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BCTYII

Menia-KoMyHIKaIlii € OJHUM 13 HaWTEPCIEKTUBHIIIMX HaIpsSMiB 3HAHHS
cyyacHoro iHdopmamiiHoro  cycnuibctBa.  KoMmyHIKamiiHI  ITPakTUKH
3aCTOCOBYIOTh B YCIX coUladbHMX cdepax — opraHax Jep>KaBHOI Biaju,
KOMEpUINHUX CTPYKTypax, Ha MIANPUEMCTBAX, Yy NpodeciiiHuX, MapTIHHUX Ta
IPOMAJICRKMX OpraHizaimisix, y 3aco0ax MacoBoi iHdopmallii, y HayKOBHX,
KyJIbTYpHUX, OCBITHIX 3akiagax. KomyHikaliiiHa KOMIETEHIS CHpHsE
MIJBUILIEHHIO PIBHA MEIIaKyJIbTypH, 3aBISKH YOMY COILIQJIbHUMA CYO’€KT SK
HOCIH MeJ1aKyJbTypHHUX CTaHJAPTIB €(PEKTUBHO B3a€EMOJIIE 3 MEIIAMPOCTOPOM,
CTBOPIOE HOBI €JIEMEHTU MEAI1aKyJbTypu CydacHoOro cycmniibctBa. Came Tomy
cnemiajmictTd 'y cdepi Menia-KOMyHIKalld, SKUX ToTyBatuMme Kadeapa
MDKKYJBTYpPHOI KOMYHIKalli Ta I1HO3€MHMX MOB, OTPUMAlOTh MOCHIIEHY
JIHTBICTUYHY TMIATOTOBKY, 30KpeMa 3 1HO3EMHOI MOBH, 3 METOI HalyTTH
HAaBMYOK peanmi3alli HeOoOXIJTHHUX KOMYHIKallMHUX mpakTuk. HaBuanbHuii
MOCIOHMK YKJIAJICHUH 3T1THO 3 IJIAHOM MIATOTOBKH JI0 BIAKPUTTS CIEIAIBHOCTI
«Menia-KOMyHIKaIii» OCBITHbO-KBaJli(pikaliifHOrO piBHS «Marictp». Kpim Toro,
OKpeMi po3AiIi MOCIOHUKA MOXYTh OYTH BUKOPUCTaH1 y BUKJIaJaHHI 1HO3EMHOI
MOBHU TIPO(eCciitHOro crnpsiIMyBaHHs CTyICHTaM, 10 HaBYAIOThCS B MaricTparypi
31 cnerianbHOCTel «TenexoMyHIKalliifHl CUCTEMH 1 Mepexi» Ta « Ayio-, Bileo-
1 KIHOTEXHIKa» (PaKyJIbTeTy KOMIT FOTEPHHUX Ta IHPOPMALIHHUX TEXHOJOT1H, 1110
1 3yMOBJIIO€ aKTyaJIbHICTh 0OpaHOT TEMATHKHU.

OCHOBHOIO METOI0 JAaHOTO HAaBYaJIbHOTO BHUAAHHSA € 30aradyeHHs
aAKTUBHOTO CIIOBHUKOBOT'O 3aracy CTYJICHTIB, [0 BUBYAIOTh Meia-KOMYyHIKaIIii,
Ta HOro peaii3aiisi y MOBJICHHEBOMY aKTi, BMIHHS YHMTAaTH Ta PO3YMITH
OpUT1HAJIbHI TEKCTHU Ta MOCIYTrOBYBAaTUCA HAOYTUMH TEOPETUUHUMHU HABHUKAMHU
1 BMIHHSMHU Ha TMPAKTHUIN. 3aBIaHHSM HABUYaJbHOTO TMOCIOHUKA € 3aCBOEHHS



CTyACHTaMH MaTepiany 3a mpodeciiHuM crpsMyBaHHIM, (GOpMyBaHHS BMIHHS
YITKO Ta MOCIIZ0BHO BHUCIOBIIOBATH CBOi JYMKHU 3a MPOGECiiHOI0 TEMATHUKOIO,
BJIOCKOHAJICHHSI HAaBHUYOK BHKOPHUCTaHHS OTPUMAaHUX 3HaHb Yy MpoIleci
OOroBOpEHHsI HE JIMINIE II€BHOI TEeMH, ajie W CymyTHIX mpodeciiHuX Ta
3araJlbHOTEOPETUYHUX MMUTAHb.

HaBuanbHuii MOCIOHUK CKIAAAE€THCS 3 TPUIISATH JTBOX PO3JLUIIB, TEMATHKA
SKUX OXOIUTIOE BECh KOMIUIEKC MeJia-KOMYyHIKamiid. Y KOXHOMY HaBEIICHO
OpUTIHAIBHUI TEKCT 3a TEMAaTHUKOIO, HA OCHOBI SIKOIO pO3po0JIEHO 3aB/aHHI,
COpsSMOBaHI Ha 3aCBOEHHS MeJia TEPMIHOJIOTIi, PO3BUTOK aHATITHYHUX 1
KOMYHIKaTUBHUX HABHYOK Ta peaiizaiil0o TBOPUYOTO IOTEHINaly MaiOyTHIX
Meia-paxiBIiB.



Unit 1
Media Business

1. Work with a partner to discuss the following.

1. Which media company can be named the biggest one in the world?

2. What could make most online video services much more interesting for
media companies?

2. Read the article and explain what problem it is devoted to.

Big Bad Media, Poor Little Internet
Jan 19th 2011, 0:51 by The Economist online

AFTER more than a year of political posturing and rumination, America’s
Federal Communications Commission has signed off on Comcast’s purchase of
a majority stake in NBC Universal. The resulting company, which combines
broadcast and cable channels, local TV stations, a film studio and America’s
biggest cable outfit, will rival Disney for the title of world’s biggest media firm.
The Justice Department is expected to approve of the deal soon.

The conditions attached to the takeover are revealing, both from a
business point of view and for what they say about attitudes to media and
technology in Washington. Little is said in the FCC’s summary order about how
disputes between Comcast and other media companies over payments for
television content should be resolved. These disputes have become increasingly
fractious in the past couple of years, with channels periodically disappearing
from television sets as media firms and distributors fail to agree prices. They are
likely to become downright vicious as broadcast firms like ABC and Fox push
for more “retransmission” fees from cable and satellite firms.

There is a good deal more discussion about the internet. Comcast is to be
bound by the FCC’s net-neutrality rules even if those rules are overturned by
Congress, as Republican legislators have threatened. The firm is to make
broadband subscriptions available to 2.5m poor households for less than $10 per
month. Most important, the commission seeks to protect and nurture a clutch of
online video outfits — or, as the FCC’s chairman, Julius Genachowski, calls it,


http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-304134A1.doc
http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-304134A1.doc
http://www.economist.com/node/17800141?story_id=17800141

the “emerging online-video marketplace”. If any one of Comcast’s peers —
presumably, Disney, News Corporation, CBS, Viacom or Time Warner, but
perhaps including smaller competitors too — cuts a deal to sell programmes to an
online-video service, Comcast must cut a similar deal. Comcast is specifically
prohibited from bullying Hulu, a video website in which it has, by dint of buying
NBC Universal, acquired a share.

Ah, those poor emerging online-video outfits, so in need of protection
from big, bad media companies that might try to withhold their programmes.
How puny they are. After all, they only include Google (market capitalisation:
$200 billion) and Apple ($310 billion, even with Steve Jobs on medical leave).
And Mr. Jobs is merely the largest individual shareholder in Disney. Indeed, he
comes out of the deal rather well. If he can persuade Disney to distribute
programmes through Apple, which has been easy in the past and ought to be just
as easy in future, the FCC virtually guarantees him access to the combined
content of Comcast and NBC Universal.

This is potentially bad news for the television business. The reason media
companies, Disney excepted, do not warm to most online video services — the
reason those services remain “emerging” — is simple: they do not make money
for media companies. Online-video services like Hulu and YouTube run very
few advertisements (for not much money, in YouTube’s case). Apple sells TV
programmes, but not for much. Indeed, online-video services may, in time, take
money away from media firms. If consumers decide to “cut the cord” and cancel
their cable or satellite subscriptions in favour of internet-video services, money
leaches away from television. It is still unclear whether this is happening, or will
happen. The FCC has just made it a little more likely.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. Federal Communications Commission

2. America’s smallest cable outfit

3. The Cable News Network

4. National Broadcasting Company

5. Warner Bros.

6. YouTube


http://www.economist.com/blogs/newsbook/2011/01/apple%E2%80%99s_boss_goes_medical_leave
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S.
1.
2.

. British Broadcasting Corporation
. Disney

. Read the article again and find the following.
. three examples of media companies mentioned
. two examples of IT companies mentioned

. @ number of Comcast subscribers

. the cost of Comcast subscription per month

Find words and phrases in the article that mean the following.
being irritable and likely to complain or to misbehave
ferocious and violent; carried out with intense violence and an apparent

desire to inflict serious harm, or acting in an aggressive, cruel, and violent way

3.
4.

something of equal worth or quality
to scare or to harm someone; usually, of an intimidating (causing fear)

or threatening (menacing) nature

S.
6.
remove,

6.

of inferior size, strength, or significance; weak
to draw out or to remove as if by percolation or seepage; to dissolve, to
or to wash out

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.

political posturing and rumination
to sign off on Comcast’s purchase of a majority stake in NBC Universal
cut the cord

4. to nurture a clutch of online video outfits
5. by dint of
6. to warm to most online video services

7.

Give the equivalents in your native language for the following

words and phrases used in the article.

1.
2.

“retransmission” fees
net-neutrality rules

3. to prohibit from bullying Hulu


http://hraunfoss.fcc.gov/edocs_public/attachmatch/DOC-304134A1.doc
http://www.economist.com/node/17800141?story_id=17800141

. big, bad media

. try to withhold their programmes

. merely the largest individual shareholder
. services remain “emerging”

. In favour of internet-video services

o 3 o O b~

. Answer the following questions.
. What results are expected after Comcast’s purchase?
. Which arguments will probably be left unsettled after the purchase?
. What is the main reason for TV channels vanishing?
. What can restrict Comcast’s activity?
. How can its activity be connected with politics?
6. What makes Steve Jobs succeed in taking possession of Comcast and
NBC Universal’s combined content?

O B~ W N -,

9. Argue for and against statements from the article.

1. The conditions attached to the takeover are revealing, both from a
business point of view and for what they say about attitudes to media and
technology in Washington.

2. If any one of Comcast’s peers — presumably, Disney, News
Corporation, CBS, Viacom or Time Warner, but perhaps including smaller
competitors too — cuts a deal to sell programmes to an online-video service,
Comcast must cut a similar deal.

3. The reason media companies, Disney excepted, do not warm to most
online video services — the reason those services remain “emerging” — is simple:
they do not make money for media companies.

4. Apple sells TV programmes, but not for much. Indeed, online-video
services may, in time, take money away from media firms.

5. The FCC has just made it a little more likely.

10. Read the abstracts about the biggest media company and discuss
with a partner.

The Walt Disney Company, together with its subsidiaries and affiliates, is
a leading diversified international family entertainment and media enterprise



with five business segments: media networks, parks and resorts, studio
entertainment, consumer products and interactive media.

Media Networks

Media Networks comprise a vast array of broadcast, cable, radio,
publishing and digital businesses across two divisions — the Disney/ABC
Television Group and ESPN Inc. In addition to content development and
distribution functions, the segment includes supporting headquarters,
communications, digital media, distribution, marketing, research and sales
groups.

Parks and Resorts

When Walt Disney opened Disneyland on July 17, 1955, he created a
unigue destination built around storytelling and immersive experiences, ushering
in a new era of family entertainment. More than 55 years later, Walt Disney
Parks and Resorts (WDP&R) has grown into one of the world’s leading
providers of family travel and leisure experiences, providing millions of guests
each year with the chance to spend time with their families and friends making
memories that will last forever.

The Walt Disney Studios

For more than 85 years, The Walt Disney Studios has been the foundation
on which The Walt Disney Company was built. Today, the Studio brings quality
movies, music and stage plays to consumers throughout the world. Feature films
are released under the following banners: Disney, including Walt Disney
Animation Studios and Pixar Animation Studios; Disneynature; Marvel Studios;
and Touchstone Pictures, the banner under which live-action films from
DreamWorks Studios are distributed. The Disney Music Group encompasses the
Walt Disney Records and Hollywood Records labels, as well as Disney Music
Publishing. The Disney Theatrical Group produces and licenses live events,
including Disney on Broadway, Disney On Ice and Disney Live!.

Disney Interactive

Founded in 2008, Disney Interactive entertains kids, families and Disney
enthusiasts everywhere with world class products that push the boundaries of
technology and imagination. Disney Interactive creates high-quality interactive
entertainment across all digital media platforms, including blockbuster mobile,



social and console games, online virtual worlds, and #1-ranked web destinations
Disney.com and the Moms and Family network of websites.

Hoxepedo:
http://thewaltdisneycompany.com/about-disney/company-overview

11. Translate into English and discuss with a partner the following.

02.08.2012

OmnnaiiH-KiHOTeaTpH, sIKI 30BCIM HEUIOJABHO 3’SIBIIIMCA B YKpaiHi, BXKe
MarTh MUIbHOHM TJIs1a4iB. 11]0 % Bipi3Hs€ OHJIAHH-KIHOTEATPH BiJl 3BUYAMHUX
($aiiI00OMIHHUKIB 3 MIPATCHKUM KOHTEHTOM?

[Tepmri onnaitH-KiHOTEATpH, 200 TUIaTGOpMH 13 610J110TEKAMH KIHOCTPIUOK
JUIs. Teperyiany B pexkumi oninaiih, 3’sBuiucs y CIIIA Ta BenukoOpurtanii
OJIM3BKO 11’ ATH POKiB ToMy. CriouaTky QiIbMU MOXHA OyJIO TUBUTHCS JIUIIE HA
KOMIT'IOT€pax, a 3roJ0M 1 Ha IrPOBUX KOHCOJIAX Ta TeJleBizopax 13
MIIKITFOYEHHAM /10 1HTepHeTy. ChoroaH1 KUIbKICTh MOCTIMHUX TJIS/1a4iB OJTHOTO
3 HaWOlIBIIMX aMEpUKAHChKUX OHJalH-KiHOTeaTrpiB Netflix ckiagae 25
MUIBHOHIB, a (IIbMH MOXKHa JTUBHTHCS 3a Jomomoror moHaa 800 pi3zHUX
IIPUCTPOIB.

Kinorearp  MUBI  mepeBaxxHo  3apo0iise  Ha  HIOMICSYHHX
nepeamiataukax. Cyma MicSs4HOTO aDOHEMEHTY B KiHOTeaTp KomTye 7,99 eBpo,
G1IbMU MOXXKHA JTUBUTHCS TakoX 13 Ykpainu. 1100 moauBuTucs oauH (PijibM,
noTpiOHO 3araTutu 2,99 €Bpo, mpore € 1 psiag Oe3KOMTOBHUX (DIIBMIB.
AbGonemenT B amepukaHcbkuil Netflix komrye 7,99 nomapis. [ns Ykpainu
3alpOBAKYBATH TaKy MOJICNIb MOKH IO 3apaHo, ajpKe O10MOTEeKH 3 IJIaTHUM
JIUEH31MHUM KOHTEHTOM B VYKpaiHl 1€ HaaTo Maii. Ajie B TNEepCHeKTUBI
YKpaiHChKI TUIaT(GOpMU 3alliKaBiieHl y BCTAHOBJICHHI MIOMICSAYHOI MepeariaTH
3a TIePEeTJIsI .

Jaxepedio: http://www.dw.de/

12. Write an abstract of the article.

10
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Unit 2
Media Security

1. Work with a partner to discuss the following.
1. What problems can the hacking cause in modern media?
2. How can media companies prevent media attacks?

2. Read the article and explain what problem it is devoted to.

Hackers Post Witness List in Trial on Ex-Premier’s Death

By MARLISE SIMONS
Published: April 13, 2013

PARIS — Hackers broke into a major Lebanese news Web site and
plastered the front page with the names of the so-called secret witnesses for the
trial in the killing of the former Prime Minister Rafik Hariri in an apparent bold,
new move to intimidate witnesses and derail the trial.

The hacking of the Beirut newspaper last week came on the heels of an
earlier publication by another Lebanese newspaper that named 32 witnesses in
the trial, which is planned to begin this year. Progress in the case at the United
Nations-backed Special Tribunal for Lebanon has been delayed for years by
blocked investigations in Beirut, the killing of a Lebanese investigator, the near-
killing of another and the court’s bureaucracy.

A spokesman for the tribunal denounced the hacking operation, warning
that the authors were endangering the lives of Lebanese citizens. “It is part of
the continuing campaign to undermine the tribunal and intimidating all of the
witnesses,” the spokesman, Marten Youssef, said Friday.

International criminal tribunals have been confronted by threats to
witnesses and the disclosure of confidential materials before, and a number of
lawyers and journalists have been prosecuted for contempt of court. But until
now, international courts have not faced a cyberattack of this scale, according to
lawyers in The Hague.

The hackers broke into the Web site of the newspaper Al Mustagbal and
listed personal data for 167 Lebanese men, including their names, passport
pictures, their places and years of birth, cities of residence and professions. The

11
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text in Arabic and English said that the information about the witnesses was
leaked by the tribunal.

Mr. Youssef said that the list published by the hackers was not “an
accurate reflection of the official court records,” but he gave no further details.

What has unfolded is an opaque story full of twists that is now under
investigation by the tribunal, the attorney general of Lebanon and the police in
the Netherlands, where the tribunal is based.

It began Tuesday morning when the newspaper Al Mustagbal discovered
that the front page of its Web site had been taken over by the purported secret
witness list, causing much consternation in a small country where many people
know one another.

The newspaper was owned by Mr. Hariri and still belongs largely to his
family.

The hackers also directed visitors to a Web site called “Journalists for the
Truth,” lawyers said.

“We are a group of journalists seeking to unveil corruption in the Special
Tribunal for Lebanon,” the Web site said, adding that it aimed to prove
“bribery” and “prejudice and non-professionalism” of court officials. It also said
its mission was to provide legal support to the witnesses “who face daily
temptation or pressure’” from tribunal staff.

In what seemed a surreal spin on a Web site that was itself simultaneously
publishing the so-called witness list, the site blamed court officials for leaking
the confidential information and said that this was an act that “posed a threat to
the lives of many witnesses.”

The Journalists for the Truth site revealed no names or news media
affiliation, only an e-mail address. The Dutch police said they had traced the
Web site to a registry in the Netherlands, but they said its owners were still
unknown.

A Lebanese lawyer familiar with the case who spoke on the condition of
anonymity said he believed the hackers were supporters of the militant
movement Hezbollah, which has long campaigned against the court.

The Hezbollah leadership has consistently denied any connection with the
Hariri killing and has said it would not cooperate with the tribunal. The tribunal
has charged four Hezbollah members in connection with the bombing of Mr.

12
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Hariri’s car as it drove down a seaside boulevard in Beirut in 2005. The location
of the four is unknown, and they would be tried in absentia.

Hezbollah officials could not be reached for comment, but the group has
previously denied any involvement in the bombing and denounced the tribunal
as a tool of the United States and Israel.

In Paris last week, Saad Hariri, the dead prime minister’s son, who has
also served as prime minister, called the hacking and the publication of the
possible witnesses in his father’s case “a criminal act.” He insisted that the
tribunal would continue its work and reveal who killed his father and a number
of his supporters.

For the tribunal, which faces opposition in Lebanon from Hezbollah and
its supporters, the listing of names and photographs is a second major setback
this year.

In January, the newspaper Al Akhbar, which is close to Hezbollah,
published similar “confidential” lists, revealing pictures and personal details of
32 people it said were witnesses in the case. But the newspaper stopped after it
received a warning from Lebanon’s attorney general that it was violating judges’
orders of confidentiality.

Mr. Youssef, the tribunal spokesman, said the prosecution had prepared a
still undisclosed list of 500 potential witnesses. But he declined to say whether
the published names were among them. “As a court, we are obviously concerned
about the safety of legitimate witnesses,” he said, “they are among the most
important component of the trial.”

Mr. Youssef added that the anonymous “journalists’ group” was not
credible. “Let them reveal their identity, and we will engage with any critics,” he
said.

A lawyer in The Hague, familiar with the tribunal’s work, called the
listing of names an astonishing maneuver. “Without firing a shot or beating up
anyone,” he said, “they’ll manage to scare away all the witnesses.”

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. judges

2. consultants

13
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. policemen

. prosecutors
. journalists

. witnesses

. criminals

. hackers

. Read the article again and find the following.

. three examples of news Web sites

. three reasons of tribunal delay

. a number of people in the published list

. a number of people in connection with Ex-Premier’s Death

5. Find words and phrases in the article that mean the following.

1

. to make someone afraid or insecure, to frighten into submission,

compliance, or acquiescence

2

. the feeling or attitude of regarding someone or something as inferior,

mean, vile, base, or worthless; scorn; disdain

3
4
5

. to become known despite efforts of secrecy
. Indicated, intended, presented
. not clearly understood or expressed; not clear or lucid; obscure

6. an official relationship or association
6. Explain the meanings of the following words and phrases used in
the article.

1.

to intimidate witnesses and derail the trial

2. to come on the heels of an earlier publication

o N o O b~ W

. the near-killing of another investigator

. to prosecute for contempt of court

. the purported secret witness list

. to cause much consternation in a small country
. to seem a surreal spin on a Web site

. a still undisclosed list of potential witnesses

14



7. Give the equivalents in your native language for the following
words and phrases used in the article.
. an apparent bold, new move
. blocked investigations
. to undermine the tribunal
. cities of residence
. an accurate reflection of the official court records
. news media affiliation
. on the condition of anonymity
. to scare away all the witnesses.

o N O O B W DN -

8. Answer the following questions.

1. Why has the progress in the case at the United Nations-backed Special
Tribunal for Lebanon been delayed for years?

2. What problems have International criminal tribunals been faced?

3. What is the source of the information according to the hackers?

4. What motive did the hackers have placing the data?

5. What role does Hezbollah play in the hackers’ attack?

6. Why is it easier to solve similar problems arising in traditional mass
media?

9. Argue for and against statements from the article.

1. The front page of its Web site had been taken over by the purported
secret witness list, causing much consternation in a small country where many
people know one another.

2. Its mission was to provide legal support to the witnesses “who face
daily temptation or pressure” from tribunal staff.

3. The site blamed court officials for leaking the confidential information
and said that this was an act that “posed a threat to the lives of many witnesses.”

4. The Hezbollah leadership has consistently denied any connection with
the Hariri killing and has said it would not cooperate with the tribunal.

5. Saad Hariri, the dead prime minister’s son, who has also served as
prime minister, called the hacking and the publication of the possible witnesses
in his father’s case “a criminal act.”

15
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6. “Without firing a shot or beating up anyone,” he said, “they’ll manage
to scare away all the witnesses.”

10. Translate into English and discuss with a partner the following.

23.02.2013

[Ipobema Oe3mexku y  BIpTyaJbHOMY IIPOCTOpI  CTae  jaeda
aKTyanpHIIIOW. YTIM IHdpoBa 100a 1a€ 1 mepeBard y MOIIyKy 3JI0BMUCHUKIB,
HapHUKJIAJI, 3a I0MOMOTo0 (hercOyKy.

Kwurait migo3prooTh y TOMY, IO BiH BUKOPHUCTOBYIOE LTy TAEMHY apMiro,
o6 3aiicHIOBaTH xakepchki ataku Ha 11l B CHIA. SIkmio TBepKeHHs
amMepHuKaHCbkoi Qipmu 3 nuTaHb O0e3nekn Mandiant BUSSBUTBCS PABIOIO, TO 1€
O3HAYaTUME, 10 YIPOJOBXK POKIB KOMIT IOTEpHI (axiBIll aTaKylOTh YpsI0BI
BimoMcTBa, 3MI Ta mignpuemcrtBa. l{e moBigoMIIeHHS 3’SIBUJIOCA JAHSIMU, SIKpa3
nepes MoyaTkoM EBpONENCHKOro MOMIIEHChKOro KOHrpecy, IO BiIOYyBCs
nHsMA y  bepriHi. 3BICHO, KHTaliChbKE€ 30BHIIIHBOIOJITHYHE BIJOMCTBO
CIOpOCTYBaJO 110 1H(oOpMalio, a TakoX 3asBuio, mo Ha CIIA nexuts
BIIMOBIAAIBHICTD 3a 3/IIMCHEHHS KiOepaTak Ha KUTAlChKI YCTAHOBH.

Cynepedka MK JBOMa TMOTY>KHUMH JEp>KaBaM SICKpaBO UIIOCTPYeE
MacmTabu BIPTYaJlbHOTO TMOJs OO0 Ha JEp>KaBHOMY pIBHI YM Ha PIBHI
MPUBATHOI €KOHOMIKHU. 3a AaHUMU Symantec, GpipMu, IO CHELIaTi3yeEThCI Ha
MUTaHHAX KoMI toTepHOi Oesmeku, 2011 poky y riobanbHiil Mepexi Oyso
3ahikcOBaHO OJIM3bKO 5,5 MuTbsipiB HanaiB. [le 301nbieHHs Ha 81 BIACOTOK 3a
pik. Y HimeuunHi denepaibHe BITOMCTBO KPUMIHAJIBHOT MOJMIIIT HapaxyBasio 3a
TOM K€ NpPOMDKOK wyacy npuOau3Ho 60 THCSY KOHKPETHUX BUIAIKIB
kibepa3nmounnnocti. Ili gani Ha E€BpomeiichbkoMy TOJIIEHCHKOMY KOHTpeci
OTPWJIFOAHUB MPECTaBUHUK 1ILOTO BioMcTBa FOpren Maypep.

Jaxepedio: http://www.dw.de

11. Write an abstract of the article.
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Unit 3
Internet Publishing

1. Work with a partner to discuss the following.

1. What news sites do you prefer to read and why?

2. What are the advantages and disadvantages of edited and Internet
publishing?

2. Read the article and explain what problem it is devoted to.

Newspaper Sites Attacked by Hackers

By NICOLE PERLROTH
Published: May 17, 2013

The Web site and several Twitter accounts belonging to The Financial
Times were hacked on Friday by the Syrian Electronic Army in a continuing
campaign that has aimed at an array of media outlets ranging from The
Associated Press to the parody site The Onion, according to a claim by the so-
called army.

The Syrian Electronic Army said it seized control of several F.T. Twitter
accounts and amended a number of the site’s blog posts with the headline
“Hacked by Syrian Electronic Army.” Hackers used their access to the F.T.’s
Twitter feed to post messages, including one that said, “Syrian Electronic Army
Was Here,” and another that linked to a YouTube video of an execution. Both
messages were quickly removed.

A Financial Times spokeswoman, Ryann Gastwirth, confirmed by e-mail
that several of its Twitter accounts and one FT blog were compromised by
hackers Friday morning and that it had secured the accounts.

Hacking has been an increasingly pernicious problem over the last year.
The New York Times said its Web site “was subjected to denial of service
attacks,” earlier this week, “which made it temporarily unavailable to a small
number of users.”

In a so-called distributed denial-of-service attack, hackers try to
overwhelm a site’s servers with traffic, an assault that can disrupt or block
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service altogether. The New York Times did not say where the attacks had
originated.

The attack against the F.T. follows dozens of other Syrian Electronic
Army attacks on the social media accounts of news outlets including The
Guardian, the BBC, NPR, Reuters and The Associated Press. In The A.P. attack,
the group used its access to the agency’s Twitter feed to plant a false story about
explosions at the White House that sent the stock market into temporary free
fall.

Researchers who have been conducting digital forensics on these attacks
say they are done through so-called spearphishing, in which attackers send e-
mails that contain a link to a fake news article to employees at their target
organization.

Once clicked, the link redirects employees to a fake Google or Microsoft
mail site that asks the employee for their user name and password. The hackers
then use that information to get inside employees’ inboxes, where they can send
more e-mails to employees who have access to the organization’s social media
accounts, then use that access to reset the organization’s password to their
Twitter account.

In the attack on The A.P., a hacker who identifies himself as “Th3 Pr0”
and a member of the Syrian Electronic Army said in an e-mail that the group
convinced 50 A.P. employees to hand over their login credentials, including
several of the organization’s social media editors. The hacker sent screenshots
taken during the attack to prove the Syrian group was behind it, an assertion
researchers confirm.

Security researchers who have been tracking the group since its inception
in early 2011 have traced several of the attacks to a Web server in Russia that
they believe redirects attack traffic from within Syria. Last weekend, one
researcher traced an attack back to an Internet address in Syria that is registered
to Syriatel, the Syrian telecommunications company owned by Rami Makhlouf,
a first cousin of the Syrian president, Bashar al-Assad.

Activists point to that connection as proof that the Syrian Electronic Army
is backed by the Assad regime, an assertion that members deny.

In an e-mail, Th3 Pr0 said the Syrian Electronic Army has two seemingly
contradictory missions. The first is to “attack the media and spread truth on it”
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and the second is to “make damage to a specific country or to the terrorist

groups in Syria by using the famous media’s social media accounts or Web sites

to publish false news.”

Meanwhile, the Syrian Electronic Army itself became a hacking target
this week. Anonymous, the loose hacking collective, took the group’s Web site
offline in a type of digital attack called a distributed denial of service, or DDoS,
in which they flood the site with traffic until it collapses under the load.

3

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

The Financial Times

2. Facebook

0 N O O &~ W

A OB

N B~ O1

3
seen no
4

. The New York Times
. YouTube

. The Economist

. Twitter

. Yahoo

. Google

. Read the article again and find the following.
. five examples of news outlets

. two examples of news sites under attack

. three examples of IT companies mentioned

. two missions of Syrian Electronic Army

. Find words and phrases in the article that mean the following.

. a spectrum, range, group or variety of something

. to expose to danger or disgrace

. being very wicked, dangerous, or harmful in a way that is not easily
r noticed

. to interrupt, destroy (usually temporarily), or to impede the progress,

movement, or procedure of

5

. a science and practice that deals with legal problems and legal

proceedings
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6.

a document which shows that a person is suited or qualified to do a job,

a project, etc.

7.

6.

a positive statement or declaration, often without support or reason

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.
4.
S.
6.

7.

denial-of-service attack

to overwhelm the site’s server
spearphishing

a fake news article

the loose hacking collective
contradictory

Give the equivalents in your native language for the following

words and phrases used in the article.

o OB~ W DN P

O B~ W N -

9.
1.
2.

. to seize control of smth

. to send the stock market into temporary free fall
. a fake mail site

. to hand over one’s login credentials

. an inception

. to flood the site in traffic

. Answer the following questions.

. What news outlets were under hacking attack and why?

. What did hackers use to get access to the F.T.’s Web site?
. What’s the aim of DDoS attack?

. What did the hackers plant on the F.T.’s Web site?

. Where did Syria redirect its attack traffic and why?

Argue for and against statements from the article.
Hacking has been an increasingly pernicious problem over the last year.
In a so-called distributed denial-of-service attack, hackers try to

overwhelm a site’s servers with traffic, an assault that can disrupt or block
service altogether.
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3. Researchers who have been conducting digital forensics on these
attacks say they are done through so-called spearphishing, in which attackers
send e-mails that contain a link to a fake news article to employees at their target
organization.

4. Once clicked, the link redirects employees to a fake Google or
Microsoft mail site that asks the employee for their user name and password.

5. The hacker sent screenshots taken during the attack to prove the Syrian
group was behind it, an assertion researchers confirm.

10. Read the abstracts about the famous British media company and
discuss with a partner.

The Financial Times (FT) is a British English-language international
daily newspaper with a special emphasis on business and economic news in the
United Kingdom and internationally. The paper, published by Pearson PLC in
London, was founded in 1888 by James Sheridan and Horatio Bottomley, and
merged with its closest rival, the Financial News (which had been founded in
1884) in 1945.

The FT has an average daily readership of 2.2 million people worldwide
(PwC audited figures, November 2011). FT.com has 4.5 million registered users
and over 285,000 digital subscribers, as well as 600,000 paying users. FT
Chinese has more than 1.7 million registered users. The world editions of the
Financial Times newspaper had a combined average daily circulation of 293,000
copies (88,000 for the UK edition), for the period 1-28 October 2012. The
average daily circulation of all the world editions, combined, of the Financial
Times newspaper in May 2013 was 256 thousand copies.

Its closest rival is The Wall Street Journal, an American financial news
publication published in New York City by News Corp.

The FT was launched as the London Financial Guide on 9 January 1888,
renaming itself the Financial Times on 13 February the same year. Describing
itself as the friend of "The Honest Financier and the Respectable Broker"”, it was
a four-page journal. The readership was the financial community of the City of
London, its only rival being the slightly older and more daring Financial News.
On January 2, 1893, the FT turned light salmon pink to distinguish it from the
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similarly named Financial News. From initial rivalry, the two papers were
merged by Brendan Bracken in 1945 to form a single six-page newspaper. The
Financial Times brought a higher circulation while the Financial News provided
editorial talent. Lex column was also introduced from Financial News. Pearson
bought the paper in 1957.

Over the years, the newspaper grew in size, readership and breadth of
coverage. It established correspondents in cities around the world, reflecting
early moves in the world economy towards globalisation. As cross-border trade
and capital flows increased during the 1970s, the FT began international
expansion, facilitated by developments in technology and the growing
acceptance of English as the language of business. On 1 January 1979, the first
FT (Continental Europe's edition) was printed outside the UK, in Frankfurt.
Since then, with increased international coverage, the FT has become a global
newspaper, printed in 22 locations with five international editions to serve the
UK, continental Europe, the U.S., Asia and the Middle East.

On 13 May 1995 the Financial Times group made its first foray into the
online world with the launch of FT.com. This provided a high summary of news
from around the globe and was supplemented in February 1996 with the launch
of stock prices followed in spring 1996 by the second generation site. The site
was funded by advertising and contributed to the online advertising market in
the UK in the late 1990s. Between 1997 and 2000 the site underwent several
revamps and changes of strategy as the FT Group and Pearson reacted to
changes online. FT introduced subscription services in 2002. FT.com is one of
the few UK news sites successfully operating on subscriptions.

In 1997, the FT launched the U.S. edition, printed in New York, Chicago,
Los Angeles, San Francisco, Dallas, Atlanta, Orlando and Washington, D.C.,
although the newspaper was first printed outside New York City in 1985. In
September 1998, the FT became the first UK-based newspaper to sell more
copies internationally than within the UK.

In 2007 FT pioneered metered paywall, which lets visitors to its site read
limited number of free articles a month before asking them to pay. Four year
later FT launched innovative HTML5 mobile web app. Smart phones and tablets
now drives 12% of subscriptions and 19% of traffic to FT.com. In 2012 the
number of digital subscribers passed the circulation of the newspaper for the
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first time and FT drawn almost half of its revenue from subscription, not
advertising. “It’s a big shift”, said FT's Gillian Tett.

Since 2010 FT is available on Bloomberg Terminal. FT said: “This
agreement opens up another large and hugely significant channel to the FT.”

From Wikipedia, the free encyclopedia

11. Translate into English and discuss with a partner the following.

02.02.2013

Cnyx06a wmikpoOnoriB Twitter migmanack XakepcbKuM arakam. 3a
MOnepeHIMHU  OIlIHKaMHU, BHUKPAJEHO Mapojii Ta pAaHl mnoHaa 250 Tucsy
KOPHCTYBaiB CEPBICY.

Sk MoBiIOMUIM BBEYEpl y I SITHULIO, | JIOTOro, MpeACTaBHUKH Odicy
Twitter y Can-®paHIIMCKO, XaKepChKi HAmajad 3A1MCHIOITH TpodecioHany.
«Taki aTaku He € CHpPaBOIO PyK aMaropiB», — HANMCaB y CBOEMY 01031 Ha
Twitter rosoBa ciyx0u Oe3nekn komrmanii boo Jlopa. Boanouac ciykOa
MIKpOOJIOTiB 3aleBHMIIA, IO Yy IIAX O€3MeKu Hew 3a0J0KOBaHI Mapoi
aTaKOBAaHUX KOPUCTYBAYiB, SIKUX BUACHO MOiH(OpMyBaiu npo curyaiiio. CBoim
KJIIEHTaM CJIy»K0a MIKpOOJIOT'iB 3alpONOHYBaJia 3MIHUTH MapOIi.

VY Twitter He TOSICHWIN, SIKUM YAHOM 3/1MCHIOBAJIMCH XaKEPChKl aTaku Ta
iXHe mOXo/UKeHHs. Sk moBimomiisie areHuiss Reuters, BOPOJOBX MHHYJIOTO
THKHSL XaKepU aTaKyBaJId HE JIMILE HOBUHHI CTpiuku Twitter. Ypaxenumu Oynu
i iaTepHeT-cTopinku Buganb New York Times ta Wall Street Journal. O6unsa
aMEpPUKaHChbKI BUJAHHS MOBIJOMWJIM, IO XaKEPChbKl aTaky 3[1MCHIOBAIUCH 3
Kuraro. Jlo peui, y Kutai kopuctyBanns cepicom Twitter 3a610k0BaHoO.

Cnyx0y KOpOTKUX moBioMieHb Twitter, sika Buiinia Ha puHoK y 2006
poIIi, Xakepu aTakyroTh He Brepiie. Tak, y 2010 po1ri koMIiaHisi Bxe 3BepTaiach
JUTSL TIEPEBIPKHM CBOIX CHCTEM 3aXUCTY AaHUX 10 DegepanbHOI TOProBoi Komicii
FTC — ne3anexnoro arentctBa ypsay CLIA.

Jxepeno: http://www.dw.de

12. Write an abstract of the article.
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Unit 4
Power of Communication

1. Work with a partner to discuss the following.
1. What does effective communication mean to you?
2. What ways of communication do you prefer?

2. Read the article and explain what problem it is devoted to.

Three Quick Rules: Be In, Be Real and Be Bold

By ADAM BRYANT
Published: May 23, 2013

Brad Garlinghouse, C.E.O. of YouSendlIt, says its values come down to
three simple ideas: being in, or having passion; being real, or communicating
authentically; and being bold, a quality he says has been lost at many
companies.

Twice a week, Adam Bryant talks with top executives about the
challenges of leading and managing. In his book, "The Corner Office" (Times
Books), he analyzes the broader lessons that emerge from his interviews with
more than 70 leaders.

Q. You joined YouSendlt with a mandate to turn it around. What changes
did you make in terms of culture?

A. | think any great culture is born out of transparent, authentic
communication. You almost can’t overcommunicate. You can try, and you
might think, “Oh, do I really have to say this again?”” And the answer is yes. One
thing | started doing was to send out every Sunday night an e-mail to the whole
company. The e-mails aren’t particularly structured, and they might be on all
kinds of topics, like what’s really going on with our monthly results.

We also started a free Monday lunch to bring everybody together to share
a meal. The first Monday lunch we did, some people got their food and went
back to their desk. So | started to talk at these Monday lunches for a few minutes
and then just take questions. | set the tone that all questions are fair game. The
third thing I did was require everyone to do what we call a “fly along” with our
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customer support desk for several hours so they could really understand our
customers.

Q. How did you develop these ideas about culture?

A. We are all products of our experiences, good and bad. Sometimes you
learn as much from the negative experiences as you do from the positive. I’ve
had the good fortune of working for a number of profound leaders. But I’ve also
been in companies where the communication increasingly became
noncommunication — where the C.E.O. would do an all-hands meeting, and at
the end of it I would be wondering: “What did they just say? I don’t even know
what that meant.”

| was most engaged with leaders who made it clear to me what we were
trying to do, and where we were trying to go. | became invested in that. With
people who didn’t do that, you feel a little bit alienated because you don’t
internalize what they’re saying.

Q. Other steps you took?

A.We rewrote the company values. So our three values are: be in, be real,
and be bold.

Q. Can you unpack those for me?

A. “Be in” is all about passion. Life is short. There are so many interesting
things we can do in our life, and I feel like if someone is just kind of showing
up, it’s not worth it for them or for us.

The second value, “be real,” is really about being authentic in our
communication. | have seen different cultures in my career that | felt had
atrophied and needed revitalization, and they were the ones where you just
didn’t feel like people were being real in terms of their communication. You’d
sit in a meeting and work through something and think you got somewhere, and
then you walk out of the room and someone’s putting the parking brake on and
you don’t even know they’re doing that.

And the last one’s about being bold. As some companies grow and
develop, that instinct is almost beaten out of the system. To me, if we’re not
failing a little bit, we’re not trying hard enough. I think great cultures encourage
risk and are tolerant of failure. If you don’t do that, you’re going to end up with
a culture that is stagnant and not thinking about the next generation of products
and experiences.
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Q. How do you hire?

A. 1 think there’s a certain amount of serendipity that is healthy to
acknowledge. You spend a few hours with someone, and no matter how deep
you go, you don’t know what it’s going to be like to work 60, 70, 80 hours a
week with them.

The thing I look for more than anything else is passion. If someone brings
passion to their work, it compensates for myriad potential weaknesses, and that
passion manifests itself in hard work and commitment. It manifests itself in
authentic communication. For really passionate people, it’s hard for them to
keep their opinions to themselves because they feel so strongly about something.

Q. So what questions do you ask?

A. One of the questions I love to ask is, “How would your friends
describe you in college?” And then they’ll say a few words, and then I’ll say,
“All right, so after you graduated from college and started working, how would
your first group of colleagues describe you?” I think you get more real answers
that way than if you say, “Hey, describe yourself.” You definitely see some
evolution as people mature.

For another question, I’ll start by saying that any successful leader, if they
have been bold, has had some detractors over their career. And | will tell them a
story about someone who was a detractor of mine. And then I will ask, “If
you’ve had a detractor in your career, and I don’t need their name, who was that
person? Why were they a detractor? What was it about that relationship that
didn’t work?” It’s just interesting to see how they talk about it. If somebody tries
to pretend they haven’t had one, that’s actually a warning sign. It’s also a
warning sign if they say, “Oh, I’ve had 10.”

Q. What other qualities are you looking for?

A. Humility is certainly something I look for. I try to find someone who is
self-aware and confident, but not to a fault. So one of the things I like to ask
about that is: “Have you ever had to fire someone? How did you fire them?
What was that experience like?” And you get from that a sense of their empathy.
I think when people are empathetic, they’re less likely to be high on the hubris
scale.

Q.What career advice do you offer people?
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A. My dad told me at a relatively early age about this idea of “take the
professor, not the class,” meaning just seek out the best professors, whatever
they’re teaching. And the idea of taking the professor, not the class, applies to
your professional life, too.

I think one of the mistakes people make is to go and work for the “hot”
company. By the way, I’m guilty of this at various times in my career. But if
you go work for the hot company, you could end up working for a 26-year-old
who’s never managed anybody and is not thinking about how to make you a
better employee, better manager and better person. But if you have a fabulous
mentor or an engaging leader, that experience can help you launch a career.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. developers
2. top executives
. consultants
. profound leaders
. investors
. aliens
. detractors
. professors

o N O 01 &~ W

. Read the article again and find the following.

. three things Mr. Garlinghouse did in terms of culture

. three company values

. three examples of questions Mr. Garlinghouse asks applicants

. a piece of advice Mr. Garlinghouse gives to those who go to work

A O - B

5. Find words and phrases in the article that mean the following.

1. having courage, fearless, daring

2. containing far-reaching ideas, or essential wisdom and experience, that
usually require serious thought to be fully appreciated

3. a natural gift for making pleasant, valuable, or useful outcomes without
anticipating such results
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4.

to make someone feel that he or she does not belong to or is not

allowed to share in something, or is isolated from it

5. the degeneration, decline, or decrease, because of the lack of using
something

6. excessive, or overbearing, pride, insolent pride; arrogance

7. amazingly or almost unbelievably great or wonderful

6. Explain the meanings of the following words and phrases used in
the article.

1. “fly long”

2. kind of showing up

3.
4.
5.
6.

