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PERCEPTIONS OF MASCULINITY AND FEMININITY IN ONLINE DATING PROFILES 

OF MEN: INTERSECTIONS WITH RACE 

 

LUKE PLOESSL  

79 Pages 

Many people currently find a dating partner online, which at many websites involves 

viewing the profiles of several users and deciding which to pursue. Considerable social scientific 

research has studied this new way of seeking dating partners. The purpose of this thesis study 

was to examine how people believe online dating site users would perceive a man on these sites 

based on the profile characteristics mentioned regarding femininity and masculinity in 

combination with a race-based filter (Black or white). These variables were manipulated within a 

Qualtrics survey with four vignette hypothetical profiles (a white man with a masculine profile, a 

Black man with a masculine profile, a white man with a feminine profile, and a Black man with a 

feminine profile). The participants were obtained from three major sources: students in certain 

sociology classes at a Midwestern public university who were offered extra credit to take the 

survey, a post made on my social media page, and MTurk, a survey sharing site through 

Amazon. Each participant was shown one profile at random and told to imagine that the profile 

they received was posted on a dating website and to answer the questions that followed by 

thinking of how both heterosexual women and gay men would perceive the profile (one at a 

time). A final section included questions to measure how the participants would respond to the 

target. I analyzed those data with multiple Independent t-tests, two ANOVA tests, and one 

repeated measures-mixed ANOVA. Participants perceived masculine targets as being more 



 

 

 

 

sexually attractive and as desired more for a short-term relationship than feminine targets, 

whereas the feminine target was perceived as having higher friendship attraction than the 

masculine target. The research also showed that the masculine and Black target was seen as more 

trustworthy, more likely to be contacted by the users, and more desirable for long-term 

relationships than the feminine and Black target, whereas the feminine and white target was 

perceived as more trustworthy, more likely to be contacted by the users, and more desirable for 

long-term relationships than the masculine and white target. This study will help us understand 

how people expect online dating site users would judge male users based on the male user’s 

levels of femininity/masculinity co-constructed alongside race. 

KEYWORDS: online dating, men, attraction, race, masculinity, femininity  
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CHAPTER I: INTRODUCTION 

Online dating has become commonplace in the modern world. Many people who say that 

they are dating currently or were in the recent past have used the internet to facilitate the 

formation of their relationship (Rosenfeld, Thomas, and Hausen 2019). While the exact history 

of online dating is not directly recorded, commercial matchmaking services appeared in the 

1950s, which was almost as soon as computers started appearing (Sprecher, Schwartz, Harvey, 

and Hatfield 2008). As more and more relationships began to develop through the use of 

computer technology, so too did the commercial interest in online dating (Finkel, Eastwick, 

Karney, Reis, and Sprecher 2012). In the 1970s, businesses started to directly invest in computer 

match making, and as computers became smaller and cheaper, the public’s access to online 

dating became more widespread (Finkel et al. 2012). Online dating sites, such as eHarmony.com 

and Chemistry.com, offered “matching assistance” where online users would fill out 

questionnaires so that the dating service could match them with other users who gave similar 

answers on their questionnaires (Sprecher et al. 2008). Online dating has grown into a diverse 

billion-dollar industry that has incredibly strong roots all around the world (Finkel et al. 2012). 

However, as online line dating has grown in prevalence, it has become more important to 

research how people interact within it and perceive it.  

In this study, I examine how people perceive a hypothetical man who uses online dating 

sites based on this fictious user’s perceived masculinity/femininity in combination with their 

race. Next, I provide a background to my study by reviewing literature on LGBT+ online dating, 

race, masculinity/femininity, and attraction in online dating. After this general literature review, I 

focus on the study done by Chappetta and Barth (2016), which involved manipulating the profile 

pictures and the wording in online dating profiles to examine how that would affect the 
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participants’ attraction to the target in the profile and explain how I built on their study for my 

research. 

Online Dating for the LGBT+ Community 

Online dating has a special purpose for the LGBT+ community, especially among gay 

men (Campbell 2014; Rosenfeld, Thomas, and Hausen 2019). In the past, it has been difficult for 

gay men to connect with one another as a very small percentage of people in the United States 

openly identify as gay, but with the aid of online resources, gay men are able to connect with and 

even date others (Jones 2021). The online setting has provided an alternative form of meeting to 

the gay bar (Branchik 2002). Gay bars used to represent one of the safest and most acceptable 

social environments for gay men to find romantic or sexual connection with other men (Branchik 

2002). However, as technology changed, so too did gay men’s ability to interact with and seek 

other gay men (Campbell 2014). While the prominence of LGBT+ people in online dating is 

historically important, the study of online dating is still growing. 

Studies of Online Dating 

Online dating has been studied in many ways, including the demographics of who uses 

online dating (Fiore et al. 2008; Ellison, Heino, and Gibbs 2006), attitudes about online dating 

(Anderson 2005; Darden and Koski 1988), what traits are emphasized in profiles for different 

groups (such as men and women) (Leonhardt 2006; Mathews 1965), and attractiveness and 

attitudes in dating (Hitsch et al. 2010). There have also been several studies focused on how 

people react to others in online dating sites, using hypothetical dating profiles (Anderson et al. 

2014; Brand, Bonatsos, D’Orazio, and DeShong 2012; Chappetta and Barth 2016), and it is this 

research that I extend. That is, in this line of research, researchers have conducted experimental 
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studies and created hypothetical dating profiles, randomly assigned participants to different 

versions, and then examined how the manipulations affected perceptions of and reactions to the 

target person (e.g., on attractiveness, desire to date). In these studies, a variety of variables have 

been manipulated, ranging from the physical attractiveness of the target person in the profile 

(Chappetta and Barth 2016; McGloin and Denes 2018) to the dominance and trustworthiness 

conveyed in faces (Doll et al. 2014; Fiore et al. 2008). When studying online dating, an 

important aspect to examine is how online dating is affected by an individual’s race and 

masculinity/femininity; however, past research on these variables has been very limited.  

Race and Masculinity/Femininity 

Perceptions that gay men who use online dating resources have of other gay men online 

seem to be subject to forms of hegemonic masculinity. Hegemonic masculinity is a macro-level 

social perception that helps to inform the way people treat others based on said persons’ 

perceived gender norm portrayal (Rodriguez, Huemmer, and Blumell 2016). Essentially, 

hegemonic masculinity can lead to gay men perceiving other gay men as having more, or less, 

value based on their levels of masculinity or femininity, usually with more masculine gay men 

having more value and feminine men having less (Rodriguez, Huemmer, and Blumell 2016). 

Furthermore, these perceived levels of femininity/masculinity can also affect how well gay men 

treat each other. Gay men who are feminine or do not appear to follow any gender roles are 

labeled as an “abject other” (Hale and Ojeda 2018:310). It is also important to mention that, 

according to past literature, “men show greater sexual desire than do women” (Peplau 2003:37). 

Thus, it would stand to reason that there exists a social stereotype that some gay men would want 

to interact with other men in online dating spaces with the intention of having sex more than 
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obtaining a long-term relationship (Matsick et al. 2021; Peplau 2003). Though gay men have 

important relevance in online dating research, it is more important to my research to cover how 

race affects how people use online dating.  

One factor that has not been very widely manipulated in studies presenting online dating 

profiles created by the researchers (to my knowledge) is the race of the target person in the 

profile. However, as online dating has become more prevalent, racial stereotyping may also be 

found in interactions in online dating and in reactions to online dating profiles (Alhabash et al. 

2014). Racial stereotyping, which is defined as representation of a group of a certain ethnicity or 

race in a generalized manner and portraying all members to display certain typical 

characteristics, is commonplace in the United States (Alhabash et al. 2014). Therefore, it would 

follow that such stereotyping may occur in online dating (Alhabash et al. 2014; Farley 1997). 

Race is most certainly an important factor in online dating, and for men of color, it manifests in 

encountering negative preconceived notions about them held by whites. For example, Black men 

are stereotyped to be extremely masculine in the United States whereas Asian men are 

stereotyped as being more feminine when compared to white and Black men (Ferber 2007; Wade 

and Harper 2020). The stereotype about Black male masculinity in the United States is 

exemplified by the beliefs that Black men are viewed as hypermasculine and hypersexual 

“bucks” in need of taming due to white supremacy present in United States culture (Ferber 

2007). This “sexual racism,” also known as “Racialized Sexual Discrimination,” is a 

phenomenon that has played a part in online dating for men of color (Wade and Harper 2020). 

The idea that Black men are phallicized bucks has existed in the United States since the Colonial 

Era, being normalized when Ronald Reagan told stories about working-class whites being upset 
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by the “strapping young buck” buying T-bone steaks with food stamps during his 1976 

presidential campaign to further normalize the idea of deviant hypermasculinity among 

freeloading Black men framed as “deadbeat dads” (Clayton, Moore, and Sharon 2021:392). 

