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TYPUCTUYKE ATPAKHMJE — KJbYYHH EJIEMEHTH
TYPUCTUUYKE PECYPCHE OCHOBE®

H3Boa: HecropHO je Ja TeopeTcka MIcao y Typu3My 3a0CTaje U3a Hapacle TypHcTHuke Ipakce. Jla 6u ce Taj ja3
CMamHo0, TEOPETCKH Paj y TypU3My Mopa ce y WHTCH3MBUPATH M KOHTHHYHMPAHO NPEHCIUTUBATH, PaJy HaydHe
00jeKTHBHOCTH M yCaBplIaBama. Y TOM IMbY, HEOMXOMHO j€ IyHY MaKiby MOCBETHTH AHAIM3H H IPELU3HOM
TyMadely OMTHUX IIOjMOBa KOjH Cy CAaCTaBHHU JeO OIepaTuBe TYPHCTHYKOI pa3BOja ald U IPeAMET HaydHO-
HCTPAXXHBAYKOT pajia. Y 0BOM pajly aHAIM3UPa ce KOMIUIEKCHA CTPYKTYpa TypPHCTHUKE PECYpPCHE OCHOBE, IPH YeMy
cy y Goxycy pazmarpara JBa BaXKHa [0jMa 332 TEOPHjy U MPAKCY TyPUCTHYKOT Pa3BOja — TYPUCTHYKH PECYPCH U
TypUCTHUKE aTpaxnuje. V3BpIueHa je aHanu3a BHXOBOT 3HaueHma, MelycoOHOr omHOCa M pasnuka, KopumhemeM
OCHOBHHX IPHHIMIA TYPH3MOJIOIIKUX HCTPAXKUBAKka M Y3 KPUTHYKH OCBPT Ha PA3NIMUUTE CTABOBE ¥ IPUCTYIE
OJTHOCHO] MpOoOJIEMaTHIM CAaBPEMEHHUX TeOpEeTHYapa Typu3Ma. AJEKBaTHO TyMauewe, YCIOCTaB/bambe KOpealuje u
IUCTUHKIMje H3Mely TypHCTHYKH peNeBaHTHHX II0jMOBA, IIOJpa3yMeBa BEIUKY OATOBOPHOCT H 00aBe3y
TYpHU3MOJIOra, TYPHCTUUKHX reorpada, eKOHOMUCTA U APYTHX eKCIiepaTa y o0JIacTH TypH3Ma, Kako O OHH CBOjHM
pazoM aany JONPHHOC jadyarby TEOPETCKE MHCIU y TYpU3MY, YTHUYhH alleKBaTHO Ha CBE pa3BHjEHU]y TYPHCTHUKY
PAKCY.

KibyuHe peuu: TypusaMm, pecypcHa OCHOBA, aTpaKIija, BaloOpH3alija

YBoa

[Ipema omnmTeM cxBaramy, PECypcH Cy H3BOPH, CPEACTBA, CHUPOBHHE, OIHOCHO
NpUPOJHA ¥ aHTPOIIOreHa 100pa Koja ce MOTy IPUBPEAHO McKopuinhaBaTH (BalOpU30BaTH
Ha TpXHuIITY). Pecypcu cy meo nenokynHor pasBoja oapeheHor reorpadcekor noapydja, Tj.
JpKaBe, Peruje Win yxke IpoCTOpHE IeIMHE, IPH 4eMy OOraTcTBO pecypcuma IpecTaBiba
OWTHY KOMIIapaTHBHY IMPEIHOCT y NMPUBPEIHOM pa3Bojy. [Ipema EKOHOMCKOM JIEKCHKOHY
(Masmedia, 1995) “pecypcu cy OmIITH Ha3WB 3a MPHUPOIHE W IPOM3BENEHE CTBApH,
YKJbY4yjyhn JbYACKO 3Hale M CIOCOOHOCTH, KOje C€ MOy KOPHCTHTH Kao CpPEACTBa 3a
3a70BOJbABam-E OTPeOa HEOCPEHO Y IIOTPOLIEGU WM IIOCPEIHO Y IPOU3BOABH .

Ako 6u ce oBa omuTta jAedHHUIMja MPUMEHWIIA HA TypH3aM, Taja OW TYpPHCTHYKU
pecypcu oOyxBataiu cBa OHa cpeicTBa Koja omoryhyjy, Tj. y GYHKUHMjU Cy TYpPUCTHYKOT
pa3Boja oxpelheHor MecTa Wik moaApydJja.

Defert (1972) mon TypHUCTHYKHM pecypcuMa oOyxBaTa cajpikaje MpocTopa KOjHu MOTY
noacrahu TypucTudka Kperamwa, aeinehw nx Ha npuponHe (Xuapom, GpuTOM M JIUTOM) U
aHTPOIIOTeHE pecypce.

Hosuje typuctnuke ennuknoneanje wiau peunniu (Encyclopedia of Tourism, 2000)
moceehyjy 3HaYajHY NaXBy TYPUCTHYKUM pecypcruMa, ald He Najy LEeNTOBUTY AeHUHUIN]Y
ca jaCHOM CTPYKTYpOM OBOT TIojMa, Beh ce mperexHo 6aBe pakTorpadcKiM eBUACHTHPAHEM
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pENpe3eHTaTHBHUX BPCTa TYPUCTHUYKHX pecypca, oO3HavyaBajyhu mOpH TOMe YriaBHOM
TYPUCTHUKE aTPaKLHje Kao TYPUCTHUKE pecypce.

Ilomenytn mpucTyn wn3asuBa KOHQY3Wjy y IOINIeNy CTBapHOI oOyxBara cazpikaja
TYPHCTHUYKHUX pecypca, jep ce lUMe M30CTaBjba BelinHa HeaTpakIMjCKUX pecypca ol KOjux
takohe 3aBHCH pa3Boj Typu3Ma Ha oapeheHom noapy4djy. CBeTcka TypUCTHYKA OpraHu3aluja
(1994) paznukyje cnenehe Bpcte TypucTnukux pecypea: 1) [IpuponHu TypucTuiku pecypeu;
2) KynrypHo-ucropujcka Gamruna y tTypusmy; 3) Kinumarcke omnuke; 4) Mudpactpykrypa
u 5) Typuctuuke yciyre u caapxkaju. OBo je jeJaH of 4eCTHX IIpUMepa H3jelHadaBama
TYPUCTHUUKHX aTpakilyja ca TyPUCTUYKAM PECYPCHMa, Maja je 1ojaM TYpUCTHYKE aTpakiyje
YKH OJ II0jMa TYpUCTHUYKOT pecypca, jep CBH TYpPHCTHUKH PECypCH HHUCY TYypHUCTHYKE
aTaKImje.

Howie (2003) Tpetupa TypucTHUYKE pecypce Ha KOMIUIEKCHUjU Ha4WH, ucTrayhu ma cy
,»TYPUCTHYKH PECYpCH AparoleHu, anu cupoBu (Hernpepalenu) enemeHTr oapeheHor mecra
WIM TOJIpYy4Yja, KOjU Y 3Ha4ajHOj Mepu ojpel)yjy pa3BojHE MepCIEeKTHUBE IaTOr mojapydja‘.
OH, majbe, HaBOAM Ja 3a CTAHOBHUIITBO TYPUCTHYKHMX JSCTHHALUja, PECYPCH y TaKBOM
Herpepa)eHOM WIIM CHPOBOM CTaly MOTY OMTH JOBOJFHH 3a 3a/l0BOJbaBambe ojpeheHux
BUXOBHUX NOTpeda (I[pkBa, obalia mopes] peke, Mara IyMa y IICHTPAIHUM JCeJIOBHMA Tpajia 1
ci.). Moryhe cy u cutyanyje y Kojuma Cy pecypcH 3a JIOKaJHO CTAHOBHHUIIITBO YOOHUajeHE
CTBapH, OJ] MaprHHAIHOT 3Ha4aja, Ha Koje ce u He oOpaha Beha maxma, ¢ 003upoM Ja nmajy
KapakTep Hedera IITo je IpUpo/ia CTBOPWIIA U JI0IENINIIA JIOKAITHOM CTaHOBHHUIITBY.

3Hayaj M KapaKTepUCTHKe TYPUCTHYKHUX aTpaKuuja

Behuna TypucTHUKHX ekcliepaTa je carjiacHa Ja TYPHCTHUYKE aTpakiuje (aTpakTHBHU
EJIEMEHTH) MMajy LEHTpaJHy yjory y typuctiuukoM cuctemy (Inskeep, 1991; Gunn, 1994;
Mill & Morison;). Hajuemhe ce nmox aTpakiujoM MHUCIH Ha OAJIMKY (0cOOMHY) onpeleHor
nojipy4ja (ecTuHaluje) Koja je HemoCpeaHO Be3aHa 3a MeCTO U MOTHB o0aBsbama ojpelheHe
Typuctruke aktuBHocTH (Weaver, 2006). IIpencrasibajyhu ocHOBY 3a pa3Boj peKpeaTUBHOT
U KyJITYPHOT Typu3Ma, aTpaklije Cy KOMIIOHEHTa TYPUCTHYKOT CHCTEMA, KOja je HajTeLIhe
MOBE3aHa Ca UJICHTUTETOM JICCTHHAIH]e, C 003MPOM Jia Ce 3a By HEMOCPEIHO Be3yje MECTO
(yrokarja) o0aBsbarba TYPUCTHYKHUX aKTHBHOCTH. ATpakifje 4ecTo, MHOTO BHUILE y OJJHOCY
Ha KBaHTUTET M KBAIUTET YrOCTUTE/bCKUX OOjeKaTa W yClyra, yTudy Ha THI, JOKAUUjy H
MHTCH3UTET pa3Boja TYPUCTHUYKHX AaKTUBHOCTH Yy JecTuHanujama. IIpoGiemarikom
TYPUCTHUYKHX aTpakiuja Kao MOTHBA KpeTama TYPHUCTA, OJHOCHO AaHTPOIOTeHUX U
MPUPOIHUX BPETHOCTH Koje oMoryhaBajy 3aI0BOJbEHE TYPUCTHUKUX TTOTpeda, y Cpouju cy
ce nocebno Gaswim cienehu ayropu: JoBuunh XK. (1999), Cranxosuh (1993), Josuuuh /1.
(1996) 1 Yomuh (1997).