7.

revitalization

to put the parking brake on
to be high on the hubris scale
a “hot” company

Give the equivalents in your native language for the following

words and phrases used in the article.

o O B W DN -
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. all-hands meeting

. to become invested in smth

. myriad potential weaknesses
. to internalize

. self-aware

. a fabulous mentor

. Answer the following questions.

. What did Mr. Garlinghouse decide to change corporate culture?
. What does Mr. Garlinghouse do every Sunday night?

3.

Why does everyone in the company have to work at customer support

desk for several hours?

4.
5.

What qualities should a person have to be hired in YouSendIt?
Do the company values reflect the power of commmunication? Why /

Why not?
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9. Argue for and against statements from the article.

1. We are all products of our experiences, good and bad.

2. If someone brings passion to their work, it compensates for myriad
potential weaknesses, and that passion manifests itself in hard work and
commitment.

3. So our three values are: be in, be real, and be bold.

4. If you go work for the hot company, you could end up working for a
26-year-old who’s never managed anybody and is not thinking about how to
make you a better employee, better manager and better person.

5. If you have a fabulous mentor or an engaging leader, that experience
can help you launch a career.

10. Translate into English and discuss with a partner the following.

21.03.2012

CoulanpHl Mepexi HaKpUBalOTh CBIT 1 YKpaiHy, JamMalouu 3BUYHI CXEMU
CHUIKYBaHHA MIXK JIIOAbMHU. be3 HachiakiB 111 XBOpoOa HE MHHE, MEepeKOHaHI
(axiBii.

VY nrotomy ykpaiHCchKa aynuTopisi KopucTyBaudiB Facebook B3siia miaHky
2 MuH. oci0, 30uibmuUBIIKCE 3a pik HA 70%. J[Ba pokH TOMY KOPHUCTYBauiB
Mepexi B kpaiHi 0yio suuie 200 tuc.

3a 11eil yac 4ucio CHiBBITYM3HMKIB, 3[IaTHUX CKIIACTH WOMY KOMIAHIIO B
OHJIAH-TIPOCTOP1, 3pOCIO B pa3u: B JIIOTOMY YKpaiHCbKa ayJIuTOpis
KopuctyBauiB Facebook B3sna miaHky 2 MiH 0ci0, 30UIBIIMBIINCE 32 PIK Ha
70%. JIBa poku ToMy KOpHCTYyBadiB Mepexi B KpaiHi Oyno nurmie 200 Tuc.

3a TemMmaMu eKCHaHCli Ha YKpaiHChKI TepuTopii mgiTuiie Mapka
[{ykepOepra BurnepeKae HaBiTh BIACHUI CBITOBUI MPUPICT, SIKUM 3a TON caMUii
nepion ckiaB juiie 39%, MOCTaBUBIIM cepell CBOIX KOHKYPEHTIB IJIaHETapHUMN
pexopa — 845 MIIH KOPUCTYBaYiB.

axepedio: http://ua.korrespondent.net

11. Write an abstract of the article.
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Unit 5
Reality Television

1. Work with a partner to discuss the following.
1. What reality shows do you prefer and why?
2. Would you like to take part in a reality show? Why / Why not?

2. Read the article and explain what problem it is devoted to.

For the Bilingual and Bicultural, a Big Dose of American Reality

By TANZINA VEGA
Published: April 16, 2013

REALITY television was the major theme on Tuesday for the bilingual
cable channel Mun2, owned by Telemundo Media, a division of NBCUniversal.
Executives announced 200 hours of original programming for the 2013 and
2014 seasons that focus mainly on celebrity-infused reality shows, music and
sports for young, bilingual and bicultural Latinos in the United States.

Fernando Vargas, right, a retired Mexican-American boxer, stars with his
family in “Viva los Vargas,” a new series.

Diana Mogollén, the general manager of Mun2, and Joe Bernard, the
channel’s senior vice president for sales, spoke to a small group of reporters in a
warehouse space for the presentation, known as an upfront, where networks
introduce their new offerings to advertisers and media buyers.

Among the shows expected to make their debut in 2014 are “Viva los
Vargas” a reality series based on Fernando Vargas, a retired Mexican-American
boxer, and his family life in Las Vegas. “Reinas de Realty” features two Latinas
who are trying to build a real estate business in Southern California and “live the
American dream one casa at a time.” “Horoscopos” will follow the daily lives of
Vicky and Marisol Terrazas, the two lead singers in the Mexican band
Horoscopos de Durango.

The last season of “I Love Jenni,” the reality show featuring Jenni Rivera,
the Mexican-American singer and television star who died in a plane crash in
December, started on Sunday night and drew 366,000 viewers. “She was our
star; she was our friend,” said Ms. Mogollon. Regarding the decision to

30


http://topics.nytimes.com/top/reference/timestopics/people/v/tanzina_vega/index.html
http://topics.nytimes.com/top/news/business/companies/nbc_universal/index.html?inline=nyt-org

broadcast the last season of the show, she said, “We met with Jenni’s family and
together we decided, in Jenni’s words, to finish what we started.”

Additional programming for the 2013 season will include the second
seasons of “Larrymania,” a reality show featuring the Mexican singer Larry
Hernandez, and “Dub Latino,” a show that profiles Latino celebrities.

Mun2 executives also announced a partnership with Telemundo to show a
majority of soccer games from the English Premier League in Spanish.

In a video shown before executives and performers took the stage, Mun2
highlighted the fact that it was viewed in 35 million homes and had 26 million
video streams last year. The median age of the Mun2 audience is 29, and 52
percent of them are bilingual, in English and Spanish. Mr. Bernard said the
channel had signed 30 new advertisers, in categories like wireless, automotive,
family dining and “even Starbucks.”

After the presentation, which included appearances by Mr. Hernandez, the
Terrazas sisters, and Mr. Vargas and his wife, executives were asked whether
Spanish-language reality programming, like Mr. Hernandez’s show, would have
English subtitles. Ms. Mogollon said yes, similar to how the network handles its
telenovelas. “It’s about being authentic,” Ms. Mogollon said. “We don’t want to
peg ourselves to one or the other.”

Sergio Alcocer, the president and chief creative officer at LatinWorks, an
Austin, Tex.-based advertising agency focusing on Hispanic consumers, said the
heavy lineup of reality programming that Mun2 was planning was preferable to
importing programming from Latin America. “The reality format is an
interesting way to capture the U.S. Latino experience,” which is different from
that of Latin Americans, he said in an e-mail.

“The big question in our industry now is, How do we make our brands
relevant for young Latinos that speak both languages and consume less mass
media?” Mr. Alcocer added.

While Mun2 tries to court the millennial Latino, executives at Telemundo
are preparing for their network presentation on May 14. It will include a new
slate of telenovelas, including one called “Dama y Obrero” that will feature a
love story between an upper-class woman and a working-class man. The show
keeps the theme but flips the roles of one of Telemundo’s previous telenovelas,

31



“Una Maid en Manhattan.” In that show, based on the American film “Maid in
Manbhattan,” the working-class love interest was a woman who is a maid.

“Latinas love to see what we like to call modern, independent achievers,”
said Jacqueline Hernandez, the chief operating officer at Telemundo.

Telemundo will also present a children’s version of the popular NBC
show “The Voice” called “La Voz Kids.” Scheduled for Sunday night, it will
feature singers ages 7 to 14 and will be hosted by Daisy Fuentes and Jorge
Bernal. To accompany the debut of the show, Telemundo will unveil a mobile
application that will allow viewers to peruse social media feeds and access
additional content like backstage interviews. The app, which was created using a
second screen platform called Zeebox, will be sponsored by AT&T.

“Advertisers are extremely interested in multiplatform,” Ms. Hernandez
said.

Last year, the network showed its first ever bilingual branded
entertainment Web series, called Mia Mundo, which included sponsorships by
Verizon Wireless and Chevrolet. The series has been renewed for a second
season with Verizon and General Motors as sponsors.

Telemundo executives have been visiting with advertisers in advance of
the official upfront presentation this year and are showcasing concepts for two
new branded entertainment series. One includes a traveling chef who helps
people make fast and healthy meals, the other is a series about a group of college
friends. So far, neither has signed a sponsor.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. reality shows
2. News
. a reality series
. telenovels
. documentaries
. web sites
. cartoons
. backstage interviews

o N o O b~ W
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. Read the article again and find the following.

. five examples of Latino celebrities

. three examples of reality series

. a number of video streams the Mun2 had in 2012
. the median age of the Mun2 audience

. Find words and phrases in the article that mean the following.

. a widely known or famous person

. to pay close or narrow attention; to concentrate

. to make known through a proclamation, a speech, or an introduction

. to attempt to gain the favor of by attention or flattery

. someone with a record of successes; a successful and motivated person
. to read quickly or to scan; to glance over, to skim

7.

a reference to something that has been directly connected with and

important to what is being discussed or considered

6.

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.
4.
S.
6.

7.

celebrity-infused

an upfront

to peg oneself to smth
the median age

to highlight the fact

a slate of telenovelas

Give the equivalents in your native language for the following

words and phrases used in the article.

1.
2.
3.
4.
S.
6.

a warehouse space

a heavy lineup

the millennial Latino
to flip the roles
showecasing concepts
social media feeds
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8. Answer the following questions.

1. What did the cable channel the Mun2 announce for 2013 /2014
seasons?

2. Why does the Mun2 focus on programming for bilingual and
bicultural?

3. How is the Mun2 going to attract young Latino audience?

4. Why are advertisers interested in the Mun2?

5. What companies are Telemundo main sponsors?

9. Argue for and against statements from the article.

1. Executives announced 200 hours of original programming for the 2013
and 2014 seasons that focus mainly on celebrity-infused reality shows, music
and sports for young, bilingual and bicultural Latinos in the United States.

2. Mr. Bernard said the channel had signed 30 new advertisers, in
categories like wireless, automotive, family dining and “even Starbucks.”

3. “The big question in our industry now is, How do we make our brands
relevant for young Latinos that speak both languages and consume less mass
media?” Mr. Alcocer added.

4. “Latinas love to see what we like to call modern, independent
achievers,” said Jacqueline Hernandez, the chief operating officer at Telemundo.

5. “Advertisers are extremely interested in multiplatform,” Ms. Hernandez
said.

10. Translate into English and discuss with a partner the following.

11.08.2013

Uu crana 6u BenmkoOpuTaHis €KOHOMIYHO YCHIIIHINIOW, SIKOW aHTJIIMII
nepeiiHsuin Ou HiMenbki 3BW4ai? Take mnpumnymieHHs npem’epa Kemepona
BUINPOOYyBaja Ha co0l1 O/IHA JIOHIOHChKA CIM .

€Bporneiickka €KOHOMIYHA KpU3a Ma€ OJWH BUHATKOBUN (EHOMEH —
Himeuunna. Ils kpaiHa Ha Ti1 MIMOOKUX TOTPSICIHb Yy €BPO30OHI BUIIISIAAE
BUHSTKOBO cTa0lmpHOIO. He ©0e€3 peBHOMmIIB nuBlsAThCa Ha HiMmeuunny i
Oputaniii. Amke ixXHA KpaiHa OCTaHHIMH pPOKaMU 3alie/IB€ BUOUPAETHCS 3
pernecii. HemonaBuo O6purtancekuit mpem’ep JeBin KemepoH, BiABiIyr0Un OHY
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(habpuky, 3asBUB, II0 WOTO CIIBBITYU3HUKH MAaIOTh y CBOIX 3BHYASX CTATH
«TPOXU OUTBIIT HIMEIIBKUMHM.

Kypuanictu bi-6i-ci migxonmwnu If0 Te3y 1 BHUPIIIWIA POBECTH
EKCIIEPUMEHT 3 «OHIMEUEHHS» Ha MPUKIIAIlI OKpeMoi ciM’i. PesynbratoM craso
pearniti-moy Make me a German. ['onoBHi repoi — xypHauict bi-0i-ci, #oro
IpY>KUHA-TTUCBMEHHUIIA 1 1Bo€ ixHiX miTei. CiM’s Ha JBa THXKHI THojaaiacs 10
Himeuunnu, abu XUTH «IK TIEpPEeCciuHl HiMIN». B3aram-to y «miagociigHoMYy»
CIMEMCTBI 4eTBEpO JITCH. AJie BpaXOBYIOUH, 110 Y MEPECiuHii HIMEIbKIM ciM’i
MEHIIIE BOX JITEH, TBOM CTAPIIIMM JOBEJIOCS 3aJIUIIIATHCS BIOMA.

3a 125 eBpo Ha TwxkaeHb JDxactin 1 bi Poymarr pasom 3 aiTbmu
BUHAWHsUIM  KBapTupy y HropuOep3i. «buibliicth HIMIIB BHUHAWMAaIOTh
KBapTUpPY», — IMOACHIOBAB y CBOEMY Ha#mepmioMmy croxeti Jkactin. Bin
3ayBakUB, 10 y I[bOMY HIMIII BiAPI3HSIIOTHCS BiJ OpUTAHIIIB, OUIBIIICTD SIKUX
nparHe OyAb-II0 KYIMUTH CBOE€ KHUTIO. ['acmo «wil aiMm — Mo QopTers»
MIPU3BEJIO 10 TOr0, II0 Y MEePECIYHOro OpUTaHIs 3HAYHO Olblie OOpriB, HIXK Y
HIMIISI — y cepeIHhOMY Ha 53 Tucsaul QyHTIB.

TuM He MeHIIe eKCHepUMEHT «sIKk OyTtu Himuem» bi crnopoGascs.
AHrniiika 3i3HaeTbcs, IO 6araTo 4oMy HaBuuiacd. i Tpumanga 10 cMaky
HIMEI[bKa 1ka, Ty»e IMIOoHYe bi il CBiJloMe CTaBIEHHS HIMIIIB JI0 JOBKLJLIA.

Henpocto anrmiiinsgM Oyjo 3BUKHYTH 10 YSIBJI€HHI HIMIIB MPO BUXIJIHI.
[Ticis Baxkkoro po6ouoro TwxkHs y HimMeuuwHi 3aBeieHO BIAMOYMBATH. [3 MM
Tpeba paxyBaruca. OcoOIMBO y HEJUTIO CIOKIM CYCiZiB HE MOXKHA OPYIIYBATH
y JKOJHOMY pa3i! PoOoutn y Hemiaro abCONOTHO HIYOro He mpuiiHATO. HaBiTh
MarasWHH HE TPaIfiol0Th.

["onoBHUIT BUCHOBOK OpUTAHKH — Y HIMIIIB BapTO MOBYUTHUCS HACAMIIEPE]T
LIJIECOPSIMOBAHOCTI Ta €(PEKTUBHOCTI y POOOTI. «S 3po3yMina, 0 MU MiJ Yac
poOoTH MaeMo OyTH 3HAYHO OUIBII IiJiecTpsiMoBaHUMHU. Hamr poboumii aeHb
OyB Ou koportmmit», — pestomye bi Poynarrt, ornsgarounch Ha HE3BUYAWHUIMA

EKCIICPUMEHT «SIK OyTH HIMIIEM.

Jxepeno: http://www.dw.de/

11. Write an abstract of the article.
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Unit 6
Tracing Success to its Origins

1. Work with a partner to discuss the following.

1. What is the greatest invention of the 20th century? How has it
influenced your life?

2. What computing device do you prefer to use and why?

2. Read the article and explain what problem it is devoted to.

Used Computer, $116,000 or Best Offer

By STEVE LOHR
Published: May 23, 2013

More than a decade ago, at a vintage computer fair in Silicon Valley, Dag
Spicer had an opportunity to buy an original Apple-1 for $2,000. He passed.
Any regrets? Not really, he said.

Sotheby’s sold an Apple-1 for $374,500 last year. A few months later in
Germany, one sold for $640,000.

“Of course,” Mr. Spicer added, “I could have paid off my mortgage now
with what it would be worth.”

Perhaps so. Last November, an Apple-1, also commonly known as the
Apple 1, sold for $640,000 at an auction in Germany. That sale surpassed the
previous record of $374,500 set only five months earlier at Sotheby’s in New
York.

The astronomical run-up in the price of the original Apple-1 machines —
made in 1976 and priced at $666.66 (about $2,700 in current dollars) — is a story
of the economics of scarcity and techno-fetishism, magnified by the mystique
surrounding Apple and its founders, as the company has become one of the
largest, most profitable corporations in the world.

The next test of the Apple-1 market comes on Saturday, at the same
auction house in Cologne, Germany, where the record sale took place last
November.

Even the auctioneer, Uwe Breker, expressed some surprise at the price
reached last fall. For this week’s auction, the reserve price — the minimum sale
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price — is $116,000, and Mr. Breker conservatively estimated the likely range
from $260,000 to $400,000. “But we will see,” he said.

The auction market for the vintage machines, experts say, is thin and
uncertain. For example, a nonworking Apple-1 failed to attract its reserve price
of just over $75,000 at an auction last year in London. The record-setting
auctions last year were of working originals, as is the Apple-1 going under the
gavel on Saturday.

The sky-high prices suggest irrational exuberance. But technology
historians say there is a rational appeal to possessing an Apple-1. “It is Apple’s
creation story, the physical artifact that traces this incredible success to its
origins,” said Mr. Spicer, a senior curator at the Computer History Museum in
Mountain View, Calif.

The Apple-1, Mr. Spicer added, was instrumental in the early transition in
personal computing from its hobbyist roots to becoming a huge commercial
business. Others were there too, notably the MITS Altair, which was introduced
before the Apple-1, and was the first personal computer that Microsoft’s
founders, Bill Gates and Paul Allen, wrote software for.

But Apple proved to be the enduring computer maker. And its founders
embodied the hobbyist-commercial shift. Stephen G. Wozniak was the
hardware-hacking engineer and Steven P. Jobs, who died in 2011 after a battle
with cancer, was the business visionary.

Apple-1’s are scarce. An estimated 175 to 200 were produced in the Jobs
family garage in Los Altos, Calif. Mike Willegal, who maintains an online
registry of Apple-1’s, has verified the existence of 46 of them. A software
manager at Cisco, Mr. Willegal observed that there was a technical nostalgia to
the Apple-1, recalling a simpler time in computing.

“No one understands a whole computer system anymore,” Mr. Willegal
said. “But Woz” — Mr. Wozniak’s nickname — “knew that board inside and out,
and some people do today.”

A computer motherboard with clusters of chips was all that the bare-bones
Apple-1 offered. Users had to supply their own keyboards, monitors and power
supplies. It had 4 kilobytes of memory; a basic MacBook Air has more than a
million times that. It could be used to run primitive computer games and write
simple programs.
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The Apple-1 was a reputation-building entry, but it was the Apple II,
introduced a year later in 1977, that would sell in the millions and establish the
company’s business. When Mr. Wozniak was designing the Apple II, he was
also handling customer service for the Apple-1, a distracting time drain.

After the Apple Il went on sale, the company began an aggressive trade-in
program, offering Apple II’s and sometimes cash incentives in exchange for
Apple-1’s, said Bob Luther, who is writing a book on the vintage machines,
“The First Apple,” which he plans to self-publish, with help from a Kickstarter
crowdfunding campaign.

In his book research, Mr. Luther called Michael Scott, Apple’s president
from 1977 to 1981, and interviewed him about the trade-in program. As Mr.
Luther recalled, Mr. Scott told him, “If we had done a better job, you and I
wouldn’t be having this phone call.”

“They just wanted the Apple-1 to go away,” said Mr. Luther, who bought
an Apple-1 for $7,600 in 2004. (“Mine’s not for sale.”)

Auction prices for Apple-1’s have not yet settled on firm standards. But
according to Richard Austin, head of books and manuscripts at Sotheby’s, who
handled the auction of the Apple-1 for $374,500 last year, working machines in
pristine condition with documentation command the highest prices. “And a story
behind it helps,” Mr. Austin added.

The Apple-1 being auctioned on Saturday has a story. Its original owner
was Fred Hatfield, a former baseball player in the major leagues, an infielder
who played from 1950 to 1958 for five teams including the Boston Red Sox and
the Cincinnati Redlegs. His nickname was “Scrap Iron.” He died in 1998 at age
73.

The documentation with the machine includes a letter to Mr. Hatfield,
signed by Steve Jobs, offering him a new Apple 11 and a check for $400 for his
Apple-1, said Mr. Breker, the German auctioneer. Mr. Hatfield declined the
offer, for whatever reason.

Mr. Breker is irritatingly discreet about the identity of the seller, saying
only that he is a young American who works for a software company. “He
brought it over here in a blanket,” Mr. Breker said.
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. Read the article quickly and say which of the following are NOT

mentioned in the article.

1. vintage machines

2. personal computers

3. laptops

4. keyboards

5. MacBook Air

6. software

7. monitors

8. hardware

4. Read the article again and find the following.

1. a price of Apple-1in 1976

2. a number of Apple-1’s produced

3. the highest price paid for Apple-1

4. Steve Jobs’ offer to Mr. Hatfield

5. Find words and phrases in the article that mean the following.

1. the use of antiques and reproduction antiques; as well as, traditional
materials and handicrafts, to create a deliberately old-fashioned look

2

. the total amount of money lent to a borrower by a money-lending

organization, with some of the borrower’s property being given as security

3

. to represent (a person, action, or thing) as greater than in reality; to

exaggerate, intensify

4

. rarity of appearance or occurrence; rarity; infrequency

5. produced by, resulting from, or originating in the imagination

6. in or of an original state; such as, in or belonging to an original state or
condition

6. Explain the meanings of the following words and phrases used in
the article.

1. techno-feteshism

2
3

. the reserve price
. to go under the gravel
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4. hobbist-commercial shift
5. bare-bones
6. a reputation-building entry

7. Give the equivalents in your native language for the following
words and phrases used in the article.
. the astronomical run-up in the price
. irrational exuberance
. enduring computer maker
. technical nostalgia
. an aggressive trade-in program
. irritatingly discreet

o O B~ W N

8. Answer the following questions.

1. Why are Apple-1s so scarce?

2. What devices were instrumental in early transition in personal
computing?

3. What are the technical characteristics of Apple-1?

4. How did Apple establish the company’s business?

5. What was the company trade-in program when Apple-1l went on sale?

9. Argue for and against statements from the article.

1. Last November, an Apple-1, also commonly known as the Apple I, sold
for $640,000 at an auction in Germany. That sale surpassed the previous record
of $374,500 set only five months earlier at Sotheby’s in New York.

2. “No one understands a whole computer system anymore,” Mr. Willegal
said. “But Woz” — Mr. Wozniak’s nickname — “knew that board inside and out,
and some people do today.”

3. In his book research, Mr. Luther called Michael Scott, Apple’s
president from 1977 to 1981, and interviewed him about the trade-in program.
As Mr. Luther recalled, Mr. Scott told him, “If we had done a better job, you
and I wouldn’t be having this phone call.”

4. “They just wanted the Apple-1 to go away,” said Mr. Luther, who
bought an Apple-1 for $7,600 in 2004. (“Mine’s not for sale.”)
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5. Auction prices for Apple-1’s have not yet settled on firm standards. But
according to Richard Austin, head of books and manuscripts at Sotheby’s, who
handled the auction of the Apple-1 for $374,500 last year, working machines in
pristine condition with documentation command the highest prices.

10. Translate into English and discuss with a partner the following.

28.02.2013

[lporo poxy Ha MiXKHApOAHOMY SPMAapKy MOOITBHMX TEXHOJIOTIH Yy
Bbapcenoni (Mobile World Congress — MWC) B odi Bllagae TOHUTBa BUPOOHUKIB
PO3YMHHX IPUCTPOIB 3a po3MipoM. ChOroH1 OUIBIIICTh MPUCTPOIB «030POEHAY
aucIuieeM moHaimenmie 10 canTuMeTpiB y alaroHani 1 ue me He mexa! Tpena
BEJIMKUX JIUCIUIEIB TPUBAE — MOKYIII IIYKalOTh HaBITh OUIbIN auctuiei. [Homi,
3/1a€ThCA, 10 CMAPT(HOH BAKE BAXKKO BIIPIZHUTHU BiJI IJIAHIIETHOI'O KOMIT FOTEPA.

Tengenmiss 10 301UIbIICHHS pPO3MIPY JUCIUICIB, a pa3oM 3 HHUMH 1
MPUCTPOIB, MOMITHA B YCIX NMPOBIAHUX BUPOOHUKIB. CHeliamicTh BXE HaBITh
BUTAJ]AJIM HA3BY I[bOMY TpeHAy: «(abdier» — rpa CliB, 10 MOEIHYE aHTTIHCHKI
cioBa «renedoH» Ta «IUIAHIIETHUM KoMIl'toTep». TOH TyT 3aja€ KOMIIaHIA
Apple, ii miHi-TutanmeTHuky 1Pad ocHareH1 7-110MMOBUME AUCTUICSIMH.

YV wMmexax MWC B bapcenoHi npoBigHUH BHpPOOHHMK CMapT(OHIB,
MIBJICHHOKOPENChKAa KOMITaHisl Samsung, HE MPEACTABIISIE CB1l HOBUM MPUCTPIid
Galaxy 4. [lyb6nika ynepiie mod6aunTe Horo TUibku 14 OGepe3Hst Ha ypOUYHUCTIN
nepemonii y Hpto-Mopky. HoBuHKOIO cTamd i po3poOKM MajioBizomoi Ha
€BPOIEUCHKOMY KOHTHHEHTI kuTaiicbkoi ¢(ipmu ZTE. Bonu mnpencraBuim
LIJIKOM KOHKYPEHTHY po3poOKy cBoro cMmaprdona — Grand S, ocHaiieHoro 5-
JTIOWMOBHM JIMCIIJIEEM Ta KaMeporo, 110 37aTHa 3HiMatu y ¢popmarti Full-HD.

Konkypenuii iMm Ha sipmapky y bapcenoHi ckinanae iHIIa KATaliCbKa
kommaniss — Huawel. BoHM BXe po3MMpWIN CBOE IMOYAaTKOBE MOPTQOIIO
PO3pOOOK MEPEKEBUX AJANTEPIB Ta MOOUIBHUX MOJEMIB JIJIs HOYTOYKIB 1 TENep
TeX PpO3pOOIAIOTh CMapTGOHH. IXHA ronoBHa Mogens — Ascend P2, 3
PEKOMEHJIOBAaHOIO0 I1IHOK 399 €Bpo, sK 3ameBHsAE NPEACTABHUK KOMITaHI1
Mixaens 3aiiT3, HaWmBuAmUNA cMapT@oH y CBITI. TeXHOJOTIYHE HAYMHHS
cMapTpoHa TEX Bpaxkae, NpoAoBXKye 3aiiT3. «YHortupusanepHuil mnpouecop 3
gacToToro 1,5 Merarepir, BHYTPIIITHS maMm’sITh Ha 16 rirabaifTiB rapanTye Te, 10

y Bac Oyjae JOCTaTHBO MiCIl JJis 30epekeHHs BCIX BalllMX BIJICOKIIMIB Ta
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dotorpadiii, sAKi MOXHA 3HIMATA 3a JIOMOMOTOK0 BMOHTOBaHOI 13-
MeranikcelbHOI KaMepu.

Ane moOoOpoTH AOMIHAHTY TiraHTiB pUHKY Apple Ta Samsung mparuyTb
He JuIIe HOB1 rpabii. Bimomi ctapi OpeHIM TaKOXX IOBOJI BKIIFOYAIOTHCS Y
MoOinpH1 meperonu. Hampuxman, HP, 3naiioma OiIbIIOCTI SIK BHUPOOHHK
npuHTepiB Ta HOYyTOyKiB, Ha MWC y bapcenoni mpencraBmiia cBili HOBHIA
mianmeTHuk Slate 7. Bin mpairtoe Ha omepariiiHiii cuctemi Google Android,
OCHAIlCHUH 7-TI0OMMOBUM JIUCIUIEEM, 1, 3a OI[IHKAMHU EKCIEPTiB, € IIJIKOM
KOHKYPEHTHAM Ha pHHKY. MOro peKOMEHIOBAaHA I[iHA Ui PO3APiOGHOTO
npoaaxy — 150 eBpo.

He xode mactu 3aHix i1 smoHChKa Sony. Y Hel «Ha 030poeHHI» Xperia Z:
MIHI-TUTAHIIIETHUK ~CTaB IPOJOBXEHHSIM OJHOMMEHHOI cepli cmapTdOHIB.
Konkypent Samsung 3 IliBzennoi Kopei — LG — mpeacrasnsie B bapcemnoni
CBOIO HOBY TexHOJoOriuHy cepito Optimus, taiiBanckka HTC mpocyBae cBiif
miaHmeTHuk One, a ii TallBaHCBKI KOHKYpPEHTH 3 Asus npuBe3nu a0 Icmanii
KOMO1-Bepcito cMapT(doHa Ta TUIAHIIIETHUKA.

3a MpOTHO3aMHM CHELIATICTIB, Y HEJAIEKOMY MalOyTHOMY TpadiK JIMIIe
3pocTaTuMe, aKe MOXKIJIMBICTh 30BHIIIHBOT KOMYHIKaIlli OTPUMYIOTH JAeaau
Ols1bllIe TOOYTOBUX MPUCTPOIB. IHTEpHET B aBTOMOOLI1 — BJ)KE€ HE HOBUHA, aJI€ HE
BUKJIIOYEHO, M0 He3zabapoMm 10 Mepexi NpUENHAIOTHCSA, HAINPUKIIA],
XOJIOWJIbHUK, MIKPOXBHWJIbOBA MY YW 4YaHWUK. | 1€ Bke He (aHTacTHka, a

IIJIKOM peaJibHi MPOTHO3HU.

Jaxepedio: http://www.dw.de/

11. Write an abstract of the article.
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Unit 7
Web Pioneers

1. Work with a partner to discuss the following.
1. What search engines do you prefer to use and why?
2. What is vital to survive in the media market?

2. Read the article and explain what problem it is devoted to.

Yahoo to Buy Tumblr for $1.1 Billion

By MICHAEL J. de la MERCED,
NICK BILTON and NICOLE PERLROTH
Published: May 19, 2013

The board of Yahoo, the faded Web pioneer, agreed on Sunday to buy the
popular blogging service Tumblr for about $1.1 billion in cash, the companies
announced Monday, a signal of how the company plans to reposition itself as the
technology industry makes a headlong rush into social media.

The deal would be the largest acquisition of a social networking company
in years, surpassing Facebook’s $1 billion purchase of Instagram last year.

For Yahoo and its chief executive, Marissa Mayer, buying Tumblr would
be a bold move as she tries to breathe new life into the company. The deal, the
seventh since Ms. Mayer defected from Google last summer to take over the
company, would be her biggest yet. It is meant to give her company more appeal
to young people, and to make up for years of missing out on the revolutions in
social networking and mobile devices. Tumblr has over 108 million blogs, with
many highly active users.

Yet even with all those users, a basic question about Tumblr and other
social media sites remains open: Can they make money?

Founded six years ago, Tumblr has attracted a loyal following and raised
millions from big-name investors. Still, it has not proved that it can be
profitable, nor that it can succeed on mobile devices, which are becoming the
gateway to the Internet. Even Facebook faces continued pressure from investors
to show it can increase its profits and adapt to the mobile world.
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“The challenge has always been, how do you monetize eyeballs?” said
Charlene Li, the founder of the Altimeter Group, a consulting firm. “Services
like Instagram and Facebook always focus on the user experience first. Once
that loyalty is there, they figure out how to carefully, ideally, make money on
it.”

If the deal is approved, Ms. Mayer will face the challenge of successfully
managing the takeover, given Yahoo’s notorious reputation for paying big
money for start-ups and then letting the prizes wither. Previous acquisitions by
Yahoo, like the purchase of Flickr for $35 million and a $3.6 billion deal for
GeoCities, an early pioneer in social networking, have been either shut down or
neglected within the company.

Because of this, Ms. Mayer will face pressure to keep Tumblr’s staff, led
by its founder, the 26-year-old David Karp, who dropped out of high school as a
15-year-old programmer. It is unclear whether all of Tumblr’s 175 employees,
based in New York City, will move over to Yahoo.

At the same time, analysts and investors are likely to question whether
buying a site that has struggled to generate revenue makes sense.

“This is not an inexpensive acquisition, but they’re willing to pay to get
back some of what they’ve lost,” said Colin Gillis, an analyst at BGC Partners.
“They want to be hip.”

In her short tenure as chief executive, Ms. Mayer has bought a string of
tiny start-ups. Most of those were aimed at buying engineering talent that could
help freshen Yahoo’s core products, like mail, finance and sports, as well as
build out new mobile services.

Ms. Mayer has had ambitions to hunt bigger game, armed with $4.3
billion in cash from selling half of Yahoo’s stake in the Chinese Internet titan
Alibaba.

She has had conversations with a number of other big-ticket targets, like
Foursquare, a mobile app that lets users find nearby restaurants, stores and bars,
and Hulu, the video streaming service, according to people with knowledge of
those discussions who were not authorized to speak publicly.

Tumblr brings something that Ms. Mayer has sought for some time: a full-
fledged social network with a loyal following. The start-up claims more than
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100 million blogs on its site, reaching 44 million people in the United States and
134 million around the world, according to Quantcast.

But in some ways, Yahoo isn’t pursuing users — it already claims 700
million, one of the biggest user bases on the Web — but products and services
that would again make it a central destination. Once the biggest seller of display
ads in the United States, Yahoo has lost market share to the likes of Google and
Facebook. Its share of all digital ad revenue tumbled to 8.4 percent last year,
from 15.5 percent in 2009, even as total advertising spending grew, according to
eMarketer. Google now claims about 41 percent.

The company also missed the shift from the Web to smartphones and
tablets. It waited a significantly long time to roll out apps for its most popular
services, missing out on chances to harvest users to competitors like Google and
Apple.

And while Yahoo has managed to grow internationally, it has struggled to
make its familiar brand relevant again. Until a recent home page renovation, the
company’s main page felt claustrophobic, with ads and content jumbled
together.

Tumblr’s trove of users and pages could provide fertile new ground for
Yahoo’s ad operations, with what industry experts say is a bounty of unsold ad
inventory. Mr. Karp of Tumblr had eschewed advertising, favoring a minimalist
policy, starting to serve users ads only last May.

Mr. Karp, the C.E.O., is expected to get nearly $250 million from the
deal. Spark Capital, a venture firm in Boston, has been involved in five
investment rounds of Tumblr’s financing and is expected to make tens of
millions of dollars from the deal.

Yet it is not clear how much Tumblr can help Yahoo reach its goals. The
blogging site burned through an estimated $25 million in cash last year, and
struggled to raise additional money at an acceptable valuation, according to
people briefed on the matter who were not authorized to speak publicly about it.
That prompted Mr. Karp to begin deal discussions with a number of companies,
including Facebook, Microsoft and Google, though nothing came of those talks.

Yahoo and Tumblr have been in serious talks since last week, culminating
in the Yahoo board’s vote to approve the deal on Sunday morning.

45



The blogging site has been trying to create new ad efforts like interactive
campaigns, rather than using standard clickable ads, with mixed success. It has
set a revenue goal of $100 million for this year; the company reported only $13
million for the first quarter and reported $13 million for 2012.

Despite its ranking as the 24th most viewed Web site on the Internet,
according to Quantcast, Tumblr has yet to translate that into success on mobile
devices, something Yahoo needs.

Tumblr also bears a fair amount of unsavory content that may unsettle
advertisers. Pornography represents a fraction of content on the site, but not a
trivial amount for a site with 100 million blogs.

The search for profits isn’t unique to Tumblr, as free apps and services
struggle to wring money from their users. Instagram famously generated no
money when Facebook bought it.

Mr. Gillis of BGC said, “Either this management team is going to turn
Yahoo around or be the ones who squandered its asset base.”

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. blogging service

2. search engine

3. e-mail

4. social networking

5. commercials

6. smartphones

7. laptops

8. clickable ads

9. free apps

4. Read the article again and find the following.
1. a number of Tumblr’s employees

2. the cost of half of Yahoo’s stake

3. a sum of money Tumblr burned through in 2012
4. arevenue goal in 2013
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5. Find words and phrases in the article that mean the following.

1. to convert from securities into currency that can be used to purchase
goods and services

2. used figuratively to indicate a loss of hope or opportunity

3. to fail to give the proper or required care and attention to someone or
something

4. the time frame during which a position is held, or the status granted an
individual in a professional position as an assurance against unexpected
dismissal

5. bearing in abundance, fruitful, productive

6. morally offensive or unacceptable; not pleasant or agreeable

6. Explain the meanings of the following words and phrases used in
the article.

1. to make a headlong rush

2. to roll out apps

3. full-fledged

4, atrove

5. to eschew smth

6. to squander

7. Give the equivalents in your native language for the following
words and phrases used in the article.
. a loyal following
. big-ticket targets
3. notorious reputation
4. to harvest users
5. an acceptable valuation
6. to wring money from smb

N -

8. Answer the following questions.

1. Why did Yahoo decide to buy Tumblr?

2. Who are better managers — men or women? Why do you think so?
Would Marissa Mayer breathe new life into Yahoo?
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3. Why has Yahoo lost its market share of display ads?
4. What is a basic question about social media to investors?
5. What Tumblr content can unsettle advertisers?

9. Argue for and against statements from the article.

1. Yet even with all those users, a basic question about Tumblr and other
social media sites remains open: Can they make money?

2. “This is not an inexpensive acquisition, but they’re willing to pay to get
back some of what they’ve lost,” said Colin Gillis, an analyst at BGC Partners.
“They want to be hip.”

3. Yet it is not clear how much Tumblr can help Yahoo reach its goals.

4. Despite its ranking as the 24th most viewed Web site on the Internet,
according to Quantcast, Tumblr has yet to translate that into success on mobile
devices, something Yahoo needs.

5. Mr. Gillis of BGC said, “Either this management team is going to turn
Yahoo around or be the ones who squandered its asset base.”

10. Translate into English and discuss with a partner the following.

03.03.2013

XBwil 00ypeHHs HeMae MexX: 3 4epBHS Yahoo moBepTae 10 odica BCix
CHIBpOOITHUKIB, K1 IpalfoBajau BaoMa. Uu nilicHO AMCTaHIIMHA Tpallsd Taka
Hee(DEeKTUBHA, SIK 3MYIIYE T1yMaTu pimeHHs Yahoo?

3 IUIaHIIETHUKOM Ha KodiHax Ha mipki B Kamidophii, a Takox 31
cMapTHOHOM TMiJ PYKOW — TaK MIr OW BUIJISAATH POOOUYUM NI€HB ACSKHUX
npaiiBHukiB [T-ramy3i B KpemnieBiii nonuni. Aje 1pomy Tenep Mae OyTH
nokjazaeHo Kpad. IlpuHaliMHI  KOJIM  HAETbCS TOpPO  CHIBPOOITHHUKIB
KOMIT I0OT€pHOTO Tiranta Yahoo.

Mapucca Maep, kOoTpa BiJ MHHYJOTO JiTa KEpPye€ UM KOHIICPHOM,
3anmpoBajuiIa 000B’ I3KOBY MPUCYTHICTH MpaliBHUKIB B oici. Yahoo 3akinukaB y
CHELIAIbHOMY JIMCTI BCIX CHIBpOOITHUKIB, SIKI JIOCI TpalioBajiyd BIOMa, A0
YEepBHS TOBEPHYTUCS HA CBOI po0oUi Mictist B odici.

HaBpsn um iaest 37-piuHOi KepIBHUII MpUIaia 10 Iyl MpaliBHUKaM. Y
coliambHUX Mepexkax 1 y Twitter He BIIyXa€e XBWIS KPUTUKH 3 OOKYy
criBpoOiTHUKIB. HaBiTh Aesiki MANPUEMII CKENTHYHO OI[IHIOIOTH TaKUH KPOK.
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Tak, nmanpuknan, Pugapn bpencon, med Virgin Group, HammcaB y CBOEMY
omo31: «lle BumaeThcsi perpecoMm. | 11e B yacu, KOjau poOOTa y BiIJAICHOMY
JOCTYIIl CTaja TaKOI0 MPOCTOIO Ta €(hEKTHUBHOIO K HIKOJIN.

OdimiitHo Yahoo He moBigoMIIsIE MPO MNPUYUHU TAKOrO pIIIEHHS. Y
BHYTPIITHROMY TMOBIJOMJICHHI JUIS CHIBPOOITHHKIB 1l€ThCA MPO Te, IO
«IIBHJKICTH 1 SKICTh YaCTO CTPaXKIal0Th, KOJIU poOOYl 3aB/IaHHS BUKOHYIOTHCS
BIIOMa.

Tak camo 1 B HimeyunwHi ynpoaoBX OCTaHHIX POKIB MOCHIMIIOCS
3HaueHHs poOoTu 3a Mexamu odicy. lOTtra Pymm, aupekrop IHctutyTty
3aitusaTocTi B JlroaBircradeHi, Hacammepea Ha3uBae Takl ramysi, sk IT-chepy,
KOHCAJITUHT, KOMYHIKallll0, HayKy, po3BUTOK 1 3MI Tumm HampsiMkamu, e
«MOO1ITbHA pOOOTa» € JIyKE MOUTUPEHOIO.

VYTiM, poboTa B 1oMamHbOMy O(ici MPUHOCUTH IpalliBHUKAM HE JIUIIE
nepeBaru. J[y>xe yacto poOITHUKUA HapiKalOTh, 110 MEX1 Mk pOOOYMM HYacoM i
JO3BUUISIM CTUPAIOTHCSA, KOJU BlJI HUX OYIKYETbCS MOCTIHE mnepeOyBaHHsS Ha
3B’ s13Ky. «I106 «MOOiIpHA poOOTaY» HE cTaBajga OE3MEKHOIO, IMOMUPIOIOYNCH Ha
MOCTIIHY JOCSKHICTD JIFOJMHU YIPOAOBXK 24 TOOUH Ha 100y Ta CEMH JHIB Ha
TWXKIEHb, BOKIMBO BU3HAUUTH UITKI mpaBuiay, — kaxe MOrtta Pymm. Tak,
Halnpukiaa, poOOoTo/IaBellb MaB OU J1aBaTu CHiBpOOITHUKY Bif 12 mo 24 roauH
yacy JJig peakilii Ha BiAMOBIIb.

3 BrmacHoro JocBiny Pymm 3Hae, mo moBHa mepenada poOOTH TOJAOMY
MOB’s13aHa 3 MEeBHUMHU TpobiieMamu. «Sk 3a0e3rmeunT KOMaHAHUN 1yX, SKIIO
KOMaH/Ia HIKOJIM HE 30MpaeThcs pazoM?» — 3anmutye BoHa. ToMy, sSIK IEepeKoHaHa
€KOHOMICT, HalKpalia npakTuKa — MO€IHAHHA 0COOMCTOI MPUCYTHOCTI B odici

Ta BUTBHOTO BUKOHAHHS pOOOTH BJIOMA.

Haxepeno: http://www.dw.de/

11. Write an abstract of the article.

49


http://www.dw.de/

Unit 8
Information Society

1. Work with a partner to discuss the following.

1. Do you start your day with checking e-mail, web-surfing or something
like that? Why / Why not?

2. What do you do to manage your time effectively?

2. Read the article and explain what problem it is devoted to.

Faced With Overload, a Need to Find Focus
By TONY SCHWARTZ

We are thrilled to introduce a new weekend column to DealBook called
Life@Work by Tony Schwartz. Tony is one of the world’s top thought leaders on
the workplace and getting the most out of people. He is a productivity maven
and advises many of the Fortune 500 on how to build the right culture as the
founder of the Energy Project. Earlier his year, he wrote a popular article for
The New York Times’s Week in Review, “Relax! You’ll Be More Productive.”
We've followed Tony for many years — using some of his tips and tricks
ourselves — and we're excited to be able share his insights regularly on
DealBook.