 However, there appears to be an inconsistency here when it comes to the relationship 

between race and gender expression, as white men can appear as masculine or feminine without 

being stereotyped into either role as they hold more “erotic capital” (Daroya 2018). This phrase, 

sexual/erotic capital, originates from studies of racism within communities of gay men “to 

disrupt the narratives of homogeneity and veiled unity among gay white men” and to show white 

privilege in the LGBT+ community, essentially exposing the inherent racial structures behind 

many gay male interactions (Winder 2020:1029). The phrase “erotic capital” in this case refers to 

the idea that being white is worth more in a socio-sexual environment than being another race, 

most likely due to the social prestige that goes along with being white in United States society as 

well as the “role versatility” that is allowed to white people (Riggs 2018). The discrepancy in 

erotic capital and gender maneuverability between white people and most other races based on 

nothing more than race demonstrates a racial inequality in the way people can express femininity 

and masculinity in the sexual marketplace while online dating. I will now discuss a variable that 

has been examined in online dating that can affect first impressions – attractiveness. Although 

my study will not manipulate physical appearance, I will consider the role of the perception of 

attractiveness of the online dating profile. I will then examine whether determinants of 

attractiveness are tied to race and masculinity/femininity, the two variables I do manipulate. 
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Online Dating Attractiveness 

Attractiveness in online dating can come in many forms, including physical 

attractiveness, sexual attractiveness, and even seeing someone as trustworthy (Brand et al. 2012; 

Chopik and Johnson 2021; Kranz, Pröbstle, and Evidis 2017; McGloin and Denes 2018). A way 

to view attractiveness in online dating sites is through the “halo effect” of physical attractiveness, 

which essentially means that the more physically attractive a person is, the more positive 

characteristics and opinions are attributed to that person regardless of what that person may 

actually be like (Zebrowitz and Montepare 2008). Perceived physical attractiveness of men in 

online dating plays a large role in both their likelihood of being contacted and the traits attributed 

to them. Men who are seen as traditionally attractive are often viewed as also having “other 

attractive qualities” to their personalities even if there is no evidence of this in the man’s profile 

(Brand et al. 2012:166). Essentially, attractive men are at first glance seen as having more 

desirable personalities, hobbies, and activities, when compared to unattractive men, regardless of 

any information present in their profiles (Brand et al. 2012). Physical attractiveness also acts as a 

strong influence on behavior in online dating in that it directly affects whether or not an online 

dating site user would be willing to be romantic with another person (Eastwick, Eagly, Finkel, 

and Johnson 2011).  

However, when studying online dating attractiveness, it is important to look for studies 

that research how attractiveness is affected by the demographic information present in dating 

profiles. One study done by Fiore (2008) researched how demographic information affects 

attractiveness in online dating. Sixty-five participants were asked to rate on a five-point Likert 

scale 65 male and female profiles on these dimensions: attractiveness, masculinity, femininity, 
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warmth, kindness, self-esteem, extraversion, and self-centeredness. The researchers manipulated 

these previously mentioned dimensions through the vignette profiles’ demographic section, in-

depth section, and profile picture and included language that indicated how much the dimensions 

were indicated. The researchers found that when rating the whole profile, which included the 

information about the person in the profile as well as the profile picture, participants who rated 

the male profiles high in masculinity also rated the profile as being higher in overall 

attractiveness. However, male profiles that had a profile picture that was perceived as being 

feminine were rated as more attractive than profiles with profile pictures that were perceived as 

masculine. This contradiction essentially means that when a profile had only a photo and no text 

or demographic information, it was rated as more attractive when the photo was perceived as 

feminine. However, when a profile had a photo-and-text demographic information, it was rated 

as more attractive if the whole profile was perceived as masculine (Fiore et al. 2008). This study 

suggests that traditional gender roles of a person in an online dating profile may not be as 

important as they once were, as the participants attraction to the profiles was different based on 

the inclusion of a text demographic information. If adherence to traditional gender roles was still 

as important as in the past, then it likely would not have mattered if the text demographic 

information was included or not. The existence of this contradiction could open the idea that 

perhaps people could find online individuals more attractive the less they adhere to gender role 

stereotypes. 

Demographic information in attractiveness research does not end there, as a study was 

conducted by Chopik and Johnson (2021) where they studied demographic information and 

personality traits in dating profiles. Chopik and Johnson (2021) manipulated the pictures used for 
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their profiles with the Big Five-Inventory portrayed by Tinder users on their small bio with 

photo, alongside the attractiveness (re: how the researcher varied the attractiveness of the photo) 

and race of the target. Chopik and Johnson (2021) predicted how attractive the target was viewed 

by research participants when the participants made swiping decisions (swipe right = interest or 

left = disinterest). The two studies they conducted used images of faces for the target profiles to 

create hypothetical profiles, each selected to roughly match the age range of targets that students 

would pursue; the researchers ended up with a sample of 127 White faces (53% women), 113 

Black faces (54% women), 74 Hispanic faces (61% women), and 81 Asian faces (54% women). 

The race of the photographs was not manipulated as the participants were all shown random 

profiles. Participants were told they would complete a task in which they would see photos of 

people of the opposite sex and decide whether they would like to start a conversation with that 

person that might lead to a date. Participants were then told to complete a task similar to actually 

using the dating app Tinder to choose potential targets they would like to talk to and to make 

their decisions quickly and based on their first impressions. The photos shown to the participants 

were randomized, as each participant was shown one face, and the face remained on screen until 

the participant expressed whether they liked or did not like the photo.  

The results of the studies were that the male targets were rated as less attractive than 

female targets in both study 1a and study 1b. Furthermore, participants were 4.8 times more 

likely to swipe right on attractive targets in Study 1a and 4.4 times more likely to swipe right on 

attractive targets in Study 1b regardless of the differences in potential demographic information 

in the target. Lastly, participants were 2.7 times more likely to choose targets who were the same 

race as them in Study 1a, and 1.8 times more likely to choose targets that were the same race as 
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them in Study 1b. Participants, 72% of which were white, were less likely to swipe right for 

targets who were Black, Asian, and Hispanic than targets who were white. In study 1b, 

specifically, participants were far less likely to swipe right on Black targets than white targets. 

Participants were 2.3 times less likely to swipe right on Black versus White targets in Study 1a 

and 2.5 times less likely to swipe right on Black versus White targets in Study 1b. Therefore, 

even though Study 1a seems to be an outlier for participant swiping, the other studies in this 

research indicate that the participants were more likely to swipe right on same race targets than 

they were on targets of a different race. Chopik and Johnson’s (2021) study is relevant to my 

research because it provides examples of attraction through similarity, and the potential bias it 

creates, even though it includes the study of how people respond to faces and my study does not 

study faces.  

To continue the literature on race’s influence in online dating, research conducted by 

Anderson, Goel, Huber, Malhotra, and Watts (2014) showed that most people are seeking same-

race partners when using online dating sites. They conducted their research by reviewing the user 

activity logs of online dating site users to see how they spent their time and what they found 

preferable. They found that the users had a general preference for people in online dating sites 

who were similar to them, which meant that white people would often prefer other white people, 

Black people would often prefer other Black people, and so on. The idea that online dating site 

users would expect to be more likely to prefer people who are similar to them indicates that there 

is a likelihood that online dating site users would rate profiles with people of the same race as the 

user as more attractive than profiles with users of other races (Anderson et al. 2014).   
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Now that I have summarized literatures that have relevance to my thesis study, I will 

discuss in more detail the past research that has most influenced my research.  

Past Research Manipulating the Masculinity/Femininity of a Target Person 

Although there were several studies cited above that referred to the researchers 

manipulating an aspect of the femininity/masculinity of the profile (Chappetta and Barth 2016; 

McGloin and Denes 2018) here I will cover one study and describe it in more detail. In ways that 

I will outline later, my thesis study extends this prior study. Chappetta and Barth (2016) 

examined the effects of gender role congruence and the physical attractiveness of a target in a 

hypothetical dating profile on the romantic interest expressed by college students toward that 

target. Their study presented participants with hypothetical profiles that varied in the physical 

attractiveness of the photo in the profile and in the adherence to gender role norms (e.g., by 

including masculine and feminine wording in the profile information and male and female 

profile pictures) and examined how these manipulated variables affected how the participants 

labeled how attractive they found the target (Chappetta and Barth 2016). Chappetta and Barth 

used 64 pictures of men and women that had previously been rated by 1000 people as either 

highly attractive or average in looks and they created four masculine profiles and four feminine 

profiles in total. Chappetta and Barth operationalized the masculinity and femininity of the 

targets by manipulating the content in the following sections of the profile: occupation, “about 

me” (a short paragraph to describe themselves), hobbies, “a typical Friday night for me,” and 

“what I’m looking for in a partner” (Chappetta and Barth 2016). To create a profile that was 

gender congruent or incongruent, they manipulated the masculinity and femininity of the profile, 

which is especially relevant to my study. More specifically, a target presented as feminine was 
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described with words like affectionate, intuitive, and kind in the profile information. A target 

presented as masculine had a profile that had masculine words like ambitious, analytical, and 

competitive in the profile information. Gender congruence versus gender incongruence came into 

play when a profile of a man was given feminine profile information and a profile of a woman 

was given masculine profile information. Thus, their design was 2 x 2 (participant gender: 

male/female x profile gender role: congruent/incongruent). 