Laws (1995) ucruue na ,,0e3 TypUCTHUKUX aTpakiyja He Ou OWilo Typusma, aiu u 6e3
Typu3Ma He OM OWJI0O HM TYypHCTHYKUX aTpakiuja“. OHe ce Haja3e BaH MecTa CTallHOT
CTaHOBama NOTCHIMjaJJHUX M pealTHUX Typucra, npousBonehum y mwuma nortpedy 3a
TYpUCTHYKUM KpeTamuMa. To oOMYHO mompasymeBa ozapeheHu geo mpoctopa koju Tpeba
BUJICTH, aKTHBHOCTH y KOjuMa Tpeba ydecTBOBAaTH M JOXHBJhaje KOjU OcTajy y cehamy.
Gunn (1988) yka3yje Ha Temkohe Koje ce MOBPEeMEHO jaBibajy MPHIMKOM JU(EpeHIHpama
aTpakuvja ¥ Hearpakuuja. Hop. xama je TpaHcnopr y (QyHKUMjH KpcTapema peKoM WU
MOpeM, OJHOCHO KaJia je TECHO Be3aH 3a LiJb TYPUCTHUYKOI KpeTama, Taja Ipey3uMa yiory
Typuctnuke atpakudje. Ciamano ce Moxke pehm 3a pectopaH Koju HyOu NpUBIadHE
TacTPOHOMCKE CIICLIHjalTUTETE.

Vmajyhu y BUIOy OMEHYTe Kao U CIMYHE CTaBOBE JIPYIHX ayTopa KOjH Cy ce OaBHIH
onHocHOM mpoGnemarukoMm, Hop. Kymen (2002) u Lickorish (1997), moxe ce u3Byhu
3aKJbYYaK J1a Cy TYPHCTHUYKE aTpakuuje (MOTEHIMjajHE W PeajHe) TeMeJbHH TYPUCTUIKH
pecypcH Koju IpHBjade Wik Mory npuByhu Typucre y oapeheHy qecTHHAIM]Y U CHAKHO CY
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npocTopHO obOenexeHn. [lojMy TypHcTHUKE aTpakunyje ONM3aK je MojaM TYPHCTHYKOT
MOTHBa, I1a c€ MOXKE€ KOPHCTHTH Kao aJTepHaTHBA IIOjMy aTpakuuja, umajyhy y Bumy na
MOTHBE KapaKTEepHIIy aTPaKTUBHU aTpUOYTH KOjUMa NpUBJIade TYPUCTUUKY KIHMjEHTEIy M
3a710B0JbaBajy mwuxoBe norpede (JoBuuwh, 2008). TypHCTHYKH MOTHUBH WIIM aTpakiyje,
3Ha4W, oOjallmkaBajy MOOMIIHOCT TYpPHUCTa W IpaBLE HUXOBHX KpeTama, NpeacTaBibajyhn
KJbYYHEC CJIEMCHTEC TYPUCTUUYKOI CUCTEMA.

Kapakrepucruke arpakiyja ce 0JHOCE Ha HUXOBE pa3nuuute U MelycoOHO moBe3ane
arpubyTe Kao IITO CYy: 6IACHUWMGO, HAMeHA (OpUjeHmucamocm), HpOCMOPHA
KOHGpueypayuja u nonosicaj, aymeHmuyHOCM, Npe3eHmayuja, UMuy, pemkocm, Cmamyc,
Hocehu kanayumem, npUCMYNAYHOCH U MPACUWHA YII02d, O KOJUX Y BEIUKO] MEPH 3aBUCU
€KOHOMCKa, €KOJIOIIKA M COIHO-KYATYPHA OJPKHBOCT TYpUCTUKOT pas3Boja (Weaver, 2006;
Wall & Mathieson, 2006).

Typuctuuke aTpakije Mory OWTH y Ap>KaBHOM (jaBHOM), IPHBATHOM M MEIIOBHUTOM
BJIACHHLITBY, OJ] Yera HEMOCPEAHO 3aBUCH U KOjU CyOjeKkTH (IpaBHa U (U3MUKa JIHLA) UMAjy
IpecyJHy yJory y JOHOLICHkY OAJIyKa BE3aHHMX 3a AKTHBUPAmE M Pa3BOj OJHOCHHX
arpakuuja. OJ BIaCHUYKMX OJHOCA 3aBUCH W HaMEHa aTpakiyja, ITo rmojapazymena na he
OHE TMpeBacXoJHO OWTHM y (YHKUMjH MaKcUMHpama Mpodura y ciiy4yajy IIpUBaTHOT
BJIACHHULITBA, OJIHOCHO AYTOPOYHOT TO00JbLIAbA COLIMO-KYJITYPHUX U €KOHOMCKUX ITPUIINKA
y JIOKQJIHOj 3ajeJHUIIH, aKo je ped O aTpakiyjama y jaBHOM BIIACHHUILITBY.

Wall & Mathieson (2006) dokycupajy 3Hauaj npocTopHe KOH(pUTypanuje Kao BaKHOT
aTpu0yTa TYpPUCTHYKHMX aTpakuuja. Hmp. arpakuuje koje HMMajy HoOJalHy (Tadkacry)
KOHpHUrypanujy OOWYHO HMajy 3a MOCICHUIly BHCOKY KOHICHTPAIM]y TYPUCTHUKUX
AKTUBHOCTH, U3 dera Mory npouctehu, kako MOryhHOCTH Tako M TemKkohe 3a OCTBapeme
OJPKUBOT pa3Boja Typu3Ma. JIMHeapHe TYpPUCTHYKE aTpakiuje Kao LITO Cy peKe WIH
Henrayke CTa3e MMajy Ayry IpaHHuHY JIMHUjY ca HEHNOCPEIHUM OKpPYXKeHeM, IITO ImoBehaBa
MoryhHOCTH Jerpajaudje camMHMX aTpakLyja ajld M CTBapama HEraTHBHUX EKOJIOLIKHX
edekara y OmmkeM okpyxemy. [loyioxkaj TypucTuiKe arpakiuje y reorpad)ckoM mpocTopy,
4ecTo yKasyje Aa jim oxpel)eHa aTpakiiyja 3aBUCH O CrieliuUIHUX cajpxkaja (HIIp., BOJOIA
wii TBphaBa) Ma W YHTABOr KOMIUICKCA MPUPOJHUX/KYITYpHHX YyCIOBA y JaTOM
MpOCTOpHOM 0OyxBaTy, Wi Moxe Outu wusrpahiena (ypehena, opranuzoBaHa) Ha
Pa3IMYUTHM IPOCTOPHUM JIOKalMjama (Ka3uHO, TEMAaTCKH MapK, TepeHH 3a rond). Jlokamujy
Tpeba CBaKako OLCHUBATA M Ca AacleKTa YyNAJbEHOCTH OJf E€MHTHBHHX TPXKHUILTA,
KOHKYPEHTCKHX aTpakiuja (IeCTHHALKja) WM MOoApYyYja Koja cy TO3HaTa 10 eIeMEHTapHUM
HemorogaMa (BYJIKaHH, YparaHu).

AYTEHTHYHOCT aTpakiHja je CTBap CyOjeKTHBHE IpOIIeHe, KaKo eKcIiepara a joIl BHUIIe
yYeCHHKa TYypUCTHYKHX KpeTama, 300r dera je OIeHa OBOT aTpuOyTa KOMIUIEKCHO H
mucKyTabmwiHo murame. Ca ayTeHTHYHOIINY aTpakndje TECHO je MOBE3aH M HAYMH HheHe
npeseHranuje. [IpobneM ce Hajuenihe jaBjba y CiydajeBHMa Kaja ce KONMja WM IUIarujat
onpeheHe arpakiuje Ha MOTpeUIaH HAYMH IPE3EHTYje Kao ayTeHTHYHA WM OpPUTHHAIHA
aTpakuuja (HIp. Ipe3eHTanuja pernpoayKirja CIMKa UCTAKHYTHX ayTopa Kao OPUIHMHAITHHX
nena) win ooparao (Weaver, 2006). Ox HauuHa THpE3CHTALUjE Yy BEIMKO] MEPH 3aBUCH U
UMHUII Koju he TypHCTHYKa aTpakiyja W3TPaJUTH Yy CBECTH KIIMjCHTENE WIN JOMULHIHOT
CTaHOBHUILTBA, KOjU YKJbydyje HHW3 BapHjaHTH, OJ Kpajibe IO3UTHBHHUX [I0 Kpajie
HeraTuBHUX repuenuyja. MMun takohe mMoke 0OyXBaTHTH CHEUU(HUYHE M MOTEHIH]aIHO
IITETHE TepIeIije, Kao IITO je CUTyaluja Kaxa ¢pyadaacKi Med, HITp. CIyKH Kao TIOBOJ 3a
BaHIAJICKO ITOHAIIAKE MOjeMHALA WM TPyIa Jbyad, 300T Yera caMo CIIOMHMbAEE OBAKBOT
Tina gorahaja Kao 3Ha4YajHE TYPHUCTHUYKE aTpakiHje, MOXKe KOJ IOjeAHMHHUX CerMeHara
TPaXKi-e U3a3BaTH HETaTUBHE acolyjauyje.

PeTkocT ce wecto HanoBe3yje Ha MMHIl M ayTeHTHYHOCT M yKasyje Ha TO Ja JII je
aTpakiyja jeJIMHCTBEHA WIIM LIMPOM PACHpPOCTpameHa, Tj. MOXe ce Halin CKopo CBYyZa.
ATpakimje 4Yuja ce pacrpoCTpameHOCT KOHCTAHTHO MNoBehaBa, HIp. TEMaTCKH MapKOBU
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HACTAJIU 10 Y30pY HA OPUTHHAIHYU [IM3HUICH], MOTY HapYILHUTH IyX oJpeleHe necTuHanmje,
M ce KBHUXOBa INO3UTHBHA ylora MaHH(ecTyje y CHTyalujamMa Kaja JOHOCE 3HadajHe
exonomcke npuxone (Laws, 1995). Jlerpaganuja jeIMHCTBEHUX/PETKUX aTpakKifja OCeOHO
je HeraTuBHA y COLIMO-KYJITYPHOM CMHCIY, jep je IO3HATO Jla TyPHUCTHYKA TPaKiha XKeNu Aa
BUJM, YIIO3HA W JIOKMBU HEIITO INTO j& JEJMHCTBEHO Y CBETYy WM HEKO] PETHOHAIIHO]
nenuuy. [lepreniujoM peTkocTH, Meh)yTHM, MOXKE Ce M MaHUIYJIMCATH KPO3 Pa3IHuUTe
MapKeTHHIIKE aKTUBHOCTH. HIp. Mako je peajHo ja ce meplenupa Kao jeIHO OJf CTOTHHY
cmmyHuX Mecta, HopmaHcka TBphaBa y EHIIecKoj MOXe ce MPE3eHTOBATH KIIMjEHTENIN Kao
jenuHu oOjekar ca HeomteheHOM M opurMHamHOM cpeaummboM Kynom (Weaver, 2006).
PerkocT je TecHO mOBe3aHA W ca CTAaTYCOM KOjH IMOKa3yje XHjepapXHjCKU paHr ojpeheHe
aTpakuyje, mel)y HU30M TypUCTHYKUX BpemaHOCTH onpelere nectuHanuje. TypucTte HajBHIIIE
mpuBJIade J0OPO MO3HATH U ahUPMUCAHH JIOKATUTETH, 00jeKTH WK orahaju, 1mo KojuMa Cy
onpeljeHe necTHHAIMjEe W CTEKJIE MPENO3HAT/BUBOCT HAa TPXKUILTY, HIp., AjderoBa Kyia y
ITapu3zy win Benuku KkuHecku 3un.

