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GOALS

* Understand the concepts of the Creative
Generations and the creative capabilities, and
creative social transformation;

 Examine research findings to derive meaning
for our field and communities; and

* Explore paradigms shifts for organizational
development and education through case
studies.
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Who am I?

@JeffMPoulin © 2020, CREATIVE GENERATION. All rights reserved. @Campaign4GenC
















CREATIVE GENERATION

Dedicated to the development of thriving
communities and a more just world, Creative
Generation works to inspire, connect, and amplify
the work of young creatives who catalyze social
transformation, and those who are committed to
cultivating their creative capabilities.
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ARTS & CULTURAL EDUCATION IS A HUMAN RIGHT

m PRESIDENT'S COMMITTEE ON THE HE HUMANITIES

United Nations Educational, Scientific
and Cultural Organization

Road Map for Arts Education

“The World Conference on Arts Education:
Building Creative Capacities for the 21st Century
Lisbon, 6-9 March 2006

Reinvesting
in Arts Education

ﬁ MCST & ‘Winning America’s Future Through Creative Schools
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The Second World Conference on Arts Education

Seoul Agenda: |
Goals for the D P of Arts Ed {

C 0 N v E N T I O N ‘The Seoul Agenda: Goals for the Development of Arts Education is a major outcome

of UNESCO's Second World Conference on Arts Education held in Seoul, the

Republic of Korea, on 25 - 28 May 2010. Convened at the iniiative of UNESCO, in

dou partnership with the Ministry ol Culture, Sports and Tourism of the Government

ON THE RIGHTS OF THE CHILD f the Republic of Korea, the Conference gathered more than 650 officials and

lmm in arts education from 95 countries. The programme included a Ministerial

round table, keynote speeches, panel discussions, parallel workshops, regional

group discussions, an encounter with NGOs and foundations, and a special session
on Arts Education and the Rapprochement of Cultures.

nda began a year prior to the Conference during a meeting in
July 5200 of o inieatons Advisory Committee (IAC) at UNESCO Headquarters,
and cuminaled in & prosentation of the document 13 the paricpants duing he
closing session of the Conference. In preparation for the Conference, the IAC
continued to_rofine the goals via e-mail exchanges in the months following the
meeting in 2009.

An amended version, which took into account comments and proposals received
from members of the IAC was prepared during a meeting immediately preceding the

- rr~ -
Conference. This version of the Seoul Agenda was circulated to experts during the v ' ' y
nce. Proseniations nd debeles were monitred throughout he Conference : ( y (1 l 0 } }

Confe

by the General Rapporteur and revisions were made to the document to reflect

- priorities and insights offered by the Conference participants. Revisions of an
u n Icef CRC@ZS editorial nature were subsequently completed by the General Rapporteur to reflect
responses received from participants after presentation of the Seoul Agenda at the

Uzbekistan CONVENTION ONTHE close of the Conference. c fftl‘
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A MARCH FOR OUR LIVES
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March 24, 2018 — Washington, D.C.
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RESEARCH QUESTION #1

How do we talk about the work that artists,
educators, and community leaders do to
cultivate creativity of the next generation?
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DOMINANT NARRATIVES (USA)

* Low socioeconomic status (SES) students with a high
participation in the arts have a lower dropout rate of
4% than their peers with a low participation in the arts
have a dropout rate of 22%.

e Students with an education rich in the arts have
historically earned higher grade point averages and
scored higher on the SAT than students without arts

education

* Low-income students who are highly engaged in the
arts are twice as likely to graduate college as their
peers with no arts education.
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FOCUS GROUP (USA)

e Demonstrative correlation
narratives

* Not what’s happening in
arts/cultural programs

e A desire to re-write the
narratives of their own
programs

McCarthy, Ondaatje, Zakaras, and Brooks, 2004
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CREATIVE GENERATION

The Creative Generation — or Gen C for short —is a term
taken from consumer marketing, used to describe an
intergenerational group of people share common creative
capabilities:

e creative thinking,

e cultural consciousness,

e connectivity, and

e concern for community.

They employ their creative capabilities to catalyze social
transformation towards the goal of thriving communities
and a more just world.
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CREATIVE CAPABILITIES

* Creative Thinking: the ability to identify challenges, and employ
creativity to envision solutions;

e Cultural Consciousness: the process of understanding of one’s own
cultural identify and a developing a respect for, and often
participation within, other diverse cultures;

* Connectivity: a commitment to remaining engaged with peer or
social groups regardless of time or location, through virtual and
interpersonal means; and

e Concern for Community: acting as a servant leader, regardless of
means, to strengthen the communities to which one belongs.
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WHAT DOES THIS MEAN FOR
STUDENTS WITH DISABILITIES?
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RESEARCH QUESTION #2

In what ways can artists, educators, and
community activists most effectively cultivate
the creative capabilities of the next generation?
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CASE STUDY FINDINGS

The field The field The field lacks
struggles with suffers from mechanisms to
articulating their severe share
work and often  isolationism, knowledge and
uses antiquated lacking effective
rationale for meaningful practice, thus
their work. communities of deals with
practice. stagnated
pedagogies.