After the participants viewed the profile, they were asked to rate the target on several 

dimensions including general likeability (how friendly and knowledgeable the target is) and 

desirability as a dating partner (how attractive the target is and how much the participant would 

want to date the target). Each participant was shown four random profiles out of the total pool of 

eight: one with gender role congruence and high physical attractiveness, one with gender role 

congruence and average physical attractiveness, one with gender role incongruence and high 

physical attractiveness, and one with gender role incongruence and average physical 

attractiveness. Multiple hypothetical profiles were created, and the participants initially filled out 

a demographic questionnaire that would determine which kind of profiles they would see. For 

example, if a straight man were to fill out the demographic section, he would only see profiles of 

women. Chappetta and Barth found that the participants liked the profiles that included attractive 

profile pictures and incongruent gender norms more than profiles that included average profile 

pictures and congruent gender norms. Both men and women participants came to this conclusion, 

which is somewhat inconsistent with some previous literature for women. Essentially, Chappetta 

and Barth found that not only did men and women want their potential partners to be physically 

attractive, but if the partner not following traditional gender roles also made them more 
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attractive. This conclusion would align with the data gathered from Fiore’s (2008) study and 

would further lead me to believe that people are less concerned with gender role congruence 

when they find someone in an online dating attractive.   

The gap in their research as it relates to my thesis study topic, however, is that they did 

not manipulate the race of the target in the vignette profile. Future research could benefit from 

how race intersects with information on masculinity/femininity in a dating profile. The 

Chappetta and Barth (2016) method will inform and guide my research, but my interest is in the 

effects of the masculinity/femininity of only one gender (men), and how the gender congruence 

(being presented as masculine in a dating profile) or gender incongruence (being presented as 

feminine in a dating profile) affects how men are perceived, and whether their race moderates 

this effect. Although Chappetta and Barth examined physical attractiveness, I will not manipulate 

physical attractiveness in my research. The purposes of my thesis study will be discussed further 

in the next section.  

Aims of My Thesis 

Research examining how people respond to a dating profile using the experimental 

method is not as advanced as other forms of sociological research. My thesis study will 

contribute to this new area of research and directly extend the Chappetta and Barth (2016) study 

by examining the intersection between femininity/masculinity and race of a target in a profile 

influencing how the target is perceived in regard to romantic desirability. Therefore, for my 

thesis, I propose to extend the Chappetta and Barth (2016) study by adapting their procedure for 

manipulating masculinity/femininity of a dating profile but extending their research by also 

manipulating the race of the target. This thesis study will explore how people believe online 
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dating site users would judge male users based on the femininity/masculinity and race of the 

target in the profile. My research will use only male targets in dating profiles, as there is research 

suggesting that gender nonconformity can have greater effects on how men (vs. women) are 

perceived (Rodriguez, Huemmer, and Blumell 2016). My research will be studying how 

participants perceive a target’s sexual and physical attraction, likelihood of being contacted, 

trustworthiness, short-term relationship desirability versus long-term relationship desirability, 

and other research participants’ reactions based on the vignette profile’s depictions of 

masculine/feminine characteristics (in combination with the profile’s information on race). The 

profile characteristics included information on occupation and interests, and the exact content 

was manipulated and changed to include words and interests that are either traditionally 

masculine or traditionally feminine, adapted from the work of Chappetta and Barth (2016). 

Research Questions 

Below are my research questions, which are influenced by the literature review 

summarized above. 

• What effect will the masculinity/femininity of the target in the profile have on the 

attraction (sexual attraction, desire for friendship, etc.) the participants expect 

users to express toward the target? 

• In what ways will the race of the target moderate (i.e., interact with) the effect of 

the masculinity/femininity of the target on how participants will rate how users 

express attraction toward the target?  
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• In addressing the above issues, will there be differences between how participants 

believe that the hypothetical profile will be viewed from the perspective of gay 

men versus heterosexual women?  

• Will the participants be similarly as attracted to the profiles as they think the gay 

men and heterosexual women will be?  
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CHAPTER II: METHOD 

Sample 

 The sample consisted of adults of any race, gender and sexual orientation obtained in 

three ways. First, an extra credit option was given to students in one sociology class at a 

Midwestern public university, with the permission of the instructor, to complete the online 

survey. Second, the study was offered to the students of two other sociology classes at a 

Midwestern public university. Third, the study was posted on my social media page, which led to 

a snowball sample. Fourth, the study was posted on MTurk, a survey sharing site through 

Amazon, where participants were paid one dollar to participate in the survey. According to 

previous studies conducted on the quality of data collected through MTurk, the data are of good 

quality and at least as reliable as data obtained through traditional means, so long as proper 

attention checks are used when collecting that data (Buhrmester, Kwang, and Gosling 2016; 

Zhang and Gearhart 2020). Originally, 131 participants started the survey, but some did not 

complete it and thus those cases were eliminated. In total, 119 completed the survey, with 31.9% 

coming from a one particular sociology class at Illinois State University, 3.4% coming from 

other classes at ISU, 5.9% coming from the link on my social media page, and 58.8% coming 

from MTurk. However, out of all of the MTurk participants, 2 participants missed the first 

attention check questions and 7 missed both attention check questions, which means that their 

data were eliminated. The mean age of the participants was 29.76 (SD = 9.19), with the mean age 

for the student participants being 23.57 and the mean age for MTurk participants being 33.54. Of 

the total sample, 79.8% were white participants, 9.2% were African American or Black 

participants, 5% were Latino/a/x participants, 3.4% were Asian or Asian American participants, 
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and 2.5% participants did not provide their race/ethnicity. For the gender of the participants, 

72.3% were men, 23.5% were women, 3.4% were nonbinary, and 0.8% did not provide their 

preferred gender identity. For sexual orientation of the participants, 83.2% were heterosexual, 

0.8% were gay, 10.9% were lesbian, 1.7% were bisexual, 0.8% was pansexual, 0.8% was 

asexual, and 1.7% did not provide their sexual orientation.   

Design and Procedure 

I created a vignette experiment embedded in a Qualtrics survey (Brand et al. 2012). It 

was a between-subject design, meaning that each participant received a different vignette and 

then I compare the participants in the different conditions. There were four vignette profiles in 

total: a white man with a masculine profile, a Black man with a masculine profile, a white man 

with a feminine profile, and a Black man with a feminine profile. The survey participant was 

initially told to imagine that the profile they received (within their Qualtrics survey) was posted 

on a dating website and to answer the questions that followed in the third person and by thinking 

of how others would perceive the profile and not how they as an individual would perceive it. It 

was stated in the survey that the man in the target profile will be in the age range that the people 

viewing said profile would be attracted to. This procedure was used to increase the sample size 

(it would be challenging to limit the study to only gay men, for example). However, there was 

also a final section of questions that measured how the participants themselves would react to the 

profile if they found the profile on a “Friend-finder site” and still a smaller set in this section that 

asked the specific group who are attracted to men to indicate how attracted they would be to the 

hypothetical profile. For this research, race was a moderator variable to help focus on how 

people interpret the level of attraction they feel towards a masculine or feminine profile. By this, 
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I mean that I measured how attractive they thought users would view the masculine profile of a 

Black man versus how attractive they thought users would view the masculine profile of a white 

man even though the only difference between the two profiles was the race category. I did the 

same with feminine profile for each race as well.  

Independent Variables 

A 2 x 2 research design within a Qualtrics survey was used for this study. The first 

independent variable was race; the race of the man in the profile was either Black or white. The 

vignette profile was made to have the race description (in text; no photo) of the target near the 

top of the vignette, just below the name given (See Appendix B). The second independent 

variable was the degree to which the profile had feminine or masculine characteristics. The 

profile characteristics listed were occupations, “things I can’t live without”, “about me” sections 

or a short paragraph to describe the hypothetical user, their hobbies and activities, including a 

“typical Friday night” (See Appendix B). Some of the demographic information in each of the 

profiles was modified from Chappetta and Barth’s (2016) vignette profiles to apply to my 

research.  