Andrew Ross Sorkin

What’s the first thing you do when you wake up in the morning, before
you even brush your teeth? Is it checking the e-mail that’s flooded into your
inbox overnight? Does the pull feel increasingly irresistible, even Pavlovian? Do
you get so immersed in responding to other people’s agendas that 30 minutes
can go by before you even look up?

Here’s a radical proposal: Don’t check your e-mail at all tomorrow
morning. Turn it off entirely. Instead, devote a designated period of
uninterrupted time to a task that really matters.

For more than a decade, the most significant ritual in my work life has
been to take on the most important task of the day as my first activity, for 90
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minutes, without interruption, followed by a renewal break. | do so because
mornings are when | have the highest energy and the fewest distractions.

I’m doing it right now, but in all honesty, it’s gotten tougher in the last
several years. My attention feels under siege, like yours probably does.

For the last 10 years, my colleagues and | have helped companies like
Google, Genentech, Coca-Cola, Green Mountain Coffee and Facebook fuel
sustainable high performance by better meeting the needs of their employees.
Far and away the biggest work challenges most of us now face are cognitive
overload and difficulty focusing on one thing at a time.

Whenever | singularly devote the first 90 minutes of my day to the most
challenging or important task — they’re often one and the same — | get a ton
accomplished.

Following a deliberate break — even just a few minutes — | feel refreshed
and ready to face the rest of the day. When I don’t start that way, my day is
never quite as good, and | sometimes head home at night wondering what |
actually did while I was so busy working.

Performing at a sustainably high level in a world of relentlessly rising
complexity requires that we manage not just our time but also our energy — not
just how many hours we work, but when we work, on what and how we feel
along the way.

Fail to take control of your days — deliberately, consciously and
purposefully — and you’ll be swept along on a river of urgent but mostly
unimportant demands.

It’s all too easy to rationalize that we’re powerless victims in the face of
expectation from others, but doing that is itself a poor use of energy. Far better
to focus on what we can influence, even if there are times when it’s at the
margins.

Small moves, it turns out, can make a significant difference.

When it comes to doing the most important thing first each morning, for
example, it’s best to make that choice, along with your other top priorities, the
night before.

Plainly, there are going to be times that something gets in your way and
it’s beyond your control. If you can reschedule for later, even 30 minutes, or 45,
do that. If you can’t, so be it. Tomorrow is another day.
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If you’re a night owl and you have more energy later in the day, consider
scheduling your most important work then. But weigh the risk carefully, because
as your day wears on, the number of pulls on your attention will almost surely
have increased.

Either way, it’s better to work highly focused for short periods of time,
with breaks in between, than to be partially focused for long periods of time.
Think of it as a sprint, rather than a marathon. You can push yourself to your
limits for short periods of time, so long as you have a clear stopping point. And
after a rest, you can sprint again.

How you’re feeling at any given time profoundly influences how
effectively you’re capable of working, but most of us pay too little attention to
these inner signals.

Fatigue is the most basic drag on productivity, but negative emotions like
frustration, irritability and anxiety are equally pernicious. A simple but powerful
way to check in with yourself is to intermittently rate the quantity and quality of
your energy — say at midmorning, and midafternoon — on a scale from 1 to 10. If
you’re a 5 or below on either one, the best thing you can do is take a break.

Even just breathing deeply for as little as one minute — in to a count of
three, out to a count of six — can quiet your mind, calm your emotions and clear
your bloodstream of the stress hormone cortisol.

Learn to manage your energy more skillfully, and you’ll get more done, in
less time, at a higher level of focus. You’ll feel better — and better about yourself
— at the end of the day.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. distractions
2. cognition
. superstition
. irritability
. suspicion
. fatigue
. prosperity
. Inner signals

o N o O &~ W
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4. Read the article again and find the following.

1. five companies the Energy Project has helped

2. the most important task of Mr. Schwartz in the morning
3. the most basic drag on productivity

4. an energy rate on a scale from 1 to 10 to take a break

5. Find words and phrases in the article that mean the following.

1. someone who knows a great deal about a subject or who is an expert in
some area of specialized knowledge

2. a prolonged effort to gain or overcome something or a serious and
lasting attack of something

3. capable of being used without being completely used up or destroyed:;
Able to last or to continue for a long time

4. pertaining to the mental processes of perception, memory, judgment,
and reasoning, as contrasted with emotional and volitional processes

5. a reference to someone or something that continues without becoming
weaker, less severe, etc.

6. a state of uneasiness and apprehension; such as, about future
uncertainties

6. Explain the meanings of the following words and phrases used in
the article.

1. increasingly irresistible

2. a renewal break

3. to feel under siege

4. powerless victims in the face of expectation from others

5. to be at the margins

6. think of it as a sprint, rather than a marathon

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. to get immersed in smth

2. a designated period

3. to get a ton accomplished
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4. a river of urgent but mostly unimportant demands
5. the number of pulls on one’s attention
. negative emotions like frustration, irritability and anxiety

»

. Answer the following questions.

. What is the radical proposal of Mr. Schwartz?

. What is the most significant ritual of a productivity maven?

. What is necessary to do to perform at a sustainably high level?

. What is the best way to schedule your working day if you are a night

B WO DN P

owl?
5. Why does the way we feel influence our productivity?

9. Read the abstracts about the Big Society and discuss with a
partner.

DAVID CAMERON, the prime minister, used to shout about the “Big
Society”. He wanted to encourage small groups, charities and business to play a
role in welfare provision. But recently we have heard less about the idea. Many
people found it too abstract to be enticing. And cynics argued that the concept
was devised to provide cover for swingeing government cuts.

Despite the criticism, the Big Society is not dead. In fact, the Conservative
party is firmly behind the idea. But questions have been asked about the impact
of fiscal austerity on Mr Cameron’s grand vision. Some argue that a
philanthropy-friendly culture will emerge only if the government gets out of the
way. And by some readings, the state is doing just that. When excluding money
spent on “unavoidable statutory obligations” — such as waste removal — local
government spending will fall by around 65% by 2020. With fewer state-run
social services, the voluntary sector should fill the gap.

Big Society Capital (BSC), which launched in 2012, offers funding to
social enterprises, which include voluntary and charitable outfits. It provides
loans (which must be repaid), rather than grants (which are not). And in 2012 it
made £57m ($88m) of investments. Organisations that have received funding
through BSC are generally enthusiastic about the scheme.

But research by Paul Palmer, at Cass Business School, shows that smaller
charities, in particular, struggle to adapt to loan-based forms of financing. And
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BSC’s potential £600m pot is overshadowed by the £1 billion drop in funding
from government to the voluntary sector over the next four years.

Under fiscal austerity, the Big Society will not emerge of its own accord.
British history demonstrates this. But the government seems to know its history.
And Big Society Capital is a good, if incomplete, start.

From the Economist

10. Translate into English and discuss with a partner the following.

07.07.2013

OnuTyBaHHs, NPOBEJAEHE BYEHMMH ABCTpPAIINCBKOI akajaemii Hayk,
3aCBIUMIIO, WO BUIBHUK JOCTyn J0 1HdopMaIlii HE € TapaHTiel Bij
HeBirnactea. [Ipo nerani nume Opuranchke BunanHs The Guardian.

BusiBnsieTsesi, 27 BIJCOTKIB aBCTPAINIIB BBaXalOTh, II0 B MUHYJIOMY
JIOMU KUJIM OJHOYACHO 3 JAMHO3aBpaMu. 59 BIJICOTKIB HE 3HAIOTh, IO PIK
cKkiIagaeTsesd 3 365 aHiB. 39 BIICOTKIB HE 3MOIJIN JATH BIANOBIAbL HAa 3alIUTAHHS,
KWW BIICOTOK MOBEPXHI 3emli 3aiiMae BoJa.

OnutyBanHsiM Oyno oxoruieHo 1115 ocib, cepen sikux Oynu ¥ J0a4 3
BHIIIOI0  OCBITOIO. Bim3HadaeThbcs, MO YOJOBIKHM BHUSBHIHCA  JCIIO
moiH(OpPMOBaHiIll, HIXK >KIHKUA. Pe3ynbTaT onuTyBaHHSA OyIyTh BHUKOPHCTAHI,

30KpemMa, Jutst peopMyBaHHS MIKITEHOT CUCTEMH ABCTpaUtii.

Haxepedio: http://www.ukrinform.ua/ukr/news/

11. Write an abstract of the article.
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Unit 9
Internet and Science

1. Work with a partner to discuss the following.

1. What wild/domestic animal is the most intelligent?

2. What are the ways of using Internet in social intelligence of humans
and animals studies?

2. Read the article and explain what problem it is devoted to.

A Virtual Pack, to Study Canine Minds

By CARL ZIMMER
Published: April 22, 2013

Brian Hare, associate professor at Duke University and chief scientific
officer at Dognition, conducting the ‘folder game’ with Finley.

At the time, he was a sophomore at Emory University, where he was
studying animal psychology with Michael Tomasello. Dr. Tomasello was
comparing the social intelligence of humans and other animals.

Humans, it was known at the time, are exquisitely sensitive to signals
from other humans. We use that information to solve problems that we might
struggle to figure out on our own.

Dr. Tomasello discovered that chimpanzees, our closest living relatives,
typically fail to notice much of this social information. Pointing to the location
of a hidden banana will usually not help a chimp find the banana, for example.
Perhaps the pointing test revealed something important about how the human
mind evolved.

But Mr. Hare had his doubts. “I think my dog can do that,” he declared.

To persuade his mentor, he videotaped Oreo chasing after tennis balls.
And indeed, when he pointed left or right, off the dog would run, in the
indicated direction, to find a ball.

He then followed up with a full-blown experiment, using food hidden
under cups in his garage; Oreo consistently picked out the right cup after Mr.
Hare pointed to it, and other dogs (including some who had never seen Mr.
Hare) did well too.
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After he got his doctorate in biological anthropology from Harvard, Dr.
Hare and his colleagues finally published their results: Dogs could indeed pass
the pointing test, while wolves, their wild relatives, could not.

Dr. Hare, now an associate professor at Duke, has continued to probe the
canine mind, but his research has been constrained by the number of dogs he can
study. Now he hopes to expand his research geometrically — with the help of dog
owners around the world. He is the chief scientific officer of a new company
called Dognition, which produces a Web site where people can test their dog’s
cognition, learn about their pets and, Dr. Hare hopes, supply him and his
colleagues with scientific data on tens of thousands of dogs.

“Because it’s big data, we can ask questions that nobody could have a
chance to look at,” he said.

From his previous research, Dr. Hare has argued that dogs evolved their
extraordinary social intelligence once their ancestors began lingering around
early human settlements. As he and his wife, Vanessa Woods, explain in their
new book, “The Genius of Dogs,” natural selection favored the dogs that did a
better job of figuring out the intentions of humans.

While this evolution gave dogs one cognitive gift, it didn’t make them
more intelligent in general. “If you compare them to wolves as individuals, they
look like idiots,” Dr. Hare said. “But if you then show them having a human
solve the problem, they’re geniuses.”

To explore dog cognition further, he set up the Duke Canine Cognition
Center in 2009. He and his colleagues built a network of 1,000 dog owners
willing to bring in their pets for tests.

Dr. Hare began to investigate new questions about dogs with this willing
pack of animals. With a grant from the Office of Naval Research, for example,
he is looking at ways to identify dogs for jobs like bomb detection.

“They spend two years trying to get these dogs ready to go, and then most
programs lose 7 out of 10,” he said. “Maybe they can’t take the commands, or
maybe they can’t take the perspective of the humans.”

He is trying to find the “cognitive style” of the successful service dogs. To
do so, he and his colleagues have developed a battery of 30 tests that altogether
take four hours to administer. They have tested 200 dogs and are searching for
hallmarks that set the service dogs apart.
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He helped form Dognition, he said, partly because of interest from dog
trainers who asked him if they could test their own dogs’ cognitive style.

The tests are now available online: For a fee, dog owners get video
instructions for how to carry them out. (Besides the pointing test, they include a
test in which the owner yawns and then watches to see if the dog does too — a
potential sign that dog and owner are strongly bonded.) The company then
analyzes how a given dog compares with others in its database for qualities like
empathy and memory.

Not every expert is convinced, however, that such seemingly objective
judgments can be gleaned from research that is still in its early stages.

“To me, part of being a dog scientist is acknowledging up front how little
we know about their cognition,” said Alexandra Horowitz, a dog cognition
expert at Barnard College. “I’d like to see a company which tries to strengthen
relationships between dogs and people by getting people excited about the fact
that science has just begun to investigate the dog mind, and our current
understanding is minimal. It would be honest to admit how mysterious this other
mind really is.”

Brian Hare is using his new company to supply him and his colleagues
with scientific data on tens of thousands of dogs.

Dr. Hare agrees that dog owners should not look at the tests as a canine
equivalent of the SATs. “What we’re desperately trying to stay away from is,
“Your dog is a 99, and your dog is 20, and 99 is better than 20,” ” he said.
“Maybe one cognitive style is better in one context than another.”

Adam Miklosi, a dog cognition expert at Eotvos Lorand University in
Budapest and a scientific adviser to Dognition, says the tests should not be
prescriptive. “It’s not like a phone number you call to get your washing machine
fixed,” he said. “It’s a fun thing to do.”

Dr. Hare says his main goal is to build a database that will shed light on
longstanding questions about behavior, breeding and genetics — for example,
whether the cognitive styles of various breeds can be linked to their genes. (Dr.
Miklosi cautions, however, that the data that comes from people playing games
with their dogs in their living room won’t be as carefully controlled as the
experiments scientists run in their labs.)
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One hypothesis has already emerged from Dognition’s users, Dr. Hare

said. A

surprising link turned up between empathy in dogs and deception. The

dogs that are most bonded to their owners turn out to be most likely to observe
their owner in order to steal food. “I would not have thought to test for that
relationship at Duke, but with Dognition we can see it,” said Dr. Hare.

As the science of dog cognition comes into better focus, Dr. Hare hopes
that scientists can use Dognition to deliver their insights to dog trainers.
Science-based dog training would take into account what dogs are good at, what
they’re bad at and the biases that influence their minds.

3

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

o N O O B~ WD

W N P B

dogs

5
1

an associate professor

. a researcher

. @ sophomore

. a supervisor

. a chief executive officer
. an analyst

. a cat cognition expert

. dog trainers

. Read the article again and find the following.
. animals whose behaviour Dr. Tomasello studied
. a number of dogs registered in the Duke Canine Cognition Center, 2009
. a number of tests to find the “cognitive style” of the successful service

. the main goal of tests available online

. Find words and phrases in the article that mean the following.
. a second-year student in a U.S. college or a tenth-grade student in a

U.S. high school

2

. the act of exploring or searching with or as if with a device or

instrument; to delve into; to investigate

3

. to produce by natural change and development
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4
relative
5
6

6

. the process of being able to see or understand a situation in its true or
importance

. having gathered or collected something in a gradual way

. a stratagem; a trick

. Explain the meanings of the following words and phrases used in

the article.

1
2
3
4
5
6

7

. exquisitely sensitive

. a full-blown experiment

. to linger around early human settlements

. to identify dogs for jobs like bomb detection
. to search for hallmarks

. the cognitive styles of various breeds

. Give the equivalents in your native language for the following

words and phrases used in the article.

o O B W DN -

O B~ W NP

9.

1

. the social intelligence of humans and other animals
. to constrain one’s research

. to investigate with the willing pack of animals

. to shed light on longstanding questions

. to deliver insights to dog trainers

. the biases that influence ones’ minds

. Answer the following questions.

. What was Mr. Hare’s first experiment with his dog?

. What results of research did Dr. Hare and his colleagues publish?
. What did the evolution give to dogs in general?

. Why did the Office of Naval Research give Dr. Hare a grant?

. What hypothesis has already emerged from Dognition’s users?

Argue for and against statements from the article.
. Humans, it was known at the time, are exquisitely sensitive to signals

from other humans. We use that information to solve problems that we might
struggle to figure out on our own.
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2. Dr. Hare is the chief scientific officer of a new company called
Dognition, which produces a Web site where people can test their dog’s
cognition, learn about their pets and, Dr. Hare hopes, supply him and his
colleagues with scientific data on tens of thousands of dogs.

3. He is trying to find the “cognitive style” of the successful service dogs.
To do so, he and his colleagues have developed a battery of 30 tests that
altogether take four hours to administer. They have tested 200 dogs and are
searching for hallmarks that set the service dogs apart.

4. Dr. Hare says his main goal is to build a database that will shed light on
longstanding questions about behavior, breeding and genetics — for example,
whether the cognitive styles of various breeds can be linked to their genes. Dr.
Miklosi cautions, however, that the data that comes from people playing games
with their dogs in their living room won’t be as carefully controlled as the
experiments scientists run in their labs.

5. One hypothesis has already emerged from Dognition’s users, Dr. Hare
said. A surprising link turned up between empathy in dogs and deception.

10. Translate into English and discuss with a partner the following.

12.08.2012

e cxoxuit Ha MaBmy, a KoJjiera Haraaye Bicioka? HaBuukam
KEepIBHUIITBA MOKHA HABYMTHUCS y TBApHH, BBAXKAIOTh NIcuXojoru. Ha ceminapax
Y «IIKOJI BICTIOKIB» BYaTh KepyBaTH 0e3 O6arora i mpsiHUKa.

Te, 1mo JnoAMHA TOXOAUTH BIJ MAaBMH, SK CBIIYUTH Teopis [lapBiHa,
NesAKUX YYeHMX He JuBye. «Y moaudi 89,4 BiICOTKA TEHETUYHUX KIITUH
MaBIN», — CTBEP/KYE ToJulaHACkkui Oionor Ilatpuk Ban BeH 1 aBTOp KHUTH
«JlomomMoxiTh — Ml e — MaBma.

He nuBye, mo y miaiernux NOAEKYIW BUHHUKAE BIAYYTTS, 110 BOHU
MPalOI0Th Y 300MapKy, a HAYaJbHUK Haraaye iM ropuiy. AJie OT SIKUW 3B’ 30K
y mofed 3 Bicaokamu? Ha myMKy 3aCHOBHUII «IIKOJW BICIIOKIB» Eibke
Binmnemc, 3 uuMu TBapuHamMu y Hac HabaraTo OuIbIlE€ CHUIBHOTO, HIXK MOXE
BUJIATHUCS HA MEPUIUN TTOTJISI.

[lepmia Taka HiMelbka mkoJa 3’siBuniacs B KenpHi. Cnoyatky ii TBOpelb,

ncuxoyior Enpke Bimnmemc, mmanyBana mpoBoauTH cimeitny tepamito. [Iporte 3
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yacoM [IWIUIa BUCHOBKY, IO MEHEIKEpaM TakKi KypcH HE MEHII KOPHUCHI.
Bicitoku, sK1 ClIaBiIsATBCS CBOEKO YIIEPTICTIO, HABYATh OYAb-KOTO TEPILISTYOCTI.
Tak, NpUHAIIOBIIM Ha TEPAMilo, «MAIIEHT» MOXE JIBl TOJUHU MPOCTOATH MOPYY 3
TBAPUHOIO, TPEHYIOUU CUITY BOJII.

JItoquHi, sika BHEpIlEe ONMMHWIACS Ha Kypcax, 1€ MOXKE 3JaTHCsS J0BOJI
nuBHUM. CaMi y4HI 313HAIOTHCS, IO CTIOYATKY 3’ SIBISETHCS XBHIIIOBAHHS BIJ
TOTO, IO BICTIOK HIYOrO0 HE poOuTh. BinTak BuHUKae Oa)kaHHS BCE KUHYTH 1
miTH. AJe, K cTBep/pkye ['aHHa, ydacHUIS ceMiHapy, MOBHICTIO YCB1IOMUBIIH
3aBJIaHHS, MOYMHAENI BIUYyBaTH 3aJIOBOJICHHS BiJl TOrO, IO HIXTO TeOe He
MIragse.

CydacHUM MeEHEKepaM BaXKJIMBO HABUUTUCA OyTH TEPIUITYUMHU 1
YBOXHMMH, BBaXalOTh BHKIanadl mkond. OIHAK KOPUCHO IIe U BMITH
MaHinyJtoBatu. | 11e — rosioBHa BIIMIHHICTh KEJIBHCHKOI IIKOJIU BijJ KYypCIB JJIs
«O1TMX KOMIPIIIBY», 3aCHOBAaHUX HA CIUIKYBAHHI JIFOJAUHH 3 TBAPUHOIO.

Boanouac romnmanacekuii 6ionor Ilatpik Ban Ben moGauuB oudeBUAHY
CXOXICTh Yy COIIIAJbHIA CTPYKTypi KomrmaHii 1 poauni masm. 2009-ro poky B
['enb3enkipxeHi OyB BiakpuTHii cemiHap Apemanagment («MaBrsiunii
MEHEUKMEHT»). Moro MeTa — CIIOCTEPEKEHHS 3a IIMMIIAH3E i IOPiBHAHHS
iXHBOT MOBEJIIHKU 3 pOOOTOIO KOJIEKTUBY. fK 1 B OyJb-AK1ii KOMaHl, TYyT € CBIi
Jiaep, AKUil popMye iepapXiuHy CUCTEMY.

VYyacHukH ceMiHapy, CHOCTEpIraloud 3a I1HCTUHKTUBHOKO PEAKIIE
TBApWH, aHANI3YIOTh MPUPOJHY TMOBEAIHKY MaBIH, 3ICTABJISAIOYU 3 POOOUHM
cepenoBuiieM B odici. I 1el mporec HaBYaHHS — HECKIHUCHHHUH. YuuTem
313HAIOTHCS, IO caMmi MPOAOBXKYIOTh YJOCKOHAJIOBATUCS PAa3oM 3 YUYHSIMHU.
CrnpaBni, Hi TEPIUIAYOCTI, HI YBaXKHOCTI, HI caMoipoHii Oarato He OyBae. [ yomy

0 He 3al03UYMTH LIHHI SIKOCT1 Y BICJIIOKa a00 MaBIIH...

Txepedio: http://www.dw.de/

11. Write an abstract of the article.

62


http://www.dw.de/

Unit 10
Social Media

1. Work with a partner to discuss the following.
1. What social media do you use and why?
2. Have you ever cheated in social media?

2. Read the article and explain what problem it is devoted to.

Social Media Pose New Riddle for CIA
By ANTON TROIANOVSKI and SIOBHAN GORMAN

Effective spycraft has long called for cover — a job, family or routine that
would keep a government agent from drawing undue attention. Now, that
calculation extends to spies’ use of social media.

Only in the past few years has the Central Intelligence Agency issued
standardized guidelines on how to use social media, according to one former
intelligence official. The line these guidelines draw appears to be thin:
Revealing too much on Facebook FB +0.46% and Twitter risks tipping too
much to the other side. But given that social media use is becoming ubiquitous,
revealing too little could also arouse suspicion.

“Technology is changing the spy business in so many different ways,’ the
ex-intelligence official said. “It’s very easy to find out a lot of information about
people.”

The question of how much a spy should divulge online became a touch
less theoretical this week after Russia unmasked what it said was an American
spy — saying it had detained Ryan C. Fogle, a junior political officer at the U.S.
Embassy in Moscow, amid what it alleged was an effort to recruit a Russian
officer.

U.S. officials declined to say what agency employs the detained man. His
family wouldn't speak about the situation. The CIA declined to comment.

Regardless, the detention of the 29-year-old Mr. Fogle, a 2006 graduate of
Colgate University, makes him one of the first members of the social-media
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generation whose online activities could be read against allegations that he
spied.

Mr. Fogle’s Facebook page, as visible to his 243 “friends,” offered details
about his social life, contacts and travel plans. One of those friends provided
The Wall Street Journal with images of how Mr. Fogle's page appeared to them.

On that page, Mr. Fogle said he worked at the State Department, posted
photos of a tour of a Moscow Cold War bunker and of Mont Saint-Michel in
France and Krakow, Poland. He bantered with apparent colleagues about flights
back to the U.S. He also indicated he had plans to return to the U.S., including a
date and flight route, and said that over Memorial Day weekend he planned to
hang out at a restaurant in Arlington, Va., Ray's the Steaks.

Mr. Fogle’s level of sharing appears restrained, by the standards of his
generation. His 243 friends isn’t large for someone of his age group. The
publicly accessible version of his Facebook profile doesn't include a photo of
him or personal information.

Personal information is, of course, the coin of the Facebook realm, and
each user determines how little or much to divulge. The CIA, in setting
standards for its own employees, appeared to draw its own lines.

The issue is particularly sensitive for young government employees who
went to college when Facebook was already ubiquitous on campus. They are
part of a generation that shares personal information more widely and rapidly
than before.

The agency’s social-media guidelines, described by the former official,
allow even undercover officers to maintain Facebook accounts under their real
names. “The rules had to catch up with the technology,” the former official said.

But there are limits. While officers can't post details of their work projects
or travel, they may post personal notes on travel and photos, according to the ex-
official. Officers were encouraged to use discretion to avoid compromising their
agency status.

Facebook friendships between undercover officers and people openly
working for the CIA were discouraged, according to the former official. Among
other things, such connections could be used to identify undercover agents,
through link analysis.
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When the policy was issued, it led to a quandary for CIA officers, the ex-

official

said: Whether to defriend undercover officers. Doing so en masse could

have had an unintended effect of alerting others to an undercover officer's status.

3

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

00 N O O B~ W N

A O NN PP D

5.

1

a spy
. a junior political officer

. researchers

. analysts

. undercover officers

. white-collar workers

. technical officers

. former intelligence officers

. Read the article again and find the following.

. two examples of social media mentioned

. two reasons of using social media in CIA

. @a number of Facebook friends Mr. Folge has

. guidelines on how to use social media for CIA officers

Find words and phrases in the article that mean the following.
. present, or seeming to be present, everywhere at the same time;

omnipresent

2

. to reveal information; especially, information that was previously

secret, private, or unknown

3

. a Statement that a person is supposed to have done something wrong or

illegal without any proof that it actually happened

4

. an underground shelter; especially, one that is built for troops, with a

fortified gun position above ground

5

. the good judgment and sensitivity needed to avoid embarrassing or

upsetting others

6

. being kept under control or within limits
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6.

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.
4.
S.
6.

7.

undue attention

to arouse suspicion
tipping too much

the detention

to draw one’s own lines
en masse

Give the equivalents in your native language for the following

words and phrases used in the article.

o OB~ W NP

H W DN -

. to pose a riddle

. the detained man

. to banter

. regardless

. to catch up with smth
. undercover officers

. Answer the following questions.

. Why does effective spycraft have to use social media?

. What can Facebook page show to other users?

. Why was the 29-year-old Mr. Fogle detained in Moscow?

. What is allowed to do in social media to undercover officers?
5.

What are the advantages and disadvantages of using social media to

CIA agents?

9.
1.

Argue for and against statements from the article.
Only in the past few years has the Central Intelligence Agency issued

standardized guidelines on how to use social media, according to one former
intelligence official.

2.

“Technology is changing the spy business in so many different ways,’

the ex-intelligence official said. “It’s very easy to find out a lot of information

about people.”
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3. The issue is particularly sensitive for young government employees
who went to college when Facebook was already ubiquitous on campus. They
are part of a generation that shares personal information more widely and
rapidly than before.

4. “The rules had to catch up with the technology,” the former official
said.

5. Facebook friendships between undercover officers and people openly
working for the CIA were discouraged, according to the former official.

10. Translate into English and discuss with a partner the following.

29. 07.2013

VYyuteni He MOBHUHHI CHIJIKYBAaTHUCA B COIMEpEX)ax 31 IIKOJISIPaMH,
BUpIIIWIK Y denepanbHii 3emit bageHn-BropremOepr. Y Takuii ciociO HiMEbKI
YUHOBHUKU HIOMTO 10aI0OTh MPO 3aXUCT JaHUX. AJie 0araTo XTO HE MOJLISNE
TaKoi «TypOOTH».

Pimmenns minictepcTBa KyiabTypu (enepanbHoi 3emiti bagen-BropremOepr
3BYYHTh OJHO3HAYHO: BUMTEIISAM 3a00pOHEHO KOPHUCTYBATHUCS COIMEpEKaMHu Ha
kmrant Facebook, Twitter un StudiVZ mist komyHikanii 3 mpuBogy poOodnx
MUTaHb SK 31 IMIKOJSpamMu, Tak 1 3 IHIIUMHU KoJjieramu. laes He HoBa: y
(benepanbHux 3emisix basapig Ta Llne3Bir-I'onblITeliH Takli NPUNIUCH ICHYIOTb
y>Ke JIaBHO.

Opnak 6araThb0X HOBA 171€s1 MIHICTEPCTBA CHaHTeIW4uiIa. YMHOBHUKHU HE
MOSICHUJIM, SIKa CaM€ KOMYHIKAIlisl BBAXKAEThCS POOOUOIO0 Ta K KapaTUMEThCS
nopyuieHHs1 3a00poHu. BogHoyac Ha ypokax BiJi TEMH COIMEPEX MOBHICTIO HE
BIIXpENTyBaTUMYThCS: BUHMTEN W Jajl IOSCHIOBAaTUMYThb [ITSIM, SK HHUMH
KOPUCTYBATHUCS, PO3MOBIIATUMYTh MPO MPUHIIUIN IXHBOI POOOTH, PHU3HKH,

repeBaru i HeTOJIKH.

Haxepedio: http://www.bbc.co.uk/ukrainian/science/

11. Write an abstract of the article.
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Unit 11
Online Charity

1. Work with a partner to discuss the following.

1. What Ukrainian charity organizations do you know? How effective are
they?

2. Have you ever taken part in charity activities?

2. Read the article and explain what problem it is devoted to.

Medical Care, Aided by the Crowd

By NICOLE LaPORTE
Published: April 13, 2013

TWO vyears ago, Chase Adam, a Peace Corps volunteer in Costa Rica, was
riding a bus through a town called Watsi, when a woman got on board asking for
money. Her son, she said, needed medical attention and she couldn’t pay for it. As
the woman walked through the bus, she showed people a copy of her son’s medical
record. Mr. Adam, who is now 26, noticed that nearly everyone donated money.

Watsi raised money for Chenda, top, a 1-year-old boy in Cambodia, who
badly burned his hand. Nuro, 11, of Ethiopia, will have foot surgery, and
Bageshwori, 12, of Nepal, has had heart surgery.

The experience gave him an idea.

“I thought it’d be really cool if there was a Kiva for health care,” he said,
referring to the crowdfunding Web site that allows donors to provide microloans
to entrepreneurs in developing countries.

Over the next several months, he devoted his free time to creating a
business plan for an online start-up that he named after the town where he got
the idea. Watsi, which started last August, lets people donate as little as $5
toward low-cost, high-impact medical treatment for patients in third-world
countries.

The procedures range from relatively simple ones like fixing a broken
limb to more complicated surgery — say, to remove an eye tumor. But the
treatments generally have a high likelihood of success and don’t involve
multiple operations or long-term care.
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Operated out of an apartment in Mountain View, Calif., Watsi works with
nonprofit health care providers in 13 countries, including Cambodia, Nepal,
Guatemala and Ethiopia. The providers identify patients meeting Watsi’s
criteria; the providers themselves have been vetted by Watsi and its medical
advisory team, which includes Dr. Mitul Kapadia, director of the physical
medicine and rehabilitation program at Benioff Children’s Hospital of the
University of California, San Francisco, and a half-dozen other doctors and
medical professionals.

The profiles of the patients are posted on the Watsi site, and the online
community begins donating. Medical care is given when the health partners
decide that it is “medically appropriate,” Mr. Adam said. Sometimes that care is
given before money is raised on Watsi, and the profile remains on the site so that
fund-raising can continue. Watsi maintains an operational reserve for this
purpose, he said.

Watsi represents the next generation of charities dependent on online
donors, evolving the model started by sites like Kiva. With just a few mouse
clicks, Kiva users, say, are able to lend money to a restaurant owner in the
Philippines — and to examine her loan proposal and repayment schedule, to read
about her and see her photograph.

Charities have long recognized the importance of photographs and
narratives in soliciting donations. Watsi’s Web site, too, shows vivid images of
its patients, and tells their stories. For example, a 9-year-old girl in Myanmar
who needs eye surgery has had to miss a year of school because of her
condition.

“People like to feel like their donation is making a difference to an
individual,” said Timothy Ogden, managing director of the Financial Access
Initiative at New York University’s Robert F. Wagner Graduate School of
Public Service. “That’s how they like to give — where there’s a face and a
personal connection.”

While Kiva offered pictures and much more from the start, information
about its own operations was not always easy to find on its site. In 2009, when
donors learned that loans weren’t going directly to the people in need but to
microfinancing institutions that had already made the loans, there was an uproar.

69


http://www.ucsfbenioffchildrens.org/mitul.kapadia
http://www.ucsfbenioffchildrens.org/
http://www.financialaccess.org/about/team/Timothy%20Ogden
http://www.financialaccess.org/
http://www.financialaccess.org/
http://wagner.nyu.edu/
http://wagner.nyu.edu/

Even though the model makes sense — microfinancers play an important
role in vetting individuals, and by giving them a loan upon request, the borrower
does not have to wait weeks or months for money to be raised online — Kiva was
criticized for a lack of transparency. It has since clarified how it works.

The kerfuffle pointed out how much information the public demands in
the Internet age, particularly when it comes to nonprofit groups, where “the
general public is skeptical,” Mr. Adam said.

As a result, organizations like Watsi are trying to extend their
microlending transparency to themselves. On Watsi’s Web site, there is a
Google Doc — an online document that can be shared by various approved users,
and updated in real time — that lists details like the name of the doctor providing
care, whether that care was delayed for any reason, a screen shot of the PayPal
funds transfer, and whether the treatment was successful. The document also
shows Watsi’s monthly financial statement, which lists the cost of office
supplies, salaries and travel expenses. If any problems occur during or because
of treatment, donors are notified by e-mail.

Mr. Adam said his approach was partly in response to the Kiva
controversy. But he said he found inspiration in other nonprofits like Nyaya
Health, a nongovernmental organization started by Yale graduates that provides
free health care in Nepal. Nyaya, which is a Watsi medical partner, has a health
wiki that lets people upload the organization’s monthly financial reports and
minutes from internal meetings.

“I think there’s a new batch of these nonprofits starting to emerge,” Mr.
Adam said. “They’re dedicated to helping people understand how things work.”

Not that this makes everyone comfortable. After one patient who received
funding from Watsi did not survive surgery, some health care partners were “a
little spooked,” Mr. Adam said, given that the doctor’s name was listed on the
Watsi site. “Doctors don’t want their names to be associated with failure,” he
said, adding that as a result of that, some medical partners briefly stopped
approving riskier treatments as a way to avoid more undesirable outcomes.

And when Watsi began publishing its financial statements, the chief
financial officer “was very scared,” Mr. Adam said. “He was like: ‘What if |
made a mistake? People are going to crucify me!’ ”
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People did find a few minor mistakes, as it turned out. “They e-mailed us,
and we solved the situation in five minutes,” Mr. Adam said. “What we’ve
found is that by being transparent, we’re actually crowdsourcing a lot of our
work.” In effect, the public is “reviewing all our financials, which is fantastic,”
he said.

But is a Google Doc enough to make donors feel confident about a
group’s credibility? “Certainly, I don’t think it hurts,” Mr. Ogden said. “But do
we know that the data they’re providing is true?”

“We have a big problem in nonprofit data circles in general about the
quality of data,” he said, because “the rules for accounting for nonprofits are so
lax.”

Mr. Adam says such concern is precisely why his organization shows
monthly statements line by line. “We provide much more detail about how
things actually are working, and specific costs, such as Web hosting and
salaries,” he said. “You see some of that on 990 tax forms, but not nearly to the
degree of resolution that we have.”

WATSI recently participated in an incubator program at Y Combinator,
which provides start-ups with seed money along with mentoring. So far, Watsi
has raised about $200,000, which has paid for treatment of more than 270
patients.

But as those numbers grow, providing detailed information about each
patient and his or her care could prove difficult. Dr. Paul Polak, a social
entrepreneur and author of “Out of Poverty,” said that much detail was possible
in a small operation with few patients, but he asked: “How are you going to do
that when you have 50,0007

Mr. Adam says Watsi is becoming more streamlined. It is developing a
system to let its care providers upload patient information directly to a central
database. Currently, Watsi enters that data manually into the Google Doc.

Before entering the Y Combinator program, Watsi was paying for an
average of three patients a week. Since completing the program, that average is
now 17 a week. And three months ago, Mr. Adam and his two full-time co-
workers started receiving a salary. (Mr. Adam makes about $45,000 a year.)

“Honestly, that’s been the biggest milestone so far, with regard to us
personally,” he said.
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“When I got that first paycheck, despite it being pretty small, I remember

thinking that I couldn’t believe I was being paid to do something I love so

much.”

3

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

0O N o O b~ W N

A O NN PP D>

5.

1

volunteers

. donors

. general practitioners
. patients

. SpoNsors

. dentists

. surgeons

. co-workers

. Read the article again and find the following.

. three examples of online charity organizations

. a number of people in medical advisory team

. @ minimum amount of money people may donate
. a number of people Watsi has already helped

Find words and phrases in the article that mean the following.
. to give, to present, or to pledge something to an individual or an

organization, often in the context of charity and good will

2
3
4

. commotion, disorderly, agitated, confusion; whirl, whirlwind
. when two or more disputants argue against each other
. to give up earnestly, seriously, or wholly, to a particular person or

specific purpose; to assign or appropriate; to devote

5
6

6

. a situation in which the public trusts the accuracy of official statements
. to treat cruelly; torment; to criticize harshly; pillory

. Explain the meanings of the following words and phrases used in

the article.

1

. microloans
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2.
3.
4.
S.
6.

7.

high-impact medical treatment
to survive surgery

a batch

to be “a little spooked”

the biggest milestone

Give the equivalents in your native language for the following

words and phrases used in the article.

S OB W DN

U1 A W DN -

Q.
1.

. In soliciting donations
. a lack of transparency
. the kerfuffle

. streamlined

. seed money

. to mentor

. Answer the following questions.

. Why did Chase Adam decide to start online charity?

. How long did it take Chase Adam to create a business plan?

. What’s the reason for posting profiles of patients on the Watsi site?
. Why is Watsi trying to demonstrate its transparency?

. What program did Watsi enter and why?

Argue for and against statements from the article.
“I thought it’d be really cool if there was a Kiva for health care,” he

said, referring to the crowdfunding Web site that allows donors to provide
microloans to entrepreneurs in developing countries.

2.

“People like to feel like their donation is making a difference to an

individual,” said Timothy Ogden.

3.

“I think there’s a new batch of these nonprofits starting to emerge,” Mr.

Adam said. “They’re dedicated to helping people understand how things work.”

4.

And when Watsi began publishing its financial statements, the chief

financial officer “was very scared,” Mr. Adam said. “He was like: ‘What if |
made a mistake? People are going to crucify me!” ”
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5. “When I got that first paycheck, despite it being pretty small, I
remember thinking that I couldn’t believe I was being paid to do something I
love so much.”

10. Translate into English and discuss with a partner the following.

05.07.2013

VYkpaincpki Omaromiiini ¢GoHAM, SKI JIAPYIOTh y €BpoImi 3a CBOEIO
MacCOBICTIO, MIEPEBAKHO 3alMAalOThCA MOJITUKOI0 a00 Jieraizaii€ro He3aKOHHOI
OIUIATH MOCIIYT, @ HE CBOIMU NPSIMUMHU 000B’ I3KaMHU.

VYkpaina, gepkaBa 3 NpPOOJIEMHOIO EKOHOMIKOI 1  CKJIAJHOIO
BHYTPIIIHBOIMOIITUYHOIO CUTYAIlI€l0, MPUMYJIpUIAci MEpPEeBEpIIUTH €BPOCOIO3
3a piBHEM MPOHUKHEHHS OaroAiitHuX opranizaimiil. Tak, sIKI0 B €BpONEeHChKUX
JepKaBax OJHA Taka OpraHi3ailisl MpUIagae Ha KOXHI 4,5 TUC. KUTENIB, TO HA
oeperax JlHimpa — Ha KOXHI 3 THC.

Gpu npoMy mieApuMH OJaroAifHMKamMHu YKpAiHI[IB HE Ha3BEll: KpaiHa
nocimae 111-e 31 145 wmicup y cBiTOBOMY peHTHHTY noOpounHHOCTI World
Giving Index 2012, ckimageHoMy HalOLIBIIMM OpPUTAHCHKUM HE3AJIEKHUM
dbongom Charities Aid Foundation. Ta ¥ 10BipsStOTh BITYM3HSIHUM OJIaro iiHUM
opraHizauisiv, sk 3’scyBanu couiosnorn llentpy Pa3zymkoBa Ta (donay
HemininiatuBu, jguiie 6% rpomansH, a B cyciaHiil Ilompini neid moKa3HUK
nepesuiye 80%.

Ha nymky ¢axiBuiB, HUISIX BHUPILIEHHS MOpPOOJIEeMH OJMH — IMPUBYUATHU
OnaroiiiiHi opraHizarlii peryjaspHo 1 myOJigHO 3BITYBaTH MPO CBOIO JISIIBHICTD,
a YKpaiHIliB — KOHTPOJIFOBATHU iXHIO POOOTY.

Maxepedto: http://korrespondent.net/business/

11. Write an abstract of the article.
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Unit 12
Online Media

1. Work with a partner to discuss the following.
1. What online media giants do you know? What about Ukrainian ones?
2. What is necessary to succeed in online media business?

2. Read the article and explain what problem it is devoted to.

Back from the dead, AOL is reinventing itself as a media company
Apr 20th 2013

MOST Thursday afternoons at AOL’s New York headquarters a bell rings
to announce “happy hour”, and staff flock to a keg in a meeting room. They
hope they at last have cause to celebrate. “If you look at the analyst models, they
had AOL never getting back to growth,” says Tim Armstrong, the firm’s boss.
But in the fourth quarter of 2012, AOL’s revenue rose for the first time in eight
years. Its share price has surged by more than 50% in the past year.

Could AOL be back from the grave? Mr Armstrong, a former Google
executive whose first job was running a small newspaper in Boston, has tried to
turn a flagging dial-up internet firm into a content company. Formerly known as
America Online, the firm merged with Time Warner, a media giant, at the peak
of the dotcom bubble in 2000. Jeff Bewkes, Time Warner’s boss, has admitted
that the $165 billion deal was “the biggest mistake in corporate history”. Dial-up
users switched to high-speed internet, AOL’s value tumbled and it was finally
spun out as a separate firm in 2009.

Since then it has focused on content and collecting digital brands; in other
words, it has tried to transform itself into an online version of its former mate,
Time Warner. It owns TechCrunch, a technology-news site, and Patch, which
provides local news in America’s richer cities, among others. In 2011 AOL paid
a jaw-dropping $315m for the Huffington Post, a leftish news and opinion site
that made its first profit in 2010. Since then traffic has more than doubled, to
62m unique visitors a month, according to comScore, which measures online
audiences. It is the fourth-most-widely-read news site in America.
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AOL used to offer its subscribers a “walled garden” of curated content. It
still has its portal, Aol.com, but now it competes in a more open online world.
Mr Armstrong believes that as the internet becomes more competitive, owning
original content and media brands will pay off. Around 70% of online ad
spending goes to the top ten networks, says Paul Zwillenberg of the Boston
Consulting Group.

