), &% (tradition), A % (success) 5 o4& 7I1A = =3
3ty " 29 F(nostalgia), Y IF FE(peer group
acceptance), A4 (pride in place), HY=E(escape), W FTAA|
(identification) ™A 7HA& 2&sth mpA 9oz HE 820 A2
(knowledge), 7+ (affect), =24 (importance) 2.2 A 7}A 3 4F ==
E3Fetgitt o] A 22X AN Hgor Bds A Ao 74
8AE AAS Aoz HJrtE v g,

% (Gladden & Funk(2002)¢] TAM Ed9o] 3AHES ZFH3~
Ross et al.(2006)& 2 A =89 A7 #IARE Aoz =7 A%
=%l Ba= 94 (Team Brand Association Scale: TBAS)S] +4 2915
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o
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E R L

|
4 &5 olgdan, &

o A AR&st= Churchill(1979)¢] 74

= @% st digtd s Hde R a3l

ATAY, TEAx=Ee] Bl 44080 117 891, 417 FHo=
HE FEHAT o] AFdA EEFE 1] 81 H A5 AR
(non-player personnel), ®Zd#¢] A4 (team play characteristics), ¥
A} A (team success), #Fo]® (rivalry), &4l %(commitment), ~Ett]S 7]

HYE (stadium community), &2} (food), B# = w}=(brand mark), %2

_l
o=

A £ (organizational attributes), A}F3]% “J 3 2}-8-(social interaction),
g oAl (team history) ] HRoss, 2003, 2007; Ross & James, & Vargas,
2006).

Biscaia, Correia, Ross & Maroco(2013)= 703t & Bal= A4 &
S(TAM)E AR&3te] Bile A3 & #d 23 Ha(se g9
Ol E=)ZHe] H|AE HUtste © BHAHE Aol AW v dF %
¢ TAA #HEo]l degs HAFIAH. oY TEHE nlEoR
Kunkel, Doyle, Funk, Du and McDonald(2016)=
Association Scale)& Ab&3ste] © BHall= AXto] Azt Aol wE

=
AEe mAls S ARG 282 T Aol 1878dE 5 &
L
[}

AR FA5n Y BAs dge] 8§ Aua AR Wy Zgol
A% e HHHE e HAFT T3 e A= g AL

dol 2xz= "3 zte AgA dZde A=t 47l ZAEDoyle,
Kunkel, & Funk, 2013; Funk & James, 2006), % v(Kwon &
Kwak, 2014), #ltje] Z#H](Doyle et al, 2013)¢} o] @A A
< 4=

=Y TEAYZ
& Funk(2002)e] <
(2008), &= g2 3 H(2006), 3
A gl #3 A4E o
F T aRle] thEA YERa QT

-

M i

A8 e 9= Gladden
olth o]9} THEF] oAU =
13£(2007b)7F S 22 ~¥ =
FE] 543 4 et

ofet
s oo g
ol
ol

[
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1N'
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o, of
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(2) g2 Bl dd adl

Kunkel et al.(2009; 2014)2 21 A BA=2 A )zt 8 Qg
= oEeta AdATEe] Axx | HAE At daEe] gk
e AHAG old wek B Bl A 89& JrEstal EF3te
= o] Al

ATE AAE T Aol 2o Ble Aol 4Rk Q1A A
NN 2RAZE 23 = giio] #eto] JHAA Q= oA EeE Wes
= AAdEe FAH JF == ddoldtar AodEvh(Kunkel et al,

2009; 2014).
Kunkel ¢ 47%1(2009)2 APATE Ta /Idd & Bl A%
T8Rle] ~2x= g BHAHE A4 gl A& sheex FlsA.
A H

TAH R BAE A4t g Keller(1993)¢] /g4 &5 7|ftes B
1

o

Ao A3 e Fes 2AE5S =&, EE5H 22059 7
tjo] 4] 2 e gigh =9 Fos FHAAVE d=A HSskaAt
SFACHEZH, 2017). 4, £A(attributes)oll siE3= WHeloz ~¥

Ab(history), 2ho]®H (rivalry), %214 <A (organizational attributes) &
ZEAeF Ell "] st WQld EF(nostalgia), AREEE 3
(socialization benefits), AF-4!(community pride), &% 1%

group acceptance), 7]¥% A& (diversion), Tl &UA](eague
identification) & 67F# £91& x3glom Ay W oR st H

=X
A= AEE gael gE g Brke) e 5e4e vehd B9
3} =

2
(commitment) S A}&3to] A H At (Gladden & Funk, 2001). o144
I, 1470 81(5A7, dE6, HED 5 1270 81(F 1 TYAl, T8 1
w8 Aol gl BAE 91s Myt Fo=E UEhwTh uhEbA
2¥x= g BdE AAS B8 2¥xzx 2o AAS olE & dueE A
S HAFY o] AFoA EEH F BdEE ANgacle g 29
=vke] EAS o3t o g AR EFE FA A AAS Folya 7
shel7] 9@ 71zAwe] ¢S ArhKunkel et al, 2009 272, 2017)

ol% A& AT (Kunkel et al, 2009014 & Ha= a4 adly A4
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& 21

e th(Kunkel et al, 2014). WA, Au|AF=Z Af AFEF7]HE
el 2x=AWMEA ALl sk F 2o g Ad8ddS Heas
2 YgstA ste] g2 BiHE A8l 1S A 1 o] At
T%3% < E H(semi-structured interview)E A A|ste] @1 Hal=
dasl 1TME =

o
=Pk 17709 1 BAE Adadd S 11719 29l
l AFA(community pride), 2B} M (star player), 7]&%13%
(diversion), $+(excitement), ¥ 2] (management), ¥&<(nostalgia), 73 7|
& (performance), @tol¥(rivalry), =i tTJx}<¢l(logo design), A}3] 3}t
(socialization), #-&(tradition)< 413 < -(Bauer, et al., 2008; Gladden
& Funk, 2002; Ross, et al, 2006; Ross, et al.,, 2008)o4 d¥t& % €

A= AT Aol 9don Uwx 6719 291¢ 97| (atmosphere),

7d A (competition), 857 (education), 74 7] $7|(game interest), 44 &=

(player development), &% El(specific team)o] 2~¥= @19} T#Ho]
Ae= Aoz oyt oyt A 8 Bz AX F3o EsE
A kA RRA o7 AFx= Ayl FoldE Fa3 a4 Foy
A H(Funk et al, 2001; Funk et al, 2002). 1% 17719 #1 2=
AAaglel 23 ¥doe=m Uudes =9 % vy vt AddATLE
ANeA AR on, 1 Ay, Zbzte] gl BlE AdaRlEel g
=% HIWH Avlel frolg AHaArE dv Ao®E e THKunkel

et al, 2017).
Q) &4 - 21

Kunkel et al.(2014)2 Keller(1993)2] 2= A AA, 5 &4, 39
YOS ALESlY] VE Axx ¥ BHAD AYS Ax = gl dEgo
Aed 5 A nysHrt. Axx oA &4 (attributes) S B 1