Through the information presented in the profile, masculinity versus femininity was 

manipulated based on an approach adapted from Chappetta and Barth’s (2016) research. The 

occupation presented was either traditionally masculine (engineering and business) or 

traditionally feminine (arts and nursing). In addition, the “about me” section had either 

masculine (ambitious and competitive) or feminine (intuitive and kind) characteristics; hobbies 

were presented to be either traditionally masculine (video games and sports) or traditionally 

feminine (cooking and shopping). Typical Friday night activities were described as either 
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masculine (gaming and going to bars) or feminine (reading books and spending time with 

friends) characteristics. Finally, six things the target cannot live without included five neutral 

items but then either one traditionally masculine item (lifting weights) or one traditionally 

feminine item (crocheting). All of the characteristics were directly inspired from Chappetta and 

Barth’s study, although the section on things they can’t live without (with a masculine or 

feminine item included) were unique to this study.  

Dependent Variables 

I had several dependent variables that assessed how the participants believed that the 

target would be perceived by a user interacting with the dating website, with the choice of some 

of these items inspired by the research of Chappetta and Barth (2016) and other studies that have 

manipulated an online dating profile (e.g., Kogan and Volsche 2020). For example, Chappetta 

and Barth asked the participants about the likeability and physical attractiveness of their target. 

They measured these variables by having statements in their survey like “This person is friendly” 

and “This person is knowledgeable” and providing 7-point scales, where 1 = very strongly 

disagree, 4 = neither agree nor disagree, and 7 = very strongly agree. In my survey, after the 

participants viewed their randomly assigned vignette profile, they were asked to complete 

several items from the perspective of a user at the dating site. Participants in my research were 

asked to respond to the items twice, from both the perspective of gay men and the perspective of 

heterosexual women, with some of the items in this section serving as a manipulation check on 

the effective manipulation of masculinity vs. femininity in the profile. After responding from the 

viewpoint of gay men and heterosexual women (order randomly assigned), there was a final 

section in which participants were asked how they would respond to the profile if they found it 
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on an online site for friendship. Furthermore, each question section had a part in the instructions 

that informed the participants that they could go back and view the profile again if need be. 

Below, I describe the dependent variables in more detail. 

Manipulation checks of masculinity and femininity  

The participants were presented with a list of six traits and asked to rate how each group 

of users (heterosexual women and gay men) would respond to the target on the traits, with a 

response scale that ranges from 1 = does not describe them at all; to 7 = definitely describes 

them. The traits are “strong personality,” “masculine,” “dominant,” “acts as a leader,” 

“affectionate,” “warm,” “gentle,” and “feminine.” These traits are based on the Bem (2020) Sex 

Role Inventory taken from a previous study done by Kogan and Volsche (2020). However, it 

should be mentioned that the Bem Sex Role Inventory has been criticized in the past by 

researchers such as Janet Spence (1984), who mentioned that the existence of male and female 

specific categories implies that the existence of roles that are gendered-based is achievable and 

appropriate for society. Sex-roles and other gender-related phenomena are infinitely more 

complex than the Bem Sex Role Inventory could ever cover because it ignores things like 

androgynous individuals (Spence 1984), despite Bem herself being a staunch proponent of the 

psychological benefits of androgyny, interested in those who expressed both feminine and 

masculine characteristics on her sex-role inventory. Some of the items from the inventory are 

being used in this research only as manipulation checks to assure that the participants viewed the 

profile as it was intended (i.e., masculine or feminine). 



 

 

20 

 

Expectations of users’ attraction to the target 

Then, the participants answered a set of questions in regard to how attractive the users 

would find the target to be. The specific items are discussed below. 

For the two sections on how heterosexual women and gay men would respond to the 

hypothetical target, the participants were asked “How likely would users be to reach out and 

contact the person portrayed in the profile? This question was followed by a 5-point response 

scale ranging from 1 = not at all likely; to 5 = extremely likely. The participants were then asked 

“Overall, how attractive do you think users at this site would find this man?” This question was 

followed by a 5-point response scale ranging from 1 = not at all; to 5 = extremely. 

After that, the participants were asked several questions about how they believe typical users 

(in both categories – gay men and heterosexual women) will evaluate the target person’s 

desirability. They were asked questions about how likely the users will want to be friends with 

the man, will see the man as sexually attractive, and will view the person as trustworthy. Each 

item was rated on a 5-point response scale ranging from 1 = not at all agree; to 5 = agree a great 

deal. The purpose of this question structure was for convenience for the participants. 

The participants were asked the following two questions to assess how they view the 

likelihood of a short-term and/or long-term relationship. The questions were “How attractive do 

you believe such users would find the person in the profile to be for a short-term relationship 

(such as for a hookup or short fling, something that would not last very long)?” and “How 

attractive do you believe such users would find the person in the profile to be for a long-term 

relationship (such as for a committed relationship or even marriage)?”. These questions were 

followed by a 5-point response scale ranging from 1 = not at all; to 5 = a great deal. 
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Participants’ ratings of friendship and attraction to the target 

A final section of questions was included to ask the participants how they would respond 

to the target. Because I cannot assume any sexual orientation of the participants, this section of 

questions primarily focusses on how they would rate the friendship desirability of the target, with 

the option to complete a few additional questions about their romantic attraction to the target, if 

they are attracted to men. To help measure how receptive the participants would be to being 

friends with the person in the profile, they were asked “Would you like to be friends with the 

person portrayed in the profile?” and then “How likely would you be to reach out and contact the 

person portrayed in the profile for a friendship?” Both of these questions were followed by a 5-

point response scale ranging from 1 = not at all likely; to 5 = extremely likely. After those two 

questions, the participants were asked “How much do you think this person would make a good 

friend?” which is followed by a 5-point response scale ranging from 1 = not at all; to 5 = 

extremely. 

The next section was offered to the participants if they have the predisposition to be 

attracted to men. They were asked “The next section of questions requires you, the participant, to 

have the predisposition to be attracted to men. If you can be attracted to men, select yes and you 

will see the next set of questions. If not, select no” and is offered a Yes and No response scale. If 

the participant answered Yes they were shown the attraction questions, but if they answered No 

they are only shown the final question that asks them about their final responses to the survey. 

The next five questions were the same questions that they answered previously in regard to the 

reactions of heterosexual women and gay men to the target, but now aimed directly at the 

participants. The first question of the attraction section was “How likely would you be to agree 
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to meet this man for a first meeting if he reached out to you?” This question was followed by a 5-

point response scale ranging from 1 = not at all likely; to 5 = extremely likely. The next question 

was “Overall, how attractive do you find this man?”. This question was followed by a 5-point 

response scale ranging from 1 = not at all; to 5 = a great deal. 

Then the participants were presented with the statement “The statements below are in 

regard to the profile you just saw. Respond to each item with the degree to which you would 

agree or disagree with the statements.” The participants were asked to rate how sexually 

attractive and trustworthy they see the person in the profile. Each item was rated on a 5-point 

response scale ranging from 1 = not at all agree; to 5 = agree a great deal. The participants were 

then asked, “Would you want a short-term relationship (such as for a hookup or short fling, 

something that would not last very long) with the person in this profile?”, and “Would you want 

a long-term relationship (such as for a committed relationship or even marriage) with the person 

in this profile?”. Both of these questions were followed by a 5-point response scale ranging from 

1 = not at all; to 5 = a great deal.   

Open-ended reactions to the sections 

For the final question at the end of each section of questions, the participants were asked 

about why the targeted group of that section had the reactions they had. Therefore, for the 

heterosexual women section, the participants were asked why heterosexual women had their 

reactions to the profile and for the gay men section the participants were asked why gay men had 

their reactions to the profile. This question at the end of each section read as follows; “If 

heterosexual women at the site were to be asked why they have the reactions above, what do you 

think they would say?”, “If gay men at the site were to be asked why they have the reactions 
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above, what do you think they would say?”, and “If you were asked why you had the reactions 

above to the person in the online profile, what would you say?”. Each of these questions had a 

text entry box for the participants to write in their own answers here. The final question in the 

survey was “What else, if anything, would you like to add about you experience taking this 

survey?” and had a text entry box so the participant could add any other thoughts they have 

about the survey.   

MTurk survey 

The survey released to the participants found on MTurk is almost identical to the survey 

described above except for the addition of attention checks. These attention checks were 

questions that were clear enough to be understood and had two matrix questions that asked for a 

specific answer to this part of the matrix question. The first attention check was a part of the first 

matrix question in the gay men question section of questions and the second attention check was 

in the matrix question in the participant opinion question section. If the participant chose the 

correct answer option, it showed they were giving informed answers to the survey questions. 