Hocehn xanmammreT je mpeaMmer decTHx KpuTHka Mmely Teopermyapuma Typus3ma, 300T
TOTra IITO MMIUIMOHPA (l)I/IKCHO JIMMUTHUPALE O6I/lMa TYPUCTUYKHUX AKTUBHOCTH, OJHOCHO
nocetuiana Ha ojpeheHom nokanureTy wim nectuHanuju. Mnak, oH uMa CBOjy NMpPaKTHYHY
BPEIHOCT, YKOJIMKO CE€ HErOB I'PaHM4YHH IIpar TPeTUpa Kao NMPOMEHJbHBA KaTeropuja, Koja
GbuykTyupa cXoJHO 00MMY M KBAIUTETY Mepa Mpely3eTHX 3a YIPaBJbakhe TYPU3MOM y HEKO]
JectHHaMju. Y ozapel)eHOM BpeMEHCKOM IEpUOly, EKOJIOIIKH M COLMO-KYITYpHH HOocehn
KarmauTeT MaHacTupa Ha Tubery Moxe 6utu 50 TypHCTa MO JaHy, 3aBUCHO OJI aKIHja Koje
C€ Y OMHOCHOM IepHOy Mpeay3uMajy paau KOHTposie Oyke U KpeTama mocermnana. Hocehn
KalalMTeT MOBPEMEHO YyTHYe Ha NPHCTYNAYHOCT TYPUCTUYKO] aTpakUHWjH, Ia ce JAellaBa,
HIp. [a je MNPHUCTYN IMOjeNMHAM 30HaMa HAI[MOHAJHUX [ApKOBAa BPJIO OrpPaHUYCH.
[pucrynaynoct atpakiujama takohe o0yxBara nmpobiaeMaTHKy MyTeBa, CTa3a M yiasa, Koju
ce HEONXOJHHU 3a nmocery onpelheHum nokanuteruma u objextuma (Page & Dowling, 2002;
Wall & Mathieson, 2006).

Typuctuuke artpakiuje Cy HW3pa3uTa TPXKHIIHA KaTeropuja, jep ce aTPaKkTHBHOCT
MOje/IMHUX MECTa, CIIOMEHMKA WIIM MaHudecTanuja NOoTBphyje Ha TPXKHUINTY TYPHCTHUYKE
TpaXkme, NaKo MOojeANHE aTpaKiMje MOTY Jia IPUBJaYe U JIOKAJHO CTAHOBHHUIITBO, J0HOCEhH
npodUT M TO TOM OCHOBY. ATpakuuje Koje Cy CKOpO HCKJbYYMBO OpHjEeHTHCAaHE Ha
TYPUCTUUKY TpaXkiy, HIpP., MECTa 3a OAMOpD CHKJIABHOI KapakTepa, MOry H3a3BaTh
HE33J0BOJBCTBO JIOKAJHOI CTaHOBHMIUTBA. HacympoT Tome, aTpakidje Koje HpEeTeKHO
M3a3MBajy MHTEPECOBAE JIOKAJHOT CTAHOBHUIITBA OCTBApyjy BPJIO CKPOMHE IPHXOIE OX
TypusMa. Y pasMarpamy TPKHUIIHE BaIOPH3AlMje TYPUCTHUKHX aTpakiyja, BaXXHO MECTO
3ay3UMajy U IIUTama JeMorpa)cke CTpyKType TYpHCTa, BBUXOBO Teorpad)cKo MOPEKIIo, Kao U
OpOjHOCT HUJBHUX CerMeHaTa TPaXxibe (M0jeANHE aTpaKihje aHUMUPAjy CaMO YCKE TPXKHIIIHE
HHIIE, JIOK CY ApYyre KOHKYPETHE Ha TII00aTHOM TYPUCTHYKOM TPXKHIUTY). O OBUX NHTama
y BEIHMKOj MEPU 3aBHCH CTA0MJIHOCT TYPUCTHYKHMX TOKOBa W OJPIKUBOCT TYPUCTHYKOT
npuspehuBama y ogpehenum necrunanujama (Howie, 2003).

Kaacupukanmja TypuCcTHUKHX aTpakuuja

Y KOMIUIEKCHOM pa3Marparby THIIOBAa TYPUCTHYKHMX aTpakifja Ka0 OCHOBHMX areHaca
KOju mokpehy menokymaH TypHCTHYKH CHCTEM, IPUMapHO YCIIOBJbaBajyhu pas3Boj Typu3ma
Ha oxpeheHOM moApydYjy, Hy KHO je y3eTn y 003up u nenoButo aHanuzupatu (Howie, 2003):
¢ peagHEe TYpPHCTHYKE aTpakije Koje Tpeba IutacupaTH Ha TPXKUIITE aaeKBATHOM

TIPOMOILIH]OM;
¢ [OTEHIMjaJHEe TYPUCTHYKE aTpakiuje Koje Tpeba Hajpe TYPUCTUYKH PA3BUTH, OJHOCHO

YIOXXKUTH OZpel)eHu pax M cpelcTBa U TaKO UX YUUHUTH JOCTYITHHM TYPUCTUMA,;
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¢ TypHUCTHYE aTpakindje KOjuMa ce TYpHCTH OaBe (HIP. CIIOPTCKO-PEKpeaTHBHE
aKTUBHOCTH);

¢ TypUCTHYKE aTpakiije Koje TYPUCTH pa3riiefiajy WiH ce mhHhMa 0aBe 300T yKHBamba Y
c1000/THOM BpeMeHY (TOKOIHUIIN);

¢ TypucTHuKe arpakuuje (,,[1apa-arpakuuje’) Koje cy TypucTu npuHyheHu na xopucre

(mocao, TpaH3WUT, JIeUeHE, 00pa30BakLEe);
¢ TYpPHUCTHYKE aTpakildje ca CJIOKEHOM CTPYKTypoM (KOMIUIEKCHE aTpakiigje), Koje

no0ylhyjy nHTEpecoBame pazIMIUTHX CerMeHaTa TYPUCTHUKE KIIMjeHTeNe U Jp.

VY caBpeMeHO] JMTEpaTypu Cy HPUCYTHH DPa3IMYUTH TOKYyIIaju H3/]Bajarba THUIIOBA
TYPUCTHUYKUX arpakiuja. HajjemHocTaBHHje je KIacMYHO IUQEpeHIHpame aTpakiyja Ha
npupooHe u auwmponocere (KyATypHe, m3rpaliene) mypucmuyke ampakyuje, K0je ce 3aTUM
MOTYy CHCTEMAaTH30BaTH Ha aTPaKIHje ca MaTepHjaTHuM (MecTa, 00jeKTH) U HeMaTepHjaTHUM
cBojcTBuMa (Manudecrauuje, norahaju). [Ipupoane arpakiuje ce MOry MOJCIMTH MpeMa
(usnuko-reorpadckuM  O[UIMKaMa JIOKaJHE cpeauHe (reomopdosioiike, KIMMATCKe,
XHUJPOJIONIKE OJUTUKE), YHMjOM KOMOMHAIIMjOM KacHHUje HACTajy ,nonynsrpalene’ atpakuiuje
Kao LITO cy: Iej3axkd, OoTaHWuke Oamre, BUAMKOBUM U ci. CTpykTypa u3rpahjeHux
aTpakildja je BeOMa XeTeporeHa W YKJbydyje, HIp. MPE-UCTOPHjCKE U HCTOPH]jCKE
JoKanuTere, crenrUuHe M HaMEeHCKU u3rpaleHe AecTHHaluje Kao LITO Cy TEeMaTCKU
NapKOBH, 3aTUM TepeHU 3a roid, ckujanumra u ap. (Howie, 2003).

Hajsehu neo no canma ypahennx wiacudukanuja TYpUCTHUKHX aTpakiyja 3a HoTpebe
IUIAaHMpamka pas3Boja TypusMa obenexuo je uodeocpagpcku npucmyn (Weaver, 2006).
Wneorpapckun mpuCTyn yriraBHOM ce OaBH CHCTEMAaTH3alHjOM TPYMHHX (30MpHIUX)
TyPUCTHYKHUX aTpaknuja (yoOmmaeHux y ,,ciuuke’). Kox uaeorpadckor mpucryma, paam ce o
TUTIOJIOTHjH KOja crenru(uIHe aTpakiyje oapelyje mo BIXoBOj jeAMHCTBEHOCTH, a Mambe I10
YHUBEP3AJIHUM KapaKTepUCTHKaMa, I1a MX O3HauyaBa MMEHOM Koje ozapeljyje KOHKpEeTHY
»CIUKY* aTpakuuje. [Ipu ToMe cy UCTHIIaHEe IPyIHE TYpUCTHUYKE aTpakiiyje, Kao LITO Cy:
IIyMa, Mope, IUIaHHHa, rpaj, MaHUudecTanuja, GoyaKIop, ractpoHoMuja u 1p. Beoma perko
Cy ce JI0 cajJia OBe I'pYITHE aTpaKiiyje pasiaraie 10 OCHOBHUX TYPUCTHYKHX aTpakiyja, HIIp.,
ayTOXTOHE OWJbHE BPCTE, jeCTHBE IJbUBE, LIYMCKHU IUIOJIOBH, MOPCKa BOJAA, MOPCKE yBae,
TUIae, MApKOBH, CTAIMOHH U IP.

Kymren (2002) je uzpamuo monen @yHKyuoHaIHe Kiacu@uKkayije nomeHyujainux u
PEAnHUX MypUCmuyKux ampaxkyuja, Ha OCHOBY TIPETXOJAHUX BUILETOJUIIBUX UCTPAKUBAbA,
TecTHpajyhu moTOM OBaj MOJEN Ha MPAaKTUIHUM TIPHMEPHMa, TIPHITUKOM H3pae pa3BOjHUX
IDTAHOBA TI0j€INHUX TyPUCTUIKUX NecThHanuja. CaM Ha3uB (YyHKYUOHATHA, CYTEPHUIIE 1A j&
knacudukanyja W3BpIIEHa ca OH/beM JAa omoryhm edukacHy ¥ HEIBOCMHUCICHY
uieHTHHUKALHU]Y, EBUICHIIN]Y ¥ BAIOPH3ALU]y CBaKe TyPHCTHUYKE aTpakiiyje MojerMHauHO,
Ka0 U TYPHCTHYKE aTpaKIMjCKe OCHOBE y IieJuHu (Tadbena 1.).