AdE = AFAol HHAQJA AR A < 97 gt (Kunkel et

al., 2014). Kunkel ¢ A7+%(2014)e] AF-olA gl1e] FAo sdst=

o

Jm

A
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29 ZA7]¥(performance), 574 Y (specific team), ZE}l X<(star
player), 747] AFA|(game representation), &% (tradition), @}o]¥
(rivalry), 74 % (management), 7 A (competition), %] 7] (atmosphere), A
54 (player development), &= i (logo) 11717} A}8-5 At}

Gladden & Funk(2002)°] <&t 7 7] & (performance) A2 =2 X~
FzoM AsEHE HFAAEFD A7) AA o e vt AP A
"o sk =3k Kunkel et al.(2014)2 4715 2o
af An[A7E 1A sk 2l A7) wiE et A9 gtk EPLol AlAC
A 7HE g A S5 g aR AAAE B olf F stue A7l
Aol wE =¥ ol(d: one-touch—football) W& o] tH(Premier League,
2009). ol¢F H&Eo =2 A7Y FE& A7 HAAEFN 2x=2 FUE
AAEsE Mol o3 Ao mekA 2E A9 (star player)s 77
Hi HHsA Aud o, BV FeEs =HoEA g wgs
ol 98& & 4 9 tH(Funk, Mahony, Nakazawa, & Hirakawa,
2000). 2B} A%el Fa4e 20069 FC wholol2 Halo]A FCAA 2
oA gt matd wero] AbglolA & =edties AS AT 4 Ak @
o] o]% o]F = = WEQ EPLol tidk #4lo] 2005 31%-cl A
38% = H L tH(Pfeiffer & Hovemann, 2007). % #(2009)¢] =X = A
3 sl w3t Oﬂ?‘ﬁﬂroﬂ w=H 54 Ax= AEY T 19

A7 Fow7t ~ mho] #EAEe] dEolHERN AT 2
FEFE vHT 3}93‘\2‘34, o] & 19 ol Eoil HIHEAS
ANAe wol gt Aoz YEy

A& (tradition)= 2] B W= 3t An[A} QAo TS v A= F
a3% 9gdg Gt de2 gt A Aw 44 2 dE(el A
Az o F= FT SHE° 7OL41‘41 FREo A 80t Zube] A
A A AE ol thd #Ho] low o= A7EI Fadk o] ¢
o] & 8A4EH #dHo] s F /\]U}(Kunkel et al, 2014). d& E°]
= 23 AYE 7FAE= MLBY ‘Opening Day A Eo] ¢)th(Foster &

Hyatt, 2008).
Zhol ¥ (rivalry) 42 o3 A4 Aoz 4z g3 g2 ko] F

o



Aol vk FhH(Ross et al., 2008). & &9, Ud
AoAxeg e} 22 oA g3oAa 59 S5 °
=

e S AgE s Al 83501 AF St

o ob
o
N
il
(L
(X
=
2

271 7 9 (management) 2 1& 2 %%Oﬂ Nl kg A ola FASH
2egst= slo]l oo gidt ~x= WME AHE FAHse d T8
842 283 Zolth Gladden & Funk(2002)2] Ao ostwl ®oli}
g1 Agolgte 8ay "oy ol tigh &AMk QAo freou gk
S A= Ao =E YEETE Fournier(1998)¢] w2 AH] 2] AlF
© 54 249 A9 840 wAV A A mekA goas
g Yol 5%3}74‘% ol o A= oY =S AdaAlF= A =24

]

T, A% 5 EIse] RE Aol U@ 29 AYS @7] B
937t 929 AGHE o] A/ FAAA A 24E FeI

Aol tt.

2~ = gl A A (competition)®] FEx PIZIAE 2 HA=
AGdom 5T 7 v 7% de BAH gas 4 "ol A7) elA
s 7137F #Eetthe E S wabd 21 BeolEs 4s VI 5
SottE RS 9n S th(Szymanski, 2001). AAAA A7E 2E=ZE
g Al oWER s o 8% HA ol (Marques, 2002), =X
g1 AA FES w2 A g2 v 7HE %Y e a4
2 Yy th(Koenigstorfer, Groeppel-Klein, & Kunkel, 2010). & ==&
2¥xz #ae Yoo A4 d¥8E 98 SHZE AR, 7o TRA,
A A A s AeF 59 tYd AYS Al (Szymanski &

Kesenne, 2004).

ANE 28 297 (atmosphere)E AB| A7} g1 A7) FHodte=
7 To3 57 T tuUYS Ho]FtH(Koenigstorfer et al, 2010;
Wakefield & Blodgett, 1999). 1Z2¥ A7 297 A2 819 =4
¢S =g F glon, A¥x = e WES o=y HuHo|t)

Pritchard®}  Funk(2010)e] wW=2wW o= A4 FX(player
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st FHHo R Fojdl: JHXE YERAL AHAE BHES &
o, &8 BAEE sHskE Aol ofye BuAlEvh Fojsis A
aH g # 3t} Kunkel et al(2014)9] &+

= 2x = g3 By g e

gl

OHH
%
R
P>
e
X
i)
]

o &2

=

%}H(diversion), - +-(excitement), A AHE- ] (community pride),
8t (education), ¥ 9=(nostalgia) & 67}X|7} ¥+
T AS 9re Y D}.
282 725 e BAE de AdE saskA &
TAA] MER NH A FAE O HEE et Adn o=
2o Frrske "ol L A YA E A AR £
(Kunkel et al., 2014). Robinson¥} Tail(2005)< & 19
FEA2 Aol Al dlgste 1 AFGAS o tisk A&57HE Al
i FAeY. 2x= g 4, A9 AFAe Jid
TR obyEt 2o ol &3 E]u'% = A GALE ok
(Kunkel et al., 2014). & &9, 9= 2z n|o] g1 ui
= AFzgYets AAE FH S 3137} A = EHE’ETV]
of AMAES FE FT YU1E wEE AS AFAHA Az
Fo], AFALS BA= AFgUEY g3 ZHsA ddEol du

o ¥o
2T Wiy
s uill}

N

ol

4»

N
-

O
}U
£ o ¥ 2

w12 8
>
ot
Mo g & 0 30 o O W«

o Moro
T
T

(Grant, Heere, & Dickson, 2011). ©o]3 2 ¥ 7} 54 ~¥x= 1
2= RISl o Aeldvs Ae omdnh whef o gl A
o] AAE F AT FAUARJIE digsttbd Av| e gl 2l dis] =}

e,
S
2,

o

e

=2

X

fo

rlr

Lo

.-

N

o ﬂ

o T

i

ol

N

o

Ko}

)

El
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T om
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=

oto
o
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e
o oox b

= A7)15 At Wann et al.(2004)2 =¥ = ]1"401 A7 2F 7}
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Mot} Fl7k e A9 ATt B F i L JFelth A, o
7

715 AMAsE A 7H°1°ﬂ7ﬂ =

7138l & A& 3tH(Ross et al., 2006).