Poulin, J. M. (2019)
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RESEARCH QUESTIONS #3

* How can young people be supported in
the pursuit of creative social transformation?

 How can adults - such as artists, educators, and
community leaders - be supported in their work
supporting the development of young people as
catalysts for creative social transformation? And lastly,

 How can both young people and adults who are
committed to creative social transformation, navigate
the strict systems which govern their work?




TWO FINDINGS

Policy-Pedagogy-Practice Paradigm

Cultural Institution as Civic Institution
Paradigm
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POLICY-PEDAGOGY-PRACTICE PARADIGM

Providing the Youth, educators,
time, resources, National (ESSA), communities
and opportunit state Policy, influence polic

PP Y Local Initiatives P Y
development

Implementation of
content: social
Justice, civic

Instruction,

curriculum, cyclical P e d a g Ogy

assessment
The “How”

Practice

The “What” engagement, youth
empowerment

~—"

The processes of
understanding
self, community,

Poulin, J. M. and Krakaur,
and the world

L. (2020, forthcoming)




CULTURAL INSTITUTION AS CIVIC INSTITUTION

Cultural

Institutions

Cultural
Institutions

Poulin, J. M. and Sarian,
A. (2020, forthcoming)
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EDUCATIONAL FUTURES

N Preposterous!

o0 \ . .
! / ‘impossible!”

\ ‘won't ever happen!”

Possible
Future Knowledge
‘might happen”

Plausible
Current Knowledge
“could happen”

The ‘Projected’ Future
The ‘default’ extrapolated ‘baseline’
‘business as usual’ future

Probable

Current Trends
“likely to happen”

Potential
Everything beyond Preferable
the present moment

Value Judgements
‘want to happen”

‘should happen’
Adapted & Extended fromVoros (2003)
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IMAGINE A NEW PROGRAM #1
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POLICY-PEDAGOGY-PRACTICE PARADIGM

Providing the Youth, educators,
time, resources, National (ESSA), communities
and opportunit state Policy, influence polic

PP Y Local Initiatives P Y
development

Implementation of
content: social
Justice, civic

Instruction,

curriculum, cyclical P e d a g Ogy

assessment
The “How”

Practice

The “What” engagement, youth
empowerment

~—"

The processes of
understanding
self, community,

Poulin, J. M. and Krakaur,
and the world

L. (2020, forthcoming)




CASE STUDY: NEW ORLEANS, USA

RECLAIMING OUR H ME

A Festival Centered on Gentrification and Displacement

organized by the dg uprising teen company
1l fid L
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CASE STUDY: BRISTOL, UK

RISING
ARTS %
AGENCY et
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IMAGINE A NEW PROGRAM #2

e Uses policies to support
their work, like ESSA and
IDEA

 Employs arts-based
pedagogies with learners
@ with disabilities

* |ntegrates empowering,
liberatory practices of civic
engagement and leadership

e Evaluates impact based on
the creative capabilities and
deeper connections to
community




CULTURAL INSTITUTION AS CIVIC INSTITUTION

Cultural

Institutions

Cultural
Institutions

Poulin, J. M. and Sarian,
A. (2020, forthcoming)




CASE STUDY: CHATTOGRAM, BANGLADESH




CASE STUDY: AUCKLAND, NEW ZEALAND




IMAGINE A NEW PROGRAM #3

e Declares mission to
focus on disability and
intersectional rights

* Encourages dialogue in
@ the arts, disability, and

education communities
about change

* Creates space for the
community together,
learn, and heal from
trauma




SOCIAL TRANSFORMATION

Social transformation refers to the process of change in
institutionalized relationships, norms, values, and
hierarchies over time. It is the manner by which
individuals, communities, and societies changes due to
active efforts of reform from within.

Creative Social Transformation refers the active efforts
of reform grounded in creativity.
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CLOSING THOUGHTS




Question
&
Answer
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STAY CONNECTED

vy f in @Campaign4GenC




CONTACT ME

Jeff M. Poulin
jeff@jeffmpoulin.com

www.JeffMPoulin.com

@JeffMPoulin
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