DyHKyUOHATHA KAACUDUKAYUJA NOMEHYUJATHUX U PeaTHUX THYPUCMUYKUX amparyujd
yKJby4yje 16 OCHOBHHMX BpPCTa TYPUCTHYKHX arpakuuja. CBakoj ol OBUX BpPCTa NPHUIPYKEHU
cy oarosapajyhiu MOTHBH/ Y3pOLM TYPUCTHUYKUX KPETara, OJHOCHO aKTHBHOCTH TYPHCTA.
[ToceOHy HOBHHY y 0BOj Kilacu(HUKALUjH, Y OJJHOCY Ha IMPHUCTYIE U KOHLIENTE IPYTruX ayTopa
Koju cy ce mocinenmux 10-20 roguHa OaBWIIM OBOM NPOOJIEMAaTHKOM, IIPENCTABIbAjy
TypucTHUKe Tapa-arpakuuje. OHe cy yBpuiheHe, y cKialy ca rocTaBKaMa Kiacudukaimje
mehyHapoaHux mocerninana CBeTcke TYpUCTHUKE OpraHU3alyje, mpeMa Kojoj ce TypHCTHMa
(y mupeM cMHUCITy) cMaTpajy ¥ IOCETHOIM YHja KpeTama ce Be3yjy 3a IOCIOBHA ITyTOBamba,
CTyIHje, JeUeHhe, TPAH3UT U CII.



OcHoBHe BpCTe aTpaKnuja

IIpunanajyhu MmoTuB/y3pok Kperama

1. 'eononike KapaKTEPUCTUKE IPOCTOPA
(perped; ocTpBa; Kpac; HojeAUHAYHE TBOPEBHHE)

CTIOPTCKA PeKpealuja; JOKoIMYapeka exykanmja';
3a/10B0JbCTBO; HHETOKOIMIapcKu MOTHBH

2. Kiinma
(MeauTepaHcKa KIMMa; MIAHHHCKA KIIMMA,
OpJcKa KIuMa; U ap.)

OAMOp U OIlopaBakK; CIIOPTCKa pereaqua; 3a10BOJBCTBO,
HEIOKOJIM4YapCKA MOTUBU

3.Bona
(Mope; je3epa M BEJIUKE peKe; MOTOLH; JICKOBUTE
BOJIE, OCTaJIe BOZE;)

0JIMOP U OIOPABAaK; CIIOPTCKA peKpealiija; J0KoIM4apcKa
eyKallnja; 3aJ0BOJbCTBO, HEAOKOIHYAPCKH MOTHBH

4. bubHu cBer
(mpuposiHa BereTalnuja; y3rajaHa Beretarmja)

OZIMOp U OTOpaBaK; AOKOJIHYApPCKa eayKallHja;
32/10BOJBCTBO, HEJIOKOINYAPCKU MOTHBH

5. JKUBOTHELCKHU CBET
(MBJIbE KUBOTHUIHE; AoMalie )KUBOTHIHE;
300JI0IIKH BPTOBH; JIOBHIITA)

CIIOPTCKA peKpeariija; JOKoIMIapcKa eayKalmja;
3a7I0BOJECTBO, HEOKOIMIAPCKH MOTHBH

6. 3amTrhena npupoHa GamruHa
(3amruhena 1o6pa 01 HALIMOHAIHOT UJIH
MelhyHaponHOr 3Hauaja)

CIIOPTCKA peKpealiija; JOKoIMIapcKa eayKalmja;
3a7I0BOJECTBO, HEOKOJIMIAPCKH MOTHBH

7. 3amruhieHa KyJITypHO-UCTOPHUjCKa GarTiHa
(noxpeTHa 100pa; HENOKpeTHa 100pa)

JOKOJIMYapcCKa ez[ykaunja; 3a10BOJBCTBO,
HEJOKOJIMYapCKA MOTUBU

8. Kyntypa sKHBOTa U pajia
(dorxiop; nena nomahe paguHOCTH;
TPaJMLMOHAIHI BPTOBH; FACTPOHOMH]a;
TpaJMLHOHAIHN 3aHATH U TPrOBHHA;
YrOCTHTEJbCKA TPaIHLHja; (HHIATENH]ja; OCTAIO)

JOKOJIMIapCKa euyKaunja; 3a10BOJBECTBO,
HEOKOJIMYapCKU MOTUBU

9. 3HaMEHUTE JIMYHOCTU U UCTOPUjckH orahaju
(JINYHOCTH; TOPOIUIIS; IPYIITBA (YAPYKEHa);
HCTOPHjCKH jorahaju)

JIOKOJIMYapCKa elyKalja; HeIOKOJINYapCKH MOTHBU

10. Manudecraruje
(KyJnTYpHE; BEpCKe; CIIOPTCKE; MIPUBPEIHE; OCTAIC
ManudecTaruje)

JOKOJIMIapCKa ez[yKaLmja; 3a10BOJBCTBO,
HEIOKOJINYapCKU MOTUBU

11. KyntypHe u BEpcKe ycTaHOBE
(My3eju; rajepuje; U3JI0K0e; M030pHUILTa;
KOHIIEPTHE IBOPAHE; CBETH/IMILTA)

JOKOJIMYapCKa ez[yKaLmja; 3a10BOJBCTBO,
HEIOKOJINYapCKU MOTUBU

12. IIpupo/Ha neyuaumira
(Oambe; TanacoTepanmje; KIMMaTcKa JCUHIMIITA)

OAMOp U OIIOpaBakK; CIIOPTCKa pereaqua; 3a10BOJBECTBO,
HEIOKOJINYapCKU MOTUBU

13. CHopTCcKO-peKpeaTuBHI 00jEKTH U TEPEHU
(CTIOPTCKO-PEKPEaTUBHU TEPEHHU; OCTAIIN

CMOPTCKO-PEKPEaTHBHH CaAPKaji Ha OTBOPEHOM;
CIIOPTCKO-PEKPEaTHBHH IICHTPH)

CIIOPTCKA PEeKpealija; 3a10B0bCTBO, HEOKOIMYAPCKH
MOTHBH

14. TypucTH4Ke cTa3e ¥ NyTeBH
(memrauke; OUIMKINCTHYKE; jaxadyke; BecIauke;
MOTOPHCTHYKO-ayTOMOOMIICKE)

0/IMOp U OIIOpaBaK; CIIOPTCKa PEeKpealiija; JOKoInIapcKa
e/lyKallija; 3a0BOJbCTBO, HEAOKOINIAPCKH MOTHBH

15. Atpakiyja 360r atpakimja
(3abaBHu mapkoBu; BoxeHu napkosu;
Koukapauue; Ocrano)

CIIOPTCKa peKpeariija; JOKoIMIapcKa eayKalmja;
3a10BOJECTBO

16. Typuctuike napa-arpaxije
(TypucTHuKa HHPPACTPYKTYpa; yciayre
[IyTOBaba; IPUBPEAHU U YIPABHH CA/PKajH;
3[paBCTBEHH 00jEKTHU U caJpkaju; 00pa3oBHE
yCTaHOBE);

HEIOKOJINYapCKH MOTUBU

Tabena 1. ®ynkuuoHajaHa kjJacupukanuja TypucTuukux arpakuuja (Kymen, 2002)

' O6pazoBame NCKIbYHUBO PAJIH JTUMHOT 33/10BOJLCTBA Y CJIOGOTHOM BPEMEHY
? PejtoBHO 06pa3oBame, OCIOBHA MTyTOBAMbA, JIEUEHE, TPAH3UT H CI.
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On TypHCTHYKOT pecypca 10 TYPUCTHYKe aTpaKiuje

Y  TypU3MOJOLIKMM HCTPAXHBAlkMMa HEONXOZHO je MPaBUTH pa3IuKy u3Mely
TYPUCTHUUKHX pecypca ¥ TYPUCTHUKHUX aTpakuuja. MicrakHyTO je 1a cy TYpUCTHUKH pecypcu
JparoleHy, aju CHPOBU EJIEMEHTH ojpeheHor mecta wiam noapydvja. Mehyrum, onu ce
yllaramheM pajila ¥ MaTepHjaIHMX CpeJCTaBa, Kao0 W OCMHUILbEHHM aKTHBHOCTUMA, MOLY
TpaHcopMmucaTH y TypUCTHUYKe arpakuuje u crehu adupmanujy Ha Tpkuinty. [lo ayropy
Leiper-y (1990), TypucTiuka aTpakiyja je cacTaBHa Be3a TpHjy elleMeHara: ocode Koja uMa
TYpUCTHUKY TOTpeOy; Hykieyca (TI0X HYKJIEYyCOM C€ MHUCIM Ha HEKy OJ OJJIHMKa
JecTHHaIMje, 300r Koje Typuctu mnocehyjy maty mpocTopHy leiauHy) W uH(OpManuje o
HyKieycy (oBe HMH(OpManuje TypucTa CTHYE Ipe OMIyKe O IMYyTOBamy, 3aTUM TOKOM
MyToBama 10 oapeheHe necTuHamuje, Kao W 3a BpeMe OopaBKa y JaToj AECTHHALHUjU). Y
CKJIaly Ca THM, HCTH ayTOp KOPHCTH M cienehe TepMHHE - eMumusHu nokazamesb
(eMuTHBHH Mapkep) je nHpopmaluja qodHjeHa npe oAIacKka y MECTO TJie Ce Halla3u HYKIIeyC
(TypucTHUKa JECTUHALIU]A); mMpaH3umuu noxazamess (TPaH3UTHU Mapkep) je uHpopMmaimja
JoOujeHa Ha IyTy IO JECTHHAIMje, OAHOCHO TOKOM TpaH3UTa U peyenmusnu HOKamess
(peuenTHBHM Mapkep) KOjHU TIpelCTaBjba HyKieyc (TypHCTHYKa JAECTHHAIWja).
CyOnumanujoM €eMUTHBHOT, TpPaH3UTHOI M PELENTHBHOI IIOKa3arejba Ipoduianpa ce
TYpHCTHYKa aTpakiyja, Kao M3pasuTa TPXKHIIHA KaTeropuja, jep ce THUME IOTCHIMjaHU
TYPUCTHYKH pecypc TpaHc(HOPMHCA0 Y aTPaKTHBHHU €JIEMEHT TYPUCTUYKOT TPXKHUILTA.