S (excitement)> YWrA o= gt AHE AYP T
(nostalgia) & B Loy w3ty 22 o2 A48l og3s n 2
T Atk 2 AEE JHde] 2ol tigk o =% 7|ds HAL U= d
dojvb= &4 &S "WEYA & 7 Ak FFe dAY F&

S By Yo7+ 74 (Holbrook, 1993)2. =2 o1l Mael?} Ashforth(1992),
Trujillo®} Krizek(1994)8] A+& F3llA g7 S840 A4 71<d
st AL 3eldlt),

(o3
i
o
fu
>
o

g% (education) & 2% % #1215 AH|3le] A
S-S wkgd st} ol gt A Ay =9 V| =
] sl+= A3} (Kunkel et al, 20145 714<= ™
(Robinson, Trail, & Kwon, 2004)01] X 7 7)o gk xAe A7) s 2

Iy 2]

Aol a3 o

ATl = oAl e Bls onx e} Bl Ao
S Hlgo®  Kunkel et al.(2014)°] AT Aol A
= AArQelS gavt AAEeE RE AH A9 AEFo
w2, ofolto], AdES] FAA oHAE
T BHE ojuAE Kellere] BAE A4 A
A3l G- (Gladden & Funk, 2001; Bauer et al., 2008)Z w}& o
d (attributes) @} 3 & (benefits) & 219} #AE £ A2, B
= E£A49 AA, Bt A-d " QAo w 2 oA
A2 Aolste] Abgstalat ghvh 2ol wHE £A49 914
< AA e HUAF A7 APA LR VALY E=
3

o7 B4 ¥(specific team), 7 A (competition), 2~E} A4

it )
o
lo

K o rfe
=

RUOH L

o,
1o
ol
ol
K
N
ot
H
ot
AC)

=2

d

=)

o4 HN'

4 2 fo
rJ
i
i,
D)
o
rlo
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(star player), #}o]® (rivalry), 74712 (performance) 5 57F#¢|t}. &1
of AHE A & £ A2 FA8le Yo AMAAF T AF
ol oS w A A g £ o7 7] AHA|(game representation),

% (management), +%]7](atmosphere), A% A (player development),
23 (logo design), # & (tradition) & 67FA ot} mpx|uto g 19}
e e Q1A A8 7] g (diversion), &3 (excitement), *
o 24l (community pride), AF3]3}(socialization), ¥F<5(education), &

4~ (nostalgia) 5 6714 o]t}

_rﬂ

U
=]

2. Bl 2Rz dAe] o BdE= AFd muXE
D F
1) BEd= A F(brand trust)9 714

Aol e Nd A= sl wek vdstAl BelE i o
Ratnasingham(1998)> 1= & An[ A7 Ao 4528 s of
A AEEE AFolv Au s Fdo WSkl o] & AR A
U= Exol s W FAgT st AARAE S

21 cole &HATE AlFoly MB|AE AT §, 3
ek Mgol Arls Aem Aan[xer BAl= kol #AVE kA Aol

WA 3= T 2% 8 4 (Sichtmann, 2007)01

ot
0
32
o

Alol RS Al A Hoks S AlF S (A 7| =
2006). Anderson¥ Weitz(1989)= A st= o] F&HZAQA dF5S
H Aolgt= 21 (belieh)S 2132kl A8t 3, Dwyer, RF., Schurr.
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)
=
o
©)
=
2]

(19872 A 7F AAE THA77] A%k 7S olsf b=
93] ™ Schurr®t Ozanne(1985)7F A <]3k A Ay

T Udve AFe Mds FE&skth. Andersondt
Narus(1990)+= 2 3}2 179101] 231E Fol AFEE Ao, A=
d7igel e84 ARE Edule des s, FA44 AH%E
e 3 skA @s Folgte WEolgta sklth. Morgant
Hunt(1994)= A e #keko] Al =g 7 ’“”’“Oﬂ gk Falo] A wf Alg
7F EAE e Aoz Jdgtsll i, Zaltman Moorman(1988)2 3 AFA}
e A5 &R A, 1E4 P A5 7 don, Ay &
GAg mel = & S T AojgtE 2y AEE
et = S 52

3

al.(1992, 1993)

BoIE WALS YAH V58 AT 5 AE Fa% 23 ki 7]

4
o] Mog= Ao AgdFolgta skt H3F DelVecchio(2000)= H.@H
= ) Astel et BAlE AR ‘Bd= ol ddd 9¥EES
A F Qe BAE olF9 sl Attt BT 4
o] Jdom AMAES APT Ao Ae] AER A BAE 4lE
7} 2ujaE e B3-S =<t 9t (Moorman et al., 1992). o]
g Mo A AujAtEo] Bal=ol tfs) zte G Fgo] Hals 4lF
o} H
'(H

ar A

=171 -

A e, Bhle AEs ARRket 7l ghe] B IS
%_

Keller(1993)el] w=w
Aol HE3 Aol ¥
a1l o] 3k oju[x]7} A

.

tha ST FAH A B



21 tH(Johnson et al.,

12 vle}

D
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2001).

o A 2

hes
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—_
fife)

714 $-(2006)2] AT
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-

aulAre] A
a1t
F2 onRY 26g BE 2
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9
R

o},
JEOT W AT of

T

<}
pal

= 7FA1 7] AL

HEow, Hill= ol X

o)
I

&5

T
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o A

7

t}(Keller, 1993).
A (2012)2] Aol A PBAEo U
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<
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7], 1995)= 739
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HAZE A= S WelHA, Bal= AU SARE a3 8
3

o2k etk ole @ ol
g

]
BEo S-S dFS v Aot 45T ¢ U
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AT eE X2 207t A fFHEZE5T g1 BiE o
A7F Bl BlE AFE g g Ad AY wsy g Ad 24
of HA= S AHEs ot