AOL’s dial-up business still provides good margins but is still declining.
So the firm has invested in building new revenue streams. In the past two years
it has launched editions of the Huffington Post in Britain, France, Italy, Spain
and other countries. In May it will invade Japan. Mr Armstrong has also put
money into online video, reasoning that consumers will spend more time online
and that advertisers will pay more for video spots than display ads. AOL has the
most American video views after YouTube. The HuffPost Live, which launched
last year, is trying to be a younger, online CNN; it offers 60 hours of live video
commentary a week.

Sceptics mutter that AOL’s progress has been uneven. In the fourth
quarter only around 7% of its $123m in adjusted operating income came from its
“brand group”, which includes its media properties. Patch probably lost around
$100m last year. Each small market needs its own content and ad-sales effort;
none of this is cheap. Mr Armstrong vows that Patch will be profitable by the
end of the year.

The Huffington Post’s international expansion has also been costly. It
probably took $55m in revenues last year, nearly double the figure for 2010,
according to Enders Analysis, a research firm. But the price AOL paid looks
steep, given that it is not currently thought to be profitable (AOL does not break
out its numbers). Juan Sefior of Innovation, a media consultancy, says many of
the countries it has expanded into already had a Huffington Post-inspired
website. AOL may have arrived too late to win an audience and make money.

Cultivating a media brand takes time. People said Google paid too much
for YouTube ($1.7 billion in 2006), but now it is clear that it was a smart buy,
says Eric Sheridan of UBS, a bank. It could be years before AOL’s content
brands can silence the doubters. Meanwhile it is spending a fortune on original
content even as rivals such as Yahoo and Amazon muscle into the same area.
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AOL’s share-price surge should not be seen as an endorsement of its

content

strategy. Last year the firm sold 800 patents to Microsoft for more than

$1 billion, and used the bulk of the proceeds to buy back stock. Mr Armstrong

likes to

remind people that he is AOL’s biggest individual shareholder, so he has

an incentive to do right by the company. He has done much to revive a firm that
others thought dead. But after just one quarter of growth, perhaps it is too early
to tap the kegs.

3

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

revenue

2. income

0 N O O &~ W

A OB

N B~ O1

3

. Share price

. fringe benefits
. margins

. mergers

. founders

. advertisers

. Read the article again and find the following.
. three examples of media companies mentioned
. three examples of IT companies mentioned

. two examples of technology-news sites

. @ number of patents sold to Microsoft by AOL

. Find words and phrases in the article that mean the following.

. to assemble, to gather, to gather together

. to drop unexpectedly or to fall into potential ruin

. a characteristic of something that can be changed, removed, or given

different properties

4
5

. great wealth; ample stock of money, property, and the like
. to move using strength and force or effort, or to make someone or

something move in this way

6

. the total amount of money or profit that is made via an activity
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6. Explain the meanings of the following words and phrases used in
the article.

1. “happy hour”

2. dial-up business

3. a leftlish news

4. jaw-dropping

5. to silence the doubters

6. to revive a firm

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. the fourth-most-widely-read news site

2. curated content

3. video spots

4. to provide good margins

5. to look steep

6. to tap the kegs

8. Answer the following questions.

1. Why did Time Warner’s boss say that buying AOL was “the biggest
mistake in corporate history”?

2. Why is Huffington Post so popular among users?

3. What has Mr. Armstrong put money into?

4. How much did Google pay for YouTube in 2006? Was it a fair deal?

5. Why does Mr. Armstrong have an incentive to manage AOL as
effectively as possible?

9. Argue for and against statements from the article.

1. They hope they at last have cause to celebrate. “If you look at the
analyst models, they had AOL never getting back to growth,” says Tim
Armstrong, the firm’s boss.

2. AOL used to offer its subscribers a “walled garden” of curated content.

3. Mr Armstrong believes that as the internet becomes more competitive,
owning original content and media brands will pay off.
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4. Cultivating a media brand takes time.
5. Mr. Armstrong has done much to revive a firm that others thought
dead. But after just one quarter of growth, perhaps it is too early to tap the kegs.

10. Translate into English and discuss with a partner the following.

30.08.2013

Forbes omybnikyBaB peitunr 20-Tv KOMOaHIN-TMIZAEPIB YKPAiHCHKOTO
iHTepHety. [lpu ckiaganHi peHTHUHTY BUAAHHS PO3AUIMIO KOMIAHII HAa TpuU
KaTeropii: e-commerce, Be0-CEpBICH Ta IHTEPHET-ME/Tia.

Haii0ip110t0  IHTEpPHET-KOMIIAHIEI0 KpaiHM  3aJIMIIAEThCS  MarasuvH
Poserka, 3acHoBanmii 2004 poky. Moro Bupyuka 3a 2012 pix — $270 muH. Mix
Pozerkoro Ta iHImMMU iHTepHET-O013HECaMHu SIK 1 paHimie npipsa, numie Forbes.
HaiiOmmkunii KOHKYpEHT y Kareropii «e-commerce», calt Tickets.ua, 2012
poky Bupy4uB $120 MiTH., TOOTO OLIBII HIXK Y JIBa pa3u MeHIIEC «Po3eTkny.

VY kareropii «BeO-cepBicu» JiAUpye TOpriBeabHui Maiinanuuk All.biz, Ha
sAKiif CBOT TOBapU MPOJAIOTh OIM3bKO MiNbiloHa KommaHiil. [i Butopr 3a 2012 pik
— $15 mutn. Ha mouaTky JiTa pecypc KapIWHaIbHO OHOBHMB IW3aiiH CalTy i
aJlanTyBaB MOPTaJ JIJIsi BUKOPUCTAHHS HA PI3HUX MOOLIBHUX MIaTGopmax.

Jlinep cepen intepHeT-memia — United Online Ventures (UQOV)
HalOUIBIIMM 32 3arajibHOI0 ayAUTOPIEI0 YAHETY XOJIJAUHT. Y HbOTO BXOASTH TakKi
nmopTanu, sk bigmir.net, tochka.net, i.ua, a Takox iHTepHET-areHTCTBO MIO6 1
ceinz-xayc Digi Media.

[Ipu cknaganni peittunry Forbes BpaxoByBaB TUIBKM KOMMaHii, 4us
ICTOTHAa YacTKa HaJeKHUTh YKPATHCHKUM BiIacHUKaM. [Ipu OLIHKH BHPYYKH
Opanu 10 yBaru: OOCSAT pPUHKY, YacTKy YYacCHUKA, pPEKIaMHI OIOKETH,
B1JIBIIyBaHICTh CalTiB, CEPEIHIO KOHBEPCIIO Ta CEPEIHIN YEK.

axepedio: http://korrespondent.net/business

11. Write an abstract of the article.
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Unit 13
Wearable Computing

1. Work with a partner to discuss the following.
1. Would you like to wear a device like Google Glass?
2. How useful can a wearable computing be in everyday life?

2. Read the article and explain what problem it is devoted to.

Google Emulates Apple in Restricting Apps for Glass
By CLAIRE CAIN MILLER

SAN FRANCISCO — The allure of the iPhone was not its brushed metal
or shiny touch screen, but the apps that turned it into anything from a flute to a
flashlight. Now, Google hopes that apps will do the same thing for Glass, its
Internet-connected glasses.

On Monday night, Google released extensive guidelines for software
developers who want to build apps for Glass. With those guidelines, it is taking
a page from Apple’s playbook, by being much more restrictive about the glasses
than it has been with other products, particularly its Android operating system
for phones, and controlling the type of apps that developers build.

Analysts said that was largely because Google wanted to introduce the
technology to the public slowly, to deal with concerns like privacy.

“Developers are crucial to the future of Glass, and we are committed to
building a thriving software ecosystem for them and for Glass users,” Jay
Nancarrow, a Google spokesman, said in a statement.

To begin, developers cannot sell ads in apps, collect user data for ads,
share data with ad companies or distribute apps elsewhere. They cannot charge
people to buy apps or virtual goods or services within them.

Many developers said they expected Google to eventually allow them to
sell apps and ads. But Sarah Rotman Epps, an analyst at Forrester who studies
wearable computing, said Google was smart to limit advertising at first.

“What we find is the more intimate the device, the more intrusive
consumers perceive advertising is,” she said. Still, she said many consumers had
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said they would like to interact with brands on Glass in certain ways, like a bank
showing a balance while a user is shopping or a hospital sending test results.

On Tuesday, Google sold its first glasses for $1,500 to developers who
had signed up last year.

Some developers said they were disappointed by the limits.

“It gives them a lot of control over the experience,” said Frank Carey, a
software developer and computer science graduate student in New Paltz, N.Y.
“My hope is they make it as open as possible so that we can really test the limits
of what this type of device would look like.”

Mr. Carey built an app at a Google hackathon for taking photos of people
you meet at cocktail parties and tagging them with their names and details to
discreetely pull up the information when you see them again.

Other developers said it made sense for Google to be more cautious than it
was with mobile phones because Glass was always in a user’s field of vision.

“You don’t carry your laptop in the bathroom, but with Glass, you’re
wearing it,” said Chad Sahlhoff, a freelance software developer in San
Francisco. “That’s a funny issue we haven’t dealt with as software developers.”

Mr. Sahlhoff said he wanted to build apps for carpenters so they could see
schematics without lifting their eyes from machines, and for drivers to see the
speed limit and points of interest without taking their eyes off the road.

Just as the iPhone ushered in a new wave of computing on mobile phones,
Glass could be the beginning of wearable computing becoming mainstream. But
the question is whether people are ready to wear computers on their bodies, and
to interact with others wearing them.

“Glass could be the next great platform for app development, like the
iPhone,” Ms. Epps said. “But the variable is whether consumers will want it or
not, and that is a real unknown.”

So far, wearable computing has been confined mostly to industries like
health care and the military and to fitness devices like the Nike FuelBand. But as
companies like Apple, Samsung and Google build wearable devices, the number
shipped in 2016 could grow to 92.5 million, up from 14.3 million in 2011,
according to IHS, a business research firm.
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Google is slowly selling its first devices to people who have signed up in
advance to buy them. The company has said it hopes to sell a less expensive and
more polished version to consumers by the end of the year.

Glass wearers, using their voices, fingers or by moving their heads, can
search the Web, take pictures and view walking directions, for instance. The
screen 1s directly in front of the wearer’s eye, but in the wearer’s perception,
appears to be a 25-inch high-definition screen eight feet away. The battery
generally lasts a day, according to Google.

Developers and tech investors have clamored to get their hands on Glass.
About 200 developers attended Google-sponsored hackathons to build apps.
Three prominent venture capital firms started a partnership to seek start-up
pitches from Glass developers.

In addition to restricting advertising in apps, Google is also limiting the
amount of access app software has to the devices. The apps, which will be called
Glassware, will be cloud-based, like Web apps, as opposed to living on the
device like cellphone apps. Developers will not be able to change the display or
access the sensors on the device.

Jake Weisz, who works in L.T. in Chicago, is building tools to rapidly
receive and respond to online updates, and said it would be less distracting to
see them on Glass. “My current situation is that my phone buzzes, I check the
notification, and often | barely get the phone put back away before it buzzes
again,” Mr. Weisz said. With Glass, he said, “I can glance upward without
stopping what I’'m doing.”

So far, the only people who have worn the glasses for extended periods
are Google employees and software developers — people who are comfortable
with cutting-edge technology.

But Google is reminding developers to keep a mainstream audience in
mind. It also advised them to make sure apps do not send updates too frequently
and to be sure to avoid doing anything consumers do not expect.

“Be honest about the intention of your application, what you will do on
the user’s behalf, and get their explicit permission before you do it,” Google
said.

82



3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. laptops

2. iPhones

3. Glass

4. mobile phones

5. tablets

6. Web apps

7. Nike FuelBand

8. cameras

4. Read the article again and find the following.

1. a period of time Glass battery lasts

2. four examples of restrictions for Glass apps

3. two ways consumers want to interact with brands on Glass

4. two examples of occupations Google wants to build Glass apps for

5. Find words and phrases in the article that mean the following.

1. an attraction, an enticement, or a fascination

2. extremely significant or important; vital to the resolution of a crisis;
decisive

3. the forcing of oneself into a situation or onto people's attention in an

unwelcome or inappropriate way

4.

to become directly aware of something through any of the senses;

especially, sight and hearing

5.

to restrict or to limit the ability to move or to relocate; to stay in a

specific location

6.

expressing details in a clear and obvious way, leaving no doubt as to

the intended meaning

6.

Explain the meanings of the following words and phrases used in

the article.

1.
2.

to emulate
a thriving software ecosystem
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3.
4.
S.
6.

7.

to usher

to become mainstream
hackathon

cutting-edge technology

Give the equivalents in your native language for the following

words and phrases used in the article.

o O B~ W N

O B~ W N -

9.
1.

. extensive guidelines

. virtual goods

. to pull up the information discreetely
. a polished version

. to clamor to get ones’ hands on smth
. distracting

. Answer the following questions.

. What is Google marketing strategy for Glass?

. Whom did Google sell its first glasses?

. What are software developers expectations from Glass?

. Is general public ready to wear computers on bodies?

. What are the advantages and disadvantages of wearable computing?

Argue for and against statements from the article.
“Developers are crucial to the future of Glass, and we are committed to

building a thriving software ecosystem for them and for Glass users,” Jay
Nancarrow, a Google spokesman, said in a statement.

2.

“What we find 1s the more intimate the device, the more intrusive

consumers perceive advertising is,” an analyst at Forrester said.

3.

“You don’t carry your laptop in the bathroom, but with Glass, you’re

wearing it,” said Chad Sahlhoff, a freelance software developer in San

Francisco. “That’s a funny issue we haven’t dealt with as software developers.”

4.

“Glass could be the next great platform for app development, like the

1Phone,” Ms. Epps said. “But the variable is whether consumers will want it or

not, and that is a real unknown.”
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5. “Be honest about the intention of your application, what you will do on
the user’s behalf, and get their explicit permission before you do it,” Google
said.

10. Translate into English and discuss with a partner the following.

13.09.2013

Kopnopartis Microsoft 30upaerhcsi BOyayBaTH B HACTYIHY BEpCiiO
MoO1TpHOT MIatgopmu Windows Phone rojiocoBoro momiyHuKa, MOBIIOMIISE
ZDNet. AcucTteHT 3apa3 nmepedyBae B MPOIECi PO3POOKH.

HoBa nporpama otpumana kojoBy Ha3By Cortana Ha 4ecTb IITYYHOTO
1HTENEeKTy B cepii irop Halo.

OcoOmuBictio Cortana craHe (QyHKIS camMOHaB4YaHHSI. Y poOOTI
acucTeHTa OyJe 3aCTOCOBaHA TEXHOJOTIS Satori, sika BXKE BUKOPHCTOBYETHCS B
MOIIyKOBHUKY Bing, mo Hanexuts Microsoft. Satori Hakonu4ye BiIOMOCTI TIPO
00'€KTH MOUITYKY 1 BUSBJISIE 3B'SI3KM MK HUMH.

OuikyeThCsi, IO HOBUM MOMIYHUK yBiife 1o ckiany Windows Phone 8.1,
saka Oyne 3amymieHa Ha moudatky 2014 poky. He BinkupaeTbes, 1o Hagami
Microsoft 6yne 3acrocoByBatu Cortana i B IHIIIMX CBOiX MPOAYKTaX — 30KpeEMa,
B KoMIT'toTepHii mnatdopmi Windows i B koHcoii Xbox One.

Cortana, WMOBIpHO, YBiiiieé B 3arajbHy HOpOrpamMHy OOOJOHKH JJIst
rampkeTiB Microsoft, mpo sxy B numai 2013 poKy poO3MNOBIIAaB T'€HIUPEKTOP
kommnanii CtiB banmep. 3rigHo 3 oro 3asB010, 000J0HKA «ITIATPUMYBATUME BCi
BAXIIMBI cepBick» Microsoft, a Takoxk BIAMOBIIaTUME HA IMHUTAHHS JIOJCH 1
nepeadavaTuMe, 1110 BOHU XOUYTh 3alUTaTH.

Bxaxkemo, 110 TOJOCOBI MOMIYHUKH JUIsi MOOUIbHHX JCBalCIB BXKE € Yy
kommaniii Apple 1 Google — nie nmporpamu Siri 1 Google Now. OcTtanH1l Takoxk
BMi€ BrajgyBaTu OaxaHHs KopuctyBaua. Google Now Oyaye mnpurymieHHs,
CIUPAIOYUCh Ha ICTOPIIO MOUTYKOBUX 3aMUTIB 1 JaH1 PO MiclLienepeOyBaHHS.

Haramaemo, mo B cepnHi Apple HaBYMIa CBOTO TOJIOCOBOTO MOMIYHHMKA
BrcMitOBaTu G poBi okysapu Google Glass.

Haxepedio: http://www.lenta.ru/

11. Write an abstract of the article.
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Unit 14
Mobile Telecoms

1. Work with a partner to discuss the following.
1. What Ukrainian mobile carrier do you prefer and why?
2. What would you like to change in Ukrainian mobile carriers policy?

2. Read the article and explain what problem it is devoted to.

Mega-bids are set to transform America’s wireless industry
Apr 20th 2013, SAN FRANCISCO

BANKERS involved in mergers and acquisitions have been checking their
phones more often than text-crazy teenagers recently, to keep up with a flurry of
offers for American mobile-phone companies. On April 15th DISH Network, a
satellite-TV operator, became the latest bidder to enter the fray when it launched
a $25.5 billion offer for Sprint Nextel, the country’s third-largest wireless firm.

DISH is not the only suitor for Sprint. Last October Japan’s SoftBank
offered to buy 70% of the wireless operator for just over $20 billion; and this
week it boasted that its agreed deal promised “superior” benefits to DISH’s
unsolicited one. Sprint, in turn, is seeking to take full control of Clearwire,
another wireless company of which it already owns half. And T-Mobile USA,
the fourth-biggest mobile operator, is pushing ahead with a plan to merge with
the fifth-largest, MetroPCS.

The scale of the bidding is breathtaking. According to Dealogic, a data
provider, wireless deals worth $49 billion have already been announced in
America this year, compared with $53 billion-worth of transactions for the
whole of 2012. And more telephone-number-sized offers could be on the way.
What is driving this dealmaking? And who is likely to come out on top when the
dust settles?

The answer to the first of those questions is that the bids are aimed at
helping America’s mobile smaller fry compete more effectively with Verizon
Wireless and AT&T, the behemoths that together serve about 70% of the
country’s wireless subscribers. The two titans’ investment in their wireless
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networks and in the spectrum needed to carry voice and data traffic over them
has dwarfed that of their rivals. “It’s a two-plus-two market in America now,”
explains Rajeev Chand of Rutberg & Company, an investment bank, “and the
two smaller guys have to figure out how best to compete and survive.”

When it comes to spectrum, DISH has a clear edge over its rival for
Sprint’s affections. The satellite-TV firm, whose boss, Charlie Ergen, is a
former professional gambler, has cleverly snapped up billions of dollars’ worth
of airwaves which it has permission to convert to wireless use. And in January it
launched an unsolicited offer of its own for Clearwire. Mr Ergen has made it
clear that DISH does not want to build its own cellular network, but would
rather find a partner with an existing one.

SoftBank cannot offer Sprint airwaves in America, but it can bring plenty
of cash to the table thanks to Japan’s near-zero interest rates. It also brings the
experience of Masayoshi Son, the firm’s founder and boss, who snapped up
several companies to turn SoftBank Mobile into an effective competitor against
two larger rivals in the Japanese market. SoftBank claims it is on track to close
its deal with Sprint on July 1st. But Mr Son may have to raise his bid if he is to
keep Sprint’s shareholders on board now that Mr Ergen has joined the game.

T-Mobile’s owner, Deutsche Telekom, has already had to sweeten its
offer for MetroPCS after facing pressure from shareholders in the American
firm who felt the original terms would have left the combined company with too
heavy a debt burden. On April 15th MetroPCS’s board approved the revised
proposals, which will be put to shareholders on April 24th. If they are accepted
the merged firm will have debt of $11.2 billion rather than $15 billion, and pay a
lower interest rate than originally planned, giving it more financial flexibility to
buy radio spectrum and build up its wireless network.

Regulators seem keen to give Sprint and T-Mobile a helping hand when it
comes to spectrum. In a recent submission to America’s Federal
Communications Commission (FCC), which oversees the telecoms industry, the
Department of Justice urged it to make sure that the smaller wireless operators
get a share of low-frequency bands in a future auction of spectrum given up by
television stations. Both Sprint and T-Mobile are short of such spectrum, whose
ability to carry signals over long distances and into buildings makes it especially
valuable.
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But even if they get such help, the smaller firms will still find it tough to
prosper. Mike Garstka of Bain & Company, a consulting firm, says that in most
mobile markets around the world the two biggest operators make virtually all of
the profit, leaving smaller rivals battling to survive. This has certainly been the
case in Europe, where a long tail of smaller operators have struggled to make
money in an intensely competitive market.

So if they are ultimately to stay in business, Sprint and T-Mobile may end
up having to join forces at some point. Some analysts speculate that if Mr Ergen
fails in his bid for Sprint, he could pounce on the newly merged T-Mobile
instead. Given his penchant for dealmaking, he could then try to engineer a
blockbuster merger with Sprint — a move that would inevitably attract scrutiny
from regulators.

Antitrust watchdogs rightly blocked AT&T’s attempt to swallow T-
Mobile back in 2011. But both it and Verizon Wireless are unlikely to stand by
idly while their competitors beef themselves up.

AT&T could bid for a satellite operator or other firm that brings it more
spectrum. Verizon Wireless is already trying to persuade Clearwire to part with
some of its airwaves. Verizon Communications, which owns a 55% stake in
Verizon Wireless, is also keen to buy the remaining 45%, held by Britain’s
Vodafone, to give the firm more operating flexibility. Any such deal would
involve Croesus-like sums of money. Bankers in the telecoms-mergers business
should make sure they keep their phones charged.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. mergers
2. mobile carriers
. partners
. shareholders
. Investors
. regulators
. spectrum
. online services

o N o O b~ W
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4. Read the article again and find the following.

1. four examples of wireless firms

2. the scale of the bidding

3. a market share of Verizon Wireless and AT&T in US
4. the structure of most mobile markets around the world

5. Find words and phrases in the article that mean the following.

1. the act or process of combining two or more businesses into one
business

2. to buy or to acquire something quickly or eagerly

3. inactive, not working, not active, or not being used

4. in the end, as the culmination of a process or event

5. to consider or to discuss why something has happened or what might
happen

6. in law, an agreement between parties involved in a dispute, to abide by
the decision of an arbitrator or arbitrators

6. Explain the meanings of the following words and phrases used in
the article.

1. a flurry of offers

2. when the dust settles

3. to dwarf

4. a blockbuster merger

5. a debt burden

6. to stand by idly

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. breathtaking

2. a penchant

3. to have a clear edge

4. low-frequency bands

5. watchdogs

6. Croesus-like sums of money
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8. Answer the following questions.

1. What’s the reason of media-bids in wireless industry?

2. How did wireless industry develop in Europe?

3. What are the aims of SoftBank in mobile market?

4. What was proposed to MetroPCS by T-Mobile?

5. What are the advantages and disadvantages of using big / small mobile
carriers service?

9. Argue for and against statements from the article.

1. Banker involved in mergers and acquisitions have been checking their
phones more often than text-crazy teenagers recently, to keep up with a flurry of
offers for American mobile-phone companies.

2. The bids are aimed at helping America’s mobile smaller fry compete
more effectively with Verizon Wireless and AT&T, the behemoths that together
serve about 70% of the country’s wireless subscribers.

3. “It’s a two-plus-two market in America now,” explains Rajeev Chand
of Rutberg & Company, an investment bank, “and the two smaller guys have to
figure out how best to compete and survive.”

4. SoftBank cannot offer Sprint airwaves in America, but it can bring
plenty of cash to the table thanks to Japan’s near-zero interest rates.

5. Regulators seem keen to give Sprint and T-Mobile a helping hand when
it comes to spectrum. In a recent submission to America’s Federal
Communications Commission (FCC), which oversees the telecoms industry, the
Department of Justice urged it to make sure that the smaller wireless operators
get a share of low-frequency bands in a future auction of spectrum given up by
television stations.

6. So if they are ultimately to stay in business, Sprint and T-Mobile may
end up having to join forces at some point.

7. Antitrust watchdogs rightly blocked AT&T’s attempt to swallow T-
Mobile back in 2011. But both it and Verizon Wireless are unlikely to stand by
idly while their competitors beef themselves up.

10. Translate into English and discuss with a partner the following.
01.07.2013
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KopuctyBanuss MoOuTbHUM TeneoHOM 1 MOOUIBHMM I1HTEpHETOM Ha
TepuTopli €BpOCOI03y MOJECIIEBINANI0, MOYHHAIOUN B 1 JUMHS. 3HUKEHHS HE
CTOCYIOTBCSI OTIepaTopiB 3 KpaiH, Kl He BXOAATh A0 ckiaay €C.

JI71st THX, XTO BUpYIIA€ B 3aKOPJOHHE BIIPSKEHHS a00 y BIAMYCTKY, 1€ €
caMUM CO0O0 3pO3yMUIMM — IIBHJICHBKO MEPEBIPUTH €JIEKTPOHHY IOIITY, 32
JIOTIOMOT' 00 MOOUIBHOT'O 1HTEPHETY MEPEKIACTH MEHIO B PECTOPAHI YU KOPOTKO
MOJI3BOHUTH JIOJIOMY. AJle SKIIO 3a KOPJOHOM pPErysipHO KOPHCTYBaTHUCh
«omanrHboroNe CIM-KkapTKoto, TO 1€ MOXKE BUJIETITH B KOIIEUKY.

Y €C yxe naBHO BeAyTh 00pOTHOY 3a 3MEHIIEHHS POYMIHT-Tapu(diB Ha
TepuTopli €BpOCOIO3y, B 3aKOHOJABUOMY TOPSAJKY 3MYIIYIOUM OIEpPaTOpPiB
MOOUIBHOIO 3B 3Ky MTH Ha 3ycTpiu aboHeHTam. llounnaroun Big 1 numnHs, Ha
teputopii €C [iI0Th HOBI MAaKCHUMaJbHO JI03BOJIEHI poyMiHr-tapudu. lle
O3Hayae, MO TPOMaJIsgHaM KpaiH €Bpocoro3y, AKl BIANPABISIOTHCS B 1HILY
kpainy €C, TenedoHyBaTH CTaHe 1€ JICHIEBIIIE.

Jis THX, XTO KOPHUCTYETbCA TOCIyraMH OIEpaTopiB 3 KpaiH, SAKi He
BXOJISITH 110 ckiany €C, y poyMiHr-tapugax HIY0ro He 3MIHIOETbCS. Y KpaiHIlsIM,
HaInpuKiIaj, ki Ha TepUTopii €BPOCOIO3Y KOPUCTYIOTHCS CBOIMU «JIOMAIIIHIMU
CIM-kapTkamu, JTOBOOUTHCS paxyBaTUCSA 3 BEIMKMMH BUTpatamu. Kuiscmap,
HaIpUKJIaz, 3a poyMiHr y HiMeuunHi BUMarae 31 cBOiX KIII€HTIB 12 rpuBeHb 3a
XBUWJIMHY 3a BUXIJIHI J3BIHKA W CTUIBKM X 3a BXiAHI. A skmio xtoch 3 CIM-
KapTkow Bin Kuiecmap 3axode na3Bonutu 3 I[lopTyramii, Toai JoBeAeThCS 3a
BUX1/IH1 I3BIHKHU IUIATUTH 35 TPUBEHB 3a XBUJIMHY, a 3a BX1JH1 25 TPUBEHb.

Ax Bxe panime nucanu ykpaiHceki 3MI, omeparopu 3 kpain €C
«HEOJIHOPA30BO HaMarajauch KOMIICHCYBaTH 30MTKM BIJl [ perynsTopa,
MBUIIYIOYN CTaBKU JIsl OTIEPATOPIB 3 KpaiH, siKi He BXOASTH 110 ckiaamxy €C».

Haxepeno: http://www.dw.de/

11. Write an abstract of the article.
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Unit 15
Virtual Money

1. Work with a partner to discuss the following.
1. Have you ever used virtual money and for what?
2. What way of payment is the most appropriate for you and why?

2. Read the article and explain what problem it is devoted to.

Even if it crashes, Bitcoin may make a dent in the financial world
Apr 13th 2013

IN 1999 an 18-year-old called Shawn Fanning changed the music industry
for ever. He developed a service, Napster, that allowed individuals to swap
music files with one another, instead of buying pricey compact discs from
record labels. Lawsuits followed and in July 2001 Napster was shut down. But
the idea lives on, in the form of BitTorrent and other peer-to-peer filesharers; the
Napster brand is still used by a legal music-downloading service.

The story of Napster helps to explain the excitement about Bitcoin, a
digital currency, that is based on similar technology. In January a unit of Bitcoin
cost around $15 (Bitcoins can be broken down to eight decimal places for small
transactions). By the time The Economist went to press on April 11th, it had
settled at $179, taking the value of all Bitcoins in circulation to $2 billion.
Bitcoin has become one of the world’s hottest investments, a bubble inflated by
social media, loose capital in search of the newest new thing and perhaps even
by bank depositors unnerved by recent events in Cyprus.

Just like Napster, Bitcoin may crash but leave a lasting legacy. Indeed, the
currency experienced a sharp correction on April 10" — at one point losing close
to half of its value before recovering sharply. Yet the price is the least
interesting thing about Bitcoin, says Tony Gallippi, founder of BitPay, a firm
that processes Bitcoin payments for merchants. More important is the currency’s
ability to make e-commerce much easier than it is today.

Bitcoin is not the only digital currency, nor the only successful one.
Gamers on Second Life, a virtual world, pay with Linden Dollars; customers of
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Tencent, a Chinese internet giant, deal in QQ Coins; and Facebook sells
“Credits”. What makes Bitcoin different is that, unlike other online (and offline)
currencies, it is neither created nor administered by a single authority such as a
central bank.

Instead, “monetary policy” is determined by clever algorithms. New
Bitcoins have to be “mined”, meaning users can acquire them by having their
computers compete to solve complex mathematical problems (the winners get
the virtual cash). The coins themselves are simply strings of numbers. They are
thus a completely decentralised currency: a sort of digital gold.

Bitcoin’s inventor, Satoshi Nakamoto, is a mysterious hacker (or a group
of hackers) who created it in 2009 and disappeared from the internet some time
in 2010. The currency’s early adopters have tended to be tech-loving libertarians
and gold bugs, determined to break free of government control. The most
infamous place where Bitcoin is used is Silk Road, a marketplace hidden in an
anonymised part of the web called Tor. Users order goods — typically illegal
drugs — and pay with Bitcoins.

Some legal businesses have started to accept Bitcoins. Among them are
Reddit, a social-media site, and WordPress, which provides web hosting and
software for bloggers. The appeal for merchants is strong. Firms such as BitPay
offer spot-price conversion into dollars. Fees are typically far less than those
charged by credit-card companies or banks, particularly for orders from abroad.
And Bitcoin transactions cannot be reversed, so frauds cannot leave retailers out
of pocket.

Yet for Bitcoins to go mainstream much has to happen, says Fred Ehrsam,
the co-developer of Coinbase, a Californian Bitcoin exchange and ‘“wallet
service”, where users can store their digital fortune. Getting hold of Bitcoins for
the first time is difficult. Using them is fiddly. They can be stolen by hackers or
just lost, like dollar bills in a washing machine. Several Bitcoin exchanges have
suffered thefts and crashes over the past two years.

As a result, the Bitcoin business has consolidated. The leading exchange
is Mt.Gox. Based in Tokyo and run by two Frenchmen, it processes around 80%
of Bitcoin-dollar trades. If such a business failed, the currency would be cut off
at the knees. In fact, the price hiccup on April 10th was sparked by a software
breakdown at Mt.Gox, which panicked many Bitcoin users. The currency’s legal
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status is unclear, too. On March 18th the Financial Crimes Enforcement
Network, an American government agency, proposed to regulate Bitcoin
exchanges; this suggests that the agency is unlikely to shut them down.

Technical problems will also have to be overcome, says Mike Hearn, a
Bitcoin expert. As more users join the network, the amount of data that has to
circulate among them (to verify ownership of each Bitcoin) gets bigger, which
slows the system down. Technical fixes could help but they are hard to deploy:
all users must upgrade their Bitcoin wallet and mining software. Mr Hearn
worries that the currency could grow too fast for its own good.

But the real threat is competition. Bitcoin-boosters like to point out that,
unlike fiat money, new Bitcoins cannot be created at whim. That is true, but a new
digital currency can be. Alternatives are already in development. Litecoin, a Bitcoin
clone, is one. So far it is only used by a tiny hard-core of geeks, but it too has shot
up in price of late. Rumour has it that Litecoin will be tradable on Mt.Gox soon.

A less nerdy alternative is Ripple. It will be much easier to use than
Bitcoin, says Chris Larsen, a serial entrepreneur from Silicon Valley and co-
founder of OpenCaoin, the start-up behind Ripple. Transactions are approved (or
not) in a few seconds, compared with the ten minutes a typical Bitcoin trade
takes to be confirmed. There is no mystery about the origins of Ripple nor (yet)
any association with criminal or other dubious activities.

OpenCaoin is expected to start handing out Ripples to the public in May. It
has created 100 billion, a number it promises never to increase. To give the new
currency momentum, OpenCoin plans eventually to give away 75% of the
supply. Existing Bitcoin users can already claim free Ripples and eventually
anyone opening an OpenCoin account will also receive some.

The 25% retained by OpenCoin will give it a huge incentive to make sure
that the Ripple is strong: the higher its value, the bigger the reward for
OpenCoin’s investors when the firm cashes out. On April 10th several blue-chip
venture-capital firms, including the ultra-hip Andreessen Horowitz, announced
that they had invested in OpenCaoin.

If Ripple gains traction, even bigger financial players may enter the fray.
A firm such as Visa could create its own cheap instant international-payments
system, notes BitPay’s Mr Gallippi. And what if a country were to issue
algorithmic money?
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At that point Bitcoin would probably be bust. But if that happened, its
creators would have achieved something like Mr Fanning. Napster and other
file-sharing services have forced the music industry to embrace online services
such as 1Tunes or Spotify. Bitcoin’s price may collapse; its users may suddenly
switch to another currency. But the chances are that some form of digital money
will make a lasting impression on the financial landscape.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. bank depositors
2. administrators
. merchants
. Investors
. libertarians
. gamers
. entrepreneurs
. online retailers

o N O 01 &~ W

. Read the article again and find the following.

. two examples of virtual money

. three examples of using virtual money

. three examples of IT services

. two examples of IT companies to accept Bitcoins

RS ST\ ST R S

5. Find words and phrases in the article that mean the following.

1. someone who deliberately deceives somebody else, usually for
financial gain

2. robbery, felony

3. to make strong or secure; to strengthen

4. fraught with uncertainty or doubt; undecided; not convinced

5. a complete failure, a flop

6. something that encourages or motivates someone to do something or to
work harder
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6.

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.
4.
S.
6.

7.

to make a dent

a digital currency
unnerved

to be cut off at the knees
a tiny hard-core of geeks
the price hiccup

Give the equivalents in your native language for the following

words and phrases used in the article.

o OB~ W NP
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9.
1.

. peer-to-peer filesharers

. to recover sharply

. at whim

. to break free of smth

. a serial entrepreneur

. fiddly

. Answer the following questions.

. What was the reason to create digital currency?

. Why may companies like Bitcoin easily crash?

. What’s “moneytary policy” of Bitcoin?

. What’s the difference between fiat money and virtual money?
. What are the advantages and disadvantages of using digital currency?

Argue for and against statements from the article.
IN 1999 an 18-year-old called Shawn Fanning changed the music

industry for ever. He developed a service, Napster, that allowed individuals to
swap music files with one another, instead of buying pricey compact discs from
record labels.

2.

The story of Napster helps to explain the excitement about Bitcoin, a

digital currency, that is based on similar technology. In January a unit of Bitcoin
cost around $15 (Bitcoins can be broken down to eight decimal places for small
transactions).
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3. Bitcoin is not the only digital currency, nor the only successful one.
Gamers on Second Life, a virtual world, pay with Linden Dollars; customers of
Tencent, a Chinese internet giant, deal in QQ Coins; and Facebook sells “Credits”.

4. Getting hold of Bitcoins for the first time is difficult. Using them is
fiddly. They can be stolen by hackers or just lost, like dollar bills in a washing
machine. Several Bitcoin exchanges have suffered thefts and crashes over the
past two years.

5. Technical fixes could help but they are hard to deploy: all users must
upgrade their Bitcoin wallet and mining software. Mr Hearn worries that the
currency could grow too fast for its own good.

6. But the real threat is competition. Bitcoin-boosters like to point out that,
unlike fiat money, new Bitcoins cannot be created at whim. That is true, but a
new digital currency can be. Alternatives are already in development. Litecoin, a
Bitcoin clone, is one.

7. Bitcoin’s price may collapse; its users may suddenly switch to another
currency. But the chances are that some form of digital money will make a
lasting impression on the financial landscape.

10. Translate into English and discuss with a partner the following.

21.08.2013

Minicmepcmeo ¢hinancie Himeuuunu nputinanio pilueHHs uUHecmu yXeany,
32I0HO 3 SIKOI BIPMYalbHa IHMepHem-8aoma Bitcoin 3 3axonodaeuozo noenady
€ «0OUHUYeI0 PIHaAHC08020 00IKY», nosioomus catum delo.ua

Y MiHicTepCTBI KaxyTh, 10 Bitcoin 3 IOpUAMYHOTO TOTISALY €
PI3HOBHJIOM «IPUBATHOTO BKJAIy», a OTpMMaHHs Bitcoin udepe3 IHTEpHET €
«CTBOPEHHSM MPUBATHOTO TPOIIOBOTO PAXYHKY.

KpiMm 1150r0, MIHICTEPCTBO MOSICHUIIO, IO HIMEIbKI TJIATHUKH MOJATKIB
Ha MPaKTHIIl MPAIIOI0Th 3 Bitcoin GibIlie poKy 1 IpH IIbOMY BOHU 3BIUIBHSIOTHCS
Bl 25%-r0 npuOyTKOBOTO MOAATKY, SIKMi OM BOHU CILJIa4yBaJiv 31 3BUYATHUX
TPOIIOBHUX OTEpaIliii.

3 iHmoro Ooky, Kypc Bitcoin Bkpail HecTaOUIBLHUN 1 3BOPOTHUM OOKOM
BIIXO/Iy BiJ OMOJATKyBaHHS € PHU3UK BTPATH TPOIIEH 3a pPaxyHOK IaJliHHS
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3a3zHaunMo, 1m0 Bitcoin 103Bojis€ CBOIM BJIaCHHMKaM OOMIHIOBATH
BIpTyaJbHI TpOIIOBI OJWHHUIII Ha pealbHI TOBapW 1 cepBicH. biTkoiHK
CTBOPIOIOTH CaMi KOPHCTyBadi 3a JOIMOMOTOI0 KOMIT IOTEPHUX OOYHCIIEHB, SKi
KOpHCTYBaYi CHCTEMH Ha3Baimu « MaitHiHT» — BU0O0YTKOM 30J10Ta.

Croronni Bitcoin komrye 6mau3pko $119. 3a cBoro icTopiro BamroTa KiJlbKa
paziBpi3KO JOpoXKYaia 1 MOTIM OE3KOHTPOJIBHO Majaa.

Jlonamo, 1110 Ha OYaTKy MICSIS aMepUKaHChbKUH (efepatbHUid Cy/1 BUHIC
yXBajy, 3T1JIHO 3 AKOIO 1HTepHET-BaitoTa Bitcoin Biamosiznae kpurtepito “dopma
rpomieii” B aMepuKaHCbKoMY 3akoHonaBcTBi. [IpemenmentHe mpaBo B CIIIA
Terep JI03BOJIIE TIOYMHATH O€3711Y CyJ0BUX MPOIIECiB, MOB’a3aHuX 3 Bitcoin sk
IJIATHKHUM 32C000M.

JHlo cnoBa, panime 3’siBWiach 1HQopMallig, mo TainaHj cTaB Mepiior
KpaiHoI0, siIKa 3a00pOHMIIA JISJIBHICTh €JEKTPOHHOI IJIaTIKHOI cuctemu Bitcoin.

Maxepedio: http://delo.ua/

11. Write an abstract of the article.
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Unit 16
Internet Sales

1. Work with a partner to discuss the following.

1. Have you had any experience of buying things or services online? Did
you enjoy it?

2. Is it fair for Internet sales not to pay taxes? Why / Why not?

2. Read the article and explain what problem it is devoted to.

Internet Sales Tax Bill Gains Ground in Senate
By JONATHAN WEISMAN

WASHINGTON - It has been labeled a tax grab and a bureaucratic
nightmare by conservative antitax activists, an infringement on states’ rights and
a federal encroachment on the almost-sacred ground of Internet commerce.

Amazon, once an opponent of collecting a sales tax, has reversed its
policy.

Yet legislation to help states force online retailers to collect sales taxes
easily cleared its first procedural hurdle on Monday evening, and even its
fiercest opponents are looking to the House for a last stand. The Senate voted
74-20 to take up the legislation for debate and amendment.

“I’m not above believing in miracles,” said Dan Holler, a spokesman for
Heritage Action, the activist arm of the conservative Heritage Foundation, which
has made opposition to the Internet tax bill a “key vote” — so far with little
impact.

The bill, known as the Marketplace Fairness Act, is that rare piece of
legislation that has turned Democrat against Democrat, Republican against
Republican and business against business, while uniting states as different as
New Hampshire, Montana and Oregon — which have no sales taxes — against
virtually every other state.

An odd confluence of events has swung the political momentum to one
side. Less than a week after the Senate could not muster 60 votes to expand gun
background checks supported by a vast majority of voters, lawmakers from both
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parties are poised to steamroll opponents and greatly broaden the imposition of
sales taxes on the Internet.

Under the bill, online retailers would collect an estimated $22 billion to
$24 billion that now goes uncollected. A final vote is expected in the Senate by
the end of the week. When the House will take up the issue is uncertain.

“We think this is inevitable, with states looking for revenue, with the
growth of e-commerce,” said Stephen Schatz, a spokesman for the National
Retail Federation, which has said for years that brick-and-mortar retailers were
at a competitive disadvantage against online giants.

“Inevitable” 1s not a word used often for legislation that Grover Norquist’s
Americans for Tax Reform mobilizes against and eBay rallies millions of its
users to oppose, as they have with this bill. But sometimes the stars align. State
and local governments are pleading to lawmakers to help fill their budget holes
with legislation that technically does not raise a penny in federal taxes.

“What it means is a lot of money for states and localities,” Senator
Richard Durbin, Democrat of Illinois and one of the bill’s champions, said on
Monday.

Old-fashioned retailers are going bust, leaving towns marred by vast,
empty storefronts. Those that remain complain of “showrooming,” when
shoppers inspect their wares, then leave the store to buy the same products on
the Internet, finding lower prices and avoiding sales taxes.

Republicans including Senators Mike Enzi of Wyoming and Lamar
Alexander of Tennessee are as adamantly in favor of the bill as Democrats.

Finally, Senate Democratic leaders needed a bill to move to quickly after
gun legislation all but died last week, and the Internet tax bill was ready.

President Obama on Monday threw his support behind the bill, which the
White House said “will level the playing field for local small business retailers
that are in competition every day with large out-of-state online companies.”