They were used to make sure that the people being paid to take this survey were actually paying 

attention to the questions being asked.  
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CHAPTER III: RESULTS 

This section will present the results of the statistical analyses performed for this study. I 

will first consider composite means obtained by combining the responses to each item referring 

to how the participants believed gay men would respond to the target with responses to the same 

item referring to how participants believed that heterosexual women would respond. Therefore, 

this information presents how the participants responded overall to each item, collapsing across 

conditions. I then examine the participants’ responses as a function of the race of the target while 

ignoring the masculinity/femininity of the target. Then, I consider how the participants 

responded to a feminine target versus a masculine target (ignoring the race of the target). Next, I 

examine the differences in how the participants believed gay men would view the target versus 

how they believed heterosexual women would view the target. Thus, I engage in a piecemeal 

approach – by examining each independent variable one at a time – to fully examine the effects 

of the variables on the outcome variables. These analyses are conducted with Independent t-tests 

(to examine the effects of the between-subject variables, masculinity/femininity and race) and 

with Paired samples t-tests (to examine the effects of the within-subjects variable, perspective of 

gay men versus heterosexual women). 

Then, I move up to analyses that consider multiple independent variables. First, I conduct 

2 (masculinity vs. femininity of target) x 2 (race of target) ANOVAs. This analysis allows me to 

examine in particular any interactions that may have occurred between the race of the target and 

the masculinity/femininity of the target, for the dependent variables. In a final analysis, I focus 

on overall perceived attraction to the target (with a composite score) and conduct a repeated 

measures-mixed ANOVA, which allows me to examine all three independent variables in one 
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analysis – the between-subjects variables of masculinity/femininity and race and the within-

subjects variable of perspective (gay men vs. heterosexual women). See Appendix A for tables.  

In the presentation of the results below, I have divided the dependent variables into two 

main groups for presentation in the tables. The first group of items consisted of the ratings of 

target’s characteristics (assumed from the user’s perspective). This group contained the 

dependent variables that referred to how the participants believed gay men and heterosexual 

women would perceive the target’s personality on several characteristics. The second group 

consisted of the items that asked about how much participants assumed that users would be 

attracted to the target. 

In a final section I cover some general themes found in the responses of the participants 

to the prompts they were given at the end of each section of questions.  

Overall Responses 

 First, and as noted above, I present the overall responses of the participants to the items, 

without consideration of the effects of the independent variables. For each item, I created a 

composite based on the mean of participants’ responses to how they believed that gay men 

would respond to the item (in regard to the target) and their responses to how they believed that 

heterosexual women would respond to the item. Table A-1 presents these overall means 

(collapsed over conditions), along with their standard deviations. 

Ratings of target characteristics 

 As can be seen in the top portion of Table A-1, most of the items had a composite mean 

score above the midpoint of the items. Thus, overall, the participants assumed that the users 
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would attribute these characteristics to the target. The specific items that had the highest means 

were strong personality, warm, and gentle. The specific items that had the lowest means in this 

section were feminine and dominant, with feminine having the lowest mean of 3. These results 

indicate that the participants believed that almost every characteristic applied at least somewhat 

to a great deal to the target except for being feminine, collapsing over the conditions. Later, I will 

discuss how the perceptions of the target’s femininity and dominance (and the other 

characteristics) depend on the condition.   

Expectations of users’ attraction 

As can be seen in the bottom portion of Table A-1, most of the items referring to 

expected user attraction to the target had composite mean scores above the midpoint of the items. 

Thus, overall, the participants assumed that the users would be attracted to the target and 

perceive the target to be desirable for a partner (collapsing across the conditions). The items that 

had the highest means referred to expectations that users would want to be friends with the target 

and users would find the target sexually attractive. The item that had the lowest mean in this 

section was the perception that users would desire a short-term relationship with target. These 

results indicate that the participants believed that the users would find the target moderately 

attractive in every regard represented by the dependent variables except for the desire for a short-

term relationship, overall.  

Independent T Tests Comparing Reactions to a White Target Versus a Black Target 

Next, I compared how the participants viewed the target as a function of the target’s race, 

again using the composite scores (combining the participants’ responses in regard to gay men 

and heterosexual women). An independent t test was conducted to compare participants who 
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were randomly assigned to a white target with participants who were randomly assigned to a 

Black target (collapsing across the other condition, femininity/masculinity of the target) on the 

composite scores for each of the dependent variables. These results are presented in Table A-2.  

Across both sections of items, there were only three items that had a statistically 

significant difference between the white target condition and the Black target condition. Those 

items were the affectionate item from the top portion of the table; and users’ likelihood to agree 

to meet if contacted by the target and users’ desire for a long-term relationship with the target 

from the bottom portion of the table. For all three items, the Black target had a higher mean than 

the white target, which means that participants assumed that users rated the Black target to be 

more affectionate than the white target, as well as assumed users would be more likely to agree 

to meet the Black target than the white target and would have a greater desire for a long-term 

relationship with the Black target. In a later section, I will discuss whether race moderates the 

effect of masculinity/femininity of the target on the dependent variables, which is the major 

focus of the study. 

Independent T Test Comparing the Masculine Versus the Feminine Target 

 Next, I examined whether there were different views of the masculine target versus the 

feminine target. An independent t-test was conducted to compare participants randomly assigned 

to the masculine target with participants randomly assigned to the feminine target (collapsing 

across the other condition, race of the target) on the composite scores for each of the dependent 

variables. These results are presented in Table A-3. 
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Ratings of target characteristics 

As can be seen at the top portion of Table A-3, every item in this section, except for 

trustworthy, had a statistically significant difference between the masculine and the feminine 

target. The items (in the personality section) that were attributed more to the masculine target 

than to the feminine target were strong personality, masculine, dominant, and acts as a leader. 

The items (in the personality section) that were attributed more to the feminine target than to the 

masculine target were affectionate, warm, gentle, and feminine. The item that had the largest 

difference between the two versions was masculine, with the masculine target having a higher 

mean than the feminine target. These results reflect that the manipulation of masculinity versus 

femininity was successful, in that the participants viewed the target that was intended to be 

masculine as having more masculine traits and the target that was intended to be feminine as 

having more feminine traits.  

Expectations of users’ attraction 

 As can be seen at the bottom portion of Table A-3, three variables were found to be 

significantly different between the participants assigned to the feminine target and participants 

assigned to the masculine target. These variables referred to expectations that the users want to 

be friends with the target (higher in the feminine condition), users would find the target sexually 

attractive (higher in the masculine condition), and users would desire a short-term relationship 

with the target (higher in the masculine condition). These means show us that the participants 

believed that users would have more friendship attraction towards the feminine target than the 

masculine target, but more sexual attraction towards the masculine target than towards the 
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feminine target, overall. In a later section, I will discuss how race of the target may moderate 

these results. 

Views of Gay Men versus Heterosexual Women 

 Next, I consider whether there were any overall differences between the participants’ 

expectations of how gay men would view the target and how heterosexual women would view 

the target (ignoring the manipulations of the study). Recall that participants were asked to 

respond to both types of users. The differences were examined by conducting Paired Samples t-

tests comparing how the participants responded to each item for gay men versus how the 

participants responded to the same item in regard to heterosexual women. The results are 

presented in Table A-4.  

 As can be seen in the top portion of Table A-4, no significant differences were found 

between participants’ expectations of how gay men would rate the target person versus their 

expectations of how heterosexual women would rate the target person on the personality 

characteristics. As shown in the bottom portion of Table A-4, however, there were significant 

differences in three items referring to expectations of gay men’s attraction versus heterosexual 

women’s attraction to the target. For each of these items with a significant difference, the means 

were higher for expectations for gay men than for expectations for heterosexual women. 

Participants believed that gay men users would be more likely than heterosexual women users to: 

find the target sexually attractive, reach out to the target, and find the target attractive.  
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The Moderating Role of the Race of Target in Effects of Masculinity/Femininity of Target 

on Dependent Variables 

 Next, I conducted a series of 2 x 2 ANOVAs to examine whether the interaction between 

the race of the target and the masculinity/femininity of the target was significant for any of the 

items, which would indicate that the race of the target moderates the effects of the 

masculinity/femininity of the target on the dependent variables. The results are presented in 

Table A-5.  