3Haun, pecypcu 3axTeBajy yjarame paja M cpelcraBa Jia OM JIOHOCWIIM IO3UTHBHE
NpaKTUYHe e(eKTe, OTHOCHO IOOWIM NPOMETHY BPENHOCT HAa TYPUCTHYKOM TPIKHIUTY,
TpaHchopmuryhn ce y TypHCTHUKE aTpakuuje. Y CIMYHOM KOHTEKCTY, CTPYKTYpy H
TPXKUIIHY VIOTY TYpUCTHUKHX pecypca pasmarpa Wilkinson (1994): ..“pecypcu cy
aTpuOyTH WM €JIEMEHTH NPUPOAHE CPEeIUHE KOjH MMajy HEyTpajHy WM NacHUBHY YIIOTY,
CBe JOK KoMOMHanuja yBehaHOT 3Hama, TEXHOJOIIKOT IIporpeca, 3MeHe HHIANBUAYATHUX U
IPYIITBEHUX LJbEBA HE PE3YJTHpa TUME Jla PeCypCH CTEKHY KalalUTeT Aa 3aJ0BOJbaBajy
JbYJICKE TOTpede U KeJbe, IITO Moapa3yMeBa U Kpeuparme MexaHu3ama (cpencrasa) koju he
omoryhuTH npousBoljemhe MO3UTHBHUX MPaKTHYHHUX edeKara U3 pecypea‘.

WnycrpatuBan mpuMmep TpaHchOpManuje TYPUCTHYKOT pecypca Yy TYPUCTHUKY
aTpakudjy je HIymMa Koja MMa BHIIE OIMUTe KOopHcHHX (yHKuMja. Hajuemhe ce myme
KOpHCTE 3a JJ00ujame U Ipepajy IpBeTa Koje ce KOpUCTH y rpal)eBUHAPCTBY U 'y MHAYCTPUjU
HamemTaja. MelhyTum, mryme mMajy W 3Ha4ajHy TypUCTHUKY YIIOTY jep ce KOpHUCTE 3a
3a7I0BOJbaBaE PEKpeaTHBHUX OoTpeda Typucra. [Ipouec oOMKoBama MmWyMe Y TYPUCTHUKY
aTpakUH{jy YKJbydyje HU3 aKTHBHOCTH: CEJIEKTHBHA ceda I0jeINHIX cTadaljia je HeOIrXOoJHa
na Ou ce mMoCTaBWIIE U ypeawie Memadke craze, oMoryhno 3aoBospaBajyhn cTemneH mpoaopa
CYHYEBHX 3pPaKoBa, KOjHU e OCBETIMTH YHYTPAIIKBOCT IIyMe ajld M IOCHELIMTH Pa3Boj
MojeqMHNX OMJBHUX BpcTa y mrymn. Behe 6oraTtcTBo GMIBHOT cBeTa yTHde MOTOM M Ha Behy
aTPaKTUBHOCT OJHOCHe mryme. [locterneHo moBehame TYpUCTHYKHMX THOcCeTa, BpeMeHoM he
HaMETHYTH noTpedy 3a ypehemeMm KaMroBa W TOCTaB/balkbeM KaOWHA 3a ClaBame,
U3rPaboM  HH(DOPMATHBHO-MHTEPIIPETATUBHAX IICHTapa 3a IIOCETHOIE U CIHYHHUX
AKTMBHOCTH. 3HA4HM Jia ce IIyMa Kao MoJu(yHKINOHAIHHA Pecypc MOXe IUIAHCKH pa3BHjaTH
3a HOTpede pasIMuUTHX aKTHBHOCTH Koje ce Mory MelhycoOHO 1ormymaBaTd M HPOKHUMATH.
[Ipakca mokasyje HM3 YCHEIIHHMX IpUMepa KOMOWMHOBama INyMapcTBa M TYypPUCTHUKO-
PEKpPEaTHBHUX aKTUBHOCTH , Kao INTO Cy: MeNmIayKe Type, HHKHUK, OPHEHTHPHHT,
(dotorpaducame muBsse puope u payne, konTpodrcad o u cil. (Font & Tribe, 2001).

* kommanuje Center Parcs u Forest Enterprise y Bemukoj Bputasuju cy puMepy KOMIaHUja KOje yCTEIHO U Ha
OZIpXKUM OCHOBaMa KOMOMHY]y JIEJIaTHOCT IITyMapcTBa M TYPH3Ma, 3a IIITa Cy J0OHIe CepTU(UKAT O MPUMEHH €KO-
MeHauMeHT cucrema ISO-14001
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EMUTUBHU
NOKA3ATEJ/b
Hudpopmaruje
KOje 0roBapajy
norpedama u Ocoba ca PEIEIITUBHHA
xKebama mypucmukom IIOKA3ATEJb
nojesMHAIA nompebom
l | Typucmuuxa
Oonyka o kpemarby | »  Odecmunayuja
(nykaeyc)
Ocranu ycioB IyToBama (CI000JHO TPAH3UTHHU
BpeMe, HOBall, HUBO KyJIType) IOKA3ATE/b

Ciuxa 1. Mozea TypHCTHYKHUX aTpaknuja (mpuiaroheno npema Leiper-y, 1990)
DOyHKIMOHATHA CTPYKTYPa TYPHCTHYKE PeCypcHe OCHOBE

3a norpebc IUIaHUpama pa3Boja Typu3Ma M KpeHpama TYPHUCTHUKE IOHYIE,
HEOIXOJHO je yKa3aTH Ha (YHKIMOHAJIHY CTPYKTYPY TYPHUCTHYKE PECYpCHE OCHOBE,
uMajyhu y BUIy Ja y HU3Y OCTYITHUX HM3BOpPA JIUTEPAType W HAYYHO-CTPYYHUX PaJOBa TO
HHj€ YUUIHEHO.

INPUBPEJHA PECYPCHA OCHOBA

TYPUCTHUYKA PECYPCHA OCHOBA

TypucTuuka aTpaknyjcka Ocranu HermocpeaHu Tocpennu TypuCTUUKI
OCHOBa TYPUCTHYKHU PECYPCH pecypen

Ciuka 2. IToaoxaj TypucTHYKe aTPAKIHjCKe OCHOBE Y CTPYKTYPH NPHBPeIHE pecypcHe 0CHOBE

DYHKYUOHATIHY CIMPYKMYPY MYPUCMUYKe pecypCcHe OCHO8e YWHE. TYPUCTHUYKA
aTpakIyjcKa OCHOBa (NOTEHIMjaJHE M aKTUBUpPaHE TYPUCTHYKE aTpaKluje); OCTalH
HEMOCPEJIHA _TYPUCTHYKH _pecypcH (YrOCTUTE/bCKH O0jEeKTH, TYPUCTHYKE areHImje,
HMHCTUTYHHUOHAJIHO-OPraHU3aliuoOHN YUHHUOIMU, TYPUCTHYIKHU KaapoBH, TYpUCTUYKa
00pa30BaHOCT M OOYYEHOCT JIOKAJHOI CTAHOBHMINTBA M CJI.) U IHOCPEIHH TYPUCTUYKH

ecypcu (caoOpahajHo-reorpadcku  mosoxkaj, caoOpahajHa mMmoBe3aHOCT, u3rpaljeHoCT
KOMYHaJIHE HH(QPACTPYKTYpe, KBAIUTET IIPOCTOPHE OpraHHU3alHje, HOIUTHIKO-0e30€THOCHI
ycnosu u ci.) (Kymen, 2002).

TypucTHyka aTpakuujcka OCHOBa (TEMEJbHH TYPHCTHYKH PECYpCH) YHHHU
MHTETPalIHy KOMIIOHEHTY TYPHCTHYKE PECypCHE OCHOBE Kao LIMper mojMma (M moacucreMa
MIPUBpENHE pPECYpCHE OCHOBE), C OO3UPOM [a Cy CBE TYPUCTHUYKE aTpakidje YjeaHO H
TYPUCTHYKH PECYPCH, TOK CBH PECypCH HUCY HYXHO U aTpakuuje. OnpeheHy gectuHanujy
TypucTH He mocehyjy 30or 6opaBka y xorteny, Beh 300r HEHHUX MOTHBA (aTpakiuja), Kao
IpUMapHHAX eJeMeHaTa OJHOCHe JecTHHauuje. HapaBHO 1a CMeEINTajHO-yrOCTHTEIHCKH
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o0jexTH TpencTaBibajy BUTANHE pecypce 0e3 Kojux je HeMoryh pa3Boj Typu3Ma W KOjH
CBOjUM OOMMOM H KBAaJIMTETOM yCJIyra, u3rpal)eHuM UMHIIOM U OpEHIOM IPECYIHO YTHIY Ha
pesyiraTe TYpHCTHUKOr NpHuBpehuBama. Mnak, mUX0oBE ce yCliyre YBeK MOpajy CTaBUTH Y
KOHTEKCT TYPUCTHUUKHX aTpakiyja JaTor MecTa WIM IOJApydYja, Kao OCHOBHOI pasjora
Jonacka Typucta. To je W pasjor jga ce TeMeJbHH TYPUCTHYKH PECYpCH CMaTpajy
HajBXHUJUM YHMHUOIMMA TYPUCTHUYKE NOHYyJAE (aTpakTHBHU €JEMEHTH), Nla UM Cce NpHU
IUIAaHUPaky Pa3Boja Typu3Ma U OOJIMKOBamka KOHKPETHOT THUIIA TMOHYy/AE rnocBehyjy moceOHa
HaXKba.

W3yserak ox rope MoMEHyTOT IIpeJICTaBJba 110jaBa TEMATCKUX XOTeJa KOjU Cy jeJHO 01
obenexja caBpeMEHUX TeHIeHIWja y TypusMy. llpoctop mycrume Hesane y CA/l-y,
onHocHO nmaHamku Jlac Berac, mpencraBiba Haj3HaYajHHjE CTEIHINTE TEMATCKAX XOTENA y
cBeTy (Www.venetian.com). Hajmo3HaTuju TeMaTCKu XOTENH MPEICTaBJbajy pPEIUIHKE
4yyBeHHX cBeTckux merpornona (,New York, New York*, , Paris“, ,,Venetian), oxxuBibaBajy
cTapoerunarcke W aHtuuke ImBmimzanmje (,,Luxor, ,Ceasar’s Palace) wmu amOujeHt
cpenmwer Beka (,,Exalibur), cumynupajyhu pasnmunta mecra u gorahaje  cBojum
rpal)eBUHCKMM pelemnuMa, caapkajuMa U aMOUjeHTOM, BE3aHHM 3a MPETXOJHO H3a0paHy
teMy. butHO je ucrahu aa TeMaTCKH XOTENIH MPEJCTaB/bajy TYPUCTHUKE aTpPaKIMje caMe Io
ce0u, ca U3paKEHUM ECTETCKO-KYpHO3UTETHUM aTprOyTHMa, u3iaszehu u3 oKBupa KIIacHuHO
cxBaheHor XoTena Kao CMEIITajHO-yYTOCTUTEIHCKOT 00jeKTa.