The bill would allow states to require all Internet sellers to collect sales
taxes for the state and local governments of the buyers. State governments
would be required to provide software free to Internet retailers to calculate sales
taxes. Online retailers with out-of-state sales of less than $1 million a year
would be exempt.
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Opponents predict a bookkeeping nightmare. Online retailers would have
to keep track of more than 9,000 sales-tax regimes. Internet companies in states
with no sales taxes — Montana, New Hampshire, Oregon and Delaware — would
have to build a collection apparatus from scratch.

Senator Ron Wyden, Democrat of Oregon, called the legislation “a
targeted strike against the Internet and a targeted strike against the digital
economy.”

Many of the largest Web retailers have already begun collecting sales
taxes. Amazon.com has joined a vast constellation of brick-and-mortar retailers
in collecting taxes, leaving eBay to fight an increasingly lonely battle. In March,
the Senate held a test vote of sorts, a nonbinding amendment to the Senate
budget that mirrored the Marketplace Fairness Act.

It passed 75 to 24 and won the votes of some of the Senate’s most ardent
conservative Republicans, including Senators Ron Johnson of Wisconsin and
Tom Coburn of Oklahoma.

Shifting his company’s position, eBay’s chief executive, John J. Donahoe,
has begun pressing for compromise, a $10 million exemption that would shield
virtually all of eBay’s sellers.

For many opponents, the fight is already shifting to the House, where an
identical measure by Representative Steve Womack, Republican of Arkansas,
has collected 55 co-sponsors from both parties. Mr. Womack said on Monday
that he had held several meetings with Representative Robert W. Goodlatte,
Republican of Virginia, chairman of the House Judiciary Committee, including
one where Senators Enzi and Alexander joined the pitch.

For House members from both parties, Mr. Norquist’s voice may be no
match for the hometown retailers, Mr. Womack said.

“I’m just hopeful we can send a life vest to our traditional retailers,” he
said.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. brick-and-mortar retailers

2. street vendors

3. shoppers
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. wholesalers

. Intenet companies
. deep discounters

. online retailers

. distributors

. Read the article again and find the following.

. two types of retailers

. an estimated tax on Internet sales in US

. two big online companies to oppose in tax reform
. a revenue free of taxes online sellers could get

. Find words and phrases in the article that mean the following.
. Intrusion on a person’s territory, rights, etc.

. extraordinary; superfluous, redundant

3.

a burdensome or unfair demand; such as, on a person’s time, income, or

work schedule

4.
S.
6.

refusing to be persuaded or to change one’s mind
displaying or characterized by strong enthusiasm or devotion; fervent:
things which are said by someone; such as, a salesman, in order to

make others want to buy, to do, or to accept something

6.

Explain the meanings of the following words and phrases used in

the article.

1.

to gain ground

2. atax grab

o O b~ W

7.

. brick-and-mortar retailers

. out-of-state online companies
. “showrooming”

. a vast constellation

Give the equivalents in your native language for the following

words and phrases used in the article.

1.

a bureaucratic nightmare
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2. to steamroll

3. to raise a penny

4. from scratch

5. to be no match for smth
6. a life vest

8. Answer the following questions.

1. What is Amazon position of collecting a sales tax?

2. Why did the Marketplace Fairness Act provoke such a violent reaction
among politicians and businesses?

3. What is eBay position of collecting a sales tax?

4. What would the government provide to Internet sellers to collect taxes?

5. Why does President Obama support the bill known as the Marketplace
Fairness Act?

6. What difficulties are expected after enactment of the bill?

9. Argue for and against statements from the article.

1. “We think this is inevitable, with states looking for revenue, with the
growth of e-commerce,” said Stephen Schatz, a spokesman for the National
Retail Federation.

2. “What it means is a lot of money for states and localities,” Senator
Richard Durbin, Democrat of Illinois and one of the bill’s champions, said on
Monday.

3. Opponents predict a bookkeeping nightmare. Online retailers would
have to keep track of more than 9,000 sales-tax regimes. Internet companies in
states with no sales taxes — Montana, New Hampshire, Oregon and Delaware —
would have to build a collection apparatus from scratch.

4. Senator Ron Wyden, Democrat of Oregon, called the legislation “a
targeted strike against the Internet and a targeted strike against the digital
economy.”

5. Shifting his company’s position, eBay’s chief executive, John J.
Donahoe, has begun pressing for compromise, a $10 million exemption that
would shield virtually all of eBay’s sellers.
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6. “I'm just hopeful we can send a life vest to our traditional retailers,”
Mr. Womack said.

10. Translate into English and discuss with a partner the following.

19.07.2013

Benuki mpoMuciIoBl KpaiHU XO4YyTh, OO BEJIMKI KOHIIEPHU CILIa4yBaju
MOJAaTKU TaM, JI€¢ BOHM HAWOUIbIIE 3apoOJIAIOTh, @ HE B OQIIOPHUX 30HAX.
BianoBigHuii 1miaH aii BXXe CKIaJeHO, CIpaBa — 3a MOJIITHKAMHU.

Haii6inpmmum  romoBHuM  Oonem  kpain Benmkoi aBamusatku  Oyze
OIOJATKYBaHHsI IHTEPHET-KOHLIEpHiB Ha KiTanT Google, Apple Ta iHmmx. Ampke
TYT HEMA€E YITKOTO (PI3UYHOTO JOTUKY MK KIIIEHTOM, TOBAPOM Ta TPOIIMMA, K
y TPaIULIMHUX KOMIaHIH, B3STH J0 MPUKIATy Xo4ya O MpoJax KaBU KOHIIEPHOM
Starbucks.

bopMmanH mepekoHaHMi, 110 OHJIAMH-CEpBICaM IMEpPEMIIyBaTH MPUOYTKU
3Ha4HO mpocrTiie. «B iHTepHeT-hipM HEMAE TI0BEIEHOTO CTBOPEHHSI 10JJaTKOBOT
BapTOCTI», — MATPUMYE 1110 AYMKY 1 MaitHiiep. Bin BuciaoBmoeThes 3a Te, 1100
ONMOJATKyBaHHs 3MIACHIOBAJIOCS TaM, JI€¢ KJIIE€HT KYIy€ NMPOAYKT B 1HTEPHETI.
«Knmiku Oymu © g00puM  TOKa3HHKOM, W00 M[MO0auuTH, JI€ MaroTh
OMOJIaTKOBYBATUCS TPUOYTKU», — TMOsACHIOE (axiBeupb. lle Ta iHII Kazycu
MOBUHHI OYTH YITKO BPETYyJIbOBaHI Y HOBOMY 3aKOHI, SIKUW CHiJl YXBJIUTU O
2014 poxy, pekoMeHIy0Th aBTOpH Miany it B OECD.

VY Takuii cnocib y KpaiH 13 HU3bKMMHU MOJAaTKaMU Bxe He OyJe IIaHCIB
KOHKYPYBaTH 13 1HIIMMH KpaiHAMU 3a paxyHOK BHUT1JIHIIIOT MMOJATKOBOI MOJIEII.
Bonnouac nomaTtkoBuii excriept Mixaenbs bopMmanH Big3Havae, 10 MOJATKOBA
KOHKYPEHIliI Ma€ ICHyBaTW W Hajaml, OJHAK IPYHTYBAaTUCh HAa pEaTbHOMY
013Hecl.

Jaxepedio: http://www.dw.de/

11. Write an abstract of the article.
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Unit 17
Internet Technologies

1. Work with a partner to discuss the following.
1. Do you know what cloud computing refers to?
2. What are the main rivals of Microsoft?

2. Read the article and explain what problem it is devoted to.

Microsoft Takes Aim at Amazon With a New Cloud Service
By NICK WINGFIELD

As president of Microsoft’s server and tools division, a $19 billion-a-year
business devoted to databases, servers and other software products, Satya
Nadella has a predictable cast of competitors to worry about. There is Oracle,
VMware, SAP and a bunch of other makers of highly technical products that
make everyday services like banking and airline reservations work, even if the
software running them is invisible to most consumers.

But one of Mr. Nadella’s competitors — Amazon — is not like the others.

The Internet retailer is beloved by consumers for its seemingly infinite
online selection of merchandise available for one-click purchasing, speedy
delivery and Kindle e-readers. Out of view of most of the public, though, it has
transformed itself into a huge player in the field of cloud computing. By renting
capacity on the industrial-strength servers and beefy Internet connections in its
data centers to anyone willing to pay for it, Amazon has become the virtual
landlord of choice for technology start-ups, including the likes of Instagram and
Foursquare.

Microsoft wants a piece of the action. On Tuesday, the company is
opening to general availability a new service that competes directly with
Amazon’s cloud offering. (Microsoft has been testing the service with customers
for the past year.) And to make sure it’s taken seriously, Microsoft is
committing to match Amazon’s prices for its cloud service, which is known as
the Elastic Compute Cloud.
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“It’s a two-horse race between us and Amazon,” Mr. Nadella said in a
phone interview last week, noting the Seattle location of its cloud rival, a short
distance away from Microsoft’s Redmond, Wash., headquarters.

Actually, that may be wishful thinking on Mr. Nadella’s part. Google and
Rackspace are among the other companies that are fighting with Microsoft for
the number-two spot in the cloud market.

The cloud represents a profound threat to Microsoft’s traditional business
of selling software that people install on their machines. As a result, the
company’s executives for some time now have been blaring their own plans to
become serious cloud players.

For its first foray into the business a few years ago with a service called
Windows Azure, Microsoft settled on an approach that played to its strengths,
offering customers the ability to rent applications like databases and servers for
broadcasting video. Amazon, in contrast, was known for more minimalist, low-
level services — storage space on its servers, computing time and a share of its
Internet connections.

If Microsoft’s offering was akin to a garage space outfitted with an
arsenal power of tools, Amazon was renting just the garage.

Microsoft’s approach had appeal — the company says it has 200,000
Windows Azure customers — but not as much as what Amazon is offering.
While the big companies targeted by Microsoft for its initial Windows Azure
services will likely move to aggressively embrace the cloud at some point, the
most ardent cloud supporters right now are technically sophisticated start-ups.
And what they want is what Amazon — and starting this week, perhaps Microsoft
— has to offer.

“They mistimed the market for sure,” James Staten, an analyst at Forrester
Research, said of Microsoft.

In Forrester’s surveys of cloud developers, roughly 70 percent say they
are using Amazon’s infrastructure, while about 30 percent say they are using
Microsoft. (Many customers spread their business across several cloud vendors.)

Mr. Nadella, a Microsoft veteran, said the company is well positioned to
become a stronger player in cloud computing because it has a more diverse
portfolio of offerings than Amazon, including, of course, software that big

106



customers can install in their own data centers if they want to take full control of
their online services.

“It’s still the early part of the cloud market,” Mr. Nadella said. “Clearly
they have done a good job in one segment of it. But it will play out.”

3.

Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

the virtual landlord

2. cloud supporters

3. Elastic Compute Cloud

4. a cast of competitors

5. cloud computing

6. selling hardware

7. start-ups

8. high-level services

4. Read the article again and find the following.

1. two examples of social networks

2. seven examples of IT-companies

3. three advantages of Amazon services

4. two advantages of Microsoft Azure services

5. Find words and phrases in the article that mean the following.

1. anything that functions as a separation into parts or sections

2. a way of reaching or gaining access to a building or a place

3. amount of room or space inside; largest amount that can be held by a
container

4. to hug someone in one’s arms fondly, or to hug each other fondly

5. happening or turning out in the way that might have been expected

6. one who has seen long service in any office or position; an experienced

or aged person

7.

to strive against another or others to win a desired goal or to achieve a

desired result, such as an advantage or a victory
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6. Explain the meanings of the following words and phrases used in
the article.

1. a diverse portfolio

2. to be invisible to customers

3. computing time

4. low-level services

5. to fight for the number-two spot

6. cloud vendors

7. Give the equivalents in your native language for the following
words and phrases used in the article.
. beefy Internet connections
. one-click purchasing
. seemingly infinite online selection of merchandise
. committing to match prices
. an arsenal power of tools
. to blare one’s own plans

o OB~ W NP

. Answer the following questions.
. What companies are the main players in the cloud market?
. Why does the cloud represent a serious threat to Microsoft?

3. What range of products do Oracle, VMware, SAP present on the
market?

4. What does Microsoft offer for its Windows Azure customers?

5. What are the advantages and disadvantages of using Amazon and
Microsoft cloud service?

N — 00

9. Argue for and against statements from the article.

1. The Internet retailer (Amazon) is beloved by consumers for its
seemingly infinite online selection of merchandise available for one-click
purchasing, speedy delivery and Kindle e-readers.

2. “It’s a two-horse race between us and Amazon,” Mr. Nadella said in a
phone interview last week, noting the Seattle location of its cloud rival, a short
distance away from Microsoft’s Redmond, Wash., headquarters.
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3. Google and Rackspace are among the other companies that are fighting
with Microsoft for the number-two spot in the cloud market.

4. “They mistimed the market for sure,” James Staten, an analyst at
Forrester Research, said of Microsoft.

5. “It’s still the early part of the cloud market,” Mr. Nadella said. “Clearly
they have done a good job in one segment of it. But it will play out.”

10. Read the abstracts about two social networks and discuss with a
partner.

Instagram is an online photo-sharing, video-sharing and social
networking service that enables its users to take pictures and videos, apply
digital filters to them, and share them on a variety of social networking services,
such as Facebook, Twitter, Tumblr and Flickr. A distinctive feature is that it
confines photos to a square shape, similar to Kodak Instamatic and Polaroid
Images, in contrast to the 16:9 aspect ratio now typically used by mobile device
cameras.

Instagram was created by Kevin Systrom and Mike Krieger and launched
in October 2010. The service rapidly gained popularity, with over 100 million
active users as of April 2012. Instagram is distributed through the Apple App
Store and Google Play. Support was originally available for only the iPhone,
iIPad, and iPod Touch; in April 2012, support was added for Android camera
phones running 2.2 Froyo. Originally a purely photo-sharing service, Instagram
incorporated video sharing in June 2013, allowing its users to record and share
videos lasting for up to 15 seconds. This venture has been seen by some as
Facebook's attempt at competing with Twitter's Vine video-sharing application.

Foursquare is a location-based social networking website for mobile
devices, such as smartphones. Users "check in" at venues using a mobile
website, text messaging or a device-specific application by selecting from a list
of venues the application locates nearby. Location is based on GPS hardware in
the mobile device or network location provided by the application. Each check-
in awards the user points and sometimes "badges".
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The service was created in 2009 by Dennis Crowley and Naveen
Selvadurai. Crowley had previously founded the similar project Dodgeball as his
graduate thesis project in the Interactive Telecommunications Program (ITP) at
New York University. Google bought Dodgeball in 2005 and shut it down in
2009, replacing it with Google Latitude. Dodgeball user interactions were based
on SMS technology, rather than an application.

Foursquare is the second iteration of the same idea, that people can use
mobile devices to interact with their environment. As of April 2012, the
company reported it had 20 million registered users. The company was expected
to pass 750 million check-ins before the end of June 2011, with an average of
about 3 million check-ins per day. Male and female users are equally
represented and also 50 percent of users are outside the US. Support for French,
Italian, German, Spanish, and Japanese was added in February 2011. Support for
Indonesian, Korean, Portuguese, Russian, and Thai was added in September
2011. Support for Turkish was added in June 2012.

From Wikipedia, the free encyclopedia

11. Translate into English and discuss with a partner the following.

08.02.2012

Y Jlenp Oesmeunoro iHTepHery Maiikpocodt VYkpaina myOmikye
pPE3yNbTATH JTOCHIIKEHHS [TPO KOMIT'IOTEPHY O€3MeKy B YKpaiHi.

VY O6inbpIIOCTI YKpaiHIl JIETKO PO3JIYYarOThCS 31 CBOIMU MApOJIAMH BiJ
€JICKTPOHHOT MOIITH a00 aKayHTIB y COLIAIbBHUX MEpeKax, UAEeThCs y 3BITI, 110
HagiimoB y Koppecnonaent.biz. 92% ykpaiHIiliB 3HaIOTh TiJIbKH 0a30B1 pedi
po T€, K 3aXUCTUTH ceOe B IHTEpHETI, 1 TUIbKU 8% pO3yMilOTh, K MOKHA
3aXWUCTUTHUCA BIJI TaKUX KiOep3arpos, sik (PImHr, Kpajaixkka 0COOMCTUX JaHUX Ta
1HII BUAM IIaxpaiicTBa B MEPEXI.

3a marepianamu: Koppecnonaent.biz

12. Write an abstract of the article.
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Unit 18
Advertising in Social Networks

1. Work with a partner to discuss the following.

1. Do you have a profile on Facebook? Are you satisfied with Facebook
services?

2. Have you ever bought anything after reading an ad in social media?

2. Read the article and explain what problem it is devoted to.

After IPO, Facebook Gets Serious About Making Money
By EVELYN M. RUSLI

On the anniversary of its IPO, mobile is taking off on Facebook. So why
did revenue decline last quarter? WSJ’s Jason Bellini has “The Short Answer.”

Two weeks ago, new posters began appearing at the headquarters of
Facebook Inc. The posters proclaimed: “Advertisers are users too*.” At the
bottom of the page, in smaller font, was the phrase “*no srsly,” Internet
shorthand for “no seriously.”

On the eve of Facebook’s IPO anniversary Saturday, how the Menlo Park,
Calif., company tackles revenue is one of the biggest challenges in its short life
as a public company. After eight years of focusing on user growth, Facebook
has pushed revenue up its priority list and restructured its business so that many
of its best minds are now thinking about driving sales.

Wall Street likes social media, but some analysts are skeptical whether
Facebook’s stock can return to its initial price of $38 any time soon.
MarketWatch’s Ben Pimentel reports.

Before filing for its IPO, Facebook made 85% of its revenue from desktop
ads in the right-hand column of its website, with the rest coming from a
payments business fueled by virtual-goods sales from Zynga Inc. games.

Today, the company is experimenting with more than 10 other ways to
make money, including a fledgling e-commerce store and fees that it charges
users to send chat messages to strangers.
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Have questions about social media and the market? Ask WSJ reporters
during a live Facebook chat Friday at 12 p.m. ET

Facebook has also broadened its ad business, running ads for the first time
on mobile devices, in its News Feed, and creating special widgets for mobile,
such as ads that promote installations of third-party applications. Facebook has
also introduced products familiar to advertisers, including tools that target
people based on their website visits or their offline behavior. And it has
reorganized itself so project managers and some engineers take ownership of
revenue targets.

The changes have helped lift Facebook’s revenue to $1.46 billion in its
most recently reported quarter, up 36% from $1.06 billion in the same period a
year earlier. A quarter of the company's revenue now comes from mobile ads.

The highly-anticipated Facebook IPO was plagued with problems,
potentially costing thousands of dollars to many small investors and further
damaging Wall Street’s reputation on Main Street.

But none of that has been enough to push Facebook's stock back up to its
IPO price last May of $38. On Thursday, the company's shares closed at $26.13,
down 1.8% on the day and 31% from its IPO price.

The increasing importance of boosting sales also could jeopardize the
users’ experience — a point not lost on Facebook’s chief, who has repeatedly said
that Facebook wasn’t originally built to be a company. On this month’s earnings
call, Mr. Zuckerberg assured investors that the site hasn’t “seen any meaningful
impact on the [user] satisfaction” — implying that there may be some drag on
user experience — just not enough to matter.

Still, some investors said they are encouraged by Facebook’s new attitude
toward revenue. Mark Hawtin, portfolio manager of the roughly $250 million
GAM Star Technology Fund, said he’s bought more Facebook shares recently
because of the rollout of new ad products and because of comments Mr.
Zuckerberg made in September about his focus on revenue and mobile.

When Facebook went public, the company’s message was “we focus on
the user growth and engagement and the revenue will take care of itself,” said
Mr. Hawtin, who added that Facebook is now one of his top three holdings.
“After the IPO, the message was that revenue and mobile are now also key
parts.”
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The tone around revenue began changing in early 2012, especially after
the fourth-quarter earnings report revealed a sharp drop in sales growth.

Facebook rushed to shore-up its mobile applications. The company
introduced mobile ads in March 2012 through its main channel, the News Feed.
Now ads were no longer relegated to the right-hand side of the site, but were
literally at the center of the product.

At one meeting last July, as Facebook’s newly public stock was getting
pummeled, the social network’s managers, dubbed the “M Team,” decided that
more teams needed to be held responsible for revenue.

Chief Executive Mark Zuckerberg and his top lieutenants, including
operating chief Sheryl Sandberg and financial head David Ebersman, reviewed
Facebook’s entire business at the meeting, going product by product and team
by team.

Revenue was “a priority whose time has come,” said David Fischer, vice
president of marketing, who attended the meeting. “More leaders needed to be
accountable.”

Some of Facebook’s key engineers were asked to solve revenue-related
issues for the first time. In February, Andrew Bosworth, a member of the “M
Team” and a creator of News Feed, became the head of advertising engineering,
in which he oversees the technical infrastructure behind the ad products.

News Feed creator Andrew Bosworth now runs ad engineering.

Jason Sobel, a senior Facebook engineer who spent six years working on
infrastructure and mobile, also switched to work on ads in November. “We were
getting beat up a lot externally (so) | felt like it was an opportunity to have a big
impact,” he said.

Project managers for some business groups like News Feed were
encouraged to educate themselves on how their product made money and to own
revenue targets.

More ad employees began to work closely alongside product engineers
and engineers began to visit Facebook's advertisers. Several members of the ads
team officially switched to work with product teams.

In one sign of how a more revenue-centric culture was being inculcated,
Facebook in March organized a field trip to Cincinnati for a few dozen
employees including product engineers to one of its biggest advertisers, Procter
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& Gamble Co., so those employees could learn about the client’s needs and
objectives.

Members of Facebook’s “M Team” who had never spent time with clients
before, such as human resources head Lori Goler, also began attending meetings
with brands.

For advertisers, Facebook’s revenue-friendly attitude is giving them more
excuses to spend. Online retailer JackThreads.com said it has doubled spending
on Facebook over the past year because there are more products to experiment
with. While it once only bought right-hand column ads on Facebook's website,
JackThreads now has purchased photo and link ads for the desktop and mobile
news feeds, among other things.

It also plans to use Facebook Exchange, a real-time marketplace to buy
ads based on what sites users are visiting. The company declined to disclose
how much it is spending on Facebook.

“The more sophisticated the tools, the more comfortable we’ll feel
spending significant dollars with them,” said Ryan Mclntyre, JackThreads’s
executive vice president of marketing, who said he would still like Facebook to
provide more data for its newfangled mobile ads.

In April, Facebook started holding ad boot camps for employees to
educate them on what Facebook’s clients are looking for, how different ad
products work and the company’s broader strategies.

The program, which has been held twice so far, runs about half a week
and features sessions with Facebook’s ad experts.

In the future, the company plans to incorporate advertisers for “client
immersion sessions,” said Gokul Rajaram, Facebook’s product director for ads.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. a public company

2. human resources department

3. infrastructure and mobile

4. product engineers

5. profile

6. famous brands
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7. stock exchange
. shares

oo

. Read the article again and find the following.

. three examples of services Facebook offers

. three companies mentioned

. three examples of events organized for employees education
. three examples of occupations mentioned

RS O ST \ S T R

5. Find out what the following abbreviations mean.
IPO

ET

WSJ

PG

ZNGA

6. Find words and phrases in the article that mean the following.

1. that which comes in to one as a return from property or possessions;
especially, of an extensive kind; income from any source

2. to trouble, to annoy, to worry, or to torment in any manner

3. a feeling or way of thinking which affects a person’s behavior

4. to clobber or to knock down

5. someone or an organization taking advice from an attorney, accountant,
or other professional person

6. to raise someone to a more senior job or a higher position or rank; that
IS, to advance in rank, dignity, position, etc.

7. Explain the meanings of the following words and phrases used in
the article.

1. top lieutenants

2. a fledgling e-commerce store

3. driving sales

4. a revenue-centric culture

5. to reveal a sharp drop
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6. highly-anticipated

8. Give the equivalents in your native language for the following
words and phrases used in the article.
. user growth
. third-party applications
. revenue-friendly attitude
. a real-time marketplace
. offline behavior
. to shore-up

o O B~ W N -

9. Answer the following questions.

1. How is Facebook going to solve its revenue-related problem?

2. Why are the analysts skeptical whether Facebook’s stock can return to
its initial price?

3. What are widgets used for?

4. What’s the revenue Facebook gets from mobile ads?

5. What are the advantages and disadvantages of advertising in social
media?

10. Argue for and against statements from the article.

1. The posters proclaimed: “Advertisers are users too*.” At the bottom of
the page, in smaller font, was the phrase “*no srsly,” Internet shorthand for “no
seriously.”

2. Revenue was “a priority whose time has come,” said David Fischer,
vice president of marketing, who attended the meeting. “More leaders needed to
be accountable.”

3. When Facebook went public, the company’s message was “we focus on
the user growth and engagement and the revenue will take care of itself,” said
Mr. Hawtin, who added that Facebook is now one of his top three holdings.

4. “The more sophisticated the tools, the more comfortable we’ll feel
spending significant dollars with them,” said Ryan Mcintyre, JackThreads’s
executive vice president of marketing.
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5. In the future, the company plans to incorporate advertisers for ‘client
Immersion sessions,” said Gokul Rajaram, Facebook’s product director for ads.

11. Translate into English and discuss with a partner the following.

11.04.2013

Axaynt FOpis Jlynenka, mo 3'BUBCsA y comianbHid Mepexi Facebook
KUJIbKa TOJMH TOMY, BHUSIBUBCA (panmpimBuM, - moBigoMuna KopecnonaeHT.net
npec-ciyx0a naptii Hapogna CamoobopoHa.

Y mpec-cimyxk01 TakoX MNOBIAOMWIM, 1[0 OQiliHA CTOpPIHKA IMOJITHKA
IOpis JIynenka B Facebook Oyne BikpuTa B MOHEAUIOK 15 KBITHS.

VY nepuiomy 3amuci Ha CTiHI ()eHKOBOro akayHTa JIyIleHKO MOJsSKyBaB
yciM, XTO OOpOBCS 3a HWOro 3BUIBHEHHS 1 3aKkiukaB 3BUIBHUTH IOmiro
Tumomenko: "Jpy3i, Xxouy NOJIAKyBaTH BCIM, XTO OOpOBCA 3a MOIO CBOOOIyY, B
NepIILy Yepry JIpy>KuHi, JiTsM, moOpaTuMaM 1 Bciil Ykpaini! HacTtynmHum kpokom
noBuHHa 0ytu FOms! FOm Bomo! CnaBa Ykpaini!"

3a mepin KiibKa TOJAWH MOsiBU akkayHTa B Facebook, y apy3i pomanucs
Ounbmie 600 KopuCTyBauiB COLIATIbHOI Mepexi. PpeHIn aKTUBHO BITAIOTh
MOJIITHKA 1 3aJTUIIAIOTH TTOBIJOMIICHHS 3 MO0AKaHHSIMU 3/I0POB'sL.

15.04.2013

CrporopHi BBeuepi, 15 kBiTHs, akkayHT koJuirHboro Minictpa MBC FOpis
Jlyuenka, sikuii BUHIIOB Ha cBoOoy, y Facebook OyB 3a0mokoBaHuii.

3a OoCcTaHHIMH JaHWMH, Ha CTOPIHKY JlylieHka migmucaiocs moHaj I’ siTh
THUCAY KOPUCTYBAaYiB.

OdimiiHIX TMOSICHEHb 3 TPHUBOJY 3aKPUTTS CTOPIHKM TOJITHKA Hapasi
HEMAE.

3a marepiasamm: KoppecnonaeHr.net

12. Write an abstract of the article.
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Unit 19
Online Relationship

1. Work with a partner to discuss the following.
1. How many Facebook friends have you ever met?
2. Have you ever taken advantage of Facebook friendship?

2. Read the article and explain what problem it is devoted to.

Judge’s Facebook Friendship With Victim’s Parent Does not Taint

Proceeding — Youkers v. Texas
By VENKAT BALASUBRAMANI

Youkers was convicted for tampering with evidence after he was indicted
for assaulting his girlfriend who was pregnant with his child. He entered into a
plea deal under which his prison sentence would be suspended and he would
have to pay a fine. Three months after the deal, the State filed a motion to
revoke the suspended sentence (and send Youkers to prison), contending that he
violated the terms of his supervision.

Younkers entered an “open plea of true” and sought leniency on the basis
that while he did not previously have a stable place to live, he did now. The trial
judge rejected his contentions and sentenced him to 8 years in prison. The judge
also rejected his request for a new trial.

Youkers appealed, and raised (among other issues) the fact that (1) the
trial judge was Facebook friends with the victim’s father and (2) in the context
of the initial proceeding, the victim’s father sent the trial judge an ex parte
communication in the form of a Facebook message. The appeals court says none
of this rises to the level of improper bias.

The Communications Do not Show Bias: Youkers' appeal was focused on
the Facebook friendship, but the court points out that the communications
between the victim’s father and the judge in the initial proceedings do not show
bias. The communication took place in the initial proceeding, was actually
favorable to Youkers (it sought leniency), and the trial judge treated it as an ex
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parte communication. (The judge placed the communication in the record, and
warned the father that such communications were not allowed.)

Mere Fact of Facebook Friendship Also Does not Show Bias: Turning to
the key question of whether merely being Facebook friends is sufficient to show
bias, the court says no. Citing to a recent ABA Standing Committee report, the
court says that judges are not prohibited from using social media.

Allowing judges to use Facebook and other social media is also consistent
with the premise that judges do not forfeit [their] right to associate with [their]
friends and acquaintances nor [are they] condemned to live the life of a hermit.

In fact, such a regime “would . . . lessen the effectiveness of the judicial
officer.” (Citing Comm. on Jud. Ethics, State Bar of Tex., Op. 39 (1978).)
Nevertheless, while social media may be useful professionally (judges are
elected, and the court recognizes that social media is part of any modern day
judicial campaign) and personally, judges must still abide by the applicable
ethical rules.

The court looks to the Texas Code of Judicial Conduct and several
Canons, all of which prohibit any actions that undermine public confidence in
the judiciary or that would convey anything other than impartiality. On the core
guestion of where mere Facebook friendship warrants recusal, the court says no.

Merely designating someone as a “friend” on Facebook “does not show
the degree or intensity of a judge’s relationship with a person.” ABA Op. 462.
One cannot say, based on this designation alone, whether the judge and the
“friend” have met; are acquaintances that have met only once; are former
business acquaintances; or have some deeper, more meaningful relationship.
Thus, the designation, standing alone, provides no insight into the nature of the
relationship.

Youkers was required to produce additional evidence that there was an
improper relationship and he failed to do this. The court does say that judges
should be careful to not let third parties (i.e., the victim’s father in this case)
convey the impression that they have special sway over the judge, but the judge
did the right thing here. As soon as the father made a statement, the judge
flagged it as an improper ex parte communication and instructed the father to
not send any more messages along these lines.
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Shocker of shockers. For the most part, courts recognize that judges are
also humans, and things like social networks should not be off-limits to them
merely because they are judges.

Courts also recognize that a Facebook friendship is not necessarily a
meaningful gesture, and even if it was, judges have friends too and should be
able to socialize online (and express social preferences) in the same way they do
off-line. (On the legal significance of Facebook friendship generally, see
Quigley Corp. v. Karkus, No. 09-1725, 2009 U.S. Dist. LEXIS 41296, at *16,
n.3 (E.D. Pa. May 19, 2009): “[T]he Court assigns no significance to the
Facebook “friends” reference. . . . Indeed, “friendships” on Facebook may be as
fleeting as the flick of a delete button.”) This is not to say that judicial officers
socializing online do not have to exercise extra care. Privacy settings can be
confusing. When viewed offline or in a different context, it's often unclear who
online statements may be attributed to. There’s also the issue of judicial
elections, which present additional concerns.

The real issue here is the ex parte communication, which the judge in this
case recognized was a no-no. Most people would know to not send a letter
trying to chambers trying to influence the outcome of a case. Does the Facebook
system encourage ex parte communications and allow them to take place in a
scenario where people who communicate to judges don't see them as obviously
problematic? Also, most people would not necessarily have an easy time
tracking down a judge's contact information, but does being Facebook friends
with a judge make it that much easier to send him or her a note? | don't know the
answers to these questions.

In the meantime, litigants will continue to attack decisions based on
online relationships, but their efforts are likely for naught.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. the terms of supervision

2. ethical rules

3. assaulting one’s boyfriend

4. judicial officers

5. proper relationship
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6. present business aquaintances

7. impatiality

8. offline relationships

4. Read the article again and find the following.

1. five examples of judicial terms

2. two facts Yourkers appealed to

3. two examples of courts mentioned

4. two ways social media can be used by judges

5. Find words and phrases in the article that mean the following.

1. a court judgment, especially a judicial decision of the punishment to be
inflicted on a person adjudged guilty; the penalty meted out

2. to tell someone to do or not to do something in order to avoid danger or
trouble

3. the act of disputing; strife, struggle, controversy, quarrel; a statement or
point that one argues for as true or valid

4. providing a guiding or controlling influence

5. a law; a criterion, or standard, used in making judgments

6. nothing, nonexistent, insignificant; zero, a cipher; worthless, useless

6. Explain the meanings of the following words and phrases used in
the article.

1. an ex parte communication

2. initial proceeding

3. improper bias

4. a plea deal

5. to undermine public confidence

6. to warrant recusal

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. a request for a new trial

2. to live the life of a hermit
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3. leniency

4. to revoke the sentence

5. judicial campaign

6. to violate the terms of supervision

8. Answer the following questions.

1. Why did the trial judge sentence Yourkers to 8 years in prison?

2. What are the main reasons for Yourkers’s appeal?

3. What was Yourkers required to produce in court?

4. Does the Facebook system encourage ex parte communications and
allow them to take place in a scenario where people who communicate to judges
don’t see them as obviously problematic?

5. Does being Facebook friends with a judge make it that much easier to
send him or her a note?

9. Argue for and against statements from the article.

1. Merely designating someone as a “friend” on Facebook ‘does not show
the degree or intensity of relationship with a person.”

2. For the most part, courts recognize that judges are also humans, and
things like social networks should not be off-limits to them merely because they
are judges.

3. “The Court assigns no significance to the Facebook “friends” reference.
Indeed, “friendships” on Facebook may be as fleeting as the flick of a delete
button.”

4. When viewed offline or in a different context, it’s often unclear who
online statements may be attributed to.

5. Litigants will continue to attack decisions based on online relationships,
but their efforts are likely for naught.

10. Translate into English and discuss with a partner the following.

17.10.2012

CoulanbHl Mepexi B IHTEPHETI, IKUMU KOPHUCTYETHCS KiJIbKa MiJIbHOHIB
YKpaiHIliB, HE 3Irpajii CYTTEBOI POJIi Ha IHOTOPIYHUX MAPIAMEHTCHKUX
BUOOpax.
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Excriepti OuBYIOTBCS: YOMY BIJIHOCHO JEIICBHMA I TOMITHKIB 1
JTOCTYIMHUHN JIJI1 MIJTBHOHIB BHOOPIIIB pecypc He OyB MOBHOIO MIpOIO 3aISTHUI
MOJIITHYHUMHU TIAPTISIMH, K 1€ OyJI0 Ha ocTaHHIX BHOOpax y Pocii uu B iHIIKX
KpaiHax, koiau 3a jgomnomororo Facebook Tucsui mromelt 30upanucs Ha
MaHi(ecTaii, BIUIMBAM Ha TPOMAACHKY IYMKY 1 CTBOPIOBAIM pEallbHy
aNbTEpHATUBY BIAJI.

Excnepr y ramy3i iHTepHETYy, 3aCHOBHHUK cailTy www.watcher.com.ua
Makcum CaBaHEBCbKMH TBEpPAUTH, IO 3arajoM Yy IbOTOPIYHIA BHOOPUIil
KaMMaHii MOJITUYHI CHJIM BIIEPIIEC TTOYAIH BKJIAJATH YAMAJIl KOIITH Y poOOTY 13
COIllaJILHUMH MepekaMu, ajie eeKT BiJl 1€l TIsUIbHOCTI HE OYB CYTTEBHM.

«Yc1 IpoBiJIHI TOJITUYHI CUJIH, X10a 1m0 okpiM Ce0600u, TOBOJII AKTUBHO
1HBECTYBAJIU TPOIIIl Y COIliajbHI MEPEXi, 1110 HABITh MPUBEJIO 10 3pOCTaHHS I[IHU
Ha peknamy y Facebook, ane BrumB wi€i qisiibHOCTI OyB HE3HAYHUM», — CKa3aB
Makcum CaBaneBcrkuii B iHTepB't0 BBC Vkpaina.

3a clloBaMH €KCIepTa, MOJITUYHI CUJIM HE HAATO 0arato AyMajiv HaJl TUM,
[0 3alpoNOHYBAaTH KUIbKaMUIbHOHHIA ayautopii Facebook, po3mimryroun
nepeayciM pekiamy mapTii ado CTBOPIOIOYHM 11 BJIACHY CTOPIHKY. [HIIWiA
HaIPsIMOK — MPOCYBaHHS SIKUXOCh KOHKPETHHUX BiJIEOPOJIHKIB, (POTO, TEKCTIB, Y
TOMY YHCIl THX, II0 Mald O3HaKW 4YopHoro miapy. Makcum CaBaHEBChKHUI
npurajgye OJMU3bKO JI€CATKAa BHUIAJKIB Yy LBOTOPIYHIA KammaHii, KOJH

«KOHKPCTHO «OuIN» 10 ACAKUX MAKOPHUTAPHUKAX IKHUMOCH BiI[eO 91 TCKCTOM.

Jaxepeno: http://www.bbc.ua/

11. Write an abstract of the article.
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Unit 20
Digital Estate

1. Work with a partner to discuss the following.

1. What policy do IT companies follow in case the user has been offline
for a long period of time?

2. Have you ever thought whom you would leave your digital assets
behind?

2. Read the article and explain what problem it is devoted to.

Bequeathing the Keys to Your Digital Afterlife

By ANNE EISENBERG
Published: May 25, 2013

IT’S tough enough to write an ordinary will, deciding how to pass along
worldly goods like your savings, your real estate and that treasured rocking chair
from Aunt Martha in the living room.

But you may want to provide for your virtual goods, too. Who gets the
photographs and the e-mail stored online, the contents of a Facebook account, or
that digital sword won in an online game?

These things can be important to the people you leave behind.

“Digital assets have value, sometimes sentimental, and sometimes
commercial, just like a boxful of jewelry,” said John M. Riccione, a lawyer at
Aronberg Goldgehn Davis & Garmisa in Chicago. “There can be painful legal
and emotional issues for relatives unless you decide how to handle your
electronic possessions in your estate planning.”

Many services and programs have sprung up to help people prepare for
what happens after their last login.

Google has a program called Inactive Account Manager, introduced in
April, that lets those who use Google services decide exactly how they want to
deal with the data they’ve stored online with the company — from Gmail and
Picasa photo albums to publicly shared data like YouTube videos and blogs.

The process is straightforward. First go to google.com/settings/account.
Then look for “account management” and then “control what happens to your
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account when you stop using Google.” Click on “Learn more and go to setup.”
Then let Google know the people you want to be notified when the company
deactivates the account; you’re allowed up to 10 names. You choose when you
want Google to end your account — for example, after three, six or nine months
of electronic silence (or even 12 months, if you’ve decided to take a yearlong
trip down the Amazon).

Google has ways to make sure that your electronic pulse has really gone
silent; it checks for traces of your online self, for example, by way of Android
check-ins, Gmail activity and Web history. Then, a month before it pulls the
plug, Google alerts you by text and e-mail, just in case you’re still there. If
silence has indeed fallen, Google notifies your beneficiaries and provides links
they can follow to download the photographs, videos, documents or other data
left to them, said Nadja Blagojevic, a Google manager.

And if you just want to say goodbye to everything, with no bequests, you
can instruct Google to delete all of the information in your account.

Naomi R. Cahn, a professor of law at George Washington University Law
School in Washington, says Google’s new program is a step forward in digital
estate planning. “People should carefully consider the fate of their online
presences once they are no longer able to manage them,” she said.

Other companies may also be of help in planning your digital legacy.
Many services offer online safe deposit boxes, for example, where you can stow
away the passwords to e-mail accounts and other data. Accounts like this at
SecureSafe, are free for up to 50 passwords, 10 megabytes of storage and one
beneficiary, said Andreas Jacob, a co-founder. Accounts can be accessed from a
browser, or from free iPhone, iPad and Android apps. The company also offers
premium services for those who need a larger storage space, more passwords or
more beneficiaries.

There is always your sock drawer or another physical repository to store a
list of your user ID’s, should you be deterred from online lockboxes by fear of
cyberattacks or the risk that computer servers that may not be there in a few
decades, said Alexandra Gerson, a lawyer at Helsell Fetterman in Seattle.

“Make a private list of all your user names and passwords for all the
accounts in which you have a digital presence, and make sure you update the list
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if you change login information” Ms. Gerson said. “Don’t put user names and
passwords in your will, though, as it becomes a public record when you die.”

Make sure that your executor or personal representative understands the
importance of preserving these digital assets, and knows how to find them, said
Laura Hoexter, a lawyer at Helsell who also works on inheritance issues.
“Preferably the person should be tech-savvy,” she said, and know about your
online game accounts, your PayPal account, your online presence on photo
storage sites, social media accounts and blogs, and even your online shopping
accounts where your credit card information is stored so that the information can
be deleted.

AFTER you die, an executor or agent can contact Facebook and other
social media sites, establish his or her authority to administer the estate, and
request the contents of the account.

“Most accounts won’t give you the user name and password, but they will
release the contents of the account such as photographs and posts” to an
executor, Ms. Hoexter said.

Transfer at death can depend on the company’s terms of service,
copyright law and whether the file is encrypted in ways that limit the ability to
freely copy and transfer it. Rights to digital contents bought on Google Play, for
example, end upon the person’s death. “There is currently no way of assigning
them to others after the user’s death,” Ms. Blagojevic said.

Encryption is a common constraint, but there are exceptions. Apple’s
iTunes store, for example, has long removed its anti-copying restrictions on the
songs sold there, and Ms. Gerson advises people to take advantage of this in
their digital planning. “Get your music backed up on your computer,” she said.

Up to five computers can be authorized to play purchases made with one
iTunes account, and a company support representative advises that users make
sure that their heirs have access. At Kindle, too, family members with user 1D
information for the account can access the digital content.

Professor Cahn in Washington says the time to prepare for the digital
hereafter is now, particularly if serious illness is a factor. “If someone is
terminally ill,” she said, “in addition to getting emotional and financial issues in
order, you need to get your Internet house in order.”
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3.

Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

digital presence

2. real estate

0 N O O &~ W

RS ST\ ST R S

S.
1.

. check-out

. offline safe deposit boxes
. digital assets

. virtual repository

. electronic possessions

. social media accounts

. Read the article again and find the following.

. three examples of IT companies mentioned

. two examples of planning digital legacy

. three ways Google checks electronic activity of the user
. three pieces of advice given to protect digital assets

Find words and phrases in the article that mean the following.
mutual funds holding real property or mortgages on real property as

principal assets

2.

a web site, typically personal, on which frequent, daily entries and

opinions are made

3.
4,
of a will
5.

the absence or omission of mention, comment, or expressed concern
someone who is specifically responsible for carrying out the provisions

a sign that remains to show the former presence of someone or

something which is no longer around

6.