TAACE AA, FHIZEST g2 BAE onA(H7] #d £4
A4, 4719 BaA fl= S4 A4, @ vaw Ao A4)%)
T BWEE AFd v A e S AREY B4, g BdE AFT}
a2 AE AR Ad TR WA= IS dolETh AA,
TS ARRHEA AL FAm WAL JFEe dolr)

webd, fo Ze ATEBAL AGy] Aa ol A wersw
Foiz [1d 3] 22 AR AT

y / Perception of \ ‘:\‘ s

{ Match-related g

; attributes / League Channel

o - \ Viewing Satisfaction

(e (" Lenguemmana T

\ / \ Trust / Wit

attributes / 8 / —

League Channel
Loyalty
Perception of

r\ League-related e .

benefits
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2) 47714

(A 9(2005)¢] Aol oSt AMAELS BA=e g ofn
Aol 3] 2B A7 AEEE BAET g Hase xdsEE v E
Aggotar A4E A5, Base s 4ol v AS W
ok, dld BAs=d g =2 AlFr d4E Belge ATEAAE
Hugoh 2uzES AFA BE HEAA PSS F8 ANk wA
of tigh xEsE A ZstAl "ot ol xpEste] A zF FwrE AAA
2 AF, aHAE dEg Bz gigk $d4dS AZste] did B
Eof figh Aol A7a o]d wE Wk 2FEE FASA 2 A

AT (2012)¢] ATolA PBEFEC ek AaHAke] A2k 54 o] A

)
A oxe] MAE GFS Fogon o]F FiHA BAS onjAE B
A Ao &S vA= AA il Ba PBAES HA= ofn
A7} me 4 U452 PRAES BAE AHEE EolitE AL w3yt
T AA-(2006)= FFE el ols olmA= HHll= AlFe] IS
A At A Felskith

= AT M o3k VEe AgATE EdlE g1 BIE o

A]

HI : 37 #d $49 948 g2 2d= A5 3454 43
g ma Aol

H2: 37]¢F #38 ¢g& $49 4L g 2ds Ao FAHH
¢ dgS v E Aol
H3 : g9 #dd g 22L& g BdE AFo FAHHQ
qdge nF Aoy,
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(2) Bl 5= A 2o Ad AA Fee B

7128 AdFAFo A= TS A= 3he] 13 Al st &
A =oEar vk o] Alge]l HAd gclolgta K #A
(Ganesan, 1994, Garbarino and Johnson, 1999; Morgan and Hunt,
1994)3 A1F7F whEo] gAE @¢lo® HE #H(Anderson and
Narus, 1990)°]t}. 3, Berry(1995)

¢

STETGE s oA iR aAEL AF 2 MH=E AR
U Adst] ool AlsFolut MHlAE Frufaof sh7] wiZel & A<
A E L A7 Fastia sty wetA m AT Bd s xpolo] AlE
& grsta FAske A aHAEe] Bl g =913 1A v
o2 Addd v Aon

v Aol 4% 7H #A tig ATelA F2 aA AE7F A
A FAE mAE FFd #He A7 diFwolrth. Morgan and
Hunt(1994)= BA= A#7E 7Iis uA ko] 714 Q= dAlE A4

b
stz 93k V|Ee=mE HU:s FTAHAEE
=

3}
Holbrook(2001)2] dolA BH= AZE Fuf A= HE SAE
A Adths RS HeHA], s A7 FAEE Fas dH0a<
olg}iL s}t

webd 2 Ao A gl Ball=e gk AE = g Ad AR
o Ad FAE FFESE = F Ue= ot AFHE WS dda
Jor Wi Y BA= A g AdE AFNESEe 2l Hdls
Aol Ad S gig 7P S ta 3 Zo] AASAH

H4: 33 BdlE AFs 23 A AYESE IBHA 9F=
u 3 Ao},

H5: 2|2 BEdE Jge Ja Ad SAE TAHHA IF & 7
A Ao},
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1) Ao 228 Ho| B =3

(1) g2 Bd= o]u X

of, Ad, AX=9 FTAAH ojux
Keller(1993)8] Bz A4 A A A
2001; Bauer et al., 2008)& Wl&o 2 AH[AFS] o
(attributes) ¥} & € (benefits)] A4S 7

o v w4 ‘3%%

= HU
o
Lo
o
i)
i)
5
|z
e
1
o
)
DY)
i

—

gl @14, @9 Bad due) e B Ay

=
HHE 75 A é}/‘éii E4 " (specific team),
A(star  player), 2Fo|™(rivalry), 74719
(performance) 5 °I H 2 5ME Ae 2EA ZoHDelA S

.t

74 A (competition), 2~
&

a8 g(7)9 74 A E(Likert) =2 T4 3FA T}

A7k BAHA e £49 A4 FALAS 1 By FaAel 4
4HQ 9L MAA g J5H £49 Aom FEoE(game
=]

representation), 74 % (management), %] 7](atmosphere), A4+ H4
(player development), %= il(logo design), A% (tradition) 5ol wHH &
g 6ME dsl 2¥A Frk(DoA v 22079 74 21 A E(Likert)
Az AR
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94 0

° FHae aHA} €
727

mxeto 2 ‘gl w4
Fn e 191 ZhRIsh ofw]o]n

B715 aH|FoEM A

(o, ﬁ
ol

o 2FH-A (community pride), &+ (excitement), A}3]3}(socialization),
& (nostalgia), < (education) ol #d¥E 3 6715 s 18X

Foh(D)ol A wig 2= (7)e] 78 BAE(Likert) =2 FA35HS

(2) g2 BEdE AF

29 PHES d=& O]OU% q1 2823 nfo e B3 X
Lol "85S & Aolgh= AEE zZh= AEE e = 7 B %2
7k ﬁ}ﬂ]i ’Lﬂiﬂ MAS A3t Chaudhuri  and

U= THol A Boy Ak oA H A
AT o224 wAS EUE 2 dFoAE ‘B HAas AF'E A
A7 Al Zbekes gl BAlso] e A VS Y o] v
7170l Mow= e digow A ost
gl BAE Ao A £ g Bds=d g 4z, 98, <t
S 7)€ (Chaudhuri & Holbrook,
A5, 2005, HA1, 2017)E vige= A
279 74 YAE(Likert) HEZ F
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¥ 2. 4%8A 74
=7 = =& AT A EH
719 #dH - Likert
49 Q14 THHE
d71e A4 _
g BHa= e 240l 5 Likert | Kunkel et al.(2014),
o] m) A] v THHE | 278 (2017)
Q12
gl 1t #dd 6 Likert
&g e Q14 THHE
Qo Bas Az 4 Lik_ert Chaudhuri &
742 %= | Holbrook(2001)
o] A g} -84 o] g =
A AU AHuEE - Likert | (2016),
THE | AR o] &3 o]
(2016)
. v, A3 A(2016),
) i} Likert )
g1 Ad FHE 4| e | BEB00D,
T e Eo13)
Folst ),
Zolate €,
FHZZST B4
oo og | 9T
Al = 6 -
el _
Al A7
A=A E A
of Fof W g
A A
Q-5 A 5H4] 4, A,
Lkl 33, 45 ) ]
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)