1. TEMEJbHU TYPUCTUYKU PECYPCHU (TYPUCTHYKA ATAKIJUJCKA OCHOBA)

MOTEHIMjAJTHE U peaslHe TYPUCTHYKE aTpaKiHje (MOTHBH)

2. OCTAJIM HE[IOCPEJHU TYPUCTHUYKU PECYPCU

TYPUCTHUYKO-YTOCTHTEIbCKHU 00jeKTH; paTehy TYpUCTHYKH capikajH; TYPUCTHIKN KaJpOBHU; TYPHCTHYKE 30HE
(30HE KOMEpIHjaIHOT KapaKTepa); TyPUCTHYKA MeCTa; TYPHCTHUYKE JIECTHHALN]je; TyPUCTHYKE areHIuje;
TYPUCTHYKA OPTaHU30BAHOCT; IPOIAaraHHe aKTUBHOCTH; CHCTEM TyPUCTHUKOT HH(QOPMICamka; TypUCTHIKA
€lyKOBaHOCT JIOMHIIMJIHOT CTAHOBHUINTBA; TYPHCTUYKA aTPAKTUBHOCT CYCEIHUX JeCTHHALN]A;

3. IOCPEJIHU TYPUCTUYKU PECYPCHU

OdyBaHa XXMBOTHA CpeJuHa; caobpahajHO-reorpadcku monoxaj; caobpahajua noBe3aHoCT; KOMyHaIIHA
uH}ppacTPyKTYpa 1 00jeKTH APYIITBEHOT CTaHAap/a; KBAIMTET IIPOCTOPHE OpraHu3anuje; ypeheme odjekara,
3€JICHHX MOBPIINHA U Ca|pkaja Ha OTBOPEHOM IIPOCTOPY; MUPHOIOINCKO CTAEE M MOIUTHYKA CTAOUIIHOCT U Ip.;

Tabena 2. DyHKIMOHAJIHA CTPYKTYpPa TypucTHUYKe pecypcHe ocHoBe (Kymien, 2002)

OcTany HEmocpenHW TYPHUCTHYKHA PEecypcH Yy Hajehoj Mepwm mpomsmiaze w3
TYPUCTHYKO-YTOCTHTEIECKOT, areHIMjCKOT M HHCTUTYLHOHAJIHOI JeoBama y onpeheHoj
JeCTHHAIMjU, ca IbeM obe30ehuBama ycioBa 3a ynobaH OopaBak U O/IBUjambe
TYPUCTHUUYKUX aKTUBHOCTH. [1OCPEIHM TYPUCTHYKHM PECYPCH CY pPe3yiTaT OpPraHW30BaHOT
JIeTI0Bamkba U YJIOKEHHUX HAllopa CTAHOBHUIITBA PELIENTHBHUX 00IacTH, y LIUJbY 3a/0BOJbCH:A
CBOJUX JKMBOTHHX W PaJHHUX NOTpeda, IITO Ha MHIMPEKTAaH HAYMH YyTHYE U HAa MOTYhHOCTH
TypucTHukor mnpuBpehuBama. JlokanHe 3ajeqHMIE KOje Cy OCTBapuie BHIIM CTEIEH
MIPUBPEIHOT, APYIITBEHO-IIOJUTHYKOT, KyJATYPHOI M YKYIHOT HIWBHJIM3ALMjCKOT Pa3Boja,
jacHo je n1a uMajy Behe maHce ¥ KBaJIUTETHH]Y OCHOBY 3a pa3B0j TypH3Ma.

3akibyyak

Moske ce 3aKJBYYWTH JIa je TojaM TYPHUCTHYKE aTpakmuje ONM3aK IMOojMy TYPHUCTHIKOT
MOTHBA, KOJU CE€ YECTO KOPUCTH y TYPHU3MOJIOIIKIM HCTpaXMBambuMa. MoTHUBH 00yxBaTajy
3a TypUCTe aTpakTHBHE II0jaBe W IpeaMeTe y NPUPOAM W APYIITBY, HpelCcTaBibajyhn
OCHOBHE IOJICTHIIaje¢ TYPUCTUUKUX KpeTama YHjUM Ce JEejCTBOM 3aJl0BOJbABAjy KYJITYpHE H
pekpeatuBHe moTpebe. OBakBa aeUHHIMja YCIOCTaB/ba TECHY Kopenaiujy usMehy
TYPUCTHYKE IMOTpede M aTPaKTUBHHUX IpeIMeTa M I[0jaBa, KOjU Cy y3pOK MOOWIIHOCTH
TYpHCTa, jep CBOjUM aTpHOyTHMa JONPHHOCE 3aJ0BOJbEHY TYPUCTHYKE HOTpede, WITO je
YBEK BE3aHO 3a OJpel)eHe TUIICKE W HETUIICKE TypHCTHUYKE aKTHMBHOCTH: CKHjambe, jaXarbe,
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IUIABa-e, IIETHE, pasriename, Opame JEKOBUTOT Omiba U ciI. Mehytum, OpojHU caBpeMeHH
ayTOpH IO TYPUCTHYKHM MOTHBOM MHUCJIE CTPOIO Ha IICHXOJIOLIKY KaTeropujy, roopehu
IpY TOME O ,,y3pOKY MOOWJIHOCTH TypHCTa M IOJCTHLAjy 33 NMPeAy3uMame TYPUCTHUKHX
Kperama', JOK aTpakTHBHE IMo0jaBe, oOjekte u porahaje koju mnokpehy TypucTuuky
KJIMjCHTETy Ha3UBajy ,,aTpaKiujama‘.

Kama je peu o xmacudukanuju TypUCTHUKMX aTpaklyja, HECYMIHBO je Ja
MPe3eHTOBaHA (PYHKIMOHAIHA KIIacCH(pUKalHMja aTpakiuja 3aspelyje 3HauajHy naxmy. OBoj
KJIacCU(UKALM]H CE MOTY YIIyTHTH KPUTHKE W IpHUMen0e, Kako 300r TEpPMHUHOJIOTHjE Be3aHe
32 HEaJeKBAaTHOCT M HEMPELM3HOCT IMOjeNUHUX Hu3pasa (,TypHCTHYKE MNapa-arpakuuje’,
»~aTpaKkuuje 300r arpaknouja“, ,,JOKOJIMYapcka exykanuja™), Tako W 300T HEIOBOJHHOT
yBa)kaBama OCHOBa (u3muke reorpaduje (HIp., JudepeHInpame TPUPOIHUX TYPHCTUIKHX
aTpakuuja). Mmak, oBakaB NPUCTYN MpeACTaBjba 3HA4ajaH IOMPHHOC HICHTH(DUKAIHI]H,
EBHUJICHIIU]H, CUCTEMATH3ALMJH ¥ BaJOPHU3aLMjU TYPHUCTHYKUX aTpakivja U MMa HarjianieH
aIIMKaTUBHU KapakTep, jep oMoryhaBa KOMIUIEKCHO carjelaBambe TyPHUCTHUKE aTPaKIHjCKe
OCHOBE TIOjeIMHMX JECTHHAIMja U HM3BOherme KOoMIapaTWBHHUX aHanu3a. Ha Taj HauuH je
Moryhe anekBaTHO Ae(UHUCATH CTPYKTYpy TYPHUCTHYKE DPECYpPCHE OCHOBE, KOjy 4YHHE
TYpPUCTHYKE aTpakiuje (TypUCTHYKUX MOTHBU MJIM aTPAaKTHBHHU €JIEMEHTH) Kao TeMEeJbHU
TYPUCTUYKUA PECYPCH, 3aTUM OCTaJIM HEMOCPEIHHU TYPUCTHUYKU PECYpPCH W IOCPENHU
TypucTuukd pecypcu. IlocebHo Tpeba ucrahu TO mTO ce pagd O (YHKIHOHAIHO]
Kiacu(pUKALMjH, YMMe Ce JOBOAM Yy Be3y MOTHMBCKA MJIM aTpakiMjcKa OCHOBA 3a pa3Boj
TypusMa Ha ojpeheHOM mpocTopy, ca peaJHUM W MOryhuM OOJHLIUMA TYpPHCTHYKOT
MpoMeTa KOjU TPOUCTHYY W3 TaKBe OCHOBE, YAME TYPHUCTHUYKE aTpaklHje, IMOpel CBOjUX
yIOTPeOHUX BPEIHOCTH, CTUYY M IPOMETHY BPEAHOCT Ha TpxKumTy. OBakaB IPHCTYII,
OITHOCHO MOJIEN, TOTBPAMO j€ MCIPABHOCT MOTpede 3a jaCHOM IMCTHUHKIIN]OM TYPHUCTHUKUX
aTpakIyja WK MOTHUBA, Ca jeJHE U TYPUCTHUKHX pecypca, ca Ipyre CTpaHe: CBEe TYPUCTHUKE
aTpakiyje Cy yjeAHO W TYPUCTUYKH PECYPCH, HOK CBH TYPUCTHUUYKH PECYpCH HHUCY HYKHO U
aTpaxiuje.
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TOURISM ATTRACTIONS — KEY ELEMENTS OF TOURISM RESOURCE BASE*

Abstract: There is no doubt that theory of tourism lags behind increased tourism practice. In order to decrease such
gap, theoretical work in tourism must be intensified and permanently reconsidered in future period. Consequently, it
is necessary to pay attention to complex analysis and explicit interpretation of important notions that are integral
parts of tourism practice, as well as objects of scientific investigations. The subject of this paper is analysis of
complex structure of tourism resource base. Specially are focused two relevant tourism notions - tourist resources
and tourist attractions (tourist motives). Analysis of their meaning, interrelationship and differences is made, relying
on basic tourismological principles and critical review of contemporary experts opinions in this domain. Correct
interpretation, setting the correlation and distinction between tourism relevant notions, at the same time require
great responsibility and duty of tourismologists, tourism geographers, economists and other experts in the field of
tourism to contribute to strengthening of tourism theory, adequately influencing on growing tourism practice.

Key words: tourism, resource base,attraction, valorization
Introduction

In general opinion, resources are all sources, means, raw materials i.e. natural and
anthropogenic goods, that can be used in industrial purposes. Resources are a part of overall
development of a specific geographic area i.e. a state, a region or a certain small area, where
natural resources presents an important comparative advantage in industrial development.
According to Economic lexicon (Massmedia, 1995) “...resources are a general term for
natural and manufactured items, including human knowledge and capabilities, which can be
used as means to satisfy the needs in spending (indirectly) or production (directly).