Ratings of target characteristics 

According to the top portion of Table A-5, a significant race x masculinity/femininity of 

target interaction was significant for three items: warm, gentle, and trustworthy. For the item 

warmth, the means indicated that for both the white target and the Black target, the feminine 

target was perceived to be warmer than the masculine target. Follow-up t-test comparisons for 

each race separately for the warmth item indicated that the difference on this item between the 

feminine and masculine target for the white target was significant and large (t[46.079] = -5.56, p 

< .001), whereas the difference on this item between the feminine and masculine target for the 

Black target, while significant, indicated a smaller difference (t[55] = -2.51, p = .015); see the 

means in Table A-5. Next, for the item gentle, the means indicated that for both the white target 

and the Black target, the feminine target was perceived to be more gentle than the masculine 

target. Follow-up t-test comparisons for each race separately for the gentle item indicated that the 

difference on this item between the feminine and masculine target for the white target was 

significant and large (t[52.943] = -6.09, p < .001), whereas the difference on this item between 

the feminine and masculine target for the Black target, while significant, showed a smaller 
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difference (t[55] =-3.10, p =.003); see the means in Table A-5. Then, for the item trustworthy, 

the means indicated that for the white target, the feminine target was perceived to be more 

trustworthy than the masculine target. However, for the Black target, the masculine target was 

perceived as more trustworthy than the feminine target. Follow-up t-test comparisons for each 

race separately for the trustworthy item indicated that the difference on this item between the 

feminine and masculine target for the white target was significant (t[59] =-2.53, p =.014), 

whereas the difference on this item between the feminine and masculine target for the Black 

target was not significant (t[49.856] =.67, p =.509); see the means in Table A-5. 

Expectations of users’ attraction 

According to the bottom portion of Table A-5, the items that had a statistically significant 

interaction between race and masculinity/femininity of the target were: users would find target 

sexually attractive, users’ likelihood to agree to meet if contacted by target, and users’ desire for 

long-term relationship with target. For the item “users would find the target sexually attractive,” 

the means indicated that for both the white target and the Black target, the masculine target was 

perceived as being more likely to be found sexually attractive by the users than the feminine 

target. Follow-up t-test comparisons for each race separately for this item indicated that the 

difference between the feminine and masculine target for the Black target was significant (t[56] 

=3.98, p <.001), whereas the difference between the feminine and masculine target for the white 

target was not significant (t[59] =.42, p =.679); see the means in Table A-5. For the item “users’ 

likelihood to agree to meet if contacted by target,” the means indicated that for the white target, 

participants were more likely to think the users would agree to meet the feminine target than the 

masculine target (if contacted by the target). However, for the Black target, participants were 
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more likely to believe that the user would agree to meet if contacted by the target for the 

masculine target than for the feminine target. Follow-up t-test comparisons for each race 

separately indicated that the difference on this item between the feminine and masculine target 

for the white target was significant (t[59] =-2.12, p =.038), whereas the difference between the 

feminine and masculine target for the Black target was not significant (t[56] =1.11, p =.273); see 

the means in Table A-5. For the item “users’ desire for long-term relationship with target,” the 

means indicated that for the white target, the feminine target was perceived as being more 

desirable for a long-term relationship by the users than the masculine target. However, for the 

Black target, the masculine target was perceived as being more desirable for a long-term 

relationship by the users than the feminine target. Follow-up t-test comparisons for each race 

separately indicated that the difference on this item between the feminine and masculine target 

for the white target was significant (t[51.874] =-2.81, p =.007), whereas the difference between 

the feminine and masculine target for the Black target, was not significant (t[56] =.07, p =.942); 

see the means in Table A-5.  

Repeated Measures Analysis Assessing All of the Variables on a Composite Score on 

Attraction 

 Next, I conducted a repeated- Mixed ANOVA, which considers the two between-subjects 

variables (race and masculinity/femininity) and the within- subjects variable (perspective), 

including their interactions all at once. Rather than conducting this on each item, however, I 

conducted this on a composite attraction score. To do this I created a composite score for all of 

the attraction items from the perspective of gay men and a composite score for all of the 

attraction items from the perspective of heterosexual women. However, I first generated the 
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reliability coefficient on the composite scores. The Cronbach’s alpha score for the gay men 

composite item was .835 and the Cronbach’s alpha score for the heterosexual women was .878, 

both of which are high enough for the composite items to be reliable.  

In this analysis, I first examine the effects of the within-subject variable (perspective). 

This variable was significant (F = 9.920, p = .085). The overall composite scores were higher for 

the perspective of gay men (M= 3.38, SD = .78) than for the perspective of heterosexual women 

(M = 3.14, SD = .88). These means indicate that the participants expected gay men to be more 

likely to find the target attractive than heterosexual women.  

Next, I examine how the two between-subjects variables may interact with the within-

subjects variable. The race of target x perspective interaction was not significant (F = .001, p = 

.975), indicating that the participants did not expect the user’s attraction to the man in the profile 

to be affected by the race of said man. However, the femininity/masculinity of target x 

perspective interaction was significant (F = 29.402, p = .000). The data showed that the 

participants expected the gay men to be more attracted to a feminine target (M = 3.52, SD = .58) 

than to a masculine target (M = 3.25, SD = .92). For the heterosexual women, however, the 

participants believed that the users would be more likely to be attracted to a masculine target (M 

= 3.43, SD = .86) than to a feminine target (M = 2.84, SD = .81). 

The perspective x race x femininity/masculinity interaction was not significant (F = 

3.547, p = .062). 
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Open-ended Questions  

In order to collect any of the personal thoughts that the participants had about the survey, 

I asked them four open-ended questions and reviewed them to find any themes. Their responses 

are presented verbatim in Table A-7. Some participants said they did not like that there was no 

profile picture and said they wouldn’t trust a profile without a picture. Furthermore, some 

participants who viewed the masculine target described he was being standoffish and headstrong 

whereas other participants who viewed a feminine target described him as being in touch with 

their emotions and genuine. Finally, several participants viewed the masculine target as a good 

potential partner because the target seemed sexually attractive.  
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CHAPTER IV: DISCUSSION   

The purpose of this study was to examine whether people believed users at dating website 

would respond differently to a man in a hypothetical online dating profile based on their degree 

of masculinity versus femininity (reflected in their profile description) in combination with their 

race (reflected by the race written in their profile). The participants were asked how two sets of 

online dating site users would react to the male target in an online dating profile — gay men and 

heterosexual women (i.e., two groups that would be attracted to men). The participants 

completed an anonymous online survey created through Qualtrics in which they were randomly 

assigned a vignette of either a Black masculine man, a Black feminine man, a white masculine 

man, or a white feminine man. Thus, the design was a 2 (masculine profile vs. feminine profile) 

x 2 (white or Black target). Type of online user (gay men vs. heterosexual women) was a within-

subjects variable. I had three main questions that helped to guide my research. The main focus 

was to examine whether the race of the target moderated the effects of the masculinity versus the 

femininity of the target on the participants’ expectations for users’ attraction to and views of the 

target (on several personality characteristics). Below, I summarize the findings and discuss the 

implications. 

Summary of Findings and Their Implications 

When considering the masculinity vs. femininity of the target, the data showed that the 

masculine target, without consideration of the target’s race or the perspective, was expected to be 

perceived by users at online dating sites to be more sexually attractive and that the users would 

have a greater desire to be in a short-term relationship with them than the feminine target. The 

participants also expected the online dating site users to view the feminine target to be higher in 
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friendship attraction than the masculine target. Also, the two types of targets were perceived 

differently on personality characteristics as the feminine target was seen as being more 

affectionate, warm, gentle, feminine, and trustworthy than the masculine target. Likewise, the 

masculine target was seen as having a stronger personality, acting more as a leader, and being 

more masculine and dominant than the feminine target. These results are important because they 

exhibit that the manipulation was successful, as the participants perceived that the users would 

attribute masculine characteristics to masculine targets and feminine characteristics to feminine 

targets.  

However, when I also considered the degree to which race of target moderated the effects 

of the masculinity versus femininity of the target, I found participants expected the online dating 

site users to find a target that was masculine and Black to be more trustworthy, more likely to be 

contacted by the users, and more desirable for long-term relationships than a feminine and Black 

target. The participants also expected online dating site users to find a target that was feminine 

and white more trustworthy, more likely to be contacted by the users, and more desirable for 

long-term relationships than the masculine and white target. The conclusion that masculinity is 

not universally valued when race is taken into account can be tied back to research done by Fiore 

(2008). Fiore’s (2008) research found that a profile with a photo and text demographic 

information was rated as attractive if perceived as masculine but a profile with only a photo was 

rated as attractive if perceived as feminine. It would stand to reason that I found similar data as 

Fiore because we both found evidence to suggest that people do not always perceive masculinity 

as being more attractive.  
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Furthermore, data in my research on the attraction towards Black male 

masculinity/femininity are congruent with previous research on Black men that ties the value of 

Black men to controlling images of their masculinity (Ferber 2007). Furthermore, the data 

reflecting that white men are valued for their femininity, thus allowing them more flexibility in 

how they can act socially, follows the theory that white men have more erotic capital and gender 

maneuverability than Black men (Daroya 2018; Winder 2020:1029; Riggs 2018). The gender 

role flexibility that white men possess is something that Black men do not, as they are socially 

expected to maintain a strong, dominant, and masculine appearance in order to be given any 

value.    