2. A% #7 R BN W

A

D) 2AE R A5 +3

B oAFoHE FHIEST g BAE ojnx Aato] g B
Aol mA= B2 BAE AFHTE fFRE Ax = vgo] 4H|d
MAE S Helvl A% 545 Ady. = =Zgro] g (EPL),

[e}
29 ¢l 2 #7HLa Liga), 5<¢ Eu|~g7} Bundesliga), &2 g 1%
1), ol&g ol Mgl A(Serie-A) 59 FHEZETE FHER
= %?L A 3527 & EH"LOE A4 } : E@% 73

ZA7F 73 2 Z(Google Forms)S 3 202199 39 119 43H
22U 7 A 1293 AAEAT 3lgE AEA F EAAS SH odA

4455 Ao F 30875 HATEA N L&A

EAEAE HAAEA
S, IBM SPSS Statistics 262 =& W
Cronbach’s a A& A EE S
AR, 2 a2l BYdd des Al g4 &
dA, 7Hd AAS s FEREAH2A EE(Structure Equation
P 0

Model:SEM)S E38]A dA7nde] et 2 Z7] 33 A9 94



de A 3088 o] ATEATH 54 dHEY va
e 9A 26678 (86.4%), oA 429 (13.6%) o= T4
W, A& 194 oldt 339 (10.7%), 20-2941 22078 (71.4%), 30-394]
508 (16.2%), 40-4941 478 (1.3%), 50t o] 1%8(0.3%)22 -4 = At
& S-ae st AfsE 329 (104%), e stul &9 2478 (7.8%), tist
et 1257 (40.6%), wHstnl &9 9178(29.5%), wHstd A 267
4%), "t =9 89(26%), 7IeHFe, TH) 2% (0.6%) o= e
, 7 2 "W 252 1009 9 olsl 357 (11.4%), 100%F € o] 16
8(5.2%), 2008t € o]% 367 (20.5%), 300%F € o4 709 (22.7%), 500
ko ol 1247 (40.3%) o2 LERR

\)

JE
lo

o Rl &

K

£ 3. AdFEATA 54 N=308
T T Hl = H] &
. o AF 266 36.4%
° - o] 2} 42 13.6%
194 o] &} 33 10.7%
20-294 220 71.4%
oo 30-394] 50 16.2%
40-494 4 1.3%
50t o] A 1 0.3%
o a5 ska A8t 32 10.4%
o 15 & 24 7.8%
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o3t A3t 125 40.6%
ot £ 91 29.5%
dshe Ao % 84%
ot =4 8 2.6%
e, 5 5) 2 0.6%
100%F 9 o]&} 35 11.4%
100RF A o] % 16 0.2%
b ER A5 | 2007 Y ol 36 20.5%
300 ¢ o] & 70 22.1%
500w+ 21 o] 4 124 40.3%6
FUTRET BA FFH o4 W OF $UAY 4L Anw
S[E 1% 2ok Folsts HAZ2H T dE SHAe 4L

. A )
g vt=gl= FC 119 (3.6%), @Y wlEl 2 295 (0.6%), @Y LAt =
17(0.3%), 2MZE FC 2294(7.1%), WA2=¥ AlE 99 FC 19(0.3%),
ulz) ¥ AlE] FC 147 (45%), WA 2~E FUolEl= FC 267 (8.4%),
FAlo} EEERE 49(1.3%), of~d FC 16%(52%), ol5dg 2 wt=
= 39(1.0%), FHFE2 FC 2%(06%), WAl FC 139(4.2%), EEW

T2y FC 14378(46.7%), ¥t&g] AA=27 FC 3% (1.0%), ACE& 19
(0.3%), ACF ¥ 2 #ElY 178(0.3%), AFC o}k 1%(0.3%), FC w24
21 204 (6.5%), FC wlolal & #Hal 494(1.3%), FC JH 22Uy
Db 278(0.6%), 718 188 (5.7%) o2 YEIWTh Folsls fFHIEH
TP ael g $EA 5L dEdd= oeuuAl 178(0.3%),
g7} 84 (26%), d=W= Zguo] 1 2539 (82.1%), @ 27t 368
(11.7%), #11 < 39(1.0%), A&l A 6% (1.9%) = ERyt

FRE o8 W F dFY HF FFE ol & #d SHEA EAL
19 7%(2.3%), 2¢ 119 (3.6%), 3¥ 149 (45%), 49 114 (3.6%), 5< 16
8(5.2%), 64 7H(2.3%), MY 2429 (78.6%) .2 YEIYow  FF it
FRE AR AIZES 30 IR 269 (8.4%), 30+ o] FT1AIZE wlwE 104
(33.8%), 1A17F 30% o] A 2417 ulutk 917 (29.5%), 2417t o] 42417+ 30
R 3178(10.1%), 2A17F 304 ©] /% 3AIZE W RE 1778 (5.5%), 3A1ZE ©
g 39 (12.7%) 0.2 YERSTE EgE e F Iy Z'lx= fRE A9
T5 Mg 10 479(15.3%), 270 7678 (24.7%), 370 579 (18.5%), 471
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28%(9.1%), 571 o] 679 (21.8%),
Autow GYTRET o1 Tuxg

o] O
HA T

339 (10.7%) .= ERyt

].