Should this general definition be applied to tourism, then tourism resources would
include all the means that enable and/or are on disposal to tourism development of a certain
location or region.

By tourism resources, Defert (1972) encompasses all contents of a region that can
encourage tourism movement, and separates them to natural (hydrome, phytom and lithom)
and anthropogenic.

Recent tourism encyclopaedias or dictionaries (Encyclopedia of Tourism, 2000) accent
the tourism resources, but do not offer a complete definition with clear structure of this term,
but rather give the factographic evidence of representative kinds of tourism resources,
accenting mainly tourism attractions as resources.

The above mentioned approach causes confusion regarding the true meaning that the
term “tourism resources” encompasses, for it omits most of the non-attraction resources
which also boost tourism development of a specific region. WTO (1994) offers the following
kind of tourism resources: 1) Natural tourism resources; 2) Cultural and historic heritage in
tourism; 3) Climate; 4) Infrastructure; 5) Tourism services and content. This is one of the
most common examples of levelling tourism attractions and tourism resources, although the
term “tourism attraction” is a lot smaller than “tourism resources”, for not all tourism
resources are tourism attractions.

Howie (2003) regards tourism resources in a more complex way, accenting that
“tourism resources are precious, but raw elements of a certain location or region, which

%
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considerably define the development capabilities of given area”. Further more, he states that
for the natives of the tourism destination, resources in such raw state can be enough for
suiting their certain needs (church, river bend, a small forest, etc). Also, the situations in
which these resources are common thing for the natives, of marginal or none importance
whatsoever, are common, since it is something that nature has built and is basically
“assigned” to the local population.

Importance and characteristics of tourism attractions

Most of the tourism experts agrees that tourism attractions (attractive elements)
have a central role in tourism system (Inskeep, 1991; Gunn, 1994; Mill & Morison;). Most
often, an attraction is considered a certain characteristic of an area (destination) which is
directly specific to the location and the motive of a certain tourism activity (Weaver, 2006).
Representing the base for development of recreational and cultural tourism, attractions are a
component of tourism system, which is mostly regarded as the identity of the destination,
considering the fact that most of the tourism activities of the destination are gathered around
that specific attraction. Attractions often, more so than quality and quantity of tourism
institutions and services, affect the type, location and intensity of tourism activities
development at the destination. The problem of tourism attractions as a motivator of tourist
movement i.e. the anthropogenic and natural values that satisfy tourism needs in Serbia is
greatly regarded by several authors, such as: Jovi¢ié¢ Z. (1999), Stankovié (1993), Jovi¢i¢ D.
(1996) and Comi¢ (1997).

Laws (1995) states that, “without tourism attractions, there would be no tourism”.
They are located away from the permanent residence of the potential and real tourists, thus
inspiring the need for tourism movement. This usually means a certain location that should
be seen, activities to participate and experiences that are cherished in memory. Gunn (1988)
points to the difficulties that sometimes occur when differentiating attractions from non-
attractions. For example, if transport is in function of a river or sea cruise i.e. when it is
strictly connected to the destination of travelling, then it taker the role of a tourism
attraction. Similar can be said for restaurant that offers attractive gourmet specialities.

Considering the above mentioned and similar quotations of several authors that
have regarded this subject, for example Kusen (2002) and Lickorish (1997), it can be
concluded that tourism attractions (potential and real) are tourism resources that attract or
can attract tourists to a destination and are strongly tied to the location. The term of tourism
attraction is similar to the term of tourism motive, so it can be used as an alternative to term
of attraction, considering that motives are characterised by the attractive attributes that
gather the tourism clients and satisfy their needs (Jovic¢i¢, 2008). Tourism motives or
attractions, therefore, explain the mobility of tourists and the directions of their movement,
representing the key elements of tourism system.

The characteristics of attractions regard their different and mutual attributes such
as: ownership, purpose, spatial configuration and positioning, authenticity, presentation,
image, rarity, status, carrying capacity, accessibility and market value, that greatly affect
the economic, environmental and socio-cultural sustainability of tourism development
(Weaver, 2006; Wall & Mathieson, 2006).

Tourism attractions can be public, private or mixed property, which directly affects
the subjects that have the main role in decision making process regarding the activation and
development of attractions. The ownership relations determines the purpose of attractions,
which means they will mainly be used for gathering profit in case of private, or long term
upgrading of socio-cultural and economic properties of the local community in case of
public ownership.



15

Wall & Mathieson (2006) focus on the importance of spatial configuration as an
important attribute of tourism attractions. For example, attractions that have nodal
configuration usually have high concentration of tourism activities that can cause both
possibilities and difficulties for achieving the sustainable tourism development. Linear
tourism attractions, such as rivers and walkabouts have a long borderline with the
environment, which enlarges the possibilities of degradation, but also creates negative effect
on the local environment. The geographic position of tourism attraction often points out if
the specific attraction depends on specific contents (i.e. waterfall, fortress...), or even an
entire complex of natural/cultural attributes in the given area, or if it can be built on various
locations (casino, theme park, golf course). Location should also be graded from the point of
distance from the emitting markets, competitive attractions or destinations known for the
natural disasters.

Authenticity of attractions is a matter of subjective evaluation of experts as well as
tourism movements, which makes this grade a complex and debatable one. With the
authenticity of an attraction comes the question of its presentation. The problem arises most
often when the copy of an existing attraction is falsely presented as an original or authentic,
or vice versa (Weaver, 2006). The presentation always affects the image that the attraction
will build within the minds of the tourists or native community, and it includes an array of
varieties from positive to utterly negative perceptions. Image can also involve specific
potentially harmful perceptions, such as in case of soccer match that is used as an excuse for
vandalising the streets and/or environment, which later associates the clients to the negative
experience, creating mostly a synonym for vandalism.

Rarity is often an extension of an image and authenticity, and it point to the case
whether the location is unique or vastly common i.e. that it can be seen almost anywhere.
Attractions that are common and increasing in numbers, such as theme parks made on the
model of the original Disneyland, can degrade the spirit of a destination, but their positive
role is manifested through situations when they bring great amounts of profit to the local
community (Laws, 1995). The degradation of unique/rare attractions is very negative in
socio-cultural terms, for it is well known fact that tourism demand is to experience/see
something unique in the world or region. The perception of uniqueness, however, can be
manipulated through different marketing activities. For example, although it is common
sense to perceive them as one of the hundreds of similar places, Norman fortress in England
can be presented to the tourists as the only similar building with the intact middle tower
(Weaver, 2006). Rarity is tightly connected to the status that shows the rank of hierarchy of
the certain attraction, among other tourism values of the specific destination. Tourist are
mostly attracted to the well known and affirmed localities, objects or events, that gave the
certain destinations their recognisability on the market, such as Eifel Tower in Paris or the
Great Wall in China.

The carrying capacity is a subject of critics among the academics in tourism, for it
implies fixed limitation of the spectra of tourism activities, or visitors of the destination.
However it has its own practical value, if its threshold is treated as a variable category,
which varies in accord with the number and quality of the measures taken to manage tourism
at the destination. In a certain time period, environmental and socio-cultural capacities of the
monastery in Tibet can be about 50 tourists per day, depending on the actions that are done
in order to minimise the noise and tourist movement on the location. The carrying capacity
sometimes affects the accessibility of the tourism attraction, for example certain areas of
some national parks are strictly limited. Accessibility of the attractions also regards the
problem of roads, walkways and entrances which are essential to visit the certain locations
and facilities (Page & Dowling, 2002; Wall & Mathieson, 2006).

Tourism attractions are exceptional market category, for the attractiveness of a
certain place, monuments or manifestations is certified on the tourism market, although
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certain attractions can attract natives and thus make profit too. Attractions that are mostly
oriented to tourism demand, i.e. enclave resorts, can produce the bad emotions in local
community. Opposed to that, attractions that are mostly of interest to the native citizens
make very meek amounts of income from tourism. When analysing the market value of
tourism attractions, and important place should be given to the demographic structure of
tourists, their geographic origins as well as the number of target segments of demand (some
attractions only animate small market niches, while others are competitive on a global
market). These factors greatly define the stability of tourism flow and sustainability of
tourism industry of the certain destination (Howie, 2003).

Classification of tourism attractions

In complex analysis of tourism attraction types as main motivators of tourism
system, regarding primarily the tourism development of a specific area, it is important to pay
attention and completely analyse (Howie, 2003):

e Real tourism attractions that should be placed on market by adequate

promotion;

e Potential tourism attractions that should first be developed, invested in and

worked on to make them accessible to tourists;

e Tourism attractions that involve tourists themselves (sport and recreation);

e  Tourism attractions that tourist mainly view of visit only in spare time;

e Tourism attractions (‘“Para-attractions”) which tourists are forced to use

(professional visits, transit visits, medication, and education);

e Tourism attractions with complex structure (complex attractions) that inspire

interest to different segments of tourism clientele.

The modern literature sees different attempts to classify types of attractions to
natural and anthropogenic (cultural) tourism attractions, which can further be classified to
attractions with material (places, objects) and immaterial properties (manifestations, events).
Natural attractions can be divided according to the geographic properties of the local
environment (geomorphologic, climate, hydrologic), which, when combined, later build up
to the “semi-built” attractions such as: views, botanical gardens etc. The structure of the built
attractions is very heterogenic and includes, for example, pre-historic and historic localities,
specific and purposely built locations (such as theme parks, golf courses, ski resorts etc.)
(Howie, 2003).

The biggest part of the up to date made classifications of tourism attractions for the
needs of planning of tourism development was marked by the ideographic approach
(Weaver, 2006). This approach mostly dabbles in systematisation of group tourism
attractions (shaped into “pictures”). Ideographic approach works with typology that defines
certain locations by their uniqueness, rather than their universal characteristics, and then
marks them with a name that defines the “picture” of the attraction. This accents the group
tourism attractions such as: forest, sea, mountain, city, manifestation, folklore, gastronomy
etc. Rarely have these group attraction been further classified down to the basic tourism
attractions, such as indigenous species, edible mushrooms, forest fruit, sea water, sea coves,
beaches, parks, stadiums etc.