An important finding from my research was that the participants believed that the users 

would have more friendship attraction towards the feminine target than the masculine target, but 

more sexual attraction towards the masculine target than the feminine target, overall. This is an 

interesting finding in that is follows a social stereotype that people would generally find 

masculine men more sexually attractive than feminine men, and the feminine men would be 

“friend zoned”, but it goes against the previous findings that would suggest that gender role 

incongruence was becoming more desirable. The previous literature from Fiore (2008) and 

Chappetta and Barth (2016) both suggested that gender role incongruence was becoming more 

likely to be found attractive, but these data suggest that the traditional belief that masculinity in 

men is more sexually attractive than femininity in men. These could both be true, in that people 

who go against gender roles are starting to be seen as more attractive while masculinity in men is 

still seen as very attractive. 
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Another important finding from my study was that the participants perceived that gay 

men would be more attracted to a feminine target than a masculine target. This is an interesting 

finding due to the fact that previous literature suggests that gay men would prefer more 

masculine men instead of feminine men. According to Lanzieri and Hildebrandt (2011), previous 

representations of attraction for gay men in media show that gay men are more likely to be 

attracted to men with muscular, hairless, and athletic body types. This kind of body type is 

referred to as “gay masculinity”, a term from Lanzieri and Hildebrandt (2011), and it has been 

used to describe the specific type of masculinity that gay men are often attracted to. Furthermore, 

some gay men may also aspire to have this body type in order to obtain a form of masculinity in 

a very heteronormative society (Lanzieri and Hildebrandt 2011; Lanzieri and Hildebrandt 2016). 

This may be another example of gender role incongruence becoming more popular in the online 

dating world.  

Finally, these data reflected that the participants perceived that gay men in online dating 

sites would have higher attraction to the target than heterosexual women in online dating sites. 

Furthermore, the participants perceived that gay men would have higher attraction to a feminine 

target than to a masculine target, regardless of the target’s race. This may be because, according 

to prior literature, respondents potentially consider men to have a greater “sex drive” than 

women (Matsick et al 2021; Peplau 2003). This could then mean that people perceive that both 

heterosexual and gay men use online dating sites for sexual gratification due to the stereotype 

that men desire sex more than women. However, the previous data on men’s greater desire for 

sexual activity is based on research done on men directly while my research covered how men, 

specifically gay men, were perceived. The combination of Peplau’s (2003) and Matsick’s (2021) 
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research and my own implies that the social bias that people have about men having a greater 

desire for sexual activity has data to support it.  

Strengths and Limitations of the Study 

 My current research has several strengths. The first strength is that my study fills the gap 

in present literature about how race and masculinity/femininity interact in online attraction, as 

there has not been much research that has explored how race and masculinity/femininity affect 

attraction. A second strength is that my vignette study was an experiment which gave me more 

control over my survey questions. Experimental designs in research allows for a great 

understanding of causal relationships as well as allowing researchers to assess the mindsets and 

behaviors of the participants (Aguinis and Bradley 2014). Also, every vignette was randomly 

assigned to each participant. Another strength of my research was that I added attention checks 

to the survey released to my MTurk participants in order to maximize the reliability of their data 

and did not include anyone who failed the attention checks. The use of vignettes was a strength 

here in that the use of vignettes allows researchers to efficiently present experiments with things 

like videos, images, and other forms of media as well as bringing up potentially sensitive issues 

through hypothetical scenarios (Aguinis and Bradley 2014; Aviram 2012; Collett and Childs 

2011). One additional strength of my study was that I was able to collect from both a student 

sample and an MTurk sample that included post college age, or older than the traditional age, 

respondents, which helped to further diversify my data. 

             Although my research does have strengths and fills a gap in current literature, it also has 

several limitations. The first limitation comes from my research using an experimental design, 

which means that the results cannot always be easily generalized, and it could be said that my 
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results only reflect that these outcomes could possibly happen (Aguinis and Bradley 2014). One 

limitation was that the sample size was not large, and was not representative (i.e., was a 

convenience sample). Another limitation was that the participants may have not been familiar 

with the situation being presented in the survey, which could mean their responses were not 

genuine. Essentially this means that when using vignettes, the participant is responding how they 

believe someone should respond and not necessarily how they would actually respond (Aguinis 

and Bradley 2014; Aviram 2012; Collett and Childs 2011). One possible limitation was that my 

survey did not include a photo in the vignettes. This did seem to affect how the participants 

responded to the survey questions as a few did express that they would not interact with an 

online profile that did not include a profile picture, which can be seen in the responses 

represented in Table A-7. Another limitation from my research was that the sample was 

significantly skewed, as 75% of the sample were men, 80% were white, and 80% were straight, 

which makes it extremely difficult to make generalizations about my findings. One more 

limitation was that I only used male targets and it might have been beneficial to have a female 

target as well, and then ask the participant to answer the survey questions on how they think a 

heterosexual man and a lesbian woman would respond to the target. 

Future Directions of Research 

 A possible future direction for this kind of research could be to look into researching 

attraction based on the interaction of race and masculinity/femininity, but also seeing how 

participants react to both a vignette with a profile picture and one without a profile picture. Most 

of the current research on online attraction utilized a photograph of some kind when collecting 

data (Chopik and Johnson 2021; Chappetta and Barth 2016; Fiore et al 2008). One way this 
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could be used in future research is having a large sample with two versions of each vignette, one 

with a picture of the target and one without. The data collected from such a study could provide a 

deeper understanding of how people react to the race of a person in a profile picture versus when 

race is just mentioned in a text statement. My data demonstrated a clear division in how the 

participants believe gay men and heterosexual women are attracted to a man in online dating. 

Then, future research on this topic could seek different or more diverse samples to collect their 

data from. I collected my data from college students, friends, and MTurk respondents out of 

convenience, but future researchers could attempt to study a specific population (i.e., only having 

straight male participants who are white) to see how they perceive attraction. On that note, future 

researchers could use a completely different design to research attraction in online dating based 

on race and masculinity/femininity that is not experimental. One more direction future research 

could take is to manipulate the independent variable of race when studying attraction in online 

dating like I did. To keep the study focused and not becoming too complex, I only included a 

Black man and a white man. Future studies could benefit from researching how other ethnicities 

are affected by perceived masculinity/femininity, an example being Latinx men and/or Asian 

men. This could go further by including female and male targets instead of just using male 

targets like I did. It could also go even further and explore any differences in how transgender 

people perceive attraction online when compared to cisgender people. 

General Conclusion 

This research examined how people believe online dating site users would perceive a 

man on these sites based on their femininity and masculinity in combination with their race 

(Black or white). The lack of a picture in the vignettes may have influenced how participants 
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reacted to the targets. I believe that my research has some noticeable theoretical implications to 

the research into attraction in online dating. My finding that masculinity is not universally valued 

when race is involved is useful because it gives further evidence that adherence to traditional 

gender roles may no longer be as important in online dating. The data that showed Black 

masculine men as more attractive than Black feminine men further refines the theory of Black 

men’s social connection to masculinity and hypersexuality. Then the data that suggested that gay 

men would be more sexually attracted to a profile than were heterosexual women implies that it 

is possible that some people could believe gay men to be hypersexual.  
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APPENDIX A: TABLES 

Table A-1. Grand Means and Standard Deviations of the Variables 

Composite Variable Mean Standard Deviation 

Ratings of Target Characteristics (Assumed from the Users’ Perspective) 

Strong personality 3.54 1.09 

Masculine 3.35 1.29 

Dominant 3.19 1.25 

Acts as a leader 3.13 1.18 

Affectionate 3.46 1.09 

Warm 3.54 1.12 

Gentle 3.47 1.24 

Feminine 2.77 1.34 

Trustworthy 3.75 0.94 

Expectations of Users’ Attraction to the Target 

Users want to be friends with 

target 

3.69 0.90 

Users would find target 

sexually attractive 

3.38 0.99 

Users’ likelihood to reach out 

to target 

3.22 0.87 

Users’ likelihood to agree to 

meet if contacted by target 

3.18 0.80 

Overall, how attractive user 

would find target 

3.23 0.87 

Users’ desire for short-term 

relationship with target 

2.97 0.97 

Users’ desire for long-term 

relationship with target 

3.16 0.95 

 

Note. The response scale for each of the above items ranged from 1 to 5. 1 represented not at all, 

not at all agree, and not at all likely while 5 represented extremely, a great deal, and agree a great 

deal.   
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Table A-2. Independent t-test: Means, Standard Deviations, and t Values Comparing the 

