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Example: “This message made me stop and think”, “This message
grabbed my attention” and “This message made me want to quit
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Design: Questions to test the effectiveness of 15 campaign
messages.
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Channel Preference for College Student Participants (N = 111)
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This study provides guidance to INDOT on how
to measure and evaluate the outcome of public
awareness campaigns. In specific, the team
recommends the following:

 Dissemination of the campaign messages
through billboards, PCM signs, at rest areas,
on Instagram, and Facebook.

e Adding relevant work  zone-related
information to the manuals and enhancing
the language.

e Adding more questions to the driver test.
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