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The Complex Structure of the Differentiation Policy
in Tourism Marketing

Toshihiko IWAMOTO *

Tourism marketing intends to invoke the concepts, policies and strategies of marketing, for
the activation of tourism. Subject of tourism holds the individualities relying on the historical
background of the region, natural environment, and etc. And we are utilizing the individualities as
touristic resources. On the other hand, in our country, for diversification of risk, the standardization
and the uniformity have progressing, in opposition to the differentiation through the allocation of
all-round touristic institutions and comprehensive package tour.

We focus on the complex structure of the differentiation policy in the tourism industry
introducing the new tourism in order to expand the business, branding the package tour and
destination. And we discuss the differentiation mode for the activation through the problems and

its solutions at present in the tourism industry.
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