Kusen (2002) has built a model of functional classification of potential and real
tourism attractions, based on previous years of research, testing then, this model on practical
examples, while working on development plans of several tourism destinations. The name
itself suggests that the classification is done with the goal to enable the efficient and precise
identification, registration and valorization of every tourism attraction individually, as well
as attraction basis in general.
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Basic kind of attraction

Related motive/cause of movement

1. Geological features of area
(relief; islands; Karst; individual formation)

sports recreation; idle education®; satisfaction; non-
leisure motifs’®

2. Climate
(Mediterranean climate; mountainous climate; upland
climate; etc.)

rest and recovery; sports recreation; satisfaction; non-
leisure motifs

3. Water
(sea; lake and great rivers; streams; healing waters,
other waters;)

rest and recovery; sports recreation; idle education;
satisfaction; non-leisure motifs

(wild fauna; cattle; zoo; hunting ground)

4. Flora rest and recovery; idle education; satisfaction; non-
(natural flora; growing flora) leisure motifs
5. Fauna sports recreation; idle education; satisfaction; non-

leisure motifs

6. Natural protected areas
(protected areas of national or international
importance)

sports recreation; idle education; satisfaction; non-
leisure motifs

7. Cultural protected areas
(fixed and movable areas)

idle education; satisfaction; non-leisure motifs

8. Kynrypa xuBoTa M pajia
(pornxiop; nena nomahe paTMHOCTH; TPAAULIUOHATHHA
BPTOBH; TACTPOHOMH]A; TPAIUIIHOHATHY 3aHATH U
TProBUHA; YTOCTHTEIbCKA TPaAUIIKja; PuiaTenuja;
0CTaso)

idle education; satisfaction; non-leisure motifs

9. Famous people and historical events
(persons; families; societies (associations); _historical
events)

idle education; non-leisure motifs

10. Manifestations
(cultural; religious; sport; economic; other
manifestations)

idle education; satissfaction; non-leisure motifs

11. Cultural and religious institutions
(museums; galleries; exibitions; theatres; concert
halls; sanctuaries)

idle education; satisfaction; non-leisure motifs

12. Natural sanitariums
(spas; thalassotherapy; climatic spas)

rest and recovery; sports recreation; satissfaction;
non-leisure motifs

13. Sports and recreative infrastructure
(sports and recreative grounds; other sports contents in
the open air; sports and recreational centres)

sports recreation; satissfaction; non-leisure motifs

14. Tourist tracks and roads
(pedestrian; bicycle; riding; boat; auto, motorbike)

rest and recovery; sports recreation; idle education;
satissfaction; non-leisure motifs

15. Attraction for its sake
(entertainment parks; water parks; casinos; others)

sports recreation; idle education; satisfaction

16. Tourist ,,para“ attractions
(tourist infrastructure; travel services; administrative
and economic contents; health objects and contents;
educational institutions);

non-leisure motifs

Table 1. Functional classification of tourism attractions (Kusen, 2002)

Functional classification of potential and real tourism attractions includes 16 basic
kinds of tourism attractions. Each of them is then given matching motives/causes of tourism
movement or activities. The main new items in this classification, regarding the concepts of
other authors that have been studying this subject in the past 10-20 years, are the so called
Para-attractions. They are in accord with the basis of the international visitors of the WTO,
and encompass also the visitors who are traveling for the purposes of education, medication,
job, transit etc. into the term “tourist”.

* Education in the purpose of personal satissfaction during vacation
5 Recular education, business travelling, healing, transit, etc.
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From tourism resource to tourism attraction

In tourism researches it is mandatory to make a difference between tourism
resources and attractions. It is said that the tourism resources are precious, however raw
elements of a certain location or region. However, by investing work and finances, as well as
premeditated activities, they can be transformed into tourism attractions and be affirmed on
the market. According to Leiper (1990), tourism attraction is a connection of three elements:
a person with a tourism demand, nucleus (one of the characteristics of the destination, which
drives the person to visit it) and information about the nucleus (this information is gathered
by the tourist prior to the decision to travel, during the travel to the destination and during
the stay on the destination). Accordingly, the author uses the following terms — emitting
marker is the information received prior to visiting the nucleus; transit marker is the
information received during the trip to the nucleus; receptive marker is the nucleus itself. By
sublimation of emitting, transit and receptive marker, the tourism attraction is profiled as a
distinct market category, for this has transformed the potential tourism resource into an
attractive element of tourism market.

Therefore, the resources demand the investment of work and means in order to give
positive and practical results, that is, to gain value on tourism market, by transforming into
tourism attractions. Similarly, structure and market role of tourism resources was analysed
by Wilkinson (1994): “...resources are the attributes or elements of natural environment that
have neutral or passive role, until the combination of gained knowledge, technological
process and the change of individual and common goals results in resources gaining capacity
to fulfil human demands and wishes, which also means creating mechanisms that enable the
production of positive and practical effects from resources”.

An illustrative example of transformation of tourism resource into a tourism
attraction is a forest that has several useful practical uses. Most often, forest is used for
gaining wood and raw materials for furniture industry. However, forest also have significant
tourism role, for example in satisfying the recreational demands of tourists. The process of
shaping a forest into a tourism attraction includes an array of activities: selective wood
cutting in order to make tracks, allow sun to reach certain areas of forest, which will
consequentially support the development of different plant species. The richer flora directly
implies the greater attractiveness of the forest itself. The gradual increase in tourism visits,
will develop need for camps, sleeping cabins, information centres etc. This implies that a
forest, as a multifunctional resource can be premeditatedly developed for the different
activities that can complement each other. The practice shows several successful examples
of combining forestry with tourism and recreational activities® such as: walking tours,
picnics, orienteering, photo safari, controlled hunting etc. (Font & Tribe, 2001).

Functional structure of tourism resource base

In order to plan tourism development and creating tourism supply, it is essential to
imply the functional structure of tourism resource base, having in mind that this is not
entirely done in the existing literature.

The functional structure of tourism resource base consists of: Tourism attraction
base  (potential and activated tourism attractions), other direct tourism resources
(accommodation, agencies, organisation, tourism employees, education and training of local
community etc.) and indirect tourism resources (infrastructural and geographic location,

® Center Parcs and Forest Enterprise in Great Britain are examples of companies which successfully and on a
sustainable base combine forestry and tourism; that is why these companies gained ISO 14001 environmental
management standard
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infrastructure and its level of development, spatial organisation, political and safety
conditions etc.) (KuSen, 2002).

EMITTING
MARKER

Information related to
needs and wishes

singular persons Per. son with a RECEPTIVE
(motivation for tourist need MARKER
movement)
| Tourist
Decision on movement | » destination
A (nucleus)
Other conditions of travel (free time, TRANSIT
money, level of culture) MARKER

Figure 1. Model of tourism attractions (adapted according to Leiper, 1990)

Tourism attraction base (basic tourism resources) is the integral component of
tourism resource base as a wider term, considering that all the tourism attractions are also
tourism resources, while not all the resources are necessarily attractions. A certain
destination tourists will not visit just for the hotel accommodation, but for its motives,
attractions, as the primary element of the given destination. Of course, the accommodation
element is one of the vital resources without which the development of tourism is
impossible, and with its image, brand and quality of services it greatly influences the results
of tourism industry. However these services must always be put into a context of tourism
attraction of the given destination as the main reason to make a visit. This is why the basic
tourism resources are considered the most important factors when planning tourism supply,
and should be given the utmost attention.

ECONOMIC RESOURCE BASE

TOURISM RESOURCE BASE
Tourism attraction Other direct tourism Indirect tourism
base resources resources

Figure 2. The position of tourism attraction base within structure of economic resourse base

The exception to the abovementioned is the appearance of the so called theme hotels
that are one of the recent tendencies in tourism. The desert of Nevada in USA, today’s Las
Vegas, is the most important nucleus of theme hotels in the world (www.venetian.com). The
most famous theme hotels are the replicas of the world cities (“New York, New York”,
“Paris”, “Venetian”), ancient civilisations (“Luxor®, ,,Ceasar’s Palace”) or medieval ambient
(,,Exalibur®), thus simulating different locations and events with its architecture, content and
ambient. It is important to accent that theme hotels are the tourism attractions by themselves,
with significant aesthetic and curious attributes, thus expanding the traditional views of the
purposes of a hotel.
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Table 2. Functional structure of tourism resource base (Kusen, 2002)

1. BASIC TOURISM RESOURCES (TOURISM ATTRACTION BASE)

potential and real tourism attractions (motifs)

2. OTHER DIRECT TOURISM RESOURCES

tourism and hospitality objects; complementary tourist contents; tourism professionals; tourism zones
(commercial zones); tourist places; tourist destinations; tourist agencies; level of tourism organization;
tourism propaganda; tourism information system; tourism education of natives; tourist attractiveness of
surounding destinations;

3. INDIRECT TOURISM RESOURCES

conserved environment; transport and geographic position; transport connections; communal infrastructure and
contents of social standard; quality of spatial organization; arrangement of objects, green areas and contenst in
the open air; pease and political stability, etc.;

Other direct tourism resources mostly come from the work of accommodation,
services, agencies and institutions at the certain destination, in order to provide the means for
comfortable stay for tourists and functioning of tourism activities. Indirect tourism resources
are the result of organised work and concentrated efforts of the local community of the
receptive areas, in order to meet their own life and work needs, which indirectly affects the
possibility of tourism industry. Local communities that have reached a higher level of
industrial, social, political, cultural and overall civilisation development, clearly have greater
potential quality base for tourism development.

Conclusion

It may be concluded that the term “tourism attraction” is close to the notion of tourism
motive, which is commonly used in tourism studies. Motives involve all natural and anthropological
objects and events that are of interest to tourists, representing the basic inspiration of tourism
movement that satisfies cultural and recreational needs. This definition makes a tight correlation
between tourism needs and attractive objects and events, which are the main cause of tourist mobility,
for their attributes contribute to the satisfaction of tourist needs, which is always connected to certain
tourism activities types: skiing, diving, horseback riding, swimming, walking, sightseeing etc.
However, numerous modern authors define tourism motive as strictly psychological category, speaking
about “the cause of tourist mobility and inspiration to undertake tourism movement”, while attractive
occurrences, objects and events that also inspire tourism movement are defined as “attractions”.

When it comes to classification of tourism attractions, undoubtedly the presented functional
classification of attractions deserves great attention. This classification can be criticised and objected
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for its terminology that is vague and imprecise in some cases (“tourism Para-attractions”, “attractions
for attractions”, “idle education”), as well as its insufficient significance given to the basics of physical
geography (for example, differentiation of natural tourism resources). Nevertheless, this approach
represents a great contribution to identification, registration, systematisation and valorisation of
tourism attractions and has an accented applicative character, for it enables complex overview of
tourism attraction base of certain destinations and making of comparative analysis possible.

That way it is possible to adequately define the structure of tourism resource base, made by
tourism attractions (tourism motives or attractive elements) as key tourism resources, as well as other
direct and indirect tourism resources. It should be accented that this classification is about function,
which connects with motive or attraction base for tourism development of a certain area, with real and
potential kinds of tourism traffic that derive from such base, and give tourism attractions, beside their
usefulness, also the market value. This approach/model, has confirmed the need for clear distinction of
tourism attractions or motives, as well as tourism resources: all tourism attractions are tourism
resources, while not all tourism resources are necessarily tourism attractions.
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