6.

being, or seeming to be, at the end; a finality

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.

virtual goods
publicly shared data
premium services

127



4. online lockboxes
5. to update login information
6. inheritance issues

7. Give the equivalents in your native language for the following
words and phrases used in the article.
. to be tech-saavy
. encrypted files
. @ company support representative
. to access digital content
. anti-copying restrictions
. to consider the fate of online presence

o O B~ W N

8. Answer the following questions.

1. What services and programs help people prepare for what is on after
last login?

2. What personal information is advised to be stored?

3. What are the main reasons for deactivating the account?

4. How many computers can be authorized to play purchases made with
one iTunes account and what advantages does it give to family members?

5. What are the advantages and disadvantages of including digital assets
in your will?

9. Argue for and against statements from the article.

1. “Digital assets have value, sometimes sentimental, and sometimes
commercial, just like a boxful of jewelry,” said John M. Riccione, a lawyer at
Aronberg Goldgehn Davis & Garmisa in Chicago.

2. “People should carefully consider the fate of their online presences
once they are no longer able to manage them,” Naomi R. Cahn, a professor of
law at George Washington University Law School in Washington said.

3. “Make a private list of all your user names and passwords for all the
accounts in which you have a digital presence, and make sure you update the list
if you change login information” Ms. Gerson said. “Don’t put user names and
passwords in your will, though, as it becomes a public record when you die.”
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4. “Most accounts won’t give you the user name and password, but they
will release the contents of the account such as photographs and posts” to an
executor, Ms. Hoexter said.

5. “If someone is terminally ill,” professor Cahn said, “in addition to
getting emotional and financial issues in order, you need to get your Internet
house in order.”

10. Translate into English and discuss with a partner the following.

14.03.2012

HaiicTapimie moBiKOBe BHAAaHHS aHIUIKHChKOIO MOBOI0 — Encyclopaedia
Britannica — micns 244 pokiB BUXOJUTH 3 JIPYKY, 1 HOBI BUIAHHS CHITUKJIOICIIT
OyIyTh JOCTYITHI BUKJIFOYHO Yepe3 eJICKTPOHHI HOCII.

[Ipo 1ie noBiOMUIN BUAABLIL bpumarnHiku, SK1 MOTUBYIOTh CBO€ PIILICHHS
€KOHOMIYHUMU MI1pPKYBaHHSIMH.

[Ticns Toro, ik OyJe MpoJIaHO B¥KE HAJIPYKOBaH1 KOMIUIEKTH — IPUOJIU3HO
4 Tucsaui, — Encyclopaedia Britannica BuUXOoauTHME BHUKJIIOYHO B OHJIAHH-
BapIaHTI.

[lepmie Bunanns bpumannixu Buiinuio B cBit 1768 poky B llloTnannii, a
Bl no4yatky 1990-x eHuukioneaito myOiiKyBajio aMEpPUKaHCHKE BHIABHUITBO
Encyclopaedia Britannica Inc.

Bunanns 2010 poky, sike oxommoe 32 ToMu, OyJae OCTaHHIM, 3asBHUB
roJjioBa 0a3zoBaHoro B Yukaro BugaBHuiTBa Xopxe Kayc.

BiamoBa Bia npykoBaHOI Bepcii, 3a CJIOBaMH BHUAABIIIB, 0OTOBOPIOETHCS
JABHO 1 BUKJIMKaHa Jie/lajl OUIBIIOK MOMYJSPHICTIO €JIEKTPOHHOTO BapiaHTa
SHILMKJIONE .

KepiBauk BuaaBHuuTBa Encyclopaedia Britannica kaxe, o KoMmmnasisi He
00iThbCsl KOHKYpPEHIIii 3 00Ky OE3KOIITOBHMX JOBIJKOBHUX MOPTAJiB Ha 3pa3oK
onnaiiH-eHuukioneaii Wikipedia, 00 mokiagaeTbcsi Ha CBIA aBTOPUTET 1
peryTalliro IepeBipeHOCTI 1 TOYHOCTI CBOET 1H(pOpMaTIIii.

Jxepeno: http://www.bbc.ua/

11. Write an abstract of the article.
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Unit 21
Technophoria

1. Work with a partner to discuss the following.

1. What do you think technophoria means?

2. Have you ever had an experience of getting your personal data from a
company?

2. Read the article and explain what problem it is devoted to.

If My Data Is an Open Book, Why Can’t I Read It?

By NATASHA SINGER
Published: May 25, 2013

OUR mobile carriers know our locations: where our phones travel during
working hours and leisure time, where they reside overnight when we sleep.
Verizon Wireless even sells demographic profiles of customer groups —
including ZIP codes for where they “live, work, shop and more” — to marketers.
But when | called my wireless providers, Verizon and T-Mobile, last week in
search of data on my comings and goings, call-center agents told me that their
companies didn’t share customers’ own location logs with them without a
subpoena.

Consolidated Edison monitors my household’s energy consumption and
provides a chart of monthly utility use. But when | sought more granular
information, so | could learn which of my recharging devices gobbles up the
most electricity, I found that Con Ed doesn’t automatically provide customers
with data about hourly or even daily use. Robert McGee, a spokesman for Con
Ed, suggested that I might go down to the basement once an hour and check the
meter myself.

Then there is my health club, which keeps track of my visits through
swipes of my membership card. Yet when | recently asked for an online log of
those visits, | was offered a one-time printout for the year — if | were willing to
wait a half-hour.

Never mind all the hoopla about the presumed benefits of an “open data”
society. In our day-to-day lives, many of us are being kept in the data dark.
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“The fact that I am producing data and companies are collecting it to
monetize it, if I can’t get a copy myself, I do consider it unfair,” says Latanya
Sweeney, the director of the Data Privacy Lab at Harvard, where she is a
professor of government and technology.

Of course, she notes, we can replicate the information that companies
collect and collate about us with third-party apps or other workarounds, but we
shouldn’t have to resort to redundancy. Professor Sweeney says: “We would like
to see people have access to all of the data that they produce.”

In fact, a few companies are challenging the norm of corporate data
hoarding by actually sharing some information with the customers who generate
it — and offering tools to put it to use. It’s a small but provocative trend in the
United States, where only a handful of industries, like health care and credit, are
required by federal law to provide people with access to their records.

Last year, San Diego Gas and Electric, a utility, introduced an online
energy management program in which customers can view their electricity use
in monthly, daily or hourly increments. There is even a practical benefit:
customers can earn credits by reducing energy consumption during peak hours.

About one-quarter of the company’s 1.2 million residential customers
have tried the program, says Caroline Winn, the company’s vice president for
customer services. Newer features, she says, allow customers to download their
own use files. Or they can choose to give permission for the utility to share their
records directly with a handful of apps that can analyze the data and suggest
ways to reduce energy consumption.

“The customer owns their data,” Ms. Winn says. “Whether they want to
use our app or somebody else’s, we want to make sure we are facilitating that.”

(Con Ed in New York also offers customers reduced pricing if they use
electricity during off-peak hours. But the program requires the installation of a
special meter.)

People might feel more comfortable about being subject to data-mining if
companies did a better job of demonstrating a direct benefit to them, argues
Jules Polonetsky, director of the Future of Privacy Forum, an industry financed
research organization in Washington. One model for this, he says, is the product
recommendation engine at Amazon, which lets customers view their purchase
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histories and excise one-off items they bought for friends that might not
represent their own personal tastes.

“They are providing transparency as a feature,” Mr. Polonetsky says. “I
can tweak their algorithm in a way that is mutually useful.” (Amazon is one of
the sponsors of his organization.)

Even so, companies rarely offer customers more than a cropped snapshot
of their activities.

Right now, for example, fitness enthusiasts who use blood pressure
monitors, calorie calculators and movement sensors typically can’t collate the
data for a unified view of their wellness, Doc Searls, a technology writer who
has experienced this kind of problem himself, told me. If people could easily
integrate their data, he wrote in a recent blog post, they might be able to
correlate weight loss to a particular workout routine or diet. Those companies
that do allow customers to export their files and integrate their data elsewhere,
he says, have a market advantage over companies that are data misers.

“Stock data, bank data, and bond data are all more valuable when they are
looked at together,” says Mr. Searls, the author of “The Intention Economy:
When Customers Take Charge.” “If I have a choice between apps and one of
them shares the data that | can use more easily, | am going to choose that one.”

INTEL, for instance, recently introduced a ‘“data economy” project,
intended to encourage companies to think of consumers as participants in the
information economy, and not just as data-harvesting opportunities. The venture
includes a site called WeTheData.com, which looks at current obstacles to
information sharing.

Ken Anderson, a senior research scientist at Intel Labs who oversees the
project, compares corporate data-hoarding today to a faulty mind-set of the fast-
food industry in the early 1980s. Back then, he says, fast-food chains thought
that they should open outlets only at a good distance from their competitors. But
when food courts in malls became popular, he says, those restaurant chains
realized that they benefited from shared retail space.

“If you put it all in one place, you get more business,” says Mr. Anderson,
a cultural anthropologist who studies how people interact with technology.

The same goes for consumer data. He envisions an online answer to food
courts — an information smorgasbord where consumers could browse their own
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records.

“We are trying to show companies the value of opening data up” he

says, “and having them be more communal in nature.”

3

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.
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5.

1

bank data

. data on purchases

. household management consumption
. data-hoarding

. true mind-set

. online energy management program
. health care records

. financial data

. Read the article again and find the following.
. three examples of mentioned industries

. two mobile carriers

. three examples of most valuable data

. three examples of data used in fitness

Find words and phrases in the article that mean the following.
. written legal order summoning a witness or requiring evidence to be

submitted to a court or similar deliberative law body

2

. to convert something from securities into currency that can be used to

purchase goods and services

3
4
degree,
5

. something that stands in the way of achievement or progress

. the amount by which something increases to a greater number, quantity,
or an amount

. an internal tax charged on goods produced, sold, or consumed within a

country or the use of a service

6
7

. owned or used collectively by a group or an organization
. to eat or to grab in a greedy manner
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6. Explain the meanings of the following words and phrases used in
the article.

1. data-harvesting opportunities

2. hoopla

3. product recommendation engine

4. excise one-off items

5. smorgasbord

6. food courts

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. data misers
2. residential customers
3. to be kept in data dark
4. off-peak hours
5. mutually useful
6. a cropped snapshot

8. Answer the following questions.

1. What do you need to get more granular personal information from a
wireless provider?

2. What personal information is offered in health clubs?

3. What’s a provocative trend in the United States?

4. What are the advantages and disadvantages of using a utility proposed
by San Diego Gas and Electric?

5. What might make people feel more comfortable about being subjects of
data-mining?

9. Argue for and against statements from the article.

1. “The fact that I am producing data and companies are collecting it to
monetize it, if [ can’t get a copy myself, I do consider it unfair,” says Latanya
Sweeney, the director of the Data Privacy Lab at Harvard.

2. Professor Sweeney says: “We would like to see people have access to
all of the data that they produce.”
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3. “They are providing transparency as a feature,” Mr. Polonetsky says
(about Amazon).

4. “Stock data, bank data, and bond data are all more valuable when they
are looked at together,” says Mr. Searls.

5. “If you put it all in one place, you get more business,” says Mr.
Anderson.

10. Translate into English and discuss with a partner the following.

VYkpaina ta CIIIA MaioTh mianucaTd MiKHApPOIAHY YTOJy IOAO 3aXUCTYy
nepcoHanbHUX AaHuX Ha 3pa3ok Safe Harbor, sxa gie mix kpainamu €C Ta
CIIA. Ha npomy mij yac npec-kKoH@epeHiii B YKpiH()OpMI HArojJocuB rojoBa
MpaBIiHHSA TpOMaJChKoi opradizamii «MiDKHApoJHAa acomiaiis 3aXUcTy
HEJOTOPKAHHOCTI TMPHUBATHOIO KHUTTA Ta Oe3meku moauHm» Onekcanip
MUKHUTIOK, KOMEHTYIOUH PE3yJIbTaTh MEPEBIPOK MISNIBHOCTI JOYIPHIX KOMITaHii
B Ykpaini Google, "BKonTakTe" Tomo.

«I"'pomajceki opranizaiii oTpuManu iHopMallito, 1Mo Ha JSIKUX calTax
koMmmaHiss Google BCTaHOBIIIOE IPOrpaMu 3 MIAPAXYHKY 3aX0J1B KOPHCTYBAyiB,
3HIMAEThCS 1H(MOpPMAIlis, 30KpeMa, 00 HOMEpiB TelaedoHIB, Ta XTO 3 KHUM
crnuikyeTbcs. Bes us  iHdopmaiiisi  aOCOMIOTHO HE  3axXWIeHa, apkKe
MIDKHApOJHOTO JoroBopy Mik YkpaiHoo 1 CHIA He icHye», — 3a3HauuB
MUKHTIOK.

Hapasi, 3a cnmoBamu MukuTioka, 10 komnanii Google HaxiciaHo npunuc
Bin JlepkaBHOi Ciyx0u YKpaiHM 3 NMHUTaHb 3aXUCTy MEPCOHAIBHUX TaHUX 3
BHMOTOI0 BHKOHATH HWOTO MPOTATOM TPHOX MicsAIiB. HeBUKOHAHHS TMPUTIHCY
O3HaYaTUME TOPYIIEHHS AJIMIHICTPATUBHOTO KoJieKCy 1 mTpad y 8,5 THC. TpH.
BonHouac excriepTu 3ayBakid, 1o B €Bpori Taka cyMma mrpady csarae 450-
500 Tuc. eBpo.

Haxepedio: http://www.ukrinform.ua/ukr/news/

11. Write an abstract of the article.
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Unit 22
Media Enemies

1. Work with a partner to discuss the following.

1. Have you ever bought a concert ticket online? If yes, have you had any
problems buying it?

2. Why do you think it’s a serious problem to buy the most desirable
tickets?

2. Read the introduction paragraph and suggest what the article is
about.

3. Read the article and explain what problem it is devoted to.
Concert Industry Struggles With ‘Bots’ That Siphon Off Tickets

Fair Ticketing: Fans Before Scalpers: Live Nation, Ticketmaster's
parent company, is launching new technology to thwart the scalpers who

use bots to sweep up the best concert seats and resell them at high prices.
By BEN SISARIO

As the summer concert season approaches, music fans and the concert
industry that serves them have a common enemy in New York. And in Russia.
And in India.

Darlene Schild of Lincroft, N.J., tried but failed to buy Justin Bieber
tickets on her iPhone app for her daughter, Abby.

Ticketmaster hired John Carnahan, an expert on machine learning, from
Yahoo in late 2011 to lead its anti-bot effort.

That enemy is the bot.

“Bots,” computer programs used by scalpers, are a hidden part of a
miserable ritual that plays out online nearly every week in which tickets to hot
shows seem to vanish instantly.
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Long a mere nuisance to the live music industry, these cheap and widely
available programs are now perhaps its most reviled foe, frustrating fans and
feeding a multibillion-dollar secondary market for tickets.

According to Ticketmaster, bots have been used to buy more than 60
percent of the most desirable tickets for some shows; in a recent lawsuit, the
company accused one group of scalpers of using bots to request up to 200,000
tickets a day.

Ticketmaster and its parent company, Live Nation Entertainment, have
stepped up efforts to combat bots, in part to improve the ticket-buying
experience for concertgoers, but also to burnish the company’s reputation with
consumers. The result has been a game of cat and mouse between the company
and the bots.

“As with hackers, you can solve it today, and they’re rewriting code
tomorrow,” said Michael Rapino, Live Nation’s chief executive. “Thus the arms
race.”

In late 2011, Ticketmaster hired John Carnahan, an expert on machine
learning who fought online advertising frauds at Yahoo, to lead its anti-bot
effort.

By monitoring the behavior of each visitor to Ticketmaster’s site, the
company can determine the likelihood of a customer being human or a machine.
For example, a human may click a series of buttons at a range of speeds and in
different spots on a screen, but bots can give themselves away by rapidly
clicking on precisely the same spot each time.

A screen on Mr. Carnahan’s desk in Los Angeles shows Ticketmaster’s
incoming traffic, with a rainbow of colors at the bottom and splotches of red on
top representing suspicious activity. On a recent Thursday afternoon, the screen
showed that the red visitors were making 600 times more ticket requests than
those the system identified as being most likely human.

Bots are not kicked off the system, but rather “speedbumped” — slowed
down, sent to the end of the line or given some other means of interference, to
allow a regular customer through.

“We’re not trying to stop anybody from buying tickets,” Mr. Carnahan
said. “We’re just trying to make sure that a fan can buy the tickets.”
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Ticketing bots are often inexpensive and programmed in countries beyond
easy reach of American law enforcement. Rob Rachwald of the computer
security company FireEye, which is not working with Ticketmaster, points out
that one site — available in English and Russian — charges just $13.90 for the
keys to 10,000 Captchas, those squiggly lines that test whether a potential
customer is human.

In January, Ticketmaster replaced most of its old Captchas with newer
and more sophisticated versions. The company is also introducing a system for
mobile devices that aims to eliminate Captcha-style tests altogether.

Live Nation will not say how many of the 148 million tickets it sells each
year are bought using bots, and in many cases it may not know. Few ever admit
to using the programs; official groups like the National Association of Ticket
Brokers, which represents many of the biggest resellers, condemn them and say
they support anti-bot measures. But people at nearly every level of the concert
business blame bots for wreaking all kinds of economic havoc.

“There are sold-out shows in reserved-seat houses in New York City
where we will have 20 percent no-show, and that 20 percent will be down in the
front of the house,” said Jim Glancy of The Bowery Presents, an independent
concert promoter in New York. “It’s speculators who bought a bunch of seats
and didn’t get the price they wanted.”

Concert promoters, artist managers and ticketing services say that bots are
now an ever-present force, not only during the high-traffic moments when a big
show officially goes on sale, but also at the odd moments when a promoter
releases a few dozen extra seats with no announcement.

Darlene Schild, of Lincroft, N.J., may well have experienced the reach of
bots firsthand recently when she tried to buy Justin Bieber tickets as an 11th
birthday present for her daughter. Like any well-trained concertgoer, she fired
up Ticketmaster’s iPhone app just as the tickets went on sale, but after 15
fruitless minutes she gave up.

“The first thing that crossed my mind was that some ticket-buying service
bought them all,” Ms. Schild said. “Or someone could dial quicker than me.
Some technology — something.”
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Last month, Ticketmaster sued 21 people in federal court, accusing them
of fraud, copyright infringement and other offenses in using bots to search for
millions of tickets over the last two years.

The legal status of bots is unclear. They are banned in a handful of states,
but those laws have proved largely ineffectual, and enforcement at the federal
level has also been a disappointment to the concert business.

Three years ago, four men connected with a company called Wiseguy
Tickets were indicted on conspiracy, wire fraud and other charges, for
apparently using bots to get tickets to Bruce Springsteen, Hannah Montana and
other concerts.

The case hinged on whether the men had committed actual crimes or had
merely violated the terms of service on Ticketmaster’s site; in the end three of
the men were sentenced only to probation and community service (one remained
at large).

“They got a slap on the wrist,” Mr. Rapino said. “It wasn’t much of an
actual deterrent.”

Not everyone is convinced that bots are the primary villain of the
everyday concertgoer. The Fan Freedom Project, a nonprofit group financed by
StubHub, has pushed for anti-bot laws around the country, and Jon Potter, its
president, praised Ticketmaster for filing its lawsuit last month.

But he also criticized the industry practice of “holds,” in which sometimes
large blocks of tickets are reserved for sponsors, fan club members and industry
contacts, and never go on sale to the general public.

When it comes to the secondary ticket market, Live Nation has a
complicated position. As much as it is trying to block bots, it also profits from
the ticket resale market through TicketsNow — its own version of StubHub — as
well as through deals with major sports groups, like the National Basketball
Association. Mr. Rapino sees no contradiction in Live Nation’s stance.

“I have no problem if you bought a Justin Timberlake ticket and you
decide to go sell that ticket to somebody,” he said. “We would first and foremost
want to make sure that the first ticket sold, that the fan has a shot to buy that
ticket.”
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4

. Read the article quickly and say which of the following are NOT

mentioned in the article.

1.

the live music industry

2. booking office

o N o O &~ W

. music fans

. famous singers

. concert promoters
. secondary market
. the arms race

. Security system

5. Read the article again and find the following.

1. two lawsuits mentioned

2. two ways the bots have been used

3. three pop stars mentioned

4. three occupations connected with the concert industry

6. Find words and phrases in the article that mean the following.

1. to prevent, to interfere, or to hinder

2. the crime of obtaining money or some other benefit by deliberate
deception

3. a written or spoken statement that tells people about something

4
5
6

7

. Someone or something that is inconvenient, annoying, or vexatious; a bother
. to express strong disapproval of
. to cause something very harmful or damaging

. Explain the meanings of the following words and phrases used in

the article.

1
2
3
4
5
6

. law enforcement

. likelihood

. to burnish the reputation
. the reviled foe

. “speedbumped”

. community service
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8. Give the equivalents in your native language for the following
words and phrases used in the article.
. ever-present force
. to vanish instantly
. copyright infringement
. to siphon off
. the primary villain
. resale market

o O B W DN

9. Answer the following questions.

1. What does the concert industry do to thwart the scalpers using bots?

2. How many desirable tickets are bought with the help of bots, according
to Ticketmaster?

3. What has Ticketmaster done to burnish its reputation with consumers?

4. What do the programmers do to slow down bots and what is the result
of that?

5. Why does the practice of “holds” take place in the concert industry?

10. Comment on the following statements from the article.

1. “Bots,” computer programs used by scalpers, are a hidden part of a
miserable ritual that plays out online nearly every week in which tickets to hot
shows seem to vanish instantly.

2. By monitoring the behavior of each visitor to Ticketmaster’s site, the
company can determine the likelihood of a customer being human or a machine.

3. Concert promoters, artist managers and ticketing services say that bots
are now an ever-present force, not only during the high-traffic moments when a
big show officially goes on sale, but also at the odd moments when a promoter
releases a few dozen extra seats with no announcement.

4. The legal status of bots is unclear. They are banned in a handful of
states, but those laws have proved largely ineffectual, and enforcement at the
federal level has also been a disappointment to the concert business.

5. Sometimes large blocks of tickets are reserved for sponsors, fan club
members and industry contacts, and never go on sale to the general public.
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11. Translate into English and discuss with a partner the following.

Manonna B YkpaiHi BUCTYNUTh HampukiHil Jjita! I{s HoBuHa obseTina
[HTEpHET 31 MBUIKICTIO CBITIA.

Pa3om 3 MM Takox cTaja BiJioMa JaTa MpOJIaXy KBUTKIB HAa KOHIIEPT
ManonHu, a yci BITYM3HSHI (DaHATH BXKE MOXKYTh IIUKYBAaTUCS Y YEPTH 32 HUMH,
MpaBJia, MOKH 1110 y BIPTyaJIbHI 1 TIJIBKY J1JI1 OPOHIOBAHHS.

Opnak, OKpiM TOJIOBHUX JeTanei KOoHLepTy MajqoHHU B YKpaiHi, TaKuX
K MICIIC MIPOBEICHHS YU BapTICTh KBUTKIB, peaakiii afisha.tochka.net Bmamocs
Ji3HATUCS e KUTbKa IHikaBuX (akTiB mpo TypHe Manonnu Madonna's 2012
World Tour, B sike BoHa BianpaBuUThc 29 TpaBHS B MIATPUMKY cBoro 12
cTyaiiHoro aasoomy "MDNA".

Ha3a HOBOro amsbomy Magonaun "MDNA" cniB3BydHa 3 XIMIYHOIO
HA3BOIO €KCTa3l, Yepe3 IO paHille PO3KPUTHUKYBAIM CTYAIMHHUK, a Temep — 1
came TypHe, pO3LIHIOIYH HOT0 SIK ponaraiy HapKOTHKIB.

Ha ractponmt Manonnu B miaTpuMky anbOomy "MDNA" mnoknamaroTh
BeNMKI crofiBaHHs. Po3paxoByroTh, mo TypHe Madonna's 2012 World Tour
CTaHe ychimHimuM 3a 1i Typ Sticky & Sweet, B pamkax sKOro criBayka
BCTAaHOBMJIA KUIbKa aOCONIOTHUX PEKOPIIB 3a YHCIOM BiABIAyBadiB ii
KoHIEepTiB: 75 Tuc. y Jlonaoni, 76 tuc. y I'enbciHki (aOCOMIOTHHI peKopA
®iHnsgHAil 119 CONMBHUX KOHUEpTiB), Gimbime 60 Tnc. y Heto-HMopky Ta iHmmx
MICTax.

70 TuC. rnsAadiB — camMe Take 4Yucio (paHaTiB TBOPYOCTI MOMN-1KOHU
3MOXYTh BiJBIIAaTH KOHIEPT ManoHHu B Ykpaiui, sikuii npoitne Ha HCK
"OniMmiiicekomy".

Hxepeno:  http://afisha.tochka.net/ua/12352-madonna-v-ukraine-2012-
top-5-faktov-o0-kontserte-madonny-v-kieve/

12. Write an abstract of the article.
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Unit 23
Advertising

1. Work with a partner to discuss the following.
1. Do you know what the expression “Madison Avenue” means?
2. What impact does branded content have on you?

2. Read the article and explain what problem it is devoted to.

Content Marketing Beckons to an Executive From a Digital Agency

By STUART ELLIOTT
Published: May 23, 2013

THE expression “People vote with their feet” was not coined on, or about,
Madison Avenue. Still, in the advertising business, the jobs that top executives
change agencies to take can signal potential areas of growth for the industry —
or, at least, areas they believe will provide them, and clients, lucrative
opportunities.

Robert Murray is the new president of Skyword, a content marketing
specialist.

Skyword, founded in December 2010 by Tom Gerace, received $6.7
million in financing last week.

In another sign of the growing role that content marketing is beginning to
play in advertising, Robert J. Murray, global president of a leading digital
agency, iProspect, which is part of the Aegis Media division of Dentsu, is
leaving to join Skyword, a content marketing specialist, as president, a new post.
Mr. Murray is to begin at Skyword, based in Boston, on June 3.

Content marketing — also known as branded content or branded
entertainment — refers to editorial content like articles, video clips, movies,
television shows, photo galleries and even comic books that is created on behalf
of marketers that serve as presenting sponsors. The content is bought in place of
traditional pitches like commercials or banner ads.

Content marketing follows the venerable “brought to you by” model of
consumer engagement, popularized in the 1930s through 1950s by radio and
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television, updated for a digital age to encompass platforms that include Web
sites, streaming video, search engines and social media.

In a survey conducted among more than 2,000 marketing students in four
European countries, which was published this week by the MediaSchool Group,
81 percent said they agreed or agreed strongly that content marketing would be
an essential part of their jobs in a decade.

“The content space is incredibly hot right now,” Mr. Murray said in a
phone interview from Singapore before the announcement of his new job,
scheduled for Friday. “Content is king.”

“Brands need to be part of the conversation,” he added, “and the key is
content.”

“Anytime you make a big move like this, it’s a leap of faith,” said Mr.
Murray, who is 45. “I had to believe in the product and I had to believe in the
people.”

Helping to cultivate that belief, he added, was his experience at iProspect
working with Skyword since last summer for several clients, “most notably
General Motors.”

Mr. Murray, who goes by Rob, has worked at iProspect for almost 15
years. Before becoming global president in 2009, he held posts that included
chief executive of iProspect U.S. and president, and he led the company through
its acquisition by Aegis in 2004. (Aegis was acquired by Dentsu in March.)
Before joining iProspect, Mr. Murray was a consultant for Bain & Company.

In addition to General Motors, Skyword clients and customers include
AutoTrader.com, 1.B.M., Iron Mountain, the MarketWatch unit of Dow Jones &
Company, TransUnion and United Way. Skyword offers a content marketing
platform to produce and promote original content aimed at consumers.

Skyword was founded in December 2010 by Tom Gerace, an entrepreneur
who also founded Be Free and Gather.com. Skyword has attracted investors that
include the Cox Media Group division of Cox Enterprises; a round of financing
that was obtained last week by Skyword, which totaled $6.7 million, was led by
Cox Media.

“Creating content is responding to consumer information needs, what
they’re searching for and sharing” on social media, Mr. Gerace said in a separate
phone interview.
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Another reason content marketing is becoming popular, he added, is that
“marketers are starting to think about connecting with consumers in the digital
space differently” than they do in traditional media.

Mr. Murray’s experience “running a business that spans the globe” will
serve Skyword well, Mr. Gerace said, particularly as “our business is becoming
increasingly global.”

“I’m headed to London next week, looking at opening our first office
internationally,” he added, “and we would likely do that in London.” In addition
to its Boston headquarters, Skyword has a technical center in Pittsburgh.

An issue that could slow or blunt the growth of content marketing is
concern over how it can blur the line between editorial content and advertising.
The worry is not new; in the 1951 movie “Ace in the Hole,” a hard-boiled
reporter played by Kirk Douglas asks his young co-worker, “Say, what did you
take in that school of journalism? Advertising?”

Mr. Gerace agreed that branded content “can be problematic if it’s not
transparent,” describing himself as no fan of “inserting brand-influenced content
into existing, respected media properties.”

“Audiences will come to brands if they’re creating great stuff,” he said.

Mr. Murray acknowledged that “there’s definitely an underbelly” to
content marketing.” The way to address those qualms is to produce “high-
quality, authentic content,” he said, rather than products like advertorials, which
consumers often dismiss as ads masquerading as articles.

“We’re trying to work with the world’s biggest and best brands,” Mr.
Murray said. “As part of that challenge, you have to maintain the brand
standard.”

IProspect has filled the vacancy created by Mr. Murray’s departure by
promoting Ben Wood — president for Britain and the Europe, Middle East and
Africa region — to global president.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. authentic content

2. billboards

3. commercials

145



co N o O b~

A O DN EFE D>

S.
1.
2.

desease

3.
4.
S.

herself

6.
7.

. comic books

. leaflets

. radio spots

. advertorials

. telephone calls

. Read the article again and find the following.

. six examples of branded entertainment

. two examples of traditional pitches for advertising
. six examples of Skyword clients

. four examples of modern advertising platforms

Find words and phrases in the article that mean the following.
tending to be profitable or remunerative
sudden misgiving; uneasy feeling of acting wrongly; reluctance; illness;

a person or those who professionally provide expert advice
to make something less sharp
original, genuine, authoritative; one who does something himself or

to stop considering something; to rid one’s mind of; to dispel
things, belongings; possessions or a pile of things; something that

doesn't have a specific name

6.

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.
4.
S.
6.

branded content

a “bought to you by’ model
presenting sponsors

the content space
information needs

ads masquerading as articles
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7. Give the equivalents in your native language for the following
words and phrases used in the article.
. potential areas of growth
. a leap of faith
. to blur the line
. a round of financing
. media properties
. to address one’s qualms

o O B W DN

. Answer the following questions.
. What is beginning to play the growing role in advertising?
. What’s the key to successful branded content?

3. Is it possible to blur the line between editorial content and advertising?
Why? / Why not?

4. What are advantages and disadvantages of traditional advertising
platforms?

5. What are advantages and disadvantages of digital advertising
platforms?

N — 00

9. Argue for and against statements from the article.

1. “People vote with their feet.”

2. “Content is king.”

3. “Creating content is responding to consumer information needs, what
they’re searching for and sharing” on social media, Mr. Gerace said.

4. “Say, what did you take in that school of journalism? Advertising?”

5. “Audiences will come to brands if they’re creating great stuff)”
Mr Gerace said.

10. Translate into English and discuss with a partner the following.

30.07.2013

VYkpaina nminupye cepen kpain llentpanmsnoi Tta CximHoi €Bpomm 3a
YaCTKOIO BiJICOPEKJIaMH B 1HTEPHETI, Jpyre MicIle 3a MM MOKa3HUKOM IOCiIae
ITonwmma, nepenae noabebke BuaanHs Puls Biznesu.
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«Cepen 12 xpain Hac BUIlepepKae TUTBKM YKpaiHa, J€ YacTKa TOKa3iB
pexiiamMu 'y Bigeodopmari nepesuinye 75 %. Y Ilonbiil B KOXHINA yeTBepTii
peKiaMi BUKOPUCTAHO BIiJ€O, 1€ B 2 pa3u OUIbIIe, HIXK CEPEelIHIM MOKa3HUK y
perioni 1 Tpoxu Ounbie, HiX y Yexii, [0 mociia TpeTe Micle», — MOBIIOMIISE
BUJIaHHS.

3a gaHUMU razeTd, B MOTOYHOMY pOIIl Ha pekiiaMmy y Bimeodopmarti B
iaTepHeTi y [Tosbm pexiramMomaBIii BUTpaTAThH Outbe $30 miH., o Ha 10-20 %
O1bIIIe, HIXK POKOM paHIIIIe.

«3pocTaHHs 1HTEpecy IO BIEO MOXHa MOSICHUTU JBOMa (hakTopamu.
PexnamMu 115010 THITY YacTO JAOTh Kpallll pe3yiabTaTy, HIXK TpaJulliiiHl 6aHepH,
a TaKOX y 0araTb0X BUTAJKAX € JOIIOBHEHHSM 0 peai30BaHUX y TPAIUIIHHIX
MeJia peKkJiaMHUX KaMmmaHiiy, — nurye Bujnanag Arnemiky [lopinpky 3 KoMmaHii
Gemius.

Excniepty, Ha SIKMX MOCHJIAETHCS Ta3eTa, TAKOXK 3a3HAYAIOTh 3POCTaHHS
nonyJysipHocTi YouTube, sikuit momicsiist AMBASATHCS OJIU3bKO 14 MITH. MOJISIKIB 3
38 MiH. rpoMansH Kpainu. KpiM TOro, BIIacHI BiJIEOCEPBICH aKTUBHO
PO3BUBAIOTH MOJILCHKI KOMITAHI1.

Kpim ckazanoro Buie HarajgaeMo, 1o paxime IHTepHeT Acoriaris
Vkpainun (IHAY) migpaxyBana, mo oOCAr YKpaiHCBKOTO PHUHKY MEIIMHOI
iHTepHeT-pexsiamMu B 2012 poui ckiaB 594 MiH. TpH., a e npudiau3zHo Ha 50%
NEPEBUILY€E 00CAT MOMEPETHBOTO POKY.

3a martepianamu: YHIAH

11. Write an abstract of the article.
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Unit 24
Branding

1. Work with a partner to discuss the following.
1. What is your forecast for Apple as a market leader?
2. Do you know why Mapplegate has been a failure?

2. Read the article and explain what problem it is devoted to.
Can Apple stop the profits rot?

Apple’s much-anticipated results are expected to show its growth story
has soured as rivals eat into smartphone market.

A vyear is a long time in the life of a technology firm — and so it has
proved for Apple. Last April, the iPhone maker’s shares had broken through
$600 (£393) and tipsters were predicting they would rise to $1,000. Apple had
overtaken ExxonMobil as the world’s most valuable listed company and was
still expanding. Having lit fires under the music and telecoms industries, rumour
had it that Apple was about to do the same to cable companies with an internet-
enabled television.

Time magazine named Apple’s chief executive one of its most influential
people. “Tim Cook, a soft-spoken, genuinely humble and quietly intense son of
an Alabama shipyard worker and a homemaker, hasn’t missed a single beat,”
wrote the Apple board member and former vice-president Al Gore in a eulogy to
mark the occasion.

Apple’s shares are now worth just a few dollars more than the $376 they
closed at on 24 August 2011, the day Cook took the helm, and they could fall
below that as Apple announces financial results that are expected to show it has
become what company watchers call “ex-growth”.

Net profits for the March quarter are predicted to have fallen, compared
with the same period last year, for the first time in a decade. This is no small dip
— Wall Street consensus is for an 18% drop to $9.5bn. Revenues, according to
Apple’s guidance, could be just a few percentage points higher than a year ago.
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And there is no sign of an iTV joining the iPads and iPhones on its Chinese
production lines.

The Apple growth story began to turn sour with the arrival of the
iPhone 5.

First there were reports that the cases scratched so easily they were having
trouble leaving the factory floor without damage. Then came “Mapplegate”. The
error-ridden mapping application was seen as a sign that Cook did not have his
predecessor’s attention to detail. Heads rolled in his first bloodletting since
taking charge, with the guillotine falling the software chief, Scott Forstall.

Now there are signs that sales of the iPhone 5 — billed as the biggest
consumer electronics launch in history, reaching 100 countries in three months —
are falling more quickly than for its predecessor, the 4S, according to analyst
Peter Misek at Jefferies bank.

He describes as disappointing the fact that in the first three months of this
year it accounted for only half of Apple phones sold through America’s largest
mobile network, Verizon Wireless — particularly as cheaper, older iPhones do
not run on the souped-up 4G networks now live across the US. Wall Street
predicts Apple will have sold 37m handsets worldwide in the March quarter but,
based on Verizon’s sales, Misek has revised down his estimate to 31m-35m,
although this will not stop the latest iteration of Apple’s most profitable product
becoming its best-selling machine.

“Nobody seriously thinks there is going to be some collapse in Apple’s
business; the concern is how much bigger it will get,” says Benedict Evans at
the Enders Analysis research firm. “The company grew at over 50% a year for
almost three years and, on a purely mathematical basis, the growth rate was
going to slow.”

Apple charges top dollar. While the brand accounts for just 11% of
handsets bought, its premium prices mean it takes 60% of all profit in the
industry, with the rest going to Samsung, says Evans. With many of the high
spenders in western markets already Apple customers, the company may have to
discount to reach a wider audience.

And the cheaper machines produced by Samsung and Nokia are
increasingly just as good at taking high-resolution photographs, flicking through
web pages at top speed or guiding drivers through traffic.
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Inevitably, investors such as the hedge fund manager David Einhorn have
been agitating for Apple to share some of its $137bn cash pile through
dividends. The firm has consulted investors widely on how to do this. The
difficulty is that most of its savings are held overseas and would incur a 30% tax
charge if repatriated. Rather than pay that, Apple could fund a dividend from its
$44bn a year in free cash flow from domestic sales.

According to analyst Toni Sacconaghi at Sanford C Bernstein, investors
want to get their hands on at least half the cash flow — $22bn a year, up from the
$13bn Apple announced last March it would spend on dividends and buying
back its shares to help boost the price. He said: “We think a cash-return
programme that is smaller is likely to disappoint investors, while a higher
number would likely be viewed favourably.”

Cook revealed in a TV interview last year that Apple co-founder Steve
Jobs advised him to never wonder “what would Steve do?”” and just do what was
right. Jobs had a healthy disdain for Wall Street and never agreed to a dividend.

In his relations with investors, Cook has beaten his own path. But it is a
sign of how much Apple has changed in the past year that financial engineering
could do more than the next phone or tablet to push up the value of the 1m
shares Cook was granted on becoming chief executive after Jobs died.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. iPhones
. laptops
. feature phones
. 1Pads
. handsets
. Smartphones
. tablets
. pagers

o N O O &~ WD

4. Read the article again and find the following.
1. three examples of portable devices
2. two main Apple’s rivals
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3. three examples of parameters both Apple and cheaper machines have
4. America’s largest mobile network

5. Find words and phrases in the article that mean the following.

1. a piece of unverified information of uncertain origin

2. high praise, written or spoken, usually about someone

3. a strong disapproval or dislike of someone or something which is
considered undeserving of respect

4. to receive or to acquire something that is typically unpleasant; such as,
financial debt

5. to excite or disturb the feeling of

6. a payment due to individuals who have invested in a successful
financial undertaking

6. Explain the meanings of the following words and phrases used in
the article.

1. an internet-enabled television

2. to eat into market

3. company watchers

4. to soup-up

5. a cash-return programme

7. Give the equivalents in your native language for the following
words and phrases used in the article.
. to stop the profits rot
. tipsters
. to flick through web pages
. the biggest consumer electronics launch in history
. to beat one’s own path

g b~ W N -

. Answer the following questions.

. What are the main Apple’s rivals in smartphone market?

. What’s the reason iTV hasn’t joined the iPads and iPhones yet?
. What’s the amount of Apple handsets sold in US?

W N~
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4. What are the advantages and disadvantages of iPhone 5?
5. What are the main objectives of Apple investors?

9. Argue for and against statements from the article.

1. A year is a long time in the life of a technology firm.

2. Time magazine named Apple’s chief executive one of its most
influential people.

3. Now there are signs that sales of the iPhone 5 are falling more quickly
than for its predecessor.

4. “Nobody seriously thinks there is going to be some collapse in Apple’s
business; the concern is how much bigger it will get,” says Benedict Evans.

5. The cheaper machines produced by Samsung and Nokia are
increasingly just as good at taking high-resolution photographs, flicking through
web pages at top speed or guiding drivers through traffic.

10. Translate into English and discuss with a partner the following.

21.08.2013

KopuctyBaui comiansHoi Mepexi Facebook HaiiOinbiie roBopsiTe mpo
Coca-Cola, cBiguath JgaHi JOCHIIHKCHHS, TMPOBEACHOTO CTATHCTHUYHUM
MIAIPUEMCTBOM Statista.

Ax crano Bigomo, npo O6penn Coca-Cola Ha cBOiX CTOpiHKaxX TOBOPSTH
OisbllIe MIJIBHOHA KOPUCTYBAU1B COLIMEPEXI.

Ipyre 1 TpeTe Mmicie 3alHAJIM KOCMETHYHA KOMMaHis Avon 1 Mepexa
cynepmapketriB  Walmart BignmoBigHo. Ilpu 1bOMy Ha MOMEHT HamHMCaHHS
3amiTku Walmart OyB BUTICHEHHI Ha yeTBepTe Miciie Opernom Disney. JlecaTky
3aMHKa€ IUIaTiKHA cucteMa Visa.

Haramgaemo, 110 Ha modarky 4epBHA 1bOro poky Forbes moBimomiiss, 110
Facebook mocTynuBcst 3BaHHSIM HaWO1IBII JUHAMIYHOTO TEXHOTITaHTa JILIOBIM
cornmepexki LinkedIn. 3a migpaxynkamu Bunanns, LinkedIn onunumnacs 3a num
MOKa3HUKOM Ha MEPIIOMY MICII 3 CEpPEHIM 3pOCTaHHSAM BUPYUKHU 32 TPU POKHU Y
102%. Ha apyre micie notpanmia Facebook (87%), na tpere — Apple (55%).
[Ile oana moTyxxHa TexHokopmopauis, Google, po3micTuinacs nuumie Ha 17-My
PAIKY 13 3pOCTaHHSAM TIPoJIaXxiB y 29%.
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11. Look through the list of most valuable brands and discuss with a

partner.

Values calculated October 2012

Brand Brand Company
Rank Brand Value Revenue | Advertising | Industry
($bil) ($bil) ($mil)

1 n 87,1 108,2 933 Technology
Apple

2 crosolt 54,7 73,7 1 600 Technology
Microsoft

3 | Coteds 50,2 22,8 3256 Beverages
Coca-Cola

4 IEns 48,5 106,9 1373 Technology
IBM

5 Gouogle 37,6 36,5 1544 Technology
Google

6 (i@ 32,3 54,0 2100 Technology
Intel

7 37,4 85,9 769 Restaurants
McDonald’s

8 | \QuUGY 33,7 124,7 - Diversified

" General Electric

9 @ 26,3 73,7 i Automotive

BMW
vl

10 cisco 26,3 46,1 325 Technology

Cisco

3a marepianamu: http://www.forbes.com/powerful-brands/list/

12. Write an abstract of the article.
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Unit 25
Media Corporations

1. Work with a partner to discuss the following.
1. What are the main Ukrainian media companies? Who are their owners?
2. What TV shows do you prefer? Why?

2. Read the article and explain what problem it is devoted to.
News Corporation reaches $139m settlement with shareholders

Lawsuit lodged in 2011 claimed company’s board failed in its fiduciary
duty to prevent phone-hacking scandal.