SUE o AF AR FY A

of we} g1 A71E AlAHst=A A dg 50 ‘o’ 1829 (59.1%), ‘ol
27 126 (40.9%) % Sttt
T4 FHEZEZST B FRE o] & ®
T =5 H = Hl &
#od mt=g= FC 11 3.6%
gk wE~ 2 0.6%
#d Ao The 1 0.3%
2 M E FC 22 7.1%
A ~E AlE] ¢ FC 1 0.3%
@ # 2~ AE] FC 14 4.5%
WA ~H fruolE = FC 26 8.4%
HEXo mEERE 4 1.3%
ol~4 FC 16 5.2%
olSYE I e = 3 1.0%
Folsh= FrHlF2 FC 2 0.6%
gz ELY A FC 13 4.2%
EEY 229 FC 143 46.4%
] A= FC 3 1.0%
ACH & 1 0.3%
I EEEEE 1 0.3%
AFC o}oF~ 1 0.3%
FC n= 47} 20 6.5%
FC ulolo] 2 ®al 4 1.3%
FC e 2uxody dehx 2 0.6%
7] e} 18 5.7%
A A 308 100.0%
ddet= of gt 8] A] 1 0.3%
o g 7} 8 2.6%
Zolaps JgZdc Zajno] g 253 82.1%
o 7 36 11.7%
IR 3;? 001 3 1.0%
e Aol A 6 1.9%
71 e} 1 0.3%
1 A 308 100.0%
SR 1 7 2.3%
b ora 24 11 3.6%
= 7l 34 14 45%
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49 11 3.6%
59 16 5.2%
62! 7 2.3%
) 242 78.6%
RE 308 100%
302 1 uk % 8.4%
305 o] 1A ZF mu 104 33.8%
o o T 2417 o] AFT2AIZF 305 ulwk 31 10.1%
ARG AR 9N 7 305 o] A 3AI 7k |k 17 5.5%
3417t o] 4 39 12.7%
A 308 100%
17 47 15.3%
o o 76 24.7%
sje] =+ #d 37 57 185%
HZU= §EB 47) 28 91%
A F= A% 571 o7 67 21.8%
s 33 10.7%
RE) 308 100%
A 20§ 9 o 182 59.1%
g2 2% ofnof
2 @3 737 ol o 126 40.9%
Al oB
1% REl 308 100%
2. 7= EAEA
B oA ALEH WS W EFAEALS ofY [XE 5]¢ &
o F8 W5 Wwe 4uWEw, MRAMZIS #BE®E £49 914
1758 E&e 74 mAo] Hir 56376.564 (SD=.7081.095), MURA(7 7]
oF B gl A9 22]) 1761 32 74 whHo Hr 54576.224
(SD=.96171.129), BEN(&] 19} #&1¥ o] 9124) 176¥ 3o 74 1t

Aol W 56776.32(SD=.793"1.124), SAT(g] 19} #Hw g A4 1
=) 1759 2o 78 wHd B 56776.09%7 (SD=.96671.336), LO(E]
a9 #HE Y FAE) 1749 w32 78 WAl Ha 45775953

g
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(SD=1.11371.717), TRUST(&]2 B = 21g) 174H =32 75 T34

it 5.7075.9278 (SD=1.13971.054) &. & U} EFSE

West, Finch®} Curran(1995)2 Afi3x9] 7S d=9 ddigle] 3
v, AEe Aoigte] 8 oz ANT ATk Fo WrEe owe
AEE 8213t Ay, zZ1zF A ¥ 7| FEgste S Ho BF
AAAS "1 e Aoz YelyY FRUAY 23S A7 i
7F gl Aoew FoFHAT
¥ 5 9 W VEEA N=308

a5 HAiazk | Fdz | HT | EFHA = AT
MRAL 4 7 615 | 0997 | 0542 | -1305

MRA2 2 7 563 | 1.09% | 0461 | -0.309

MRA | MRA3 4 7 642 | 0720 | -1.042 | 0.462
MRA4 4 7 656 | 0708 | -1502 | 1.940

MRA5 4 7 632 | 0790 | -0886 | -0.001

MURAL 3 7 606 | 1126 | -1026 | 0262

MURA2 3 7 545 | 1006 | 0437 | -0.150

VURa | MURAS 3 7 561 | 1010 | 029 | -0693
MURA4 3 7 561 | 1129 | 0338 | 0847

MURAS 3 7 617 | 1104 | 1268 | 0710

MURAG 3 7 622 | 1012 | -1187 | 0624

BEN1 3 7 612 | 0961 | 0849 | -0.209

BEN2 2 7 567 | 1124 | 0505 | 0457

-~ BEN3 3 7 614 | 0831 | 0759 | 0003
BEN4 4 7 632 | 0793 | 099 | 0366

BENS 3 7 601 | 09033 | 0747 | 0034

BENG 2 7 601 | 0962 | 0778 | 0444

TRUSTL | 3 7 502 | 1077 | 0730 | -0366
TRUST2 | 2 7 585 | 1124 | 0749 | —0.135

TRUST Frpusts | 2 7 570 | 1139 | 0525 | —0547
TRUST4 | 3 7 580 | 1054 | 0538 | -0573

SATI 3 7 609 | 0966 | -0983 | 0532

SAT? 3 7 605 | 1042 | -0940 | 0.185

SAT SAT3 1 7 567 | 1336 | 0860 | 0.001
SATA 2 7 592 | 1198 | -0997 | 0222

SAT5 9 7 570 | 1243 | -0920 | 0443
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1L.O1 2 7 5.94 1.153 -1.010 0.395
LO L.O2 1 7 457 1.717 -0.233 -0.836
LO3 3 7 5.95 1.113 -0.874 -0.189
1L.0O4 1 7 512 1.634 -0.645 -(0.428
3. A= B4
AGoA ALgEH v d&E HAE FIo AFAS EASH7] ¢EA
Cronbach’s a AFE S& WA daAA S ZAFES T Nunnally(1978) 9l

o]stH Cronbach’s a A7} 0.6 olfol™ SAEE] AlzAdo] grH
Ao ket vk, MRA(E7|¢F #Ed £49 Q) AF:
(Cronbach’s alpha)¥ 7272 YErykow MURA(Z 79 ##E gle &4
o] <12]) 41¥] %= (Cronbach’s alpha):= .851% uEsten BEN(Z 29}
Ad® e <12) 21 %= (Cronbach’s alpha)™ .858% UERto T
TRUST(8]1 2= A1F]) 212 %= (Cronbach’s alpha)© .926° 2 U EFYE
ow, SAT(El2¢ #dd Ad A E%) 218 = (Cronbach’s alpha)+
9152 YEren, LOE 1 #HE Ad FAH%E) A1F =(Cronbach’s

alpha)= 7712 YEhy #8< v ol Aoz gl A4
I W& [ 613 Zu

o

PN
T

[.4_{

i 6. AFHE BA A

Lilss B Cronbach’s a
002] ZLoll &= U7} $93k= 54"l )
008] Z1oll &= o= "lol& H7|oA FE e 7hsAde] Ut

MRA 008 2o &= Aulo] 7)ol &= Hold ~E AFEEo] ). 127
002] Lol &= Aujel 718l o8 ol "Eo] EA st}

00219 %+ ~EL wj@ Ao,

008l 1 ek $5% dEdh
002l 1= 2 49/2 G w Ark

00E] 1= frad AFEe] Aes B3 & J=F FETh

‘rr -
MURA 008) 18] 2312 FToldr} 851
008] 1= 43 AJArel dEs zta gl
00 2l 4717 #9171+ %3
002 1= 39 Z7A1e] AFAS NG
BEN 00871 228 B3 ey olokratE AL 2AARE A sz 358