Two Vignette Conditions of White Targets and Black Targets 

Composite Variable White target Black target t-value 

Mean SD  Mean SD  

Ratings of Target Characteristics (Assumed from the Users’ Perspective) 

Strong personality 3.58 1.13 3.50 1.06 .41 

Masculine 3.45 1.30 3.25 1.28 .86 

Dominant 3.20 1.28 3.18 1.22 .09 

Acts as a leader 3.02 1.14 3.25 1.22 -1.04 

Affectionate 3.24 1.13 3.70 1.00 -2.36* 

Warm 3.45 1.21 3.63 1.02 -.88 

Gentle 3.30 1.36 3.68 1.07 -1.70 

Feminine 2.62 1.44 2.93 1.20 -1.26 

Trustworthy 3.65 0.89 3.86 0.98 -1.25 

Expectations of Users’ Attraction to the Target  

Users want to be friends 

with target 

3.59 0.88 3.80 0.92 -1.29 

Users would find target 

sexually attractive 

3.31 1.01 3.45 0.96 -.75 

Users’ likelihood to reach 

out to target 

3.11 0.78 3.33 0.94 -1.35 

Users’ likelihood to agree 

to meet if contacted by 

target 

3.02 0.81 3.35 0.77 -2.33* 

Overall, how attractive 

user would find target 

3.11 0.84 3.36 0.90 -1.61 

Users’ desire for short-

term relationship with 

target 

2.98 0.92 2.96 1.03 .10 

Users’ desire for long-

term relationship with 

target 

2.93 0.96 3.41 0.90 -2.76** 

 

 Note. *p < .05. **p < .01. ***p < .001. 
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Table A-3. Independent t-test: Means, Standard Deviations, and t Values Comparing the 

Two Vignette Conditions of Masculine Targets and Feminine Targets 

Composite Variable Masculine target Feminine target t-value 

Mean SD  Mean SD 

Ratings of Target Characteristics (Assumed from the Users’ Perspective) 

Strong personality 4.01 0.90 3.09 1.08 5.00*** 

Masculine 4.18 0.87 2.55 1.12 8.85*** 

Dominant 3.93 0.86 2.47 1.14 7.92*** 

Acts as a leader 3.67 1.01 2.61 1.10 5.48*** 

Affectionate 2.94 1.07 3.97 0.85 -5.76*** 

Warm 3.01 1.10 4.05 0.87 -5.68*** 

Gentle 2.84 1.22 4.11 0.89 -6.40*** 

Feminine 2.03 1.24 3.49 0.99 -7.11*** 

Trustworthy 3.65 0.92 3.85 0.96 -1.15 

Expectations of Users’ Attraction to the Target  

Users want to be friends 

with target 

3.51 1.00 3.88 0.75 -2.25* 

Users would find target 

sexually attractive 

3.63 1.02 3.13 0.90 2.81** 

Users’ likelihood to 

reach out to target 

3.25 0.96 3.18 0.76 .45 

Users’ likelihood to 

agree to meet if 

contacted by target 

3.13 0.88 3.23 0.73 -.72 

Overall, how attractive 

user would find target 

3.34 0.93 3.13 0.81 1.34 

Users’ desire for short-

term relationship with 

target 

3.41 0.87 2.53 0.88 5.46*** 

Users’ desire for long-

term relationship with 

target 

3.00 1.01 3.33 0.87 -1.88 

Note. *p < .05. **p < .01. ***p < .001. 
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Table A-4. Paired Samples t-tests: Means, Standard Deviations, and t Values Comparing 

the Views of Gay Men versus Heterosexual Women 

Variables Participants’ response in 

regard to Gay Men 

Participants’ response in 

regard to Heterosexual 

Women 

t-value 

Mean SD Mean SD 

Ratings of Target Characteristics (Assumed from the Users’ Perspective) 

Strong personality 3.63 1.19 3.49 1.32 1.23 

Masculine 3.38 1.34 3.38 1.42 .09 

Dominant 3.21 1.33 3.25 1.40 -.33 

Acts as a leader 3.04 1.30 3.26 1.36 -1.97 

Affectionate 3.49 1.24 3.41 1.17 .85 

Warm 3.54 1.22 3.48 1.23 .66 

Gentle 3.29 1.35 3.54 1.32 -1.71 

Feminine 2.86 1.45 2.73 1.48 1.14 

Trustworthy 3.67 1.16 3.82 1.05 -1.46 

Expectations of Users’ Attraction to the Target  

Users want to be friends 

with target 

3.71 1.10 3.70 1.08 .08 

Users would find target 

sexually attractive 

3.58 1.11 3.17 1.30 3.14** 

Users’ likelihood to reach 

Out to target 

3.35 1.11 3.06 1.11 2.17* 

Users’ likelihood to agree 

to meet if contacted by 

target 

3.31 1.15 3.07 1.02 1.76 

Overall, how attractive 

user would find target 

3.42 1.02 3.04 1.09 3.61*** 

Users’ desire for short-

term relationship with 

target 

3.06 1.01 2.96 1.25 .97 

Users’ desire for long-

term relationship with 

target 

3.29 1.14 3.03 1.20 1.93 

Note. *p < .05. **p < .01. ***p < .001.  
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Table A-5. Results of 2 x 2 ANOVAs: Means, Standard Deviations, and F for the 

Interaction of Race and Masculinity/Femininity 

Composite Variables White Target Black Target F 

interaction Masculine Feminine Masculine Feminine 

Mean SD Mean SD Mean SD Mean SD 

Ratings of Target Characteristics (Assumed from the Users’ Perspective) 

Strong personality 4.00 .96 3.18 1.14 4.02 .84 3.00 1.02 .28 

Masculine 4.22 .95 2.71 1.17 4.14 .78 2.38 1.05 .48 

Dominant 3.98 .95 2.44 1.09 3.88 .75 2.50 1.20 .21 

Acts as a leader 3.63 1.21 2.44 1.01 3.75 .89 2.79 1.18 .38 

Affectionate 2.58 1.08 3.87 .77 3.32 .94 4.07 .93 2.46 

Warm 2.73 1.21 4.15 .70 3.30 .91 3.95 1.03 4.54* 

Gentle 2.45 1.23 4.13 .89 3.27 1.08 4.09 .91 5.08* 

Feminine 1.78 1.26 3.44 1.12 2.29 1.18 3.55 .86 .88 

Trustworthy 3.37 .95 3.92 .75 3.98 .79 3.78 1.15 5.01* 

Expectations of Users’ Attraction to the Target  

Users want to be friends 

with target 

3.27 .97 3.90 .65 3.82 .94 3.84 .86 3.73 

Users would find target 

sexually attractive 

3.37 1.16 3.26 .86 3.96 .69 3.00 .94 6.22* 

Users’ likelihood to reach 

out to target 

3.05 .89 3.18 .67 3.55 .90 3.19 .87 2.56 

Users’ likelihood to agree 

to meet if contacted by 

target 

2.80 .89 3.23 .67 3.52 .70 3.24 .80 6.16* 

Overall, how attractive 

user would find target 

3.07 .91 3.15 .77 3.62 .87 3.10 .86 3.61 

Users’ desire for short-

term relationship with 

target 

3.42 .87 2.55 .77 3.45 .85 2.52 1.00 .04 

Users’ desire for long-

term relationship with 

target 

2.60 1.05 3.26 .74 3.45 .79 3.40 1.00 4.50* 

Note. *p < .05. **p < .01. ***p < .001.  
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Table A-6. Within-Between Subject Test Means and Standard Deviations 

Total Attraction Race Femininity/Masculinity Mean SD 

Total Gay Men Attraction White Masculine 2.92 .99 

Feminine 3.61 .61 

Total 3.26 .89 

Black Masculine 3.59 .70 

Feminine 3.43 .55 

Total 3.51 .63 

Total Masculine 3.25 .92 

Feminine 3.52 .58 

Total 3.38 .78 

Total Heterosexual 

Women Attraction 

White Masculine 3.25 .79 

Feminine 2.79 .85 

Total 3.02 .85 

Black Masculine 3.63 .89 

Feminine 2.90 .78 

Total 3.28 .91 

Total Masculine 3.43 .86 

Feminine 2.84 .81 

Total 3.14 .88 
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h
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b
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ra
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b
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b
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h
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 m
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APPENDIX B: VIGNETTES 

Vignette B-1. Vignette of a Black man with a masculine profile 
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Vignette B-2. Vignette of a white man with a masculine profile
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Vignette B-3. Vignette of a white man with a feminine profile 
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Vignette B-4. Vignette of a Black man with a feminine profile 
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