News Corporation has reached a $139m (£91m) settlement with
shareholders over a lawsuit claiming that its board of directors put Rupert
Murdoch’s interests ahead of the company over the phone-hacking scandal, and
the acquisiton of his daughter Elisabeth’s TV company Shine.

The settlement of the class action, with News Corporation shareholders
including Amalgamated Bank of New York and the Central Laborers Pension
Fund, is claimed to be the largest cash settlement ever in a derivative lawsuit.

The lawsuit lodged in 2011 claimed News Corporation’s board failed in
its fiduciary duty to prevent the phone-hacking scandal that has engulfed News
International, Murdoch’s UK newspaper division that included the now defunct
News of the World.

It also challenged the media conglomerate’s directors for giving Murdoch
the greenlight to purchase of TV production company Shine, the maker of
MasterChef which is run by Rupert’s daughter Elisabeth Murdoch, for $675m in
2011.

The Amalgamated Bank of New York and the Central Laborers Pension
Fund claimed the deal was a case of “nepotism” and that the board of News
Corp failed to question or challenge Rupert Murdoch.

The lawsuit accuses Rupert of treating News Corp “like a wholly owned
family candy store” and argues that a fair price was not achieved for Shine.
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News Corporation said in a statement the money would come from
insurance policies held by members of the board who were the defendants in the
suits, who included James and Lachlan Murdoch.

The settlement includes extensive corporate governance reforms at News
Corporation, which is soon to be split into separate stockmarket-listed
publishing and entertainment businesses.

“We are pleased to have resolved this matter,” said News Corporation in a
statement. “The agreement reflects the important steps News Corporation has
taken over the last year to strengthen our corporate governance and compliance
structure and we have committed to building on those efforts going forward.”

Securities and corporate governance law firm Grant & Eisenhofer
represented co-lead plaintiffs Amalgamated Bank and the Central Laborers
Pension Fund. Co-lead counsel was Bernstein Litowitz in its representation of
the City of New Orleans Employees’ Retirement System.

“We are pleased that the company has committed to additional
enhancements to its governance that we hope will continue to protect and
enhance shareholder value going forward,” said Noel Beasley, chairman of the
Amalgamated Bank.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. TV company
2. multiple platforms
. content-provider
. TV show
. Nnewspapers
. Interactive media
. broadcasting

~N o O &~ W

. Read the article again and find the following.

. two media companies mentioned

. a popular TV show mentioned

. two examples of important steps News Corporation has taken
. two paintiffs in the lawsuit mentioned

A o DN EFPE D
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5. Find words and phrases in the article that mean the following.

1. something that was recently bought or obtained

2. favoritism shown to relatives, especially in appointments to desirable
(good-paying) positions

3. no longer in existence; having ceased its functions; dead, extinct

4. in a legal situation, the individual who must respond to an application
before the courts to resolve a situation

5. an individual who starts a legal action to resolve a legal situation
involving his or her rights

6. anyone trained in the law who has received a law degree from a
recognized university and who is authorized to practice law in a given
jurisdiction

7. impartial, unbiased; honorable

8. a principle, standard, or quality regarded as worthwhile or
desirable

6. Explain the meanings of the following words and phrases used in
the article.

1. the settlement of the class action

2. fiduciary duty

3. the defendants in the suits

4. to engulf

5. shareholder value

6. additional enhancements

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. cash settlement

2. phone-hacking scandal

3. to give the green light

4. insurance policies

5. corporate governance reforms

6. a stockmarket-listed business
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8. Answer the following questions.

1. What did the lawsuit lodged in 2011 claim?

2. What settlement did News Corp reach with shareholders?

3. What are the advantages and disadvantages of media corporations in
media business?

9. Comment on the following statements from the article.

1. News Corporation has reached a $139m (£91m) settlement with
shareholders over a lawsuit claiming over the phone-hacking scandal, and the
acquisiton of his daughter Elisabeth’s TV company Shine.

2. The Amalgamated Bank of New York and the Central Laborers
Pension Fund claimed the deal was a case of “nepotism”.

3. The lawsuit accuses Rupert of treating News Corp “like a wholly
owned family candy store” and argues that a fair price was not achieved for
Shine.

10. Read the following text and discuss with a partner.
NEW YORK — August 21, 2013 — News Corp announced today plans to

launch a global programmatic advertising exchange allowing marketers to
collectively leverage the company’s leading online and mobile products and rich
first-party data for programmatic buying and real-time bidding. News Corp
properties will discontinue any remaining arrangements with third-party ad
networks.

The News Corp Global Exchange, which will roll out over the coming
weeks, comprises more than 50 leading web sites and mobile products, reaching
millions of highly engaged subscribers and users worldwide via WSJ.com,
TheTimes.co.uk, NYPost.com, News.com.au, MarketWatch.com, TheSun.co.uk
and more, including BallBall, the recently launched mobile app and web site for
exclusive European football highlights in Japan, Indonesia and Vietnam.

News Corp Chief Executive Robert Thomson said, “Content aggregators
would like to commodify our content, while data scrapers would like to
aggregate our audience — the only way to reach the world’s greatest content and
the most prestigious and lucrative audiences is directly through our digital
properties. Third parties are no longer invited to the party.”
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To support the private exchange, News Corp will be working with The
Rubicon Project as its global sell-side platform. News Corp enjoys a strong
direct relationship with its premier audience of affluent, engaged subscribers and
users, while the exchange will allow advertisers to target a number of audience
segments on a global scale via premium quality inventory and unique data.

Each business unit will continue to maintain their existing dedicated
advertising sales teams in conjunction with the new programmatic exchange.

Jaxepedo: http://newscorp.com/

11. Translate into English and discuss with a partner the following.

AmepukaHceka TeneBenyda Ompa BiHdpi mnoBepHETbCS [0 KaHPY
po3MoBHUX 1m0y B ciuHi 2012 poky 3 mpoektom Oprah's Next Chapter
(Hactynna rimasa Onpu), noBigomiisie Reuters.

[lepmwmii ABOrOAMHHMK €MT130]] HOBOTO IOy OyJie mokazanuii y ciuni 2012
poky Ha kabenbHOMY TenekaHani OWN (Oprah Winfrey Network).

VY HoBomy moy Omnpa Bindpi Mae HaMip 3ycTpidaTucs 3 y4aCHUKaMU 110y
no3a cryzaiero. [lepuiiM y4acHUKOM HOBOTO IIOY cTaHe BoKaicT Aerosmith
CriBen Taiinep , sskuil mpuiime TeseBeay4dy B CBoeMy MaeTKy B Hpro-I'emmiupi.
[Hmmmu  yyacHukamu nporpamu cranyTh aktop Illonm Ilemn 1 mpoarocep
Jxopmx Jlykac.

Bingpi 3100y1a CBITOBY MOMYJSPHICTh 3aBASKA CBOeMY TOK-moy The
Oprah Winfrey Show, sike Buxomuno B edip BIpoaoBxkK 25 pokiB. OcTaHHI
BUITYCK IOy Trisigadyl nmodaumnu 25 tpaBHa 2011 — ¥oro moguBummcs 16,4
MUJTbHOHA YOJIOBIK.

[Ticns 3akputTs cBOe€i mporpamu Bindpi Bupimmia 3ocepenutucs Ha
po6oTi Hax BiacHUM TenekaHagsoM OWN, 1o nmodano MoBiieHHS B ciuHi 2011

POKY.
3a marepiasamu: Lenta.ru

12. Write an abstract of the article.
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Unit 26
Telecommunication

1. Work with a partner to discuss the following.

1. What do you think of national security in Ukraine?

2. What are the most strategically important industries, except
telecommunication, for any state?

2. Read the article and explain what problem it is devoted to.
Some in Congress Grow More Wary of Selling Sprint to SoftBank of Japan

Congressional concern over the proposed takeover of Sprint Nextel by
SoftBank of Japan on national security grounds grew on Thursday as Senator
Charles E. Schumer of New York asked government regulators to carefully
review the Asian company’s ties to Chinese telecommunications equipment
makers.

In a letter to the Treasury Department and the Federal Communications
Commission on Thursday, Mr. Schumer, Democrat of New York, urged the two
to carefully consider the SoftBank deal in the wake of widespread attacks by
Chinese hackers.

“The protection of our critical infrastructure is a topic of intense
legislative scrutiny,” the Democratic senator from New York wrote in the letter,
which was reviewed by a reporter for the The New York Times. He asked the
two agencies to take a close look “to ensure that our nation’s security is not
placed at risk.”

Mr. Schumer is the latest senior lawmaker in Washington to express
wariness over the deal because of SoftBank’s relationships with Chinese
telecommunications equipment makers like Huawei and ZTE. Senator John
McCain, Republican of Arizona, wrote a separate letter to the F.C.C.’s acting
chairwoman, Mignon L. Clyburn, on Thursday, asking the agency to carefully
review the proposal.
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The letters come as SoftBank cleared another regulatory hurdle on
Thursday. A California state regulator approved the proposed takeover, joining
22 other states and the District of Columbia.

Now the Japanese firm needs only clearance from the F.C.C. and a
government panel that reviews foreign investments in the country that is led by
the Treasury Department. Decisions from both agencies are expected soon.

SoftBank, which announced its agreement to buy a majority stake in
Sprint last October, is also competing against Dish Network, which is trying to
derail the deal with a rival $25.5 billion takeover bid.

Over the last several months, both SoftBank and Sprint have tried to
assuage concerns over national security. The two assured Mike Rogers,
Republican of Michigan, the chairman of the House intelligence committee, that
they would remove Huawei equipment from their United States network earlier
this year.

Mr. Rogers has offered cautious praise for the pledge. “I am pleased with
their mitigation plans, but will continue to look for opportunities to improve the
government’s existing authorities to thoroughly review all the national security
aspects of proposed transactions,” he said in March.

The two companies have also agreed to give the federal government veto
power over one of SoftBank’s representatives on the new Sprint board. That
person would be charged with ensuring the company’s compliance on network
security.

Dish Network has made national security one of its chief weapons against
SoftBank, using a media campaign in Washington that tries to play on fears
about a foreign company taking control of a major American
telecommunications firm.

A spokesman for SoftBank argued that while it had pledged to remove
Huawei equipment from Clearwire’s systems, Dish had not made a similar
commitment.

“SoftBank’s proposal improves U.S. national security because only
SoftBank has committed to remove equipment already located inside a U.S.
network that the government has national security concerns about,” the
spokesman said in a statement. “Dish has made no such commitment to remove
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this network equipment and to do so would require Dish to further increase the
amount of debt it will need to complete any transaction.”

Other countries already own significant stakes in American wireless
networks: Vodafone of Britain owns 45 percent of Verizon Wireless, the
country’s biggest cellphone service provider, while Deutsche Telekom of
Germany owns a majority stake in T-Mobile US.

But SoftBank has faced questions about its connections to Huawei and
ZTE shortly after its bid. The Japanese firm uses equipment from both
companies in its systems outside the United States, primarily through a joint
venture.

And Clearwire, a wireless network operator of which Sprint is seeking full
control, uses some Huawei products in parts of its network.

Lawmakers have argued that both companies are closely tied to the
Chinese government, and that allowing them entry to into critical national
infrastructure could leave the country vulnerable to online attacks on vital assets
like power grids and dams.

“In light of these facts, I am concerned that critical parts of Sprint’s future
network may also become dependent on unsecure Chinese equipment and
vulnerable to interference. With Sprint’s ultimate control in foreign hands, there
are significant questions as to whether the United States would have sufficient
influence and oversight to mitigate these concerns,” Mr. Schumer said in a letter
to the F.C.C. and the Treasury.

“The blatant attempt to politicize” the approval process “by Dish and a
senior member of the Senate banking committee is inappropriate and threatens
to discourage important foreign investment in the United States,” the SoftBank
spokesman said.

Mr. Schumer replied in a statement: “There’s nothing political about
expressing concerns over national security.”

Mr. Schumer has sought to block takeovers in the past on national security
grounds. He fought the proposed sale of six American ports to DP World, a
company based in Dubai, arguing that the deal would endanger national
security.

DP World eventually agreed to sell the American ports assets to an arm of
the American International Group.
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3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. government regulators

2. attacks of hackers

3. joint-stock company

4. wireless networks

5. takeover

6. aquisition

7. state enterprise

8. network security

4. Read the article again and find the following.

1. three examples of government institutions

2. three examples of American mobile carriers

3. three examples of telecommunication corporations
4. two examples of Chinese telecommunications equipment makers

5. Find words and phrases in the article that mean the following.

1. a careful and detailed examination of something in order to get
information about it

2. to make something less harsh, severe, or violent; to moderate in force
or intensity

3. an offer for the price for something; often in the context of an auction

4. with the military open to attack or exposed to an attack or possible
damage

5. glaringly conspicuous, very obvious and offensive

6. after a long time, especially after many problems or setbacks

6. Explain the meanings of the following words and phrases used in
the article.

1. to endanger national security

2. regulatory hurdle

3. cautious praise for the pledge

4. to assuage concerns
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5. an attempt to politize
6. to give veto power

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. the protection of infrastructure

2. ultimate control

3. to take a close look

4. house intelligence

5. a joint venture
6. to increase the amount of debt

8. Answer the following questions.

1. What did Mr. Schumer, Democrat of New York, urge to carefully
consider?

2. What’s a topic of intense legislative scrutiny?

3. When did SoftBank announce its agreement to buy a majority stake in
Sprint Nextel?

4. What is SoftBank’s main rival in this deal?

5. Why did SoftBank have to remove Chinese equipment from a US
network?

9. Comment on the following statements from the article.

1. Congressional concern over the proposed takeover of Sprint Nextel by
SoftBank of Japan on national security grounds grew on Thursday as Senator
Charles E. Schumer of New York asked government regulators to carefully
review the Asian company’s ties to Chinese telecommunications equipment
makers.

2. “The protection of our critical infrastructure is a topic of intense
legislative scrutiny,” the Democratic senator from New York wrote in the letter,
which was reviewed by a reporter for the The New York Times.

3. The two companies have also agreed to give the federal government
veto power over one of SoftBank’s representatives on the new Sprint board.
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That person would be charged with ensuring the company’s compliance on
network security.

4. Dish Network has made national security one of its chief weapons
against SoftBank, using a media campaign in Washington that tries to play on
fears about a foreign company taking control of a major American
telecommunications firm.

5. “The blatant attempt to politicize” the approval process “by Dish and a
senior member of the Senate banking committee is inappropriate and threatens
to discourage important foreign investment in the United States,” the SoftBank
spokesman said.

6. Mr. Schumer has sought to block takeovers in the past on national
security grounds. He fought the proposed sale of six American ports to DP
World, a company based in Dubai, arguing that the deal would endanger
national security.

10. Translate into English and discuss with a partner the following.

01.04.2013

Y 2013 pomi cBiToBI BuUTpaTH Ha iH(popmaiiitHo-TexHosoriunl (IT)
MPOJIYKTU Ta MOCIyrH 30uibmarbes Ha 4,1% Big piBHS 2012 poky 1 HOCATHYTH
no3nauku $3,8 TpiH, mporHo3ye aHamiTHIHA Kommadii Gartner.

3a cnoBamu aHamituka Gartner Piwapnma ['opmona, HemaBHI OrOKETHI
ckopoueHHss B CIIIA, a Takox OaHkiBcbka Kpu3a Ha Kinpt 1
3arajJbHOEBPOIIEHCHKI €KOHOMIUHI TipoOsiiemu 3poOwiu cBitoBuid [T-0i3Hec
OUIBII HECTIMKUM 1 KPUXKHUM, &, KPIM TOro, KOMMaHii MoYagd MUCIUTH OUIbIII
KOPOTKUMH IIPOMIDKKaMH 4acy.

Panime mpaktuyHO BCl cBiTOBI IT-BeHIOpM mig Yac CBOIX OCTaHHIX
JNEKUTPKOX KBapTAJbHMX 3BITIB 3adBJISUTM, IO BIIYyBalOTh Ha coOi
MAaKpOEKOHOMIYHUN THUCK, SAKUH 3MYCHB 0araTbOX 3 BEJIUKHX KIIIE€HTIB
BIJIMOBUTHCS BiJI paHillle PO3MIIICHUX 3aMOBJIEHb a00 BIJKIACTH 1X Ha OLIBII
mi3H1 nepioau 4vacy. HesBakaroum Ha Te, mo Gartner He BHUKJIIOYAE "HOBUX
€KOHOMIYHHUX IIOKIB", KOMITaHis OYIKY€, III0 BCl BOHU OyAyTh KOPOTKOYACHUMHU
1 MaTUMyTh JUIIE€ JIOKaJbHUN BIUIMB Ha [T-BUTpaTu, TOAI SIK CTpaTErivyHO

Butpatu Ha [T 3pocTaTuMyTh B HAMOIMKY1 POKH.
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3riIHO 3 MPOTHO30M, BUTPATH Ha TEJICKOMYHIKaIlii, sSIK Ha HAWOUTBITHI
cextop IT, 3poctyTh m1bOTO pOKyY Ha 2%, 10 $1,69 TpiH. Y MUHYIOMY pOIli BOHH
ckopotunucs Ha 0,4%. 3a manumu Gartner, 3HIKEHHS BHUPYYKH OINEPATOPIB
CTIJIBHUKOBOTO 3B'SI3KY BiJl Iepeiadl rojiocy Oyjae KOMIEHCOBAaHO 301JIbIIICHHSIM
BUPYYKH BiJl TIepeiadi IHTEpHET-AaHHX.

Kpim 1poro, aHamiTUKH MNPOTHO3YIOTh 3POCTaHHS BUTpPAT Ha
KOpIIOpaTUBHE MporpaMue 3a0e3neueHHs. Lleil moka3HuK, sIK OUIKYETHCS, 3pOCTE
Ha 6,4% 1o $297 mupa. YV 2012 pori 3poctanHs cknaio 3,5%. Y Toi ke vac
Gartner 3asBis€, II0 B LbOMY POIll OYIKY€TbCA 3MiHA CTPYKTYpPH BUTpaT Ha
coTBEpHOMY pPHUHKY. ba3u maHux, pimieHHS IJIs 1HTErpaiii 1 YNpaBIiHHS
MOCTaBKaMH OyAyTh MTOKa3yBaTH 3pOCTAHHS BUILE CEPEAHBOIO HA PUHKY.

Burpatu Ha IT-nocayru 3poctyth Ha 4,5% mo $918 mupa., a BuTpatu Ha
HiATPUMKY JaTaneHTpiB ckinanayth $146 mupa. Butpatum Ha HOBe amapatHe
3a0e3nedueHHs cKiIanyTh $718 Mapa, mo Ha 7,9% Oinblie, HiXK pOKOM paHiIle.

Panime mnoBimomisocs, 1mo o6csar ykpaiHcbkoro punHky IT 3a
migcymkamu 2013 poky wmoxe ckiactu $3,6 mupa. [Ipo me 3asBuim B
HamioHanpHiN KOMICIi, IO 3A1HCHIOE JEpPXKpErytoBaHHs Yy cdepi 3B'SI3Ky Ta
iHpopmaTtuzamnii (HKP3I).

Haragaemo, komnaniss Group M npornosysana, mo B 2013 poui cBiToBUit
o0cAr IpoJaxiB peKjIaMu B IHTEPHETI NEPEBUILIUTH CTOMIIBAPAHY MTO3HAUYKY.

3a martepianamu: CyberSecurity

11. Write an abstract of the article.
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Unit 27
Ethics and Social Responsibility

1. Work with a partner to discuss the following.

1. How do you protect your digital personal information?

2. Have you ever taken photos for Google Street View maps? Do you
enjoy this service?

2. Read the article and explain what problem it is devoted to.

Stern Words, and a Pea-Size Punishment, for Google

By CLAIRE CAIN MILLER
Published: April 22, 2013

SAN FRANCISCO - Regulators in Germany, one of the most privacy-
sensitive countries in the world, unleashed their wrath on Google on Monday for
scooping up sensitive personal information in the Street View mapping project,
and imposed the largest fine ever assessed by European regulators over a
privacy violation.

The penalty? $189,225.

Put another way, that’s how much Google made every two minutes last
year, or roughly 0.002 percent of its $10.7 billion in net profit.

It is the latest example of regulators’” meager arsenal of fines and
punishments for corporations in the wrong. Academics, activists and even
regulators themselves say fines that are pocket change for companies do little to
deter them from misbehaving again, and are merely baked into the cost of doing
business.

Johannes Caspar, the data protection supervisor in Hamburg, Germany,
who led the investigation into the Street View project, said the fine, which was
close to the maximum of 150,000 euros, or $195,000, that he could legally
impose, was woefully inadequate to stop the data collection practices of
companies as large as Google. He called on lawmakers to significantly raise
such fines.

“As long as violations of data protection law are penalized with such
insignificant sums, the ability of existing laws to protect personal privacy in the
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digital world, with its high potential for abuse, is barely possible,” Mr. Caspar
said.

In Europe, lawmakers are considering revisions to the main data
protection law to allow for fines of up to 2 percent of a company’s annual sales.
In Google’s case, based on last year’s revenue, that would have been up to $1
billion.

For several years, while Google took photos for its Street View maps, it
also collected data like e-mail messages and photos over unencrypted Wi-Fi
networks, outraging consumers and privacy advocates and prompting
investigations in at least a dozen countries.

Peter Fleischer, Google’s global privacy counsel, said the company
collected the data inadvertently, did not use it and cooperated with investigators
in Hamburg.

For Silicon Valley companies, such middling fines are common. For the
Street View violation, Google last year paid a $25,000 fine for obstructing the
federal investigation, and last month agreed to pay $7 million to settle a lawsuit
brought by 38 states. France fined Google 100,000 euros in 2011; Ireland and
Britain did not impose fines after Google agreed to delete data collected illegally
in their countries.

For another privacy violation, related to the Safari browser, the Federal
Trade Commission last year settled with Google for $22.5 million, the largest
civil penalty it had ever levied, though Google did not admit any wrongdoing.
The commission similarly filed eight complaints against Facebook for “unfair
and deceptive” practices related to privacy, with no fine or admission of guilt. In
antitrust investigations, Google escaped a fine in the United States and is close
to doing the same in Europe.

“Especially in these areas like privacy or online access to information,
existing law hasn’t really dealt with these issues before because as technology
changes, the law needs to play catch-up,” said Martin H. Pritikin, a professor at
Whittier Law School who co-writes the blog the Collection Gap, about
regulatory enforcement failure.

Still, the problem stretches far beyond the tech industry. After the 2008
financial crisis, for instance, lawmakers and even some judges questioned
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whether government fines amounted to a rounding error for the nation’s biggest
banks.

Jed S. Rakoff, a federal judge in New York, called the Securities and
Exchange Commission’s $150 million settlement with Bank of America over lax
public disclosures “half-baked justice at best,” and its $285 million settlement
with Citigroup “pocket change.” Even when Goldman Sachs paid a record $550
million fine to the agency in 2010, it amounted to less than 10 percent of the
bank’s profit that year.

On Wall Street, the public hand-wringing also stemmed from a lack of
criminal charges. When the authorities leveled a record $1.9 billion penalty
against HSBC in a money-laundering case, they stopped short of indicting the
British bank, saying that such a move could jeopardize the financial system. The
decision raised concerns that Wall Street was not only too big to fail, but also
too big to indict.

That reflects a broader attitude against fining companies too severely, Mr.
Pritikin said. If a fine is too big, the argument goes, it hurts shareholders if the
stock price suffers, and consumers if the company has to raise prices to pay the
fine.

But when John H. Nugent, a management professor at Texas Woman’s
University, studied the topic, he said he was surprised to find that the opposite
was true, and that even large fines had little long-term effect on companies’
stock prices.

“Management will often choose to take actions they may know are
Improper because they realize the long-term consequences will not affect them,”
Mr. Nugent said.

Still, even a trivial fine has some consequences, said James M. Anderson,
who studies the role of law in regulating business at RAND Corporation.

“There may be some good that is accomplished even if the amount in
question is all but nominal, in expressing some notion that as a society, we have
collectively said this is a problem,” he said.

And the public relations fallout of any regulatory penalty can be
significant for companies like Google, which is extremely sensitive about its
reputation in the eyes of consumers, said Chris Hoofnagle, a lecturer on privacy
law at the University of California, Berkeley, School of Law.
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But Ezra Ross, a professor at the University of California, Irvine, School
of Law and a co-writer of the Collection Gap blog, said the German fine had the
opposite effect.

“They can say, ‘Look at the amount of the fine. Even the government
obviously didn’t think this was a very big deal,” > he said.

He suggested that regulators find creative ways to punish companies, like
preventing Google from using and profiting from the legitimate Street View data
it collected while it was inappropriately collecting personal data.

Another solution, Mr. Pritikin said, is to punish individuals with fines or
jail time, though that is also complicated because companies have insurance to
cover such fines and it is often difficult to single out one person responsible for
a decision.

Enforcement is at a turning point, Mr. Hoofnagle said, and fines could
blossom, especially if a tech company’s privacy violation caused serious harm.

“We’re still working out as a society what the harms are for privacy
violations, and we’re not likely to see hundreds of millions of dollars in fines
unless blood is spilled,” he said. “But you can see how that could happen.”

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. sensitive personal information
2. data mining
. data collection practices
. Wi-Fi networks
. antitrust inverstigations
. Insurance policies
. access to personal data
. avoidance of punishment

o N o O &~ W

. Read the article again and find the following.
. three examples of fines imposed on Google

. two examples of IT companies

. two examples of attitudes to fines

. two solutions of privacy violation

A o DN RFEPE D
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. Find words and phrases in the article that mean the following.

. anger, rage; enraged, furious

. pertaining to not having enough of something or having very little

. mistreatment, unfair use, improper use

. to cause someone to act or to make a person decide to do something
. not firm, relaxed, or negligent; not strict enough

6.

to influence, to act on, to modfy, to impinge on, to produce an effect on,

to change, to modify; concern, relate to, pertain to, interest, regard

6.

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.
4.
S.
6.

7.

to scoop up

pocket change

to impose fines
“half-baked justice at best”
public hand-wringing

lax public disclosures

Give the equivalents in your native language for the following

words and phrases used in the article.

o O B~ W DN

8.
1.
2.
3.

. civil penalty

. to settle a lawsuit

. @ money-laundering case

. to admit wrongdoing

. to stretch far beyond smth

. to have little long-term effect on companies’ stock prices

Answer the following questions.

Why did regulators in Germany unleash their wrath on Google?

What was the highest penalty for Google?

What are European lawmakers doing to protect personal privacy and

what amount of fines are they going to allow?

4.

What are the advantages and disadvantages of laws over privacy

violation in Ukraine?
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5. What is the best punishment for privacy violation, from your point of
view?

9. Argue for and against statements from the article.

1. Academics, activists and even regulators themselves say fines that are
pocket change for companies do little to deter them from misbehaving again,
and are merely baked into the cost of doing business.

2. “Especially in these areas like privacy or online access to information,
existing law hasn’t really dealt with these issues before because as technology
changes, the law needs to play catch-up,” said Martin H. Pritikin, a professor at
Whittier Law School who co-writes the blog the Collection Gap.

3. “Management will often choose to take actions they may know are
improper because they realize the long-term consequences will not affect them,”
Mr. Nugent said.

4. “There may be some good that is accomplished even if the amount in
question is all but nominal, in expressing some notion that as a society, we have
collectively said this is a problem,” James M. Anderson said.

5. “They can say, ‘Look at the amount of the fine. Even the government
obviously didn’t think this was a very big deal,” ” Ezra Ross, a professor at the
University of California said.

10. Translate into English and discuss with a partner the following.

24.08.2013

IIpo wnamip cniBnpamtoBaty 3 New York Times pns myOmikarii
nokymMeHTIB BukpuBada Ensapaa CHoynena orosocuia OputaHchka razera The
Guardian. Penakiis nmosicHuia 11e TUCKOM 13 O0OKY OpUTAaHCHKOTO ypsy.

Jlonnonceka razera The Guardian cmiBmpairoBatume 3 New York Times,
o0 myOJIIKyBaTU JOKYMEHTH KOJHUIIHBOTO CIIBPOOITHUKA aMEPUKAHCHKHUX
cnericiyx6 Enpapna CHoyaena. ¥ 3asBi The Guardian, onprutrogHeHi Ha caiTi
BUJIaHHS, BKa3aHO, 110 iM JIOBEJIOCS MITH Ha II€ Y 3B 3Ky 3 «CHILHUM THCKOM)
13 00Ky Oputancekoro ypsay. Bimaunai New York Times oTpumae moctym mo
matepianiB CHoyzaena. Ane The Guardian i1 Hamami apyKyBaTUMe AOKYMEHTH
ekc-criBpobiTHUKa [[PY, fineThcst B MOBIIOMIICHHI.
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[Mporo Tmwxua The Guardian moBimommsiia, mo ypsa BemmukoOpuranii
BUMaraB BiJ peaakxiiii JIKBiAyBaTH MaTepianu, mepeaaHi B 1i pO3MOPSIKEHHS
CHoyneHoMm, Haraaye arexiis afp. Y nmpucyTHOCTI pecTaBHUKIB OpPUTAHCHKUX
criericiy>k0 B penakiiii Oyio 3HHUINEHO JIaHi, IO 30epirajucs Ha >KOPCTKHUX
nuckax. BogHouac Oyno posmodate po3ciigyBaHHs cTocoBHO JleBima Mipanau
— naptHepa xypHainicta The Guardian ['menna ['pinBasibnia, sikuii myOJiKyBaB
BUKPUBAJIbHI CTATTI MPO AISUTbHICTH aMEPUKAHCHKUX 1 OPUTAHCHKUX CHELCTYKO
Ha OCHOBI JJOKYMEHTIB, OTPMMaHHUX BiJl BUKpHBaya.

Y 3asgBi The Guardian TakoXX MiIKPECTIOETbCA, IO PIMIEHHS TPO
cuninpaio 3 New York Times Oyno yxBanene Tomy, mo y CIIA mpasa
KYPHAJIICTIB Kpaie 3axunieHi Koncturyuiero, Hix y BennkoOpuranii.

Tum dvacoMm OpuTaHCbKa Tpeca MPOJIOBXKYE MyOJIKyBaTH MaTepialu,
MoB'sI3aHl 3 JisUIbHICTIO crenchnyx0. 3a nmanumu The Guardian, ArenHuis
HaiioHanbHOi Oe3neku CIIA Bumiatuia iHTEpHET-KOMIIaHISIM, SIKI Opaiu
y4acTh y TMporpami CTEKEHHs, ACKUIbKa MUIBHOHIB J0JapiB. 3a JaHUMH
BUJIaHHS, BUIIaT oTpuMyBaiu Google, Yahoo, Microsoft 1 Facebook.

[IpencraBauk Yahoo migTBepauB arexiii dpa ¢akT oTpuMaHHs TpOILIEH,
3ayBaKUBIIM TIPU IbOMY, IO IIe Oyia KOMIIEHcallisi BUTpAT Ha MPOIEAypH,
MPOBEJICHI B pamkax 3akoHy. Y Google 3amnepeuyioTh Oyab-sKy CIIBIOpPAIIO 3
ATEHTCTBOM HAI[lOHaNbHOI O€3MeKHM Ta ydacTh y TMporpamMax CTEKCHHS.
[IpeacraBuuku Facebook 3asBuiy, 1o KOMITaHisl HIKOJIA HE OTpUMYBasa POl
3a y49acTh Yy HMIMUTYHCHKUX MTporpamMax.

[led-penaxkrop The Guardian Anan PacOpumkep mooOilsB y 1HTEPB'tO
HiMellbkoMy BHJIaHHIO Spiegel Online, o razera HeBIOB31 ONPUIIIOJHUTH HOBI
BUKPHUTTSI MPO 3B’SI3KM MK YpsiaMu, CIENCTy:K0aMu Ta BEJIMKUMU 1HTEPHET-
bipmamu.

Jlxepeso: Ykpaincbka ciyx6a DW

11. Write an abstract of the article.
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Unit 28
Biometrics

1. Work with a partner to discuss the following.

1. What do you think of devices used in James Bond movies?

2. Would you like to wear a device that could present your identification
or/and replace, for example, car/house keys?

2. Read the article and explain what problem it is devoted to.

A Heart to My Key
May 9th 2013, by Economist.com

IN “SKYFALL”, the latest James Bond movie, 007 is given a gun that
only he can fire. It works by recognising his palm print, rendering it impotent
when it falls into a baddy’s hands. Like many of Q’s more fanciful inventions,
the fiction is easier to conjure up than the fact. But there is a real-life biometric
system that would have served Bond just as well: cardiac-rhythm recognition.

Anyone who has watched a medical drama can picture an
electrocardiogram (ECG) — the five peaks and troughs, known as a PQRST
pattern, that map each heartbeat. The shape of this pattern is affected by such
things as the heart’s size, its shape and its position in the body. Cardiologists
have known since 1964 that everyone’s heartbeat is thus unique, and researchers
around the world have been trying to turn that knowledge into a viable biometric
system. Until now, they have had little success. One group may, though, have
cracked it.

Foteini Agrafioti of the University of Toronto and her colleagues have
patented a system which constantly measures a person’s PQRST pattern,
confirms this corresponds with the registered user’s pattern, and can thus verify
to various devices that the user is who he says he is. Through a company called
Bionym, which they have founded, they will unveil it to the world in June.

Bionym’s first plan was to sell just the heart-identification software, in the
hope manufacturers of phones, tablets and the like would embed into their
devices a sensor that could use it. This would mean that, like James Bond’s gun,
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such machines could be operated only when the owner was touching them. The
firm’s managers, though, quickly realised that persuading device-makers to do
this was never going to happen. So instead, the company developed its own
device: a wristband called Nymi that talks to other machines by way of
Bluetooth and tells them that the person wearing it is, indeed, who he says he is.
Nymi might thus, for example, replace passwords for its wearer’s computers. It
might unlock and start a car. And it could even stand in for house keys or be
used to verify financial transactions that currently need a PIN.

Biometric recognition systems, from hand geometry, via face recognition
and fingerprints, to iris recognition, are becoming more common. But none has
yet swept the board, partly for the reason Bionym found when it tried to get
device-makers to put recognition hardware in their machines: manufacturers do
not want the expense and hassle of doing that. Nymi gets rid of this problem.

ECGs are also difficult to clone. Cloning a biometric marker takes two
steps. First it must be “skimmed”. In the case of an ECG, this means duping
someone into touching a surface that can record his heartbeat. That makes ECGs
more secure than, say, fingerprints, which can be recovered from nearly
anything that has been touched.

The second part of cloning is replication — or “spoofing”, in the jargon.
People have, for example, fooled fingerprint readers by making jelly replicas.
Spoofing an ECG-based system would be much harder. The wristband can sense
whether it is in contact with a person, so a con man would have to use electrical
components to imitate both the ECG and the body.

One obvious worry is that a person’s PQRST pattern might change
beyond recognition in response to exercise or — over a longer period — as he
aged. But according to Karl Martin, another of Bionym’s founders, neither of
these things is actually a problem. An elevated heartbeat does not change the
shape of an ECG, just its frequency. And five years’ data collected by Dr
Agrafioti’s group suggest age does not change it much either.

There is always the question, of course, of whether people will want to
wear the wristband. But that might be dealt with by the development of smart
watches that do lots of other things as well. Several large companies are thought
to be working on these. Whether such watches will have other Bond-like
qualities, from laser cutters (“Never Say Never Again”) via grappling hooks
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(“The World Is Not Enough”) to unzipping dresses from afar (“Live And Let
Die”’) remains to be seen.

3.

Read the article quickly and say which of the following are NOT

mentioned in the article.

1.
. cardiologists

. surgeons

. researchers

. dentists

. device-makers
. manufactures
. promoters

O N O O b W DN
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5.
Q

scientists

. Read the article again and find the following.
. three examples of James Bond gadgets

. three examples of personality recognition

. three examples of wristband usage

. two steps of cloning biometric marker

Find out what the following abbreviations mean.

ECG
PQRST
PIN

6.
1.

Find words and phrases in the article that mean the following.
the act of identifying someone or something on the basis of a past

sighting or experience

2.
3.
4.

to cause something to appear
unreal, fantastic, imaginary, unrealistic
to check whether or not something is true by examination,

investigation, or comparison

5.

to deceive by trickery; to fool or to cheat
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6. an accurate reproduction or copy of an object; such as, a statue, a
machine, or a weapon is an accurate copy of it.

7. Explain the meanings of the following words and phrases used in
the article.
1. to crack smth
. a fingerprint reader
. hassle
. “spoofing”
.acon man
. to stand in for smth

o O B W DN

8. Give the equivalents in your native language for the following
words and phrases used in the article.
. cardiac-rhythm recognition
. to correspond with the registered user’s pattern
. heart-identification software
. to sweep the board
. iris recognition
. to get rid of

o O B~ W DN

. Answer the following questions.
. Why is the shape of PQRST pattern unique for each person?
. What was Bionym’s first plan?
. Why couldn’t firm’s managers persuade device-makers?
4. What are the advantages and disadvantages of biometric recognition
systems?
5. Do you think people will want to wear the wristband?

W NN P O

10. Argue for and against statements from the article.

1. The company developed its own device: a wristband called Nymi that
talks to other machines by way of Bluetooth and tells them that the person
wearing it is, indeed, who he says he is.

2. ECGs are also difficult to clone.
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3. The second part of cloning is replication — or “spoofing”, in the jargon.

4. One obvious worry is that a person’s PQRST pattern might change
beyond recognition in response to exercise or — over a longer period — as he
aged.

5. There is always the question, of course, of whether people will want to
wear the wristband. But that might be dealt with by the development of smart
watches that do lots of other things as well.

11. Translate into English and discuss with a partner the following.

29.04.2013

Ha 3amiHy ramaHusM i3 rpomuMa Ta OaHKIBCBKMM KapTKaM 3’siBUJacs
TEXHOJIOT1sI 010METPUYHOI 17IeHTU(IKAIlIT TOKYTIIIIB.

Texnonoris Paytouch, sky 3amponoHyBaB OJHOWMEHHUWI cTapram i3
bapcenonu, npornonye pooUTH MOKYIKH 32 JOIMOMOTOIO BiIOWTKIB MaJIbIIIB.

Sk mume The Daily Mail, neprmii GioMeTpudHHA MIATHKHUA TEPMiHAT
Paytouch mouaB mpamtoBatu MuHyjoro poky B Ushuaia Ibiza Beach Hotel
(I6iua, Icmanist) — kopucTyBaui 3 akayHTOM B Paytouch mpocTo moB’s3yr0Th
PaxyHOK CBO€1 OaHKIBCHKOI KapTKH 3 1H(POPMAIII€I0 PO CBOI BIIOUTKU MabIIIB.
Jlst Toro mo0 311MCHUTH OIUIaTy, JOCUTh MPUKIIACTH A0 TEPMIHATY ABA NabIIl.

3a crnoBaMHM aBTOPIB 1HHOBAIIIMHOI IUIATDKHOI CHUCTEMH, BOHA
«Oe3noranHo» imeHTUdiKye ocoOy. Cami BIAOWTKM MabIiB YHIKAJIbHI,
yHIBEpCalibH1 Ta HE3MIHHI MPOTITOM Yacy.

3a cnmoBamu TeHepanbHOTO AupekTopa Paytouch Xam’epa Ilaco, B
HalOmkuuil yac TtepMmiHanu Paytouch mnepenbavaeTbcs NOWMPUTH  BCIEO
Icnani€ro — ro0BHUM YMHOM B cyniepMmapkeTax 1 Ha A3C, nurie BUAaHHS.

3azHauuMo, 1I0 OloMeTpuyHa 1AeHTU]IKALIs BXE KUIbKa pOKIB
3aCTOCOBYETHCSI B SIKOCTI 3aco0y imeHTu(IKaIlii B KapTKOBUX OaHKOMaTax B
SAnonii (3amicts [TIH-koy). InenTudikaiiis BIacHUKa paxyHKY TPOBOJUTHCS MO
pyIi 3 BBEJICHHSAM IMH-KOAY 1 AaTH Hapo/pKeHHS. HisSKMX MIacTMKOBUX KapTOK
OaHKOMaT HOBOT'O THUITY HE MOTPEOYE.

3a martepianamu: NEWSru.com

12. Write an abstract of the article.
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Unit 29
Media Workforce 1

1. Work with a partner to discuss the following.

1. Have you ever thought of living and working abroad? If yes, where and
why?

2. What is immigration policy of Ukraine?

2. Read the article and explain what problem it is devoted to.

Engineers See a Path Out of Green Card Limbo

By SOMINI SENGUPTA
Published: May 22, 2013

SAN FRANCISCO - Sanket Sant, a citizen of India, came to the United
States at age 21, earning a master’s degree in engineering, followed by a
doctorate and then landing a well-paying job at a company making
semiconductor equipment.

Kartik Shah, 29, has been waiting six years for a green card.

Then, he waited for the American government to decide if he could stay.

“I know this country better than my own country, and I still feel like an
outsider,” said Mr. Sant, 35, who received his Ph.D. from the University of
Texas at Dallas in 2006, and has been waiting for federal officials to approve his
green card application for six years. “That’s the thing that bothers me.”

That is also the predicament of tens of thousands of workers here in the
heart of the tech industry who were born overseas and educated in the United
States. Though not living in poverty or in the shadows, as are migrant workers
who are here illegally, they are nevertheless in a bureaucratic limbo while they
wait in a long line for a green card.

Now, though, Congress is poised to end their uncertainty.

The Senate Judiciary Committee on Tuesday approved a broad overhaul
of the nation’s immigration laws on a bipartisan vote, and sent the measure to
the full Senate. The bill would make it much easier for science, math and
engineering graduates of American universities to become permanent residents.
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Crucially, it would also lift the limits on how many immigrants are
allowed in from each country, which has meant that citizens of populous
countries like India end up waiting far longer than others.

The provisions to ease the green card process enjoy bipartisan support,
reflecting a stark reality: Nearly half of all engineering graduate students at
American universities are from abroad.

Technology companies, like Facebook and Microsoft, want to hire many
more of them, which is why they have lobbied to make it quicker for them to get
permanent residency. So has the Institute of Electrical and Electronics
Engineers, a group that campaigns for American workers.

Still, not everyone is a fan. Mark Krikorian, executive director of the
Center for Immigration Studies, a Washington-based research and advocacy
group, who has testified against the legislation, said easy, unlimited access to
green cards for math and science graduates could encourage the emergence of
“visa mills,” or schools established just to sell access to the United States. Also,
he said: “American young people with bachelor’s degrees see these occupations
distorted by large-scale admissions of foreign workers. That then changes their
own decision making about what to do in the future.”

The green card provisions have been obscured by the louder, more
polarizing fight between industry and labor over foreign guest worker visas,
known as H-1Bs. But they stand to have a far greater impact on the men and
women who drive this industry.

Mr. Sant, like many of his friends, was drawn to the United States for
higher education. In 2010, the most recent year for which data is available from
the National Science Foundation, a government agency, 45 percent of master’s
and doctoral students in engineering were from abroad, up from 35 percent in
1990 and 24 percent in 1980, according to the agency.

At some universities, the share of foreign students is even higher. At
Carnegie Mellon University, which has one of the most prestigious engineering
schools in the world, 62 percent of engineering graduate students came from
abroad, and at the Rochester Institute of Technology, 56 percent.

This year, at the University of Southern California, the figure is 68
percent, according to university officials.
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Among those who come to study in this country, about one in three end up
staying on temporary work visas, mainly through the H-1B program. An
analysis by the Brookings Institution concluded that in 2010, 30 percent of those
who were working on H-1B visas were former students at American
universities. Their wait for permanent residency can be frustratingly long,
depending on their homeland.