0082 2ol mebbs Ao E7el wat 4L FolFh
008] 1ol &= of8 S/ 847F EX
008] 2ol i) AFstd £ 7|9 5] et}
008 1= the A Wi 5 e 718E Aedd
008] 1 2A=7 AEEE gksich o Az
0081 BA=x Peo] 7}
TRUST 008]1 BAdl== ok ST} 926
00211 HalEE FARS Fo.
00F] L8 #RE fFFE ALS AHe A 2530
008] 29} #HE $58 HPIAL A HsE AL dsh
SAT [ 00219 #dd fFE AHd Fdx f§o s WH=Fr. 915
00z] 19 #AAE FRE AHE S
008] 29} #HE FREE o] A §75 F5adu A
00819 #EE fRE AYE s
= 00E] 2ok #EE frRE ALdS ngsts Wolt
LO O woeizet waid sk e A% NG 9o g 71
U 0028 L fFEE Ado] glow Froldalr B Aot

: 4
r=356(p<.01) 2 e} Aol wA 9= zigi Q%%D}. MRA ¢}
BEN r=481(p<.0D)& Ye A=A dAlel U= o= el
MRA$} TRUSTE r=.293(p<.01)& YEY Al #A o
geolgity, MRASH SATE r=364(p<.0DE e} A H<I
A geolgitt,. MRAS LOE r=241p<.0D)& e} A=< 3
o2 it MURAS BENS r=444(p<01)2 YE} A FH

Aol J= Aoz Folzmity, MURA TRUSTE r=.347(p<.01)Z L}E}
AR #AA A Ao FAdfith. MURA®F SATE=
r=217(p<.0DZ Yel}t FAA #AAl] e Aoz gAdgith. MURA9

_E
N
FE 2

LO= r=178(p<0DE et A @A = o= I
BEN# TRUSTE r=560(p<.0D& et AA #A e o=
gt BEN# SATE r=479(p<0D= uel ZA0 #A AdE
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stol=gitt, BEN¥ LOE r=499(p<.01)Z e} A A<l A 9
A Aoz ettt TRUSTS SATE r=272(p<.01)Z e} AFA
] T
2]

QA A= Aor gt TRUSTS LOE r=.316(p<.01)= e}
U A4 AA d= Aoz U wxjwto g SATI LO=
r=634(p<.0DE YelY AAQD #AA A= Ao FAFAT. drkH

7 =74

om WEE el ABAGT 07 ool FEFALel Aol

=2
o)
PIS
B Jdoy gdeEddel giEHE Haee gle AoE Yyt

ZHA MRA MURA BEN TRUST SAT LO
MRA 1
MURA .356™ 1
BEN A81™ 444 1
TRUST 293" 34T 560" 1
SAT 364" 217" A79" 2727 1
LO 241 178 499" 316 684" 1

#p<.05, #*p<0l, #*xp<001

Wl ke 7 #AE BA S dA =AEF AHYEE HFE)
i SAHRAESY BAES Felsty] 98 FAaH
Factor Analysis: CFA)S AAstA T 259 AFEE ASst7] 98t
x2, IFI, TLI, CFI, SRMR, RMSEA #< A&3qith. dubd o g x2/df
+ 3.0 "9k IFI, TLI, CFI& .90 °]%, SRMR+ 0.1 °]sl, RMSEA&
0.08 olsto)l™ U453 7o 2 E}H(Byrne, 1998; Carmines & Mclver,

1981; Hair, Black, Babin, Anderson, & Tatham, 1998).

A
Q214 (Confirmatory
&
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AT BHEAE FRE Al HxY E3F 34N EF3t
2% (Standardized Regression Weights) ko] 0.5 ©]3&}¢l &
9o Squared Multiple Correlation(SMC)%ke] 0.4 o]}l
AstAek. 2@ A¥xE AW 7= MRA29 LO2, MRAL, MURA4
HSHAES AL & AT AMEE FEES EEcte] HIYASE &
HelAoh #3 aJENS B3 7] RdHTgE AFE A% Ay
x2=923.840(p<.001), x?/df=2.369, IFI=.903, TLI=.891, CFI=.902,
SRMR=.058, RMSEA=.067%.2 YE} X 0] AetstA] e Row I
A= ATE oo EEsE 8<AAAF] 05 HIREl MRA2 SHWHSF
SMC7} 04 w ¥kl LO2, MRA1, MURA4 £4¥W 55 AASA HE
= o L =) AdEE x?=686.112(P<.001), x*/df=2.416, IFI=.921,
TLI=.908, CFI=.920, SRMR=.053, RMSEA=.068% YEl} wr=3skulst 4=
9l oz FolxAr}

= X2 df D x>/df IFI TLI CFI SRMR RMSEA

74 A 923840 390 .000  2.369 903 891 902 058 067

T4 % 686112 284 000 2416 921 908 920 .053 068

#p<.05, #*p<0l, #*xp<001
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: Average Variance Extracted) #< AF=3tt. S E
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A tHFornell & Larcker, 1981).
FAamedz g AFE e A A3 MRA, MURA, BEN,

A& sty



TRUST, SAT, LO= 22t 0.773, 0.853, 0.864, 0.924, 0.920, 0.813°. =%
0.7 o= Z3st= ol siFstuez 4943 sl Aoz & 5 3l
o A eE 2 AVERLS AtE 23 MRA, MURA, BEN, TRUST,
SAT, LO&= 77} 0534, 0542, 0.516, 0.753, 0.696, 0.597= 0.5 °]&4e] <+
= WA =9k AVE #& EdE &t HTET=7t

. ]
A | FAug e sp | cro | 1| ave
MRA3 1 0.783 - -

MRA MRA4 0.967 | 0.769 | 0.087 11,1523 73 034
MRAS 0.882 | 0.629 0.09 97783

MURA1 1 - - -

MURAZ | 0.660 | 0.588 | 0.064 | 10.257xx:
MURA | MURAS3 | 0.706 | 0.625 | 0.064 | 10.997::x .853 042
MURAS | 1.032 | 0.837 | 0.067 15.31 3k
MURA6 | 0905 | 0.800 | 0.062 14.612 5%

BENI1 1 o677 | - -

BENZ | 1187 | 0687 | 0111 | 10.742#%+
BEN3 | 1048 | 0774 | 0.088 | 11904+
BEN BENA | 0925 | 0759 | 0.079 | 11713%s | 04 | 216
BEN5 | 1038 | 0724 | 0092 | 1124w

BEN6 1.009 | 0.682 | 0.094 10.676% 3

TRUSTI 1 0.925 - -
TRUSTZ | 1.068 | 0946 | 0.037 | 29.225%x:x
TRUST TRUST3 | 0893 | 0.780 | 0.048 18.699% 3 924 753

TRUST4 | 0.855 | 0.808 | 0.043 20.068

SATI 1 0.834 - -

SAT2 1.092 | 0.845 | 0.060 | 18.219%:x
SAT SATS 1.264 | 0.762 | 0.081 15.585% 920 696
SAT4 1.318 | 0.887 | 0.067 | 19.688%::x
SATS 1.294 | 0.840 | 0.072 18.0333 3

