
PREFACE

I have written this book in two related, yet distinct, for-
mats. As a conventional matter, this book might be read 
in the printed form that you now hold in your hands. This 
is, purposely, a short book, designed to give you a primer 
on intellectual property strategy in no more time that 
it takes to fly, say, from New York to London or Boston 
to Los Angeles, if you were to read it cover-to-cover in a 
single sitting.

As an experimental matter, I’ve also written the book, 
as well as a series of companion case studies and related 
material, to be read in a purely digital format. The idea be-
hind this digital version is to experiment with whether a 
reader might benefit from a presentation of these ideas 
that is at once both linear and nonlinear. While you can 
make your way through the text just as you might the con-
ventional, printed version (albeit on a screen), you are of-
fered a series of places where you might take a deeper dive 
into one or more topics that especially interest you.

These potential diversions, built into the digital ver-
sion of the book, take the form of a series of case studies 
and short videos. These supplements are designed to en-
able you to go deeper on many of the big themes developed 
in the conventional form of the book. Via links within the 
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text, you will find connections to case studies on a range 
of topics. For instance, these cases take up follow-on bio-
logics, an important form of innovation in the market for 
lifesaving drugs internationally; the practice of licensing 
trademarks in the collegiate market; university technol-
ogy commercialization; open innovation, in particular 
the InnoCentive model; the story of Starbucks and its at-
tempts to trademark coffee from Africa; and the licensing 
opportunities seized by major museums, such as the Lou-
vre in France.

These brief cases also include links to the open web. 
My hope is that you might at some point, after such a de-
tour, return to the book, rather than allowing yourself to be 
pulled into the deeper web. Even if you don’t return to the 
book, that is a risk I consider worth taking. There is, after 
all, more to be said on the topic of intellectual property 
strategy than I’ve included in either version of this book.

The videos are interviews that I have recorded with 
experts in the field of intellectual property. You can watch 
these videos in full, via the iPad application or on YouTube. 
You will also find pointers to snippets from the videos em-
bedded in the text of the digital version of the book in 
places where I encourage you to take a detour to hear from 
someone other than me, the primary author.

Last, and most important in a way, I hope that you will 
talk back: to challenge the ideas I’ve put forward here in 
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this book, online and in public, to help build our common 
understanding of the world of ideas, knowledge, and in-
novation in today’s global marketplace. It is through this 
kind of public exchange that we can together grow smarter 
about intellectual property.
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