According to data from the U.S. Citizenship and Immigration Services,
more than 150,000 of them have filed for green cards since 2010; nearly a third
of them are from India, the largest single block.

Kartik Shah, 29, was among them. A native of Mumbai, he went to the
University of Southern California, in Los Angeles, for a master’s degree in
electrical engineering. He graduated in 2007 and swiftly landed a job as a
software engineer at Cisco’s headquarters in San Jose, just south of here.

The company soon filed a green card application on his behalf, which it
says it does for the vast majority of its H-1B workers. The government cleared
his application, essentially ruling that his skills were needed. Then, it told him to
wait.

So far the wait has been six years, and he has no idea when it will end. He
IS nervous about exploring other job options, for fear of losing his place in the
green card line. (The draft bill would free up workers from their green card
sponsors.)

Supporters cheered Tuesday when a Senate committee approved an
overhaul of the immigration laws and sent it to the Senate.

Two evenings a week, he rides the bus an hour each way from his office
in San Jose to the University of California, Berkeley, where he is working
toward a master’s in business administration. Perhaps, by the time he finishes, in
the spring of 2014, his green card will be ready and he will be able to put his
M.B.A. to use.

Still, he is reluctant to pin his hopes on the bill now on the Senate floor. If
the overhaul fails, it would depress him too much.

“It’s very frustrating,” he said. “Whenever we are hanging out with
friends and this topic comes up, it’s actually a very depressing topic.”

His onetime roommate, Rushil Kadakia, 32, says he is likewise not losing
sleep over what happens in the Senate. He and his wife, an engineer at Oracle,
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are both in line for a green card. They have a 6-week-old daughter at home, an
American citizen by birth.

“Im taking everything with a grain of salt,” he said. “I'm keenly
following it, but I’'m not optimistic.”

He joked that maybe his daughter could eventually sponsor her parents.
“Twenty-one years down the line,” he said.

Mr. Sant, a native of Ahmedabad, in western India, came here to earn a
master’s degree, then a Ph.D. in electrical engineering, specializing in
semiconductors. He got a job at a company making semiconductor equipment,
published papers in academic journals and earned several patents.

His wife gave up her career as a surgeon back home in India when she
came to this country as his bride; under current law, a spouse of a temporary
visa holder is barred from working. The draft law would grant them work
papers.

Going back home is not an option for Mr. Sant. His specialty is
semiconductor equipment research, and not much of it happens in India. And
anyway, he says, India has changed so much in the 13 years he has been away,
and he has become so much more of, well, an American.

“I went to India last year. The whole culture is different. I don’t relate to it
any more,” he said. “I feel home is here.”

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. migrant workers
. freelancers
. iImmigration bill
. engineering graduates
. temporary workers
. electrical engineers
. managers
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. Read the article again and find the following.
. three examples of IT companies mentioned
2. three examples of US technical universities

|
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3. three examples of the foreign students shares
4. two groups of people supporting immigration bill

5. Find words and phrases in the article that mean the following.

1. a place or state in which someone or something is neglected or is
simply regarded as being relegated when cast aside, forgotten, or out of date; left
in oblivion

2. state of being; condition, situation, position; especially, an unpleasant,
trying, or dangerous situation

3. having a large number of individuals living in the same location;
densely inhabited; crowded

4. to make an effort to influence the thinking of legislators or other public
officials for or against a specific cause

5. a married woman in relation to her husband

6. to give a false, or misleading, account of something; for example, to
misrepresent another person’s statement

6. Explain the meanings of the following words and phrases used in
the article.

1. stark reality

2. “visa mills”

3. to pin one’s hopes on smth

4. green card provisions

5. to hang out

6. with a grain of salt

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. permanent residents

2. bipartisan support

3. large-scale admission

4. job options

5. an overhaul of immigration laws

6. to grant smb work papers
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8. Answer the following questions.

1. Why is it so important to get a green card in US?

2. Why do the United States have limits on immigrants?

3. What is H-1B program in the United States?

4. What are the reasons for IT companies to support new immigration
laws?

5. What are the advantages and disadvantages of new immigration laws?

9. Argue for and against statements from the article.

1. Though not living in poverty or in the shadows, as are migrant workers
who are here illegally, they are nevertheless in a bureaucratic limbo while they
wait in a long line for a green card.

2. Crucially, it (immigration law) would also lift the limits on how many
immigrants are allowed in from each country, which has meant that citizens of
populous countries like India end up waiting far longer than others.

3. Mark Krikorian, executive director of the Center for Immigration
Studies, said: “American young people with bachelor’s degrees see these
occupations distorted by large-scale admissions of foreign workers. That then
changes their own decision making about what to do in the future.”

4. The green card provisions have been obscured by the louder, more
polarizing fight between industry and labor over foreign guest worker visas,
known as H-1Bs. But they stand to have a far greater impact on the men and
women who drive this industry.

5. According to data from the U.S. Citizenship and Immigration Services,
more than 150,000 of them (working on H-1B visas) have filed for green cards
since 2010; nearly a third of them are from India, the largest single block.

10. Translate into English and discuss with a partner the following.

24.05.2013

Cepen nepxaB 3axigHoi €Bpomnu, 10 IKUX 0xo4e iIMMIrpyroTh, HiMmeuunna
3aiiMae ojnHe 3 mepmux Micib. [1{opoky kpaiHa mpuiiMae COTHI THCSY JIFOJCH.
3rigHo 3 jgaHuMu DenepaibHOTO CTAaTUCTUYHOTO BigoMmcTBa y BicOameHi, y

2012 pomi KITBKICTH MITpaHTIB 10 HiMeuunHM mnepeBUIMIAa MUIBHOH - TII€
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pekopaami TokazHuK 3 1995 poky. 3 Pocii o ®PH npubymno 20714 mirpaHTis,
3 Ykpainu — 7774, 3 Kazaxcrany — 2545, 3 butopyci — 1653 mroaunmu.

IMMITpaHTIB pO3MOAUIAIOT HAa THUMYACOBHX 1 MOCTiMHMX. Jlo mepmimx
HaJeXaTh JIFOJHU, SKI MpUiXajld B KpaiHy Ha HaBYaHHS ab0 poOOTy, OikeHI 3
KPU30BUX PETIOHIB, a TaKOX Ti, KOMy OyJ0 BIAMOBIEHO B MOJITUYHOMY
npuTysky. IlocTiifHI IMMIrpaHTH — 1€ HIMII — III3HI TEpeceleHIll 3 KpaiH
NOCTPaAsIHCbKOTo TpocTopy Ta CximHoi €Bpomu, MIrpaHTH-€BpEl 3 LBOTO K
periony, sakux y ®PH npuiimaroTe 3a cHeliajJbHOIO MPOrpamoro, JIOU, SKi
OTpUMAJIM TIPUTYJOK 3 TMOJITHYHUX YW IHIIAX MOTHBIB, a TaKOX TI, XTO
npuixkmkae y ®PH, abu 3’ eqHaTucs 3 poauHOIO.

Jly’xe 4acTo 3 MOCTpaAIHChKUX peciyOinik 10 HiMeuunHu npuixkmKaroTh
BHUCOKOKBai(ikoBaHi ¢axisiil, kaxe ['epoept bprokep 3 [HCTUTYTY 3 BUBUCHHS
puHKy mnpami 1 npodeciid. «llopiBHsSHO 3 MemkaHsIMU HiMeuydnHU BOHHU
YacTillle MarTh BHUIIY OCBITY, SIKa, BTIM, HE 3aBXJIU BIAMOBIJA€ HIMELIBKUM
CTaHJapTaM», — HarojlocuB ekcrept B iHTepB’t0 DW. 3a iforo cioBamu, newu
(baKT MOSICHIOETHCS TEPEayCiM PI3HUMHU OCOOJHMBOCTSIMU CHCTEMH OCBITH B
Himeguwnni Ta CH/I.

[Ipo Bucoky kBamiikaiiro mepeceseHiiB 3 kpaiH konumHboro CPCP
TOBOPUTH TAKOX €KcIepT [HCTUTyTy mociimkeHHs kpain CxigHoi ta IliBnenHo-
Cxignoi €Bpornn bapbapa [lin. OgHak ayig TOro, mod OTpUMaTH NOCBILAKY Ha
npokuBaHHs B HiMeuunHi, oiHOT Jniie 700poi OCBITH HeOCTaTHRO. HeoOxXimHo
HaJaTu JOTOBIp IPO poOOTY 3 MOPIYHUM 0X0JI0M He MeHie 40-50 Tucay eBpo
Ha piK 3aJIeXKHO Bi IIpodecii.

Haxepeno: http://www.dw.de/

11. Write an abstract of the article.
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Unit 30
Media Workforce 2

1. Work with a partner to discuss the following.
1. What policy does Ukrainian tech industry follow to protect its workers?
2. What skill set is required for any occupation now?

2. Read the article and explain what problem it is devoted to.

Tech Industry Pushes to Amend Immigration Bill

By SOMINI SENGUPTA
Published: May 19, 2013

SAN FRANCISCO — The technology industry got much of what it wanted
in a bill that overhauls federal immigration law.

But in the give-and-take of political bargaining, the legislation emerged
with some provisions the industry considers unappealing. Now its lobbyists are
feverishly working to get rid of them.

Whether it gets its way could shape, in part, the fate of the overall
package — and with it, the fate of millions of migrants to this country.

The industry achieved its main goals in the draft Senate bill: an easing of
the green card process and an expansion of the number of skilled guest worker
visas. That draft, though, includes language that it considers excessive
regulatory oversight of when a company can hire a temporary foreign worker
and lay off an existing American worker.

Executives from Silicon Valley companies say such language would
effectively keep them from using the larger numbers of temporary work permits,
known as H-1B visas. They also warn of more jobs being shipped overseas.
They are backing proposed amendments that would reverse those provisions.

“The amendments are very important because they allow high-tech
companies to use the visas as intended rather than creating regulations that make
it so difficult they cannot practically be used,” the Silicon Valley Leadership
Group, which includes 1.B.M. and Oracle, said in an e-mailed statement on
Friday. It added that most technology companies already hire a preponderance
of American workers.
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“Companies are willing to show they have tried to hire Americans, but we
want to do it in a way that works with their current hiring practices and does not
place a heavy administrative burden on them,” the statement continued. “The
more difficult it is to get H-1B visas, the more likely that jobs will go abroad
because there is no American that fits the needed skill set.”

The industry has a powerful ally in Senator Orrin G. Hatch, Republican of
Utah. His vote for the bill in the Judiciary Committee is coveted because it is
expected to give the legislation crucial conservative support. He has filed several
amendments that technology companies favor but that other senators, who insist
on additional protections for American workers, have resisted.

Lawmakers were trying to work out compromise language on the bill
before Monday, when the committee resumes its deliberations.

Silicon Valley has wasted no time in weighing in. Executives have called
senators to press their case, industry lobbyists say. And those lobbyists have
themselves been on hand when the committee has taken up their issues, ready to
huddle with Senate aides during breaks.

As if to underscore the industry’s concern in passing the bill, the secretary
of homeland security, Janet Napolitano, traveled to San Francisco on Friday to
discuss revamping the immigration law with technology executives.

Critics of Silicon Valley counter that its demands could imperil the
overhaul as a whole, including the fate of millions of migrants who stand to gain
legal papers.

How can the tech companies threaten to kill comprehensive legislation
“when it contains almost all they have said they wanted?”” said Bruce Morrison,
a former chairman of the House immigration committee who now lobbies for the
Institute of Electrical and Electronics Engineers. “All of America should lose the
good the bill does so that they can fire Americans and replace them with H-1Bs?
Ridiculous.”

The industry is unlikely to actively sabotage the bill if it does not get its
way. It could, though, stop supporting the cause, as it has enthusiastically done
this year. A well-financed group led by Facebook’s chief executive, Mark
Zuckerberg, has backed television advertisements for Republicans who support
the immigration overhaul. A “virtual march” is planned for Wednesday; the
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event is intended to mobilize tech employees to bombard Congress with
automated messages in favor of the bill.

The draft bill makes it easier to sponsor foreign math and science
graduates from United States universities for permanent residency. It creates a
visa program for entrepreneurs. And it expands, to 110,000, from 65,000, the
number of temporary workers allowed into the country every year on H-1B
visas, in addition to several thousand more when there is additional demand for
workers.

“Over all, tech has gotten, by any metric, the best bill they’ve ever seen on
this issue in terms of H-1Bs,” said an aide to the Judiciary Committee, who
spoke on the condition of anonymity because negotiations were continuing.

To assuage the concerns of American worker groups, like the one Mr.
Morrison represents, lawmakers put a provision in the bill that raises minimum
wages for guest workers, effectively making it tougher to use the temporary
visas to drive down wages in the overall industry. Additionally, the draft makes
it all but impossible for outsourcing companies, which are mostly Indian, to
bring temporary workers to the United States — leaving many more for
companies based in the United States to recruit.

Technology sector lobbyists are generally pleased with the bill. But they
are now objecting to language that requires employers to ensure that an “equally
qualified” American is not available for a job opening before hiring a foreign
temporary worker and allows the Labor Department to regulate. One lobbyist
said that could put federal labor officials in the position of “second-guessing
hiring decisions.”

One of Mr. Hatch’s amendments would tweak this language so that
companies would have to follow only industry standards on hiring, effectively
eliminating regulatory oversight.

Tech companies also object to language that would compel companies to
show that they have not laid off an American employee 90 days before or after
hiring a temporary foreign worker. The companies see this as bureaucratic
interference. They support another amendment by Mr. Hatch that would require
employers to state on paper that they have not replaced an American employee
with a foreign guest worker.
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The restrictions on hiring and firing, one industry lobbyist said, would
make it difficult for companies to use the additional H-1B visas. “The numbers
mean nothing if you can’t use them,” said the lobbyist, who declined to be
named because of the delicate political negotiations. “The restrictions are so
onerous and impose high-cost bureaucratic requirements that they carry too
much risk. And if the better option is to hire foreign workers outside the U.S.,
they’ll pursue it.”

Michael Moritz, chairman of the venture capital firm Sequoia Capital,
said the industry was lobbying for policies that would buoy the United States
economy as a whole. “The message from Silicon Valley is about the future of
America — it’s not about the hiring needs of a few technology companies,” he
said on Friday. “America’s place will be assured if we can continue to be the
magnet for the smartest and most energetic young people from all over the
world. We need to attract them to the U.S. and keep them here. There’s a danger
that this sentiment gets lost amidst all the mindless politicking.”

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. amendments
2. skilled workers
. lobbyists
. a strike
. a virtual march
. web-developers
. @ government agency
. delibarations
. bipartisan vote
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. Read the article again and find the following.

. three examples of judicial terms

. two ways IT companies support a new immigration bill
. two examples of restrictions in a new immigration bill

. two examples of amendments in a new immigration bill

A O - B
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5. Find words and phrases in the article that mean the following.

1. extremely significant or important

2. to allow the doing of (something); consent to

3. beyond the usual limits in weight, force, importance, or influence

4. an assistant or an adjutant

5. a proposed alteration in the terms of a resolution submitted to a meeting
for adoption; extended to a resolution proposed instead of or in opposition to
another; a countermotion

6. an idea, opinion, or attitude based on feeling or emotion rather than
reason

6. Explain the meanings of the following words and phrases used in
the article.

1. draft bill

2. to weigh in

3. to lay off

4. comprehensive legislation

5. to sabotage

6. “second-guessing hiring decision”

7. Give the equivalents in your native language for the following
words and phrases used in the article.
. administrative burden
. skill set
. Senate aides
. to revamp
. Onerous
. regulatory oversight

o OB~ W NP

. Answer the following questions.
. What are the main goals of the draft Senate bill?
. What was a “virtual march” organized for?
3. What conditions does the draft bill represent for companies hiring a
foreign temporary worker?

N~ 0
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4. What provision for wages to foreign workers does the drafr bill
represent?

5. Why is US the magnet for the smartest and most energetic young
people from all over the world?

9. Argue for and against statements from the article.

1. “The amendments are very important because they allow high-tech
companies to use the visas as intended rather than creating regulations that make
it so difficult they cannot practically be used,” the Silicon Valley Leadership
Group, which includes 1.B.M. and Oracle.

2. “Companies are willing to show they have tried to hire Americans, but
we want to do it in a way that works with their current hiring practices and does
not place a heavy administrative burden on them,” the statement continued.

3. The industry is unlikely to actively sabotage the bill if it does not get its
way.

4. “Over all, tech has gotten, by any metric, the best bill they’ve ever seen
on this issue in terms of H-1Bs,” said an aide to the Judiciary Committee.

5. Tech companies also object to language that would compel companies
to show that they have not laid off an American employee 90 days before or
after hiring a temporary foreign worker.

10. Translate into English and discuss with a partner the following.

17.06.2012

[Ipesunent CIIHA bapak O6ama 3ynuHs€ AeNOpPTaLil0 MOJOJIUX
HeneraniB 31 CIIA monaliMenie Ha aBa poku. Orisaadi mMporHo3yoTh, M0 I1e
J0/1acTh HOMY T0JIOCIB Ha BUOOPAX BiJl TATHHOAMEPUKAHCHKOT TPOMAIH.

[Tpesunent CHIA xode 3a JOMOMOTOI0 3MiH JI0 3aKOHY MPO 1IMMITpalliro
JO3BOJIMTA TIpaBO Ha mnepeOyBaHHS B KpaiHl JJIs8 TUCAY HEJErasiB.
[IpeacraBuuku naTuHoamepukaHchbkoi rpomaau B CIIIA Bxe mpuBitamu i
HaMipu. PecniyOmnikaHIll miaaand KpUTHII.

«Hemae ceHcy JnenopTyBaTh IOHMX TaJlaHOBUTHUX JIIOAEH», — 3asBUB
OGama y m’srHuito, 15 uyepBHs, y bimomy ngomi. 3akoHOjaBul HOBaIlil
CTOCYIOThCSl Jiofiel, siki B’ixamu Ha Tteputopito CIIA g0 Toro, sk im
BUNMOBHMWIIOCS 16 pokiB, a HUHI iM MeH1Ie 30 pokiB. KpiM TOro, BOHM MOBUHHI HE
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MeHIIe 5 pokiB noctiiiHo xutu y CIIA, He Matu npobieM i3 3aKOHOM, XOJIUTH
JIO TITIKOJIM a00 MaTH BHIIY OCBITY, 00 BIJACTYKUTH B apmii. [{lum ocobamM Takox
JI03BOJISIETHCS OJIEP’KATH J03BLI HA POOOTY TEPMIHOM Ha JIBA POKHU, SIKUH 3T010M
MO>KHA MPOJIOBKHUTH.

BonHoyac aMepuKaHCBKMN IPE3UAECHT MOSCHUB, IO WIETHCA HE IIPO
aMHICTIIO, HE MpO LUIIX A0 HAOyTTs TpOMaASHCTBA Ta HE MPO HAaJaHHI
IMyHITETy, a MpPO «KPOK Yy MPaBUIBHOMY HaIpsMKY». 3a MOro cioBamu,
BI/IMOBIHI 3MIiHKM HAOEPYTh YHMHHOCTI Ojpa3y, adM «BIJBECTH JAAMOKJIIB MeY
nenoprarii Big Monoaux Jroaei». 3a manumu binoro Jlomy, fiaetscs mpo 800
TUCAY OC10.

[ls inHimiaTvBa Mepen MPE3UJICHTCHKUMU BUOOpamu, siKi BiIOYAyThCS Yy
aucTomnai, Mae noaatu O6ami rojaociB BUOOPIIB, KOTP1 MOXOAATH 3 JIaTHHCHKOT
AMepUKH, 3ayBaXylOThb Orisiadl. Y JedKkuxX ITarax, Takux sk HeBaga um
®nopuna, BUOIp HIOAEH 3 JATUHOAMEPUKAHCHKUM KOPIHHSIM MOXE CTaTu
BUpIMIAIbHUM. BosHOuWac pecmyOiikaHIll uyepe3 Iie BKe MiJJaiu Il HoBallii
PI3KIH KPUTHIILL.

Txepedio: http://www.dw.de/

11. Write an abstract of the article.
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Unit 31
Media Technologies 1

1. Work with a partner to discuss the following.
1. Do you prefer cable or online TV? Why?
2. What is your favourite TV show? Why do you like it?

2. Read the article and explain what problem it is devoted to.

Subscribers Help Propel Netflix Gain

By BRIAN STELTER
Published: April 22, 2013

When Ted Sarandos, the chief content officer for Netflix, told GQ in an
interview published three months ago that “the goal is to become HBO faster
than HBO can become us,” maybe he was on to something.

Bill Skarsgard, left, and Landon Liboiron in a scene from Netflix’s
“Hemlock Grove,” the service’s second original series.

The company’s stock soared on Monday, passing $200 a share in after-
hours trading for the first time since 2011, after it reported robust first-quarter
earnings and hailed the success of its first original series, “House of Cards.” By
one measure Netflix now has more subscribers than HBO in the United States.

Netflix also announced a new subscription option that might help it profit
from the practice of password-sharing for its streaming video service. The
existing service (which costs $7.99 a month) limits subscribers to two
simultaneous streams.

Soon, the company said Monday, it will offer an option that allows four
simultaneous streams for $11.99. The company said this would be meant for big
families.

For the first quarter of the year Netflix posted a profit of $3 million, or 5
cents a share, versus a loss of $5 million, or 8 cents a share, in the same quarter
a year earlier.

Quarterly revenue topped $1 billion for the first time, largely because the
company continued to add subscribers to its streaming service quickly; it gained
about two million such subscribers in the United States in the first quarter. After
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the subscriber data was released, analysts rushed to note that Netflix, with 29.2
million such subscribers, had apparently surpassed HBO.

Michael Olson, an analyst at Piper Jaffray, also pointed out that Netflix’s
two million new subscribers beat industry expectations of about 1.7 million. “It
appears original programming may be driving better subscriber numbers,” he
said. “At the least, we believe original exclusive programming is reducing
subscriber churn.”

While HBO, a unit of Time Warner, does not publish detailed subscriber
data, the research firm SNL Kagan estimated that the cable channel had 28.7
million subscribers at the end of 2012.

There are, however, some big differences between the two companies.
HBO is part of the cable bundle, while Netflix is a stand-alone service with both
streaming and DVD-by-mail options. HBO declined to comment on the
subscriber competition on Monday.

In a letter to shareholders, Reed Hastings, Netflix’s chief executive, and
David Wells, its chief financial officer, didn’t mention HBO, as they have in the
past. Instead they praised “House of Cards,” the series starring Kevin Spacey
and Robin Wright that made its debut in February and was described by critics
as something that would fit HBO or its cable rival Showtime.

“The launch of ‘House of Cards’ provided a halo effect on our entire
service,” Mr. Hastings and Mr. Wells wrote. Although the two men did not
share ratings for the show, they said the subscriber reaction “increased our
confidence in our ability to pick shows Netflix members will embrace and to
pick partners skilled at delivering a great series.”

(Privately, Netflix executives say they want to release viewership data but
don’t want to set a precedent for later, potentially less popular shows.)

Because all 13 episodes of the series were posted online on the same day,
there was some concern that new subscribers would not remain after watching
them. But the company said it found fewer than 8,000 cases where people
signed up, watched “House of Cards” and then canceled their subscriptions.

Netflix has cautioned investors and reporters that its original shows, while
highly visible, are not a huge part of its content expenses or its total viewing
time. But the shows do exemplify how Netflix and HBO are increasingly
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competing for actors, directors and creative ideas, not to mention viewer
attention.

Netflix’s second entry, a horror series from Eli Roth titled “Hemlock
Grove,” received mixed reviews, but according to Mr. Hastings and Mr. Wells’s
letter it was “viewed by more members globally in its first weekend than was
‘House of Cards’ and has been a particular hit among young adults.”

Its third series, a 15-episode revival of the Fox sitcom ‘“Arrested
Development,” will go online on Memorial Day weekend in May. The company
says it expects the highly anticipated series to draw new subscribers in what is
typically a weak quarter.

It predicted that it would end the second quarter with about 29.4 million to
30.05 million streaming subscribers in the United States. In an improvement
over analysts’ prior forecasts, it projected earnings in the second quarter of 23 to
48 cents a share.

The company’s executives seem to be girding themselves for the
possibility — or the inevitability — that some of its series will be flops.

On Monday they took a long-term view, stating that the value of the
original series would be “borne out as we add more seasons of already popular
shows like ‘House of Cards’ and further series.”

“ ‘Harry Potter’ was not a phenomenon in Book 1, compared to later
books in the series,” Mr. Hastings and Mr. Wells added.

Netflix stock, which closed at $174.37 before the earnings announcement,
surged by more than 25 percent afterward. By 5:30 p.m. it was trading at $216.40.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.
1. streaming service
2. delivery
. sitcom
. commercials
. series
. subscribers
. partners
. cartoons

o N O O A~ W
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. Read the article again and find the following.
. three examples of media companies mentioned
. three examples of movie terms

. three examples of series mentioned

. two examples of Netflix services

. Find words and phrases in the article that mean the following.

. to increase very quickly in amount or price

. built, constructed, or designed to be sturdy, durable, or hard-wearing
3.

to go beyond what was expected or hoped for, usually by being bigger,

better, or greater

4.
S.
6.

6.

a part of a continuous process
to warn against danger
to be completely unsuccessful

Explain the meanings of the following words and phrases used in

the article.

1.
2.
3.

to hail the success
subscriber data
a halo effect

4. to exemplify

5.

a revival of smth

6. to gird oneself

7.

Give the equivalents in your native language for the following

words and phrases used in the article.
1. to beat one’s expactations
2. viewership data
3. the cable bundle
4. simultenuous streams

S.

earni ngs announcement

6. to be borne out
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8. Answer the following questions.

1. How many steams does Netflix allow and how many is it going to
allow to subscribers?

2. What was the reason Netfilx stock extremely soared?

3. What’s the main difference between HBO and Netflix?

4. Why did the launch of “House of Cards” provide a halo effect on
Netflix service?

5. What is the main strategy of Netflix?

9. Argue for and against statements from the article.

1. “It appears original programming may be driving better subscriber
numbers,” Michael Olson, an analyst at Piper Jaffray, said. “At the least, we
believe original exclusive programming is reducing subscriber churn.”

2. Privately, Netflix executives say they want to release viewership data
but don’t want to set a precedent for later, potentially less popular shows.

3. Netflix has cautioned investors and reporters that its original shows,
while highly visible, are not a huge part of its content expenses or its total
viewing time.

4. The company’s executives seem to be girding themselves for the
possibility — or the inevitability — that some of its series will be flops.

5. “ “Harry Potter’ was not a phenomenon in Book 1, compared to later
books in the series,” Mr. Hastings and Mr. Wells added.

10. Translate into English and discuss with a partner the following.

09.03.2012

[aTepHeT-TeneOayeHHs] € HOBMM Ta TMOKH HE PO3BHHEHHM CETMEHTOM
yKpaiHCbKOro Mefia-0i3Hecy. Uu MoOkHa O4YIKyBaTH Ha BUOYX OHJIAWH-
TPaHCIALIHN I[OTO POKY?

Hampukiami 2011 poky HuM3ka MENIMHMX oOpraHizamiii  YkpaiHu
OMmyOJIIKyBaju CIUIbHY 3asBY, Y SIKI CTBEpP/KYBAJIOCh, 110 BIPOIOBX POKY B
KpaiHi MOTipImMBCs cTaH cBoOou cioBa. SAkmio B ymmHi 2010 poky HaIllOHAIbHI
TeJIEKaHaJlM 3aMOBYYBaJM OJIM3bKO 56 BaXKJIMBUX TEM Ha MICsllb, TO Y BEPECHI

2011-ro — Bxe 456, WneThCs B MOHITOPUHTY TeleKpumuxu.
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Buxomom 3 Takoi cutyarii mMorio O cTaTH 1HTEpHET-MOBIEHHS, aJKe
BCECBITHS MeEpeka TPaauIlIMHO BBAXXAEThCS BUIBHIIIMM, HDK TeleOaueHHs,
MmaianuyukoM. OpHak  ykpaiHCbKI — Meaia-podecioHanu  CTBOPIOBATH
MOBHOIIHHUHM 1HTEpHET-KaHaJ MOKHU 10 HE MOCHIIIAI0Th.

HuHni inTepHeT-TenebaueHHs € HEPO3BUHEHUM HE JIUIe B YKpaiHi, ane il y
IHIIMX KpaiHax mocTpaasHebkoro mnpoctopy. Cepen pociiicbkux wemia 13
OHJIAITH-MOBJICHHSIM YaCTO aCOIlI0I0Th KaHal /JJoowcos. CTBopeHuit y kBiTHI 2010
POKY, BIH ITOYaB TPAHCJIALIIO B IHTEPHETI, a 3roJIoM OYyB 3aIlyleHUH 1 Ha HU3III
CYIyTHUKOBHX Ta KaOempbHHX Mepex. lllompaBaa, cmiBpoOiTHUKM {0205
HaroJIOIIYIOTh: KaHall 3aBXAu OyB OpIEHTOBAaHUM Ha TejeOAueHHs, a HE JUIIe
Ha OHJIalH-BEPCIIO.

Boanoudac B kaHanmy € ¥ iHIN puUCH, XapakTEpHI 3a3BUYall JJid 1HTEPHET-
tenedbaueHHd. [Ipumipom, B /Joorcos HEMae KIIaCHUYHOI 1H(POPMALIMHOI CITKH, 1
peXHM MOBJICHHS MOKE 3MIHIOBaTHCh 3alie)KHO BiJ oOctaBuH. Ilo-mpyre,
penaKiiisi BUCTyINa€e 3a TICHUM KOHTAaKT 13 IisgadyaMud. BoHM MOXyTh mucatu
KOMEHTapl N0 TporpaMm, BIPTyallbHO OpaTH y4yacTh Y IUIaHIpKaX KaHaly Ta
PO3IOBIIATH MPO MOJIi 3 PI3HUX MICT.

Cratu npuOyTKOoBUM B YKpaiHl OHJailH-TeIeOaueHHS NOKHM HE MOXKE,
BBAXKA€ EKCIEpPT 3 MNHUTaHb 1HTEepHET-O13Hecy Makcum CaBaneBcbkuil. «Ha
MPUKJIAA1 3aKOPAOHHHUX KpaiH MU OauuMO, [0 CTBOPIOBATH TaKl MPOEKTU € CEHC
JUIIE TOMI, KOJM € JOCTaTHBO peKiiaMu abo X ICHYE JAOCTaTHBO JIIOJICH, SIKi
rOTOBI IJTATUTH 32 YHIKAJIbHI Iepe1ayl», — IepeKOHAHUH BIH.

Ta Bke 1BOTO POKY, Hamepemo[HI YW MICIS MapJIaMeHTChKUX BHOODIB,
eKCHepT Tepeadavyae CTBOPEHHsI 0OaraThbOX aMaTopchKkuX MpoekTiB. Ha i#oro
JIYMKY, IX KOHTEHT OyJieé NEepEeBaKHO PO3Ba)KaJIbHUM, a HE MOJITUYHUM. «B
VYkpaiHi € [gocTaTHRO Oarato JroAei, $KI ONaHyBajdd MporpaMu AJis
BiJlcOMOHTaxXy. S mymaro, TouyHO Oyae BHOYX, 1 TOYHO JIIOAM OYIyTh
CTBOPIOBATH SIKUICh BIACHUI NPOAYKT», — BBAXKAE BIH.

3a marepianamu: http://www.dw.de/ukrainian

11. Write an abstract of the article.

198


http://www.dw.de/ukrainian

Unit 32
Media Technologies 2

1. Work with a partner to discuss the following.

1. What media technolodies can be used for financial advisers?

2. Can technology replace people in certain areas in the future? If yes, in
which ones?

2. Read the article and explain what problem it is devoted to.

Technology’s Impact on the Value of Financial Advice

By PAUL SULLIVAN
April 12, 2013

WE use technological shortcuts for things from simple tasks like booking
vacations and buying books to more consequential matters like searching for a
new home or trying to diagnose our ailments.

But is the technology good enough to replace guidance from financial
advisers? Or is technology actually good for advisers because they can use it to
do their jobs better?

Several new reports look at what technology will mean for an adviser,
who, at his or her best, protects people from their worst investment ideas. And
that brings up a corollary question: What will this trend, and enormous
investment, in technology mean for the clients, the people whose money is at
stake?

It seems almost heretical to propose that technology will not make a
service better. But after reading the reports and talking to advisers who have
embraced technology, | was not sure that this emphasis was going to be better
for clients.

The report from Accenture looked at how younger clients sought
relationships through technology and how advisers had to be available to
provide it.

“When we talk to firms, they think social media is a new thing, and
they’re trying to control the risk of it,” said Alex Pigliucci, global managing
director of the wealth and asset management business at Accenture. “I see these

199


http://topics.nytimes.com/top/reference/timestopics/people/s/paul_sullivan/index.html
http://topics.nytimes.com/your-money/planning/financial-planners/index.html?inline=nyt-classifier
http://topics.nytimes.com/your-money/planning/financial-planners/index.html?inline=nyt-classifier
http://www.accenture.com/SiteCollectionDocuments/PDF/Accenture-CM-AWAMS-POV-Gen-D-Advisor-Summary-Final-Mar2013-web.pdf

tools as an advantage today. They’re not something to plan for in the next five to
10 years.”

“The Out-of-Sync Advisor,” a report by Deloitte, imagined technology
bringing clients who were managing their own money back to advisers and then
allowing those advisers to give people with a couple of hundred thousand dollars
the type of high-quality advice reserved for people with hundreds of millions of
dollars.

Ed Tracy, leader of the wealth management and private banking practice
at Deloitte, said this would be possible only if all the clients’ financial
information was already in the system so the advisers could spend their time
together talking about the clients’ goals.

Fidelity’s annual broker and adviser sentiment index, released late last
year, tried to put a dollar amount on all of this: technology-adept advisers who
were focused on clients in their 30s and 40s managed, on average, $8 million
more than colleagues focused on baby boomers. Their clients also had slightly
larger accounts. (Not in the data was how technology contributed directly to
this.)

But is there any practical value to investors in this push for more
technology? In some areas, yes. In others, it remains to be seen.

Patrick O’Connor, senior vice president for wealth, retirement, portfolio
solutions at Raymond James, said some of the best technological innovations
reminded him of a recent visit to his new dentist.

Instead of pointing to a murky X-ray and telling him to floss, his dentist
wheeled around a monitor that showed his teeth — and the problems with them —
from various angles. A bit more brushing here and flossing there, and the image
changed to show healthier teeth.

“She was giving me more ownership of my teeth,” Mr. O’Connor said.
“I’ve been much more diligent about flossing and paying attention to those
areas. Before, I would have ignored her. I’d been lectured to for 10 years.”

Technology, he said, can do much the same thing for investors, showing
them how they are doing and the consequences of their spending and saving.
The technology also becomes the bearer of bad news, not the adviser. “Instead
of saying, ‘Sorry you’re in the red,” I become the facilitator in getting you from
the red to the green,” he said.
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And technology can help clients reduce mundane and time-consuming
tasks and increase the amount of time they can talk about the things that matter
most to them.

“If someone had my data, understood my goals, had buckets in my
portfolio and | knew if | was on track or off track and they only spent three
hours a year with me, I’d feel a lot better than I would with someone I sat down
with who said, ‘Tell me what’s going on,” ” Mr. Tracy said.

Yet when it comes to social media, it is easier to see how technology
could go awry. My first worry was an adviser sending off a Twitter post after a
night on the town; my second was an investor acting on that post.

Firms worry about that, too. Mr. O’Connor said a compliance officer
checks advisers’ comments before they are posted.

Angie Herbers, who runs a research and consulting firm named after her
that is aimed at independent advisers, said that she was not convinced that social
media brought in more clients and that they could be more of a liability to
established clients.

“The risk is you can imply something that you don’t wish to imply to
clients or future clients,” Ms. Herbers said. “Let’s say you tweet out a great
article and some of your clients read it. You have no control over how they react
to it.”

Advisers, she said, “are on social media to educate clients or potential
clients, but I believe they’re creating more stress than anything else.”

Mr. Pigliucci disagreed, arguing that social media could help clients
understand more complicated products on their own time. “If it’s really working
well, it’s more than some tweets and Facebook postings,” he said. “If the adviser
sends a message and then says, ‘Here’s a link that discusses the strategy I’'m
talking about,” and you can look at it and think about it a bit more, it’s
interacting using online education.”

Still, many firms are transfixed by the prospect of technology bringing in
more and younger clients. Do social media help the actual clients, both the
younger ones that firms are going after and the older ones who presumably have
more money?

Mitchell S. Rock, a senior vice president at Morgan Stanley, was in the
first group that the company allowed to use social media in 2011. He said it had
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been an additional marketing tool for his group, though it had not replaced in-
person meetings or even cold calling.

“We don’t use Twitter because we’re limited to sound bites,” he said.
“LinkedIn has been very effective. It allows you to position yourself and drive
prospects from your LinkedIn account to your Web site to your desk.”

He said some of his success in using social media was tied to the
narrowness of his practice, which was easy to pitch: it is focused on owners of
privately held middle-market companies who are about to sell the companies.

And while social media have been good to him, Mr. Rock was measured
on their usefulness to clients. “Social media has allowed us to cast a wider net
and get in front of our target market, but it’s still important to have a strong idea
to deliver,” he said.

In other words, it is good for clients to hear about advisers with a specialty
that could help them. But they still need to be just as vigilant as they always
were in vetting those advisers.

Investors who fear what technology could do to their financial plan can
take some comfort in the fact that their meetings with an adviser — at least for
people with enough money — are likely to continue for a while. People with less
to invest may have to settle for a video chat on their computer.

But whether this push into technology is going to make the advice better
is debatable. Ms. Herbers likened the rush to adopt technology to watching a
football game when people start to stand. “Sometimes at a football game, if
someone in front of you stands up, you can still see perfectly well if you look
around him,” she said. But if everyone else is on their feet, “you feel foolish if
you don’t stand up.”

Remember that the next time your adviser tries to wow you with some
new technology, and ask if it will change the outcome of the game.

3. Read the article quickly and say which of the following are NOT
mentioned in the article.

1. financial advisers

2. advertisers

3. investment ideas

4. time-consuming tasks
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1

. facilitators
. business plan

(o)}

. Read the article again and find the following.

. two types of investors mentioned

. two reasons financial advisers use technology

. three examples of social media

. three examples of risks for financial advisers using social media

RS O ST \ S T R

5. Find words and phrases in the article that mean the following.

1. someone who gives professional recommendations

2. not clearly expressed or understood; suspicious; or hidden

3. to compare as similar

4. something for which a person is responsible; for example, a debt

5. a post or status update on Twitter, a microblogging service

6. watchful and alert, especially to guard against danger, difficulties, or errors

6. Explain the meanings of the following words and phrases used in
the article.

1. consequential matters

2. to go awry

3. sentiment index

4. baby boomers

5. to wow smb

6. mundane tasks

7. Give the equivalents in your native language for the following
words and phrases used in the article.

1. a facilitator

2. a compliance officer

3. to be in the red

4. a liability

5. in-person meetings and cold calling

6. to be transfixed
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8. Answer the following questions.

1. Is the technology good enough to replace guidance from financial
advisers? Why? / Why not?

2. What will the trend of enormous investment in technology mean for the
clients?

3. Is there any practical value to investors in this push for more
technology?

4. What are the advantages and disadvantages of using social media for
financial advisers?

9. Argue for and against statements from the article.

1. “The risk is you can imply something that you don’t wish to imply to
clients or future clients,” Ms. Herbers said. “Let’s say you tweet out a great
article and some of your clients read it. You have no control over how they react
toit.”

2. Advisers, Ms. Herbers said, “are on social media to educate clients or
potential clients, but | believe they’re creating more stress than anything else.”

3. “Social media has allowed us to cast a wider net and get in front of our
target market, but it’s still important to have a strong idea to deliver,” Mr. Rock
said.

4. Whether the push into technology is going to make the advice better is
debatable.

5. “Sometimes at a football game, if someone in front of you stands up,
you can still see perfectly well if you look around him,” Ms. Herbers said. But if
everyone else is on their feet, “you feel foolish if you don’t stand up.”

10. Translate into English and discuss with a partner the following.

29.08.2013

Bixe 11poro poky KMUTaWChKHI PUHOK IHTEPHET-TIPOJAXIB, K OUIKYIOTh
excrieptu, obdxeHe CIIA, craBmm HailOUIBIIMM y CBITI 3a OOCATOM BHUTpAT
CTIIO’KMBAYIB.

ITpo 1e moBimomitsie areHTCTBO Reuters 13 mocuIaHHSAM Ha JlaHI KOMIIaHii
Bain&Company.
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3a maHWMU aHAJITHKIB, KUTAMCHKUI 1HTEPHET-PUHOK 3POCTaB 13 CEpeIHIM
temrnioM 71% Big 2009 no 2012 poky npotu 13% B Amepuiii, 1 HOro 3arajibHHI
o0cHT, SIK O9iKy€eThes, JocsaTHe 3,3 TpiH. roaHiB ($539,07 mupa.) mo 2015 poky.

BoaHodac Harosionryetbcs, IO BUTpPaTH KUTAWCHKUX CIOKHMBadiB Ha
oHjaH-momHr nocsarmm $212,4 mapa. y 2012 poui mporu $228,7 munpa. y
CHIA, HarojomywTh €KCIEPTH.

Takoxx cTamo BiIOMO, IO KHUTaWChbKi KOMIIAHIi po3ApiOHOI TOpriBii
3MyIIeHI OyJd CKOPUTYBaTH CTpATerii0 IMpOJaXiB, 100 BUTPUMATH
KOHKYPEHIIII0 3 OHJIalH-CYIIEpHUKaMH, TOJIOBHUI cepex sikux — Alibaba Group,
a TakoX 1H1I1, 30kpeMa, 360 Buy Jingdong.

Honamo, mo Alibaba mnporHosye, 1m0 1HTEPHET-TOPTIBIS CKJIaJe
MOJIOBUHY BCIX PO3JAPIOHUX BUTPAT KUTANCHKUX CIOKUBAYIB Uepe3 ECATh POKIB
poTH 6% Ha JaHWK MOMEHT.

KpiM BumeckazaHoro HarojJioCUMO, II0 OHJIANH-TOPriBis Habupae Bce
OLIBIIOT TMOMYJIAPHOCTI y CBITI, NPUBEPTAIOYM MNWJIbHY yBary Biaau. Tak,
HAMPUKIHIIL TpaBHS MOTOYHOTO poky 3MI mnoBimomysuM, MmO OUIBIIICTD
aMEPUKAaHChKUX CEHATOPIB MIATPUMAIM MOJOXKEHHS, SIKE MOXE JaTH JepikKasl
MOBHOBAXEHHSI 30UpaTH TMOJATKM 3 I1HTEPHET-TOPTIBII 13 30BHIIIHIMH
pUTEHIIEPAMH.

3a3Hayvanocsd, OI0 1€ TMOJOXKEHHS MOKH IO HE CTajlo 3aKOHOM, aje
roJIOCYBaHHSI TIOKa3y€ BUCOKUW pIBEHb MIATPUMKHU IIi€i 17ei: 75 ceHaTopis
BHUCJIOBMJIMCS 32 LIIO MPOMO3HUIII0, a 24 MpOrojoCyBajid NPOTH. 3aKOHOIPOEKT
O0yB mpurnuaennit y 2012 pori, ane HOro mMpUXUILHUKH 3HOBY BBEIU HOTO B

3aKoHOoJaBuMi nuki 'y 2013 pori.
3a marepiasamu: Reuters

11. Write an abstract of the article.
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