LO1 1 0.814 - -
LO LO3 1.042 | 0.878 | 0.061 17.133%:%x* 813 097
L.O4 1.044 | 0.599 | 0.097 10.784 3 %3
2y x> df IFI TLI CFI SRMR | RMSEA
SARY 686.112 | 284 921 0.902 0.914 0.053 0.068

#p<05, **p<0I, **+p<001

_56_



kel FAWMGTE AAZ e

S

T
T

H E} g %= (Discriminant  Validity)

A 5 <}
EAEE(AVE) ghol ¥

ity

ﬂnﬂo

e

=
L

AuL} v}

=}
=

)

B

o 7 HtH(Fornell & Larcker, 1981). A &A 9 ¥ 7k

HL7F 0.03870.769% 7}

9l

o
o

B
iz

K

X
o
T

Z(SAT) ¢ 22 Ad 54

=
=

!

J q

8

g A

FAIRE g2 A

A o A

06965 =2 0.769=

°©

Aoz ey
T (LO)%H9

p—

o)
o

RS
o

or

4

D~
@) o))

LO)
= S
T O D
< |
wn o | O
=
wn NI =l
D LB|S
W.u S|
N OO ||
& BR[| R
an] olo|s|a
M allo|s|0|m
S EIER:
= Slo|loclo|o
< | Q| — |00
=B IZRSBED
Slolc|ioc|loc|loc|ls

< =

| S 2|z 2 e o
ESldD| <
- - —
MMBWS

2 Y (SEM) &4

]

<

)
=0

Nd

]

g9 A

=3 o A S I8 =R -1 74 S A

10®
o

_57_



ODODO

ROOORD

1) FE344 LdHFE
z7) PRI APmE

IF1=0.905, TLI=0.893, CFI=0.904, RMSEA=0.073% U}E}}

22!

=
9

86

Yy
LO

60

vl
[ SAT5 49 )
[ SAT4 49 9
[ SATS § €2
A SATZ 3 '
SAT1 'R
36
[ LO4 7s 9
7P LO3 s 9
(01} %)

X*=770.050(p<.001), df=290, x*/df=2.655,

A A=

A = o JdA Ee Ak o]le dAFRFPo] AAHoRw E uj
HEES FASE AaEo] HA=REA Yy AesA] ZS F=
NS YERAT o]l & 235ty &l 24 d T AA e dE7)
ZZ2H 22 A A (Modification Indices)S o] &3l RS AT
297} At}
¥ 11 +2Ug A28 (SEM) A3 e
e <2 df p  x/df  IFI TLI CFI  RMSEA
<A A 770050 290 000  2.655 905 893 904 073
=4 5 684750 289 000  2.369 922 911 921 067
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Estimate
7+ A= S.E. CR. D
B B
H1 MRA—TRUST -0.031 | -0.018 | 0.129 -0.244 807
H2 MURA—TRUST | 0.066 0.060 0.071 0.927 354

H3 BEN—TRUST 0.884 0.583 0122 | 7.219%xx otk

H4 TRUST—SAT 0.240 0.298 | 0.048 | 4.985%:x* ook

H5 TRUST — LO 0.049 0.052 | 0.039 1.240 215

H6 SAT — LO 0998 | 0.859 | 0.073 | 13.722%%% | sk
<05, p<0I, " p<.001
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Abstract

The Effect of League Brand Image
Associations on League Brand Turst and
League Channel Satisfaction and League

Channel Loyalty

Seongik Ahn

Department of Physical Education
Global Sport Management

The Graduate School

Seoul National University

This study aims to investigate the brand image association of
European professional football leagues and its influence on
consumption of league related content on YouTube. Brand image is a
component of brand equity and has been used as a key variable in
many studies. From a sports management perspective, the image of
team brand association has been well-acknowledged to increase
consumer loyalty, however, recently the importance of brand
association of the league itself has also been highly recognized. Based
on this perspective, it 1s also important to increase the loyalty of
consumers to the league through league brand management. In
addition, the emergence of new platforms due to the development of
media technology has provided an environment in which sports
consumers can enjoy more sports contents. Also, sports organization’s

use of new media platforms to draw loyalty from existing and
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potential customers i1s a means to generate additional profits in
addition to the main sources of revenue generated from ticket sales,
sponsorship, and merchandising sales.

Therefore, this study will examine the influence of league brand
image on sports media consumption on YouTube based on Keller's
(1993) customer—-based brand equity model. In addition, the study
aims to examine mediating effects and predicts that positive brand
image formed by consumers will be mediated by league brand trust,
which in turn will influence consumption of league related content on
YouTube.

To this end, an online survey(2021.03.11.72021.03.22.) was conducted
on 352 football fans who have experience in consuming content
related to European professional football(including the English Premier
League(EPL), La Liga in Spain, Bundesliga in Germany, LIGUE 1 in
France, and Serie-A in Italy) on YouTube. The survey was
conducted over 12 days, and a total of 308 questionnaires were used
for the analysis of the results, excluding 44 incomplete questionnaires.
Survey questionnaire items for league brand association consisted of
17 items classified into attributes and benefits derived from the
studies carried out by Gladden & Funk (2001), Bauer et al (2008),
Kunkel et al (2014), and Cho (2017) and were modified and used for
the purpose of this study. League brand trust was measured by four
items initially used in the study by Chaudhuri & Holbrook(2001).
While, league channel viewing satisfaction was measured by
modifying and adapting the viewing satisfaction scale proposed by Gil
et al (2016). Finally, the channel loyalty scale (Ahn 2013; Hyung,
2007; Oh & Jeon, 2016) was modified and adapted to measure league
channel loyalty. The collected data was analyzed using IBM SPSS
Statistics 26 and AMOS 21 statistical package. Data analysis included
descriptive statistical analysis, reliability analysis, validity analysis,

correlation analysis, confirmatory factor analysis, and structural
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equation modeling.

The reliability of the measurement items used in this study was
examined using cronbach’s alpha, and confirmatory factor analysis
was conducted to verify the validity of each independent wvariable,
parameter, and dependent variable. In order to analyze the structural
relationship between the proposed variables, structural equation
modeling analysis was conducted. The results of this study are as
follows.

First, among the association factors of the league brand image, the
perception of benefits related to the league showed a positive effect
on league brand trust. Second, league brand trust had a positive
effect on league channel viewing satisfaction, and league brand trust
had a positive effect on league channel loyalty. Third, league channel

viewing satisfaction had a positive effect on league channel loyalty.
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